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^6,000,000  PLUM 
FOR  COLOR  ADVERTISERS 


The  Chicago  Sun-Times  and  Daily  News  can 
now  print  R.O.P.  color  advertising  —  spot  or 
4-color— in  more  positions  in  the  paper,  on  any 
given  day,  than  any  other  newspaper  in 
Chicago.  This  means  that  when  you 

place  a  color  ad  in  the  Sun-Times  or  - _ _ 

Daily  News,  you  have  far  greater  assur-  I 
ance  of  getting  the  position  you  want,  on  i  | 


the  day  you  want  it.  A  6  million  dollar 

press  expansion  program,  now  completed,  has 
made  this  possible.  It  has  given  the  Sun -Times 
and  Daily  News  greater  flexibility,  greater 
color  capacity  than  any  other  Chicago  news- 
_  paper.  With  closer  control  of 

CHtC^Go"^  color  register  to  insure  high 
I  reproduction.  ^ 


15^11110  for  Color,  tool 


Model  II:  View  from  opposite  drive  side  with  reel  in 
loading  position  —  Paper  roll  shown  mounted  on 
spider  arm  from  loading  area. 


Model  II:  All  mechanical  movements  powered 
by  motors.  Web  tension  controlled  by  electro¬ 
mechanical  system  using  core  brake.  Full  speed 
pasting  by  WOOD  Electrotab. 


Model  II:  View  from  drive  side  —  web  in  running 
position  —  brush-arm  shown  in  retracted  position. 


Economical  to  install  and  operate,  these  versatile  equi])-  Model  II  Mechanical  operations  powered  by  electric  motors  i 

ments  handle  pai)er  rolls  ranpriiiK  in  size  from  20"  to  40"  -  Full  speed  pasting  by  WOOD  Electrotab.  Tension 

in  width;  28"  to  42"  in  diameter  and  are  available  in  Controls,  as  described  above. 


three  models  which  can  be  attiiched  to  virtually  all 
makes  of  roll  fed  jfresses. 

Model  III  Mechanical  operations  powered  by  electric  motors. 
Model  I  Manually  operated  Reel,  Tension  and  Autopaster  Web  Tension  controlled  by  variable  speed  running 

with  full  press  speed  pasting  by  WOOD  Electrotab.  belts.  Full  speed  pasting  by  push  button  operations. 


Send  for  oitr  iUustrated  brochure  shou'iuff  all  specifications. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION! 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N-Yfe#; 

MANUFACTURERS  OF  PRESSES.  COLOR  UNITS.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURTI 


EASTER  IS  COMING 
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They’re  ready  to  buy.  This  is  the  season  when  clothing  stores  . . .  department  stores  ...  4//  retail  stores  . . .  show  their 
biggest  sales  of  the  year  (outside  of  Christmas)  . . .  and  shoe  stores  register  their  highest  figures.  They’re  ready  to 
buy  with  over  $1  ^-billion  in  spendable  income.  They’re  fashion-wise,  and  buying-wise,  too.  They  like  to  make 
comparisons.  'They  like  to  study  the  ads.  And  like  women  everywhere,  they  are  sometimes  impulse  buyers  —  buying 
upon  impulse  stimulated  by  the  ads  carried  in  the  medium  they  know  and  trust  —  the  Wichita  Eagle  and  Beacon. 
More  than  218,600  families  that  live  in  the  21 -county  Wichita  Marketing  Area  look  to  the  Wichita  Eagle  and  Beacon 
for  buying  information  . . .  information  that’s  up  to  date  13  times  a  week. 


it  belongs  on  your  schedule 


MicVliia  Beacon 


AA.  M.  MURDOCK,  publisktr 

NATIONAL  tfAIESENTATIVCS 

O’MARA  &  ORMSBEE,  INC. 


NEW  VO»K  —  CHICAGO  —  DETROIT  —  SAN  FRANCISCO  —  tOS  ANGEIES 
KANSAS  CITY  REFRESENTATIVE  —  HAROIO  HENEAUN  —  AtOSE.  AMRT  HOC. 
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kiy.N.YDROW  WITH  THE  GROWTH  MARKET 


BLACK  AND  WHITE  OR  R.O.P.  COLOR 


A  CENTURTi 
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EDITOR  &  PUBLISHER  CALENDAR 


. . .  gave  proof  through  the  night 


I  he  first  handbills  of  the  Star  Spanttled  Banner  were  run-off 
in  our  Baltimore  plant.  History  dc-sn  t  record  whether  Mr.  Hey 
specified  red  and  blue  on  white  stock,  but  we  did  turn  out  about 
a  thousand  black  and  white  copies  for  him  on  a  cantankerous 
single  cylinder  press.  That  was  back  in  1814.  Today,  we 
could  give  Francis  a  4-color  double  truck  of  Fort  McHenry 
that  could  inspire  another  tune.  |  The  Baltimore  News-Post  leads 
every  Maryland  paper  in  ROP  color  quality  and  linage.  Only 
the  News-Post  gives  the  advertiser  sliding-scale  benefits,  coupled 
with  considerably  lower  I -time  rates  without  forced  combination. 

The  No.  2  and  No.  3  papers  charge  39^^  to  49%  more  for 
national  color  ads  and  they  insist  on  a  forced  combination  run. 

I  The  News-Post  leads  in  Baltimore  with  37.9%  of  the  retail  color 
field,  having  gained  39,266  more  color  lines  in  1961  than  the 
combined  total  of  both  competing  papers.  The  News- Post  has 
given  definite  proof  that,  through  the  years,  it  has  become  the 
BIG,  colorful  one  in  Baltimore.  z 

y 


Sources — Media  Records, 

SRDS  &  Starch  Reports,  1961 


REPRESeNTED  NATIONALLY 
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APRIL 

lit — Oklahoma  Prass  Asiociation,  News  Clinic,  Sheraton-Oklahoma  Hotel, 
Oklahoma  City,  Okla. 

5 —  New  Jersey  Press  Association,  Public  Relations  Conference,  Princeton. 

6— 7 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  Nittany  Lion  Inn, 

University  Park. 

7 —  Garden  Writers  Association  of  America-SDX  Seminar,  Golden  Tr  .  qle, 
Norfolk,  Va. 

7- 8 — Missouri  AP  Wire  Editors,  Hollywood  Motel,  Moberly,  Mo. 

8- 10 — Ohio  Circulation  Managers  Association,  Onesto  Hotel,  Canton. 

8- 11 — New  York  State  Circulation  Managers  Association.  Statler  Hiltoe 

Buffalo. 

9- 20 — API  Picture  Seminar,  Columbia  University,  New  York. 

12-13 — Mid-South  Advertising  Institute,  Peabody  Hotel,  Memphis. 

12-14 — North  Dakota  Press  Association,  Dickinson. 

12- 14— Iowa  Press  Association,  Des  Moines. 

13- 14— Nevada  State  Press  Association.  Dunes  Hotel.  Las  Vegas.  Nevada. 
13-14 — Sigma  Delta  Chi  Region  3,  Biltmore  Hotel,  Atlanta,  Ga. 

IB-17 — Interstate  Circulation  Managers  Association,  Lord  Baltimore  Hotel, 
Baltimore. 

15-17 — Northern  States  Circulation  Managers  Association,  Capp  Towers 
Motel,  St.  Paul,  Minn. 

15-18 — Pan  American  Press  Seminar,  International  House,  New  Orleans. 
18-20 — American  Society  of  Newspaper  Editors,  Hotel  Roosevelt,  New; 
Orleans. 

20 — American  Section,  International  Press  Institute.  Roosevelt  Hotel,  New 
Orleans.  La. 

20-23 — National  Cartoonists  Society,  Astor  Hotel,  New  York. 

22 —  American  Council  on  Education  for  Journalism,  Waldorf-Astoria  Hotel, 
New  York. 

23 —  Associated  Press  annual  meeting.  Waldorf-Astoria,  New  York. 

23-26 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel. 
New  York. 

26-28 — Nebraska  Press  Association.  Fontenelle  Hotel,  Omaha. 

26- 28 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

27- 29 — Florida  Women's  Press  Club  Spring  conference.  Tides  and  Bath 
Club,  Redington  Beach,  Fla. 

27- 29 — Sigma  Delta  Chi.  Region  8,  Pioneer  Hotel,  Lubbock,  Tex. 

28- 29 — Sigma  Delta  Chi  Region  5,  Morrison  Hotel.  Chicago. 

28- 29 — Sigma  Delta  Chi  Region  10.  University  of  Washington,  Seattle. 

29- 30 — Iowa  Short  Course  on  Newspaper  Circulation,  University  of  Iowa. 
Iowa  City. 

29- May  5 — Journalism  Week,  University  of  Missouri  School  of  Journallsfli, 
Columbia.  Mo. 

30 —  Commonwealth  Press  Union,  Toronto. 

30-May  4— National  Newspaperboy  Convention,  Disneyland,  Calif. 


MAY 

I — Canadian  Press,  Royal  York,  Toronto. 

1- 12 — Sigma  Delta  Chi  Region  I,  Columbia  University,  New  York,  N.  Y. 

2- 4 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York,  Toronto. 

3- 5 — Pacific  Northjvest  Newspaper  Advertising  Executives  Association,  Doric 

Motor  Hotel,  Ta'coma,  Wash. 

3-5 — Southern  Short  Course  in  News  Photography.  Merchandise  Mart, 
Charlotte,  N.  C. 

5 — Sigma  Delta  Chi  Region  9,  La  Court  Hotel,  Grand  Junction,  Colo. 

5 — Sigma  Delta  Chi  Region  2,  Chamberlin  Hotel.  Old  Point  Comfort,  Va. 
5 — Sigma  Delta  Chi  Region  II,  Montgomery  Hotel,  San  Jose,  Calif. 

5 — North  Carolina  AP  News  Council,  High  Point,  N.  C. 

5- 6 — Arkansas  AP  Association.  Hot  Springs. 

6 —  Oklahoma  Press  Association.  Circulation  Clinic,  89'er  Inn.  Oklah  .tis 
City. 

6-12 — International  Federation  of  Journalists.  World  Congress.  Vienna. 

8-9 — Iowa  Associated  Press  Managing  Editors,  Des  Moines. 

10-12 — Journalism  Institutes,  University  of  Wisconsin,  Madison. 

10-12 — Michigan  League  of  Home  Dailies,  Rainbow  Club,  Baldwin,  Mick 

10- 13 — Copley  Newspapers  Seminar  for  Editorial  Executives,  La  Casa  dai 

Zorro,  Borrego  Springs.  Calif.  ; 

11- 12 — Sigma  Delta  Chi  Region  I,  Overseas  Press  Club,  New  York,  N.  Y.  | 

11- 13 — New  Jersey  Press  Association,  Advertising  Conference.  Ritz-Carltoni 
Hotel.  Atlantic  City. 

12 —  Sigma  Delta  Chi  Region  4,  Statler  Hilton  Hotel,  Detroit.  Mich. 

Vol.  9.';,  No.  13.  March  31,  1962,  Editor  &  Publisher.  The  Fourth  Estate 
publish^  every  Saturday  by  Eslitor  &  Publisher  Co.,  Inc,  Editorial  and  luisinessi 
oBices  at  8.50  Third  Ave.,  New  York  22,  N.  Y.  Cable  address,  "Edpub,  Ne" 
York.”  (Printed  by  Husrhes  Printing  Co.,  Elast  Stroudsburg.  Pa.1  Serond  <1^ 
mail  privileges  authorize  at  East  Stroudsburg,  Pa.  under  Act  of  March  3,  I'lTS 
with  Titles  patented  and  Registered  and  contents  copyrighted  1962  by  Editor  t 
Publisher  Co.,  Inc.  Annual  subscription  $6.50  in  United  States  and  posse.'i.sioiu. 
and  in  Canada.  All  other  countries,  $10.00,  Payment  in  sterling  may  he  made  V 
E&P  “American  Account”  I'irst  National  City  Bank  of  N.  Y.,  117  Old  Bru» 
St.,  London,  E.  C.  2,  or  to  the  Australian  and  New  Zealand  Bank  Limited 
Royal  Exchange  Branch.  86  Pitt  St.,  Sydney,  N.  S.  W. 

Postmaster:  if  undelivered,  please  send  form  3679  to  Editor  &  Publisher  Co-. 
Inc.,  850  Third  Avenue.  New  York  22,  N.  Y. 

EDITOR  ac  PUBLISHER  for  March  31,  1962 


Where  is  1  newspaper  outgrowing  27 ? 
In  Los  Angeles,  of  course! 


In  addition  to  two  metropolitan  newspapers,  there  are  27 
daily  community  newspapers  in  the  Los  Angeles  area.  Many 
of  these  community  publications  are  showing  circulation 
gains,  but  one  metropolitan  newspaper — the  Los  Angeles 
Times — is  outgaining  them  all. 

Last  year,  for  the  6-month  period  ending  March  31,  The 
Times  showed  a  circulation  gain  greater  than  the  gains  of  all 
27  community  newspapers  combined. 

Thus  far  this  year,  Times  circulation  has  increased  by  an 


additional  200,000  copies  a  day.  The  Times  now  reaches 
over  three-quarters  of  a  million  families  every  weekday,  and 
well  over  a  million  families  every  Sunday. 

Tliis  is  by  far  the  largest  newspaper  circulation  ever 
achieved  in  western  America — a  circulation  concentrated  in 
the  upper  half  of  the  rich  Los  Angeles  market,  now  second 
in  the  nation  in  retail  sales. 

Today,  more  than  ever,  the  people  who  count  in  Los 
Angeles  count  on  The  Times. 


Los  Angeles  Times 


NATIONALLY  REPRESENTED  BY  Cresmer  &  WooduarJ,  Inc.,  Stfw  York,  Chicago,  Detroit.  Atlanta.  Los  Angeles,  San  Francisco. 
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I^ILLKR.  by  some  other  name,  may  be  considered  sweelci  in 
your  news  room.  Benn  Hall,  public  relations  counselor  and 
a  former  Neiv  York  Times  staffer,  writes:  few  days  ayo.  I 

was  talking  to  Francis  Klein,  book  editor.  St.  Louis  (ilohe- 
Democrat,  and  be  told  me  that  some  of  the  old-timers  there 
used  to  refer  to  filler  as  ‘Z  matter.’  At  the  .\ew  York  Times 
Sunday  department  we  used  to  call  it  filler  and  the  cit\  room 
called  it  “when  room.’  (1  don’t  know  what  the  terms  are  now). 
The  Wh;  York  Herald  Tribune  calls  filler  ‘punk,’  while  the 
Netv  York  Mirror  and  I  believe  other  Hearst  papers  call  it 
‘grajje.’  I’m  sure  that  other  newspapermen  would  have  a  good 
deal  to  add  to  this  hit  of  Americana  or  trade  jargon.”  Additions 
are  welcome. 


After  the  Battle's  O'er 

Kingini;  lelepliunes.  spirited  typewriting 
Make  newspaper  atmosphere  mure  exciting. 
Without  them,  I  know,  I'd  never  think 
Of  proper  adjective,  adverb,  or  missing  link. 


. .  executives  who  launch 

the  top  advertising  campaigns  everywhere. 


But,  silent  periods  that  prevail 
After  pressmen  stop  their  rollers’  wail 
Make  reporters  f»>el  they’re  relaxing  sages 
Aroused  next  day  by  the  editor’s— “80  pages!” 

—Dick  McHenry 

Orlando  (Fla.)  Sentinel-Star 


published  at; 

NEW  YORK  •  WASHtNGTON,  D.C.  •  CHICOPEE  FALLS,  MASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  (Calif.)  plant  now  under  way 


— John  Metcalfe,  financial  desk.  Cleveland  Plain  Dealer,  re¬ 
calls  with  pleasure  Jim  Doyle’s  1937  Kentucky  Derby  lead  in 
his  paper:  “Louisville  is  a  one-horse  town  again  tonight  and 
the  name  of  the  horse  is  War  Admiral.”  .  .  .  Sports  Editor 
Dan  Hoyt,  Springfield  (Ohio)  Sun,  kept  complaining  he  smelled 
smoke  while  covering  a  basketball  game.  He  finally  found  the 
hot  spot.  His  own  pipe,  full  of  hot  ashes,  had  burned  a  big 
hole  in  his  overcoat.  .  .  .  Column  title  in  the  Jamestown  ( N.  Y. ) 
Sun:  “Waite  Up  For  Forsyth,”  by  Waite  Forsyth.  .  .  .  Edward 
L.  Bernays,  public  relations  counselor,  points  up  the  difficulty 
of  putting  names  in  headlines  with  these  two  confusing  examples: 
“Boston  to  Hear  New  Fine  Symphony” — New  York  Herald 
Tribune;  “Chicago’s  American  Image  Undergoes  Gradual 
Change” — Editor  &  Publisher.  .  .  .  Fern  Sharp,  who  edits 
the  “Sharp  Comments”  column  in  the  Columbus  (Ohio)  Dis¬ 
patch,  is  on  a  study  tour  of  restaurants  and  food  markets  of 
France.  Italy,  Switzerland  and  England.  .  .  .  Editor  J.  W.  Law¬ 
rence.  Landrum  (S.  C.)  Leader,  ran  an  ad:  “I  will  no  longer 
be  responsible  for  debts  incurred  by  Robert  or  John  F. 
Kennedy.”  A  reader  ran  a  classified  in  answer:  “Advise  you 
to  refer  to  Form  1040  on  or  before  April  15.” 


and  other  McCall  Corporation 
cations  consume  about  1000  tons 
of  paper  a  day,  making  efficient  /  % 
paper  handling  and  storage 
truly  vital.  ■  McCall’s  new 
paper-storage  warehouse, 
designed  and  engineered  by 
Lockwood  Greene,  features  unusually  high 
clearance  (3V  11"  to  low  point  of  steel) 
to  help  do  the  job  best.  ■  This  Dayton  facility 
is  the  latest  of  many  projects  entrusted 
to  Lockwood  Greene  by  McCall  Corporation. 


—Tile  somewhat  startling  top  line  of  a  four*eolumn,  Iwo-linc 
headline  on  the  sports  page  of  the  Findlay  (Ohio)  Republican- 
(Courier  shouted  “Trojans  Take  Bath,  Need  One”  but  the  second 
line,  “More  Win  to  Reach  District,”  conveyed  the  real  meaning  of 
the  outcome  of  a  basketball  tournament.  ...  In  publicizing 
Dominique  France,  Don  Bishop  of  Advance  Public  Relations  noti¬ 
fied  Pierre  Salinger,  Press  Secretary  to  the  President,  he  had  been 
named  on  a  list  of  “America’s  10  Best-Tied  Men.”  Pierre  out- 
maneuvered  Don  by  using  the  name  of  a  competitor  in  his  reply: 
“My  one  Christian  Dior  necktie  thanks  you.  My  other  shabby  ties, 
however,  are  somewhat  puzzled  by  their  new  eminence.”  .  .  • 
Appropriately,  .Alfred  A.  Starling  writes  a  bird  column  fur  the 
Rochester  (N.  Y.)  Democrat  and  Chronicle. 

— Pat  Harris,  women’s  editor,  Tucson  Arizona  Star,  calls  her 
column  “PATPOURRI”;  A1  Orrick,  Willoughby  (Ohio)  West  Lakci 
County  News-Herald,  heads  his  column,  “The  Orrickle”;  Opal 
Crockett,  fashion-homes  editor,  Indianapolis  Times,  frequently 
runs  a  column  of  odds  and  ends  under  title  of  “Crockett’s  Pocket.” 
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LOCKWOOD 

GREENE 

ENGINEERS, 


B  We  have  a  booklet  de¬ 
scribing  several  Lockwood 
Greene  assignments  i  n  plant 
design  and  engineering  fo.' 
the  newspaper  and  printing 
Industries.  A  copy  is  yours 
for  the  asking. 


Boston  16.  Mass.,  316  Stuart  St. 
Naw  York  17,  N.  Y..  41  E.  42nd  St. 
I  Spartanburg,  S.  C.,  Montgomory  Bldg. 


whaVs  growing  in  the  Oregon  Market? 

2-MILLION  PEOPLE  &  WORLD'S  LARGEST  SHOPPING 

The  Orff^on  Market*  and  its  metrojjolitan  center,  Portland,  are  on  thenrowl  PortIand,the 
nation’s  l27th  retail  sales  market,  is  the  2nth  in  retail  •'nn-ery  sales.  2oth  in  wholesaling, 
27th  in  automotiv«*.  Department  store  sales  space  has  increast'd  l)y  .‘in'/  in  a  single  year,  supermarket  out¬ 
lets  hy  4()'<.  Portland,  the  Northwest’s  largest  distrihution  center.  servt*s  the  entire  state  of  Oregon,  and 
southwest  Washington.  For  effective  Axwerage  of  1x4 h  the  SdO-'Fliousiuid  Metro-Market  and  the  2-Million 
Total  Market,  your  best  buy  is  the  two  great  new.spa|)ers  .serving  this  dynamic  ar*‘a.  'Fhe  Oregonian  and 
The  Oregon  -lournal. 


^Oregon  Market:  All  Oregon 
plus  7  S.  W.  Wash  counties. 


TWO  GREAT  NEWSPAPERS  COVERING  OREGON  IN  ACTION 

the  0re9onian  ■  Oregon  journal 
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editorial 


Newspaper  Color  1962 

CDi.oR  in  newspapers  is  no  Ioniser  a  medianital  tedinicpie  used  o(- 
casionallv  to  atirad  attention.  It  is  l)e(omintr  so  wiilely  used  in 
newsjja|)ers  that  it  is  a  rarity  to  liiul  an  iin|>orlant  newspaper  ol  anv 
size  without  it.  Kditorial  eolor  is  inakiuf^  an  evervday  ap|H‘aran(e  in 
more  ami  more  |ja|K*rs.  l*h<Ho  anil  leature  syiulieates  are  making  a 
greater  oHering  ol  editorial  material  in  lolor.  Advertisinjr  lolor  is 
Ix'inj;  employed  elleitively  hy  more  advertisers,  national  ami  loial. 
year  alter  vear.  The  j^rowth  in  run-ol-pa|K‘r  color  advertising  on  news¬ 
print  has  Iteen  Ibur-lolii  in  1(1  vears.  In  aililition,  ailvertisers  have  avail¬ 
able  to  them  other  metliods  of  employing  color  in  news])apers  ellec- 
tively  in  rotogravure  magazines  anti  preprints. 

1  his  issue  is  E)k-P’s  sixth  annua!  Spring  Ciolor  Edition  anil  we  are 
proud  of  it.  It  is  the  largest  in  our  history.  It  contains  more  informa¬ 
tion  about  the  availability  of  color  in  newspapers  and  its  elfective 
use  than  can  be  found  any  other  place.  .Most  statistics  in  this  issue 
are  a  continuation  of  the  tables  and  charts  lirst  ileveloped  six  vears 
ago  making  it  jxrssible  for  readers  to  make  comparisons  over  that 
period.  In  aililition.  we  have  expanded  our  coverage  of  newspaj)er 
color  in  order  to  give  up-to-date  information  on  the  use  of  editorial 
color,  roto  magazine  anil  preprint  color  ailvertising,  comics,  etc. 

When  E&P  presentixl  its  lirst  review  of  newspa|)er  color  it  diil  so 
in  the  belief  that  the  use  of  color,  all  kinds  of  color,  woulil  grow  by 
leaps  and  iKninds.  Our  faith  in  newspa|)ers  and  this  relatively  new 
technique  has  been  justilied. 

In  six  years  color  ailvertising  in  newspaix.“rs  has  doubled — last  vear 
it  increased  8"',  when  black  anil  white  linage  was  showing  a  dei  line. 
Today  1.089  newspapers  can  proiluce  color  representing  8-1.  P'j,  ol 
total  daily  circulation:  58-1  of  these  j>;i|)ers  can  priHluce  full  color, 
which  is  51  more  than  a  year  ago. 

The  tremenilous  interest  in  newspaper  color  by  publishers  and 
ailvertisers  alike  has  forced  ES:P  to  expanil  to  two  color  issues  a  year — 
the  second  in  late  September.  In  conjunction  with  that  issue  E&P 
has  been  conducting  several  color  contests  with  awarils  going  to  news- 
pajjers  for  their  excellence  of  color  advertising  reproiluction  anil  to 
Ijoth  retail  and  national  advertisers  for  their  outstaniling  creative  use 
of  newspajx.'r  color. 

Our  contests  have  served  two  pur]>oses.  we  believe:  with  thousanils 
of  entries  eaih  year  from  newspajjers,  they  have  ilemonstrateil  to 
dozens  of  agency  media  and  art  executives  on  our  judging  juries  the 
high  degree  of  uniformity  anil  excellence  of  quality  available  in 
newspajjer  color  reproduction  across  the  country:  and  they  have 
provided  an  incentive  to  newspaj)er  mechanical  and  production  chiefs 
to  improve  the  jjrinted  product  even  more. 

We  are  confident  this  issue  will  be  of  the  greatest  value  not  onlv 
to  newspaper  advertisers  who  use  color  or  may  be  jtotential  users, 
but  also  to  newspa|x:r  personnel  in  charge  of  color  ]>rotluction  and 
sales.  E&P  is  proud  of  whatever  small  part  it  may  have  played  in 
stimulating  the  interest  of  both  advertisers  and  newspa|K;r  jx'ople  in 
increasing  the  quality  and  quantity  of  newspajxr  color. 
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letters 


CLAIMS  BLUE  RIBBON 

Not  l>eing  a  memlrer  of  the  .^udit  Bu¬ 
reau  of  Cirriilation  we  are,  of  course,  not 
in  the  charmed  circle  containing  newspa¬ 
pers  with  more  circulation  than  the  jurpu- 
lation  of  their  cities. 

Can  we.  though,  have  a  hit  of  space  in 
the  Letter  column? 

fn  this  day  when  an  oath  is  no  gornl 
and  an  audit  is  considered  necessary,  we 
.still  cling  to  the  antique  idea  that  an 
oath  should  he  adequate.  We  are  aware, 
too.  that  our  standard  is  considerably 
higher  than  that  of  the  .ABC.  in  that  we 
have  circulation  all  paid  in  advance,  ex¬ 
cept  for  those  dilatory  suhscrilrers  who 
wait  20  days  to  pay  up. 

In  spite  of  the  fact  that  we  have  larger 
cities  30  miles  north  and  28  miles  south 
of  us  (Chico  and  Marysville)  and  Sacra¬ 
mento  75  miles  to  the  south,  to  say  nothing 
of  San  Francisco  120  miles  to  the  west, 
we  have  as  of  last  month’s  average  6824 
paid  up  subscribers  as  against  a  popula¬ 
tion  of  6115.  North  and  west  of  us  are 
“redlands"  thinly  populated.  To  the  east 
is  foothill  and  mountain  country.  I  can't 
explain  cmr  circulation  under  such  cir¬ 
cumstances  unless  it  l)e  due  to  a  rattling 
gcMid  newspaper. 

We  have  never  had  an  “automobile  con¬ 
test”  in  my  35  years  here,  have  never 
given  premiums  and  have  employed  a 
solicitor  only  three  months  in  those  35 
years. 

Dan  R.  Bf.f.bf. 

Oroville  (Calif.)  Mercury-Register. 
editor  ac  PUBLISHER  for  March  31,  1962 


CARTOON  THEME 


"It's  About  Time  the  Peasants 
Came  to  Their  Senses." 

GRANT,  Oakland  (Calif.)  Tribune. 


Short  Takes 

Deadlines : 

Jackie  Kennetly 
Rides  Elephant 
Wearing  Falsies 
— Sunburif  (Pa.)  Daily  Dem 

• 

Jackie  Rides  Elephant 
Wearing  False  Tusks 

Yonker>t  (N.  Y.)  Herald  Statesman 

• 

Pure  Official 
Here  To  Get 
API  Citation 
— Houston  (Tex.)  Post 

• 

General  Named 
Army  Vice  Chief 
— Meriden  (Conn.)  Record 

• 

Hicks  Gets 
Rural  Job 

— Cushiny  (Okla.)  Daily  Citizen 
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Arc  the  shelves  in  your  librar\ 
loaded  with  stacks  of  newspapers 
and  news  magazines?  Are  files  of 
news  clippings  spreading  all  over 
the  place? 


HOWTO 
EASE  THE 
SQUEEZE 
IN  YOUR 
LIBRARY 


If  that’s  one  of  your  problems,  von  can  do  something 
about  it.  Von  can  start  getting  'I'lie  New  York  'I'imes 
on  Microfilm.  A  whole  year’s  file  takes  up  less  room 
than  an  ordiium’  tvpewriter.  Yon  sah  age  96%  of  the 
space  used  up  when  von  store  the  same  information 
in  newsprint  form.  And  microfilm  lasts  indefinitclv! 

In  getting  The  New  York  '^I'imes  on  Microfilm  von 
get  the  entire  contents  of  the  Late  Citv  Edition- 
all  the  news,  all  the  maps,  tables,  charts,  all  the  texts 
of  important  documents  and  speeches  that  are  pub¬ 
lished  ever)'  day  in  “the  newspaper  of  record.” 


JUIl  .\nd  you’ll  like  the  fast  .service!  .\ 
new  reel  (or  a  pair  of  reels)  comes 
N  to  you  every  ten  days, 

iillm  W  .\  one  year  sulxscription— starting 
with  the  films  for  the  current  month 
or  a  future  month— costs  onlv  Szzz  a  year.  And  you 
can  get  the  films  for  back  months  of  the  current  year 
at  a  price  of  $28  for  each  month.  The  films  for  com¬ 
plete  back  r'cars  are  also  available.  If  interested,  write 
for  our  price  schedule. 

Your  investment  in  ’I’he  New  York  'Limes  on  Micro¬ 
film  will  be  small  compared  with  the  value  of  the 
space  you’ll  be  sa\  iug.  So  why  wait  any  longer  to  get 
your  subscription  started?  ^()ur  films  will  start  com¬ 
ing  as  soon  as  we  have  your  order. 

THE  NEW  YORK  TIMES  ON  MICROFILM 

22()  West  Street,  New  York  36,  New  'ibrk 
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Every  Saturday  Since  1884 


March  31,  1962 


8%  Increase  of  ROP  Color 
Advertising  Reported  for  ’61 


a4.4%  of  59,719,547  Daily 
('irculation  Handles  Color 

llv  Rtiherl  B.  Mclnlvre 


TOTAL  ROP  COLOR 
LINAGE 

(For  all  papers  as  measured  by 
Media  Records,  Inc.) 


Color  -  conscious  advertisers, 
driven  by  the  never-ending  need 
to  draw  more  consumer  atten¬ 
tion  to  their  sales  messages,  in¬ 
creased  their  use  of  run-of-pa- 
per  color  in  newspat)ers  by  ap¬ 
proximately  in  1961. 

This  Sixth  Annual  Spring 
&)lor  Edition  of  Editor  &  PuB- 
USHiai  reflects,  in  its  linage 
statistics,  success  stories,  and 
color  availability  data,  the  tre¬ 
mendous  growth  of  the  news- 
laiper  as  a  national  and  regional 
color  medium  for  advertisers. 

The  yardstick  of  color  use  is, 
of  course,  the  measurement  by 
Media  Records  Inc.  in  416  daily 
newspapers  published  in  141  key 
cities.  That  figure  shows  a  gain 
of  14,077,631  lines  over  the  total 
measured  in  1960,  The  compara¬ 
tive  results  were:  1960  —  177,- 
548,837,  and  1961  —  191,626,- 
468. 

Still  further  evidence  of  the 
expanding  use  of  color  in  vari¬ 
ous  combinations,  now  possible 
due  to  the  heavy  continuing  in¬ 
vestment  by  publishers  in  mod¬ 
em  press  equipment  and  plants, 
is  found  in  the  sum  of  the  fig¬ 
ures  reported  directly  to  E&P 
by  individual  newspapers. 

This  year’s  tabulation  shows 
164,326,199  lines  of  color  ad¬ 
vertising  in  these  newspapers 
which  is  in  addition  to  the  Me¬ 
dia  Records  measurement.  Al¬ 
though  this  is  monumental  testi¬ 
mony  to  advertisers’  acceptance 
of  newspaper  color,  it  falls  short 
of  being  a  realistic  record  of 
achievement  in  the  sense  that 
the  compilation  is  not  compar¬ 
able  with  the  listings  in  previ¬ 
ous  years.  Some  newspapers 
failed  to  get  their  statistics  in 
before  the  deadline  set  for  this 
issue. 

But  it  is  significant  to  note 
that  the  breakdown  of  this  re¬ 
ported  linage  for  last  year  is: 
Local  —  124,365,961  lines;  na¬ 
tional  —  39,960,238  lines. 

All-(k>lur  I^^ue 

Where  E&P  in  past  color 
lissin  >  has  concentrated  solely 


on  ROP  color,  this  year’s  spring 
issue  marks  a  new  departure  in 
that,  in  addition  to  ROP  color 
statistics  and  articles,  it  takes 
in  the  rapidly  expanding  field  of 
preprint  color,  along  with  roto¬ 
gravure  advertising  linage  of 
pictorial  and  magazine  sections 
prepared  for  International 
Paper  Sales  Company,  Inc.,  by 
Media  Records. 

The  number  of  newspapers 
accepting  full-page  units  for  one, 
two  and  three  colors  during  1961 
increased  from  1,042,  653,  and 
553  in  1960  to  1,089,  688,  and 
584.  These  figures,  prepared  by 
the  Bureau  of  Advertising, 
ANPA,  also  show  that  the  num- 
l)er  of  newspapers  accepting 
1,000-line  units  for  one,  two,  and 
three  colors  in  1961  jumped  from 
1,021  to  1,076,  from  552  to  591, 
and  from  425  to  460  respectively. 

The  number  of  Canadian 
newspapers  accepting  color  in 
1961  also  showed  an  increase, 
according  to  the  Bureau.  The 
total  accepting  full-page  units 
for  one,  two  and  three  colors 
increased  to  91,  67  and  44 
respectively.  These  figures  com¬ 
pare  with  88,  60,  and  37  reported 
in  1961.  The  number  of  Canadian 
papers  accepting  1,000-line  units 
for  one,  two,  and  three  colors  in 
1961  jiunped  from  87  to  90, 
from  60  to  67,  and  from  36  to 
43  respectively. 

Color  Circulalion  L'p 

Measurements  of  ROP  color 
circulation  available  in  the  U.S. 
in  1961,  as  measured  by  the 
Bureau,  registered  an  increase 
of  1,143,338.  Thus,  out  of  59,- 
719,547  daily  circulation  in  1961, 
50,425,876,  or  84.4  rt,  is  now 
available  to  advertisers  with 
color. 

Total  ROP  color  advertising 
of  the  first  25  newspapers 
measured  by  Media  Records 
showed  some  interesting  change- 
abouts  in  relative  position  of 
the  leaders.  The  Los  Angeles 
Times,  with  3,125,828  lines  in 
1961,  pushetl  the  perennial¬ 
leading  Milwaukee  Journal  down 


Year 

Linage 

1951  . 

.  ^.817.024 

1952  . 

.  49,257,765 

1953  . 

.  60,781,949 

1954  . 

.  69,602,906 

1955  . 

.  90,171,262 

1956  . 

.  109,318,171 

1957  . 

.  114,362,040 

1958  . 

.  122,621,232 

1959  . 

.  153,215,463 

I960  . 

.  177,548,837 

1961  . 

.  191,626,468 

These  figures. 

which  are  ex- 

elusive  of  linage  carried  in  five 

newspapers  not 

measured  by 

Media  Records,  show  1960  color 

linage  climbed  ; 

14,077,631  lines 

over  1959  for  a 

gain  of  7.93%. 

to  second  place.  The  Journal, 
which  has  topped  the  list  since 
1950,  tallied  2,506,448  lines  of 
color  last  year  as  against  3,663,- 
806  lines  in  1960.  The  Los 
.Angeles  Times  in  1960  was  No. 

2  with  2,644,093  lines  of  color. 

The  Miami  (Fla.)  Herald, 
with  2,437,597  lines,  took  over 
third-place  on  the  1961  list.  In 

1960,  the  Fort  Worth  Star-Tele¬ 
gram  held  this  spot  with  2,300,- 
226  lines.  Last  year  it  dropped 
l)ack  to  sixth  ixisition  with  2,- 
063,760  lines.  The  Nashville 
Tennessean,  with  2,229,637  lines 
of  color  in  1961,  took  over  fourth 
place  from  the  Chicago  Tribune 
which  dropped  liack  to  seventh 
place  with  2,060,407  lines  for 

1961. 

The  Denver  Post,  with  2,135,- 
236  lines  in  1961,  maintained 
fifth  position  which  it  held  in 
1960  with  2,101,317  lines. 

King  Soupers  King 

King  Soopers,  Denver,  Colo., 
with  606,936  lines,  topped  the 
list  of  important  retail  adver¬ 
tisers  using  ROP  color  in  the 
10  cities  running  the  greatest 
volume  of  retail  color  during 
1961,  as  measured  by  Media 
Records.  Second  on  this  list  is 
South  East  Furniture,  Salt  Lake 
City,  Utah,  with  604,936  lines 
of  color.  Sears,  Roebuck  &  Co., 
Miami,  Fla.,  is  third  with  508,- 
441  lines. 

The  Media  Records  list  of 
important  general  and  automo¬ 
tive  advertisers  using  ROP  color 


in  1961  was  topped  again  by 
Winston  cigarets  which  ran  3,- 
408,729  lines  of  color  last  year. 
Second  on  this  list  was  Salem 
cigarets  with  2,029,615  lines, 
followed  by  American  Oil  Co., 
which  ran  1,905,710  lines  of  color 
last  year. 

A  Media  Records  summary  of 
general  and  automotive  ROP 
color  linage  shows  that  General 
totaled  62,990,473,  up  4,511,707 
lines  over  1960.  Automotive  was 
down  7.2%  with  a  total  of  13,- 
807,153  lines  as  against  14,870,- 
511  lines  in  1960. 

The  grand  total  of  76,787,626 
lines  marked  a  4.7%  gain  over 
1960. 

5  Top  Retailers 

Sears,  Roebuck  in  the  Miami 
Herald;  The  Broadway  in  the 
Los  Angeles  Times;  South  East 
Furniture  in  the  Salt  Lake  City 
Tribune;  H.  G.  Hill  Stores  in 
the  Nashville  Tennessean;  and 
A.  L.  Davis  Food  Stores  in  the 
Fort  Worth  Star  Telegram, 
were  the  five  leading  retail 
advertisers  in  color  advertising 
in  the  first  five  leading  retail 
ROP  color  newspapers. 

• 

Uses  4-CoIor  Ads 
If  Story’s  Worth  It 

The  Kroger  Company,  Nash¬ 
ville,  Tenn.,  last  year  used  386,- 
158  lines  of  ROP  color  as 
against  a  mere  9,600  lines  in 
1958. 

“We  have  been  using  four- 
color  pages  whenever  we  felt 
the  story  we  had  to  tell  would 
be  better  told  by  the  use  of  four- 
color,”  George  Irwin,  Kroger 
advertising  manager  said. 

“Our  heavy  use  of  ROP  color 
is  difficult  to  measure,  but  we 
feel  it  does  the  job  for  us,”  Mr. 
Invin  said. 
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•THIS  IS  MY  NEWSPAPER' 


When  Reader  Figurei 
In  Definition  of  M.E 


Colorado  Springs  On  hirinp  young  reporters — 
“What  is  a  managing  e<litor?”  “Some  kind  of  a  basie  test 
Managing  editors  of  the  should  be  given  to  provide  an 
Scripps- Howard  newspapers  and  insight  on  the  applicant’s  spell- 
the  Scripps-Howard  Washing-  ing  and  comprehension.’’ 
ton  bureau,  in  their  bi-annual  On  sj^ecial  news  section.s — 
m€?eting  here  last  week,  took  “Too  many  papers  are  miss- 
time  during  three  days  of  shop  ing  the  Imat  by  not  re-packag- 
talk  to  ponder  that  question,  ing  the  whole  storj'  from  In-gin-  | 
Then,  in  25  words  or  less,  each  ning  to  end  of  big  events  locally, 
wrote  his  answer.  nationally  and  internationally. 

The  man  who.se  definition  was  l)een  left  ojM'n  to 

voted  best  by  his  associates  was  television  and  the  news  maga- 
Claude  L.  Douglas,  of  the  Fort  zin<*s.’’ 

Worth  Prt'itit.  He  wrote:  The  managing  editors  were 

“A  managing  e<litor’s  prime  Ifiv^n  a  spwial  briefing  at  the 
responsibility  is  to  produce  a  North  American  .4ir  Defense 
paper  which  causes  its  readers  Command  headquarters  and 
to  say  with  him:  ‘This  is  my  visitwl  the  ITU  Printing  School. 

newspaper.’  ’’  Allending 

The  meeting,  marked  by  the 

ab.sence  of  high  policy  talk  and  Managing  editors  attending 
in  its  place  the  discussion  of  the  conference  were  George  S. 
practical  problems  of  putting  Baldwin,  Albuquerque  Tribune; 
out  a  newspaper,  stimulated  William  P.  Lindley,  Birmtnuham 
some  individual  comments  like  Pont-HernUl;  Robert  A.  Linn, 
the.se  —  though  opinions  that  Cincinnati  Pont  and  Times-Star; 
followed  weren’t  always  in  Harrling  Christ,  Cle  Iceland 
agreement:  Prenn;  .Jack  Keller,  Columtnu 

Citizen-Journal;  Vincent  Dwyer, 
T«m»  Much  C.ommeni  Denver  Rockif  Mountain  Sews;  t 

„„„  1..  ■  I  ti.  H.  A.  Michael,  Kl  Paso  HeraM- 

On  producing  lietter  writing —  n  /  r-  i  r*  o  **.  r-  -ii 
‘•r;*..  11,  u  II  <*v.  Post;  Carl  G.  Ritt,  EvansvilU 

City  desks  should  throw  „  r-i  i  t  r>  i  r 

w.,,.i,>  _ •..  1  1  Press;  Claude  L.  Douglas,  Fort 

back  more  stories  —  demand  n  c-j  t>  tr 

and  get  lietter  writing.’’  J 

On  television  column.s-  Wess  ing,  Kentuc)^ 

“Columnists  should  stick  more  ’.  , 

f _ 4^  ("utt,  Knoxvdle  News-Sentmel; 

to  reporting  the  facts  —  not  i  /-  i  •  _ 

u  Au  \  Michael  Grehl,  Memphis  Com- 

otfer  .so  much  editorial  com-  -14  1  t 

.1  mernal  Appeal;  J.  Z.  Howard, 

On’  zone  uaees—  Memphis  Press-Scimitar;  Victor 

„  K,  •  Free,  Pittsburqh  Press;  Robert 

they  can  bring  in  many  a  ,  c-  f 

.smaller  advertiser  who  might  ^ 'TT"/  hT 

otherwise  never  be  able  to  use  ,  R'chard  Hol- 

the  metropolitan  daily.’’  lander  IVas/impton  .Vetes, 

On  eilitorial  color-  Egger  Scripps- 

“Bad  color  is  worse  than  no  Newspaper  Alliance, 

color  at  all  -  while  there  is  lots  flavin,  new  Denver 

of  excellent  color,  there’s  much  “  4''  t 

room  for  improvement.’’  Symptoms  of  a 

On  suburban  coverage-  pick  Police  Force.  He  w^  in- 

“The  suburbanite  buys  the  troduced  by  JaJ  Foster,  ^itor 
metropolitan  paper  for  what  he 

doesn’t  get  in  the  suburban  pa-  H.  Lockhart,  assistant 

pgj.  >»  general  editorial  manager  of 

’  Scripps-Howard,  direct^  the 

*  pages  meetings.  Others  attending  were 

The  demand  now  is  for  g  Scripps  II,  vicepresident 
stories  of  wider  app^l-.society  ^^e  E.  W.  Scripps  Co.;  Boyd 
coverage  should  be  kept  tightly  vicepresident  and  execu- 

within  Ixmnds.  Newspaper  Enter- 

On  using  the  names  of  juve-  prise  Association;  Roger  Tata- 
niles  in  crime  stories —  rian,  executive  editor  of  United 

“There  seems  to  be  a  growing  Press  International;  James  H. 
trend  for  using  names  —  but  Wagner,  editorial  promotion  di- 
each  case  should  be  weighed  in-  rector  of  Scripps-Howard;  J* 
dividually.”  Boyd  Stephens,  executive  editor 

On  readership  studies —  of  the  Scripps-Howard  News; 

“There’s  not  enough  effort  to  and  Robert  E.  Molyneux  of 
try  and  find  out  what  readers  Scripps-Howard  Newspaper  Al- 
are  interested  in.”  liance. 

EDITOR  ai  PUBLISHER  for  March  31,  1962 


Jack  H.  Lockhart,  assistant  general  editorial  manager,  conducts  a 
session  for  Scripps-Howard  managing  editors.  In  background:  J.  Z. 
Howard,  Memphis  Press-Scimitar;  and  E.  W.  Scripps  II  of  the  E.  W. 
Scripps  Company. 


Left  to  right:  Jack  Keller,  Columbus  Citizen-Journal;  Richard  Hollander, 
Washington  Daily  News;  and  Ed  Ray,  Houston  Press. 


Small  Press  Corps 
Works  Congo  Puzzle 


By  Lynn  Heinzcrlin^ 

VsMH'ialctl  Prcs!*  eurr«‘<tp4 


rk  The  unprwlietable,  often  puz-  Two  other  correspondents, 
ft  zlin^,  activities  of  Lumumba  Sanche  de  Gramont  of  the  New 
ft  and  Mobutu,  Kasavubu,  Tshom-  Y'ork  HemUl  Trihune  and  James 
■  be  and  Munonpo  have  opened  up  Biddulph  of  the  Rhodesian 
H  new  areas  of  frustration  for  the  B  r  o  a  <i  c  a  s  t  i  n  p  Corp.,  were 
I  world  press  in  the  past  21  woundwl  by  shell  fra>rments  in 
I  months.  And  the  end  is  not  in  Katan>ra  on  Dtr.  18,  11)61,  when 
■  sight.  Swedish  UnittHl  Nations  troops 

H  More  than  one  correspondent,  opened  fire  at  a  roadblock  n€“ar 

H  in  fact,  has  wondertnl  gloomily  Elisal)ethville  as  their  car  ap- 

H  whether  the  confusion  will  end  jmiached.  Both  have  recovered. 

H  at  all  in  this  generation.  The  two  most  trying  and  dan- 

■  The  permanent  foreign  press  gerous  i>erio<ls  of  the  long  story 
H  contingent  in  the  Congo  has  of  Congolese  independence  prol>- 
■  dwindled  from  a  high  iK>int  of  able  were  during  the  days  of 
more  than  200  newsmen  in  1960  Lumumba’s  flamboyant  reign  in 
;  Claude  L  Douglas,  to  about  a  score.  The  climate,  Leoixildville  and  the  fighting  be- 
Prancisco  News-Call  the  exasperations  and  misunder-  tween  United  Nations  and  Ka- 
standings  have  not  changed  tangese  troops  in  Elisabethville. 
much.  Congolese  .soldiers  never  have 

Assignment  to  the  Congo  is  Wen  note<l  for  their  discipline. 

_ _  an  introduction  to  .smiling,  polite  Sergeants  very  often  act  like 

iwliticians  who  say  nothing  or  colonels  and  lay  down  policy  as 
say  .something  so  devastating  they  go  along.  In  the  early  days 
WM  .vou  are  sure  it  can’t  W  time,  in  Leoiioldville,  ordinary  sol- 


VlUUUfll  WILIt  IJIIL'd,  jauiini  Wllll  . 

bayonets,  shot  at  with  bows  and  ‘ 

arrows  and  detained  by  the  Congolese  political  headers  al- 
dozen.  They  have  lieen  under  ways  have  been  easy  to  ap- 
gunfire  from  Wth  Congolese  and  proach  when  they  can  be  found. 
United  Nations  forces.  But  they  have  no  conception  of 

At  times,  they  have  Wen  the  functions  of  the  press  except 
denied  transportation,  deprived  ;is  a  medium  for  presenting 

their  own  propaganda.  Even 
now  there  is  no  central  office 
for  distributing  official  govem- 
of  ment  communiques. 

Lumumba  developed  a  great 
fondness  for  press  conferences 
and  once  held  four  in  one  day. 
Too  often,  however,  he  would 
completely  reverse  himself  on 
same  day,  leaving  corre¬ 
spondents  to  work  out  the  con- 
and  tradiction  with  their  home  of¬ 
fices  thousands  of  miles  away. 
President  Moise  TshomW  of 
ince  also  enjoys 
bloody  fighting  Wtw'een  troops  calling  in  the  press.  He  makes 
of  the  late  Prime  Minister  Pat-  a  jxiint  of  shaking  hands  with 
rice  Lumumba  and  Baluba  each  correspondent  as  he  ar- 
triWsmen  near  Bakwanga.  rives.  Lumumba  wasn’t  much  of 

a  handshaker,  but  occasionally 
passeti  around  beer  and  cookies. 

(Ohio-born  Lynn  Heinzerling  President  Joseph  Kasavubu, 
has  Wen  covering  the  news  who  was  moderately  talkative 
abroad  for  23  years.  He  won  Wfore  independence,  rarely  sees 


of  communications,  ignored,  mis- 
le<l  and  very  often  treated  with 
suspicion.  One  correspondent. 

Cameraman  Ray  Wilson 
NBC,  was  ordered  by  Congolese 
soldiers  to  eat  his  United  Na¬ 
tions  press  pass. 

There  have  been  the  usual 
hazards  of  a  primitive  and  dis- 
turWd  country.  Henrj”  N.  Tay-  the 
lor,  31,  of  Scripps-Howard 
Newspapers,  was  shot 
killed  in  Kasai  Province  on  Sept. 

4,  1960. 

He  was  trying  to  report  the  Katanga  Prov 
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Left  to  right:  Robert  E.  Mollyneui.  Scripps-Howard  Newspaper  Alliance; 
Harding  Christ,  Cleveland  Press;  Charles  Egger,  Scripps-Howard  News¬ 
paper  Alliance;  and  William  P.  Lindley,  Birmingham  Post-Herald. 
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Women’s  Page  Ideas 
On  Workshop  Stove 


Richard  L.  Young  Jr.,  managing  editor  of  the  Charlotte  (N.  C.)  Newt, 
leads  a  critique  on  women's  page  content  and  makeup.  Twenty  women's 
page  editors  attended  the  sessions,  which  were  conducted  in  connection 
with  the  J.  C.  Penney-University  of  Missouri  Journalism  Awards  program. 


Columbia,  Mo. 

Eleven  of  the  13  winners  in 
the  1961  J.  C.  Penney-University 
of  Missouri  Journalism  Awards 
competition  met  here  March  20- 
22  to  receive  their  prizes  and 
discuss  women’s  page  and  fash¬ 
ion  techniques. 

At  the  same  time  the  Penney- 
Missouri  Awards  program 
launched  its  first  annual  work¬ 
shop  on  women’s  page  journal¬ 
ism.  Twenty  women’s  editors, 
representing  cities  with  more 
than  3  million  population  and 
newspajiers  of  more  than  a  mil¬ 
lion  circulation,  attended  the 
sessions. 

The  seminar  was  keynoted  by 
Mrs.  Dorothy  Jurney,  women’s 
editor  of  the  Detroit  Free  Press. 
Other  speakers  and  clinic  leaders 
were  Miss  Marie  Anderson, 
women’s  page  director  for  the 


Miami  Herald  and  a  second¬ 
time  winner  in  the  national 
newspaper  competition;  Richard 
L.  Young  Jr.,  managing  editor 
of  the  Charlotte  News,  also  a 
winner  twice;  Mrs.  Rosemary 
Madison,  women’s  editor  of  the 
Dundee  Sun,  Omaha,  Neb.,  Prof. 
William  Bickley  of  the  School 
of  Journalism,  and  G.  Thomas 
Duffy,  visiting  professor  of  jour¬ 
nalism  at  the  University  and 
until  last  September  editor  of 
the  East  St.  Louis  (Ill.)  Journal. 

EHicieiicy  Formula 

Mrs.  Jurney,  who  helped 
organize  women’s  departments 
of  three  other  winners  in  1960 — 
the  Miami  Herald,  Charlotte 
News  and  Gary  (Ind.)  Post- 
Tribune — said  her  formula  for 
a  “winning”  department  is 


“efficiency.”  She  suggested  cut¬ 
ting  down  on  “chatter”  time 
when  the  staff  comes  to  work; 
eliminate  filing  that  “doesn’t 
yield  too  much;”  and  not  givdng 
recipes  over  the  telephone. 

At  the  Free  Press,  recipes 
are  mailed  by  clerical  help. 
“These  are  more  accurate  and 
have  public  relations  value  since 
they  are  sent  on  the  newspaper 
letterhead,”  she  added. 

Mrs.  Jurney  suggested  that 
the  efficient  women’s  editor  will 
write  her  goals  down. 

“You’ll  see  things  in  better 
perspective,”  she  advised.  “Start 
with  what  you  want  to  see  in 
your  pages  . .  .  the  content.  Then 
work  backwards.  How  do  you 
go  about  getting  that  content? 
Is  there  someone  on  your  staff 
who  can  wTite  what  you  want? 
Is  there  a  syndicated  column 
available  at  less  expense,  but 
superior  quality?” 

She  pointed  out  that  she 


wanted  to  run  food  stories  every 
day  “because  women  cook  every  i 
day.” 

.Mrs.  Jurney  also  emphasized 
the  need  to  impress  staff  mem- 
l)ers  with  the  importance  of  wed¬ 
ding  and  engagement  articles 
and  the  need  to  do  them  well 
and  accurately.  “This  is  some¬ 
thing  television  can’t  do,”  she 
said. 

Gutting  Down  on  Weddings  I 

However,  several  others  on 
the  program  suggested  cutting 
down  on  the  size  of  wedding 
photos  and  articles. 

“I  think  eventually  we  can 
eliminate  engagement  photos,” 
commented  Miss  Marie  Anderson 
of  the  Miami  Herald. 

Miss  Anderson  feels  that  local 
society  is  important,  but  “should  | 
we  devote  as  much  space  to  it  as  w 
we  do?”  She  suggested  quietly  ^ 
cutting  the  size  of  wedding  and  | 
engagement  photos  and  then,  I 
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slowly,  dropping  such  items  from 
wedding  stories  as  descriptions 
of  gowns. 

These  items,  of  course,  also 
ma.st  be  eliminated  from  your 
wt  dding  form  at  the  same  time,” 
she  added. 

Asking  her  audience,  “If  you 
take  these  out,  what  do  you  put 
in?”  Miss  Anderson  suggested 
articles  on  interesting  areas  of 
one’s  own  city,  showing  the  influ¬ 
ence  of  various  countries;  walk¬ 
ing  tours,  since  “no  one  walks 
any  more”;  a  weekly  beauty 
article  and  an  annual  glamour 
clinic  .series;  and  special  inter¬ 
est  articles,  such  as  showing 
what  people  will  throw  away  if 
given  complete  freedom  by  those 
making  the  pickups. 

.Mr.  Young  suggested  better 
women’s  pages  can  be  produced 
by  giving  the  women’s  editor 
authority,  encouragement  and 
necessary  resources — staff  and 
space.  A  managing  editor  should 
give  the  same  attention  to 
women’s  pages  as  to  sports  and 
other  departments,  he  said. 

(ienerul  IntorcNt 

He  also  suggested,  “When  you 
have  a  big  local  story,  ask  ‘What 
would  women  be  interested  in 
that  would  add  to  the  story’.” 

To  this  Basil  W.  Hall,  execu¬ 
tive  women’s  editor  of  the 
Charleston  (S.  C.)  Post,  added, 
“A  women’s  page  should  be  read¬ 
able  and  appealing  to  ALL 
readers.” 

Articles  with  more  general 
appeal  should  be  used  for  the 
“cover”  page  of  women’s  inter¬ 
est  .sections,  Mr.  Young  believes. 
“I  would  prefer  a  garden  article 
to  one  concerning  a  concert 
(general  interest  versus  limited 
interest  news).” 

Several  at  the  conference  com¬ 
mented  on  proper  use  of  photos. 
Mr.  Young  said  “too  much  space 
on  women’s  pages  is  devoted  to 
poorly-executed  photos.  They 
should  have  action,  motion, 
impact.” 

A  final  conference  topic  was 
interviewing.  Mrs.  Rosemary 
Madison,  women’s  editor  of  the 
Dundee  Sun,  advised  inter¬ 
viewers  to  “be  enthusiastic.” 

“I  over-respond — get  excited. 
When  you  respond,  they  respond 
to  you,”  she  said.  Mrs.  Madison 
also  suggested  asking  for  two 
hours  of  the  subject’s  time  “with 
few  interruptions  and  NO 
CHILDREN.” 

Honors  banquet  speakers  were 
Mrs.  Drue  Ljrtle,  women’s  edi¬ 
tor  of  the  Honolulu  Advertiser; 
Jean  Cameron,  fashion  editor  of 
Chicago’s  American;  and  Mr. 
Hall.  Dean  Earl  F.  English, 
director  of  the  School  of  Jour¬ 
nalism,  presented  the  checks  and 
awards. 

The  J.  C.  Penney-University 
of  Missouri  Journalism  Awards 
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were  established  in  1960  through 
an  annual  grant  from  the  com¬ 
pany  to  the  University  in  honor 
of  James  Cash  Penney,  86,  a 
native  of  Hamilton,  Mo.,  and 
founder  of  the  1,700  unit  depart¬ 
ment  store  chain. 

Competition  director  is  Paul 
L.  Myhre,  lecturer  on  the  Uni¬ 
versity’s  journalism  faculty. 

Winners  of  Conipelilion 

Winners  in  the  second  annual 
competition  for  best  women’s 
pages  and  fashion  writing  were: 

Class  I:  Mrs.  Dorothy  Clif¬ 
ford,  Tallahassee  (Fla.)  Demo¬ 
crat;  Mrs.  Evelyn  Van  Wagner, 
Aberdeen  (S.  D.)  American- 
News;  Miss  Caryl  A  Rivers, 
Middletown  (N.  Y.)  Times  Her¬ 
ald  Record. 

Class  II:  Mrs.  Margaret  W. 
Claiborne,  Charlotte  (N.  C.) 
News;  .Mrs.  Drue  Lytle,  Hono¬ 
lulu  Advertiser;  Basil  W.  Hall, 
Charleston  Post. 

Class  III:  Miss  Marie  Ander- 
.son,  Miami  Herald;  Mrs.  Bar¬ 
bara  Frost,  Detroit  News;  Miss 
Aileen  Ryan,  Milwaukee  Jour¬ 
nal. 

Class  IV :  Mrs.  Rosemary 
Madison,  Dundee  Sun;  Miss 
Ethel  Taylor,  Van  Nugs  (Calif.) 
News;  and  Mrs.  Erma  Winner, 
Grit,  Williamsport,  Pa. 

Fashion  winner  was  Miss  Jean 
Cameron,  Chicago’s  American. 

Workshop  guests  included: 

Mrs.  Beverly  Ragland,  Ros¬ 
well  (N.  M.)  Record. 

Loree  Roach,  Ottumwa  (la.) 
Courier. 

Mrs.  Rose  M.  Harton,  Shreve¬ 
port  (La.)  Journal. 

Libbie  Powell,  Hagerstown 
(Md.)  Herald  Mail. 

Harriet  Jenner,  Evansville 
(Ind.)  Press. 

Mrs.  Margaret  Crimmins,  St. 
Paul  (Minn.)  Pioneer  Press. 

Mrs.  June  Adamson,  Oak 
Ridge  (Tenn.)  Oak  Ridger. 

Nell  Jean  Boggs,  Bartlesville 
(Okla.)  Examiner-Enterprise. 

Mrs.  Helen  West,  Laurel 
(Miss.)  Leader  Call. 

Mrs.  Wilda  Hughes,  Alton 
(Ill.)  Telegraph. 

Mrs.  Doris  P.  Flora,  Tusca¬ 
loosa  (Ala.)  News. 

Mrs.  Katherine  Dillard,  Dallas 
(Tex.)  Morning  News. 

Hilda  Shivers,  Camden  (N.J.) 
Courier-Post. 

Mrs.  Nell  Olsson,  Bloomington 
(Ind.)  Herald-Telephone. 

Mrs.  Maxine  Shotts,  Bedford 
(Ind.)  Daily  Times  Mail. 

Miss  Sarah  Mills,  Columbus 
(Ohio)  Dispatch. 

Robert  Blair,  Salt  Lake  City 
(Utah)  Tribune. 

Louise  Hurst,  Cincinnati 
(Ohio)  Enquirer. 

Mary  Ellen  Harvick,  Austin 
(Tex.)  American-Statesman. 

Mrs.  Marian  Ingersoll,  Cham¬ 
paign,  (Ill.)  News-Gazette. 

for  March  31,  1962 


Mrs.  Rosemary  Madison,  women's 
editor  of  the  Dundee  Sun,  Omaha, 
discusses  the  art  of  interviewing 
at  the  first  annual  women's  page 
workshop. 


Mrs.  Dorothy  Jurney,  women's 
editor  of  the  Detroit  Free  Press. 


Women’s  Wear  Style 
Reports  in  Houston 

Houston 

The  Houston  Post  has  begun 
publication  of  copyrighted 
Woirten’s  Wear  Daily  fashion 
features  on  a  regular  basis  in 
the  Woman’s  World  section.  Post 
Fashion  Editor  Virginia  Drane 
McCallon  described  WWD  as 
being  to  the  “fashion  industry 
what  the  Associated  Press  is  to 
a  hurricane,  an  orbit  shot  or  a 
peace  pact.” 

Mrs.  McCallon  called  WWD 
“the  only  unbiased,  authorita¬ 
tive  factual  report  on  every 
fashion  market  in  the  world.” 
She  said  the  “straight-from-the- 
shoulder  reports  will  be  from 
the  big  city  markets — Paris, 
Florence,  New  York — and  from 
artisans  in  remote  villages.” 


Sale  Closing 
In  Honolulu 
Set  April  30 

The  sale  of  Honolulu  Star- 
Bulletin  Ltd.,  a  transaction 
involving  $11,130,000,  will  be 
closed  on  April  30  at  a  formal 
signing  ceremony  planned  in 
Hawaii. 

Setting  of  the  date  followed 
this  week’s  action  by  the  Federal 
Communications  Commission  ap¬ 
proving  transfer  of  the  three 
licenses  issued  to  Hawaiian 
Broadcasting  Sy.stem  Ltd.  for 
KCMB-AM-tv  in  Honolulu, 
KHBC-AM-tv  in  Hilo  and 
KMAU-tv  at  Wailuku. 

Vincent  J.  Manno,  New  York 
media  broker  who  negotiated  the 
sale  last  November,  said  it  is 
anticipated  that  100  i)ercent  of 
the  stock  of  the  Star-Bulletin 
company  will  have  Ijeen  de¬ 
posited  by  April  30.  There  are 
210,000  shares  for  which  a 
Hawaiian  group  of  business 
men  is  paying  $53  a  share. 

Buyer  Cuming  lo  ANI’A 

Chinn  Ho,  financier  and  real 
estate  investor,  who  is  president 
of  the  newly  formed  Hawaii 
Publishing  Holding  Company,  is 
planning  to  attend  the  conven¬ 
tion  of  the  American  Newspaper 
Publishers  Association  in  New 
York  the  week  of  April  23  and 
return  to  Honolulu  for  the 
closing. 

Documents  filed  with  the  FCC 
indicated  that  the  purchasers 
have  arranged  for  temporary 
loans  from  the  Bank  of  Hawaii 
which  will  be  replaced  in  a  year 
by  longterm  financing  from  an 
insurance  company.  Their  initial 
acquisition  of  102,060  shares 
from  trustees  of  the  Wallace 
Rider  Farrington  Estate — Riley 
H.  Allen,  Edmond  H.  Leavey 
and  Paul  L.  Mcllree — amounted 
to  $5,720,820. 

Subsidiaries  in  Purchase 

Included  in  the  purchase,  with 
the  Star-Bulletin  and  the  three 
broadcasting  stations,  are  the 
Hilo  Tribune  Herald,  Star-Bul¬ 
letin  Printing  Company,  and 
50%  of  Honolulu  Lithograph 
Company. 

The  largest  stockholder  in  the 
new  company  is  the  J.  M. 
Atherton  'Tmst,  with  about  22% 
and  the  largest  individual  share¬ 
holder  is  John  T.  Waterhouse, 
vicepresident.  Others  in  the 
group  are  Alexander  S.  Ather¬ 
ton,  William  H.  Hill  and  William 
H.  Heen.  Another  member  of 
the  company  was  the  late  J. 
Ballard  Atherton. 
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Buys  Papers  Color  Workshop  Will  in  PuU  Run 
At  Kingsport  Emphasize  Critiques  In  the  Fall 


The  acciuisition  of  the  morn¬ 
ing,  evening  and  Sunday  news- 
paiwrs  at  KingsiK)rt,  Tennes¬ 
see,  by  Sandusky  Newspajiers 
Inc.,  an  Ohio  corporation,  was 
announced  March  28  in  a  joint 
statement  by  C.  P.  Edwards  Jr., 
former  owmer  of  the  papers,  and 
Duiiley  A.  White,  publisher  of 
the  Sandusky  (O.)  Rcyister  und 
Nonvalk  (O.)  Retiector-Herald. 

The  sale  was  handled  by  John 
A.  Park  Jr.,  of  Raleigh,  N.  C. 
Purchase  price  was  not  disclose<l 
but  it  was  indicated  that  the 
new  ownere  bought  assets. 

The  pro])erty  is  comiM)sed  of 
the  Mumiriy  News,  circulation 
6,916,  the  Eiu  niny  Times,  circu- 
lation  17,771,  and  the  Sunday 
Times-News,  circulation  22,71(t. 
The  circulation  figures  are 
ABC,  March  31,  1961. 

The  Kingsport  Times,  46 
years  old  this  month,  was 
founded  by  Major  Cy  Lyle  as  a 
semi-weekly  until  1924  when  it 
l)ecame  a  daily.  Mr.  Edwards, 
heading  a  group  of  Kings|K)rt 
civic  leaders,  purchased  the 
paper  in  1938  from  Mr.  Pratt 
and  Howard  Long  and  four 
years  later  .startetl  the  Kings¬ 
port.  News. 

Mr.  White  said  he  would 
assume  the  offices  of  jjresident 
and  publisher  of  the  Kingsport 
Publishing  Corjwration,  a  .sub¬ 
sidiary  of  Sandusky  News¬ 
papers  Inc.  He  indicated  he 
would,  because  of  his  position 
with  the  Norwalk  and  Sandusky 
newspapers,  continue  to  l)e 
based  in  Ohio.  In  leaving  San¬ 
dusky  for  formal  possession  of 
the  Kingsport  property  he  is 
accompanied  by  Ellsworth  G. 
Heiberger,  former  Sandusky 
Register  business  manager  and 
now  promoted  to  vicepresident. 

Norman  F.  Rau,  Register 
controller,  will  take  ov'er  as 
business  manager  of  the  San¬ 
dusky  paper.  Robert  E.  Pifer 
will  be  promoted  to  advertising 
director  and  Richard  W.  Mum- 
ford  will  assume  the  duties  of 
retail  adv'ertising  manager. 

Herman  Schaasfma  continues 
as  general  manager  of  the  Nor¬ 
folk  Reflector-Herald. 


Bv  Boh  Warner 


The  New  Yi>rk  News  an- 
nouncinl  this  week  that  by  fall 
it  will  l>e  able  to  jmblish  Spi  i  ta- 

A  workshop  in  color  photog-  that  one  can  apjjreciate  these  Color,  full  color  in-regi.st«  r  pre- 
raphy  will  take  ])lace  June  11-  fundamental  differences.  We  printed  i)ages,  in  its  com|>iete 
1")  at  Syracuse  University.  The  want  to  cover  the  proj)er  ap-  ,jaily  city-and-suburban  cin  ula- 
idea  for  it  grew  out  of  talks  proach  to  color  .so  that  it  is  best  tjon. 

I>etween  Fred  A.  Demarest,  as-  suites!  for  the  medium  in  which  Experiments  in  cooperation 
sistant  profes.sor  and  director  of  't  is  going  to  l)e  reproduced.”  ^vith  participating  advertisers 
the  photographic  program  at  Discussing  the  steady  growth  ^vill  continue  in  limitetl  areas 
the  university’s  School  of  Jour-  of  color  work  in  newspapers,  Mr.  ^f  the  News  circulation,  the  an- 
nalism,  and  Arthur  Rothstein,  Rothstein  said  that  more  and  nounccment  statwl.  Later  the 
director  of  jthotography  for  more  materials  are  constantly  tabloid  will  advise  when  full 
Look  mayazine.  l)eing  made  available  which  advertising  will  be  avail- 

.4  o-roun  limited  to  2'.  “«tii  whole  process  easier  ^ble  and  the  rates  that  will  ap- 

dents”  .dU  workIvitS  three  In-  he  foresees  an  even  busier 

structors  in  an  “informal,  per-  newspaper  tests  started  in  Septem- 

sonal,  intimate”  atmosphere  of  .  ...  •♦er  1961.  They  have  marked  the 

shooting  and  critiquing  sessions  There  s  nothing  wrong  with  there  has  lieen  suc- 

designed  for  intensive  coverage  presses,  inks  or  pressing,  ^.egsful  sustained  production  in 
of  material.  l^olhstein  said.  The  only  country  of  jireprint  color 

“The  students  will  be  , licked  ^fUnTr  InVoTved'  H^wei-^r  I  patternwl  or 

from  among  the  first  iieople  to  ?hii  k  tou  wiU  sJe'  inore  adver-  wallpaper  design.  Tem- 

applv,”  Mr  Demarest  said  “We  ^  adyer  por^ry  successes  have  lieen 

t  i  emarcsi;  saia.  ue  tisers  running  their  material  on  Uv  nthf»r  newsnaners 

anticipate  a  biyiad  audience  of  ^  better  grade  of  paper.  Then,  ^e  nast  Imt  met hSs  t riel 
photographers  from  newspapers  „„  ^he  opposite  side,  the  news-  ^  '"^thods  tried 

and  magazines  as  well  as  free-  p^j^^r  will  be  able  to  run  edi 
lancers,  advanced  amateurs  and  torial  color.” 


college  students.” 

Serious  .Study 


not  stood  up  over  long 
perioils  on  high  speed  presses. 
^  ,  The  News  experimented  with 

The  $12o  registration  fee  for  electronic  devices  —  the 

the  five-day  seminar  includes  jj^ge^ter  developed  by  Crosfield 


“There  is  so  much  color  work 
lieing  done  today,”  Mr.  Demar 


room  and  Iward  and  film  ex-  Electronics  Co.,  and  Insetrol, 


jienses 

Photographers  may  apply  to: 
est  continued,  “that  there  is  a  Fred  A.  Demarest,  Color  Work- 

need  for  serious  study  of  the  shop.  School  of  Journalism,  ,  ,  ,  .  .  -ti 

techniques  involved.  We  are  go-  Syracuse  University,  Syracuse  I’lf 

ing  to  emphasize  the  shooting  10,  N.  Y.  royito  (Ont.)  Star  and  the  C/iar- 


of  the  Electric  Eye  Division, 
Hurletron,  Inc. 

Orders  for  Insetters  have  al- 


of  color,  the  creative  aspects, 
and  go  into  technical  details  only 
in  so  far  as  they  are  involved 
in  the  shooting.” 

The  three  instructors  will  be 


KENT  COUR.SE 


lotte  (N.  C.)  Observer.  Edgar 
Parks,  Crosfield’s  president,  .said 
the  cost  installed  would  be  about 
$20,000  per  press  unit. 

Working  with  the  News  has 


pher  and  assistant  illustrations 
editor  for  National  (leoyraphic 
Magazine. 

The  city  of  Syracuse 


and 


pany,  the  33-pound  newsprint. 

Advertisers  and  agencies  in 
the  tests  included  the  American 


Wise  Use 


Hoop  Writers  Elect 


Louisville,  Ky. 

Ray  Marquette,  Indianapolis 
(Ind.)  News,  has  been  elected 
president  of  the  U.S.  Basketball 
Writers  Association.  He  succeeds 
Hack  Miller  of  the  Salt  Lake 
City  (Utah)  Deseret  News. 
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Kent  State  University  will 

me  tnree  instructors  will  be  Short  vvorKing  wiin  me  ixews  nas 

Mr.  Demarest,  Mr.  Rothstein  T  tT’ ^^e  Nashua  Corporation 

and  W.  E.  Garrett,  photo^l^  that  furnished  the  preprinted 

nhpr  ..,n0  Newspaper  Association  and  the  ^roix  Com- 

Ohio  chapter  of  the  National 
Press  Photographers  Associa¬ 
tion  cooperate  with  the  Kent 

-  School  of  Journalism  in  spon-  .  x  i 

small  towns  in  the  lake  and  hill  sorinpf  the  short  course,  intended  Tobacco  Company,  tor  Lucky 
district  nearby  will  serv^e  as  a  primarily  for  press  photogra-  Strike  cigarets,  with  Batten, 
studio.  Roll  film  in  transparency  phers.  Among  the  speakers  this  barton,  Dur.stine  &  Osborn;  B. 
form  will  be  shot,  processed  at  year  will  be:  Pierre  Salinger,  Ballantine  &  Sons,  beer,  and 
Eastman  Kodak  (Rochester)  or  j>ress  secretarv^  to  President  Reynolds  Tobacco  Co.,  for 

Ansco  (Binghamton)  and  later  Kennedy;  Vincent  Finnigan,  Salem  ciprets,  Wm.  Esty  & 
projected  on  screen  for  discus-  White  House  photographer;  Oo.;  National  Distillers,  Four 
Sion  sessions.  Henry  Beck,  professor  of  pho-  Roses,  with  Young  &  Rubicam; 

tography  at  Kent  State;  James  Calvert  Distillers,  with  Sulli- 
M.  Godbold,  director  of  photog-  van,  Stauffer,  Colwdl  &  Bayles; 
“The  differences  between  raphy  for  National  Geographic  Rheingold  Brewing  Co.,  for  bwr, 
black-and-white  and  color  must  Magazine;  Victor  Keppler,  di-  with  .1.  Walter  Thompson  Co. 
be  understood  and  color  has  to  rector  of  the  Famous  Photog-  WL  E.  “Pete”  Matthews,  vice- 
be  used  wisely,”  Mr.  Rothstein  raphers  School,  and  Robert  president  and  director  of  media 
coimnented.  “(ilolor  should  be  Kerns,  co-author  of  Creative  of  Y&R,  noted  the  agency’s 
used  only  when  the  added  in-  News  Photography  and  photog-  Ivondon  branch  has  been  work- 
formation  it  contributes  is  sig-  rapher  for  Goodyear  Tire  and  ing  with  British  newspapers  in 
nificant.  Sometimes,  the  use  of  Rubber  Co.  the  development  of  the  Crosfield 

color  makes  a  scene  look  pic-  For  further  information  write  Insetter  there.  In  New  York, 
turesque  and  destroys  its  im-  to  Harold  Van  Winkle,  director,  he  said,  the  agency  joined  in  the 
pact.  In  this  workshop  it  is  only  Short  Course,  in  Photojoumal-  initial  discussions  with  the 
by  shooting  color  and  participat-  ism,  Kent  State  University,  News  as  well  as  participating  in 
ing  in  critiques  the  next  day  Kent,  Ohio.  the  tests. 
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Thomason  Is  Named 
President  of  UPI 


Mims  Thomason  will  Wome  servenl  as  Los  Anpeles  bureau  iy'>4  and  previously  was  central 
president  and  general  manaprer  manager,  as  a  business  repre-  division  business  manager  in 
of  ITnited  Press  International  sentative  in  l)oth  Kansas  City  Chicago. 

ert’e»-tive  April  <!.  and  San  Francisco  and  as  Pacific  Thornton,  3fi,  a  native  of 

Announcement  of  his  appoint-  division  manager.  Washington,  I).  C.,  was  a  UP 

ment  was  made  .March  26  by  In  1938,  he  became  a  UP  vice-  business  representative  ba.seil  at 
Frank  II.  Bartholomew,  who  president.  He  was  appointe<l  a  -Minneatwlis  before  l)ecoming 
l)ec()mes  chairman  of  the  l)oard  director  in  1949,  first  \’icepresi-  central  division  business  man- 
on  the  same  <late.  dent  in  1954,  president  in  1955,  in  19i)7.  He  startc^l  with 

Mr.  Thomason  has  l)een  busi-  and  |)resident  of  United  Press  UP  in  1948  in  Milwaukee  and 
ness  manager  of  UPI  since  1955,  International  in  1958.  servwl  as  bureau  manager  at 

and  first  vicepresident  since  _  Sioux  Falls,  S.  I).,  Minneapolis 

19.58.  Mr.  Bartholomew  has  been  Viar  < !orm«pondent  and  l)es  Moines, 

president  and  general  manager  ^r.  Bartholomew  distin-  * 

since  .April  (>,  1955.  guished  himself  as  a  correspond-  C  E'  Oailv 

In  his  seven  years  as  the  news  ent  during  World  War  II  in  ^ 
agency’s  chief  executive,  Mr.  covering  action  throughout  the  ^  ^  •  A  *10 

Bartholomew  presided  over  ma-  Pacific  theater.  He  was  on  the  lo  ApFll 

jor  changes  in  the  .structure  of  deck  of  the  battleship  Missouri 

UPI.  In  19.58  United  Press  when  Japan  surrendered  and  San  Leandro,  Calif, 

acquired  the  International  News  later  covered  the  Bikini  A-liomb  Publication  of  a  .second  morn- 
Ser\’ice  from  the  Hearst  in-  tests,  the  Chinese  civil  war  and  ing  newspaper  from  the  plant 
terests,  and  became  United  the  Korean  fighting.  He  rcceive<l  of  the  Sau  Liamlro  Mominn 
Press  International.  Under  Mr.  the  1955  Omar  N.  Bradley  award  Xt  ws  is  scheduled  to  start  here 
Bartholomew’s  administration  from  the  Veterans  of  Foreign  April  2,  Abraham  Kofman,  pub- 
the  number  of  UPI  subscribers  War  for  distinguished  contribu-  lisher,  has  announced, 
around  the  world  increased  from  tions,  as  a  war  correspondent,  The  Hayward  Morviny  News 
4,654  to  6,512,  and  the  number  to  national  security.  will  lie  published  six  days  week- 

of  news  and  picture  bureaus  Oregon  State  University  ly,  Monday  through  Saturday, 
from  160  to  261.  awarded  Mr.  Bartholomew  an  for  an  adjacent  area  which  in- 

Mr.  Bartholomew  said  he  honorary’  doctor  of  laws  degree  eludes  the  Castro  Valley  and 
would  maintain  an  office  in  New  as  “a  contributor  to  a  San  Lorenzo  as  well  as  Hay- 

York,  in  his  capacity  as  chair-  broader  understanding  of  inter-  ward. 

man  of  the  nine  companies  com-  national  relations  and  responsi-  Initial  editions  of  the  new 
prising  UPI,  and  deal  with  the  bilities.”  paper  will  l)e  made  over  from 

determination  and  application  of  t  parent  Morning  News,  with 

policy  and  departmental  coor-  *  local  news  stressed,  Mr.  Kof- 

dination.  Other  UPI  executive  promo-  said.  National  advertising 

tions  announced  on  March  26  ^^nd  circulation  rates  will  be  un- 
Native  of  Virginia  were*  chan8:ed, 

Mr.  Thomason,  51,  is  a  native  Roderick  W.  Beaton,  manager 
of  Lvnchburg  Va  He  was  the  central  division  at  Chi-  ^ 

graduated  from  the'  University  <'aP3>,  to  succeed  Mr.  Thomason  JSiled'^afeT 

of  Tennessee,  l)egan  newspaper  as  general  business  manager.  tLo  HaHv  newJ^aSr«  are 

work  as  a  reporter  for  the  Knox-  Uale  M.  Johns,  manager  of  the  two  daily  new  spapers  are 

\’ille  iiapers  and  later  became  northeastern  division  at  Boston, 

Jty  XtoTof  re  AM  to  succeed  Mr.  Beaton  as  central  |f  :^r:rss  ’r^L^Tr^oXsa^ 

nal.  Subs^uently,  he  was  with  division  manager.  Francisco 


Prank  H.  Bartholomew 


Mims  Thomason 


Roderick  W.  Beaton 


Thornton 


Suburban  N  e  wspaper  Groups 
Gain  Advertising  Support 


PART  TWO 

This  is  the  second  part  of  the 
report  on  newspaper  Kroup  nack-" 
aKes.  A  list  of  such  Kroup  offer- 
ings  for  advertising  accompanied 
the  first  part  in  March  24  issue 
of  E&P. 


First  with  Rate  Discounts; 
State  Units  Also  Growing 

By  Philip  N.  Schuyler 


1  •  Much  has  been  written  lately 

‘‘Since  there  is  no  duplication  ^^out  CLAN  and  the  Ridders* 
either  of  readership  or  terntory  Lo^  Angeles  County  4-Star 
eover^  by  these  papers,  national  g  ^ 

advertisers  will  find  It  profitable  newspaper  situation  in  the 


to  use  all  of  our  newspapers, 
and  by  so  doing  take  advantage 


Pacific  Coast  city.  Los  Angeles 
is  now  covered  by  two  metmpoli- 


of  the  ^onomy  of  our  combina-  ^^e  Times  and  the 

tion  rate. 


The  Advance  and  Daily  Press 


Suburban  newspaper  groups,  been  steady, 
first  to  be  established  with  dis-  The  group  is  promotwl  under 
count  rates  for  the  combination,  the  slogan  “Home  is  where  your 

are  gaining  advertising  support  sales  begin.”  Prospective  adver-  ,  •  *  *1,  ^  ^  f 

in  the  face  of  generally  tough  tisers  are  told  that  “more  than  separa  e  ra  es  o  Nelson  Roberts  &  Associates, 

sledding  for  the  medium.  SOCc  of  the  circulation  is  home  _ Z  _ i  4-Star  Group  by  News- 


Herald-Examiner  (Editok  & 
PrBLlsiiER,  Feb.  24, 1962,  pg.  9). 


can  be  bought  together  for  $1.15  ^laN  is  represented  nationally 


oi  1  ji-  J4.XT  vlii.  The  Advance  and  Star  Journal 

Among  31  regional  groups  delivered  to  New  York  state  s  .  i-  ■  .  • 

•  .  1  •  t  *  r  f  irn  u-  u  4.  •  r  -I-  »  -ru  cost  60c  a  line  in  combination, 

involving  a  total  of  150  news-  highest  income  families.  The  _ 4, _ ,j 

papers,  the  oldest  is  what  is  now  area  ser\'ed  is  described  as 
known  as  the  Westchester-Rock-  billion  dollar  home  market.” 


whereas  individually  they  would 
add  up  to  95c.  Combined  rate  of 
the  three  papers  is  $1.48,  a 


paper  Associates. 

44n  Pacific  (xtuHt 
CLAN  consists  of  seven  dailies 


land  Gmup  (E&P,  March  24).  Some  other  suburban  groups  ;'^uetiorfromlL9L  if  teught  ^nd  18  supplementary  weeklies 
As  the  Westchester  Newspapers,  sell  with  one  or  more  of  the  with  a  combined  circulation  of 

the  eight  dailies  serving  the  sub-  competing  nearby  metropolitan  . ,  1  v,  510 118  Dailies  that  are  picking 

- - -  'bu^riiSe'disru^ts  '  up  of  The 

The  three  papers  serve  by  the  metropolitan  papers  are 
Queens,  Staten  Island,  Nassau  Alhamb'm  Dinly  PosUAdv^ 
and  SiifTolk  Between  the  census  (12,872);  Burbank  Daily 

or  each  paper  individually.  Not  the  Westchester-Rockland  L  1950  and  1960  Queens  gained  (4,950);  Culver  City 

A  10-paper  combination  is  also  Group,  which  considers  that  in  of  l^-'^O  and  IJbU,  Queens  gained 

available,  and  there  are  six  other  itself  it  is  a  worthy  buy  for  na- 
combinations.  Three  are  made  tional  advertisers, 
up  of  the  10  dailies  with  addi¬ 
tional  weeklies,  and  three  of 

eight  dailies  with  weeklies.  .Another  New  York  suburban 


urban  county  offered  the  first  new’spapers,  not  with  a  combina- 
discounted  package  rate  in  1929.  tion  rate,  but  in  an  effort  to 
Today  advertisers  can  buy  the  show  total  area  coverage  as 
group  of  eight  at  65 %c  a  line  against  claims  of  tv  and  radio. 


l^lund  Cumbinatiun 


258,729  to  1,809,578;  Staten  Star-News  and  Venice 

Island,  30,436  to  ‘221,991;  Nas-  Vanguard  (7,588);  Glendale 
sau,  627,406  to  1,300,171;  and  Newsf  ress  (20,625); 

Suffolk,  392,655  to  666,784.  Monrovia  Daily  News-Post  (8,- 
During  the  same  10  years  the  246) ;  South  Bay  Daily  Breeze 

_  Long  Island  Dailv  Press  (25,833);  and  San  Pedro  Daily  A 

The  10  evening  papers  have  a  proup  is  also  under  a  single  increased  its  circulation  from  News-Pilot  (15,329).  The  group 
total  circulation  of  177,421  as  of  ownership.  It  is  the  Newhouse  167  219  to  298  160-  the  Star-  rate  with  the  weeklies  is  $1.50  a 

tb..  Newspapers,  consisting  of  the  Journal,  froT  76,865  to  100,072;  ^  ^  ^  ^ 

The  eight  dalles  are  the  Long  Island  Daily  Press  (301,-  j-nd  the  Advance  from  40  703  to  While  m  the  East  the  dailies 

Yonkers  Herald  Statesman;  Mt.  ill)  ^  Long  Island  Star  Journal  40949  Circulations  of  both  the  gpnerally  are  in  competition  with 
Vernon  Daily  Argus,  White  (103,611)  and  Staten  Island  Pcess  and  Star-Journal  ^f®®  shoppers,  the  so-called  sup- 
Plains  Rejporter-Dispatch,  Port  Advance  (50,865),  a  total  of  increased  faster  than  the  nonu-  plementary  weeklies  have  become 
Chester  Daily  Item,  Ossining  455^653.  It  started  offering  com-  lotion  ^  way  of  life  on  the  Pacific 

(Atizen  Register,  Mamaroneck  bination  rates  in  1940,  under  “Tannarv  this  vear  showed  Coast.  They  are  especially  popu- 

Daily  Times,  Rochelle  ^be  direction  of  its  present  substantial  increases  in  linage  food  advertisers  and 

advertising  director,  Frank  Reis.  f^r  the  combination,”  Mr.  Reis  are  merchandised  aggressively 


Daily  News.  The  two  extras  are  “We  have  created  this  com- 
the  PeekskiU  Star  (affiliated)  bination  rate  because  of  the 
and  the  Rockland  County  Jour-  p^eat  similarity  in  types  of 
iml  News.  (Rockland  is  across  readers  and  types  of  markets 
Hudson,  via  bridge,  from  covered  by  each  of  our  papers. 


said. 


Mulli-Secliim  Paper!* 

An  idea  of  the  advertising 


with  the  supermarkets. 

On  March  20  Alden  Waite, 
CLAN  president,  announced  a 
new  combination  discount  to 
to  advertisers  for  space  alloca- 


communities  in  medium  income 


Westchester).  With  them  these  is  what  Mr.  Reis  has  ix-ritten  and  support  that  has  been  gained  by 

w^klms  are  grouper  Bronx-  the  rate  cards.  “All  seven  dailies  in  the  group.  He 

^le  Review  Press  &  Reporter,  papers  are  essentially  home-  ^  credited  the  representative  firm 

Mt.  Kisco  North  Westchester  delivered,  into  one-family  home  Washington  s  Birthday.  On  this  leadership  in 

. -  ^  traditionally  big  day  for  adver-  u 

tisers,  the  Newhouse  Group  out  the  PW™-  « 

broke  all  past  records  this  year.  ^  isers  ° 

„  ^  .  The  Advance  published  76  r 

2-Cily  Packajse  pages  in  six  sections;  the  Star-  Problems.  CLAN  dailies  off er  a 

'  T  1  /-o  •  r  _ _ I  uniform  merchandising  service. 

Philipsburg,  Pa.  Journal,  68  in  four  swtions ,  and  t* 

This  community  is  without  its  H*'®ss  116  in  six  sections 


Times  New  Castle  Tribune. 

Records  of  the  Kelly-Smith 
Company,  national  representa¬ 
tives,  show  that  the  original 
eight-paper  group  in  1929  had  a 
total  circulation  of  51,964,  or 
less  than  a  third  of  what  it  is 
today.  By  1947  circulation  of 


It  includes  retail  tie-ins,  notifies- 

e,  LIIC  X  XXU  111  OlA  aCVblUllO.  ..  .  x  *1  1_  J  JI- 

®  A14.U  1.  ^  u  tions  to  retail  buyers  and  dis- 

.  ,  ,  own  home-printed  daily  news-  ^ ^  expected  directed  by  Anthony 

the  eight-paper  group  had  grown  paper  for  the  first  time  in  74  the  advertising  was  predomin- 

to  106,307.  Ten  years  ago  it  was  years.  The  DaiZj/ Joitmalis  being  untly  local,  the  Press  cannM  -pnllowinp  discounts  are 

printed  in  the  plant  of  the  ^  "^tmnaj  ads  totalling  8,306 

WrroW  in  Tvrnne  The  lines;  the  Star-Journal,  17,  With  offered,  any  three  01  tneaaines, 

New  Linage  RcH-ord  announcement  of  the  move  was  ‘*'844  lines;  and  the  Advance,  8%;  any  four,  9%;  any  five, 

announcement  01  me  move  was  9  9 sc  12%;  any  six,  15%;  and  the 

On  January  this  year  the  accompanied  by  a  statement  that  ’  ^  ^  total  seven,  18%.  Contracts  must 

eight-paper  group  reached  a  new  the  Tyrone  and  Philipsburg  The  Copley  Newspapers  have  ^  established  and  a  minimum 

high  record  of  national  linage —  papers  would  sell  their  adver-  two  groups  that  can  be  classified  required. 

1,144,948 — according  to  Anthony  tising  in  one  package.  The  adver-  as  suburban;  the  Copley  Los  -pbis  new  arrangement  does  not  ^ 

H.  Francis,  vicepresident  and  tisers  may  use  the  Journal  solely  Angeles  Newspapers  (CLAN)  tbp  „-ip^nal  eroun  with 

general  advertising  director.  Mr.  if  they  desire.  and  the  Copley  Northern  Illinois 

Francis  said  the  growth  had  Group.  {Continued  on  page  123) 
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Newspaper 


Color  Section 


Color  Effectiveness 
Goal  of  New  Studies 


By  Harolfl  II.  Jaeger 
President,  Newspaper  (^ulor 

Three  new  studies  desi^rned 
to  further  measure  the  effective¬ 
ness  of  ROP  newspaper  color 
advertising  with  readers  are 
now  in  process  or  have  recently 
In-en  released. 

The  first,  by  the  Milwaukee 
Journal,  compares  newspaper 
ROP  color  with  preprints.  The 
s«H-ond,  advance  findings  from 
which  have  l)een  supplied  to 
NCA  by  the  Bureau  of  Adver¬ 
tising,  ANPA,  compares  news¬ 
paper  ROP  color  with  magazine 
color.  Final  findings  will  be 
available  about  June  1.  The 
third  study  investigates  the  .<?pe- 
cific  meaning  of  color  in  news¬ 
paper  adv’ertising,  measuring 
quantitatively  the  meaning  and 
dimension  of  the  ad  to  the  con¬ 
sumer  and,  by  inference,  the 
depth  of  meaning  of  the  protluct 
itself. 

Preprint  Keseareli 


Adwrtising,  Inc. 

color  effectiveness  vs.  magazine 
color  has  recently  been  com¬ 
pleted  by  the  A.  J.  Wood  Re¬ 
search  Corp.,  which  as  stated 
earlier,  will  soon  be  released  in 
detail  by  the  Bureau  of  Adver¬ 
tising. 

This  research  was  conducted 
among  women  in  four  markets. 
Each  interview  was  exposed  to 
either  newspaper  color  version 
or  a  magazine  color  version  of 
one  of  four  ads  for  products  in 
a  wide  range  of  categories.  In¬ 
terviewers  were  then  asked  to 
evaluate  their  impressions,  emo¬ 
tions,  and  feelings  on  the  ad. 

A  total  of  150  consumer  com¬ 
parisons  were  made  on  various 
iispects  of  these  ads.  There  was 
no  significant  difference  be¬ 
tween  consumer  impressions  of 
the  newspaper  color  vs.  the 
magazine  color  in  H5  of  these 
150  comparisons.  Moreover,  of 
the  five  comparisons  on  which 


strength  and  appeal  for  the 
newspaper  color  version. 

Again,  it  is  not  our  intention 
to  deny  the  effectiveness  of 
magazine  advertising,  but 
simply  to  point  out  that  we  are 
able  to  support  the  claim  that 
newspaper  color  can  provide  the 
same  effectiveness  as  magazine 
color  —  while  offering  greater 
coverage  and  flexibility. 

(kdor  vg  B&W 

Finally,  consumer  research 
has  now  demonstrated  the 
strength  and  effectiveness  of 
newspaper  color  compared  with 
black  and  white  advertising. 
This  research — conducted  for  us 
over  the  past  18  months  by 
Social  Research,  Inc. — consisted 
of  631  interviews  among  female 
consumers  to  determine  their 
reaction  to  newspaper  color  and 
black  and  white  version  of  six 
food  advertisements.  Each  re¬ 
spondent  was  shown  only  one 
version  of  an  ad,  and  was  then 
asked  to  rate  the  ad  on  a  seman¬ 
tic  differential  scale. 

In  all  of  the  six  cases  studied, 
color  provided  a  significant  in¬ 
crease  in  the  consumer  interest 
and  appeal  to  the  advertise¬ 
ments. 

More  specifically,  this  data. 


Color  brings  life,  zest,  move¬ 
ment,  and  stimulation  into  a 
picture;  Color  gives  a  picture 
more  eye-appeal  and  attractive¬ 
ness;  Color  increases  the  point¬ 
edness,  incisiveness,  and  effec¬ 
tiveness  of  an  advertisement; 
Color  is  more  impressive,  more 
distinctive,  and  more  authorita¬ 
tive;  Color  increases  the  luxury, 
pleasure  and  satisfaction  im¬ 
parted  by  a  picture  or  by  the  ad 
itself;  Color  makes  a  picture 
more  acceptable  and  more 
worthwhile;  Color  makes  a  pic¬ 
ture  more  modem,  progressive, 
.and  fresh;  Color  provides  more 
.substance  and  body;  Color  aug¬ 
ments  size,  importance,  and 
dominance;  Color  more  closely 
personalizes  an  ad  to  the 
reader’s  own  ideas  and  values. 

(k>lor  Keaels  (k>lor 

These  are  the  basic  reasons 
why  newspaper  color  is  the 
dynamic,  growing  medium. 
Color  adds  a  new  dimension,  an 
added  depth,  a  unique  appeal, 
and  an  essential  impact  to  a 
newspaper  advertisement.  Color 
increases  sales  effectiveness  in 
the  most  valid  measurement  of 
advertising  effectiveness. 

Each  year,  new  advertisers 
adopt  this  medium  as  its  impact 
and  effectiveness  is  demon¬ 
strated  to  them  by  their  own 
experience  or  that  of  their  com¬ 
petitors.  Each  year,  new  re¬ 
search  is  initiated,  evaluated, 
and  circulated — all  contributing 
to  the  increasing  body  of  factual 
data  supporting  the  power  of 
this  medium. 

Each  year,  we  are  able  to  use 
this  new  experience  and  re¬ 
search  to  convert  “skeptical”  ad¬ 
vertisers  and  obtain  a  larger 
share  of  advertising  expendi¬ 
tures  for  newspaper  color.  Each 
year,  more  “decision  makers”  in 
the  advertiser  and  agency  ranks 
are  exposed  to  the  proven  power 
of  this  medium  and  its  proper 
place  in  their  marketing  struc¬ 
ture. 


No  Coincidence 

It  is  no  mere  coincidence  that 
advertisers  we  select  are  the 
heavy  users  of  television  .  .  . 
(the  other  mass  medium!).  It 
was  originally  our  conviction, 
now  being  validated  by  direct 
experience,  that  particularly 
when  television  is  used  exclu¬ 
sively  by  a  brand,  it  is  vulner¬ 
able  to  sound  evaluation  of 
newspaper  color  advantages  ap¬ 
plied  to  the  specific  needs  of  the 
specific  advertiser,  as  compared 
with  the  self-oriented  generality 
of  so  much  media  selling  that 
goes  on. 
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Analysis  of  Cost  and  Daily  Circulation  of  All  Newspapers  Accepting  ROP  Color 

(Prepared  by  the  Bureau  of  Advertising,  ANPA) 
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1962 


Note:  I)  All  combination  newspapers  counted  as  two. 

2)  Ic  it  one  color  and  black,  2c  it  two  colors  and  black,  etc.  Source:  Newspaper 


color  and  black.  2c  it  two  colort  and  black,  ate. 


ROP  COLOR  TOTAL  AOVERTISINQ  OF  THE  FIRST  TWENTY  FIVE  NEWSPAPERS 
MtasHred  By  Madia  Racords,  Inc. 


T 


1961 

Linn 

1.  Lot  Anaein  Timn— M  &  S _  3.125.828 

2.  Milwaukee  Journal — E  &  S _  2.506.448 

3.  Miami  Herald— M  &  S _  2.437.597 

4.  Nathville  Tennntean — M  &  S _  2,229.637 

5.  Denm  Pott — E  &  S _  2.135.236 

6.  Fort  Worth  Star-Teleiram — E  &  S _  2.063.760 

7  Chicago  Tribune — M  &  S _  2.060.407 

8.  Minneapolis  Star  &  Tribune — E  It  S _  2.042.683 

9  Omaha  World  Herald— E  &  S _  1.973.210 

10.  Houston  Chronicle— E  &  S _  1.961.808 

11.  Salt  Lake  City  Tribune— M  &  S _  1.958.090 

12.  St.  Paul  Pioneer  Press  &  Dispatch— E  &  S  1.946.801 

13.  Dallas  Timn-Herald— E  It  S _  1.930.163 

14.  Columbus  Dispatch — E  &  S _  1.898.020 

15.  Dallas  Newt— M  &  S _  1.817.508 

16  Birmingham  Newt— E  It  S _  1,758.557 

17.  St.  Petersburg  Timet — M  4  S _  1,743.774 

18.  Washington  Post— M  4  S _  1.696.234 

19.  New  Orleans  Timn-Picayune — M  4  S _  1,655,861 

20.  Long  Beach  Independent- 

Press  Telegram — E  4  S _  1,616,037 

21.  Nashville  Banner— E .  1.613.725 

22.  Houston  Pott— M  4  S _  1.589.055 

23.  Seattle  Timet— E  4  S _  1.557.828 

24. »Rockford  Star— M  4  S _  1.553.291 

25.  Buffalo  Evening  News — E  _  1,540,505 

*  Published  live  week-days. 


I960 

Linn 

1.  Milwaukee  Journal — E  4  S _  3.663,806 

2.  Lot  Angeles  Timet— M  4  S _  2.644.093 

3.  Fort  Worth  SUr-Telegram— E  4  S _  2.300.226 

4.  Chicago  Tribune— M  4  S _  2.225.108 

5.  Denver  Pott— E  4  S _  2.101.317 

•Tucson  SUr— M  4  S _  2.078,991 

6.  Dallas  Newt— M  4  S  . .  1.983.088 

7.  Dallas  Timn-Herald— E  4  S _  1.979,305 

8.  Nashville  Tennessean— M  4  S _  1.962.848 

9.  Minneapolis  SUr  4  Tribune— E  4  S _  1.955,321 

•San  Bernardino  Sun-Telegram — M  4  S  ..  1,943,752 

10.  Miami  Herald— M  4  S _  1.939.759 

•Midland  Reporter-Telegram— E  4  S _  1.938.835 

U.  St.  Paul  Pioneer  Prns  4  Dispatch — E  4  S  1,899.994 

12.  Columbus  Dispatch— E  4  S _  1,874.302 

U.  Omaha  World  Herald— E  4  S _  1,868.915 

14.  Houston  Chronicle— E  4  S _  1.821.349 

15.  Salt  Uke  City  Tribune— M  4  S _  1.672.819 

16.  Long  Beach  Independent- 

Prnt  Telegram — E  4  S _  1.591.368 

17.  New  Orleans  Timet-Picayune — M  4  S _  1.583,254 

18.  Cincinnati  Enquirer — M  4  S _  1.575,422 

19.  Seattle  Timet— E  4  S _  1.538.132 

20.  Atlanta  Journal  4  Constitution— E  4  S  ..  1.502.836 

21.  Akron  Beacon  Journal — E  4  S _  1,502.071 

22.  Dec  Moines  Tribune  Register — E  4  S _  1,501,833 

23.  Washington  Post— M  4  S _  1.499,942 

24.  Birmingham  News — E  4  S _  1.480,961 

25.  Sacramento  Bee — E  4  S _  1,450,354 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1959 

Lines 

1.  Milwaukee  Journal — E  4  S _  2,957,761 

2.  Chicago  Tribune — M  4  S _  2,413,503 

•Midland  Reporter-Telegram— E  4  S _  2,257,783 

3.  Lot  Angeles  Timet — M  4  S _  2.170.059 

4.  Miami  Herald — M  4  S _  2.011,171 

5.  Salt  Lake  City  Tribune— M  4  S _  1,919.240 

6.  Fort  Worth  SUr-Telegram — E  4  S _  1.789.970 

7.  Houston  Chronicle — E  4  S _  1.728,247 

•San  Bernardino  Sun-Telegram — M  4  S  —  1,684,294 

8.  Nashville  Tennessean — M  4  S _  1.614.365 

9.  Salt  Lake  City  Deseret  Newt  Telegram — E  1.613,473 

ID.  Minnapolit  SUr  4  Tribune— E  4  S _  1.599.047 

11.  New  Orleans  Times-Picayune — M  4  S _  1.584.320 

12  AtlanU  Journal  4  Constitution — E  4  S  —  1,574.105 

13.  Cincinnati  Enquirer — M  4  S _  1.570.489 

14.  Dallas  Timet-Herald — E  4  S _  1.553.990 

15.  St  Paul  Pioneer  Press  4  Dispatch— E  4  S  1.543.844 

•Tucson  Star — M  4  S _ _ _  1,532.826 

•Lansing  SUte  Journal— E  4  S _  1.492.764 

16.  Columbus  Dispatch — E  4  S _  1,490,323 

17.  Birmingham  News — E  4  S _  1,489,390 

•Vancouver  Columbian — E  _  1,466.507 

18.  Denver  Pott— E  4  S _  1.446.495 

19.  Cincinnati  Post  4  Times-SUr— E _  1.429.675 

20.  Omaha  World  Herald— E  4  S _  1.422.141 

21.  Dallas  News— M  4  S . .  1,417.550 

22.  San  Diego  Union— M  4  S  .  1.361,948 

23.  St.  Louis  Post-Dispatch— E  4  S _  1.361,757 

24.  Des  Moines  Tribune  Register — E  4  S _  1,341.042 

25.  San  Diego  Tribune — E _  1,338,319 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1958 

Lines 

L  Milwaukee  Journal— E  4  S _  2.400.344 

2.  Los  Angeles  Times— M  4  S _  1.882,231 

3.  Miami  Herald— M  4  S _  1.679.383 

4.  Chicago  Tribune— M  4  S _  1.603.815 

•Midland  Reporter-Telegram- E  4  S _  1,474.832 

5.  Salt  Lake  City  Tribune— M  4  S _  1.462.789 

6.  AtlanU  Journal  4  Constitution— E  4  S _  1,458,846 

7.  St.  Louis  Globe-Democrat _  1,418.262 

8.  Houston  Chronicle— E  4  S _  1.348.518 

9.  Birmingham  News — E  4  S _  1,339.785 

10.  Nashville  Tennessean — M  4  S _  1,295,416 

11.  New  Orleans  Times-Picayune — M  4  S _  1,293,900 

12.  Dallas  Times-Herald— E  4  S _  1.264,740 

13.  Long  Beach  Independent- 

Press  Telegram— E  4  S _  1.235.280 

14.  Salt  Lake  City  Deseret  News  Telegram — E  1,225.418 

15.  Minneapolis  SUr  4  Tribune — E  4  S _  1,182,049 

16.  Seattle  Times— E  4  S  . . - .  1,181,071 

17.  Fort  Worth  SUr-Telegram— E  4  S _  1.179.326 

18.  Columbus  Dispatch— E  4  S _  1,177.884 

19.  St  Louis  Post-Dispatch— E  4  S _  1.167,109 

20.  San  Jose  News  4  Mercury  News — E  4  S  1,165.279 

21.  Dallas  News— M  4  S _  1.155.421 

22.  Dmaha  World  Herald— E  4  S _  1,124.244 

•ChatUnooga  News-Free  Press  4  Times — 

E  4  S . . .  1.105.877 

23.  Denver  Post— E  4  S _  1.100.913 

24.  Long  Beach  Independent — M _  1,097,782 

25.  Cincinnati  Enquirer — M  4  S _  1,094,026 

•  Figures  supplied  by  publishers.  Not  musured  by 
Media  Records. 


1957 

Lines 

1.  Milwaukee  Journal — E  4  S _  2.643,440 

2.  Los  Angeles  Times — M  4  S _  1,744.263 

3.  AtlanU  Journal  4  Constitution— E  4  S  1,678,162 

4.  Nashville  Tennessean — M  4  S _  1.532.679 

5.  Birmingham  News — E  4  S _  1,454,520 

6.  Miami  Herald— M  4  S _  1,441.425 

7.  Long  Beach  Independent- 

Press  Telegram — E  4  S _  1,378.392 

•Midland  (Tex.)  Reporter  Telegram _  1,376,858 

8.  St.  Louis  Post-Oispatch — E  4  S _  1.314,674 

•Pasco  (Wash.)  Tri-City  Herald _  1.298.010 

9.  Salt  Lake  City  Tribune— M  4  S _  1.295.074 

10.  Long  Beach  Independent — M _  1,261,189 

11.  New  Orleans  Times-Picayune  4  SUtes — 

PI  3 _  1.219,434 

12.  Houston  Chroniche-^  4  S _  1.204,103 

13.  St.  Louis  Globe-Democrat — M  4  S _  1,183,716 

•ChatUnooga  News-Free  Press  4  Times — 

E  4  S _  1.169.994 

14.  Chicago  Tribune— M  4  S _  1.138.538 

15.  Seattle  Times— E  4  S _  1.136,985 

16.  Cincinnati  Enquirer — M  4  S _  1,129.608 

17.  San  Jose  News  4  Mercury  News— E  4  S  -  1,086,807 

18.  Cincinnati  Post — E _  1.084,682 

19.  Columbus  Dispatch — E  4  S _  1,060,430 

2a  Fort  Worth  Star-Telegram— E  4  S -  1.049.481 

21.  Dallas  News— M  4  S _  1,046,402 

22.  St.  Paul  Pioneer  Press  4  Dispatch — S  4  E  1,045,877 

23.  Toledo  Blade— E  4  S _  1,025,882 

•Tucson  SUr  4  Citiaen — E  4  S -  1.021,441 

24.  Dallas  Times-Herald— E  4  S _  1,017.293 

25.  San  Diego  Union— M  4  S -  991.250 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1950 

Lines 

1.  Milwaukee  Journal — E  4  S _  1,082,540 

2.  New  Orleans  Times-Picayune  4  SUtes — 

M  &  S  _ _ _  844,433 

3.  Chicago  Tribune^^  4  S _  816,540 

4.  Dallas  News— M  4  S -  766,863 

5.  Birmingham  News — E  4  S _  701,142 

6.  Dallas  Times  Herald— E  4  S -  683,712 

7.  Oakland  Tribune— E  4  S _  657,344 

8.  Tulsa  World— M  4  S _  609,346 

9.  Los  Angeles  Examiner — M  4  S _  598,211 

10.  New  Orleans  Item— E  4  S _  558.352 

11.  Los  Angeles  Times — M  4  S - - -  ^39.384 

12.  Sacramento  Bee— E  -  507.073 

13.  Houston  Chronicle— E  4  S - 

14.  San  Francisco  Chronicle— M  4  S -  477,0^ 

15.  Cincinnati  Post— E - 

16.  St.  Louis  Post  Dispatch — E  4  S -  462,619 

17.  San  Diego  Union- M  4  S -  453.^ 

18.  Cincinnati  Times  Star — E -  427,695 

19.  Tulsa  Tribune— E _ 

20.  San  Diego  Tribune — E -  3^,277 

21.  Salt  Lake  City  Tribune— M  4  S -  396.154 

22.  Fort  Worth  Star  Telegram— E  4  S -  ^.888 

23.  Fresno  Bee— E  4  S - 

24.  Memphis  Commercial-Appeal — M  4  S  —  383.W3 

2a  Nashville  Tennessean — M  4  S -  376,016 

*  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Z 


ROP  Color  Cireulafion  Available 


Repion 

Total 

Total  Daily 

%  Circulation 

Region 

Total 

Total  Daily 

%  Circulation 

Region 

Total 

Total  Daily  %  Circulation 

and 

Daily 

ROP  Color 

OfferinK 

and 

Daily 

ROP  Color 

Offering 

and 

Daily 

ROP  Color 

Offering 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

N.E. 

3.962,526 

3,322,182 

83.8% 

W.N.C. 

6,319,626 

4,836,974 

90.9% 

MT. 

1,962.623 

1,762,160 

89.7% 

Conn. 

806,805 

626,597 

77.6 

la. 

947,674 

849,172 

89.6 

Arix. 

.389,112 

318,216 

81.8 

Me. 

252.226 

203,683 

80.7 

Kana. 

660,142 

589,714 

89.3 

Colo. 

640,047 

694,086 

92.8 

Ma.ss. 

2,386,572 

2,066,212 

86.6 

Minn. 

1,079,513 

1,006.786 

93.3 

Ida. 

161,986 

136.376 

89.7 

N.H. 

127,386 

96,948 

76.1 

Mo. 

1,826,492 

1,696,706 

92.8 

Mont. 

169,611 

149.130 

88.0 

R.l. 

299,236 

282.401 

94.3 

Neb. 

472,009 

436,866 

92.6 

Ney. 

96,438 

88.907 

92.2 

Vt. 

90,302 

47,441 

62.6 

N.D. 

162,629 

107,243 

66.0 

N.M. 

188,072 

162.866 

81.3 

S.D. 

171,269 

160,488 

87.9 

Utah 

242,402 

242.402 

100.0 

M.A. 

14,433,997 

9,314,803 

64.6 

Wyo. 

74,966 

70,180 

93.6 

N.J. 

1,488,231 

1,243,680 

83.6 

S.A. 

7,374,417 

6,866,878 

93.0 

N.Y. 

8,744.964 

4,282,642 

49.0 

Del. 

122,462 

122,462 

100.0 

PAC. 

6.646,204 

6,346,976 

96.6 

Pa. 

4,200,802 

3,788,481 

90.2 

D.  of  C. 

861,836 

861,836 

100.0 

Cal. 

6,021,043 

4,777,616 

96.1 

Pla. 

1,716,366 

1,613,106 

94.0 

Ore. 

646.272 

620.821 

96.1 

E.N.C. 

12,290,493 

10,911,226 

88.8 

Ga. 

917,139 

824.912 

89.9 

Wash. 

977,889 

947.638 

96.9 

III. 

3,841,321 

3,211,661 

83.6 

Md. 

749,299 

749,299 

100.0 

Ind. 

1,642,200 

1,334,896 

81.3 

N.C. 

1,111,363 

1,042,004 

93.8 

Alaska 

53,614 

22.611 

42.1 

Mich. 

2,319,599 

2,119,769 

91.4 

S.C. 

496,943 

486.060 

98.0 

Hawaii 

207,666 

184,419 

88.8 

Ohio 

3,314,144 

3,133,308 

94.6 

Va. 

917,868 

798,126 

87.0 

Wise. 

1,173,229 

1,111,602 

94.7 

W.Va. 

483,161 

369,084 

74.3 

TOTAL 

U.S. 

69,719,647 

60,426,876 

84.4 

E.S.C. 

2,664,679 

2,603,662 

94.3 

W.S.C. 

4,824,914 

4,376.197 

90.7 

Ala. 

686,926 

649,127 

94.5 

Ark. 

398,210 

328,414 

82.6 

SOURCES:  Newspaper  SRDS,  Feb.-Mar. 

,  1962. 

Ky. 

644,952 

676,174 

89.3 

La. 

731,820 

709,242 

96.9 

Miss. 

266,010 

262,267 

94.8 

Okla. 

749,860 

640.666 

86.4 

NOTE: 

Texarkana  credited  to  Arkansas. 

Bristol,  Va.- 

Tenn. 

1,066,792 

1,026,004 

97.1 

Tex. 

2,946,034 

2.697,986 

91.6 

Tenn.  credited  to  Virginia. 
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Roto  Color  Showing 
Steady  Improvement 


Roto^avure  color  is  showing 
constant  improvement  in  keep¬ 
ing  abreast  of  high  speeds  and 
enormous  print  orders  as  Sun¬ 
day  supplement  circulations 
grow. 

“For  a  long  time,  of  course, 
there  have  been  no  boundaries 
to  really  fine  reproduction  by 
the  gravure  process,”  Joseph 
Wright,  vicepresident  in  charge 
of  manufacturing  This  Week, 
commented  the  other  day.  Mr. 
Wright  was  elected  a  director 
of  the  Gravure  Technical  Asso¬ 
ciation  at  the  annua!  meeting 
in  New  York,  Feb.  27-March  1. 
“But  as  in  all  printing,  we  in 
gravure  are  never  completely 
satisfied.  We  are  always  trying 
to  do  better  than  we  have  been 
able  to  before.  To  this  end  we 
are  constantly  researching  proc¬ 
esses,  paper,  inks  and  all  aspects 
of  the  craft.” 

Mr.  Wright  was  interviewed 
following  a  visit  to  the  Holroken 
plant  of  the  Alco  Gravure  Divi¬ 
sion  of  Publication  Corp.,  one 
of  five  that  print  the  regular 
print  order  of  15,000,000  copies 
each  week  of  This  Week.  Presses 
there,  as  in  the  other  plants,  are 
being  converted  in  a  $5,000,000 
expansion  program  to  peinnit 
color  printing  on  both  sides  of 
the  sheets.  (E&P,  Nov.  11  ’61, 
page  68).  The  other  plants  are 
located  in  Glen  Bumie,  a  Balti¬ 
more,  Md.,  suburb;  Memphis, 
Chicago,  and  Los  Angeles.  From 
these  plants  go  varying  quanti¬ 
ties  of  This  Week  for  distribu¬ 
tion  by  43  newspapers  with  an 
aggregate  ABC  circulation  of 
14,142,470.  The  plants  also  pro¬ 
duce  other  Sunday  magazines, 
including  those  of  the  New  York 
Times,  the  Washington  (D.  C.) 
Star,  the  Des  Moines  Register 
&  Tribune,  the  Minneapolis  Star 
&  Tribune,  and  the  Chicago 
Tribune. 


8(Kpage  Maximiiiii 


mechanical  improvement  for 
Alco  Gravure,  is  directing  the 
expansion  program.  Mr.  Beh¬ 
ringer  is  responsible  for  many 
roto-gravure  advances.  Among 
them  is  a  new  automatic  im¬ 
printing  attachment  for  fudg¬ 
ing  in  the  logotypes  of  distribut¬ 
ing  newspapers  and  the  names 
of  local  dealers  in  national  ads. 
He  also  developed  a  new  design 


in  “doctor  blade  motion”  which 
greatly  improved  uniformity  of 
color  reproduction  on  high  speed 
presses. 

“The  general  level  of  roto¬ 
gravure  quality  has  been  raised 
during  the  last  few  years,”  Mr. 
Wright  said.  “There  has  also 
been  a  marked  improvement  in 
the  area  of  uniformity  in  multi¬ 
plant  operation. 

“That  there  is  so  much  more 
gravure  being  used  today  than 
ever  before  attests  to  the  fact 
that  it  must  be  good,  and  not 
just  in  the  publication  field.  The 
packaging  industry  is  booming 
now,  along  with  catalog  work, 
and  commercial  jobs  of  all  kinds. 


One  of  the  latest  applications 
of  gravure  is  Hi-Fi  color  for 
newspapers.  This  increasing  use 
shows  there  must  be  something 
to  it  besides  the  price. 


High  Unifomiily 


ROTOGRAVURE  ADVERTISING  LINAGE 
OF 

PICTORIAL  AND  MAGAZINE  SECTIONS 
1961  (Color  and  Black  and  While) 
(Prepared  for  International  Paper  Sales  Company, 
Montreal,  Que.,  by  Media  Records,  Inc.) 
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TOTAL 

DISPLAY 


159.773 

178.166 


602.784 

656.623 


304.900 

315.707 


223.932 

298.128 


72.803 

119.245 


44.850 

52,997 


494.015 

380.048 


407.505 

441.262 


4.30.977 

653,459 


2S5.220 

338.524 


72.511 

160.706 


106.608 

110.988 


189.024 

198,132 


1.049.441 

1.156,766 


273..337 

321,804 


.393.589 

411,287 


“When  the  expansion  pro- 
grram  is  finished  this  fall,  we 
will  be  able  to  run  a  maximum 
of  80  pages  of  This  Week  of 
which  40  pages  could  be  in  four 
colors  and  many  in  consecutive 
order.”  Mr.  Wright  said.  “We 
have  had  requests  from  adver¬ 
tisers  for  up  to  12  consecutive 
pages  in  color  so  this  new  equip¬ 
ment  will  provide  us  with  mu^ 
greater  flexibility.  As  in  the  case 
of  our  recent  seven-page  spec¬ 
tacular  for  Knorr  soups,  we 
have  had  to  space  out  the  color 
with  alternating  black-and-white 
editorial  copy.” 

Alfred  Behringer,  director  of 


Akron  Beacon  Journal 

■61  .  .507.445 

•60  .  457.478 

Atlanta  Journal  &  Constitution 

■61  .  .509.918 

■60  .  642.715 

Baltimore  Sun  (MB) 

'61  . 

■60  . 

Birminitham  News 

■61  . 

■60  . 

Boston  Globe  (MB) 

■61  . 

■60  . 

Boston  Herald  (MA) 

■61  .  1.026.,509 

■60  1,021.635 

Buffalo  Courier-Express  (MB) 

•61  .  .355.98.3 

■60  .  333,355 

Chicago  American 

■61  413,775 

■60  .  361.312 

C^hicago  Daily  News  (Eve.) 

■61  .  346..541 

•60  .  251.301 

Chicago  Sun-Times  (MA) 

■61  .  440.103 

■60  .  .357.712 

Chicago  Tribune  (MB1 

■61  .  771.298 

■60  .  652.373 

Cincinnati  Enquirer  (MB) 

■61  .  614.638 

■60  .  773.928 

Cleveland  Plain  Dealer  (MB) 

■61  1.024.685 

■60  .  969,942 

Columbus  Dispatch  (MB) 

■61  .  746.745 

■60  895..843 

SDallas  Times-Herald  (MB) 

■61  .  172.553 

■60  .  81,846 

Denver  Post  (MB) 

■61  .  387,318 

■60  .  315,391 

Des  Moines  Register  (MB) 

■61  214,248 

■60  .  221,740 

^Detroit  Free  Press  (MB) 

■61  .  377,926 

■60  .  392,077 

Detroit  News 

■61  .  641.8.31 

■60  .  608.745 

Fort  Wayne  News-Sentinel  (Eve.) 

■61  .  158,490 

■60  .  171,701 

Houston  (Chronicle  (MB) 

■61  .  327,736 

■60  .  299,615 

IndianaiH)Iis  Star  (MB) 

■61  91.3,015 

■60  .  1,023,190 

Los  Angeles  Examiner 

■61  .  314,8.54 

■60  .  379,527 

Los  Angeles  Times  (MB) 

■61  .  1,052,938 

■60  .  1,159.616 

Louisville  Courier-Journal 

■61  .  674,111 

■60  .  678.622 

••Milwaukee  Journal  (MB) 

■61  .  .363,741 

■60  .  433,925 

(Continued  on  page  22) 


662,295 

651.228 


231,279 

40,116 


283,284 

378,098 


274.414 

326,513 


107,345 

171.215 


288,909 

343,711 


90.044 

105,605 


272,007 

276.343 


292,256 

426,798 


495,669 

479,448 


840,774 

838,466 


693,122 

731,177 


380,273 

448,078 


4.2.50 

4.080 

671.298 

6.39.894 

63,895 

43.200 

15..53.5 

44,700 

1.192.132 

1.387.238 

6.630 

12.918 

53,040 

.53,805 

.588,502 

680,558 

1,826 

— 

117.653 

174,068 

5.947 

26.351 

9.718 

4.785 

917,185 

852.446 

4.9.50 

9,609 

17.222 

17,481 

1.479.658 

1,702.184 

3.486 

14,722 

10,880 

11.305 

6.5.5..569 

697,906 

3,992 

23.202 

6,149 

490,278 

551,369 

5.9.50 

14,280 

1,599 

459.099 

378.168 

11.720 

25.048 

10,200 

5,270 

651.047 

.586.162 

21.675 

67,726 

18,658 

11,098 

1.861,072 

1,887,963 

53.720 

44.920 

26.985 

8,160 

968.680 

1,148,812 

.5.146 

13,186 

22.524 

24,311 

1.44.5.9<4 

1,418,726 

31.365 

23,960 

23,800 

21,200 

1.464.205 

1.592,231 

48,964 

6.080 

4,711 

457,507 

128,042 

15,703 

36,307 

16,849 

7,820 

703,154 

737,616 

18.890 

47,718 

11,900 

5,780 

.519.4.52 

601.751 

22,397 

24,097 

16,150 

4,420 

.523.818 

591,809 

19,866 

31,547 

32,895 

9,268 

983,501 

993.271 

1,873 

8,661 

37,818 

38,691 

288,225 

324.658 

50,332 

14,962 

5,524 

4,505 

655,599 

595,425 

11,023 

36,383 

16,879 

20,249 

1,233,173 

1,506,620 

27,.560 

31.832 

74,917 

42,147 

912,990 

932,954 

38,401 

74,138 

82,932 

60.875 

2,015,045 

2,133,095 

54,470 

44,429 

26,629 

27,471 

1,448,332 

1,481,699 

29,320 

36,130 

17,987 

5,311 

791,321 

923,444 

“Uniformity  in  any  long-run 
book  is  a  problem,  but  among 
the  top  10  publications  today  the 
uniformity  level  is  high.  There 
will,  of  course,  be  the  normal 
hills  and  valleys  across  a  long 
list  of  publications,  and  this  is 
true  of  any  process.  A  major 
reason  for  the  variation  is  the 
wide  variety  of  paper  being  u.sed 
across  the  country,  which  ranges 
from  good  super-stock  to  a 
pretty  poor  (Trade  of  newsprint.” 
Mr.  Wright  continued. 

“In  ink.  too,  you  see  a  wide 
variety  —  not  just  in  color,  but 
in  manufacture  and  pigmenta¬ 
tion.  Some  of  the  independent 
.supplements  are  still  clinging 
to  a  brown  key,  which  does  not 
contribute  to  uniformity. 

“Then,  of  course,  there  is  the 
element  of  one  printer  being  a 
lot  better  than  another  printer. 
Given  an  identical  plate,  paper, 
ink  and  so  forth,  a  superior 
printer  is  bound  to  do  a  better 
job  than  another  less  skilled. 
But  by  and  large  the  general 
level  of  (fravure  is  unquestion¬ 
ably  better  today  than  it  was 
five  years  ago,”  Mr.  Wright 
.said. 

William  Plews,  assistant  to 
Mr.  Wright,  showed  five  recent 
identical  four-color  ads,  each 
printed  at  a  different  Alco  plant, 
to  demonstrate  the  high  degree 
of  uniformity  that  has  been  ob¬ 
tained.  He  pointed  out  that  the 
main  reasons  for  variation  when 
they  occur  are  etching,  press 
control,  differences  in  paper  and 
ink,  and  the  fact  that  some 
plants  are  just  better  printers 
than  others. 

Six  weeks  prior  to  publica¬ 
tion  date,  positives  for  color  ads 
are  delivered.  First  they  go  to  a 
checking  department. 

“We  don’t  accept  anything  at 
face  value,”  Mr.  Plews  ex¬ 
plained. 

The  positives  are  put  through 
a  densitometer  and  the  varying 
color  densities  are  checked 
against  the  proofs  furnished  by 
the  engraver.  The  corrected 
positives,  now  ready  for  use  in 
etching,  go  to  that  department. 
Cylinders  are  etched,  proofed 
and  corrected. 

The  Hoboken  plant  has  eight 
proving  units.  Proofs  that  come 
from  these  are  once  more  care¬ 
fully  checked  against  those  re¬ 
ceived  from  the  engraver. 

Hoboken  has  70  high-speed 
press  units.  24  of  these  are  used 
for  T.W.  and  are  ranged  in  two 
rows  of  presses,  each  100-feet 
long.  They  can  turn  out  21,000 
40-page  supplements,  or  42,000 
20-page  supplements,  an  hour. 
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Awards  Presented 
On  Human  Relations 

Several  persons  in  the  news¬ 
paper  field  are  receiving  awards 
from  the  National  Conference  of 
Christians  and  Jews  for  “out¬ 
standing  contributions  to  good 
human  relations”  in  the  past 
year.  They  include: 

Cartoons — L.  D.  Warren,  Cin¬ 
cinnati  Enquirer;  citation  to 
Robert  Palmer,  Springfield 
(Mo.)  Leader  &  Press. 

Editorials — Daily  Kansan  of 
the  University  of  Kansas;  cita¬ 
tion  to  Miriam  Alburn,  Minne¬ 
apolis  Tribune. 

Articles — Seymour  Marks, 
Long  Island  Press;  and  Gerard 
E.  Sherry,  Central  California 
Register  of  Fresno. 

Photos — Citation  to  William 
A.  Wynne,  Cleveland  Plain 
Deader. 


WKY  Goes  to  Texas 

Fort  Worth 
WKY  Television  System  Inc., 
owned  by  Oklahoma  Publishing 
Company,  is  extending  its  inter¬ 
ests  to  Fort  Worth  with  the 
acquisition  of  KTTV  from  NAFI 
Telecasting  Inc.  of  Oakland, 
Calif.  It  is  a  non-network  sta¬ 
tion.  Other  WKY  stations  are  in 
Oklahoma  City  and  Tampa-St. 
Petersburg,  Fla. 


EFFECTIVE 

ROP  COLOR 

AT  ITS  BEST 


SNPA 

EASTERN  DIVISION 

1961  AWARDS 

FIRST  PUCE 
2  Colors  &  Black 

HONORABLE  MENTION 
Best  In  Show 

DAIY  PRESS 

AND 

TIMES-HERALD 

Newport  News,  VIrginii 


Library  of  Home 
Color  Elxpandin^ 

San  Francisco 

Three  new  color  features  to 
dress  newspaper  home  sections 
are  planned  again  this  year  by 
Simpson  Timber  Company.  They 
will  be  included  in  full-page  of¬ 
ferings  which  have  been  devel¬ 
oped  to  meet  the  diverse  needs 
of  newspapers.  Lennen  &  Newell 
is  Simpson’s  advertising  agency. 

Each  of  the  releases  of  1961 
appeared  in  from  25  to  50  news- 
liapers.  The  pages  are  offered 
free  on  a  first-come  basis.  The 
new  offerings  also  will  add  to 
the  color  library  developed  by 
the  company  since  1959.  Past  re¬ 
leases  are  always  available  on 
order. 


Ballantiiie  In  Hi>Fi 
For  New  Label  Debut 

A  “bright  new’  red  label”  for 
its  beer  induced  P.  Ballantine 
&  Sons,  Newark,  N.  J.,  to  try 
preprint  color  for  the  first  time 
this  month. 

“We’re  proud  of  Ballantine 
Beer  —  so  proud  we’ve  dressed 
it  in  a  bright  new  label,”  copy 
read.  Bottles  of  the  beer  were 
superimposed  on  a  “golden  mel¬ 
low,  golden  harvest”  pictorial 
background.  The  campaign  was 
prepared  and  placed  by  William 
Esty  Co.,  Inc.  The  preprint  in¬ 
serts  were  imprinted  by  new’spa- 
pers  to  permit  changes  in  text 
from  area  to  area. 

Up  to  last  week,  36  newspa¬ 
pers  had  been  used  in  New 
England,  Florida,  and  Albany, 
N.  Y.  They  have  a  combined 
ABC  circulation  of  3,900,000. 
The  print  order  for  the  pre¬ 
printed  rolls  produced  by  the 
Nashua  Corp.,  Nashua,  N.  H., 
ran  4,400,000. 

Leonard  Faupel,  is  ad  man¬ 
ager  for  Ballantine.  Edward 
Griswold,  is  account  executive 
at  Esty.  Handling  the  preprint 
sale  was  Bruce  Logan,  vicepresi¬ 
dent  of  the  Preprint  Corp.,  New 
York. 


YOV  GET  .  .  . 

AWARD-WINNING 

COLOR 

REPRODUCTION 

IN 

THE  RECORD 
NEWSPAPERS 

TROY,  N.Y. 

Write  for  tear-sheet  samples 
And  You'll  Buy  Color  in  TROY 
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MinneniKilis  Tribune  (MB) 

•61  .  284.393  324.991  20.570  18,360  6l-.:n4 

•60  .  371,962  351,588  31,-202  5,100  7:.  ^52 

Montreal  La  Patrie 

•61  .  .  76,126  6,400  -  M.:.26 

•60  .  2,700  204,274  15,480  5,400  227  S54 

Montreal  La  Presse  (Eve.) 

•61  .  11,880  772,700  9,985  6,300  8(1-66 

•60  .  10,800  854,162  21,062  510  8m.:,24 

New  Bedford  Standard-Times 

•61  .  28,540  8,474  -  10,054  4T,ij68 

•60  .  .  4,950  16,655  9,882  .•;0,387 

New  Orleans  Times-Picayune  (MB) 

•61  .  632,617  ‘220,840  6,503  16,912  87(’,872 

•60  .  604,705  262,929  14,030  7,096  888.760 

New  York  Herald  Tribune  (MA) 

•61  .  33,273  196,872  860  10,030  241,025 

'60  .  36,326  275,543  4,250  10,455  320,574 

New  York  Mirror 

•61  .  216,013  120,960  860  1,275  338.098 

■60  .  '224,603  162,599  2,550  -  379,752 

New  York  News  (MB) 

•61  .  182,304  719,594  32,045  10,0.30  94.3.973 

•60  .  167,890  858,050  36,975  11,220  1,074.135 

New  York  Times 

•61  .  242,099  2,456,201  9.235  27,700  2,735,235 

•60  .  299,675  2,484,651  17,439  22,592  2,824.367 

Newark  News  (MO) 

•61  .  696,590  230.689  24.220  11,837  963.336 

•60  .  732,553  264.210  9,180  11,478  1,017,421 

^^Cklahoma  City  Oklahoman 

•61  .  27,465  64,057  1,870  5,525  98,917 

'(’Philadelphia  Bulletin  (MA) 

’61  .  91,827  27,632  1.020  4,887  125.366 

Philadelphia  Inquirer  (MB) 

•61  .  263.703  686,400  30,090  14,449  994,642 

'60  .  337,640  816,924  46,155  14,875  1.215,594 

Phoenix  Republic 

■61  .  633,457  266.446  28,218  79,658  1.007,779 

•60  .  492,642  342,433  49,564  53,727  938.366 

Pittsburgh  Press  (MB) 

•61  .  441,674  268,170  6,800  23,989  740.633 

•60  .  .550,037  326.624  26,885  8,000  911,546 

•Pittsburgh  Post-Gazette  &  Sun-Telegraph 

•61  .  216,723  89,795  17,000  799  324,317 

•60  .  321,586  77,459  10.992  5,623  415,660 

Providence  Journal  (MB) 

■61  .334.485  274,665  5,950  9,180  624,280 

•60  .  347,777  434,568  11,580  12,821  806,746 

St.  Louis  Globe-Democrat  (MA) 

•61  .  ,596,515  189,026  22.460  13.3.32  821.333 

•60  .  570,596  138,337  19,566  8,264  736,763 

St.  Louis  Post-Dispatch  (MB) 

•61  .  980,14.3  334,201  46.633  22,505  1.38.3.482 

•60  .  839,506  365,720  59,002  18.503  1.282,731 

St.  Paul  Pioneer  Press  (MB) 

•61  .  220,170  413.611  6.800  29.678  670,159 

•60  .  255,629  490,397  38,803  26,434  811,263 

San  Francisco  Chronicle  (MB) 

•61  •255.070  298,506  22,100  26,860  602.,536 

•60  .  242,827  328.328  31,195  15.384  617,734 

San  Francisco  Examiner 

•61  .  129,467  353,271  14,450  28,050  .525,238 

•60  .  199,770  368,999  32,300  17,875  618,944 

Scranton  Scrantonian 

•61  .  80.072  21,730  6,010  675  108.487 

•60  .  69.’294  32,905  11,682  2,545  116,426 

Seattle  'Hmes  (MB) 

'61  .  250,420  620,953  31,324  12,325  91,5,022 

•60  .  213.248  604,467  40,792  12,920  871.427 

Springfield  Republican  (MO) 

•61  .  154,365  256,903  6.843  30,080  448,191 

•60  .  139,417  336,224  17.170  16.544  509.355 

Syracuse  Post-Standard  (MB) 

•61  .  160,300  238,346  9,690  7,126  415,461 

•60  .  214,163  306,028  14.986  6,599  541.776 

Terre  Haute  'IVibune-Star 

•61  .  19.629  46.404  -  -  66.033 

•60  .  20.090  84,885  1,700  792  107,467 

Toledo  Blade 

•61  389,977  511,667  27,025  10,676  939,345 

'60  .  414,042  550,909  29,225  10,771  1,004.947 

Toronto  Globe  &  Mail  (Morn.) 

•61  .  62,600  490,740  - -  14.097  .567,437 

•60  .  134.738  643,343  12,459  8,622  799,167 

Toronto  Star  (Weekly) 

•61  32,674  672,108  27.916  1,797  734,494 

•60  .  28,873  846,547  55,992  200  931,612 

^Washington  Post  (MB) 

•61  .  529,396  160,395  1,625  6,973  698,389 

Washington  Star 

•61  .504,307  135,868  5,970  7,816  653,951 

•60  .  644,895  292,625  12,746  6,120  956,385 

Youngstown  Vindicator 

•61  3C>6,134  110,145  114  254  416,647 

•60  .  368,586  147,336  2.660  -  518.481 

SDallas  'Times  Herald  first  Rotogravure  publication  date  October  2,  1960. 
IDetroit  Free  Press  on  strike  August  20  through  August  24,  1961. 
••Milwaukee  Journal  on  strike  November  16  through  December  11,  1961. 
fTOklahoma  City  Oklahoman  first  Rotogravure  publication  October  1,  1961. 
••Philatlelphia  Bulletin  first  Rotogravure  publication  date  September  10,  1961. 
•PittsWrgh  Post-Gazette  purchased  the  S-jn-Telegraph  effective  with  the  April 
25,  1960  Issue. 

Post  Gazette  &  Sun  Telegraph  Sunday  last  publication  November  12.  1961. 

#  Washington  Post  first  Rotogravure  publication  date  February  5,  1961, 

(MB) — Metropolitan  Basic  Group 

(MA) — Metroiwlitan  Alternate  Newspapers 

(MO) — MetroT>olitan  Optional  Newspaijers 

Summary — All  RotograY’ure  Sections 

•61  .  22,235,401  20,809,697  986,830  1,020,962  46,052,890 

•60  .  22.165,158  23.443.647  1,410,558  766,752  47,776,115 
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'THE  «ING  or  TRUTH' 


(lofileif  Mcuispafz&ts 


REPRESENTED  NATIONALLY  BY  NELSON  ROBERTS  &  ASSOCIATES.  INC. 


New  Face  of  Color 
Selling  Is  Bright 


By  Fred  W.  Pitzer,  Vicepresident 

National  Sales  Director,  Jann  &  Kelley,  Inc.,  and  National 

President,  American  Association  of 

Newspaper  Representatives. 


DOES  IT.  OR  DOESN'T  IT?— Does  ROP  and  Hi-Fi  color  pull?  Fred  W. 
Fitter  displays  identical  Clairol  Hair  Coloring  ad  that  ran  full-page  in 
Reader's  Digest,  Life,  and  McCall's  magazines,  and  as  Hi-Fi  preprint  in 
newspapers.  In  accompanying  article  Mr.  Pitzer  tells  how  newspapers 
proved  more  efficient  in  view  of  lower  cost  and  heavy  ad  readership. 


300-line  b&w  newspaper  unit  the  Clairol  Hi-Fi  advertisement, 
gets  half  the  noting,  but  higher  unusually  high?  Hardly,  when 
“read  most”  and  costs  one-third  you  examine  other  research, 
as  much.  Also,  what  colorful  magazine 

The  identical  Clairol  four-  unit  does  compare  with  Hi-Fi 
color  bleed  page  also  ran  in  Life  (or  ROP  color)  in  advertising 
where  it  costs  $7.00  per  1000  perception  and  in  advertising 
circulation.  In  newspapers,  the  cost  efficiency? 
same  size  copy  measures  about  The  Simoniz  Company  ran  a 
1000  lines  and  in  black  and  four-color  advertisement  in  a 
white  would  cost  $3.75  per  1000  two-page  spread  in  Life  and  a 
newspaper  circulation;  in  black  Hi-Fi  page  in  the  Chicago 
and  one  color  —  $4.90  per  M.  American.  The  elements  of  each 
Here’s  the  impression  and  im-  unit  were  identical,  the  layout 


gives  us  the  perfect  combination 
necessary  in  producinr 


necessary  in  producing 

SUPERIOR  REGISTRATION  & 
SUPERIOR  REPRODUCTION 

COLOR 


ADS 

RAN  DURING  1961 


THE  MORNING  CALL 
EVENING  CHRONICLE 
Sunday  Call-Chronicle 

ALLENTOWN,  PA. 


Bepr— nt»d  NoHonolly  by  Story,  Brooks  ond  Rnley,  Inc. 
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pact  the  Clairol  Life  four-color 
ad  actually  made  among  women 
readers  compared  with  the 
newspaper  ad-norms  for  these 
newspaper  units  in  the  toilet 
goods  classification.  It  shows 
newspapers  more  efficient  in 
view  of  the  lower  cost  and  heavy 
ad  readership: 

ItTomen  Readers 

Clairol  Noted  Read  Most 

Life  Color  Page  ....  34%  9% 

1000  lines 

b&w  (newspaper)  .  34%  12% 

1000  lines  2 

color  (newspaper)  .  39%  16% 

The  identical  Clairol  four- 
color  page  also  ran  on  the  in¬ 
side  front  cover  of  McCalls 
magazine.  That  magazine’s  con¬ 
centration  of  women’s  audience 
and  the  premium  position  on  the 
second  cover  built  the  Clairol  ad¬ 
vertising  perception  to  51  %  not¬ 
ing  and  11%  read  most  in  that 
medium. 

Hi-Fi 

Clairol  ran  the  identical  color 
copy  in  typical  “wallpaper”  Hi- 
Fi  technique  in  the  Cleveland 
Press  in  the  second  section  on 
page  19  of  a  50  page  issue.  It 
delivered  Clairol’s  heaviest  ad¬ 
vertising  reading  impact;  a 
women’s  noted  of  81%  and  17% 
read  most  of  the  copy  text, 
where  the  hard-sell  reason-why- 
to-buy  is  found.  Is  the  high 
readership  score  of  81%  noted 
and  17%  read  most,  secured  by 

EDITOR  at  PL 


slightly  different.  The  reader- 
ship  result: 


Men 

Life 

Double-Spread 

Chi.-Amer.  I 

Hi-Fi  Page 

Noted  . .  . . 

...  45% 

77% 

Read  Most 

..  13% 

32%  j 

IVomen 
Noted  . . , 

...  1% 

33% 

Read  Most 

..  15% 

76% 

The  cost  of  a 

four-color 

double  spread  in  Life  is  $14.00 
per  1000  circulation  plus  pro¬ 
duction  costs.  The  cost  of  Hi-Fi 
advertising  in  newspapers  runs 
$18.00  per  1000  circulation  m- 
cluding  production  costs;  and 
look  again  at  the  difference  in  i 
reader  impact  for  both  men  and  ! 
women.  j 

A  magazine  color  advertising  | 
page  does  not  measure  up  to  the  | 
reading  impact  of  a  Hi-Fi  page 
in  newspapers.  Nor  does  a  mag¬ 
azine  two-page  color  spread.  1 
What  size  magazine  color  unit 
does  approach  it  and  what  are 
the  comparative  costs? 

Thusfar  seven  Hi-Fi  ads  have 
been  researched  and  they  in¬ 
clude  such  products  as  Clairol, 
Ehrich  Meats,  Simoniz,  Modess, 
Knorr  Soups.  Based  on  these 
findings,  a  women’s  product 
Hi-Fi  ad  will  secure  a  women’s 
noting  of  85%  and  a  read  most 
of  25%.  A  men’s  product  de¬ 
velops  comparable  readership 
scores  among  men  newspaper  » 
readers. 

The  only  mag^azine  color  unit 
(Continued  on  page  26) 
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THE  HCRALD'S 
COME  EROM 
10^  TO  3'^‘> PLACE 


■HELLUVA  JUMP 
POP  ONE  YEAR! 


During  1961,  The  Miami  Herald  jumped  from  10th  to  3rd  place  in  total 
ROP  color  lineage  ...  a  gain  of  more  than  25%.  The  South’s  largest 
and  most  influential  newspaper  is  literally  the  most  colorful,  too. 


THE  MIAMI  HERALD  IS  REPRESENTED  NATIONALLY  BY  STORY.  BROOKS  &  FINLEY.  INC. 


New  Face 

{Continued  from  page  24) 


that  comes  close  to  the  reading 
impact  of  newspaper  Hi-Fi  is  a 
three-page  four-color  gatefold 
that  is  part  of  the  front  cover 
of  the  magazine!  During  the 
last  two  years  both  Life  and 
Saturday  Evening  Post  have 
carried  a  number  of  three-page 
cover  gatefolds  on  such  accounts 
as  Cadillac,  Swift,  Pillsbury, 
Tang,  Post  Toasties,  Johns- 
Manville,  Avis  Rent  -  A  -  Car, 
General  Electric,  Chevrolet, 
Rexall  Drug.  Such  large  color¬ 
ful  magazine  units  developed 
an  average  reader  perception 
of  75%  noting  and  13%  read 
most. 

Hi-Fi  V8.  MaguzincK 

There  is  a  sparkling  differ¬ 
ence  in  the  reader  audience  im¬ 
pact  and  the  cost  efficiency  of 
newspaper  Hi-Fi  compared  to 
three-page  magazine  gatefolds. 

Newspafer  Magazine 
Hi-Fi  S -Pages 

Readership 

Noting .  85%  75% 

Read  Most . .  25%  13% 

Cost  Per 

M  Circulation  ... .  $18*  $26** 

(*)  includes  production  costs 
(**)  excludes  production  costs 


the  newspaper  color  story, 
heavier  reading  impact  and 
lower  cost.  In  addition,  there 
are  the  other  traditional  news¬ 
paper  benefits  such  as  penetra¬ 
tion  market  place  by  market 
place,  reaching  all  of  the  pros¬ 
pects  and  all  of  the  trade  in 
their  own  local  medium. 

ROP  Color 

There  are  signs  that  ROP 
newspaper  color  will  also  be  sold 
increasingly  against  color  in 
other  media,  rather  than  com¬ 
pared  to  black  and  white  news¬ 
paper  copy  and  other  newspaper 
color.  The  new  Bureau  of  Ad¬ 
vertising  ANPA  research,  guid¬ 
ed  by  Leo  Bogart  and  sparked 
by  the  AANR-Bureau  Color 
Sales  Team  for  National  Sales 
Force  work,  is  not  quite  ready 
for  general  release.  In  the 
meantime,  however,  here  are 
some  observations  based  on 
other  data. 

Last  year,  there  was  reader- 
ship  research  on  five  full-page 
ROP  four-color  cigarette  ad¬ 
vertisements  in  Million  Market 
Newspapers.  The  brands  were 
Salem  and  Winston.  These  same 
brands  ran  14  back  covers  in 
Life  mag^azine. 

Historically,  advertisers’  fa¬ 
vorite  billboard  has  been  four- 


Life.  Life,  whose  color-page 
costs  are  $7.00  per  M,  charges 
$9.00  per  M  for  the  back  cover. 
What  readership  impact  does  it 
deliver  for  this  premium  cost? 
How  does  it  compare  with  simi¬ 
lar  ROP  four-color  full-page 
newspaper  copy  in  run-of-paper 
position? 

Reading  Itnpaet  of 


Men 

lyinston 

Dailies 

Color  Pages 
Life* 

Noted  . 

. . .  64% 

53% 

Read  Most  . . 

....  15 

3 

lyomen 

Noted .  . 

.  . . .  63 

49 

Read  Most  . . 

....  12 

3 

(*)  Back  covers  in  Life. 

Here  it  is  for  Salem  Cigarettes: 

Reading  Impact  of 
Salem  Color  Pages 
Men  Dailies  Life* 

Noted  .  66%  51% 

Read  Most .  19  5 

lyitmen 

Noted  .  76  53 

Read  Most .  17  4 

(*)  Back  covers  in  Life. 

The  color  ads  that  ran  in  the 
newspapers  and  on  the  back 
cover  of  Life  were  very  similar 
— similar  in  color,  similar  in 
copy,  in  illustration  and  layout. 
In  fact,  one  of  the  Winston  ads 
was  identical  and  this  was  its 
relative  impact: 

Identical  IVinston  Ad 
Men  Newspapers  Life* 


Noted  . 

...  69% 

57% 

Read  Most  . .  . . 

.  . .  14 

5 

Women 

Noted . 

...  54 

49 

Read  Most  ......  9  1 


white  copy,  or  any  type  of  color 
copy. 

There  are  many  other  facets 
of  newspaper  color  selling.  " 
These  here  deal  primarily  with 
the  cost  per  M  problem  which 
confronts  us  day  after  day,  but 
it  can  be  demonstrated  that 
newspapers  have  a  cost  effi¬ 
ciency  in  delivering  conscious 
advertising  impressions. 

• 

Color  Garden  Section 
‘Sprouts’  Results 

Montbe.vl 

A  novel  “first”  in  local  news¬ 
paper  advertising  was  chalked 
up  March  9  by  the  Montreal 
Gazette,  and  one  of  its  major 
department  store  clients,  the 
Robert  Simpson  Canada  Limited 
stores. 

Complete  with  full-color  front 
and  back  and  on  one  inside  page, 
Simpsons  ran  an  eight  page  sec¬ 
tion  featuring  all  departments 
in  the  store  involved  in  garden¬ 
ing  offering  readers  everything 
from  rose  plants  to  power 
mowers.  The  garden  theme  af¬ 
forded  a  full-range  of  color  use 
in  the  illustrations. 

This  was  the  first  occasion 
in  which  a  major  department 
store  in  the  city  had  promoted 
this  line  so  dramatically  and 


on  such  a  scale.  Reports  from 
the  store  indicated  that  the  early 
running  of  the  section  had  pro¬ 
duced  an  abnormal  volume  of 
business  in  these  lines  for  the 
season.  While  this  was  an  ex¬ 
periment  on  the  part  of  the 
store,  the  success  of  the  section 
could  make  it  an  annual  event 
in  the  Gazette. 


This  tells  only  two  parts  of  color  copy  on  the  back  cover  of  (*)  ®“ck  covers  of  Life. 
_  -  _  There  are  two  things  to  keep 

S  H  develops  heavier  reader- 

I  H  ■  WV  B  B  B^P  B  B  B  than  the  back  cover  of  Life 

BB  Bm  B  ^^B  I  5  and,  .second,  contrary 

Bi  Hi  B  m  B  B  B  B  B  B  B^  9  to  many  advertisers’  opinions, 

newspaper  color  copy  secures 

A  much  more  than  “noting”  atten- 

\|\//}  /f  ,  ^  i  tion.  On  this  cigaret  advertis- 

"  a.  '  V '  instance,  one  out  of 

^  PEORIA  V  N  '  every  four  of  the  newspaper 

^  ''n,  !  cigaret  ad  “noters”  went  on  to 

'  “read  most”  of  the  hard-sell 

copy  text.  In  Life,  only  one  out 
of  fourteen  did  so.  This  is  a 
significant  difference  in  favor 
of  newspaper  copy  and  it  exists 
whether  the  advertising  is  small 
copy,  large  copy,  black  and 


CHICAGO 


THIRD  LARGEST  MARKET  IN  IOWA- 
ILLINOIS  -  Population  270,058 


For  sales  results  in  Canada 
concentrate  on 


MONTREAL 


Canada's  largest  market 


Only  newspapers  that  circulate 
all  the  Quad-Cities 

Only  Morning  circulation 

Only  Sunday  circulation 


THE  STAR 


Montreal's  largest  English 
daily  newspaper 

She  tnontreol  Star 

Delivers  unmatched  coverage  of 
Montreal's  English  market. 
Market  facts  on  request 

Represanted  in  th«  U.S.A.  by 
O’ Mara  A  Ormsbaa  laa. 


CIRCULATING  DAVENPORT  AND  BETTENDORF,  IOWA; 
ROCK  ISLAND,  MOLINE,  EAST  MOLINE,  ILLINOIS 

Represented  by  Jenn  &  Kelley,  Inc. 
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Fort  Worth  Star-Tele( 


wifhowt  tht  uM  ol  pr«mtvm»  or  contt»t» 

**7val  o  good  nowipopo'  * 


2,063,760  lines  of  R  O  P  color 
advertising  was  published  by  the 
Fort  Worth  Star-Telegram 
during  1961.  Full  color  is  available 
in  the  Star-Telegram  seven  days 
a  week  .  .  .  with  the  most  modern 
equipment  and  expert  color 
technicians  available.  May  we 
serve  you  in  '62? 

SOURCE:  Media  Records,  1961 


Sunday  Supplements 
Deliver  Color-Power 


By  Philip  Schuyler 

“Powerful  as  tv’  is,  it  has  de¬ 
prived  advertisers  of  the  selling 
power  of  color,”  Stephen  G. 
Bowen,  advertising  director  of 
the  SUNDAY  division  of  Metro¬ 
politan  Sunday  Newspapers,  de¬ 
clared  in  a  hard-hitting  sales 
letter  to  a  national  manufac¬ 
turer. 

Mr.  Bowen  wrote  it  in  long- 
hand,  using  crayons  of  different 
shades  to  emphasize  his  points. 

No  Coloi^— Sales  Off! 

Mr.  Bowen  suggested  in  the 
letter  that,  perhaps,  one  reason 
why  the  company’s  1960  sales 
were  off  5%,  advertising  ex¬ 
penditures  off  11%,  and  profits 
off  25%  w'as  because  color-power 
was  not  being  employed  to  the 
fullest  possible  extent.  Biggest 
share  of  the  ad  budget  goes  into 
tv,  where  color  is  as  yet  con¬ 
fined  to  a  few  NBC  programs. 

“Maybe  w'e  don’t  know  why 
color  affects  people,”  Mr.  Bow¬ 
en’s  letter  continued,  “but  our 
own  experience  proves  it  to  us 
all  the  time.  Just  wear  a  vivid 


tie  or  a  loud  dinner  jacket  and 
feel  the  difference  in  yourself 
and  others. 

“Explorers  have  always  fasci¬ 
nated  the  natives  with  colored 
l)eads.  Probably  the  greatest 
problems  of  the  world  today 
arise  from  the  differences  in 
the  color  of  a  man’s  .skin.  .  .  . 
If  the  faces  of  all  the  races 
turned  green,  lots  of  current 
suspicions  would  disappear. 

“I  just  read  recently  that 
when  outdoor  telephone  booths 
were  painted  red  instead  of  a 
drab  buff  calls  from  these  booths 
went  up  600% ! 

“.  .  .  .  Never  underestimate 
the  iK)wer  of  COLOR. 

“When  you  consider  how  much 
time,  effort  and  money  you  put 
in  selecting  the  right  color  for 
your  package,  doesn’t  it  make 
sense  to  adv’ertise  in  color  too?” 

Here  came  Mr.  Bowen’s  sales 
pitch  for  SUNDAY,  and  the 
letter  concluded: 

“Right  now  nobody  in  the  big 
league  is  using  the  full  impact 


of  color  in  adv’ertising.  In  pack¬ 
aging,  yes.  Why  not  go  all  the 
way.  Color  might  solve  your 
problem  1-2-3. 

“Maybe  its  worth  a  thought.” 

I.«>w  t!o»l  Per  Tliuusand 

Sunday  supplements  have  had 
a  long  success  in  delivering 
color- ijower  to  advertisers.  They 
can  and  do  give  national  adver¬ 
tisers  color-power  at  a  cost 
much,  much  lower  than  tv  with 
its  limited  facilities,  and  also 
much  lower  than  the  big  maga¬ 
zines. 

Mr.  Bowen  in  his  sales  letter 
had  noted  that  a  color  page  in 
SUNDAY,  with  over  20  million 
.4BC  a  week,  costs  only  $3.41 
l)er  M. 

Anu’rican  Weekly,  now  in  the 
nine  Hearst  Sunday  papers  and 
Chicnyo’n  American  (4,027,754 
ABC)  costs  $16,100  inside  full 
color  or  $4.00  per  M. 

Family  Weekly,  reaching  5,- 
.■(31.000  ABC  through  201  news¬ 
papers  sells  a  four-color  inside 
page  for  $22,820,  or  $4.12  per  M. 

Parade  marshals  a  colorful 
l)rocession  of  copy  weekly  to  be 
reviewed  and  acted  upon  by  its 
10.714,866  ABC  assembled  by 
its  70  newspapers  for  $3.98  per 
M.  ($42,645  full-color  inside). 

This  Tl’ccfc,  70.8%  of  whose 
ad  i>ages  in  1961  were  in  four- 
color,  4.6%  in  two-color,  reaches 
14,199,670  ABC  through  43 


foggy  bottom 

doings  and  rocking  chair  tips  come  to  Iowa  eyes 
from  the  Des  Moines  Register  and  Tribune’s  Wash¬ 
ington  News  Bureau.  You  see,  the  cornball  is  extinct. 
Every  day  more  than  350,000  Iowa  families  (more 
than  525,000  on  Sunday)  grab,  glance  and  then  chew 
on  news  and  advertising  in  the  hometown  paper  for 
the  whole  state.  Why  else  would  a  newspaper  a  thou¬ 
sand  miles  away  in  a  city  of  265,000 
keep  five  men  running  on-the-double 
in  Washington?  Maybe  it’s  because 
lowans  can’t  wait  until  their  next  edi¬ 
tion.  They  care. 

Des  Moines 
Register  and  Tribune 

PIN  DOWN  ALL  THE  IOWA  FACTS.  CALL  NEWSPAPER  MARKETING  ASSOCIATES  - 
NEW  YORK.  CHICAGO.  PHILADELPHIA,  DETROIT,  LOS  ANGELES.  SAN  FRANCISCO. 


iiew.‘;pa|)crs.  Its  cost  per  thou¬ 
sand  for  four-color  inside  pages 
is  $4.01.  __ 

The  iVcw  York  Times,  wh.ise  " 
Sunday  magazine  carried  2,970,- 
716  lines  of  advertising  in  1961, 
making  it  the  biggest  single 
Sunday  magazine,  sells  an  in¬ 
side  full-color  page  for  $5,200, 
or  $3.71  per  M.  The  Times  sup¬ 
plement  reached  its  record  year 
in  linage  in  1960  when  the  fig¬ 
ure  was  3,036,727.  Of  the  total 
linage  this  year  1,523,881,  or 
51%,  was  in  color.  Harry  Ros- 
ten,  research  director,  made  no 
breakdown  of  color  linage  in 
1960.  The  last  time  he  did  was 
in  1957,  when  47%  of  the  total 
was  in  color. 

SuppU-meni  Tiips  Life 

Mr.  Rosten  noted  that  the 
Times  Sunday  magazine  linage 
for  1961  topped  that  of  Life, 
which  was  2,147,454,  and  New 
Yorker,  2,202,229.  He  also  com¬ 
mented  that  the  four-color  cost 
per  thousand  in  Life  was  $7.31; 
in  Look,  $7.33;  and  in  Saturday 
Evening  Post,  $6.80. 

All  the  Sunday  supplements 
deliver  color-power  at  lower 
costs  than  these,  and  they  also 
beat  figures  quoted  by  Family 
Circle  in  an  ad  published  in  the 
New  York  Herald  Tribune, 
March  13,  with  the  exception  of 
Family  Circle’s  own  figure  of 
$3.48  per  M.  Quoted  were  Mc¬ 
Call’s  $5.80  per  M ;  Ladies  Home 
-]  Journal,  $5.22  per  M;  and  Good 
I  Housekeeping,  $5.11  per  M. 

!  It  is,  of  course,  difficult  to 
1  establish  cost  per  thousand  for 
I  tv.  Nancy  Salkin,  in  charge  of 
color  tv  information  at  NBC-TV, 

■  said  that  no  such  figures  were 
as  yet  available.  Metropolitan 
Sunday  Newspaper’s  research 
department  noted  there  are  47,- 
200,000  tv  sets  in  the  country 
and  approximately  1,000,000  of 
them  are  color. 

Kraft  Music  Hall  is  broad¬ 
cast  in  color.  It  has  a  Nielsen 
rating  of  22.4%.  NBC  estimates 
that  alwut  450,000  out  of  10 
million  homes  view  the  program 
in  color. 

All  the  supplements  are  ag¬ 
gressively  selling  color  and  with 
good  results. 

Family  M'eekly’s  Record 

In  1955  Family  Weekly  .sold 
a  total  of  235,818  lines,  of  which 
59.6%  were  in  four  colors  and 
10.3%  in  two  colors.  By  1961 
the  total  had  increased  to  391,- 
446  lines  of  which  224,060, 
57.2%,  were  in  four  colors,  and 
16,915,  or  4.3%  in  two  colors. 

Patrick  E.  O’Rourke,  adver¬ 
tising  director,  said  this  week 
that  more  and  more  advertising 
managers  and  agencies  were 
recognizing  the  importance  of 
color  and  were  turning  to  the 

(Continued  on  page  30) 
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supplements  to  get  it. 

“At  the  present  time  the  av¬ 
erage  supermarket  stocks  be¬ 
tween  6,500  and  10,000  items,” 
he  said.  “In  this  bewildering 
array  of  branded  merchandise 
displayed  on  acres  of  shelving, 
color  for  prompt  recognition  has 
become  a  vital  necessity.  One 
of  the  most  effective  ways  to 
build  up  the  recognition  quotient 
is  to  use  the  color  power  of  the 
Sunday  supplements. 

“Vast  amounts  of  money  are 
being  invested  in  package  de¬ 
sign.  The  most  efficient  and  eco¬ 
nomical  way  to  make  certain 
that  this  investment  pays  off  is 
to  have  color  advertising  reach- 
I  ing  tho.se  people  closest  to  the 

supermarkets,  the  readers  of  the 
Sunday  papers.” 

Lever  Brothers,  which  places 
the  bulk  of  its  budget  in  tv,  is 
currently  using  Family  Weekly 
for  Handy  Andy.  Among  other 
recent  color  advertisers  in  this 
supplement  have  been  Pall  Mall, 
Salem,  Kotex,  Morton’s  Salt, 
Ralston  Purina,  Pillsbury,  Tam¬ 
pax,  Jello  Pie  Filling,  and  Betty 
Crocker. 

A  big  user  of  color  in  supple¬ 
ments  is  Gerber’s  baby  food. 
Parade  in  a  recent  promotion  ad 


quoted  Daniel  F.  Gerber,  presi¬ 
dent  of  the  company,  as  say¬ 
ing: 

“With  practically  no  new  dis¬ 
tributors  to  sell,  our  major  sales 
work  is  directed  towards  increas¬ 
ing  over-the-counter  movement 
of  our  baby  food.  'This  calls  for 
a  continuing  re-evaluation  of 
our  advertising  media  in  terms 
of  direct  response  at  the  retail 
level.  For  movdng  goods  at  re¬ 
tail  all  week  long,  the  power  of 
Sunday  magazines  distributed 
by  leading  newspapers  must  be 
recognized.” 

General  Foods  investment  in 
color  advertising  in  Parade  has 
grown  from  $8^,000  in  1957  to 
over  $2,000,000  in  1961.  Four- 
color  advertising  linage  in  this 
supplement  has  grown  from  a 
little  more  than  one  half  of  the 
total  carried  five  years  ago  to 
over  two-thirds  in  1961. 

The  annual  report  of  the 
Gerber  Products  Company  for 
fiscal  1961  revealed  interesting 
results  from  a  change  in  media. 

It  read  in  part: 

“It  is  a  real  pleasure  to  again 
be  able  to  point  to  all-time  rec¬ 
ords  in  earnings  as  well  as  sales. 
We  finished  the  year  ended 
March  31, 1961  with  consolidated 
sales  of  $138,077,975,  This  com¬ 
pares  with  sales  for  last  year 
of  $131,118,046,  and  is  an  in¬ 
crease  of  $6,959,929  —  or  5.3%. 
Our  earnings  for  the  year  are 


Spot  or 
full... 

COLOR 

does  you  proud  in  ALTOONA 

Your  sales  picture  in  Pennsylvania  will  take  on  a  brighter 
hue  if  your  advertising  does  the  same.  Survey  after  survey 
shows  that  COLOR  increases  ad  readership  .  .  .  and  sales 
.  .  .  substantially. 

A  good  place  to  start  your  campaign  of  color  in  news¬ 
papers  is  Altoona,  efficiently  covered  by  one  dominant 
newspaper.  The  Altoona  Mirror  has  a  30-year  record  of 
color  experience  .  .  .  ran  over  224,000  lines  of  color  in 
1961.  We’ll  be  happy  to  show  you  tearpages  of  recent 
examples,  too. 

SELL  WITH  COLOR  IN  THE 

Hltoona  SRirror 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 
Richard  E.  Baalar,  Adv.  Mgr. 


$8,031,928,  an  increase  of  $961,- 
504  over  the  $7,070,424  of  last 
year  —  or  13.6%.  .  .  . 

“Our  major  sales  work  is  di¬ 
rected  toward  increasing  the 
over-the-counter  movement.  .  .  . 
Sales  for  the  first  two  months 
of  the  fiscal  year  which  will  end 
March  31,  1962,  are  most  en¬ 
couraging.  .  .  . 

“From  the  most  reliable 
sources  available,  there  is  every 
indication  that  our  share  of  the 
total  market  is  currently  at  an 
all-time  high.” 

Gerber’s  Experience 

In  1958  the  company  was 
spending  $1,700,000  in  tv  and 
$900,000  in  general  magazines. 
Nothing  was  going  into  the  sup¬ 
plements.  Print  advertising  got 
more  attention  in  1959.  'The 
budget  for  tv  was  cut  to  $1,300,- 
000;  general  magazines  got  $1,- 
100,000,  and  the  Sunday  supple¬ 
ments  entered  the  stagfe  with 
$230,000.  Then  in  1960  the  Sun¬ 
day  supplements  jumped  to 
$800,000.  Magazines  dropped  to 
$1,200,000;  and  tv  to  $800,000. 
By  1961  the  supplement’s  share 
of  the  budget  had  grown  to 
$980,000. 

The  magazine  list  has  re¬ 
mained  the  same  with  the  dollar 
gain  reflecting  rate  increases 
plus  a  slight  increase  in  space 
sizes.  ROP  food  day  small  space 
units  have  remained  the  same. 
’The  major  change  is  the  sharp 
decrease  in  tv  and  the  sharp 
increase  in  Sunday  magrazine 
use.  The  only  new  facet  of  media 
strategy  is  the  use  of  Sunday 
magazines. 

Parade  is  also  boosting  the 
entire  supplement  field  with  a 
success  story  achieved  by  the 
Wolverine  Shoe  Company  for  its 
Hush  Puppies  line  of  shoes. 
Using  color  ads  with  dealer  list¬ 
ing  in  Sunday  supplements  only, 
this  company  increased  the  sale 
of  the  line  from  385,000  pairs  in 
1958  to  almost  3,000,000  pairs 
in  1961. 

Four-color  pages  in  This 
Week  have  increased  from 
436.30,  pages  or  58.9%,  of  total 
in  1951  to  547.79  or  70.8%  in 
1961.  The  This  Week  break¬ 
down  for  the  past  five  years 
shows  that  in  1956  out  of  a  total 
of  979.07  pages  552.70,  or  56.5%, 
were  in  four-color;  116,  or 
11.8%,  in  tw’o-color,  and  310.37, 
or  31.7%,  in  black  and  white. 
This  compares  to  last  year’s 
70.8%  in  four-color;  4.6%  two- 
color,  and  24.6%  black  and 
white. 

Foods  represent  the  largest 
category  of  advertisers  using 
color  in  This  Week.  This  classi¬ 
fication,  including  pet  foods,  ac¬ 
counted  for  311,364  lines  in  color 
in  1961,  (10,710  lines  of  pet 
foods)  and  21,298  lines  in  black 
and  white.  This  represented 
93.6%  in  color  and  6.4%  in 


black  and  white.  Second  on  the 
list  was  toilet  requisites,  ith 
36,296  lines  in  color  and  28.409 
in  black  and  white.  Altogc  hei^ 
there  were  497,784  lines  in  lolor 
during  1961  in  'This  Week  or 
75.4%,  and  162,529  line.-  in 
black  and  white  or  24.6%. 

John  R.  O’Connor,  vicepresi¬ 
dent  and  advertising  sales  n  man¬ 
ager,  'This  Week,  noted  that  last 
year  “the  nation’s  advertisers 
spent  almost  as  much  money  de¬ 
veloping  packages  as  they  did 
advertising  them. 

“Into  this  colorful  design  the 
advertiser  tries  to  build  two 
things:  first,  a  unique  recogni-  . 
tion  which  will  set  his  product  ! 
apart  from  its  competitors  on 
the  shelf ;  and  secondly,  appetite 
appeal  to  entice  the  housewife 
to  use  the  product  after  .she’s 
bought  it. 

‘“The  importance  of  carrying 
these  two  qualities  over  into 
four-color  advertising  adds  to 
the  build-up  of  recognition  and 
enhances  the  atmosphere  of  ap¬ 
petite  appeal,”  Mr.  O’Connor 
said.  “And  four-color,  gravure 
printing  in  a  Sunday  magazine 
such  as  This  Week  offers  the 
highest  quality  reproduction  at 
the  lowest  possible  cost.” 

Most  recent  development  in¬ 
volving  This  Week  is  a  .study 
made  by  Market  Research  Cor¬ 
poration  of  America  of  10  media 
related  to  10  different  product 
classes.  The  investigation 
showed  that  This  Week  and 
Reader’s  Digest  go  into  homes 
that  account  for  a  larger  share 
of  market  of  key  package  goods 
products  than  the  homes  reached 
by  any  other  magazine. 

This  Week  is  suggesting  to 
advertisers,  as  a  result,  that 
they  buy  the  Sunday  supple¬ 
ment  and  the  monthly  magazine 
in  combination.  Net  cost  for  39 
pages  and  three  bonus  pages  of 
'This  Week  is  $1,885,240  after 
discounts.  ’Fwelve  pages  in 
Reader’s  Digest  net  after  dis¬ 
counts  is  $498,750. 

This  Week  notes  that  the 
money  saved  by  This  Week’s 
discounts  $503,300,  matches  the 
cost  of  a  full  year’s  campaign 
in  the  Reader’s  Digest. 

Three  advantages  gained  are 
cited:  (1)  Combined  circulation 
of  more  than  27,000,000;  (2) 
Deep  penetration  and  maximum 
impact  in  big  city  markets 
through  This  Week’s  43  dis¬ 
tributing  newspapers,  providing 
“the  opportunity  for  sales  and 
profits”  and  “to  build  fre¬ 
quency”  that  cannot  be  equalled 
by  any  other  magazine  combi¬ 
nation  or  “seldom  matched  by 
tv”;  (3)  “Tremendous  purchas¬ 
ing  power  of  the  vast  audience” 
offered  by  This  Week’s  14,100,- 
000  and  Reader’s  Digest’s  “se-  ■ 
lective  magazine  audience  of 
more  than  13,000,000  key  fami¬ 
lies.” 
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More  and  more  mass  marketers 
are  discovering  the  impact  of 
stopping  the  reader  with  maga¬ 
zine-quality  color,  in  the  pages  of 
his  loc-al  newspaper. 

Because  Preprints  offer  both  the 
color  of  magazines  and  the  audi¬ 
ence-size  of  TV,  they  are  bringing 
advertisers  from  other  media  into 
the  newspapers. 

More  than  that.  Because  the 
Preprint  “over-run”  makes  a  per¬ 
fect  merchandising  tool,  some 
advertisers  are  allocating  sales- 
promotion  dollars  for  this  adver¬ 
tising-newspaper  advertising. 

Here  are  some  of  the  advertisers 
who  have  bought  Newspaper 
Color  Preprints  in  the  past  12 
months: 


AMERICAN  HOME  FOODS 
Chef  Boy-Ar-Dee 
P.  BALLANTINE  &  SONS 
Ballantine  Beer 
BEST  FOODS  OlV. 

(CORN  PRODUCTS  SALES  CO.) 
Knorr  Soup  Mixes 
Skippy  Peanut  Butter 
CHRYSLER  CORP. 

Chrysler  “300" 

CLAIROL  INC. 

“Loving  Care" 

COLGATE  PALMOLIVE  CO. 

“Fab" 

CONTINENTAL  OIL  CO. 

Conoco  Gasoline 
•DEAN  MILK  CO. 

PETER  ECKRICH  &  SONS,  INC. 
•Eckrich  Meats 
FAIRMONT  FOODS  CO. 

FORD  MOTOR  CO. 

Galaxie,  Fairlane,  Falcon 
R.  T.  FRENCH  CO. 

•French's  Sauces 
French's  Potato  Products 
GENERAL  MILLS  CORP. 

Three  Little  Kittens  Cat  Food 
M.  K.  GOETZ  BREWING  CO. 

LEVER  BROS.  CO. 

"All" 

•Mrs.  Butterworth's  Syrup 
•Imperial  Margarine 
Golden  Glow  Margarine 
MERRY  CHRISTMAS  DRUG 
STORE  PROMOTION 
NORTHERN  PAPER  MILLS 
•Northern  Tissue 
OHIO  OIL  CO. 

Marathon  Gasoline 
PROCTER  &  GAMBLE  CO. 

•Duncan  Hines  Cake  Mixes 
Blossom  Facial  Bar 
SEAGRAM-DISTILLERS  CO. 

•“Four  Roses" 
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SIMONIZ  CO. 

•Vista  Wash  and  Wax 
STOUFFER’s  FROZEN  FOODS 
STUDEBAKER  PACKARD  CORP. 
Studebaker  Lark 
U.S.  STEEL  CORP. 

*V*ed  more  than  one  Preprint 
during  this  period. 


To  promote  interest  in  this  new  medium,  to  advise  and  serve 
advertisers  and  agencies  in  planning  and  producing  Preprints, 
is  the  purpose  of— 

F>REF>RIIMT  CORF>OR/VriOM 

305  East  46th  Street,  New  York  17,  N.  Y.,  PLaza  1-2056 


South  East  Furniture 
Makes  Most  of  Tints 


Salt  Lake  Cm’,  Utah 

Back  in  1958,  South  East 
Furniture  Co.,  here,  us«l  a  total 
of  260,336  lines  of  ROP  news¬ 
paper  color.  Last  year  it  ran 
604,936  lines  in  the  Salt  Lake 
City  Tribune  and  the  Deseret 
News. 

Rea.son  for  the  344,600-line  in¬ 
crease  over  a  four-year  period 
is  simple,  according  to  S.  Mor¬ 
gan  Sorensen,  merchandise  man¬ 
ager  of  South  East  Furniture. 

“We  soon  realized,  after  we 
started  to  use  color  in  a  limited 
way  a  few  years  ago,  that  our 
colored  ads  had  considerably 
more  impact  and  produced  sub¬ 
stantially  better  results.  The 
only  deterrent  was  the  justifica¬ 
tion  of  the  added  costs.  As  we 
continued  to  use  color,  it  became 
more  apparent  that  the  cost  was 
justifiable.  As  a  result,  we  con¬ 
tinued  to  use  more  of  it.” 

Mr.  Sorensen  explained  that 
in  the  past  two  or  three  years 
“our  local  newspapers  have  be¬ 
come  so  crowded  with  advertis¬ 
ing  that  it  has  necessitated  the 
use  of  color  to  maintain  our 


dominating  position  in  advertis¬ 
ing  in  the  home  furnishings  in¬ 
dustry  and  to  avoid  getting  lost 
in  the  maze  of  advertising  car¬ 
ried  by  our  newspapers,”  he 
said. 

According  to  Mr.  Sorensen, 
he  uses  very  little  of  the  stand¬ 
ard  four-color  ROP  process  “be¬ 
cause  the  preparation  costs  are 
ver>’  high,  and  we  use  it  when 
the  material  is  supplied  to  us  by 
our  resources.” 

“We  have,”  he  continued,  “ef¬ 
fectively  used  the  one,  two,  and 
three  color  ‘plants’  in  our  ad¬ 
vertising  through  the  use  of  tint 
blocks.  This  is  an  inexpensive 
device  and  has  produced  effec¬ 
tive,  powerful  ads.” 

As  an  example,  Mr.  Sorensen 
cited  a  recent  full-page  ad  of 
living  room  furniture  where 
South  East  Furniture  used  stock 
mats  provided  by  the  manufac¬ 
turer  and  then  “planted”  brown, 
turquoise,  and  yellow  colors 
through  the  use  of  locally-pro¬ 
duced  tint  blocks. 

“This  was  a  powerful,  produc¬ 
tive  ad,”  Mr.  ^rensen  said. 


He  said  that  South  East  Fur¬ 
niture’s  present  schedule  calls 
for  full  pages  Sunday,  Monday 
and  Tuesday  mornings,  Wednes¬ 
day  and  Thursday  evenings,  and 
again  on  Friday  morning. 

“In  addition  to  this  schedule,” 
Mr.  Sorensen  went  on,  “we  use 
a  full-page  tabloid  size  ad  in 
the  Sunday  Home  Section. 

“During  1961  more  than  half 
of  our  total  linage  was  in  color, 
of  which  considerably  more  than 
half  was  of  one  color  ‘plant’  in 
our  regular  black  and  white 
copy.  We  are  convinced  that  our 
high  readership  position  is  due 
to  the  extensive  use  of  color. 
We  expect  to  gradually  expand 
our  use  of  color  in  the  future,” 
he  said. 

Pointing  out  that  in  1960 
South  East  Furniture  was  num¬ 
ber  nine  in  the  nation  for  the 
amount  of  color  used  in  the  fur¬ 
niture  and  household  classifica¬ 
tion,  Mr.  Sorensen  said  the  total 
was  increased  considerably  in 
1961  “which  should  move  us  up 
the  list.” 

“We  are  a  single-store  opera¬ 
tion  and  boast  an  extremely  high 
performance  record,”  he  con¬ 
cluded.  “We  attribute  a  great 
deal  of  this  to  the  effective  use 
of  newspaper  advertising  com¬ 
bined  with  the  use  of  ROP 
color.” 


Color  Debuts  Merita 
‘Unlioley’  Bread  Line 

The  Merita  division  of  Ameri¬ 
can  Bakeries,  one  of  the  first 
advertisers  in  the  southeast  to 
make  use  of  ROP  color,  recently 
used  full-page,  full-color  ads  in 
four  Florida  dailies  to  introduce 
its  new  Merita  tasty-whippod 
bread  featuring  “not  a  hole  m 
a  whole  loaf!” 

The  ad,  prepared  by  Tucker 
Wayne  &  Co.,  Atlanta,  Ga.,  ad 
agency,  appeared  in  the  Miami 
Herald,  Miami  News,  Fort  Lau¬ 
derdale  News  and  the  West 
Palm  Beach  Times,  and  was 
printed  from  Vista  pre-made 
ready  mats  from  which  the 
newspapers  cast  direct. 

J.  T.  Callier,  Merita’s  adver¬ 
tising  manager,  reported  from 
Atlanta  this  week:  “We  cer¬ 
tainly  value  color  in  our  news¬ 
paper  advertising.  We  feel  that 
it  gives  us  extra  impact,  good 
brand  identification,  more  appe¬ 
tite  appeal  and  increased  sales 
effectiveness.  And,”  he  added, 
“we  especially  like  color  in 
new  product  introductory  cam¬ 
paigns.” 

'fucker  Wayne,  which  has 
handled  the  Merita  account  for 
the  past  25  years,  also  uses  ra¬ 
ti  io-tv  and  outdoor  posters  for 
Merita. 


I*. 

V  V  ' 

You  can  do';  ^  V 
>  ^  a  lot  with 

Ic  COLOR 


24th  Among  All  Newspapers  in  Color  Linage 


3rd  Among  Dailies  in  Retail  ROP  Color 


^  ^  Evejy  survey  proves  color  brings  results.  When 

^  ^  ^  ^  ^cal  retailers  spend  their  ad  money  on  newspaper 
^  III  X  ^  Cftlor  they  expect  —  and  get  —  results.  That’s  one 

in  ||pi|10|*|f  Onlp  X  ^  goq^^  reason  why  Rockford,  color  leader  in  all  of 

III  llwIIICil  nUUIv  X  ^  ^  *iJllinois,  is  also  1st  in  retail  sales*.  Remarkable  Rockford 

^  is  ready  fbr  you  too.  1st  in  retail  sales*,  it’s  also 
ROPIf  FflDn  ^  Is^^  population*  and  industrial  payrolls*  ...  a 

HUUIVlwIllI  ^  xV  xXh  ^  healthy  market  that’s  waiting  to  buy. 

^  ^  ^  (*Out»ide  Chicago) 

^  ^  ^  m  V  Ana  you  can  reach  it  in  COLOR  with  the: 

^  I  X 

#  Av#  /  //  ^1  ||l»  AX  W.V  ^  X 
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advertising 

ran  in  the  Buffalo  Evening  News 


days  in  seven 

In  color  as  in  black  and  white,  the  BUFFALO  EVENING  NEWS  gives  your 
advertising  the  most  coverage,  the  deepest  penetration,  in  New  York  State’s 
second  largest  market.  Advertisers  hailed  the  added  NEWS  power  of  NEWS 
color  by  using  color  263  days  out  of  the  306  NEWS  publication  days  in  1961. 
1,532,956  lines  of  color  advertising  were  printed  in  the  BUFFALO  EVENING 
NEWS . . .  637,547  lines  MORE  in  306  days  than  its  competitor  printed  in  365. 

Color  advertising  linage  continues  its  steady  growth  in  The  NEWS,  reflecting 
its  consistently  successful  results;  1961  revealed  an  increase  of  16.89%  over 
The  NEWS  record  of  1960.  Take  advantage  of  the  added  impact  of  COLOR 
in  the  newspaper  read  by  9  out  of  10  in  greater  Buffalo;  The  BUFFALO 
EVENING  NEWS. 

Buffalo  I 
Evening  I 
News  I 

KEllY-SMITH  CO.  —  National  RepratentalivM 

WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


FIVE  LEADING  RETAIL  ADVERTISERS 
IN 

ROP  COLOR  .\DVERTISING 
IN  EACH  OF 

THE  FIRST  FIVE  LEADING  RETAIL  ROP  COLOR  NEW  SPAPERS 

1961 


CLASSIFICATION 

LINAGE 

MIAMI  HERALD— M  &  S 

Sears,  Roebuck  &  Co . 

Dept.  Stores  . . 

285,645 

Lindsey  Lun«ber  Co . 

Bldg.  Suppl.  &  Contr . 

...  239,400 

Burdine's . . 

Dept.  Stores  . 

100,143 

Jackson's/Byrons 

Dept.  Stores  . 

95,560 

Kwik  Chek  Supermarkets 

Grocers  (Chain)  . 

91,574 

LOS  ANGELES  TIMES— M  &  S 

Broadway,  The  . 

Dept.  Stores 

311,322 

May  Co . 

Dept.  Stores 

219,106 

Sears,  Roebuck  &  Co.  . 

Dept.  Stores  . 

52,326 

Bullock's  . 

Dept.  Stores . 

48,309 

Air  Kool  Aluminum  Awning  Co. 

Bldg.  Suppl.  &  Contr.  . 

47,752 

SALT  LAKE  CITY  TRIBUNE— M  &  S 

South  East  Furniture . 

Furn.  &  Hsid. 

348,842 

Grand  American  &  Grand 

Central  Markets  . 

Grocers  (Chain) 

228,485 

Grand  Central  Stores . 

Drug  Stores  . 

219,534 

TCMI  . 

118,086 

Albertson's  . 

Grocers  (Chain)  . 

.  57,939 

NASHVILLE  TENNESSEAN— M  &  S 

Hill,  H.  G.  Stores . 

Grocers  (Chain)  . 

248,100 

Grocers  (Chain)  . 

205,498 

Harvey  &  Co . 

Dept.  Stores  . 

145,293 

Cain-Sloan  &  Co . 

Dept.  Stores  . 

104,783 

Cooper  &  Martin . 

Grocers  (Ind.)  . 

85,740 

FORT  WORTH  STAR  TELEGRAM 

-E  &  S 

Davis,  A.  L.  Food  Stores . 

Grocers  (Ind.)  . 

251,923 

176,056 

Leonards  . 

.Dept.  Stores  . 

163,057 

Cox's  . 

.  Dept.  Stores  . 

.  93,487 

Fair,  The  .  . 

Dept.  Stores  . 

.  55,601 

and 


DISPATCH 

facilities  for 

COLOR 

spot  and  full  color 

16%  of  Argus-Dispatch  1961 
national  linage  included 
color.  More  national  adver¬ 
tisers  are  using  Argus- 
Dispatch  color  facilities. 


OTKS  tiPClV^CvB.MC  u  C  tCl'LtTiCs 

ROCK  ISLAND  ARGUS 
MOLINE  "dispatch 

RtPHtSlNTlO  »T  ALLIN  KIAPP  CO 


Etlucatiun  Awanl 

Fort  Worth 

The  first  award  of  the  South¬ 
western  Journalism  Congress  to 
a  professional  journalist  was 
made  recently  to  Walter  R. 
Humphrey,  editor  of  the  Fort 
Worth  Press,  in  recognition  of 
his  services  to  the  education  of 
young  people  for  newspaper 
work. 

On  Travel  Accounts 

Suburbia  Today,  gravure  sup¬ 
plement  in  community  news¬ 
papers,  has  set  up  a  travel 
account  office  in  New  York  with 
Howard  Berg  in  charge. 


After  6  Years: 
Color  Features 
In  303  Papers 

Six  years  ago  Newspaper  En¬ 
terprise  Association  mailed  its 
first  News-In-Color  release.  The 
big  news  in  April  1956  was  the 
Kelly-Rainier  wedding  and  NEA 
issued  a  full-color  portrait  of 
the  couple  for  publication  on  the 
day  of  their  marriage. 

Man  in  Space 

The  big  news  in  1962  is  man 
in  space.  And,  NEA  has  pro- 
vide<l  hundre<ls  of  newspapers 
with  colorful  preparedness  fea¬ 
tures  to  highlight  these  events. 
In  January  NEA  releasetl  a  3- 
color  portrait  of  Astronaut  John 
Glenn  and  a  photograph  of  the 
Atlas  rocket;  in  February,  a 
full-color  artist’s  portrait  of 
Glenn  and  a  two-color  drawing 
of  stand-by  Malcolm  S.  Carpen¬ 
ter.  A  full-color  portrait  of 
Scott  Carpenter  will  be  issued 
soon. 

In  six  years,  says  Meade 
Monroe,  NEA  vicepresident  and 
assistant  general  manager,  close 
to  300  releases  have  been  issued. 

Since  the  first  of  the  year 
NEA  has  issued  an  average  of 
one  color  release  every  10  days. 
Proofs  of  each  were  mailed  to 
all  NEA  daily  service  clients  as 
a  regular  part  of  their  Full 
Service. 

Color  appears  on  the  front, 
women’s,  sports,  and  entertain¬ 
ment  pages  of  303  NEA  client 
newspapers  with  some  regular¬ 
ity.  Though  not  all  plants  are 
equipped  to  print  full  color,  edi¬ 
tors  can  easily  adapt  3-  and 
4-color  releases  to  black  and 
one  color  by  substituting  black 
for  the  blue  plate  and  a  fiesh- 
tone  orange,  when  necessary, 
for  the  red  plate. 

Easter  Food  Layout 

Walter  Parkes,  News-In-Color 
editor,  is  planning  an  Easter 
food  layout,  a  portrait  of  Gen¬ 
eral  Charles  De  Gaulle,  a  news 
map  of  Southeast  Asia,  a  sports 
release  on  the  opening  of  base¬ 
ball  season,  and  a  diagram  of 
the  proposed  tunnel  under  the 
English  Channel. 

Four-Way  Service 

NEA  now  offers  News-In- 
Color  four  ways:  prepositioned 
full-page  mats  for  direct  cast¬ 
ing,  custom-positioned  full-page 
mats  for  direct  casting,  repro 
proofs  for  making  engravings 
locally,  or  mats  for  flat-casting. 
The  last  two  services  are  avail¬ 
able  at  no  extra  cost  to  NEA 
clients  as  part  of  their  daily 
service. 
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ROP  COI,OR  ADVERTISING  OF  THE  FIRST  TEN  NEWSPAPERS  AS  MEASURED  BY  MEDIA  RECORDS,  INC.  SHOWING  PERCENTAGE  RELATIONSHIP 
OF  ROP  COLOR  ADVERTISING  BY  (J.ASSIFICAriON  TO  ALL  ADVERTISING  CL\RRIED  BY  EACJI  PAPER 


BLASTOFF!!! 


IN  BIG  0  WITH  COLOR  IN 


THE  NEWS !!!!!! 


YOUR  ;ei  adcied  thrust  rrorn  Th.--  Nt>.-vs- 

more  tavorable  climate.  ■  Belief  m  the  word  ot  ‘ut 
Ne¥/s  begets  belief  m  advertising,  creates  '.tmng 
advertisiPi;  hmate,  ■  This  rxtra  quality  of  The  UaSlas 
News.  togeth> '  with  its  uqet  <  if>sii:ition  and  hif^ger. 
richer  market,  and  high  proficu-ncy  in  color  ormting 
•s  a  form:  nble  sales  wecifion  ■  That’s’whv  ai  the 
last  ten  ve.  s,  .idv  ftisers  h.»ve  placed  aver  b  mil 
lion  lines  >f  (anr  m  Tie-  News,  i  onsidera!'-y  more 
than  in  Da  other  p.  pef  -  . 


Preprints  Big  Factor 
In  Newspaper  Growth 

By  Bruce  H.  Logan,  Vicepresident,  Preprint  L.orp. 


Since  June,  1958,  the  adver¬ 
tising  world  has  seen  the  de¬ 
velopment  and  growth  of  an 
amazing  new  concept  of  color 
advertising  in  daily  newspapers 
— color  preprints.  From  the  be¬ 
ginning  of  10  million  impres¬ 
sions,  preprints  in  3*^  years 
have  expanded  30  fold  to  300 
million  in  1961.  The  list  of  users 
reads  like  a  Who’s  Who,  and  in¬ 
cludes  at  least  20  of  the  top  100 
advertisers.  What  is  significant 
is  that  many  of  these  are  recog¬ 
nized  major  spenders  in  tv — 
and  not  in  newspapers.  To  name 
a  few,  Procter  &  Gamble,  Gen¬ 
eral  Foods,  Lever  Brothers,  Col¬ 
gate,  Best  Foods  and  American 
Home  Foods. 

Why  did  these  adverti.sers 
select  preprints  as  a  medium 
to  tell  their  story?  Would  they 
otherwise  have  directed  their 
expenditures  to  newspapers? 
What  is  the  potential  of  Pre¬ 
prints,  and  will  they  be  an  im¬ 
portant  factor  of  newspaper 
growth?  These  are  only  some  of 


Advertliement 


Color  Register  Control 
Corrects  to  0.001" 

A  Color  Register  Control  Sys¬ 
tem  for  rotary  presses,  which 
computes  existing  error  and  rate 
of  change  for  register  correc¬ 
tions  of  as  little  as  0.001".  is 
now  available  from  Crosfield 
Electronics,  Inc.  These  control 
systems  have  been  installed  on 
presses  throughout  the  U.S., 
where  they  have  set  enviable 
records  for  waste  elimination, 
better  color  registration  and 
maximum  reliability  of  opera¬ 
tion. 

The  system  is  composed  of  a 
movable  scanning  head,  predic¬ 
tor  computer,  power  supply, 
control  panel  and  cubicle,  cor¬ 
rection  motor,  magnetic  switch 
and  selector  panel.  The  Crosfield 
system  is  low  in  cost  because  of 
its  simplified  component  require¬ 
ments,  resulting  in  lower  equip¬ 
ment,  installation  and  mainten¬ 
ance  costs.  Details  and  literature 
are  available  from  Crosfield 
Electronics,  Inc.,  47  New  York 
Ave.,  Westbury,  N.  Y.  or  call 
code  516 — EDgewood  4-1940. 


the  questions  that  new.spapers 
are  asking  about  color  preprints. 

In  discussing  preprints  it  is 
important  to  remember  that  to 
the  advertiser  they  represent  a 
new  method  or  technique  for 
harnessing  the  selling  power  of 
newspapers.  They,  in  fact,  are 
a  new  product  line,  and  as  a 
new  product  line  they  have  the 
effect  of  expanding  the  value  of 
newspapers  as  an  instrument  of 
mass  communication. 

The  first  Preprint  in  this 
country  was  run  as  a  house  ad 
for  Young  &  Rubicam.  This  ap¬ 
peared  in  the  June  13,  1958 
edition  of  the  New  York  Herald 
Tribune,  and  was  headlined, 
“New  Hi-Fidelity  Color  for 
Daily  New'spapers.”  It  is  from 
this  that  the  term  “Hi-Fi” 
arose,  which  is  now  a  trade 
mark  of  Marathon,  A  Division 
of  American  Can  Company. 

Impressive  GroHlIi 

An  outline  of  the  growth  of 
preprints  show’s:  (It  should 
be  noted  that  these  represent 
number  of  impressions  or  pages 
run  by  new’spapers  and  are  an 
estimated  10%  above  actual 
ABC  circulation)  1958,  9,500,- 
000;  1959,  24,300,000;  1960, 

111,000,000;  1961,  306,000,000. 

Commitments  for  the  first 
four  months  of  this  year  are 
52%  ahead  of  the  comparable 
1961  period. 

Preprints  make  available  to 
advertisers  eolor  of  massit'e  size 
and  dimension;  eolor  of  massive 
impact;  color  in  any  market  in 
the  country  w’ith  unequalled 
penetration  in  any  city,  town 
or  village;  in  any  circulation 
category’  from  tw’o  million  down 
to  tw’o  thousand  or  less;  color 
of  the  elegance  and  quality  of 
national  magazines!  This  last 


l)oint  is  very  important  since  if 
at  any  time  you  cannot  jirovide 
v’alues  which  in  the  customer’s 
mind  are  as  good  as  he  can  i)ur- 
chase  elsewhere,  you,  in  some 
manner,  have  weakened  your 
selling  point. 

Main  C.liallenge 

The  main  challenge  of  news¬ 
papers  is  to  get  dollars  onto 
their  side  of  the  street.  Pre- 
l)rints  are  an  instrument  to 
achieve  this  purjwse,  and  it  is 
naive  to  think  that  they  are  di¬ 
rectly  competitive  with  ROP 
Color,  or  that  they  w’ill  tend  to 
jeopardize  a  publisher’s  invest¬ 
ment  in  these  facilities.  To  date, 
ROP  Color  is  only  3*^%  of 
total  newspaper  linage  and  pre¬ 
prints  are  a  fraction  of  this, 
but  they  have  caught  the  imagi¬ 
nation  and  attention  of  many 
top  managements  and  seiwe  to 
get  these  key  decision  making 
executives  to  think  about  new’s- 
papers. 

There  have  been  many  in¬ 
stances  where  the  adv’ertiser 
w’ould  not  1)6  using  newspajiers 
as  a  medium  if  it  were  not  for 
preprints.  Good  examples  are 
Procter  &.  Gamble  for  their  Dun¬ 
can  Hines  Cake  Mixes,  Lever 
Brothers  and  Colgate.  Once  the 
advertiser  has  experienced  suc¬ 
cess  in  the  medium,  no  matter 
by  what  means  he  chooses,  it  is 
logical  that  it  will  provide  a 
basis  for  future  interest.  It  is 
important  for  newspapers  to 
recognize  this  and  promote  and 
sell  preprints  in  proportion  to 
advertiser’s  interest.  A  specific 
area  w’here  preprints  are  going 
to  help  newspapers  compete  is 
with  the  regional  editions  of 
national  magazines.  In  1961, 
these  regional  editions  enjoyed 
a  volume  of  $100  million.  Much 
of  this  wras  new’spaper  money, 
and  the  giants  in  the  field  are 
gearing  to  further  expand  the 
amount.  One  has  only  to  look  at 
a  recent  ad  run  by  Life  maga¬ 
zine.  The  title  is,  “How  to  Use 
Life  Like  a  New.spaper.”  It 
further  states,  “Now  you  can 
use  Life  like  a  local  medium  for 
new  product  tests.  You  need  buy 


Morning  •  Evening  •  Sunday 


Bruce  H.  Logan 

only  the  part  of  Life’s  circula¬ 
tion  that  reaches  your  test  mar¬ 
ket.” 

I*  G  Cull^i^lenl 

Among  the  major  tv  adver¬ 
tisers,  Procter  &  Gamble  for 
Duncan  Hines  Cake  Mixes  has 
l)een  the  most  consistent  i)re- 
print  user.  While  the  runs  of 
most  of  the  larger  advertisers 
for  a  single  campaign  have  ex- 
ceederl  the  aggregate  of  the 
Duncan  Hines  runs,  it  is  signifi¬ 
cant  that  Duncan  Hines  has 
had  enough  confidence  in  the 
v’alue  of  preprints  to  have  con¬ 
sistently  incorporated  them  in 
their  marketing  .strategy.  With 
the  exception  of  regional  adver¬ 
tisers  such  as  Dean’s  Milk  and 
Eckrich  Meats,  none  of  the 
others  have  run  a  preprint  more 
than  once  for  a  single  product, 
although  there  are  several  plans 
under  consideration  which  will 
involve  repeated  usage.  Several 
such  as  Best  Foods’  Knorr  Soup 
and  Lever  Brothers’  Mrs.  But- 
terworth’s  Syrup  started  off  on 
a  test  basis  involving  news¬ 
papers  of  only  several  hundred 
thousand  circulation,  but  then 
developed  into  campaigns  of  na¬ 
tional  scope  of  20-40  million 
circulation. 

How'ever,  the  additional  in¬ 
come  preprints  bring  new’spa- 
pers  is  not  as  important  as  their 
ability  to  act  as  a  catalyst  in 
producing  an  expansion  of  ROP 
color  and  black  and  white  linage 
— the  substance  of  newspaper 
advertising. 

The  first  five  preprints  were 
printed  web  offset  on  maga¬ 
zine  coated  stock.  The  first  gra¬ 
vure  preprint,  which  was  for 
General  Foods  Dream  Whip,  ap- 
jjeared  in  December,  1958.  Since 
that  time,  with  one  or  two  ex¬ 
ceptions,  practically  every  pre¬ 
print  has  been  produced  by  gra¬ 
vure,  although  exploration  is 
growing  in  the  use  of  offset  for 

(Continued  on  page  38) 
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Tlie  London  Daily  Mall 
The  London  Evening  News 


announce  the  appointment  of  the 

Kelly-Smith  Company 

as  their  Advertising  Representative  in 
the  Western  Hemisphere 

Elf  active  April  1,  1962 


Here  is  a  dynamic  selling  combination,  for  the  American  advertiser 
covering  the  United  Kingdom,  with  heavy  strength  in  the  great 
London  market.  The  Daily  Mail  effectively  covers  the  British 
Isles  with  2,610,487  daily  circulation,  while  the  News  offers 
concentrated  circulation  of  1,458,553  in  Metropolitan  London. 


For  details  contact  any  KELLY-SMITII  office  in 

Yew  York,  C.hicaf’o,  Atlanta,  Boston,  Detroit,  Los  Aiif’eles,  Hhiladelphia,  Sy  racuse,  Miami  or  San  Francisco. 


continut'  to  be  so,  due  to  quality  the  objective  is  to  increase  the 
and  ca])acity  requirements.  On  amount  of  advertising  matter 
the  giant  runs  in  the  multi-  and  non-topical  items  the  news- 
million  category,  such  as  for  paper  carries.  , 

Kiiorr  Soups,  Colgate’s  “FAB,”  Even  a  .small  weekly  in  Eng- 
Chef  Boy-Ar-Dee  and  Ford,  the  land — the  Khxcx  Weekly  Neva, 
runs  have  l)een  handled  by  has  found  value  in  this  ajt- 
several  printers  where  the  geo-  proach. 

graphic  location  would  provide  Cro.sfield  Electronics  is  the 
advantages  to  the  advertiser  in  major  producer  of  these  con- 
terms  of  time  an<l  freight  costs,  trols  and  probably  has  more  m 
Preprint  Corp.  was  formed  to  operation  than  any  other  manu- 
provide  dirwtion  for  the  de-  facturer.  Some  newspapers 
velopment  and  use  of  color  i)re-  which  employ  the.se  controls  are 
prints  as  a  new  medium  of  ad-  the  New  Yivk  Newa,  the  Lon- 
vertising,  and  to  i)rovide  adver-  dim  Daily  Kxprena,  the  Neva  of 
tise^rs,  agencies  and  newspai)ers  flte  World  and  the  Irish  That  a. 
with  a  service  for  the  planning  Another  British  manufacturer 
and  execution  of  preprint  cam-  is  Strachan  &  Henshaw.  Their 
paigns.  controls  are  used  by  the  Bristol 

Ev«‘ning  Post,  The  Essex  \V(*ek- 
ly  Evening  News  and  the  Liver- 
pool  Post  &  Echo.  A  French 
concern,  Alfa  Colombes,  has 
their  controls  in  several  Paris 
earlier  newspapers.  .A  domestic  manu¬ 
facturer,  Hurletron,  have  Imhmi 
for  exjierinumting  in  this  same 
area,  and  have  a  test  unit  at  the 
N<*w  York  Daily'  News. 

While  these  electronic  con¬ 
trols  for  the  in-i)age  registra¬ 
tion  of  preprints  are  new',  the 
idt'a  itself  is  not.  The  first  in- 
.stallation  w'as  at  the  Paris 
Jounuil  back  in  IDoS. 

It  is  c-onceivable,  one  of  the.se 
days,  w'e  w'ill  see  prej»rintcHl  gra¬ 
vure,  offset  and  ROP  Color 
available  to  advertisers.  It  is 
further  likely  that  we  w'ill  st'e 
various  newspapers  i)reprinting 
ROP  Color  for  .smaller  circula¬ 
tion  dailies  w'hich  cannot  afford 
the  investment  in  ROP  color 
facilities.  Why'  could  they  not, 
if  they  hav'e  rewinding  e<iuip- 
ment  on  their  press  such  as  de- 
.scrilxHl,  supply'  these  rolls  ex¬ 
actly  as  we  do? 

I..uck  of  Exp4‘riineiitutioii 

While  the  grow'th  of  preprints 
has  l)een  prodigious  since  their 
innovation  in  this  country'  by 
Young  &  Rubicam  back  in  June, 
Ifi.’iS,  w'hat  is  most  amazing  is 
the  lack  of  even  exj)erimentation 
by  major  advertisers.  Many 
agencies  and  advertisers  find  it 
easy  to  criticize  newspapers  be¬ 
cause  of  their  lack  of  testing 
of  new  ideas,  but  the  initiative 
that  they,  themselves,  have 
shown  toward  this  new  concept 
has  not  l)een  great  either. 

It  is  competition  and  new 
ideas  w'hich  make  industry  grow. 
Preprints  are  a  brilliant  new 
idea,  and  as  increasing  numbers 
of  advertisers  explore  their  ap- 
plication  as  an  effective  mar¬ 
keting  instrument  for  expand¬ 
ing  the  total  size  and  their  share 
of  the  market,  it  w'ill  serve  to 
induce  competition  to  follow 


Preprints 

(Continued  from  itaye  3(!) 


graphic  locations  throughout  the  Lead  time  for  a  preprint  cam- 
countr\'.  paign  up  to  5  million  impres- 

The  major  prcslucer  has  l)et*n  sions  is  eight  w'wks.  Some  larger 
Marathon-A  Division  of  Ameri-  runs  re<iuire  slightly 
can  Can  Co.  Their  plant  is  lo-  rlo-sings.  The  advertiser  con 
cated  in  Menasha,  Wis.  Other  tracts  with  the  newsiiajicr 
qualified  gravure  printers  now'  the  space  and  jmrehases  from 
include  Nashua  Corp.,  Nashua,  Prejirint  CorjMiration  and  pre- 
N.  H.;  Spe<-ialtv  Paj^ers  Co.,  paratory  rtniuirements  such  as 
Dayton,  Ohio;  Standard  Pub-  negatives,  positives  and  cylin- 
lishing  Co.,  Cincinnati,  Ohio;  <lvrs,  and  the  color  preprints. 
Carton  &  Container  Division,  There  are  tw'o  main  items  of 
General  Fo<m1s  Corp.,  Battle  rost:  space  and  production.  To- 
Creek,  Mich.;  and  Crown  Zeller-  jrether  they  come  of  $10.00  to 
bach  Corp.,  I^is  Angeles,  Calif.  $18.00  per  thousand,  but  this 
and  Portland,  Ore.  dei)ends  on  the  size  of  the  run. 

Offset  printers  who  have  had  Kl.n-lronic  Controls 

experience  w'lth  preprints  in¬ 
clude  Eastern  Colortype  Cor]).,  We  lielieve  the  value  of  the 
Clifton,  N.  J.,  and  Pioneer  Pub-  electronic  controls  for  the  in- 
lishing  Company,  Oak  Park,  Ill.  page  registration  of  jireprints 
Eastern  Colortype  has  pro-  may'  not  only  lie  for  the  insertion 
duced  ])reprints  during  the  past  of  gravure  prejirints,  although 
year  for  the  International  Di-  this  w'ill  ahvays  be  a  major 
vision  of  Max  Factor,  Quality  factor,  but  also  in  their  ability 
Bakers  of  America,  and  Shoj)-  to  enable  a  new'spajier  to  in- 
Rite  Sujiermarkets.  Pioneer  crease  the  efficiency  of  their 
Publishing  has  produce<I  a  pre-  operation.  Perhaps  there  is  no 
print  for  a  Chicago  department  other  industry'  in  the  w'orld  that 
.store.  has  the  1*00110111  ic  burden  of  a 

The  larger  runs  of  major  ad-  new'S])aper  in  having  to  invest 
vertisers  have  all  been  proiluced  substantially  in  equiinnent  such 
by  gravure  and  will  probably  as  printing  presses,  which  in 

most  instances  are  operative  one 
-  -  third  of  the  day,  or  less. 

With  these  electronic  controls, 
ALL  Or  it  W'ill  be  iK)ssible  for  a  new's- 

paper  to  print  black  and  w'hite 
"TUC  2  feature  material  and  ROP  color 

on  dow'n  press  time  and,  em- 


Exciting 

Chapters  About 


'Covarage  of 


'Bargain  Bulk  Discounts 
up  to  15%“ 


'Froquoncy  Discounts 
up  to  17%' 


'Color  Available 

Daily  and  Sunday" 


To  get  the  entire  "Tale  of 
Three  Cities/'  contact  the 
Newspapers  or  their  repre¬ 
sentatives. 


NEWSPAPERS 

offer 

ROP  SPOT  AND 

FULL  COLOR 

DAILY 

AND 

SUNDAY 


News  t*ost 

Repr.  The  Branham  Co. 


Ask  for  Ratos,  Infor¬ 
mation  and  cooperation 


I 


HI-FI  and  RO  P  Color  earn  top  ratings 
in  Starch  and  Bisbing  reader-impact  studies 


Which  has  greater  reader  impact— Hi-Fi  or  RO  P  color— when 
two  identical  newspaper  ads  appear  in  a  simultaneous  test? 
Two  research  staffs  found  the  answer:  It’s  a  tie. 


Daniel  Starch  &  Staff  and  Bisbing  Business  Research  conduct¬ 
ed  reader-impact  studies  on  these  identical  Knorr  Soup  ads, 
which  appeared  in  a  special  Matched  Market  split-run  edition 
of  The  Milwaukee  Journal.  Half  of  The  Journal’s  home  deliv¬ 
ered  circulation  received  the  ad  in  R  O  P  color;  the  other  half, 
in  Hi-Fi.  Both  ads  scored  remarkably  high  in  readership  and  in 
brand  identification  as  shown  above. 


Get  more  detailed  information  on  this  Hi-Fi  R  O  P  study  and 
how  you  can  use  this  new  testing  technique— by  calling  The 
Milwaukee  Journal  or  your  nearest  MMN  Sales  Office  in  one  of 
the  cities  listed  below. 


*Doniet  Storch  &  Staff 
**Bisbing  Business  Research 


MATCHED  MARKETS-The  Journal’s 
exclusive  new  test  market  service 


In  checkerboard  design.  Jour¬ 
nal  home  delivered  circulation 
is  split  into  two  matched  m^u•- 
kets— practically  identical  in 
number  of  households,  age  and 
income  groups,  education  lev¬ 
els,  buying  habits,  etc.  Con¬ 
trolled  carrier  delivery  guar¬ 
antees  matched  samples.  Call 
or  write  for  the  complete  story! 


THE  MILWAUKEE  JOURNAL 


Member  of  Million  Market  Newspapers,  Inc. 

NEW  YORK  •  CHICAGO  •  DETROIT  •  LOS  ANGELES  •  SAN  FRANCISCO 


OVER 


V4 


printed  by  the  newspaper,  and 
keyed  for  each  market  ...  a 
marriape  of  promotional  and 
advertising  funds.  While  no 
specific  results  have  l)een  pub- 


AD-lines 

liv  HtilMTt  B.  Mc'liitvrf^ 


Lines 


—  O  F  — 


How  does  a  ncwspa|)er  charge 
for  Hi-Fi  preprints? 

*  *  * 

Daniel  Tomlinson  of  Sawyci- 


COLOR 


in  outstate 


1st 

Nebraska 

in  the  record- 
breaking  year 
of  1961... 


Preprints 

{Contimird  from  ]Ktne  88) 

regional  and  local  adverti.sers  lished,  it  is  our  understanding 
— advertisers  who  do  not  have  that  many  returns  have  ranged 
the  resource  to  compete  with  the  8%  to  12*^. 

giants,  and  therefore  must  have  Extensive  and  growing  use  of 
courage  and  imagination  in  de-  preprints  is  being  made  in  inter- 

veloping  their  own  competitive  national  markets.  In  1961,  n  r-  •  r  . 

arenas.  But  irrespectively,  the  Young  &  Rubicam,  through  their  rerguson-W  alker  Lo.  has  iouiul 
opjrortunitv  is  equally  as  great  Frankfurt  office,  ran  over  25  that  the  •nost  general  rule  is  lo 
for  the  giants,  whether  for  new  million  preprints  in  Germany,  charge  the  black-and-white  line 
product  introductions,  test  or  Four  campaigns  were  for  rate  on  the  basis  that  the  sa\- 
reirional  runs  or  national  cam-  Reyno  Cigarettes,  the  German  ings  on  newsprint  and  ink  are 
pSs.  national  cam  resulted  equally  offset  by  additional  haii- 

Below  are  some  intere.sting  in  Reyno  becoming  one  of  the  dling  charges, 
facts  alKiut  various  Preprint  leading  cigarettes  among  the  “This,”  he  says,  “cannot  l*e 
campaigns  which  have  been  run  brands  in  West  Germany.  ^  hard  and  fast  rule  applying 
to  date.  international  division  of 

The  campaigns  of  regional  »  niajor  cosmetic  manufacturer 
advertisers  have  generally  been  tan  a  Preprint  in  five  different 
in  the  2-3  million  circulation  languages  in  various  countries 
'  category,  while  those  of  national  throughout  the  world.  In  news-  union  rules  and  scales,  degree 
I  adv’ertisers  have  usually  run  in  papers  in  Hong  Kong,  it  ap-  craftsmen  proficiency,  and 

the  vicinity  of  20-.30  million.  P^ared  in  English  and  Chinese;  even  InKikkeeping  and  cost  ac- 
I  The  largest  schedule  was  for  'P  Canada,  in  French  and  Eng-  counting  metho<ls.” 

Knorr  Soup,  a  new  Best  Foods  Ush;  and  in  Greek  on  the  Is-  *  *  * 

land  of  Cypress  .  .  .  the  first 
international  .split  run  in  his- 


to  everyone  for  the  obvious  rea¬ 
sons  that  production  facilities 
and  capacities  vary  from  city  to 
city  and  from  paper  to  paper,  as 


product,  handled  by’  Dancer- 
Fitzgerald-Saniple.  It  appeared 


in  295  newspapers  and  required 


OR 

SPOT 


FULL 
COLOR 

—Any  Day  of 
the  week! 


in  excess  of  42  million  impres¬ 
sions, 

The  smallest  single  in.sertion 


Mr.  Tomlinson  says  he  has  run 
across  two  extremes  among  news- 
pa  [lers  in  quoting  space  costs 
for  Hi-Fi  preprints: 

A  charge  to  the  advertiser 


Preprints  represent  no  pan¬ 
acea,  but  they  are  a  new  sales 
tool,  they’  are  a  new  dimension 
was  for  Procter  &"Gamble  for  medium,  they’  do  expand  of  the  black-and-white  rate  plus 

a  one-citv  test  for  intro<luction  value  of  the  medium  as  an  the  full-color  premium, 
of  their  ‘  Blossom  Soap,  which  instrument  of  mass  communica-  •  A  charge  for  what  it  cost 
they  repeated  three  times  in  the  t'nn,  and  properly  understood  exactly  to  handle  the  insert,  plus 
same  market.  supported  by’  the  industry,  what  the  paper  considered  a  fair 

The  most  frequent  preprint  ‘‘an  and  will  make  impor-  profit, 

usage  was  for  Dean’s  Milk,  ‘ant  contributions  as  a  newspa-  *  *  * 

through  Clinton  E.  Frank.  In  fTrowth  factor. 


SlKCSrauilalmtii 

Saily 


1961,  they’  ran  a  total  of  nine 
campaigns  .  .  .  and  have  similar 
plans  for  this  y’ear. 

•Among  the  Starch  Studies 
■  which  have  been  conducted  some 
!  hav’e  produced  noted  ratings 


Discount  Store  Ads 
Known  by  Their  Colors 


comparable  to  the  front  page  here  are  engaged  in  a  new.s- 
of  the  newsimper.  One  preprint  paper  advertising  struggle  based 
ad  for  Eckrich  Meats,  handled  on  color. 


serving 


GRAND 

ISLAND 


ROOTY 

AVARKET 


by  Bonsib  Advertising  in  Fort 
Wayne,  Ind.,  actually  obtained 
I  a  figure  of  95%  .  .  .  3%  more 
I  than  the  front  page. 

Preprints  (k>upoiied 

The  majority  of  food  adver- 
'  tisers  hav’e  used  cou|X)ns  with 
preprints,  with  the  couixm  over- 


“In  a  cost  per  1000  compari¬ 
son.”  he  notes,  “these  papers  rep¬ 
resent  the  hi^h  and  low  on  the 
scale  within  their  respective  cir¬ 
culation  groupings.  Because  of 
its  high  cost,  the  first  paper  has 
Iteen  in  jeopardy  of  being 
dropped  from  consideration  in 
prnjMisals  by  advertisers  in  its 
area.  Indications  are  that  the  sec- 
„  ,  .  ,  ,  ond  paper  has  received  additional 

Maxam  chains  have  been  using  ..^n.ijeration  where  it  normally 


Two  discount 


Buffalo 
store  chains 


Both  the  Twin  Fair  and  the 


color  in  their  weekly  ads  in  the 
Buffalo  Evening  .Vetts.  Both  use 
6-column  ads.  But  the  thing  that 
makes  the  ads  different  is  the 
use  of  distinctive  colors.  Maxam 
uses  green  and  white,  while 
Twin  Fair  uses  red  and  white. 


25,742  i 
19,194 


960  City 

POPULATION 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OF  PRBSSME»t— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


9.30-61  ABC 

CIRCULATION 

99.4%  City  Coverage 
66.2%  7-County  Trade  Area 

A  STAUFFER  PUBLICATION 

ARTHUR  H.  HAGG  &  ASSOCIATES 
National  Representative 


Installation  on  late- 
model  Goss  Headliner 

I  Installation  on  Du¬ 
plex 


Let  us  tell  you  about  the  many  other  features! 

CAPITAL  TOOL  AND  MANUFACTURING  CO.,  Inc. 

5000  CALVERT  RD.  COLLEGE  PARK.  MO.  864-7677  ' 

EDITOR  8C  PUBLISHER  for  March  31,  1962 


would  have  been  overlooked.  The 
national  representatives  could  lie 
put  in  the  position  of  defending 
one  policy,  while  strongly  selling 
the  other.” 

*  *  * 

Mr.  Tomlinson  concludes  by 
offering  the  pros  and  cons  of 
Hi-Fi  preprints: 

Pros;  Effective  competition 
against  regional  magazines;  high 
impact  by  contrast  with  balance 
of  paper;  high  degree  of  reader 
impact  and  advertiser  recogni¬ 
tion;  dramatic  impression  on 
trade;  highly  merchandisable 
(mailers,  displays)  ;  diversion  of 
money  from  other  media. 

(ions:  High  production  costs; 
lack  of  flexibility  as  per  days 
of  week  and  early  closing  date; 
overshadows  black  and  white  and, 
to  some  degree,  ROP  color  ad¬ 
vertising;  defeats  concept  of  con¬ 
tinuity,  mainly  because  of  ex¬ 
pense. 


40 


Aga 
in  19( 


Oklahoman  and  Times  Receive 
Six  Color  Awards  in  TDNA 
Annual  Color  Competition 


Six  awards  for  excellence  in  color  were  taken  by  the  Daily  Oklahoman  and  Times  in  the 
second  annual  color  competition  sponsored  by  the  Texas  Daily  Newspaper  Association  for 
newspapers,  advertisers  and  agencies  in  Oklahoma,  Texas,  Louisiana  and  New  Mexico.  In 
the  competition  last  year,  the  Oklahoman  also  collected  six  awards,  largest  number  of  any 
contestant  entered.  These  were  the  Oklahoman  and  Times  awards  this  year: 

MEDAL  AWARD  — for  Sunday  “At  Home”  section  on  braided  rugs. 

AWARD  OF  EXCELLENCE  —  for  Sunday  Women’s  section  on  ski  fashions. 

AWARD  OF  EXCELLENCE  —  for  Friday  Food  Guide  Section  on  exotic  foods. 

AWARD  OF  EXCELLENCE— for  Sunday  women’s  section  on  spring  fashions. 

SPECIAL  AWARD— for  Sunday  “At  Home”  section  on  homes. 

AWARD  OF  EXCELLENCE  —  for  full  color  reproduction  of  advertisement  for 

national  or  regional  advertiser. 

Again  More  Color  Usage  — The  Oklahoman  and  Times  published  1,081  r.o.p.  color  ads 
totaling  1,740,603  lines  during  1961  compared  with  1,017  ads  and  1,666,101  lines  in  1960. 
This  is  another  new  record,  as  1960  was  a  record  breaker  with  a  20%  increase  over  1959. 

IT’S  THE  MARKET  DELIVERED  THAT  COUNTS!  In  advertising  planning,  a  market  should 
be  measured  in  terms  of  a  given  medium’s  ability  to  cover  it.  Take  the  Oklahoman  and 
Times  market  for  example.  The  market  delivered*  by  the  Oklahoman  and  Times  ranks 
32nd  in  population  and  33rd  in  total  retail  sales  among  all  the  newspaper  markets  of  the 
nation!  (*48  counties  of  Oklahoma  where  the  Oklahoman  and  Times  circulation  is  equal 
to  or  better  than  20%  of  the  households.  1961  Bangor-SRDS  Study) 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 


Published  by  The  Oklahoma  Publishing  Company 


Represented  by  The  Katz  Agency 
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10-Page  Farm  Safety 
Drive  Invites  Color 


A  new  Farm  Safety  a<lvertis- 
ing  campaign,  10  full  pages 
based  on  startling  themes  and 
featuring  photographs  of  actual 
farm  accident  amputees,  is  now 
being  marketed  to  w<?ekly  and 
daily  newspapers  by  The  Old 
Pro  Company  of  Traer,  Iowa. 

The  pages,  which  permit  dra¬ 
matic  use  of  ROP  color,  were 
successfully  sold  to  cooperative 
sponsors  by  more  than  50  news¬ 
papers  in  nine  midwestem  .states 
during  a  1061  test  period.  This 
year,  distribution  of  the  Farm 
Safety  series  is  broadened  to 
cover  most  agricultural  areas 
of  the  U.  S.  and  Canada. 

The  Farm  Safety  campaign 
was  developed  by  Cecil  P.  Mar¬ 
tin  for  his  own  weekly  newspa¬ 
per,  the  Traer  Star-Clipper.  In¬ 
terest  in  the  series  by  Iowa 
publishers  prompted  formation 
of  The  Old  Pro  Company  to 
syndicate  Mr.  Martin’s  full-page 
campaigns. 

“Brutal  words  are  required 
to  battle  brutal  machines,’’  says 
the  Iowa  publisher.  “Harsh 
facts  must  be  used  to  halt  the 
habits  and  haste  that  take  a 
terrible  toll  of  farm  lives  and 
property.’’ 


The  theme-sentence  in  each 
full-page  ad  is  reduced  to  mini- 
jnum  wordage  and  maximum 
punch.  Many  are  written  in 
metric  rhyme  for  added  atten¬ 
tion,  such  as  “You  Can’t  Lift 
Much  With  Just  a  Crutch’’  or 
“Who’s  to  Blame  When  the 
Barn’s  Aflame?’’  Others  have 
hard-hitting  headlines  such  as 
“There’s  a  Tiger  in  Your  Field!” 
or  “How  Grim  Is  Your  Reai>er?” 
Farm  i)ond  .safety,  fire  preven¬ 
tion  and  accident  prevention  are 
stressed  in  the  10-page  cam¬ 
paign. 

Maximum  impact  from  the 
headline  themes  and  illustra¬ 
tions  is  the  aim  and  accom- 
l)lishment  of  The  Old  Pro  .series. 
On-the-fami  photos  are  arrest¬ 
ing  and  thought-provoking.  Mo¬ 
mentum  of  the  impact  carries 
the  reader’s  eye  quickly  into  the 
compelling  copy. 

Mr.  Martin’s  copy  does  not 
mince  words.  It  tells  the  story, 
straight  from  the  shoulder,  in 
the  language  of  the  farm  oi>era- 
tor.  It  compels  the  farmer  to 
visualize  himself  laboring  under 
the  handicaps  imposed  by  a 
farm  accident. 

During  the  li)61  testing.  The 


A  PEACOCK 

couldn't  be  prouder! 


303,765 


LINES  OF  COLOR 
ADVERTISING  LAST  YEAR 


A  GAIN  OF  OVER  64,000  LINES. 


This  Is  Approximately  1000  Lines  In  Color 
Every  Publishing  Day  ! 

For  Full  Value  In  Full  Color  In  Levittown- 
Bristol,  Lower  Bucks  County,  Pa.  it  Pays  To 
Advertise  In 


Old  Pro  Company’s  series  was 
hailtHl  by  many  newspapers  as 
a  “natural,”  easily  sold  to  spon- 
.sors  on  a  cooperative  signature 
basis.  Several  publishers  praised 
the  good  will  and  public  ser\nce 
features  of  the  campaign,  in 
addition  to  the  advertising  reve¬ 
nue. 

Spot  Ust'd 

One  advertising  director,  W. 
J.  Shannon  of  the  Washington 
(Iowa)  Journal,  won  the  1961 
Advertising  Excellence  Award 
of  the  Iowa  Daily  Press  asso¬ 
ciation  on  The  Old  Pro  Farm 
Safety  campaign.  Mr.  Shannon 
and  several  other  advertising 
directors  printed  the  headline 
themes  in  spot  color  for  even 
greater  impact. 

A  weekly  publisher,  J.  L.  Mc¬ 
Laren  of  the  Jersey  County 
Demoerat-News,  Jersejrvdlle,  Ill., 
.says,  “Of  all  the  promotions  of 
this  nature  offered  to  us,  this 
one  is  the  best.  I  will  be  happy 
to  follow  up  with  it  during  1962 
and  know  we  can  sell  it  without 
any  difficulty  whatsoever.” 

Questionnaires  returned  by 
most  new.spapers  publishing  the 
.series  in  1961  indicated  the  ma¬ 
jority  sold  the  full-page  ads  to 
run  once  a  month,  although  sev¬ 
eral  preferred  publication  every 
other  week.  The  number  of 
sponsors  ranged  from  one  to  88, 
with  the  average  l)eing  24  spon¬ 
sors  per  page. 

The  Old  Pro  Company  pro¬ 
vides  copyright  release  and  mats 
or  repro  proofs  of  the  10  pages. 
The  series  may  l)e  sold  before 
the  mats  are  ordered,  no  invest¬ 
ment  being  required  until  the 
.selling  is  completed. 

Mr.  Martin  is  a  native  Mis¬ 
sourian  who  began  his  newspa¬ 
per  career  in  high  school,  writ¬ 
ing  by-line  stories  for  the  Han¬ 
nibal  (Mo.)  Courier-Post.  He 
worked  his  way  through  Han- 
nibal-LaGrange  Junior  College 
by  serving  as  the  college’s  pub¬ 
licity  director.  A  graduate  of 
the  School  of  Journalism,  Uni¬ 
versity  of  Missouri,  he  became 
associated  with  the  Traer  Star- 


Clipper  and  liked  small  com-  I 
munity  life  and  newspapermg  I 
so  well  that  he  has  remained  j 
in  Traer  throughout  his  career.  J, 
After  several  years  of  news 
work  with  the  Star-Clipper,  Mr. 
Martin  successfully  switched  to 
advertising  manager  and  co¬ 
publisher  duties.  His  adv’ertis- 
ing  campaigns  and  special  <  di- 
tions  have  won  awards. 

The  Iowa  publisher  has  sold 
up  to  89,200  inches  of  advertis¬ 
ing  jier  year  in  a  town  of  1,620 
population.  His  newspaper  av¬ 
erages  17.5  full-size  eight  col¬ 
umn  pages  j)er  week. 

• 

D.C.  Car  Dealers  * 
Hail  Color  Results 

Washington 
The  Washington  Post  recent¬ 
ly  carried  four  automotive  color 
ads  in  two  separate  11-  and  14- 
page  sections  respectively. 

Allan  Jack  Lewis,  Inc.,  local 
ad  agency  for  Ourisman  (ffiev- 
rolet,  placed  13  color  ads  in  the 
classifled  section  of  the  Post 
so  far  this  year.  The  dealer 
reported  a  30%  sales  increase 
up  to  March  22  over  the  .same 
period  in  1961. 

Back  in  February,  the  same 
agency  ran  two-color  ads  in  the 
Post  for  Cranson  Rambler  of 
Bethesda,  Md.,  and  reported  a 
60%  increase  in  sales  for  the 
month  over  February  of  last  A 
year.  " 

Lee  D.  Butler,  president,  Lee  | 
D.  Butler,  Inc.,  Lincoln-Mer-  | 
cury-Comet  dealer  here,  re¬ 
ported  “.substantial  sales  in¬ 
creases  as  a  result  of  seven  color 
ads  that  ran  recently  in  the  Post 
classified  sections.” 

Don  Mealey,  general  sales 
manager,  Hicks  Chevrolet,  re¬ 
ported  “excellent  response”  to 
a  1200-line  black  and  red  color 
ad  in  the  Post. 

“We  sold  44  automobiles  and 
did  $110,000  worth  of  business 
in  a  12-hour  period.  We  consider 
color  adv'ertising  an  important 
part  of  our  promotional  plan¬ 
ning,”  Mr.  Mealey  said.  I 
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Tk«  Sp«c«  Buy 
IN  THE  SMCe 
CITY 


THE  CHRONICLE  RANKS 


11th  IN  THE  NATION  WITH 


1,961,808  Lines 

R.  O-  F».  Oolot- 


ADVERTISING 


\n  /96Z,  The  Chnmitde  Published  .More 
R,(),P.  Color  Adi^ertisin^  Than  Hoth 
Other  Houstiui  JSeivspapers  Comhinedl 


In  Houston,  only  The  Chronicle  offers  advertisers  proof  of 
the  amazing  readership  and  remembrance  color  produces  .  .  . 
the  famous  Nelson  research  study  shows  that  Chronicle  color 
ads  boost  readership  by  80%  and  almost  double  the  retention 
value  of  the  ad! 


Year  after  year  more  advertisers  turn  to  The  Chronicle  for 
their  color  advertising  —  the  reason  .  .  .  RESULTS! 


Source:  Medio  Records,  1961 


THE  HOUSTON  CHRONICLE 

Read  By  More  Houstonians  Than  Any  Other  Newspaper 
The  Branham  Company — National  Representatives 
In  Houiion,  The  Chronicle  Is  Your  Musi  Buy! 


jtM. 


5  Boy  Scout 
Seminars  for 
Merit  Badge 


Kansas  City 
Teachers  in 
News  Course 


St.  Lons 

Eiffhty-six  B(iy  Scouts  and 
Explorers  earned  Journali.-m 
Merit  Badges  by  meeting  all  i  lie 
re«iuirements  of  the  Second 
Annual  mocrat  Journal¬ 

ism  seminar  presented  on  five 
Saturday  mornings. 

Publisher  Richard  H.  Amb<  rg 
s|K)ke  to  113  Scouts  at  the  final 
meeting  concerning  the  vdtal  role 
of  the  i>ress  in  the  life  of  the 
country  today.  He  then  met  with 
1‘ach  of  the  lioys  who  had  satis- 
fiwl  all  rcHiuirements  including 
writing  of  six  stories,  a  dummy 
layout,  and  headline  preparation, 
for  an  oral  resume  and  the 
signing  of  the  merit  badge 
ct‘rtificate. 

George  \V.  Carson,  ))ublic  rela¬ 
tions  director,  conducted  the 
classes  which  included  a  lecture 
on  news  evaluation  and  headline 
writing  by  .Martin  Duggan,  news 
editor;  instructions  on  adver- 
ti.sing  and  tnlitorial  make-up  by 
Kenneth  Patrette  and  general 
comments  by  Derry  Cone  of  the 
jiublic  relations  department. 

.Many  lioys  who  did  not  jiass 
the  course  at  the  last  Saturday 
meeting  continued  working  to 
fill  the  deficiencies,  and  12  have 
finished  the  course  since. 

Response  to  the  seminars  has 
been  great  in  the  St.  Louis  area 
and,  counting  the  first  seminar, 
ir>8  scouts  have  earned  journal¬ 
ism  badges. 

Recently  a  class  of  Eagle 
Scouts  at  Cape  Girardeau,  Mo. 
was  named  in  Mr.  Amberg’s 
honor. 


LOTS  OF  PROMOTION  MILEAGE  was  obtained  by  the  Toronto  Globe 
and  Mail  with  a  six-column  spread  on  the  use  of  newspapers  in  local 
schools.  This  picture  of  Melvin  Oreckline,  grade  7  pupil,  topped  the 
layout.  Another  picture  showed  every  child  in  a  classroom  reading 
the  Globe. 


2  New  Pr«»iiioti(>ii 
.\ri8igiiiiieiittt  Made 

Detroit 

Two  promotions  have  been 
announctnl  in  the  promotion 
department  of  the  Detroit  Nt  wif. 

Richard  Paynter  has  been 
named  circulation  promotion 
suiiervisor.  He  joined  the  News 
in  19.')7  as  a  iiromotion  writer 
after  iireviously  working  for  the 
Lonii^ville  (Ky.)  Coiirier-Jonniul 
and  the  St.  Louis  (Mo.)  Post- 
Disp<itrh. 

James  Sower’s  responsibili¬ 
ties  as  indilic  relations  super¬ 
visor  were  extended  to  include 
advertising  jiromotion.  He  was 
promotion  manager  of  the 
Detroit  Times  before  going  to 
the  News  in  November,  19(50. 


INVESTIGATIONS  AND  REPORTS 


Contrast  in  Etlitin^ 

Rochester,  N.  Y. 

Homer  \V.  King,  editorial 
writer,  has  developed  a  feature 
on  the  Democrat  and  Chronicle 
editorial  page  which  ixiints  up 
“thought  control”  editing  in 
Russia.  He  discusses,  and  illus¬ 
trates,  the  news  items  which  are 
on  the  front  pages  of  the  D  and 
C  but  would  be  censored  out  of 
Soviet  newspapers. 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


Plain  Dealer 
readers  buy ' 

MOST  of 
the  goods  in 
CLEVELAND 


NEM(  PLANT 


CONSTRUCTION  MANAGEMENT 


(a»v<t  Artist 

Phoenix 

.Matt  Moutafis,  layout  artist 
in  the  copy  service  department 
of  the  .Arizona  Republic  and 
Phoenix  (iazette,  was  awarded 
a  gold  medal  at  the  Art  Direc¬ 
tors  Editorial  and  Art  Exhibi¬ 
tion  in  Denver  for  a  painting 
that  was  used  as  a  cover  on 
Point  West  Magazine. 
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Delaware  County,  Pennsylvania  — another  of  the  fourteen  counties  making  up  the  industrial  and  residential  complex  known  as  Greater 
Philadelphia.  Scene  is  in  Chester,  fifteen  miles  from  downtown  Philadelphia.  New  Jersey  across  the  river.  Blue  chip  industries  line  either 
side  of  the  Delaware.  The  Evening  Bulletin  is  No.  1  in  daily  circulation  in  Delaware  County,  No.  1  for  the  entire  tourteen-county  area. 

How  big  is  this  Philadelphia  where  nearly  everybody  reads  The  Bulletin? 


Megalopolis  is  one  word  for  Philadel¬ 
phia  today. 

Fourteen  counties  of  city,  suburbs, 
exurbs. 

In  ABC  terminology,  these  fourteen 
counties  comprise  the  city  and  retail 
trading  zone.  In  simpler  words,  this  is 
where  the  buyers  are.  This  is  Greater 
Philadelphia. 

And  it’s  important  that  you  note  how 
Philadelphia's  leading  daily  newspaper, 

*  ABC  6-mo.,  ending  9/30/61 


The  Evening  Bulletin,  moves  right  with 
these  on-the-move  Philadelphians. 

Consider  for  a  moment  these  facts 
about  The  Evening  Bulletin  (total  daily 
circulation  718,173*). 

In  the  fourteen  counties  that  comprise 
Greater  Philadelphia,  The  Evening  Bul¬ 
letin  leads  with  a  circulation  of  699,929*. 

In  eight-county  Metropolitan  Phila¬ 
delphia  (Philadelphia  County  and  seven 
close-in  counties).  The  Evening  Bulletin 


also  leads  with  a  circulation  of  649,460t. 

And  in  the  heart  of  the  fourteen-county 
area,  the  city  zone.  The  Evening  Bulletin 
again  leads,  with  a  circulation  of  430,654  * . 

Philadelphia  today  is  a  vast  area,  5,909 
square  miles  of  city,  suburbs,  exurbs. 
And  it  is  ever-changing.  Except  in  its 
newspaper  reading  habits. 

Today,  as  for  fifty-seven  years— 

In  Philadelphia  nearly  everybody  reads 
The  Bulletin. 


tABC  12-mo.,  ending  9/30/60  Member  Million  Market  Newspapers,  Inc.  Member  Metropolitan  Sunday  Newspapers,  Inc. 


New  York -London 
Highspeed  Wire 
Test  Successful 

Reporting  on  a  Teletypesetter 
test  March  6  between  New  York 
and  London  during  which  news 
was  transmitted  at  a  speed  of 
1,000  words  a  minute,  John  I. 
Henry,  communications  director 
of  the  New  York  Timeii,  declared 
this  week  that  3,000  words  a 
minute  was  “just  as  easily  pos¬ 
sible,  using  the  same  e<iuipment.” 
(E&P,  Feb.  10). 

The  test  was  conducted 
between  the  Times  and  the 
London  office  of  the  Manch  enter 
Guardian.  Normal  speed  of  TTS 


transmission  is  06  words  a  min¬ 
ute.  The  extra  speed  was  made 
po.ssible  by  use  of  the  Digitron- 
ics  Dial-o-verter  system.  Tele¬ 
phone  cable  facilities  l)etween 
the  United  States  and  Great 
Britain  and  terminal  arrange¬ 
ments  were  provided  by  the 
.\merican  Telephone  &  Tele¬ 
graph  Company,  RCA  Communi¬ 
cations,  Inc.,  and  the  General 
Post  Office  of  the  United  King¬ 
dom. 

A  total  of  .^)0,000  words  were 
.sent  back  and  forth  between  the 
two  newsi)apers.  Some  of  the 
text  received  in  London,  when 
sent  back  to  New  York,  was  fe<l 
as  perforated  tape  into  type¬ 
setting  machines.  It  came 
through  “letter  perfect,”  accord¬ 
ing  to  Mr.  Henry.  The  copy  used 
in  the  test  had  l)een  sent  pre¬ 


viously  to  Paris  by  normal  tele¬ 
graph  circuits  that  operate  at 
the  66-words  a  minute  rate. 

The  Times  has  started  nego¬ 
tiations  with  the  British  and 
French  governments  for  permis¬ 
sion  to  use  the  equipment  for 
transmission  of  news  daily  for 
its  European  edition  published 
in  Paris.  If  the  permission  is 
grantetl,  the  new.spaper  expects 
to  transmit  copy  to  Paris  in 
.■>4  minutes  that  now  takes  36 
hours  using  six  circuits.  Mr. 
Henry  hopes  ev’entually,  if  all 
approvals  are  obtained,  to  save 
the  Times  $100,000  a  year  in  the 
handling  of  international  news. 

Dial-o-v’erter  transmitters  and 
receivers  and  a  high  spee<l  line 
printer  operating  at  150  lines  a 
minute  has  been  ordere<l  by  the 
Times  from  the  Digitronics  Com¬ 


pany  for  the  Western  Edition 
of  the  paper  which  will  be  puli- 
lished  in  Los  Angeles,  starting 
some  time  this  coming  fall.  Mr. 
Henrj'  has  estimated  a  savings 
of  $00,000  a  year  using  this 
high  speed  equipment  on  this  one 
operation. 

Mr.  Henry  who  returned  to 
his  office  at  the  Times  this  wfi  k 
was  joinwl  in  London  for  the 
tests  by  H.  G.  Milner,  works 
manager  of  the  Guardian;  A. 
Kenneth  Walker  and  Norman 
Chapman  of  the  GPO;  Donald 
Ferguson  of  Reuters;  and  Rcl>- 
ert  C.  Vo.ss,  RCA  Communica¬ 
tions. 

• 

N.Y.  GiiildHiiipn  Vole 
-V^aiiiHt  Dues  BimisI 

Members  of  the  Newspaper 
Guild  of  New  York  voted  liy 
more  than  2  to  1  against  a  pro¬ 
posed  dues  increase  to  build  a 
$2,000,000  strike  fund.  The  tally 
in  the  recent  referendum  was 
reported  as  3,538  against,  1,650 
for. 

The  proposition  was  to  raise 
monthly  dues  from  5  to  7  percent 
of  a  week’s  pay  with  a  maximum 
of  $14.  Units  at  the  Mirror,  Pont 
and  Morning  Telegraph  favored 
the  assessment.  The  vote  at  the 
Timen  was  857  to  390  against  it 
and  at  the  News  it  was  446  to 
109  against  it. 


At  Bill  Signing 

Albany,  N.  Y. 

In  recognition  of  a  series  of 
articles  in  the  New  York  .Jour¬ 
nal- American  on  dope  addiction 
as  an  illness.  Governor  Nelson 
A.  Rockefeller  signed  a  new 
narcotics  law  in  the  presence 
of  the  newspaper’s  publisher, 
Kingsbury  Smith.  The  law,  pro¬ 
viding  hospital  treatment  for 
teen-age  addicts,  was  authored 
by  State  Senator  George  R.  Met¬ 
calf,  an  Auburn  newspaperman. 
• 


Coins  in  the  Column 


Today’s  Photoengraving  Operations 
Demand  Engineered  Efficiency 

Today  in  photoengraving  production,  engineered  efficiency  is 
essential.  Careful  survey,  smooth  work  flow  through  correct  plant 
layout  and  carefully  selected  equipment  are  often  the  difference 
between  a  profitable  or  losing  operation. 

Imperial’s  Photoengraving  Engineering  Service,  based  on  wide 
experience,  provides  consultation,  survey  and  layout  with  equip¬ 
ment  recommendations  for  new  or  modernized  facilities,  all 
without  obligation.  A  request  on  your  letterhead  is  invited. 

Photo  Products  Divisiort 

IMPERIAL  TYPE 
METAL  COMPANY 

Chicago  50  •  Philadelphia  34  •  New  York  7 
Serving  the  Graphic  Arts  Exclusively 


Stroudsburg,  Pa. 

Mrs.  Bobby  Westbrook,  col¬ 
umnist  for  the  Stroudsburg 
Daily  Record,  has  a  collection 
of  22  gold  sterlings,  ancient 
Italian  coins,  as  a  reward  for  a 
series  of  travel  articles  she 
wrote  from  Italy  in  1960.  Win¬ 
ner  of  second  prize  in  the 
Rustchello  da  Pisa  competition, 
Mrs.  Westbrook  went  to  Rome 
last  week  and  received  it  from 
President  Giovanni  Gronchi.  A 
Belgian  writer  won  first  prize. 

• 

Fowler  Scholarship 

A  memorial  scholarship  in 
journalism  honoring  the  late 
Gene  Fowler  will  be  presented 
by  the  Denver  Press  Club  to 
a  University  of  Colorado  Col¬ 
lege  of  Journalism  senior. 
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SALES  ALWAYS  LOOK  BETTER 
WHEN  YOU  USE  COLOR  ADS! 

People  in  these  days  live  familiarly  with  color.  They  accept  it  and  they  are  coming 
to  expect  it.  Color  can  evoke  images,  create  moods  and  obtain  results.  Color 
can  arouse,  impel,  awaken,  announce. 

Last  year.  The  Times  Herald  ran  over  1 ,930, 1 63  lines  of  color  advertising,  more 
than  800  pages  which  rang  up  plus  sales  for  the  advertisers  who  used  it.  Want  im¬ 
pact?  Use  Times  Herald  color  in  Dallas!  In  advertising  influence,  one  newspaper 
stands  out  in  the  great  Golden  Bonus  Market  .  .  .  The  Dallas  Times  Herald. 

The 

Times 

Herald 

U  tk. 

Represented  Nationally  by  The  Branham  Company 


one-rtoor  plant  has  Tele-Nonn 
phones  installed  so  that  any  of 
the  145  employes  is  always 
within  50  feet  of  an  instioiment. 
He  lists  these  advantages  the 
Joui-nal  has  found  in  having  its 
own  private  automatic  ex¬ 
change; 

Bypass  Swilclibeard 

a.  Calls  are  spee<led  by  by¬ 
passing  switchboard  operator 
(and  she  has  more  time  for  out- 
sitle  calls  and  other  duties;  city 
phone  switchboaixl  is  also  kept 
clear  for  incoming  customer 
calls  which  othei'wise  might 
bump  into  a  “busy”  signal.) 

b.  Most  maintenance  of  the 
Tele-Noi-m  system  is  handled  by 
the  paper’s  own  personnel,  thus 
reducing  out-of-.service  time. 

c.  Low  co.st  phone  .sets  and  in- 
the  stallation  charges  make  possible 

irity  efforts.  .-Vn  em-  many  extensions  off  any  one  cir- 
call  in  if  he  forgot  cuit.  (The  Jouraal’s  Tele-Nonn 
or  needs  extra  assist-  switchboard,  with  a  capacity  of 
50  .separate  lines,  can  handle 
several  conversations  simultane- 
.Vlways  M'itliin  50  Feel  ouslv.) 

d.  Priority  controls  on  execu- 
the  tive  Tele-Nonn  phones  allow 

Journal  management  to  break 

■  into  other  lines  in  an  emergency, 
and  make  it  possible  to  hold 
group  conferences  with  other 


PRIV  ATE  PHONE  SYSTEM 


Everyone  Has  Voice 
In  Efficient  Plants 


ultra-modei-n  communication  fa-  letins  and  en 
cilities  between  their  various  old  Jounial  p 
.shops  and  departments.  honi  call  sy.st 

Along  these  lines,  two  news-  objectionable 
papers  far  apart  physically  and  the  man  calle 
in  circulation  size  —  the  New  the 

York  Times  and  the  Kennebec  The  Journ 
Journal  at  Augusta,  Maine  —  Nonn  phones 
have  turned  to  versatile  systems  the  building 
of  private  communications  in  areas  givi 
their  new  production  plants.  tween  inci 

Heart  of  the  system  is  an  receiving 
automatic  Tele-Nonn  switch-  S’hle  phon 
board  that  gives  “instant  con-  plJint’s  sec 
tact”  between  personnel  in  all  ph>y«  ran 
areas.  The  Times  has  already  his  key 
taken  an  additional  step,  leasing  ‘I'lre. 

Hell  System  wires  to  link  the 
private  phones  of  the  West  Side 
production  building  with  those  Roland  Whittier,  plant  engi- 
in  the  main  plant  on  West  JJnl  neer  of  the  Journal,  says 
Street,  nearly  25  blocks  away. 

.\cross  tin*  B€>rders 

Almo.st  unlimitcnl  “intercom” 
was  made  available  recently 
when  the  Federal  Communica¬ 
tions  Commission  approved  priv¬ 
ate  leasing  of  land  lines  across 
state  borders  anj^where  in  the 
country  for  voice  use  with 
privately  owned  equipment. 

At  the  Times  plant,  chief 
electrical  engineer  Warren  Pal¬ 
mer,  working  with  communica¬ 
tions  specialists  of  Tele-Norm 
Corp.,  arranged  the  leased  wire 
extension  of  intercom  so  that 
any  of  the  33  Tele-Norm  phones 
in  the  West  Side  plant  can  by¬ 
pass  switchboard  operators  and 
dial  directly  to  any  of  the  350 
intercom  stations  in  the  main 
building.  When  the  new  plant  is 
completed  as  Times  head¬ 
quarters,  its  intercom  system 
will  expand  to  approximately 
600  phones  and  will  handle  1,000 
lines. 

This  Tele-Norm  private  ex¬ 
change  supplements  normal  city 
phones  and  a  limited  “Dial  9” 
network.  Under  a  full-purchase 
arrangement  with  Tele-Norm, 
the  Times  owns  its  private  auto¬ 
matic  exchange  outright,  a  fact 
that  saves  over  normal  rented 
equipment. 

At  the  Kennebec  Journal’s  new 
plant.  General  Manager  Paul 
Plumer  points  out  that  the  Tele- 
Norm  system  connects  45  phone 
stations  throughout  the  admini¬ 
strative  and  manufacturing 
areas.  Any  phone  can  also  be 
used  to  diaJ  ddrectly  into  a  public 
address  system  in  four  different 
paging  zones.  This  provides 


FROM  PRESSROOM,  in  the  New 
York  Times  West  Side  plant,  Ed 
Gruneberg  dials  directly  on  Tele- 
Norm  phone. 


TO  REELROOM  where  assistant 
foreman  William  Selawski  discusses 
a  production  problem  of  immedi¬ 
ate  concern.  These  are  among  the 
33  key  points  in  "instant  contact" 
system  in  the  plant. 


Guild  Defeated 

The  North  Jersey  Newspaper 
Guild  lost  a  representation  elec¬ 
tion  in  the  advertising  depart¬ 
ment  of  the  Perth  Amboy 
(N.  J.)  News  by  14  to  8  on 
March  22. 


TWO-PHONE  MAN— City  Editor  Raymond  Siegler  of 
the  Kennebec  Journal  at  Augusta,  Mo.  reaches  his  man 
immediately  through  Tele-Norm  automatic  in-plant 
phone.  He  also  has  a  phone  for  outside  calls,  through 
switchboard. 


EDITOR’S  CONTACT— Paul  S.  Plumer,  editor  and 
general  manager  of  the  Kennebec  Journal,  has  instant 
connection  with  45  phones  in  various  departments  on 
privately-owned  automatic  exchange. 
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Hoe  Colormatic*  press  units  are  at  once  nimble,  restless,  and  resolute.  At  40,000  to  50,000  PPH  the  restless  Colormatic  is 
just  cruising— but  jogging,  slow  speed,  cruising,  or  all  out  at  70,000  PPH  backlash  is  never  a  problem.  Always  nimble,  at 
all  speeds,  Colormatic  printing  couples  start  together  and  hold  POP  Color  registration  and  web  tension  constant.  This 
derives  from  the  resolute  nature  of  the  Colormatic  unit-type  drive,  which  reduces  possible  points  of  backlash  between  the 
plate  cylinders  to  the  absolute  minimum.  These  two  points  are  represented  symbolically  by  the  two  gears  above,  and  even 
here,  Hoe  engineers  have  devised  new  machining  and  fitting  procedures  to  insure  perfect  align¬ 
ment.  Colormatic  exemplifies  Hoe's  policy  that  Hoe  builds  a  bit  of  tomorrow  into  today’s  equip¬ 
ment.  Look  to  Hoe  for  progress  in  printing.  R.  Hoe  &  Co.,  Inc.,  910  East  138th  St.,  New  York  54,  N.  Y. 


•TRADEMARK 


Now  we've  made  the  Bista  mat  even  better! 


What  has  already  made  this  mat  first-choice  is  the  patented  pre-makeready  that  you  see  pictured 
above.  The  new,  exclusive  features  we’ve  added  are  inside  the  Super-Bista  Pre-Madeready®  mat; 

Unlike  other  mats,  it  is  so  rugged  it  will  not  fracture,  crack  or  tear  during  multiple  casting. 

It  will  positively  hold  color  register  during  repeated  castings  for  a  complete  press  run. 
No-Pac  or  conventional— this  new  mat  fits  the  requirements  of  any  advertiser's  schedule. 

Our  entirely  new  Bista  mat  is  in  production  now.  Contact  your  nearest  Reilly- Lake  Shore  affiliate. 

LAKE  SHORE  ELECTROTYPE  DIVISION 

812  West  Van  Buren  Street  •  Chicago  7  •  HAymarket  1-1000 


Reilly  Electrotype  Division,  New  York  City,  MU  6-6350 
Advance  Electrotype  Division,  Indianapolis,  ME  2-1371 


New  Haven  Electrotype  Division,  New  Haven,  MA  4-9837 
American  Electrotype  Division,  San  Francisco,  UN  3-2911 


Michigan  Electrotype  Division.  Detroit,  TE  2-7525 
Reilly  Plastictype  Division.  Los  Angeles.  LU  2-5171 
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No 
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No 

BirminRham  Newf-Post  Herald 
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No 
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No 
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No 
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No 
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No 

No 
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No 
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1000' 

.10% 

Yes 

All 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

Huntsville  Times 
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2  2 
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No 
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All 
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2-2 
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Yes 

No 

1  exarhana  Hazette  jc  News 
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No 
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.Alameda  Times  Star 

1000 

6646  % 

1000 

,50% 

moo 

3  3  44% 

.All 

Yes 

Yes 

m-io 

1-1 

Yes 

No 

Alhambra  Posl*«Advocate 

■4  P8- 

$50 

AH 

Yes 

Yes 

5-5 

1-1 

Yes 

No 

.Anaheim  Bulletin 

None 

$105 

None 

$72.50 

None 

$37.50 

Yes 

AH' 

Yes 

No 

3-3 

2-2 

No 

Yes 

Baker -tield  Californian 

1000 

$330 
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No 

All 

No 

Yes 

V’es 

3-2 

2-2 

No 

No 

Berkeley  Gaxette 

1000 

$100 

1000 

$75 
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$50 

■All 

V'es 

Yes 

6-6 

M 
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No 

Burbank  Review 

588 

$90 
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$45 

All 

Yes 
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3-3 

1-1 
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No 

Chico  Enterprise- Record 

S60 

$120 

560 

$80 
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$40 

No 

All 

No 

Yes 

V'es 

3-3 

2-2 

V'es 

No 

('oncord  Transcriiit 

560 

$35 

MTTF 

Yes 

Yes 

5-5 

2-2 

No 

No 

t  osta  Mesa 

Orange  Coast  Daily  Pilot 

lOOO 

50% 

MTWTF 

7-7 

No 

No 

Culver  City  Star  News 

584 

$105 

584 

$70 

584 

$35 

No 

All 

No 

V’es 

Yes 

3-3 

2-2 

Yes 

No 

El  Centro  Post,  Imperial 

Valley  Press 

980 

$45 

No 

SMTWF 

Yes 

Yes 

No 

3-3 

3-3 

Yes 

No 

Ksi'ondido  Times-Advocatf 

1000 

$70 

moo 

$35 

Yes 

All* 

Yes 

V’es 

No 

2-2 

2-1 

No 

No 

1  Kureka  Humboldt  Standard-Times 

1000 

$55 

Yes 

All 

No 

Yes 

No 

5-3 

1-1 

No 

Yes 

rontana  Herald- News 

None 

$91 

None 

$59 

None 

$39 

All 

V'es 

Yes 

2-2 

2-2 

Yes 

No 

Fresno  Bee 

980 

$220 
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$180 

560 

$140 

Yes 

All 

Yes 

Yes 

Yes 

3  3 

2-2 

Yes 

No 

Fullerton  News  Tribune 

980 

$100 

980 

$75 

980 

$50 

Yes 

All 

No 

Yes 

No 

3-3 

2-2 

V'es 

Yes 

Garden  Grove  Daily  News 

None 

$150 

None 

$11$ 

None 

$75 

All 

Yes 

Yes 

7-7 

1-1 

Yes 

No 

Glendale  News- Press 

1000 

$100 

1000 

$75 

560 

$40 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Hanford  Sentinel 

1000 

75% 
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600 

35% 

No 

All 
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A>s 
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2-2 

M 

No 

No 

Hayward  Dailv  Review 
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No 

All 
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V'es 
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3-3 

2-2 

No 

No 
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Citizen-News 
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No 
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No 
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No 

2-2 
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No 

Huntington  Park  Signal 
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75% 
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No 
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No 
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5-5 

1-1 

No 

No 

Inglewood  News 
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$70 
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Yes 
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3-3 

1-1 

No 

No 

I,o<li  News  Sentinel 
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No 

V'es 
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l-I 

No 

No 
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Telegram  1000 
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Yes 

All 

Yes 

V'es 
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Yes 

No 
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1000 

$640 
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$500 

moo 

$390 

Yes 

All 

Yes 

Yes 

Yes 
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4-4 

No 

No 

I.,os  Angeles  Times 

1000 

$690 

1000 

$575 
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$460 

V'es 

All* 

Yes 

Yes 

Yes 

3-3 

3-3 

Yes 

No 

Martinez  Contra  Costa  Gazette 

588 

25%» 

MTTFS 

Yes 

No 

3-3 

1-1 

Yes 

No 

1 

■■iHI 

None 

$40 

All 

Yes 
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3-3 

2-2 

No 

No 
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$48 

All 

V'es 

Yes 
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1-2 

No 

No 
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All 
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No 

No 

1  Monterey  Peninsula  Herald 

‘4  pg. 
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All 

No 
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Yes 
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1-1 
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Napa  Register 

600 

75% 

600  50% 

600 

35% 

Yes 

All 

Yes 

Yes 

No 

3-3 

1-2 

Yes 

\'o 

Oakland  Tribune 

1000 

$600 

1000  $600 
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35% 

AH' 

Yes 

$30 

4  4 

2-2 

\  es 

so 

<.>ce.Tnside-Carlsbad*  Vista 
Blade-Tribune 

1000 

$65 

All 

Yes 

No 

4-4 

1-1 

No 

N'o 

Ontario-Upland  Report 

None 

$50 

No 

.\1I 

No 

Yes 

No 

3-3 

2-2 

No 

\o 

Oroville  Mercury-Register 

1000 

$40 

All 

Yes 

Yes 

2-2 

1-1 

No 

N'o 

Oxnard  Press-Courier 

None 

$100 

None  $7S 

None 

$40 

All 

Yes 

Yes 

4-4 

1-1 

No  _ 

Vo 

Palm  Springs  Desert  Sun 

None 

$45.50 

All 

Palo  .\lto  Times 

588 

$150 
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588 

$65 

Yes 

.\ll 

Yes 

Yes 

Yes 

6-3 

2-2 

Yes 

Vo 

Pasadena  Independent 

Star-News 

1000 

$250 

1000  $225 
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$175 

Yes 

All 

Yes 

Yes 

Yes 
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2-2 

Yes 

Vo 

Pomona  Progress-Bulletin 
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$60 

Yes 

All 

Yes 

No 

Yes 

3-3 
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No 

Vo 

Redding  Record-Searchlight 
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$80 
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Yes 

All 
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Yes 

3-3 
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No 

Vo 
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35% 

All 

No 
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No 

3-3 

1-1 

No 
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Daily  Breeze 

560  $150 
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Yes 

All 
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Yes 

4-4 

1-1 

Yes 

Yes 

Redwood  City  Tribune 

588 

$125 
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.Ml 
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No 

3-3 

2-2 

Yes 

Yes 

Richmond  Independent 
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.MI 

Yes 

No 

3-3 
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Riverside  Press,  Enterprise 

1000 

65% 
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Yes 

All 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

Sacramento  Bee 

>)80 

$275 

980  $225 

560 

$175 

Yes 

All 

Yes 

Yes 

Yes 

2-2 

2-1 

Yes 

No 

Sacramento  Union 
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$.12  li. 

980  $.10  li. 
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Yes 

All 
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2-1 

Yes 

No 

Salinas  Californian 
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75% 
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All 
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Yes 
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N  es 
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No 

Yes 
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3-3 
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Yes 
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$600 
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$3.50 

No 
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No 
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Yes 

4-4 

1-2 
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Yes 

7-7 
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$75 

All 
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San  Leandro  Morning  News 
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$90 
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$45 

All 
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No 

5-5 

2-2 

No 
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San  Luis  Obispo  Telegram 
Tribune 

None 

$80 

None  $60 
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$40 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

Yes 

Yes 

San  Mateo  Times  &  News  I..eader 
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1000  50% 
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35% 
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Yes 
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No 

6-6 

3-3 

Yes 

Yes 

San  Pedro  News  Pilot 

6U0 

$112.50 

600  $75 

600 

$37.50 
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Yes 

No 

2*2 

1-1 
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No 

San  Rafael 

Independent- Journal 

None 

$100 
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$55 
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Yes 

Yes 

.Santa  .-Xna  Register 

1000 

$325 
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All 

Yes 
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Yes 
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Yes 
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Santa  Barbara  News-Press 

1000 

75% 

1000  50% 
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33'/}% 

No 

All 

V'es 

Yes 

Yes 

7-7 

1-1 

Yes 

\  es 

Santa  Cruz  Sentinel 

560  $70 
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$35 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

No 

\  es 

Santa  Maria  Times 

None 

35% 

All 

Yes 

Yes 

Yes 

3-3 

3-2 

No 

^  es 

Santa  Monica  Outlook 

588 

$140 

588  $100 
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$60 

All 

Yes 

Yes 

.3-3 
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\  es 

Yes 

Santa  Rosa  Press-Democrat 

1000 

$165 

1000  $110 

600 

$77 

Yes 

All 

No 

Yes 

No 

7-7 

2-2 

Yes 

No 

Stockton  Record 

1000 

$.11  li. 

1000  $.09  li. 

1000 

$.07  li. 

No 

All 

No 

Yes 

Yes 

4-5 

1-2 

No 

No 

Sunnyvale  Standard  Register- 
Leader 

588 

$50 

All 

Yes 

Yes 

.3-3 

1-1 

No 

No 

Tulare  Advance-Register 

None 

$75 

None  $50 

None 

$35 

Yes 

All 

No 

Yes 

No 

3-3 

1-1 

No 

Vo 

Turlock  Journal 

None  $60 

None 

$35 

Yes 

All 

Yes 

Yes 

Yes 

2-2 

1-1 

No 

No 

Vallejo  News-CTironiclc  & 
Times-Herald 

None 

75%“ 

None  60%“ 

None 

3S%“ 

Yes 

All 

Yes 

No 

Yes 

4-4 

4-4 

Yes 

Yes 

\  entura  Star-Free  Precis 

S.14  li. 

$1.10 

$.14  li.  $100 

$.14  li. 

$65 

Yes 

All“ 

Yes 

Yes 

Yes 

3-3 

2-2 

No 

\es 

Visalia  Times-Delta 

None 

$90 

None  $60 

None 

$30 

All 

Yes 

Yes 

No 

10-10 

3-3 

Yes 

Yes 

Watsonville  Register  Pajaronian 

None 

$40 

Yes 

TWT 

No 

No 

Yes 

3-3 

2-2 

\  es 

No 

Whittier  News 

Page  $100 

54  pg. 

$50 

No 

All“ 

Yes 

No 

Yes 

4-2 

1-1 

No 

No 

Woodland  Democrat 

Page 

$100 

1000  $70 

1000 

$40 

All 

Yes 

Yes 

3-3 

1-1 

No 

No 

(1)  .\ll  ex  Well. 

(2)  1  color  daily;  2  colors  MTuFS 

(3)  2  &  3  colors  ex  Wed. 

(4)  2  &  3  colors  ex  Wed.  &  Th. 

(5)  $500;  $500;  $300  for  1500  li.  to 

(6)  2  &  3  colors  ex  Sun.  ix  Sat. 

(7)  or  $35  min. 

(8)  Multi-color  Mon.  &  Wed.  only. 

(9)  Sun.  Publishers  ojition 

pg- 

(10) 

(11) 

(12) 

(13) 

2  &  3  colors  ex  Wed.  Th. 
$35  min.  charge 

3  colors  ex  Wed.  Th. 

2  color.s  ex  Wed. 

COLORADO 

Boulder  Camera 

1000 

$120 

1000  $80 

1000 

$40 

No 

All 

No 

Yes 

Yes 

2-3 

2-2 

No 

No 

Colorado  Springs  Free  Press 

1000 

$28 

All 

Yes 

Yes 

7-7 

1-1 

No 

No 

Colorado  Springs  Gazette 
Telegraph 

Page 

$300 

Page  $200 

1000 

$60 

All 

Yes 

Yes 

2-2 

1-2 

Yes 

Yes 

Denver  Post 

1000 

.50% 

1000  40% 

1000 

25% 

Yes 

All 

Yes 

Yes 

Yes 

7-7 

1-1 

No 

Yes 

Denver  Rocky  Mt.  News 
(Tabloid) 

1000 

$310 

1000  $210 

1000 

$130 

All 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

F't.  Collins  Coloradoan 

None  $80 

None 

$40 

No 

.MP 

No 

Yes 

No 

2-2 

1-1 

Yes 

No 

Grand  Junction  Sentinel 

Page 

75% 

1000  50% 

1000 

25% 

No 

All 

No 

Yes 

Yes 

7-7 

1-1 

No 

^  es 

Greeley  Daily  Tribune 

1000 

$35 

No 

MTFS 

No 

Yes 

Yes 

3-3 

1-1 

No 

\es 

Pueblo  Star-Journal  Chieftan 

600 

$175 

600  $125 

600 

$65 

No 

All 

Yes 

Yes 

Yes 

7-7 

2-1 

Yes 

^  es 

Sterling  Advocate 

1000 

25  7o 

No 

All 

No 

Yes 

No 

3-2 

1-2 

No 

No 

Bridgeport  Post-Telegram 

Page 

$350 

Page  $290 

1000 

$150 

Yes 

MTuFS 

Yes 

Yes 

No 

7-7 

3-3 

No 

No 

Danbury  News-Times 

1000  $125 

1000 

$75 

All 

Yes 

Yes 

7-7 

2-2 

No 

Yes 

Greenwich  Time 

1000 

3354% 

MTu 

No 

Yes 

No 

5-5 

1-1 

No 

No 

Hartford  Courant 

Page 

$405 

Page  $290 

1000 

$150 

All 

Yes 

Yes 

Yes 

7-7 

Yes 

No 
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3  Colors 

3-Color 

2  Colors 

2-Color 
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of  Week 

Publ. 
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Cloaing 
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Progs 

Can 
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extra 
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extra 
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Cyl. 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Discounts 

Available 

Suppl. 

Ink 

Ink 

Pg. -Partial 

Proofs 

Mats 

A>ail. 

COLORADO  (Cont.) 

Martford  Times 

Page 

$420 

PaRe  $305  1000  $165 

All 

Yes 

No 

5-5 

3-3 

No 

N’o 

•leriden  Record- Journal 

1000  $85 

No 

.\'o 

(1)  2  colors  Mon.  Tu. 


CONNECTICUT 


'liddletown  Press 

100(1 

$150 

1000 

$100 

1000 

$50 

No 

All 

Yes 

Yes 

2-2 

2-2 

No 

No 

b'ew  Britain  Herald 

None 

$62 

Yes 

All 

No 

Yes 

Yes 

2-2 

1-1 

Yes 

No 

sVw  Haven  Register  \ 
Tournal-('ouner 

lono 

$350 

1000 

$250 

1000 

$150 

No 

All* 

Yes 

Yes 

Yes 

5-5 

3-3 

No 

No 

VVaterbury  Kepuhlican  \ 
American 

1000 

$150 

1000 

$150 

1000 

$75 

No 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

Yes 

( 1 )  2  A;  .1  colors  <*x  Wed.  Sat. 


DELAWARE 


Wilmington  News  Journal 

PaRe 

$4.50 

1000 

$325 

1000 

$175 

All 

Yes 

Yes 

7.7 

1-1 

No 

Ye-i 

DISTRICT  OF  COLUMBIA 

News  (Tabloid) 

600 

$350 

600 

$250 

600 

$150 

Yes 

All 

Yes 

Yes 

Yes 

.3-3 

1-3 

No 

No 

Washington  Post 

100(1 

$6(K) 

1000 

$400 

1000 

$275 

All 

Yes 

Yes 

5-5 

1-6 

No 

No 

Washington  Star 

1000 

$5.50 

1000 

$375 

1000 

$250 

Yes 

All 

No 

Yes 

Yes 

7-7 

2-6 

No 

No 

FLORIDA 

Bradenton  Herald 

1000 

$70 

All 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Clearwater  Sun 

1000 

$60 

Yes 

MTWTF 

No 

Yes 

No 

3-3 

2-2 

Yes 

No 

Daytona  Beach  News  Journal 

(>00 

$156 

hOO 

$104 

600 

$52 

Yes 

.All 

Yes 

Yes 

Yes 

3-3 

1-2 

Yes 

Yes 

UeLand  Sun  Nc*ws 

600 

$25 

No 

.All 

No 

Yes 

No 

2-3 

No 

No 

Port  Lauderdale  Daily  News 

1000 

50% 

1000 

40% 

1000 

25% 

No 

All* 

Yes 

Yes 

Yes 

5-5 

3-2 

No 

Yfs 

Ft.  Myers  .\cws-l’re,-.s 

1000 

$140 

1000 

$100 

1000 

$55 

No 

All 

Yes 

Yes 

5-5 

3-3 

Yes 

No 

Kt.  Pierce  News-Tribune 

1000 

$50 

All 

Yes 

Yes 

7-7 

2-2 

No 

No 

^lainesville  Sun 

1000 

$130 

1000 

$90 

1000 

$50 

AlP 

Yes 

Yes 

7-7 

2-2 

Yes 

Yes 

Jacksonville  Times  I’nion 
Journal 

None 

$700 

None 

$500 

None 

$300 

No 

All 

Yes 

Yes 

Yes 

10-10 

2-2 

Yes 

Yes 

hCey  West  Citizen 

1000 

$.12  li. 

All 

2-2 

1-1 

l.akeland  I.eiiRer 

1000 

$75 

No 

MTWTF 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

Laice  Wales  Daily  Highlander 

1000 

30% 

5-5 

-Marianna  Jackson  County 
Floridian 

1000 

30% 

All 

Yes 

Yes 

10-10 

2-2 

No 

No 

Miami  Herald 

None 

$700 

None 

$475 

None 

$250 

All* 

Yes 

Yes 

7-7 

1-3 

Yes 

No 

Miami  News 

None 

$400 

None 

$350 

None 

$200 

Yes 

All 

Yes 

Yes 

Yes 

5-5 

1-3 

No 

V>s 

Miami  Beach  Sun 

560 

$50 

.All 

Yes 

Yes 

2-2 

2-2 

Yes 

Yes 

Ocala  Star- Banner 

1000 

35% 

All 

Yes 

Yes 

2-3 

2-1 

Yes 

No 

Orlando  Sentinel  Star 

1000 

$250 

1000 

$200 

1000 

$150 

Yes 

All 

Yes 

V'es 

Yes 

7-7 

2-1 

Yes 

No 

Panama  City  News  Herald 

1000 

40% 

All 

Yes 

No 

2-2 

1-1 

Yes 

No 

Pensacola  News-Journal 

1000 

50% 

1000 

40% 

1000 

35% 

No 

AlP 

No 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

Pompano  Beach  Sun  Sentinel 

1000 

$100 

1000 

$70 

1000 

$40 

No 

All 

Yes 

Yes 

Yes 

5-5 

3-2 

No 

Yes 

Pompano  Beach  Town  News 

1000 

$100 

1000 

$60 

1000 

$40 

Yes 

V'es 

St.  Augustine  Record 

980 

30% 

All 

No 

$10 

7-7 

1-1 

No 

No 

St.  Petersburg  Independent 

1000 

$195 

1000 

$155 

1000 

$90 

All 

Yes 

Yes 

2-2 

3-3 

Yes 

No 

St.  PetersburR  Times 

1000 

$300 

1000 

$225 

1000 

$150 

All 

Yes 

Yes 

Yes 

7-7 

3-3 

Yes 

Yes 

Sarasota  Herald-Tribune  Journal 

1000 

$70 

All 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Sarasota  News 

1000 

$90 

1000 

$65 

1000 

$40 

All 

Yes 

Yes 

3-3 

3-3 

No 

Yes 

Tallahassee  Democrat 

1000 

$125 

1000 

$95 

1000 

$60 

No 

All 

No 

Yes 

V'cs 

1-2 

No 

No 

Tampa  Times  &  Tribune 

1000 

$470 

1000 

$385 

1000 

$300 

No 

All* 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

West  Palm  Beach  Post  &  Times 

1000 

$140 

1000 

$112 

1000 

$95 

All 

No 

Yes 

Yes 

7-3 

2-2 

Yes 

Ves 

Winter  Haven  News-Chief 

PaRe 

$65.86 

ThSu 

No 

5-5 

1-2 

No 

No 

(1)  2  &  3  colors  ex  MTWF 

(2)  2  colors  ex  We<l.  or  Th. ;  3  colors  Sun.  only. 

(3)  2  &  3  colors  MT^FSu 

(4)  2  &  3  colors  ex  Sun. 

(5)  2  &  3  colors  ex  Sun. 

GEORGIA 


Albany  Herald _  500  50%  No  All  No  Yes _ Yes  4-4 _ 2-2  Yes  Yes 


\tlanta  Constitution  Journal 

1000 

$600 

1000 

$600 

^OOO 

$450 

No 

All* 

Yes 

Yes 

Yes 

10-10 

2-2 

Yes 

No 

Augusta  Chrunicle-Herald 

1000 

$125 

Yes 

All 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

Columbus  i-tedger  Enquirer 

1000 

$200 

1000 

$150 

1000 

$100 

No 

All 

Yes 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

Gainesville  Times 

1000 

$35 

All 

Yes 

No 

3-3 

1-1 

No 

No 

Macon  News,  Telegraph 

1000 

$150 

Yes 

-MTuWS 

No 

Yes 

Yes 

2-2 

1-1 

Yes 

No 

MouUi  ie  Observer 

1000 

$35 

No 

All 

No 

Yes 

No 

3-3 

1-1 

Yes 

No 

Savannah  News-Press 

1000 

$275 

1000 

$217 

1000 

$160 

All 

Yes 

Yes 

5-5 

1-1 

No 

Yes 

Thomasville  Times- Enterprise 

None 

$85 

None 

$45 

All 

Yes 

Yes 

3-3 

2-2 

No 

No 

Valdf»sta  Times 

600 

35% 

600 

25% 

All 

Yes 

No 

Waycross  Journal-Herald 

1000 

$35 

1000 

$35 

1000 

$50 

All 

Yes 

Yes 

No 

7-7 

2-2 

No 

No 

West  Point  Valley  Time=-News 

None 

45% 

None 

35% 

None 

35% 

Yes 

All 

No 

No _ 

2-2 

2-1 

No 

No 

(1)  2  &  3  colors  ex  Sat. 
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It’s  right  here 
in  hlack& white* 


THE  GLOBE  LEADS  IN  ROP  COLOR  LINAGE  IN  BOSTON 

The  Boston  Globe's  the  most  colorful  newspaper  in  Boston!  In  1961,  it 
led  the  Herald-Traveler  by  almost  35,000  lines,  the  Record-American  by 
more  than  652,000  lines.  /  The  Globe  is  way  out  front  in  the  use  of 
editorial  color,  too.  In  fashions,  food,  and  features.  The  Globe  uses 
more  color  than  any  other  Boston  paper.  Example;  the  day  after  Colonel 
Glenn's  orbital  flight.  The  Globe  ran  a  color  portrait  of  him  on  page 
one.  There's  a  more  color-receptive  audience  among  Globe  readers,  be¬ 
cause  they  see  more  color.  /  Production-wise,  The  Boston  Globe  is  well 
on  its  way  to  developing  a  complete  color  production  plant  of  its  own. 
/  Find  out  for  yourself  how  The  Boston  Globe  is  continuing  to  dominate 
the  newspaper  scene  in  Boston  ...  in  color  and  black  and  white.  Just 
ask  your  Million  Market  Man  for  a  free  copy  of  "The  Buying  Bostonians" . 
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3  Colors 
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Min.  Size 
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extra 
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2  Colors 
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Min.  Size 

2-Calor 

extra 

charge 

1  Color 
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extra 
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HAWAII 

Hilo  Tribune-Herald 

(lOO 

33-5% 

600 

33!-S% 

All 

Yes 

Yes 

7-7 

2-2 

Yes 

Vo 

Honolulu  Advertiser 

1000 

$150 

1000 

$125 

500 

$100 

Yes 

.Ml  Yes 

Yes 

Yes 

S-5 

1-1 

Yes 

No 

Honolulu  Star  Kulletin 

1000 

$250 

lOOO 

$180 

1 000 

$145 

Yes 

All  Yes 

Yes 

Yes 

4-5 

2-2 

Yes 

Vo 

IDAHO 

Boise  Statesman 

Page 

$120 

1000 

$90 

1000 

$60 

No 

All  .No 

Yes 

^•es 

2-1 

l-I 

Yes 

\o 

Coeiir  d’Alene  I’ress 

1000 

$38.50 

No 

All  Yes 

Yes 

No 

2-2 

1-1 

No 

Y« 

Idaho  Falls  Post-HeRister 

600 

$100 

(.00 

$75 

(4)0 

$45 

All 

Yes 

Yes 

3-3 

5-5 

Yes 

Lewiston  I  rihuiie 

1000 

$150 

1000 

$110 

1000 

$70 

No 

All 

Yes 

Yes 

5-3 

2-2 

Yes 

No 

Nampa-Caldwell  Free  Pre>s 

560 

75% 

5(.0 

50% 

560 

35% 

No 

All  .No 

Yes 

Yes 

3..t 

1-1 

No 

No 

Pocatello  Idaho  Slate  lourn 

al  588 

$100 

588 

$75 

588 

$45 

Yes 

All  Yes 

Yes 

No 

6-6 

1-2 

No 

No 

Twin  Falls  Times-.\ew> 

6tMI 

600 

25% 

600 

25% 

No 

All  No 

Yes 

Yes 

2-1 

Yes 

No 

ILLINOIS 

•Mton  Telesraph 

'i  PK- 

$50 

No 

MTWFS 

Yes 

Yes 

5-5 

2-2 

No 

No 

Aurora  Beacon-NtW'* 

icoo 

$120 

1(100 

$105 

602 

$95 

No 

.MI  Yes 

Yes 

Yes 

7-7 

3-3 

No 

No 

HloomiiiRton  PantaRra}>h 

1000 

$20'i 

1(KM) 

$150 

1000 

$85 

No 

AlP  No 

Yes 

Yes 

S-2 

2-2 

Yes 

No 

<  antori  LedRer 

UMMI 

$611 

1(100 

$45 

10(K) 

$25 

.\o 

All  No 

No 

No 

6-6 

I-l 

No 

Vei 

1  entralia  Sentinel 

1000 

$40 

No 

MTWKS  .No 

Yes 

Yes 

2-2 

1-1 

Yes 

No 

(  hampaiRn-l  rhana  New^  (i 

azetle 

KMM) 

$60 

No 

.MTWFS  No 

Yes 

Yes 

4-4 

2-2 

Yes 

No 

i  hicaRO  American 

Page 

$600 

Page 

$600 

1000 

$500 

MTWTF 

Yes 

No 

6-6 

1-1 

No 

No 

(’hicaRo  Defender 

Page 

25% 

Page 

25% 

1000 

25% 

.\irwT 

Yes 

Yes 

5-5 

No 

No 

('hicaRO  Daily  News 

2480 

$850 

2480 

$850 

1000 

$450 

No 

All  No 

Yes 

Yes 

14-2 

2-2 

No 

5es 

(  hicaRO  Sun-Times 

1200 

$650 

1 200 

$650 

1200 

$350= 

No 

All  No 

Ves 

No 

14-14 

2-2 

No 

Yes 

C  hicaRO  Tribune 

Page 

$1025 

Page 

$1025 

1000 

$775 

Ves 

All  Yes 

No 

No 

6-2 

1-2 

No 

No 

Dixon  Telegraph 

*4  pg. 

75% 

li  P8- 

50% 

'/*  I>(t- 

25% 

All 

Yes 

Yes 

10-10 

4-4 

Yes 

No 

DuUuoin  Call 

UH)0 

$25 

All 

Yes 

No 

7-7 

2-2 

No 

No 

KdinRham  News 

1260 

$45 

No 

•Ml 

Yes 

No 

3-3 

2-2 

No 

No 

Klgin  Courier- News 

1000 

$120 

1000 

$105 

1000 

$95 

Yes 

All  No 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Freeport  Journal-Standard 

Page 

$70 

Page 

$55 

1000 

$35 

No 

All  Yes 

Yes 

Yes 

7-7 

2-3 

No 

Yes 

Oalcshurg  ReRister-Maii 

1 000 

$100 

1000 

$75 

1000 

$50 

Yes 

All  No 

Yes 

Yes 

4-4 

2-2 

Yes 

Yes 

HarrisburR  Register 

1200 

$30 

No 

MTF  No 

Yes 

No 

2-2 

1-1 

No 

Yes 

Joliet  Herald-News 

Page 

$150 

1000 

$125 

1000 

$60 

SMTFS  Yes 

Yes 

Yes 

7-7 

2-1 

Yes 

No 

Kankakee  Journal 

1000 

$160 

1000 

$95 

1000 

$65 

No 

All  No 

Yes 

No 

3-3 

1-1 

Yes 

No 

Kewanec  Star-C'ourier 

Page 

$340.80 

Page 

$340.80 

1000 

$140 

No 

All 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

I-aSalle-Peru  News  Tribune  2000 

$140 

1500 

$100 

1000 

$60 

No 

All  No 

Yes 

Yes 

5-5 

4-4 

Yes 

No 

.Macomb  Journal 

1000 

$30 

No 

All  No 

Yes 

No 

3-3 

2*2 

Yes 

No 

Mattoon  lournal  (iazette 

None 

$80 

None 

$50 

No 

All 

Yes 

Yes 

3-3 

1-1 

No 

No 

Moline  Dispatch* 

KKHI 

$24(1 

1000 

$212 

1000 

$102 

All  No 

Yes 

Yes 

5-5 

1-1 

Yes 

Yes 

Monmouth  Review  Atlas 

Page 

$105 

None 

$70 

None 

$35 

Ves 

All  Yes 

Yes 

Yes 

2-2 

1-1 

No 

No 

Mt.  Vernon  Register  News 

None 

$60 

All 

No 

Yes 

3-3 

1-2 

No 

No 

Ottawa  Re]»ublican-Times 

980 

$80 

980 

$40 

No 

All  No 

Yes 

No 

4-4 

1-1 

No 

No 

I’ekin  Times 

1000 

$50 

Yes 

All  No 

Yes 

No 

7-5 

2-2 

No 

No 

I’eoria  Journal  Star 

1000 

$250 

1000 

$192.50 

1000 

$125 

All 

Yes 

Yes 

5-5 

1-2 

Yes 

No 

Quincy  Herald-Whig 

1000 

$50 

No 

All  ex  Th.  No 

Yes 

Yes 

2-2 

1-1 

Yes 

No 

Rockford  Star-Register-Republic  1000 

$275 

1000 

$225 

1000 

$130 

Yes 

All  No 

Yes 

Yes 

7-7 

1-1 

Yes 

No 

Rock  Island  .\rgus^ 

1000 

$240 

1000 

$212 

1000 

$102 

No 

All  Yes 

Yes 

Yes 

S-5 

1-1 

Yes 

Yes 

Sjiringfield  State  lournal 

&  Register 

1000 

$240 

1000 

$185 

1000 

$120 

.All  Yes 

Yes 

Yes 

3-3 

2-2 

Yes 

Yes 

Sterling  Gazette 

*4  PK- 

$25 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Taylorville  Breeze-Courier 

None 

$50 

None 

$25 

No 

All  No 

Yes 

Yes 

2-2 

1-1 

No 

No 

Waukegan  News-Sun 

1000 

$54 

1000 

$45 

1000 

$36 

No 

AlP  Yes 

^•es 

Yes 

5-5 

2-2 

Yes 

No 

(1)  2  &  3  colors  ex  M,  Sat. 

(2)  2  &  3  color.s  4-day  option  $550. 

(3)  Comb,  with  Rock  Island  -•XrRUs 

(4)  Comb,  with  Moline  Dispatch 

(5)  3  color.s  ex  Tu.;  1  color  Tu.  only 

INDIANA 

BloominKton-Redford  Herald 


Telephone-Times-  Mail' 

1000 

$90 

Yes 

MTT.S 

Yes 

No 

6  6 

3-3 

No 

No 

Columbus  Republican 

Page 

$85 

Page 

$50 

Ves 

All 

No 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Conncrsville  News  Fxaminer 

600 

$40 

All 

No 

No 

2-2 

1-1 

No 

Ves 

Crawfordsville  Journal  &  Review 

1000 

$90 

1000 

$50 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

Yes 

Yes 

Elkhart  Truth 

1000 

$100 

1000 

$60 

Ves 

All 

^'es 

Yes 

^'es 

2  2 

2-2 

No 

No 

Evansville  Courier-Press 

Page 

55% 

1000 

50% 

1000 

45  7e 

Yes 

All 

Yes 

Yes 

Yes 

10-10 

2-2 

No 

Yes 

Fort  Wayne  JournaLGazette 
News- Sentinel 

1000 

$530 

1000 

$425 

1000 

$150 

No 

All 

■k'es 

Yes 

Yes 

.5-5 

1-2 

No 

Yes 

Frankfort  Times 

%  PK- 

$50 

No 

1  WS 

No 

Yes 

Yes 

2-2 

2-1 

No 

No 

Gary  Post-Tribune 

1000 

$200 

1000 

$170 

1000 

$110 

Yes 

All 

Yes 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Goshen  News 

1000 

$90 

1000 

$60 

1000 

$34 

No 

All 

No 

Yes 

Yes 

4-4 

2-2 

5es 

No 

Hammond  Times 

1200 

$235 

1000 

$190 

1000 

$130 

All 

\es 

Yes 

Ws 

7-7 

2-2 

Yes 

No 

Indianapolis  Star  and  News 

1000 

$500 

lOOO 

$400 

1000 

$300 

Yes 

All 

No 

Yes 

Yes 

7-7 

2-4 

No 

No 

Indianapolis  Times 

1000 

$300 

1000 

$230 

1000 

$160 

No 

AIF 

No 

Yes 

Yes 

3-3 

2-1 

Yes 

No 

Kokomo  Tribune 

1000 

$140 

1000 

$150 

1000 

$60 

No 

AlP 

No 

Yes 

No 

7-7 

2-2 

Yes 

No 

I-afayette  Journal  &  Courier 

1000 

$160 

1000 

$120 

600 

$80 

Yes 

.Ml 

Yes 

Yes 

Yes 

2-2 

2  2 

Yes 

No 

Logamport- Pharos  Tribune 
&  Press 

1000 

$135 

1000 

$90 

1000 

$50 

No 

.Ml« 

No 

Yes 

Yes 

4-4 

1-1 

Yes 

No 

Marion  Oironicie, 
I-^ader-Tribune 

None 

$100 

None 

$80 

None 

$50 

Yes 

All 

5es 

Yes 

No 

5-5 

1-3 

Yes 

No 
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ST  PETERSBIRG.  FLORIDA.  SATL'RDAY,  FEBRl'ARY  24.  1962 


ASTRONAUT  HAILED  BY  PRESIDENT.  REUNITED  WITH  FAMILY 


WUtdy.  Warm 

4a*  K'aUaf*4  tiavm  lata 

^*aN  rrafl  aarmta  far  A 
•  ■4a  It’ll  «4k.  hltferr 
la  altawrr*  lav  IMI.  blfk 

arratarra.  laral  arailrr 


§t.  frtpraburg  SlimpB 


Cape  Goes  In  Orbit  For  A  Hero 


Huge  Crowds 
Cheer  Return 
Of  John  Glenn 

Vfnrr  flho/nl  «/  tls\  1.4  Fiiiinnsl,  S-.4. 

CAPE  ('A.NAVERAI.  <T»  —  .Vatrooiut  John  II. 
r.lrnn  Jr  reiutned  m  triumphant  homrrnmms  to  hiA 
;umpini;  olf  place  >r«trrdav  and  re<eived  the  fulleat 
homage  of  a  grateful  naiirai  from  I’reaKlent  Kennedt 
Tnr  Prrvdrw  la  ibia. 

apra* ling  »pacrpart  la  prai«r, 


The  Colorful  Return  Of  A  Space  Hero 


H(  HAS  OISCIfLINE.  HUMILtTY 


Astronaut  Glenn: 
Portrait  Of  A  Pro 


Less  than  24  hours  after  Astronaut  John  H.  Glenn  Jr. 
received  a  tumultuous  home-coming  at  Cope  Canav¬ 
eral,  The  St.  Petersburg  Times  ran  two  full-color  pic¬ 
tures  of  the  event.  This  is  enterprise  typical  of  o  dy¬ 
namic  newspaper.  Whether  color  or  black  and  white. 
The  Times  spares  no  effort  to  bring  its  readers  the 
living,  vibrant  news  within  hours.  This  attachment  to 
the  best  in  journalism  has  bred  such  depth  of  reader- 
ship  that  advertisers  reap  beyond  -  expectation 
rewards. 


Glenn  Comes  Home  ...  in  color! 


§’t-  ^Ptprsburg  HimpB^  . 

Represented  by  Story,  MARKETS 


Brooks  and  Finley 


Dili*  HoIMm  Sfreek 


Eii4s  At  41:  floiit 


It  SpeBtf  Piet  leC 


Daily  Newspapers  offering  ROP  color:  rotes  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March.  1962 


3  Colors 
and  Black 
Min.  Sue 

3-Color 

citra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Calor 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Week 
Color  IS 
Available 

Publ. 

Tabloid 

Suppl. 

standard 

Process 

Ink 

Mix 

Special 

Ink 

Closing 
days  for 
Material 

Pg. -Partial 

Number 

Progs 

and 

Proofs 

Can 

Patch 

Mats 

ith 

tyl. 

Avail. 

INDIANA  (Cont.l 

MichiRan  City  Nrws-Dispatrh 

1000 

$150 

1000 

$100 

1000 

$50 

No 

.Ml 

No 

Yes 

No 

5-5 

2-2 

Ye.s 

No 

.Mishawilka  Times 

lOOU 

$100 

1000 

$60 

Yes 

.Ml 

Yes 

Ye« 

Ye> 

3-3 

2-2 

No 

No 

Muncie  I’rrss,  Star 

1000 

$225 

lOOO 

$150 

1000 

$75 

a\o 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

Yes 

New  Albany  I..edger  and  Tribune 

588 

30% 

All 

Yes 

Yes 

4-4 

2-2 

So 

No 

Xrw  Castle  Courier-Times 

None 

$120 

None 

$60 

No 

\VK 

No 

V'es 

No 

3-3 

2-2 

So 

No 

I’eru  Tribune 

None 

$105 

None 

$70 

None 

$35 

No 

All 

No 

Yes 

Yes 

3  3 

1-1 

Yes 

Yes 

Plymouth  Pilot  &  News 

I’aRe 

$120 

Page 

$80 

'4  PK- 

$35 

No 

MTWKS 

No 

Yes 

No 

4-3 

2-2 

Yes 

No 

Rushville  Republican-Telegram 

1000 

$35 

All 

No 

No 

4-4 

2-2 

No 

No 

Seymour  Tribune 

1000 

$90 

1000 

$45 

No 

All 

No 

Yes 

Yes 

5-3 

3-2 

No 

Yes 

Shelbyville  News 

1000 

$70 

1000 

$35 

All 

Yes 

Yes 

4-4 

2-2 

No 

No 

South  Bend  Tribune 

1000 

$300 

lOOO 

$250 

1000 

$135 

Yes 

All 

Yes 

Yes 

Yes 

7-7 

1-2 

Yes 

No 

Waba-sh  Plain  Dealer 

None 

$70 

None 

$35 

MTuFS 

Yes 

Yes 

3-3 

2-2 

No 

No 

Warsaw  Times  l'nion 

None 

$40 

MTuSu 

No 

Yes 

14-14 

2-2 

Yes 

No 

( 1 )  Bedford  &  Bloominglon  sold  in  comb.  only. 

(2)  2  &  3  colors  ex  Sun. 

(3)  2  &  3  colors  ex  Wed.  Th. 

14)  3  colors  ex  Sun.  Wed. 

IOWA 


Ames  Tribune  %  pg.  $30  .\ll _  Yes  Yes  7-7 _ 2^3 _ V' es  No 


Burlington  Hawk-Kye 

1000 

$120 

1000 

$90 

1000 

$60 

No 

All 

No 

Yes 

Yes 

3  4 

2-2 

V'es 

Yes 

Carroll  Times  Herald 

None 

$35 

No 

MTTFS 

No 

No 

4-4 

2-2 

No 

Yes 

('edar  Rapids  (iazette 

Page 

$250 

Page 

$20U 

1000 

$100 

No 

All 

No 

V'es 

Yes 

3-3 

2-2 

No 

No 

t'linton  Herald 

1000 

$60 

Yes 

All 

No 

V'es 

V'es 

3-5 

2-2 

No 

.No 

(*ouncil  Bluffs  Non(>areil 

1000 

$160 

1000 

$110 

1000 

$60 

.MI> 

No 

V'es 

V'es 

3-3 

1-1 

Yes 

No 

Daveniwrt  Times- democrat 

1000 

$224 

1000 

$224 

1000 

$110 

No 

All 

Yes 

V'es 

V'es 

3-3 

2-2 

Yes 

No 

lies  Moines  Register  Sc  Tribune 

Page 

$500 

Page 

$500 

Page 

$350 

Yes 

All 

Yes 

V'es 

Yes 

6-5 

1-2 

No 

No 

Dubuque  Telegraph-Herald 

1000 

30% 

All 

V'es 

No 

4-4 

2-2 

No 

No 

Fort  Dodge  Messenger  ilt 
(‘hronitle 

Page 

$120.74 

1000 

$49 

1000 

$25 

No 

All 

No 

V'es 

V'es 

3-2 

I-l 

Yes 

Yes 

Iowa  City  Press-Citizen 

'/i  !«■ 

$70 

!4  pg. 

$45 

No 

All 

No 

V'es 

No 

7-7 

I-l 

No 

No 

Keokuk  Daily  Gate  City 

1000 

$75 

1000 

$55 

1000 

$35 

No 

All 

No 

Yes 

V'es 

3-2 

2-2 

No 

Yes 

.Ma.son  City  Globe-Gazette 

1000 

25% 

No 

All 

Yes 

Yes 

V'es 

3-3 

1-1 

V'es 

No 

.Mu.scatine  Journal 

1000 

$45 

1000 

$45 

1000 

$35 

All 

No 

V'es 

V'es 

3-3 

1-1 

V'es 

No 

Newton  News 

Page 

25% 

All 

V'es 

No 

6-6 

1-1 

Yes 

No 

Oskaloosa  lierald 

1000 

50% 

No 

All 

No 

Yes 

No 

b-6 

1-1 

No 

Ves 

1000 

bsiesi 

30% 

25% 

No 

AlP 

No 

Yes 

Yes 

3-3 

2-1 

No 

No 

■■■■1 

Page 

.50% 

.Ml 

No 

No 

2-2 

1-1 

No 

No 

-Sioux  City  journal.  Tribune 

Page 

35% 

Page 

35% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

7-7 

2-2 

No 

No 

Spencer  Reporter-Times 

1000 

$.03  li. 

All 

No 

No 

5-5 

1-1 

No 

No 

Waterloo  C'cmrier 

Page 

$250 

Page 

$175 

1000 

$85 

AH 

No 

V'es 

Yes 

7-7 

1-1 

No 

Yes 

(1)  2  &  3  colors  ex  Th. 

(2)  2  &  3  colors  ex  Nl,  Sat. 


KANSAS 

.Arkansas  City  Traveler 

1000 

35% 

AH 

Yes 

Yes 

3-3 

2-2 

No 

No 

•Mchison  Globe 

1000 

$30 

No 

SMW 

No 

V'es 

Yes 

■7.2 

1-1 

Yes 

No 

Coffe>ville  Journal 

'4  pg- 

$20 

'A  pg. 

25% 

No 

All 

No 

V'es 

No 

3-3 

1-2 

No 

No 

Dodge  City  (ilobe 

1000 

$35 

No 

All 

No 

Yes 

V'es 

3-3 

2-2 

No 

No 

K1  Dorado  Time^ 

1000 

$47.65 

No 

All 

No 

V’es 

Yes 

2-2 

2-2 

No 

No 

Fort  Scott  Tribune 

None 

$25 

All 

V'es 

V'es 

V'es 

7-7 

2-2 

Yes 

No 

Garden  City  Telegram  .None 

$25 

None 

$25 

None 

$25 

No 

All 

V'es 

V'es 

Yes 

3-2 

2-3 

No 

V’es 

<ireat  Bend  Tribune  Page 

$100 

Page 

$75 

1000 

$30 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Hays  News  UKJO 

$60 

1000 

$50 

1000 

$40 

No 

AlP 

No 

Yes 

Yes 

3-3 

2-1 

Yes 

No 

Hutchinson  New.s  None 

$235 

None 

$180 

None 

$100 

V'es 

All 

No 

Yes 

No 

9-9 

2-2 

No 

Ves 

Indei^endence  Reporter 

1000 

$35 

All 

Yes 

No 

12-12 

2-1 

No 

No 

Junction  City  Cnion  1000 

$115 

1000 

$80 

lOOO 

$45 

All 

No 

Yes 

Yes 

2-2 

1-1 

Yes 

Yes 

Kansas  ('ity  Kansan  1000 

$175 

1000 

$120 

1000 

$65 

No 

All 

Yes 

V'es 

V'es 

3-3 

I-l 

Yes 

No 

Lawrence  Journal  World  1000 

$130 

1000 

$95 

1000 

$60 

No 

.Ml 

No 

V'es 

V'es 

2-2 

1-1 

Yes 

V  es 

Leavenworth  Times 

1000 

25% 

No 

All 

No 

No 

No 

4-4 

2-1 

No 

No 

Liberal  Southwest  Times 

1176 

$50 

All 

No 

No 

Manhattan  Mercury 

1000 

30% 

No 

All 

Yes 

Yes 

3  3 

1-1 

Yes 

No 

Newton  Kansan 

1000 

$25 

All 

No 

No 

.3-3 

2-2 

No 

No 

Ottawa  Herald 

'A  pg- 

$35 

TWFS 

No 

Yes 

No 

4-4 

2-1 

No 

No 

Par^on^  Sun 

Page 

25% 

No 

All 

Yes 

No 

No 

5-5 

1-1 

No 

No 

Pittsburg  Headlight,  Sun 

1000 

35% 

No 

TuF 

No 

V'*s 

No 

2-2 

1-1 

No 

No 

Pratt  Tribune 

588 

$50 

All 

V'es 

V'es 

4-4 

1-2 

No 

No 

Topeka  Capital,  State  Journal  None 

$300 

None 

$212.50 

None 

$125 

V'es 

AllexS 

No 

Yes 

V'es 

4-4 

1-1 

Yes 

No 

Wichita  Eagle  and  Beacon  1000 

$300* 

1000 

$275* 

1000 

$175* 

Yes 

All 

Yes 

Yes 

V'es 

7-7 

2-2 

No 

No 

Winfirfd  Courier 

None 

$.30 

All 

Ye.s 

Yes 

2-2 

2  2 

No 

No 

(1)  1  color  ex  MTTF:  3  colors  ex  Su.Wed. 

(2)  For  daily  a.m.  is  p.m.  min.  charge 

1,000  li. 

KENTUCKY 

.Ashland  Independent  Page 

75% 

1000 

50% 

1000 

25% 

AlP 

V'es 

Yes 

.3-3 

2-2 

Yes 

No 

Bowling  Green  Park  ('ity  News 

1000 

25% 

All 

No 

Yes 

No 

3-3 

1-1 

No 

No 

(jlasgow  Times 

None 

$35 

None 

$25 

All 

Yes 

Yes 

2-2 

2-2 

No 

No 

Hot>kinsviIie  Kentucky  New  Era 

1000 

$40 

Yes 

■Ml 

No 

Yes 

Yes 

4-3 

2-1 

No 

Yes 

Lexinfftisn  Herald,  l.eader 

1000 

$125 

No 

All 

No 

Yes 

No 

7  7 

2-1 

No 

No 
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Among  evening  newspapers,  the 
Long  Beach,  California  Press-Telegram  is 

First  on  the  Coast 


Independent 


Morning /Etening/Sunday 


Ripristntid  nationally  by 
RIDDER-JOHNS,  INC. 


with  the  most 
ROP  color  advertising 

.  .  .  the  Independent  is  second 
in  the  morning  field! 


You  can  depend  on  top  quality  printing  when  the 
Long  Beach  Independent,  Press-Telegram 
publishes  your  color  advertisement.  These 
newspapers  have  the  know-how  and  the  equipment 
to  do  it.  Ask  your  Ridder-Johns  man 
to  show  you  some  samples. 


Long  Beach, 
California 
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The  case  of  the 
underestimated  color 
campaign 


Tjiis  stunning  color  campaign  in  the  Chicago 
Tribune  achieved  what  every  advertiser  secretly 
ho|)es  for. 

It  was  an  instantaneous  sales  success.  It  won 
the  special  Creativity  Award  for  color  advertis¬ 
ing  from  Editor  &  Publisher  magazine.  It  in¬ 
spired  complimentary  phonecalls,  letters... even 
poetry  from  readers. 

Yet  this  advertising,  planned  as  13  color  pages 
to  run  exclusively  in  the  Chicago  Tribune,  was 
canceled  after  the  fourth  ad.  Why? 

The  answer  has  its  beginning  last  spring. 
Burny  Bros.,  a  bakery  which  had  used  virtually 
no  advertising  in  its  51  years  of  business,  was 
opening  a  modern  new  baking  plant  in  suburban 
Northlake.  After  a  careful  marketing  study,  the 
decision  was  made  to  embark  on  a  color  cam¬ 
paign  in  the  Tribune. 

The  company’s  advertising  agency,  Henri, 
Hurst  &  McDonald,  created  a  truly  beautiful 
series  of  ads.  Technic-al  assistance  was  furnished 
by  the  Tribune’s  production  staff.  And  the  first 
four  ads  appeared  in  quick  succession  beginning 
March  3,  1961. 

Mr.  Thomas  Flood,  advertising  manager  for 
Burny  Bros.,  tells  what  happened  next: 

"Not  only  did  customers  flock  to  our  stores,  but 
a  leading  trade  paper  wrote  an  editorial  on  the 
fine  job  our  advertising  was  doing  for  the  bak¬ 
ing  industry.  Newspapers  in  other  parts  of  the 
country  requested  the  ads  for  use  with  local 
bakeries. 


"We  received  many  complimentary  letters  and 
phone  calls  from  Tribune  readers.  One  woman 
even  wrote  a  poem.  Customers  kept  phoning  to 
ask  where  they  could  buy  our  products.  Even 
our  agency  was  besieged  by  requests  from  other 
clients,  because  their  wives  found  our  stores 
sold  out  when  they  went  shopping." 

Each  ad  invited  readers  to  "Bring  home  some¬ 
thing  good  from  Burny  Bros.,’’  and  thousands 
of  Tribune  readers  took  them  at  their  word. 
Resfionse  soon  reached  such  pro|K)rtions  that 
the  company  couldn’t  bake  enough  bread,  cakes 
and  rolls  to  satisfy  the  demand.  Rather  than 
incur  customers’  displeasure,  the  c-ompany  de¬ 
cided  to  halt  its  color  campaign  just  eight  weeks 
after  it  began. 

As  late  as  October  1,  Mr.  Camille  Burny,  Jr., 
said,  "We  are  still  operating  at  capacity  but  we 
like  to  take  our  time  at  Burny  Bros.  High  qual¬ 
ity  bakery  products  can’t  be  hurried.  As  new 
techniques  increase  production  at  our  larger  new 
plant,  we  will  be  able  to  resume  our  |)lanned 
advertising — especially  of  many  exciting  new 
items  we  have  been  perfecting.  Still,  I  wish  we 
had  built  our  new  plant  twice  the  size.” 

With  a  wistful  thought  for  the  nine  color 
pages  as  yet  unborn,  unsung . . .  and  unpublished, 
we  at  the  Chicago  Tribune  echo  his  wish.* 

MORAL  FOR  ADVERTISERS:  Nothing  sells— 
Chicago  like  Tribune  advertising — especially 
Tribune  color  advertising.  But  please,  please, 
check  your  production  capacity  first. 


QTxihiiiije 

THE  WORLD’S  GREATEST  NEWSPARER 


*As  this  ad  went  to  press,  Burny  Bros,  supplied  a  Bttinq 
climoi  by  resuminq  its  Tribune  color  compoiqn  on 
February  9,  1962.  Havinq  read  what  it  did  for  Burny  Bros., 
perhaps  you'd  like  to  see  what  Tribune  color  could  do  tor  you. 
We'd  welcome  the  opportunity  to  discuss  it  with  you. 

Call  a  Tribune  representative  for  the  full  story. 
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^  COLORFUL 
SEATTLE 


What  could  be  more  colorful  than  Seattle  this 
World’s  Fair  Year  of  1962?  Space  Needle,  Monorail, 
Exhibitions  from  40  nations  and  10  million  visitors 
will  add  to  the  hustle  and  bustle  that  makes  Seattle 
the  most  responsive  market  in  the  nation. 

And  Seattle  is  a  colorful  world  for  advertisers,  ;;oo — 
thanks  to  The  Seattle  Times  . . .  Seattle’s  most  color- 
full  newspaper.  The  Times  sells  with  color  as  no 
other  newspaper  in  the  Pacific  Northwest. 

The  Times  is  first  in  Seattle,  third  on  the  Pacific 
Coast,  23rd  in  the  U.  S.  in  ROP  color. 

• 

THE  TIMES  IS  RECOGNIZED 
AS  PRINTING  SOME  OF  THE 

BEST  COLOR 

IN  THE  NATION 

WE’VE  PRINTED  ROP  COLOR  FOR 
MORE  THAN  HALF  A  CENTURY 

For  COLOR  that  sells  in  colorful  Seattle  .  .  .  look  to 

STbc  Seattle  S[imes 

Represented  by  O’Mara  &  Ormsbee,  Inc. 

New  York,  Detroit,  Chicago,  Los  Angeles  and  San  Francisco 
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2-4 

Yes 

No 

KenneW  Democrat 

1000 

$75 

moc 

$60 

1000 

$40 

All 

Yes 

7-7 

Yes 

Mexico  Ledger 

1000 

$120 

1000 

$85 

1000 

$50 

MTWFS 

Yes 

Yes 

6-6 

No 

No 

Neosho  News 

'A  [«• 

$120 

A  i«- 

$80 

V*  pg. 

$40 

No 

All  No 

Yes 

No 

3-2 

1-1 

No 

No 

Nevada  Mail 

A  !«. 

$25 

No 

All  No 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

St.  Joseph  News- Press  &  Gazette  1000 

$285 

lOOO 

$205 

1000 

$125 

No 

All  No 

Yes 

Yes 

7-7 

2-2 

Yes 

Yes 

St.  Louis  Globe*  Democrat 

1000 

$575 

1000 

$425 

1000 

$325 

Yes 

All  No 

Yes 

Yes 

2-2 

3-3 

No 

No 

St.  Louis  Post-Dispatch 

Page 

$600 

1000 

$450 

1000 

$350 

Yes 

All  No 

Yes 

Yes 

2-2 

3-3 

No 

No 

64  EDITOR  ac  PUBLISHER  for  March  31,  1962 


■ 


SELL  IN  KANSAS  CITY  WITH  COLOR 

in  the  Kansas  City  Star,  winner  last  year  of  a  first  prize  award  in  Editor  and  Publisher’s 
color  contest. 

A  Daniel  Starch  and  Staff  survey  reveals  Kansas  Citians  read  their  Star  intensively — 
and  respond  accordingly.  Last  fall  Skelly  Oil  marketers  were  astounded  to  learn  through 
the  Starch  study  that  395,467  men  saw  their  page  ad  on  car  winterizing  and  375,359  of 
them  identified  it  as  a  Skelly  ad.  This  page  was  black  and  white.  Imagine  the  leader¬ 
ship  of  the  same  ad  in  vivid,  glowing  Star  color! 

But  whether  you  buy  color  or  black  and  white.  The  Star  puts  behind  your  promotion 
the  overwhelming  sales  impact  of  a  94% -home  delivered  morning,  evening  and  Sunday 
circulation  that  exceeds  675,000  copies  daily.  Get  in  touch  NOW  with  a  Star  repre¬ 
sentative  and  get  in  the  money  in  the  market  Sales  Management’s  Survey  of  Buying 
Power  rates  FIRST  in  sales  activity  among  million-person  markets. 

THE  KANSAS  CITY  STAR 


Voted  by  newspaper  publishers  one  of  America’s  top  10  dailies 
Chicago  Office:  202  So.  State  St.,  Phone  WE  9-0532  •  New  York  Office:  21  E.  40th  St..  Phone  MU  3-6161 


strict  uniformity,  maximum  clarity 
from  proof  through  press  run 


With  ANPA-AAAA  Approved 
Sinclair  &  Carroll 
Newspaper  BQP  Colors 

Why  do  SINCLAIR  AND  CARROLL  ANPA-AAAA 
APPROVED  COLORS  make  good  sense  to  quality- 
minded  newspapers  and  advertisers? 

Because  here  are  inks  with  uniformity  and  clarity  so 
rigidly  controlled  that  they  have  been  acknowledged 
throughout  the  world  as  the  standard  for  ROP  colors. 

What  this  means  to  a  newspaper  is  the  superlative 
color  work  that  pays  off  in  advertiser  satisfaction  and 
increased  color  linage  ...  to  an  advertising  agency 
the  positive  assurance  of  uniform  quality  throughout 
the  entire  media  list. 

Use  your  Sinclair  and  Carroll  Color  Book  and  see  for 
yourself  why  these  ANPA-AAAA  APPROVED  INKS 
will  make  good  sense  to  you. 

•> 


COn 

INC. 


440  W.  Superior  St.,  Chicago 


591  11th  Ave.,  New  York 
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When  you 
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ROP... 


think 


GLASS  MATS 


COLOR 
PRODUCTION 
SERVICE,  INC. 

733  THIRD  AVE..  ^EW  YORK  17.  N.  Y. 
Yukon  6.7730 
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Can 
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Min.  Size 
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OHIO 


Akron  Beacon  Journal 

Page 

$450 

Page 

$300 

1000 

$150 

No 

All  No 

Yes 

Yes 

7-7 

1-4 

No 

No 

Ashland  Times-Gazette 

600 

$75 

No 

All  No 

Yes 

No 

12 

No 

No 

Ashtabula  Star-Beacon 

1008 

$60 

1008 

$60 

No 

All  Yes 

Yes 

No 

6-6 

I-l 

No 

No 

Athens  Messenger 

1000 

$50 

All 

Yes 

Yes 

2-2 

->.2 

No 

No 

Bowling  Green  Sentinel-Tribune 

600 

$75 

600 

$50 

MTuF.S  No 

Yes 

No 

.5-5 

3-2 

No 

No 

Cambridge  Jeffersonian 

600 

$100 

600 

$75 

600 

$50 

All  No 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Canton  Repository 

Page 

$.100 

Page 

$200 

1000 

$100 

Yes 

All  No 

Yes 

Yes 

5-5 

2-2 

Yes 

No 

Celina  Standard 

'A  PK. 

$.50 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

Yes 

Cincinnati  Enquirer 

1000 

$400 

840 

$2<>0 

840 

$180 

All 

Yes 

Yes 

4-4 

2  4 

No 

Yes 

Cincinnati  Post  &  Times-Star 

1000 

$400 

1000 

$290 

600 

$180 

Yes 

All  Yes 

Yes 

Yes 

3-3 

3-3 

Yes 

No 

Circleville  Herald 

None 

$50 

No 

MTiiFS  No 

Yes 

No 

3  2 

1-1 

No 

No 

Cleveland  Plain  Dealer 

Page 

$800 

Page 

$790 

600 

$325 

Yes 

All  Yes 

Yes 

Yes 

7-7 

3-2 

No 

No 

Cleveland  Press  &  News 

Page 

$1077.. 10 

Page 

$957.60 

1000 

$350 

Yes 

All  Yes 

Yes 

Yes 

7-5 

3-2 

No 

No 

Columbus  Disi^atch  & 
Citizen-Journal 

1000 

$350 

1000 

$250 

1000 

$175 

No 

All  Yes 

Yes 

Yes 

66 

2  2 

Yes 

No 

Conneaut  News-Herald 

1000 

$60 

All  ex  Th 

No 

No 

6-6 

2-2 

No 

No 

Dayton  Journal  Herald,  News 

Page 

55% 

Page 

45% 

1000 

35% 

No 

All  Yes 

Yes 

Yes 

7-4 

2-3 

No 

No 

Defiance  Crescent-News 

Page 

$115 

Page 

$85 

1000 

$50 

No 

All 

Yes 

No 

3-3 

1-1 

No 

Yes 

Dover  Reporter 

None 

$45 

No 

All  Yes 

Yes 

Yes 

7  4 

2-2 

No 

No 

East  Liverpool  Review 

1000 

$50 

No 

All  No 

Yes 

No 

4-4 

1-1 

No 

No 

Elyria  Chronicle-Telegram 

1000 

$175 

1000 

$125 

1000 

$75 

All  No 

Yes 

No 

5-5 

2-2 

Yes 

No 

Findlay  Republican-Courier 

1000 

$75 

1000 

$50 

All  .No 

Yes 

Yes 

5-5 

1-1 

No 

No 

Fostoria  Review-Times 

672 

50% 

No 

All  No 

Yes 

Yes 

4-4 

2-2 

Yes 

No 

Fremont  News-Messenger 

1000 

$75 

1000 

$55 

1000 

$30 

No 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Geneva  Free  Press 

1000 

$110 

Yes 

All  No 

Yes 

No 

6-6 

2-2 

No 

No 

Hamilton  Journal-News 

1000 

$155 

1000 

$120 

1000 

$75 

No 

All 

Yes 

Yes 

4-4 

1-1 

No 

No 

Ironton  Tribune 

1000 

$50 

All 

Yes 

Yes 

2-2 

2-2 

No 

No 

Kenton  Times 

1000 

$150 

1000 

$100 

1000 

$50 

No 

All  No 

V'cs 

No 

3-3 

1-1 

Yes 

Yes 

Lancaster  Eagle-Gazette 

1000 

$50 

.Ml  ex  Th 

Yes 

No 

7-7 

2-2 

No 

No 

Lima  Citizen 

1000 

$50 

All 

Yes 

No 

2-2 

2-2 

No 

No 

Lima  News 

1000 

35% 

All 

Yes 

No 

2-2 

1-1 

No 

Yes 

I^ain  Journal 

1000 

$200 

1000 

$150 

1000 

$100 

Yes 

All  No 

Yes 

Yes 

3-3 

2*2 

Yes 

No 

Mansfield  News-Journal 

1000 

$150 

1000 

$120 

1000 

$75 

Yes 

All  Yes 

Yes 

Yes 

3-3 

Yes 

No 

Marietta  Times 

None 

$100 

None 

$75 

None 

$50 

No 

All 

Yes 

Yes 

5-2 

2-2 

Yes 

No 

Marion  Star 

1000 

$50 

All 

Yes 

Yes 

44 

2-2 

Yes 

Yes 

Martins  Ferry-Bellaire 

Times- Leader 

1000 

$175 

1000 

$125 

1000 

$75 

No 

All  No 

Yes 

Yes 

6  6 

1-1 

Yes 

Yes 

Middletown  Journal 

1000 

$75 

MTWFS 

No 

Yes 

6-6 

2-2 

No 

No 

Mount  Vernon  News 

1000 

$50 

No 

MTuFS  No 

Yes 

No 

3-3 

No 

No 

Newark  ^Xdvoi'ate  & 

American  Tribune 

1000 

$105 

1000 

$60 

MTWFS 

No 

Yes 

7-7 

4-4 

No 

No 

New  Philadelphia  Times 

600 

$60 

MTWFS 

Yes 

No 

2-2 

1-1 

Yes 

No 

Painesville  Telegraph 

1000 

$125 

1000 

$100 

1000 

$75 

No 

All  Yes 

Yes 

Yes 

5-5 

1-1 

Yes 

Yes 

Portsmouth  Times 

1000 

$75 

All  ex  F 

Yes 

Yes 

3-3 

2-2 

No 

Yes 

Kavena-Kent  Record-Courier-Tribune 

1000 

$75 

No 

MTWTF  No 

Yes 

No 

2-7 

1-1 

Yes 

Yes 

Salem  News 

1000 

$50 

No 

All  No 

Yes 

No 

6-6 

1-1 

No 

No 

Sandusky  Register 

1000 

$100 

1000 

$65 

No 

All  No 

Yes 

No 

4-4 

1-2 

No 

No 

Sidney  News 

Page 

$1.50 

1000 

$100 

1000 

$50 

All 

Yes 

No 

5-5 

2-1 

No 

No 

Springfield  News,  Sun 

Page 

$325 

Page 

$275 

1000 

$225 

No 

All  No 

Yes 

Yes 

7-7 

3-3 

No 

No 

Steubenville  Herald-Star 

1000 

$50 

Yes 

All  Yes 

Yes 

Yes 

5-5 

1-2 

Yes 

No 

Toledo  Blade  &  Times 

1000 

$400 

1000 

$300 

1000 

$200 

Yes 

All* 

Yes 

Yes 

5-5 

2-4 

No 

No 

Troy  News 

None 

$40 

All 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Van  Wert  Times-Bulletin 

None 

$50 

All 

Yes 

No 

7-7 

1-1 

No 

No 

Warren  Tribune  Chronicle 

1000 

$60 

All 

Yes 

Yes 

3-3 

2*2 

No 

Yes 

Washington  C.  H.  Reconl-Herald 

600 

$50 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Willoughby  News-Herald 

'A  I*K. 

$60 

No 

All  Yes 

Yes 

Yes 

2-2 

2-2 

No 

No 

Wilmington  News-Journal 

1000 

$50 

MTWFS 

Yes 

No 

7-7 

1-2 

No 

No 

Wooster  Record 

1000 

$50 

All 

Yes 

No 

3-3 

3-3 

Yes 

No 

Xenia  Gazette 

1000 

$50 

All 

Yes 

No 

3-3 

1-1 

Yes 

No 

Youngstown  Vindicator 

P.age 

$340 

Page 

$270 

1000 

$125 

All  No 

Yes 

Yes 

7-7 

1-1 

No 

No 

Zanesville  Times  Recorder 

600 

$125 

600 

$95 

600 

$65 

No 

All  No 

Yes 

Yes 

7-7 

1-1 

Yes 

Yes 

(1)  2  &  3  colors  ex  Wed. 

OKLAHObAA 

Ada  News 

1000 

$50 

All 

No 

Yes 

3-3 

1-2 

Yes 

No 

Altus  Timcs-Democrat 

1000 

25% 

All 

No 

No 

2-2 

2*2 

No 

No 

Ardmore  Ardmoreite 

1000 

50% 

All 

Yes 

Yes 

2-2 

1-3 

Yes 

No 

Bartlesville  Examiner-Enterprise 

'A  pg. 

$46.60 

No 

MTuF  No 

Yes 

No 

5-5 

2-2 

No 

No 

Blackwell  Journal-Tribune 

1000 

$50 

1000 

$25 

SMW 

Yes 

Yes 

3-3 

1-2 

No 

No 

Chicka.sha  Express 

980 

$75 

980 

$40 

No 

All  No 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Duncan  Banner 

None 

$75 

None 

$40 

Yes 

All  No 

Yes 

No 

2-2 

3-3 

Yes 

No 

Enid  Eiagle,  News 

1000 

$150 

1000 

$120 

1000 

$85 

No 

All  No 

Yes 

No 

6-12 

1-1 

No 

No 

Lawton  Constitution,  Press 

1000 

$150 

1000 

$120 

1000 

$85 

No 

All  No 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Miami  News-Record 

588 

50% 

No 

All  No 

Yes 

No 

3-3 

1-1 

Yes 

No 

Muskogee  Phoenix 
Times-Democrat 

None 

$90 

None 

$70 

None 

$50 

No 

All  No 

Yes 

Yes 

3-3 

2-2 

No 

No 

Norman  Transcript 

1000 

$70 

1000 

$40 

No 

All  No 

Yes 

No 

3-3 

1-1 

No 

No 

Oklahoma  City 

Oklahoman  &  Times 

Page 

$650 

1000 

$525 

1000 

$310 

Yes 

All  Yes 

Yes 

Yes 

10-2*/i 

2-2 

Yes 

No 
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Discontent  is  the  healthful,  invig¬ 
orating  tonic  that  keeps  The 
Philadelphia  Inquirer’s  editors 
in  creative  trim. 

By  avoiding  the  pleasant  lux¬ 
ury  of  being  easily  satisfied  the 
paper  fairly  seethes  with  a  quest 
for  constant  improvement. 

Attend  one  of  the  "Monday- 
Morning  Quarterback”  sessions 
which  post-mortem  each  edition 
and  you'll  need  a  bloodhound  to 
sniff  out  the  slightest  scent  of 
smugness. 

For  these  editors  well  know 
that  complacency  and  rose-col¬ 
ored  glasses  lead  only  to  medi¬ 
ocrity.  They  do  not  alibi.  They  do 


not  smooth  over  mistakes.  They 
do  not  condone  weakness,  omis¬ 
sion  or  inaccuracy. 

And  as  discontent  has  become  i 
part  of  their  working  credo  they 
find  constant  improvement  in  the 
results.  Joined  with  The  Inquirer’s 
insistence  on  responsibility,  crea¬ 
tivity,  integrity,  full  news  cover¬ 
age  and  fullest  background  for 
stories,  discontent  has  helped 
The  Inquirer  become  the  news¬ 
paper  with  staunch  reader  loyalty 
in  Delaware  Valley,  U.S.A, — a 
loyalty  that  has  made  The 
Inquirer  the  first  choice  of  adver¬ 
tisers  for  28  consecutive  yetirs. 


m 

Jfnittttr»r 


"WELL,  THIS  LOOKS  ABOUT  PERFECT. 
LET’S  00  IT  OVER  !” 
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OKLAHOMA  (Cont.) 

Okmulgee  Times 

1000 

33J4% 

.Ml 

Yes 

Yes 

3-3 

l-I 

Yes 

Ves 

Ponca  City  News 

1000 

$70 

1000 

$40 

.Ml 

No 

Yes 

4-4 

1-1 

Yes 

No 

Shaw'uee  News-Star 

1000 

$70 

1000 

$40 

.Ml 

.\o 

Yes 

Yes 

6-6 

1-2 

Yes 

No 

Tulsa  Tribune,  World 

1000 

$400 

1000 

$300 

1000 

$200 

-No 

.Ml 

No 

Yes 

Yes 

4-4 

2'2 

Yes 

Yes 

OREGON 


Albany  Democrat- Herald 

1000 

$120 

600 

$84 

600 

$42 

All 

Ves 

No 

5-5 

2-2 

Ves 

Ves 

Astoria  Asiorian 

5o0 

$120 

560 

$80 

560 

$40 

Ves 

All 

No 

Yes 

Yes 

4-4 

2-3 

Yes 

No 

Hend  Bulletin 

5o0 

$1(15 

560 

$70 

560 

$35 

Ves 

All 

Yes 

Yes 

3-3 

2-2 

No 

Ves 

Coos  Hay-North  Bend  World 

5S8 

$150 

588 

$100 

588 

$50 

Ni. 

All 

No 

Yes 

Yes 

3-3 

1-1 

No 

No 

Corvallis  Gazette-Times 

5o(l 

$126 

5b0 

$84 

560 

$42 

No 

All 

No 

Yes 

Yes 

5-5 

2-1 

Yes 

Ves 

Eugene  Register-Guard 

bUO 

$110 

6t)0 

$85 

600 

$60 

All 

Yes 

Yes 

7-7 

3-3 

Yes 

No 

Grants  Pass  (.'uurier 

4  Ptf- 

$120 

a  PS- 

$80 

54  I'g. 

$40 

All 

No 

Yes 

3-3 

2-2 

Yes 

No 

Klamath  P'alls  Herald  ^  News 

50(t 

75  Tr 

500 

50% 

500 

357c 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

No 

Yes 

Merlford  Mail  T'ribuiu- 

6t>l) 

$110 

660 

$80 

660 

$50 

No 

All 

No 

Yes 

Yes 

5-5 

3-1 

No 

No 

I’eiulleton  Ka^t  Ort'Koiuaii 

S4U 

$105 

840 

$70 

840 

$35 

Yes 

All 

No 

Yes 

Yes 

4-4 

2-1 

No 

No 

Portiatui  Oregonian 

Pane 

50‘"r 

I’.age 

45% 

1000 

507c 

Ves 

All 

Ves 

Yes 

Yes 

4-4 

2-2 

No 

No 

Portland  Oregon  Jounial 

Paue 

$758.52 

Page 

$682.67 

1000 

$315 

Yes 

All 

Yes 

Yes 

Yes 

6-5 

2-1 

No 

No 

Ko^eburg  News- Review' 

bUU 

$100 

600 

$75 

t>UU 

$42 

No 

All 

No 

Yes 

Ye, 

3-3 

2-2 

No 

Yes 

Salem  Oiegoii  Slatesman, 
i'apital  Journal 

1000 

$280 

1000 

$195 

600 

$100 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

Yes 

Yes 

PENNSYLVANIA 

Allentown  Call  t  liionicle 

Page 

$300 

Page 

$225 

1000 

$123 

Yes 

All 

No 

Yes 

Yes 

6-0 

1-1 

No 

No 

Altoona  Mirror 

Page 

55% 

I’age 

45% 

1000 

357c 

No 

All 

No 

Ves 

Yes 

3-3 

3-3 

No 

No 

Heaver  County  rimes 

1 000 

$130 

1000 

$80 

No 

All 

Yes 

Yes 

No 

No 

No 

Heaver  Kails  News- I’l  iluine 

1000 

25% 

.\rr\vs 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Hellilelieiu  tilobe  I'imes 

1000 

357c 

All 

Yes 

No 

6-6 

2-2 

No 

Ves 

Htooiiisburg  Ihes^ 

1000 

$50 

Y  es 

.MTT 

No 

Yes 

Yes 

2-7 

2-2 

No 

5es 

Hi  owns  vi  lie  relegrapli 

1000 

$70 

All 

No 

No 

3-3 

l-I 

No 

No 

Uullrr  liable 

Page 

$110 

1000 

$70 

No 

All 

No 

Yes 

Yes 

3-2 

1-1 

No 

N'o 

Carlisle  Sentinel 

None 

$50 

All 

No 

Yes 

3-3 

1-1 

Yes 

Yes 

C'baiubersbuig  Public  Oitinion 

1000 

$80 

All 

Yes 

Yes 

6-(> 

2-2 

Yes 

Yes 

Chester  Delaware  County  limes 

1000 

$95 

No 

All 

No 

Yes 

Yes 

4-4 

2-2 

Yes 

Ves 

lJo>  leslown  1  iitelligeiicer 

1000 

$.035  li. 

Yes 

All 

No 

Yes 

Yes 

3-3 

11 

N'es 

Ves 

Du  Hois  Couriei-Expiess 

1000 

$50 

All 

Yes 

No 

4-4 

2-2 

No 

No 

Ea>tun  Kxiuess 

1000 

$80 

No 

All 

Yes 

Yes 

4-4 

No 

No 

Kllwood  C'ily  Ledger 

1000 

$85 

1000 

$55 

1000 

$40 

No 

AU 

No 

Yes 

Yes 

4-4 

1-1 

No 

No 

Erie  limes,  News 

1000 

$150 

1000 

$125 

1000 

$100 

Yes 

All 

Yes 

Ves 

Yes 

5-5 

2-3 

Yes 

No 

(jieeiisburg  Tribune-Review 

I’age 

$195 

I’age 

$130 

None 

$63 

All  ex  .M 

No 

Yes 

Yes 

5-5 

1-1 

No 

Ves 

Harrisburg  News,  Patriot 

Page 

$350 

I’age 

$275 

1000 

$175 

Yes 

All 

Yes 

Yes 

Yes 

4-4 

1-2 

Yes 

No 

Ha/.lelou  Slainlanl-Speaker 

1000 

$75 

No 

.M\VS 

No 

Yes 

No 

7-7 

2-2 

Ves 

No 

Monk  stead  Mes-'^ciiger 

1000 

$50 

.\1T'\V 

Yes 

No 

4-4 

2-2 

No 

No 

llunliiigdoti  News 

None 

$103 

None 

$84 

None 

$50 

No 

.MTTiKS 

No 

No 

No 

2-2 

1-1 

Yes 

No 

Jeannette  New s  Disi»atcli 

None 

$50 

No 

.\rr\V  K 

No 

Yes 

No 

7-7 

1-1 

No 

No 

Johnstown  Trihune  Democrat 

1000 

$115 

No 

All 

Yes 

Yes 

Yes 

3-3 

2-2 

No 

No 

Lancaster  New  Kra, 

Intelligencer  lournal 

I’age 

$350 

1500 

$250 

800 

$150 

Yes 

A 11 

Yes 

Yes 

Yes 

7-7 

2-2 

No 

No 

Laiisdale  Nuitli  I'enii  ReiKiiter 

1200 

$50 

No 

All 

No 

Yes 

No 

7-7 

2-2 

No 

Yes 

I.atrobe  liiilletiii 

Page 

$75 

1000 

$50 

600 

$25 

No 

All 

Yes 

No 

3-3 

1-1 

No 

No 

Lehaiion  News 

None 

$100 

None 

$75 

None 

$50 

V  es 

All 

Ves 

Yes 

Yes 

3-3 

2-3 

No 

Yes 

l.evittowii  Times- 
Bristol  Courier 

1000 

$215 

1000 

$160 

1000 

$90 

All 

Yes 

Yes 

Yes 

2-2 

1-1 

No 

Yes 

Lock  Haven  Kx|uess 

Page 

$50 

No 

All 

No 

Yes 

No 

4-  + 

McKeesport  News 

1000 

50% 

1000 

40% 

1000 

257c 

All 

No 

Yes 

Yes 

4-4 

1-1 

Yes 

No 

Mone'-sen  N'alley  liidependrnt 

1000 

$75 

No 

All 

No 

Yes 

No 

4-4 

2-1 

No 

No 

Monongahela  Republican-Donora 
Hera  Id-Amci  ican 

1000 

$60 

1000 

$50 

All 

Yes 

Yes 

7-7 

2-2 

No 

No 

New  Ca^tle  New.s 

Page 

$150 

1000 

$120 

1000 

$80 

No 

All 

Yes 

No 

No 

5-5 

2-2 

No 

No 

New*  Kensington  Dispatch 

600 

$90 

All 

Yes 

Yes 

2-2 

4-1 

Yes 

Ves 

Norristown  Times  licrald 

1000 

$135 

1000 

$105 

1000 

$75 

No 

All 

Yes 

V'es 

Yes 

5-5 

1-2 

Yes 

No 

Oil  C-ity-Kranklin  Derrick, 

News  Herald 

1000 

$100 

1000 

$65 

Yes 

All 

No 

Yes 

No 

2-2 

1-1 

No 

Yes 

Philadelphia  Hulletin 

Page 

$700 

Page 

$700 

1000 

S425‘ 

Ves 

All 

Yes 

Yes 

Yes 

10-10 

2-11 

No 

No 

Philadelphia  Inquirer 

Page 

$650^ 

Page 

$650'‘ 

1000 

$475* 

Yes 

All 

Yes 

Yes 

Yes 

1010 

2-6 

No 

No 

Pliiladclpliia  News  (Tabloid) 

1000 

$240 

1000 

$240 

500 

$150 

Yes 

All 

No 

Yes 

No 

20-6 

1-3 

No 

No 

Phuenixville  Republican 

600 

$54.70 

MTWKS 

No 

Yes 

Yes 

2-2 

2-2 

Yes 

Ves 

Pittsburgh  Sun  Telegraph 

1000 

$475 

1000 

$375 

1000 

$275 

Ves 

All 

Yes 

Yes 

Yes 

2-2 

1-2 

No 

No_ 

Pittsburgh  Press 

Page 

$500 

Page 

$400 

1000 

$300 

^Vs 

All 

Yes 

Ves 

Yes 

5-3 

1-1 

No 

No 

Pottslown  Mercury 

1000 

50% 

1000 

40% 

1000 

257c 

No 

All 

Yes 

Yes 

No 

4-4 

1-1 

No 

Yes 

I'ottsville  Republican 

560 

$75 

No 

MTuFS 

No 

Yes 

No 

3-3 

2-2 

No 

Yes 

Scranton  Times  _  i'age  $300 _ 1000  $iJ5 _ 1000  $150 _ ^No _ All  Vcs  Yes  Yes _ 5^3 _ 3-3 _ Yes _ No. 

Scranton  Trihunc-Scrantonian  1000  $225 _ 1000  $175 _ 1000  $1J5 _ N'es _ AU _ Yes  Yes _ _ 2^ _ No _ No 

Sharon  Herald _ _ _  14  Pg- _ $^55^ _ All  No  Yes  Yes _ 5-J _ HI _ Yes _ ^ 

State  College-Bellefonte 

Centre  Times  None  $125  Nrwie _ $100 _ None _ $50 _ No _ All _ Yes _ Yes _ 5^5 _ 2^2 _ No _ No 

Stroudsburg  Record  _ 1000 _ $50 _ No _ AH  No _ \'es  No  6-6 _ 1-1 _ V'es _ No^ 
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IlOP  color 


A  walking  storehouse  of  knowledge  and 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


The  new  Headliner*  Mark  II  and  improved  Headliner 
Mark  I  are  outstanding  examples  of  Goss  color  research 
paying  off  for  you.  Whether  your  needs  are  for  letterpress, 
offset  or  rotogravure,  Goss  has  the  press  to  fit  your  needs. 


experience,  gained  from  working  with  every  size 
and  type  of  newspaper  operation.  That’s  your 
Goss  man,  who  will  be  happy  to  discuss  the  new¬ 
est  ROP  color  developments,  techniques  and 
equipment  with  you. 

Here  are  a  few  of  the  Goss  achievements  he’ll 
mention:  An  exclusive  new  inking  method  that 
gives  a  finer  pattern  ink  flow  and  better  quality 
reproduction.  New  innovations  that  enable 
color  changes  faster  than  you  can  lead  a  web. 
New,  easy,  speedy  operation.  New  color  decks 
that  give  you  maximum  flexibility. 

Invest  an  hour  with  a  Goss  man— the  finest, 
fastest  way  to  keep  abreast  of  what’s  new  in 
ROP  color.  Get  in  touch  with  Goss. 


COMPANY 


CHICAGO  50,  ILLINOIS 


Specialists  in  newspaper,  magazine  and  roto  presses 


iMlGl 


/ 


A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 
The  leader  in  graphic  arts  .  engineering,  service 
and  manufacturing. ..industry-wide  and  world-wide 


Daily  Newspapers  offering 

ROP 

color:  rates 

and 

data  —  Cont'd 

Compiled  by  Editor  k  Publisher  and  Lake  Shore  Electrotype,  Chicaqo, 
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PENNSYLVANIA  ICont.) 

.Sunhury  Dailv  Iicin 

lilOO 

smn 

1000 

$so 

\IT\VFS 

riirciiluni  \  allrv  .New  -. 

■4  pg. 

$50 

No 

.Ml 

.No 

Yrs 

Yes 

5-5 

2-2 

No 

... 

1  niontowH  1  leraM.  Stainiar*! 

;ooo 

$.05  li. 

^  I-. 

.Ml 

No 

Yes 

No 

3-3 

M 

No 

-No 

Warren  limes  Mirror 

4  P«. 

$5'i 

‘4  1*K- 

S25 

No 

.MP 

\.. 

'les 

No 

4-4 

No 

No 

W  aslnn^ton  Ob-erver 

I'.ine 

5  ISO 

1'  lae 

SI  JO 

mou 

SoO 

Nil 

.Ml* 

No 

Yes 

No 

3-3 

3-1 

No 

Y- 

W'aynesboiTi  Keronl  lieraM 

1000 

$.■>.■> 

Ni. 

.Ml 

No 

\  CS 

Yes 

•t-4 

M 

No 

No 

W’est  Chester  Loeal  NeWN 

moo 

$5o 

.Ml 

\es 

Yes 

2  2 

2-1 

No 

No 

W’llkes-Harie  Un  «u  cl-  1  iim  ^ 
Lea<ler-Nr\\  s 

I’.lje 

$5oo 

I'.ilte 

$400 

1000 

$300 

.Ml 

Yes 

Yis 

3-3 

1-1 

Yes 

Y.s 

W  ilIianivSiHHt  <int  I'rabloHli 

I 'age 

$175 

1  h 

5  <-s 

Nes 

Ye. 

1-1 

No 

No 

N'ork  (ia/rtte  &  Dailv  (  r.iblonli 

moil 

$120 

.Ml 

\es 

Yes 

3  3 

11 

No 

\rt 

1 1 )  3  (lay  leeway 

(J)  2  &  3  colors  $1200  Sun;  1  color  $.Si)() 
(3)  3  ilay  leeway  W'eti.  I'll. 

I  4)  Z  Hi  3  colo^^  ex  I'll. 

Sun. 

PUERTO  RICO 

S.in  Juaii  FI  Iiniiarriair 

I’age 

$135' 

I'.iKe 

smn> 

560 

»50* 

.Ml 

:  7 

1  U  Tu.  &  Sat.  $150;  $1J5;  $75 

1 

RHODE  ISLAND 

Pawtucket  Times 

1000 

$S0 

No 

All 

No 

Ye*. 

Y.s 

4  4 

21 

No 

No 

Provitlence  Journal- Bulletin 

looo 

$.i  1 0 

No 

.\n\VTK 

Yes 

Yes 

Vrs 

4-4 

1-1 

No 

N’.i 

I 

W'oonsocket  C  all 

100l» 

$140 

1000 

$105 

r.OO 

$70 

All 

Yes 

No 

3-3 

2  2 

No 

No 

1 

SOUTH  CAROLINA 

•Xinlerson  Iiulependeiit  Mail 

10(10 

$250 

1000 

$140 

mnn 

$115 

No 

All 

No 

Ye. 

No 

3  3 

M 

Yes 

No 

Charleston  News  &  Conner.  Post 

10U0 

$250 

mon 

S1.S7.50 

mno 

$125 

All 

^■es 

Yes 

Yes 

4-4 

3-3 

Vrs 

No 

Columbia  Record,  Staie 

1000 

$250 

1000 

sm7..'o 

1000 

$125 

.Ml 

Y.» 

Yes 

5-5 

2-2 

Yes 

Yes 

! 

Rorence  Morniii}^  News 

1000 

4.'% 

1000 

.lOG- 

No 

All 

No 

Vrs 

Yes 

3-3 

1-2 

No 

Ye, 

1 

Greenville  News  &  Piedmont 

1000 

$250 

1000 

$1,47.50 

1000 

$125 

Ves 

All 

No 

Yes 

Yes 

0-S 

2-3 

Ye, 

No 

OraiiKeburj;  Times  &  Democrat 

loon 

(lO'-o 

1000 

40% 

1000 

All* 

Yes 

Yes 

5-5 

2-2 

No 

No 

j 

Rock  Hill  Herald 

1000 

$IJ0 

loon 

$so 

1000 

$40 

No 

All 

No 

Yes 

No 

4-4 

1-1 

Vrs 

No 

i 

Spartanburg  Herald.  Jotirnai 

\<ine 

$125 

^'rs 

All 

No 

Yes 

Yes 

3-3 

2-2 

Ves 

No 

T 

Sumter  Item 

)  000 

$35 

Yes 

All 

No 

Yes 

No 

2-2 

i-i 

No 

No 

L’nion  Times 

looo 

$10.' 

looo 

$70 

looo 

$33 

All 

5>s 

No 

3-3 

No 

Ves 

1 

(1)  2  colors  ex  TliF;  3  colors  ex 

W  IF 

1 

SOUTH  DAKOTA 

1 

.Aberdeen  American  News 

1000 

$70 

No 

All 

No 

Yes 

Yes 

5-5 

M 

Yes 

No 

Huron  Plainsman 

1000 

$50 

No 

All 

No 

^•es 

Vt*s 

3-4 

2-2 

No 

No 

t 

Mitchell  Republic 

1 000 

$  1  50 

moo 

$100 

mon 

$50 

.Ml 

Yes 

Yes 

2-2 

2-2 

No 

No 

Rai»id  City  Journal 

1000 

$so 

1000 

$f.O 

1000 

$40 

No 

All 

No 

Ves 

Yes 

4  4 

2-2 

Ves 

Vrs 

Sioux  Kails  Argus  Leader 

1000 

smo 

moo 

$104 

moo 

$7.S 

All 

5es 

Yes 

4  4 

l-I 

Yes 

Yes 

Watertown  Public  Opinion 

loon 

$101) 

1000 

$75 

1000 

$50 

.\o 

All 

Yes 

Vrs 

Yes 

5-5 

11 

^>s 

Yes 

TENNESSEE 

Bristol  Herald  Courier,  Virginia 
'rennessean 

loon 

33 

All 

Yes 

Vrs 

5-5 

1-2 

Yes 

Yes 

('hattanooga  News-Free  Press. 
Times 

.'no 

$270 

500 

$210 

500 

$1.'0 

All 

Yes 

Yes 

3-3 

12 

Yes 

Yes 

CTarksville  Leat-('hronicU 

looo 

33 

.\11 

No 

No 

2-2 

2-2 

No 

No 

Cleveland  Banner 

1000 

$40 

All 

7-7 

No 

Columbia  Herald 

1000 

$40 

No 

AUexTIi 

No 

Yes 

No 

4-4 

1-1 

No 

No 

Flizabethton  Star 

ol  ri 

25% 

All 

Ves 

No 

3-3 

1-1 

Yes 

No 

Cireeneville  Sun 

moo 

33'j'-e 

All 

Ves 

No 

3-3 

2-2 

Ye. 

No 

Jackson  Sun 

inon 

$1J5 

mnn 

$100 

1000 

S75 

Nr- 

All 

No 

Ves 

No 

3-3 

2  2 

No 

Yes 

Johnson  City  Press-C'hn;nicU‘ 

1000 

Sl.’O 

1000 

$0(1 

1000 

$o0 

All 

No 

Vrs 

No 

3-3 

3-3 

No 

Ye, 

KingS|iort  Times,  New 

'OilO 

$50 

All 

Yes 

No 

2-2 

2  2 

No 

Yes 

4 

Knoxville  Journal, 

News-Sentinel 

1000 

$320 

incio 

$270 

mon 

$220 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

Ye, 

No 

Maryville-Alcoa  Daily  Iniit'- 

None 

33%% 

^'rs 

All 

No 

Ves 

No 

2-2 

1-1 

Ye, 

Yes 

Memphis  Commercial  Apical, 
Press  Scimitar 

moo 

$(i50 

moo 

$500 

'00 

$.'75 

Yf^ 

All 

No 

Yes 

Yes 

5.5 

1-3 

No 

No 

Morristown  Gazette-Mail 

■'2  PR. 

$40 

'  -•  I'S. 

$20 

All 

Yes 

No 

in-in 

I-l 

No 

No 

Murfreesboro  News-Journal 

None 

$00 

None 

545 

All 

No 

Yes 

No 

3-3 

1-1 

Ves 

Yes 

Nashville  Banner.  Tennessean 

1000 

$325 

1 000 

$250 

1000 

$200 

Yes 

All 

^•es 

Ves 

Yes 

3-3 

1-2 

Yes 

Yes 

Oak  Ridge  Oak  Ridger 

moo 

.5.1 '.iG 

All 

No 

Ves 

3-3 

No 

Yes 

TEXAS 

Abilene  Reporter-News 

moo 

si.m 

moo 

smn 

lOOO 

$60 

No 

All 

No 

Yes 

Yes 

4-4 

2-2 

No 

Yes 

Amarillo  Glolie-Times  Xew' 

1000 

50  <17 

moo 

33''; 

moo 

25% 

No 

All* 

No 

Yes 

Vrs 

10-10 

M 

Yes 

Ves 

Austin  American.  Statesman 

1000 

$216 

1000 

SI75..'0 

mon 

sn.s.75 

Yes 

All 

Yes 

Yes 

No 

2-2 

2.2 

No 

Ves 

Baytown  Sun 

1000 

$m.' 

moo 

$60 

No 

SMTuKS 

No 

Yes 

No 

5-5 

3-3 

Yes 

No 

J 

Beaumont  Enterprise.  Journal 

moo 

$245 

!  000 

$175 

moo 

$115 

All 

Ye. 

Ye. 

2-2 

No 

No 

Big  Spring  Herald 

mnn 

$0() 

mno 

SaO 

1  000 

$35 

.Ml 

Ye. 

Yes 

.3-3 

3-3 

Yrs 

No 

( 1 )  3  colors  tx  Sun. 
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are  you  ready  to  take 

a  small  bat  important  step 

to  full  use  of  your  color  presses? 

^  The  step  from  R.  O.  P.  color  advertising  to  local 

editorial  color  is  not  a  large  one . . .  but  it’s  not  really  complete 
t  until  you’re  able  to  run  spot  news  color.  That  means  take  a  picture  of  a 

,  local  news  event  and  deliver  separation  prints 

to  the  engraver  in  three  hours! 


R.O.P.  color  photographs  used  to  be  limited  to 
features  that  could  be  planned  days— more  likely 
weeks— in  advance.  They  graduated  from  that 
status  when  the  Kodak  negative-positive  color 
system  was  developed. 

Because,  with  no  additions  to  your  staff,  no 
significant  increase  in  equipment,  you  can  pro¬ 
duce  good  spot  news  color— /as/. 

You  start  with  Kodacolor  or  Kodak  Ektacolor 
Film.  Process  it.  Print  on  Kodak  Resisto  Rapid 
Pan  Paper— now  you’ve  got  separation  positives. 
Deliver  them  to  your  engraver,  who  shoots  them 
just  as  he  would  regular  black-and-white  copy. 


This  system  is  fast,  and  it  s  flexible.  All  color 
correcting,  dodging,  burning-in  that  might  be 
needed  are  done  at  minimum  cost— right  in  your 
own  darkroom.  If  you  change  your  mind  and 
want  to  run  it  black-and-white,  have  the  color 
negative  printed  on  Kodak  Panalure  Paper.  Color 
print?  Use  Kodak  Ektacolor  Professional  Paper. 
The  negative  will  always  be  in  your  files,  ready  to 
produce  what  you  need,  when  you  need  it. 

Of  all  papers  that  make  their  own  color  plates, 
more  than  three-fourths  of  them  use  the  Kodak 
negative-positive  color  system.  Ask  a  Kodak 
Technical  Representative  to  show  you  why. 


I 


. .  mh  tu  till'  Xi'ut  ©rli'aus  Statra-Itm,  ®  (@  nilur 
utaii  iKtuy  iu  thr  natimi . .  nia  Sc  Publtiihrr’ii 

lilOl  (Eiilur  Auiarb"  ! 

JEiuu'tlu'r,  Slu'  5imni-ytrai|uui"  anb  ^tatrii-itinu 
;juliltiilicb,  tu  ’fil,  H,CfilT,lT4lj  Itui'S  iif  S  ©  }l  ruUir 
at  tin'  hrliriit  uf  thuiu'  uthu  kuuui  b^jst  luuu  tu  rimrt 
thrir  iutbirrtu  iu  tbr  ailurful  Siuxtbum  uf  iKarbi 
(Sraii.  ©ur  ^lattru  urrilij  bi'Iinrr  ttulbni  n^uulta. 

’Winner  of  EiP  color  award  [100,000  io  250, OCO,  3  c^olort  and  black  category.) 

THE  TIMES-PICAYUNE:  MORNING  &  SUNDAY  NEW  ORLEANS  STATES-ITEM:  EVENING 
REPRESENTED  NATIONALLY  IT  JANN  &  KELLEY,  INC. 
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VIRGINIA  (Cont.) 

Xorfolk  Virginian-Pilot,  IxilKcr 
Dispatch  Star 

Page 

$50(0 

Page 

$400= 

1000 

$300- 

Yes 

.Ml 

Yes 

Ye’ 

No 

7  4 

j 

No 

No 

1  Vtcrslnirjj  Progress- 1  iidcx 

1000 

Yes 

.Ml 

No 

Yes 

No 

2-2 

2-2 

No 

No 
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rimes-DispatcIi 

Itioil 

$275 

1000 

$175 

1000 

S\2? 

3e> 

.Ml 

Nes 

3es 

3es 

7-7 

1-3 

Yes 

No 

Uoanoke  Times,  World- News 

lonp 

$400^ 

1000 

$375=* 

1000 

$250* 

Yes 

.Ml 

N'es 

Ye- 

Yes 

7-7 

2-2 

Nes 

Yes 

Staunton  Leader  \*  News-Leader 

1000 

No 

swr 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

SutTolk  News-Herald 

1000 

$5(1 

.\(. 

.Ml 

Ye- 

No 

3*3 

3-3 

No 

No 

WayneslK)ro  News-\  irjiinian 

inno 

$(..=1 

10(10 

$45 

1000 

$25 

.\n 

.Ml 

Yes 

Yes 

Yes 

3  3 

1-2 

Yes 

No 

(I)  1-ilay  leeway  required 

(J)  morning  or  evenitiK  or  Sunday  color  charge'*  art 
(3)  morniiik-eveiiin^j  comb,  (or  Sun.)  rates  .ire  $295. 

>  $300.  $,; 
,  $237.50; 

!50.^$175 

$175;  morning  or  evening  rale- 

.lie  $187 

.50.  $15*1.25,  $12 

WASHINGTON 

Aberdeen  World 

Page 

75", 

lf>SO 

.50", 

r>()0 

$40 

No 

.Ml 

No 

Yes 

Ve« 

6  6 

1-2 

No 

No 

ItcIliiiKlinm  Hcrnlil 

Page 

$.06  li 

.  HKIO 

$.04  li. 

600 

$.02  li. 

Yes 

.Ml 

No 

Ye- 

Yes 

3-3 

2-2 

Yes 

No 

Hreniertoii  Sun  and  News 
SearebliKht 

shO 

$180 

560 

$120 

5t.O 

$60 

Ves 

.Ml 

No 

Yes 

Ves 

2-2 

2.2 

Yes 

Ves 

( 'entralia-t  liehalis  ( 'broiiicle 

None 

$1.15 

None 

$00 

None 

$45 

.Nil 

.Ml 

No 

Yes 

Ves 

5-5 

2-2 

No 

Yes 

Kverett  Daily  Htralil 

P.ige 

$.0V  !i 

.  1200 

$.07  li 

.  1000 

$.06  li. 

3es 

.Ml 

No 

Yes 

Ves 

5  5 

1-1 

No 

Ye* 

Longview  News 

'4  PH- 

$i.';o 

'4  PK- 

$100 

*4 

$50 

Yes 

.Ml 

\e- 

Ves 

No 

7-7 

2.2 

No 

No 

Moses  I.ake  (.'oliimbia  Basin 
Herabl 

600 

$40 

.Ml 

Ye* 

Ve'i 

3-3 

1-1 

Ves 

No 

(Bympia  Olymt»ian 

None 

$140 

None 

Ntine 

$50 

.Ml 

Yes 

Yes 

3  3 

1-1 

Yes 

Yes 

Pasco- Kennewick  Kichland 
Columbia  Basin  News 

588 

$30 

.Ml 

Yes 

No 

3-3 

2  1 

Ves 

No 

Pasco-  Kennewick- Richland 
1'ri-('ity  Herald 

lOllO 

$0(1 

1000 

$60 

1000 

$30 

.Ml 

Ves 

No 

7-7 

No 

No 

Seattle  Post  Imelligeiice** 

p.ige 

$5.50 

I’age 

$485 

10(KI 

$265 

3es 

.Ml 

Yes 

Yes 

Yes 

2-2 

2-1 

No 

No 

Seattle  I'inies 

Page 

$550 

Page 

$485 

1000 

$265 

Yes 

.Ml 

Yes 

Ves 

Ves 

6-*. 

2-2 

No 

No 

Spokane  (.'hroiiicle, 

StKikesnuin-  Review 

iniMi 

$475' 

1000 

$.175' 

500 

$175' 

Nil 

■Ml 

5-e- 

Yes 

Yes 

7-7 

2.2 

No 

No 

Tacoma  News  Triliune 

Page 

$450 

1000 

$300 

1000 

$1511 

No 

.Ml 

Yes 

Ye- 

Yes 

6  6 

2-2 

No 

No 

N’ancouver  (‘olumbiaii 

(•00 

$160 

r.OO 

$110 

600 

$60 

Ye- 

All 

.No 

Ve-s 

Ves 

3-3 

1-1 

Yes 

No 

Walla  Walla  I’nion- Bulletin 

None 

None 

.50"r 

None 

25  "r 

■No 

.Ml 

No 

Y«* 

Yes 

6-6 

2-2 

No 

Yes 

WVnatilu’e  World 

(illO 

$165 

600 

$110 

600 

$55 

Yes 

.Ml 

No 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

Yakima  Herald,  Retmblic 

1000 

$160 

1 000 

$125 

1000 

$75 

No 

All 

No 

3’es 

No 

4  4 

1-1 

Ve*i 

Yes 

(1)  Sun.  3  colors  $425;  2  color 

S  1 

cnlor  $150; 

;  M&S  3  colors  $525; 

;  2  colors 

$425;  1  color  $200: 

e\'S  3  colors  $52 

5:  2  Cftlors  $425;  1  color  $200. 

WEST  VIRGINIA 

Beckley  Post- Herald,  Raleigh 
Register 

loot: 

$150 

loon 

$115 

1000 

$65 

All 

Yes 

Yes 

Ye* 

2-2 

2.2 

Ye* 

No 

Bhietield  Telegraph,  Suii'-et 
News-Observer 

None 

$1.15 

None 

$1 10 

None 

SS5 

No 

All 

Ves 

Yes 

4-4 

1-1 

Yes 

No 

Charleston  (lazette.  Mail 

1000 

$200 

All 

Ves 

Yes 

7-7 

2-2 

No 

No 

Huntington  Acivertiser  X* 
Herald  Dispatch 

1000 

$100 

No 

All 

5'es 

Yes 

Yes 

4-4 

1-1 

No 

No 

Morgantown  Dominion- News 
Post 

1000 

$100 

1000 

$75 

1000 

$.50 

.MI 

No 

Yes 

Yes 

4-4 

1-1 

No 

No 

Moundsville  Kcho 

None 

$50 

All 

5es 

Yes 

7-7 

1-1 

Ye’ 

No 

Parkersburg  News  Sentinel 

lono 

$100* 

All 

Ves 

Yes 

3-3 

1-1 

No 

No 

Wheeling  Intelligencer  News- 
Register 

P.age 

$.'20 

Page 

$256 

lonn 

$145 

Ye* 

All 

\>s 

Ves 

Ves 

14-7 

2-2 

Yes 

Yes 

(1)  Morn,  editions  add  $25  to 

color  charge. 

WISCONSIN 

Appleton  Post-Crescent 

litoo 

$100 

1000 

$1.^0 

lonn 

$110 

5es 

All 

Ves 

Yes 

Yes 

6-6 

1-1 

Yes 

Yes 

Beloit  News 

None 

$1.^0 

None 

$86.50 

None 

$43 

No 

All 

Ves 

Ye.s 

No 

7-7 

2-1 

No 

Yes 

Chippewa  Falls  Herald-Telegram 

700 

$50 

MK 

No 

Ves 

No 

4-4 

1-1 

No 

No 

Fan  Claire  Leader.  Telegram 

None 

$60 

All 

No 

Ves 

Yes 

2*2 

1-1 

Ves 

No 

Fond  du  Lac  t.'ommonwer.Ith 
Refiorter 

None 

$70 

No 

All 

No 

Yes 

Yes 

6-6 

1-1 

Yes 

No 

(Ireen  Rav  Press-Gazette 

moo 

$210 

1000 

$165 

lonn 

$80 

Yes 

All 

No 

Ves 

Ves 

3-3 

2-2 

Yes 

No 

lanesville  Gazette 

1000 

.1.5 

1000 

25"c 

Alt 

Yes 

Yes 

7-7 

2-2 

No 

Ye* 

Kenosha  News 

None 

$110 

None 

$70 

None 

$40 

Ye- 

AH' 

No 

Yes 

Yes 

4-3 

1-1 

Ves 

N  es 

Crosse  Tribune 

1000 

$100 

1000 

$85 

1000 

$70 

^'es 

All 

Ves 

Yes 

Ye* 

4-4 

1-2 

Ves 

No 

Madison  Capital  Times. 
Wisconsin  State  Tournal 

Page 

$250 

Page 

$250 

1000 

30<7f 

No 

AH 

No 

Yes 

Ye* 

10-10 

2-1 

No 

No 

^^anitowoc-Two  Rivers 

Times  Herald.  ReiK)rter 

1000 

$50 

All 

Yes 

Ye* 

3-3 

2-1 

Ye* 

Yes 

Marinette  Eagle-Star 

1000 

$60 

3'es 

All 

Ye> 

Yes 

No 

4-4 

1-1 

No 

No 

Marshfield  News-Herald 

1000 

$60 

No 

AH 

No 

Yes 

No 

2-2 

1-1 

No 

\  es 

Milwaukee  Tournal 

1000 

$.160 

1000 

$300 

1000 

$250 

Yes 

AH 

Ves 

3’es 

Yes 

7-7 

2-4 

No 

N  es 

Milwaukee  Sentinel 

1000 

$275 

1000 

$225 

1000 

$175 

No 

AH 

Yes 

Yes 

Yes 

3-3 

1-3 

No 

No 

Oshkosh  \orthwestern 

1000 

$115 

1000 

$90 

1000 

$65 

No 

AH 

No 

Yes 

No 

6-6 

1-2 

Yes 

No 

Racine  Tournal-Times  Bulletin  1000 

$115 

1000 

$103.50 

1000 

$9.' 

No 

AH 

Yes 

No 

5-5 

2*2 

Yes 

\  es 

Shawano  Leader 

.’50 

$58.80 

500 

$55.10 

500 

$53.96 

All 

Yes 

Yes 

3-3 

1-2 

^>s 

Yes 

Shebovgan  Press 

1000 

$.500 

1000 

$265 

1000 

$24J 

Yes 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Stevens  Point  lonrnal 

None 

No 

All 

No 

Yes 

No 

3-3 

Yes 

No 

Superior  Telegram 

1000 

$82.50 

1000 

$67.50 

1000 

$.'2.50 

_ 

All* 

No 

Yes 

Yes 

3-3 

2-2 

Yes 

_ No 
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TO  SELL  THE  DETROIT  MARKET,  don’t  beat  around  the  bushes  or  go  around  in  circles.  Reach  your  target 
with  the  mass  circulation  impact  of  The  Detroit  News.  In  the  big-volume  Metropolitan  Area,  The  News 
reaches  4  of  every  5  families  that  get  a  Detroit  newspaper . . .  including  3  of  every  4  families  with  incomes 
of  $15,000  or  more  .  .  .  and  it  is  read  by  husband  and  homemaker  at  home,  where  buying  decisions 
are  made.  No  other  newspaper  in  the  nation’s  top  five  markets  gives  your  advertising  such  target  impact 
.  .  .  nor  the  low  milline  rate  of  only  $2.00  weekdays,  $1,75  Sunday.  To  sell  Detroit,  just  buy  The  News. 

The  Detroit  News 

723,578  Weekdays- 914,523  Sunday  (ABC  9  30  611 

New  York  Office:  Suite  1237,  60  C.  42nd  St.  •  Chicaio  Office:  435  N.  Michigan  Ave  ,  Tribune  Tower  •  Paofic  Office:  785  Market  St .  San  Francisco  •  Munu  Beach:  The  Leonard  Co.,  311  Lincoln  Road 


Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  end  Leke  Shore  Electrotype,  Chicago,  March,  Ifi2 


Days  Closing  Number 

3  Colors  3-Color  2  Colors  2-Color  1  Color  1-Color  of  Week  Publ.  Standard  Mix  days  for  Progs  Can  Sth 

and  Black  extra  and  Black  extra  and  Black  extra  Volume  Color  is  Tabloid  Process  Special  Material  and  Patch  Cyl. 
Min.  Size  charge  Min.  Size  charge  Min.  Size  charge  Discounts  Available  Suppl.  Ink  Ink  Pg. -Partial  Proofs  Mats  Avail. 


WISCONSIN  (Cont.) 


Waukesha  Freeman 

1000 

S30 

No  .MTWTF  No 

Yes 

Yes 

5-5 

2-2  No 

No 

Wausau  Krconl- Herald 

None  $105 

None 

S8.S 

None 

$50 

Yes  .Ml  N'es 

Yes 

Yes 

5-5 

2-2  No 

No 

Wisconsin  Kapiiis  Tribune 

IhiKe  $100 

I’ape 

S80 

1000 

$60 

Yes  All  Ves 

Yes 

Yes 

5-5 

2-2  Yes 

\n 

(1)  2  &  3  colors  ex  Th,  Sii. 

t2)  3  colors  ex  W,  .Sat.;  2  colors  ex  \V. 

WYOMING 


CanpcT  Triliuiie  Herald,  Star* _  _  _ _ 1000 _ $9.s  ___  MTW  Ves  Yes  7-"  J  2  \o  Vc» 


I'heyenne  Kagle,  State  Tribune  Pa^e 

7.S'”e 

l*age  50%  S40 

33'/3% 

.Ml 

Yes 

■\es' 

7-7  22 

No 

Yes 

f.aramie  HiKimeraiiK 

lliOii 

33i'jT 

.Ml 

Yes 

No 

J-2  2-2 

No 

No 

Rawlins  Times  (Tabloid) 

1000 

$30 

.Mlex.M 

Yes 

Yes 

3-3  2-2 

Yr- 

No 

RcK-k  Springs  Rocket 

1000 

$.05  H. 

•Ml 

Yes 

No 

2-2  2-1 

No 

No 

Sheridan  Press 

5$S 

33'i'T 

\ITWKS 

No 

No 

2-2  1-1 

No 

No 

Worlaml  Northern  Wyo.  News 
(Tabloid) 

<^8fl 

Co  TWTFS  No 

No 

No 

5-5  2  2 

No 

No 

(1)  Star  (Tabloid) 


CANADA 

ALBERTA 


('algary  .Albertan 

(.00 

$45  600 

$33 

.Ml 

^'e8 

No 

Yes 

2-2 

5  2 

No 

No 

Calgary  Herald 

lOOO 

$.43  li.  1000 

$.37  li. 

.Ml 

Yes 

Yes 

4-4 

5-5 

No 

No 

Edmonton  Journal 

1000 

$400  1000 

$300  1000 

$200 

No 

.Ml 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

Lethbridge  Herald 

1000 

$0.05  li. 

No 

.Ml 

No 

No 

No 

5-5 

1-2 

No 

No 

Medicine  Hat  News 

600 

$140  600 

$95  (.00 

$5(1 

■All 

Yes 

Yes 

2.2 

4-2 

Yes 

No 

BRITISH  COLUMBIA 

Kamloops  Sentinel 

600 

$75 

All 

7-7 

2-2 

Kelowna  C'ourier 

(.00 

$75 

All 

Yes 

No 

7-7 

2.2 

^'t'S 

Nanaimo  Free  Press 

600 

$175  600 

$125  600 

$75 

All 

Yes 

No 

7-7 

2-2 

No 

No 

Nelson  News 

600 

$95  600 

$50 

No 

All 

No 

Yes 

No 

4-4 

1-2 

No 

No 

New  Westminster  British 
Columbian 

(.00 

$50 

Yes 

All 

No 

No 

Yes 

3-3 

1-1 

No 

No 

Trail  Times 

600 

$.50 

No 

All 

No 

Yes 

No 

7-7 

1-1 

No 

No 

Vancouver  Sun  and  Province 

None 

75%  None 

50%  None 

35% 

No 

All 

No 

Yes 

Yes 

3-3 

1-3 

No 

No 

Victoria  ('olonist.  Times 

1000 

$.21  li.  1000 

$.16  li.  1000 

$.11  li. 

No 

All 

^'es 

Yes 

Yes 

4-4 

1-3 

No 

No 

MANITOBA 

PortaRC  I.a  I’rairie  Graphic 

280 

$30 

No 

All 

Yes 

Yes 

No 

I-l 

M 

No 

No 

Winnipeg  Free  Press 

600 

$.72  li.  600 

$.62  li.  600 

$.53  li. 

No 

All 

Yes 

Yes 

Yes 

2-2 

2-2 

No 

Yes 

Winni|>eg  Tribune 

1000 

$.22  li.  1000 

$.16  li.  (.00 

$.09  li. 

No 

All 

Yes 

Yes 

Yes 

2-2 

1-3 

No 

No 

NEW  BRUNSWICK 

Frcdcrickton  Gleaner 

pg. 

$90  'A  pg. 

S45  A  pg. 

$30 

No 

All 

No 

Yes 

Yes 

2-2 

1-1 

No 

No 

Moncton  L'Evangeline 

(jOO 

$65 

All 

Yes 

No 

3-3 

1-1 

Yes 

No 

Moncton  Times  Transcript 

600 

$50 

MTiiF 

Yes 

Yes 

4-4 

2-2 

Yes 

\o 

Saint  John  Telegraph-Journal, 
Times-(ilobe 

600 

$50 

MTuF 

Yes 

A'es 

7-7 

5-2 

No 

No 

NEWFOUNDLAND 

Corner  Brook  Western  Star 

(.00 

$50 

AH' 

Yes 

Yes 

7-7 

Sc.  John’s  News 

(.00 

$22.50 

All 

7-7 

2-2 

St.  John’s  Telegram 

600 

$100  600 

$50 

All 

Yes 

7-7 

2-2 

Yes 

(1)  ex  Wed. 

NOVA  SCOTIA 

Halifax  Chronicle-Herald, 


Mail-Star 

100 

$195 

lOOO 

$145 

600 

$95 

Ni. 

All 

Yes 

No 

5-5 

2-2 

No 

Yes 

New  Glasgow  News 

600 

$50 

All 

Yes 

No 

4-4 

2-2 

No 

No 

Sydney  Cajie  Breton  Post 

600 

$120 

600 

$90 

600 

$50 

All 

Yes 

No 

7-3 

1-3 

No 

No 

ONTARIO 

Barrie  Examiner 

600 

$125 

600 

$75 

All 

10-10 

2-2 

No 

No 

Brantford  Expositor 

600 

$140 

600 

$95 

600 

$50 

No 

All 

Yes 

No 

4-4 

2-2 

No 

Yes 

(Chatham  News 

600 

$75 

All 

Yes 

No 

4-4 

1-1 

No 

No 

Cornwall  Standard-Freeholder 

600 

$125 

600 

$75 

No 

All 

Yes 

Yes 

Yes 

4-4 

1-1 

Yes 

No 

Fort  William  Times  Journal 

600 

$125 

600 

$75 

All 

Yes 

Yes 

3-3 

1-1 

No 

No 

Calc  Reporter 

600 

$175 

600 

$125 

600 

$75 

All 

No 

Yes 

7-7 

2-2 

No 

Yes 

Guelph  Mercury 

600 

$125 

600 

$75 

Yes 

All 

No 

Yes 

No 

4-4 

1-1 

Yes 

No 

Hamilton  S|>ectator 

1000 

$400 

1000 

$300 

1000 

$200 

Yes 

All 

No 

Yes 

Yes 

4  4 

1-3 

Yes 

No 

Kingston  Whig-Standard 

600 

$125 

600 

$75 

No 

All 

No 

Yes 

Yes 

4-4 

1-2 

No 

No 

Kirkland  I>ake  Northern  News 

600 

$175 

600 

$125 

600 

$75 

Yes 

All 

No 

No 

Yes 

4-4 

3-2 

No 

No 

Kitchener-Waterloo  Record 

600 

$140 

600 

$110 

600 

$60 

Yes 

All' 

No 

Yes 

Yes 

5-3 

1-1 

No 

Yes 

Lindsay  Post 

600 

$60 

600 

$40 

600 

$20 

All 

Yes 

No 

4-4 

2-2 

No 

^'es 

IxMidon  Free  Pi  ess 

1000 

$300 

1000 

$200 

1000 

$100 

No 

All 

No 

Yes 

Yes 

4-4 

3-2 

No 

No 

Niagara  Falls  Review 

1000 

$120 

1000 

$80 

1000 

$40 

MTuFS 

Yes 

Yes 

2-2 

1-2 

No 

No 

North  Bay  Nugget 

1000 

$150 

1000 

$110 

600 

$60 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

1-2 

No 

No 
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Wood  Super  Flongs  are  being  used  by  newspapers  from  coast  to  coast  for  COLD 
MOLDING  R.O.P.  color. 

This  new  concept,  developed  by  Wood  Flong,  has  been  in  use  for  more  than  a 
year,  and  newspapers  report... time  savings  as  much  as  15  minutes  per  mat... accu¬ 
rate  plates  for  longer  press  runs ...  better  tone  separation ...  cleaner  highlights... 
uniform  shrinkage  from  plate  to  plate. 

No  baking— just  cold  mold. 

Wood  Flong  Developed  them . . .  you  can  depend  on  them . . . 

COLD  MOLD  R.O.P.  SUPER  FLONGS. 


AT  WOOD  FLONG  .  .  .  SERVICE  .  .  .  RESEARCH  .  .  .  DEVELOPMENT 

oNSPiecE  SUPER  FLONG  no-pack  mat 

A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.;  PHONE:  MU  7-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  191  1 
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2-Color 

extra 

charge 
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l-Color 
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ONTARIO  IConf.) 

Orillia  Packet  &  Times 

600 

$125 

600 

$75 

AU 

Yes 

Yes 

7-7 

1-1 

Yes 

Yes 

Oshawa-Whitby  Time^ 

bOO 

$75 

All 

Yes 

No 

4-4 

2-2 

No 

No 

Ottawa  (  ilizrii 

bi)0 

$.19  li.  bOO 

$.Uli.  600 

$.09  It 

Yes 

All  Yes 

Yes 

Yes 

4-4 

2-3 

No 

So 

<  )ttawa  Le  Drait 

hOO 

$215 

bOO 

$145 

600 

$75 

All 

Yes 

No 

4-4 

1-2 

Yes 

No 

Ottawa  Journal 

bUO 

$144 

bOO 

$78 

500 

$48 

No 

AU  Yes 

Yes 

Yes 

4-4 

1-1 

No 

No 

Owrn  Soiiml  Sun-Timr‘‘ 

bOO 

$100 

600 

$60 

AU 

Yes 

No 

4-4 

1-1 

No 

-No 

I Vmbrokf  <  Ibsrrver 

bOO 

$125 

600 

$75 

AU 

a 

1-1 

PeterlKirough  Kxanunfr 

bOO 

$125 

600 

$75 

MTuKS 

Yes 

No 

2-2 

1-1 

Yes 

Yes 

Port  Arthur  N>ws-('hroniclr 

bOO 

$125 

bOO 

$75 

All 

4-4 

2-2 

Yes 

Yes 

St.  Cathfniies  Standard 

6U0 

$100 

bOO 

$80 

600 

$50 

Yes 

AU  No 

Yes 

Yes 

4-4 

1-1 

Yes 

No 

Sf.  Thoma>  Timfs-Tournal 

MtO 

$90 

bOO 

$50 

AU 

Yes 

Yes 

4-4 

2  2 

Yes 

No 

Sarnia  Observer 

60(1 

$175 

bOO 

$125 

600 

$75 

.Vo 

AU  Yes 

Yes 

No 

4-4 

2-2 

No 

No 

Sault  Ste.  Marie  Star 

P.-iKe 

$180 

1000 

$120 

600 

$60 

No 

All  No 

Yes 

No 

4  4 

2-2 

Yes 

No 

Stratford  Beat  mi  Herald 

b(l(l 

$110 

600 

$7,s 

bOO 

$40 

AU 

Yes 

Yes 

4  4 

2-2 

No 

No 

Sudlmry  Star 

600 

$125 

600 

$75 

All 

Yes 

Yes 

4  4 

2-2 

No 

No 

Timmins  I'ress 

bOO 

$125 

hOO 

$75 

AU 

Yes 

No 

7-7 

2-2 

No 

No 

Toronto  (ilolie  Mail 

10(10 

$1250 

1000 

$750 

1000 

$.100 

No 

AU  Yes 

Yes 

Yes 

5-5 

2-2 

No 

No 

Toronto  Star 

1000 

$1000 

1000 

$750 

1000 

$500 

AU 

Yes 

Yes 

.vS 

2-2 

Yes 

No 

Toronto  Telegram 

Page 

$1250 

1000 

$750 

1000 

$400 

Yes 

AlP  No 

Yes 

Yes 

3-3 

1-2 

No 

No 

Welland  Tribune 

6(10 

$175 

600 

$125 

600 

$75 

AU 

No 

No 

4  4 

2-2 

No 

No 

Windsor  Star 

1000 

$.100 

1000 

$250 

1000 

$150 

No 

AU  No 

Yes 

No 

4-4 

1-3 

No 

Yes 

WofMl.'itcxk  Sentinel -Review 

600 

$75 

All 

7-7 

2-2 

(1)  2  or  3  ct)lor>  limittd  days 

(2)  3  colors  Mon.  only;  2  colors  limited  ilays 


PRINCE  EDWARD  ISLAND 


('harlottrtown  ('luardi.Tn  Patriot 

bOO 

$125 

hOO 

$75 

o 

y. 

< 

Yes 

Yes 

7-7 

1-1 

Yes 

Ye. 

QUEBEC 

Gr.anhy  r,.:iVoix  de  h’K>t 

600 

$150 

500 

$100 

600 

$50 

All 

7-7 

2-2 

Yes 

Montre.Tl  (iarette 

1(10(1 

$245 

1000 

$170 

600 

$95 

No  AU  No 

Yes 

No 

5-2 

2-2 

No 

No 

Montreal  I,e  Devoir 

600 

$75 

AU 

4-4 

1-1 

Montreal  Matin 

Pajte 

$75 

AU 

Montreal  Star 

1000 

$700 

1000 

$500 

1000 

$350 

No  AU  No 

Yes 

Yes 

10-10 

2-2 

No 

No 

Quebec  ('hronicle-Te1ej?rai»h 

600 

$75 

AU  ex  Wed. 

Yes 

Yes 

4-4 

2  2 

Yes 

No 

Quebec  L*.\ction  (\Ttholique 

600 

50% 

600 

25% 

MTWFS> 

Yes 

No 

3-3 

2-2 

Yes 

No 

Quebec  I^eSoleil 

la’ Evetiement*  journal 

600 

$.30  li. 

600 

$.20  1 

600 

$.10  li. 

AU 

\  es 

Yes 

8-8 

2-2 

No 

No 

SherlircHike  La  Tribune 

600 

$75 

AU 

Yes 

Yes 

4-4 

2-2 

Yes 

No 

SherbriKike  Record 

600 

$50 

AU 

Yes 

Yes 

3-3 

2-1 

Yes 

No 

(1)  2  colors  ex  Th  Sat.;  1  color  ex  Th 


SASKATCHEWAN 


Nfoose  Taw  Time*-  Herald  ftOO  $125  600  $75  Yes _ AU _ No _ No _ 4^4 _ IjJ _ No _ Yes 

Prince  Albert  Herald  600  $125  600  $75  Yes _ AU  _  _  Yes  No _ 4-4 _ 2-2 _ ^o _  No 


16  Color  Awards 

San  Antonio 
The  Soil  Antonio  Express  and 
\'ews  took  1(5  awards  for  uses 
of  color  in  advertising  and  news 


presentation  in  the  Texas  Daily 
Newspaper  Association’s  South¬ 
west  color  competition.  Ten 
awards  were  for  color  in  ad¬ 
vertising  and  six  for  color  in 
news  presentation. 


Education  Directory 

Pittsburgh 
A  complete  director^'  of  edu¬ 
cation  for  journalism  will  be  the 
1962  Winter  issue  of  The  Jour¬ 
nalism  Educator,  quarterly  mag¬ 
azine  published  by  the  Ameri¬ 
can  Society  of  Journalism  School 
Administrators.  According  to 
Prof.  C.  S.  McCarthy,  Duquesne 
University,  is  editor  and  busi¬ 
ness  manager.  Copies  of  the  di¬ 
rectory  issue  are  available  at  $2 
per  copy. 


Newsprint  Trends 

Newsprint  consumption  by 
ANPA  newspapers  in  February 
was  5.8%  greater  than  in  Febru¬ 
ary,  1961,  and  production  of 
newsprint  by  North  American 
mills  was  1.2%  above  the  year- 
ago  figure. 


8  Have  Fellowships 
In  Con|n*<^ssionul  Jobs 

Washington 
Eight  newsmen  have  lieen 
chosen  to  work  10  months  as 
staff  assistants  in  Congressional 
offices  beginning  in  November  in 
the  Congressional  Fellowship 
Program.  They  are:  Dale  J. 
Arnold,  Detroit  Free  Press; 
Jerald  Blizen,  St,  Petersburg 
Times;  Jerry  W.  Friedhein, 
Columbia  Missourian;  James  F. 
Hoge  Jr.,  Chicago  Sun-Times; 
John  A.  Morgan,  Appleton  Post- 
Crescent;  Ronald  L.  Steel, 
Senior  Scholastic  magazine; 
Bruce  B.  Van  Dusen,  Providence 
Journal-Bulletin;  and  Eric 
Wentworth,  Portland  Oregonian. 
Each  award  carries  a  minimum 
of  $4,500  plus  travel  expenses. 


HURLETRON 

DC  and  AC 
Press  Drives 
All  Horsepowers 

ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 
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At  no 

Extra  Cost 


NEA  News- in -Color  anticipates 
the  news  with  colorful 
preparedness  like  this— on 
headline  events,  personalities, 
sports,  fashions,  food, 
holidays.  And  only  Newspaper 
Enterprise  supplies  its 
clients  with  money-saving, 
ready-to-print  editorial  mats 
as  a  regular  and  frequent 
feature ...  at  no  extra 
cost  in  the  NEA  Full  Service. 

• 

Versatility  plus!  Full-color 
effects  from  3-color  printing, 
or  black  and  one  color. 
Full-page  positioned  mats 
to  cut  production  time, 
assure  better  reproduction. 


CURRENT  VARIETY  IN  NEA  NEWS  IN-COLOR:  Scott  Carpenter,  America’s 
next  man  in  orbit.  Earlier  version  issued  in  black  and  one  color  ahead  of  March  16 
news  break.  New  3-color  process  portrait  (above)  now  ready  •  Astronaut  John  Glenn 
(2  releases)  •  Portraits  of  Mrs.  Jacqueline  Kennedy,  George  Romney,  Charles 
DeGaulle  •  Newsmap  of  turbulent  Indonesia  •  Paris  Styles,  ’62  Swimsuits  •  Spring 
Fashions  (2  releases)*  Masters  Golf  Tournament  Map ‘St.  Patrick’s  Day  Shamrock. 

EWSPAPER  Enterprise  Association 


HELPS  BUILD  OREAT  LOCAL  NEWSPAPERS 


461  eighth  avenue 


1200  west  third  street 


962 


Carpet  Institute  Set 
With  Color  Section 


The  1962  edition  of  the  Ameri¬ 
can  CarjJet  Institute’s  news¬ 
paper  supplement,  now  off  the 
presses,  is  expected  to  give  a 
further  boost  to  retail  carpet 
advertising  linage  already  hit¬ 
ting  billings  of  over  $12-million 
annually  at  local  rates. 

The  four-page  section,  dis¬ 
tributed  to  all  daily  papers  and 
1,000  weeklies  across  the 
country,  has  been  a  potent  fac¬ 
tor  in  developing  plus  linage  for 
newspapers  since  1956  by  foster¬ 
ing  local  city-wide  “Carpet 
Time”  promotions.  Last  year 
“Carpet  Time”  events  were  run 
in  over  100  cities  strongly  sup¬ 
ported  by  carpet  store  adver¬ 
tisers. 

A  major  innovation  in  this 
year’s  supplement  is  the  offer¬ 
ing  of  a  new'  ser\'ice  designed 
to  expand  the  ROP  publication 
of  car])et  photographs  in  full- 
color  by  new’spapers.  The  In¬ 
stitute  is  making  available  free 
to  newspapers  the  color  separa¬ 
tion  negatives  for  the  four 
pictures  appearing  on  the  front 
page  of  the  section.  The  offer 
of  the  color  separation  negatives 
in  various  screenings  enables 
the  newspapers  to  reproduce  the 
photographs  at  a  substantially 
lower  production  cost  than  mak¬ 
ing  engravings  directly  from 
transparencies.  It  also  provides 
flexibility  in  size  and  layout  of 
the  pictures  not  possible  w'ith 
mats. 

Proof  sheets  of  the  front  page 
printed  in  full  color  are  included 
with  the  four-page  black  and 
white  supplement  sent  to  the  re¬ 
tail  advertising  managers  and 
women’s  editors  of  the  nation’s 
press.  The  Institute  section  con¬ 
tains  26  articles  previewing  the 
new  carpet  styles,  features  on 
carpet’s  use  in  the  home  and 
commercial  fields  and  shopping 
information,  in  addition  to  20 
photographs  show'ing  carpets  in 
various  room  settings.  Glossy 
prints  and  mats  of  the  black 
and  white  pictures  are  offered 
to  newspapers  at  no  charge. 

Copies  of  the  section  have 
also  been  sent  to  a  list  of  12,000 
leading  carpet  dealers  in  all 
markets  with  a  letter  from  the 
Institute  urging  their  advertis¬ 
ing  support  for  the  “Carpet 
Time”  promotion  in  their  cities. 
There  is  no  dating  on  this  event, 
and  it  can  be  staged  any  time 
during  the  year  best  suited  to 
local  market  conditions.  Last 
year  most  of  the  sections  w’ere 
published  in  May  and  October. 

The  Institute  will  also  send 
follow-up  personalized  letters  to 


any  retail  carpet  advertiser 
listed  by  papers  planning  to  run 
the  section.  This  follow-up  effort 
has  proven  particularly  effective 
in  gaining  retail  ad  support  for 
the  promotions.  Last  year  the 
North  Adnms  (Mass.)  Tran- 
ttcript  ad  manager  reported  ob¬ 
taining  ads  from  15  of  the  18 
carpet  dealers  contacted  by  the 
Institute,  resulting  in  a  2%%  in¬ 
crease  in  linage  over  the  1960 
section. 

Numerous  other  papers  noted 
gains  last  year.  The  Milwaukee 
Journal  carried  a  total  of  34 
ads  from  local  carpet  stores  in 
its  supplement  published  last 
fall,  compared  to  20  ads  placed 
in  the  1960  supplement.  Included 
among  the  100  newspapers 
which  ran  carpet  sections  in 
1961  were  the  Amarillo  (Texas) 
Newn  Globe,  the  Las  Vegas 
(Nev.)  Review- Journal,  the 
Montgomery  (Ala.)  Advertiser- 
Journal,  the  Hamilton  (Ohio) 
Journal,  the  San  Bemadino 
(Calif.)  Sun-Telegram,  and  the 
Long  Beach  (Calif.)  hidepend- 
ent  Press-Telegram. 

• 

B’way  Stores  Go 
‘B’way’  with  Color 

Because  ROP  color  is  “so 
much  more  attention  getting,” 
Broadway  Department  Stores 
has  steadily  increased  its  use 
of  color  in  the  Los  Arigeles 
Times  and  the  Los  Angeles  Her¬ 
ald-Examiner  from  151,305  lines 
in  1958  to  399,706  lines  in  1961, 
according  to  Deborah  Truax, 
Broadway’s  sales  promotion  di¬ 
rector. 

“Whenever  the  budget  per¬ 
mits,”  Miss  Truax  said,  “we 
attempt  to  tie  a  fashion  promo¬ 
tion,  Christmas  promotion  or 
special  section  together  with  the 
use  of  color. 

“Our  ads  are  never  smaller 
than  1,120  lines  and  are  usually 
1,764  lines  to  a  full  page.  Fre¬ 
quency  of  insertion  varies  by 
season,”  M  iss  Truax  w’ent  on, 
“but  I  w'ould  say  that  we  aver¬ 
age  eight  insertions  in  most 
months.  These  increase  at  the 
beginning  of  a  fashion  .season 
to  12  or  15  and  between  Thanks¬ 
giving  and  Christmas  w’e  are 
likely  to  run  at  least  30  ads. 

“We  find,  by  and  large,  that 
ads  using  color  pull  better  and 
that  special  sections  using  color 
on  the  cover  very  definitely  have 
a  larger  reader  acceptance,” 
Miss  Truax  said. 


CARPETS  IN  COLOR — To  aid  newspapers  in  reproducing  carpet 
photographs  in  color,  American  Carpet  Institute's  newspaper  supple¬ 
ment  for  1962  is  featuring  color  separation  negatives  for  the  four 
pictures  on  the  front  page  of  the  supplement  which  has  been  mailed 
to  every  daily,  1000  weeklies  and  12,000  carpet  retailers. 


Small  Daily’s 
Color  Grows 

W(K)DLAND,  Calif. 

Editorial  color  has  proven  a 
boon  to  the  Woodland  Democrat, 
according  to  Kenneth  E.  Leake, 
co-publisher  of  this  Northern 
California  daily  w’ith  an  ARC 
circulation  of  6,450. 

The  Democrat  produces  full 
color  with  plates  made  on  a 
Scan-A-Sizer.  No  black  is  used. 
Printing  is  on  a  Goss  Dek-A- 
Tube  press. 

News  photos  in  color  appear 
around  once-weekly.  Most  of 
these  are  local  pictures  taken  by 
James  Irv’ine,  photoengraver  for 
the  Democrat. 

The  Democrat  uses  spot  color 
extensively  to  highlight  its  fea¬ 
tures.  These  include  a  weekly 
tabloid  section  which  was  a  first 
prize  winner  in  the  last  two 
annual  competitions  conducted 
by  the  California  Newspaper 
Publishers  Association. 

• 

New  Presses  Make 
More  Color  Possible 

Cleveland 

Sterling  E.  Graham,  president 
of  Forest  City  Publishing  Co., 
publisher  of  the  Plain  Denier, 
has  announced  the  near-com¬ 
plete  expansion  of  its  press¬ 
room,  at  a  cost  of  $3,000,000. 
A  new  Hoe  eight-unit  press  en¬ 
ables  the  Plain  Dealer  to  use 
more  color.  The  press  will  now’ 
turn  out  112-page  papers  at  the 
maximum  rate  of  30,000  an  hour 
and  64-page  papers  at  60,000  an 
hour,  "rhe  60,000-an-hour  run 
is  about  209r  faster  than  the 
speed  that  was  designed  for  the 
older  presses. 

The  Plain  Dealer  has  added 
color  to  the  Sunday  w'omen’s 
sections  and  to  the  Saturday 
main  sections. 


Bank  Again 
Uses  Color 

San  Francisco 

Crocker-Anglo  Bank  is  using 
newspaper  color  again  in  its 
consumer  adv’ertising  campaign. 

The  larger  ads  in  a  series  car¬ 
ried  by  90  newspapers  in  Central 
and  Northern  California  liear 
hand-written  notations  in  nnl  to 
offset  featured  black  and  white 
photographs. 

The  bank  used  full-color  re¬ 
productions  of  Don  Kingman 
paintings  in  its  major  releases 
last  year.  These  serveel  to  set 
the  mood  for  a  broader  institu¬ 
tional  program  of  bank  assist¬ 
ance  in  making  dreams  of  trips, 
leisure,  a  second  home  and  other 
objectives  come  true,  said  Mon¬ 
roe  Bloom,  vicepresident. 

The  new'  campaign  is  more 
concrete.  Hence  the  shift  to 
black  and  red  for  the  dominant 
copy  of  a  series  which  presents 
ads  ranging  in  size  from  560  to 
1254  lines,  Mr.  Bloom  said. 

The  young  and  growing  fam¬ 
ily  is  the  subject  of  this  cam¬ 
paign  prepared  by  J.  Walter 
Thompson  Co. — San  Francisco. 
The  first  of  a  series  of  ads 
examining  an  important  family 
event  is  themed  to  the  purchase 
of  the  first  home. 

The  hand-w’ritten  notations 
about  the  housewife  remind 
readers  of  the  many  costs  in¬ 
volved  and  invite  him  to  plan 
ahead  for  the  event  with 
Crocker-Anglo  described  as  the 
most  helpful  bank  of  all. 

• 

^Colorfur  Proiiiutioii 

Oakland,  Calif. 

Spot  color  is  being  used  in 
Oakland  Tribune  in-paper  pro¬ 
motion.  Circulation  promotions 
appearing  w’ith  spot  color  have 
included  full-page  displays. 
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To  Sell  the  Southwest’s  ^Billionarea. . . 
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in  Phoenix 

. . .  where  570  of  every  Arizona  retail  dollar  is  spent 
. . .  where  70%  of  Arizona’s  total  wholesale  dollar  volume  is  transacted 


Say  it  with  color  . . . 

Say  it  with  color  . . . 
Say  it  with  color  . . . 


In  Color 


The  Arizona 


I  ne  Knoenix 

bazette 


Republic 


Morning  and  Evening  Combination 


LOUIS  REYNOLDS,  NATIONAL  ADVERTISING  MANAGER.  BOX  1950,  PHOENIX,  ARIZONA  •  PHONE  271-8000  •  REPRESENTED  NATIONALLY  BY  KELLY-SMITH  CO. 


FAIRCHILD 

news 


Peg  Ruiiifly  has  Ix-en  nanuxi  South¬ 
ern  market  area  fashion  txfitor  for 
HOME  FI  KMSHINGS  DAILY,  a 

new  post  with  the  paper.  Miss 
Ruinely  has  l)een  home  furnishings 
and  deeoratinn  editor  of  the  (diieatio 
Anierieaii  sinee  September,  l‘f60. 
Before  joining;  the  American,  she 
was  market  editor  of  Furniture 
Retailer.  Miss  Ruinely,  who  will 
assume  her  new  post  on  Apr.  16. 
will  headijuarter  in  Fairchild's  Hi^h 
Point,  .\.  C..  bureau. 


The  electronics  industry  in  Eurojx* 
will  lie  the  ohjei't  of  study  hv 
ELECTRO.MC  NEWS  editor.  .Alfred 
U.  ('ook,  during;  a  six-week  business 
tour  starting  Apr.  -1.  Mr.  (axik's 
travels  will  take  him  to  Paris.  Milan. 
Rome,  (Geneva.  Dusseldorf.  Ein- 
Hoven,  London  and  Dublin.  He  will 
he  accompanie<l  by  Mrs.  Look. 


Martin  (iottfried.  who  joined  .“sl'- 
PERMARKET  NE\AS  as  a  general 
news  reporter  in  PlfiO.  has  been 
upped  to  the  post  of  editor  of  the 
Perishables  s»-ction.  He  succeeils 
Jerome  Gharnizon,  who  has  liei-ome 
promotion  news  editor  of  .'sLPER- 
MARKET  NEW.'<. 


Fairchild's  Ibnik  Division  has  just 
announced  that  it  will  publish  the 
first  annual  Electronic  News  Finan¬ 
cial  Fact  B<»ok  &  Direi-torv'  on  July 
1.  The  lxH»k  will  furnish  all  avail¬ 
able  financial  rejMirts  of  more  than 
600  publicly  owned  electronics  cor¬ 
porations.  Pre-publication  price,  un¬ 
til  July  1,  1062,  is  $2.5  a  copy;  $35 
after  July  1. 


Carol  D.  Silverherg,  circulation  pro¬ 
motion  manager  of  .'sLPERMAR- 
KET  NEWS  and  DRUG  NEAVS 
WEEKLY ,  has  l>een  selected  for 
listing  in  the  coming  issue  of 
"Who's  AA'ho  of  .American  Women.” 
the  Marquis  companion  directory  to 
"Who's  Who.”  Miss  Silverberg  has 
been  a.ssociated  with  FainJiild  Pub¬ 
lications  for  more  than  -iO  years, 
joining  the  organization  as  a  classi¬ 
fied  ad  taker  and  progressing 
through  promotional  writing  f<»r  the 
Classified.  Diret'tory,  Book.  .Adver¬ 
tising  and  Circulation  Departments. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publfthcrt  of 

Daily  Naws  Record.  Women’i  Wear  Daily, 
Home  Furnishings  Daily,  Footwear  News, 
Supermarket  News,  Drug  News  Weekly, 
Men's  Wear,  Electronic  News,  Books, 
Metalworking  News,  Directories. 


PR  Fellowships 
For  5  Teachers 

Announcement  of  summer  fel-  f 
lowshij)  awards  for  1902  to  s 
teacher.s  of  public  relations  at  5 
five  collegt's  has  Iteen  made  by  | 
Milton  Fairman,  president  of  | 
the  Founilation  for  Public  Re-  | 
lations  Rt*.search  and  Education. 

The  fellowships,  sponsored  by 
various  organizations,  provide 
five-wi*ek  working  assignments 
with  public  relations  firms.  Each 
of  the  wlucators  .selected  will  re¬ 
ceive  an  honorarium  and  travel 
expenses. 

The  recijtients  and  spon.sors: 

.1/.  Ezzt'din  Bntroukhn,  Uni¬ 
versity  of  Rhode  Island;  Ford 
Motor  Company. 

Theodore  E.  Conover,  Univer¬ 
sity  of  Nevada;  Fnl.'itnff  B rew¬ 
in  y  Corporation. 

Blaine  K.  McKee,  Colorado 
State  University;  Borden  Com- 
pany. 

William  J.  Reyan,  San  Fran¬ 
cisco  State  College;  denernl 
Motors  Corporation. 

Bernard  Rnhin,  Boston  Uni¬ 
versity;  Jtdin  Moynahan  and 
Company. 

• 

Prof  aiul  Stutleiit 
To  Study  Printings 

Milwackee 
•A  journalism  senior,  Thomas 
E.  Neman,  and  his  professor, 
Clifford  L.  Helbert,  have  been 
nametl  for  the  1962  Andrew 
Hamilton  awards  of  $1,000  each 
in  the  Marquette  University 
College  of  Journalism. 

According  to  terms  of  the 
award,  they  will  l)egin  an  eight- 
weeks  study  in  June  in  the  area 
of  printing  techniques  and  the 
development  of  the  American 
press  with  Professor  Helbert 
serving  as  tutor. 

• 

Arnold  Migliaccio,  adver¬ 
tising  salesman,  Klamath  Falls 
(Ore.)  Herald  and  News  — 
resigned  to  enter  insurance  field. 


DRAKE  PERSONNEL 

offers 

PROFESSIONAL 
PLACEMENT  SERVICE 

•  EDITORIAL  & 

PUBLISHING  FIELDS 

•  GRAPHIC  ARTS  FIELD 

•  ADVERTISING  FIELD 

Rapid  -  Confidential  •  Nationwide 

All  inquiries  acknowledged  and  given 
personalized,  professional  service 
SEE — Job  descriptions  in  the  classi¬ 
fied  sections  of  this  issue. 

Drake  personnel,  inc. 

29  East  Madison  Bldg.  Financial  6-8700 
Chicago  2,  Illinois 


personal 

..... 

When  Pierre  Needs  a  Stand-in ... 

By  Stuart  Aiierlturli  \ 

Miami  Herald  .Staff  Writer 

Miami  though.  “Any  chance  of  get- 


I’m  a  dead  ringer  for  presi¬ 
dential  press  .secretarj’  Pierre 
Salinger.  Even  his  father-in- 
lawr  thinks  so. 

Ordinarily  this  resemblance 
makes  no  difference  in  my 
life.  It’s  confusing,  though, 
when  Salinger  is  in  town 
with  his  boss.  President  John 
F.  Kennedy. 

Then  I  get  stopped  in  hotel 
lobbies  by  autograph  hounds, 
get  bombaiMed  with  questions 
I  can’t  answer  by  fellow 
reporters  and  receive  cold 
stares  from  the  Secret  Ser\’- 
ice  men  who  know  the  real 
Pierre,  and  think  I  might  try 
and  muscle  in. 

It  was  at  Salinger’s  mold¬ 
ing  press  briefing  at  Miami 
Beach  when  his  father-in-law. 
Harper  Joy,  of  Spokane, 
AVash.,  came  up  to  me. 

“When  I  saw  you  there,  I 
thought  you  were  Pierre’s 
brother”,  he  said. 

Salinger,  harried  by  scores 
of  reporters  each  trying  for 
an  exclusive  stoiy  on  the 
President’s  doings,  was  unim- 
pressecl  by  the  resemblance. 

“Maybe  there  was  a  time 
a  couple  of  years  ago  when  I 
looked  like  you,”  he  said, 
“but  it’s  not  so  true  now.  I’ve 
lost  some  weight  since  then,” 
Pierre  said  —  obviously  not 
scoring  any  points  with  his 
interviewer. 

A  couple  of  television 
cameramen  in  the  Fontaine¬ 
bleau  lobby  were  fooled. 


ting  a  better  position  for  the  ;• 
speech?”  they  asketl  con-  f 
fidentially.  \ 

I  stuttered  my  answer  a  { 
bit — and  they  realizecl  it  i 
wa.sn’t  Pierre. 

A  group  of  tourists  whis¬ 
pered  behind  their  hands  as  I 
walked  by. 

“.  .  .  he  goes  everywhere 
with  the  President,”  one  of 
them  said.  J 

The  payoff  came  as  I  was  ;■ 
leaving  the  hotel.  pretty 
blonde  came  over  and  asked 
for  my  autograph. 

I  smiled  and  was  about  to 
sign  a  great  big  “Pierre 
Salinger”  when  along  strolled  1 
father-in-law. 

“Now  don’t  do  anything 
Pierre  wouldn’t  do”,  he  said. 


THE  REAL  PIERRE?— That’s  Pierre 
Salin9er  on  the  right.  Miami  Her¬ 
ald  reporter  Stu  Auerbach  is  at 
left. 


Steeves  Pronioletl 
On  GM's  PR  Staff 

Detroit 

Appointment  of  Edmund 
Steev'es  as  director  of  field  op¬ 
erations  on  the  General  Motors 
Public  Relations  Staff  w^as  an¬ 
nounced  by  Anthony  De  Lorenzo, 
vicepresident  in  charge  of  the 
public  relations  .staff. 

Mr.  Steeves  succeeds  Ralph 
W.  Moore,  who  is  retiring  after 
38  years’  servdce.  Mr.  Steeves 
joined  General  Motors  in  Octo¬ 
ber,  1954,  in  charge  of  new's 
relations  in  the  New  York  pub¬ 
lic  relations  office.  He  was  cen¬ 
tral  division  manager  of  United 
Press  for  three  years. 


Tnin  Bridges  Named 
For  Wilton  E.  Hall 

Anderson,  S.  C. 

The  South  Carolina  Highway 
Commission  named  tw'in  bridges 
Ijeing  constructed  over  Seneca 
River  on  Interstate  Route  85  for 
Wilton  E.  Hall,  publisher  of  the 
.Anderson  Independent-Tribune 
and  .Anderson  Daily  Mail,  who 
is  chairman  of  the  Hartwell  Dam 
Steering  Committee. 

The  bridges  will  span  Lake 
Hartwell.  The  $100,000,000 
Hartwell  Dam  jiroject  is  nearing 
completion  and  dedication  is 
scheduled  for  early  May  with 
President  Kennedy  as  the 
speaker. 
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mention 


OFFICERS  of  newly  chartered  British  Isles  professional  chapter  of  Sigma 
Delta  Chi  are  pictured  at  London  ceremony.  President  Clifford  L.  Day 
of  United  Press  International  is  at  the  right.  Secretary-treasurer  Fred¬ 
eric  Doerflinger  of  BBDO/PDA  ad  agency  is  at  the  left.  George  Pipal, 
UPl,  a  charter  member,  is  in  the  center. 


INSTALLATION  of  London  SDX  chapter  was  conducted  by  James  W. 
Irwin,  left,  Chicago  corporate  relations  counsellor.  Thomas  R.  Curran, 
UPl  vicepresident,  is  in  the  center,  and  John  Lloyd,  Associated  Press. 
Is  at  the  right. 


Donald  R.  McNkil,  copy- 
ivacier  at  the  Knoxville  (Tenn.) 
.V<  ws-Sentinel  and  student  at 
the  University  of  Tennessee  — 
to  the  Tennessee  Press  Service 
advertisinj;  development  staff, 
e  * 

Duncan  C.  Bennett  —  from 
the  Knoxville  (Tenn.)  Newa- 
Sentinel  .staff  to  Maryville  Col¬ 
lege  as  director  of  public  in¬ 
formation  services. 

*  *  « 

Harold  VV.  Trulock  —  from 
state  editor,  Indinnapolis  .Vcm’s, 
to  inanaging  editor  of  the  Mun- 
eie  (Ind.)  Kvenina  Prens,  suc¬ 
ceeding  Leon  J.  Parkinson, 
now  editorial  page  director. 


J.  Allan  Mf^atii,  former  gen¬ 
eral  manager  of  Miami  Herald’s 
Broward  County  bureau  —  now 
advertising  director  of  the  Aii- 
ffiista  (Ga.)  Chronicle-Herald. 
BFATJtLV  R.  Carter  —  person¬ 
nel  director  of  Southeastern 
Newspapers  Inc.  to  administra¬ 
tive  assistant. 

*  *  * 

James  Brick,  Creighton  Uni¬ 
versity  graduate  —  to  Des 
.Moines  (Iowa)  Tribune  as  re- 
)K)rter. 

«  *  * 

Jerry  Szumski  —  from  Dav¬ 
enport  (Iowa)  Democrat  to  Des 
Moines  Register  staff. 


Topics  in  Your  Community  About  Which 
You  Will  he  Writinji  Eflitorials 

Aid  for  the  Mentally  Retarded — Prevention  of  Air  Acci¬ 
dents — Retirement  Age — City  Traffic  Congestion — Con¬ 
trol  of  City  Crime — Public  Welfare  Policy — Medical  Aid 
to  the  Aged.  They  are  also  titles  of 

EDITORIAL  RESEARCH  REPORTS 

11S6  19th  St..  N.W..  Washington  6,  D.C.  202  FE  8-4«60 


16  In  Venezuela 
For  Reciprocal  Visit 

Sixteen  newsmen  from  the 
Uniterl  States  and  Canada  went 
to  Caracas,  Venezuela,  recently 
to  return  the  visit  of  Venezuelan 
journalists  who  were  at  North¬ 
western  University’s  Medill 
School  of  Journalism  last  year. 

They  will  participate  in  a  two- 
week  seminar  on  the  |>olitical, 
economic  and  press  problems  of 
the  Latin  American  nation.  This 
will  include  discussions  with 
President  Romulo  Betancourt  as 
well  as  opposition  leaders  from 
( A>mmunist,  Leftist  and  Progres¬ 
sive  parties. 

Initiators  of  the  trip  were  the 
12  “alumni”  of  the  Northwestern 
seminar,  working  through  the 
North  American  Association  of 
Venezuela,  a  privately  organ- 
ize<l  group  of  U.S.  citizens  in 
(Caracas. 

Participants  include: 

l>pan  1.  \V.  Cole.  Medill  School. 

\V.  I).  Bedell,  .'issistant  executive  edi¬ 
tor.  llvMston  (Tex.)  Post; 

.lesse  BoKue.  htuincial  editor.  United 
Press  International; 

Royce  Brier,  international  affairs  col- 
umni.st,  San  Francisco  (Calif.)  Chronicle; 

.lohn  K.  Dille  Jr.,  president  and  editor, 
Elkhart  (Ind.)  Truth; 

.lames  K.  Doran,  editor,  Harrisburg 
(Pa.)  Patriot  m’s ; 

John  I*.  Harris,  lioard  chairman,  Har¬ 
ris  Newsfiaper  (iruup,  Hutchinson,  Kans. ; 

Bertram  Johansson,  foreiKn  editor, 
Christian  Science  Monitor; 

Herbert  .A.  Kenny,  editorial  writer, 
Boston  (Mass.)  (jlobe; 

Richard  l.awhorne,  news  editor,  Hous¬ 
ton  (Tex.)  Chronicle; 


Herbert  Lundy,  editorial  writer,  Port¬ 
land  (Ore.)  Oreaouian; 

Loring  Merwin,  president,  Blooming¬ 
ton  (111.)  Pantagraph; 

John  Meyer,  business  and  finance  edi¬ 
tor,  .Montreal  ((Jue. )  (lasette; 

Ralph  Otweil,  news  editor,  Chicago 
(111.)  .'iun-Times; 

.Arville  Schaleben,  managing  editor, 
Mikeaukee  (Wis. )  Jonriuil; 

Dan  Tucker,  editorial  writer,  Chi¬ 
cago’s  .dmerican 

• 

Jd.sepii  .M.  Swick — to  sub¬ 
urban  retail  advertising  man¬ 
ager,  Xew  Hntnswick  (N.  J.) 
Home  News.  WALTER  P.  NELSON, 
advertising  director — to  com¬ 
pany’s  executive  committee. 

♦  ♦  • 

WiixiAM  L.  Biggs  —  from 
the  Duluth  (Minn.)  Herald 
Neu's-Trihune  to  the  Crand 
Forks  (N.  D.)  Herald  as  classi¬ 
fied  advertising  manager. 

«  *  « 

Erwin  D.  Canham,  editor  of 
the  Christum  Science  Monitor, 
and  Mrs.  Canha.m  —  guests  of 
the  Japanese  Government  in 
Japan  for  two  weeks. 

*  *  « 

Jon  Lewis  .Allen  —  from 
Providewe  (R.  1.)  .Journal-Bul¬ 
letin  to  the  public  relations  staff 
of  Pan  American  World  Air¬ 
ways  in  New  York. 

♦  *  ♦ 

Clifford  Hol.m  —  from  as¬ 
sistant  telegrajfh  editor  and  re¬ 
porter,  Klfiin  (Ill.)  Dnilp  Cour¬ 
ier  News,  to  the  Chicayo  Sun- 
Times  copydesk. 


“LADIES  DAY 


IS  EVERY  DAY" 


"LADIES  DAY"  is  a  space-saving 
sports  feature  with  high-readership 
appeal  for  women  and  men  ...  it 
covers  the  whole  world  of  sports.  It 
is  a  rollicking  one-column  humor 
panel  that  will  bring  women  readers 
to  your  sports  page.  The  very  latest 
in  snappy,  sparkling  humor. 

Fully  matted  for  release  six-times-per-week 
Write  —  wire  —  phone 
The  If'itrltTs  Leading  Independent  Syndicate 


GENERAL  FEATURES  CORPORATION 

250  Park  Ave.  N.Y.  17,  N.Y.  YUkon  6-7625 


EDITOR  SC  PUBLISHER  for  March  31,  1962 


89 


Color  is  ‘Go’ 
For  Fashion 
In  Chi.  Trih. 

Chicago 

“Let  Yourself  Go  —  With 
Color!”  is  the  theme  of  a  two- 
week  men’s  wear  promotion  be¬ 
ing  conducted  in  the  Chicago 
market  this  spring  by  the  Chi- 
cago  T ribunv. 

Aim  of  the  promotion  is  to 
present  news  al)out  colorful 
styles,  fabrics  and  patterns 
which  will  be  evident  in  men’s 
clothing  and  accessories  this 
spring  and  summer,  as  well  as 
general  color  coordination  in¬ 
formation. 

24-Page  .Seeli«»n 

To  launch  the  promotion,  the 
Tribune  will  publish  a  24-page 
‘Men’s  Wear  Previews”  maga¬ 
zine  supplement  on  .4pril  29, 
1962.  The  rotogravure  supple¬ 
ment  will  preview  current 
trends  in  men’s  api)arel.  empha¬ 
sizing  the  “Let  Yourself  Go — 
With  Color”  theme.  The  supple¬ 
ment  is  the  si.xth  in  a  .series  of 
semi-annual  apparel  guides  pub¬ 
lished  by  the  Cliir(i</»  Sunday 
Trihune. 

The  same  promotional  theme 
will  be  emphasized  in  two  full- 
color  pages  the  Tribune  will 
publish  on  .4pril  30  and  May  7, 
reporting  and  illustrating  new 
and  colorful  developments  in 
men’s  spring  and  summer  ap¬ 
parel.  Contents  of  these  pages 
will  be  written  and  edited  by 
Merritt  Barnum,  Tribune’s 
men’s  wear  editor. 

Mr.  Barnum’s  '"eekly  column, 
“The  Score  in  Clothes”  which 
appears  each  Wednesday  in  the 
Tribune,  will  focus  mid-week  at¬ 
tention  on  locally-available 
spring  and  summer  men’s  ap¬ 
parel  and  accessories  which  will 

AUSTRALIA'S 

Expanding  Wealfb 
Offers  Opporf unifies 

Investigate  the  Oeveiopments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S 
companies  that  are  operating 
and  have  S500.000.000  Invested 
In  Australia. 

To  kssD  in  touch  with  msritotinq. 
sdvertiiing,  publithinq  and  graphic 
srti  in  Autfralia  read 

NEWSPAPER  NEWS 

Publithad  fmrMHigkily 

Annual  Suhscriplinn  to  U.  S. 

IS  MomHtes  Sf.,  Sydeay,  Aatfrello 


Photos  Lend 
Special  Look 

Garden  Gbon'e,  Calif. 

Belief  that  the  liberal  use  of 
local  color  lends  a  “big  paper 
look”  to  the  Garden  Grove  \ewit 
is  expressed  here  by  A.  M. 
Tierney,  publisher. 

Color  has  lieen  a  part  of  the 
News  since  its  daily  beginnings 
in  July,  19.')6.  Spot  color  treat¬ 
ments  have  been  applied  regu¬ 
larly  to  page  one  and  to  the 
second  front  page.  Spot  color  is 
used  frequently  on  promotion 
advertisements. 

Photos  in  full  color  appear  on 
a  twice-a-week  average.  Most 
of  the  pictures  are  taken  with  a 
Curtis  “one-shot”  camera.  Nega¬ 
tives  and  positives  are  processed 
in  the  News’  own  darkroom. 
Color  engravings  are  made  on  a 
Fairchild  Scan-a-Graver. 


be  harmonious  with  their  spring 
wardrobes. 

Easel  display  cards,  echoing 
the  Tribune’s  promotional  slo¬ 
gan,  will  be  distributed  to  Chi¬ 
cago  area  men’s  wear  retailers 
for  use  in  window  and  counter 
displays. 

The  “Let  Your.self  Go — With 
Color”  theme  also  will  be  in¬ 
cluded  in  colorful  balloon-design 
identification  badges  which  will 
be  distributed  to  ap|)arel  store 
personnel.  Market  data  sheets 
and  merchandising  ideas  also 
will  be  distributed  to  retailers 
by  the  Tribune,  along  with  re¬ 
prints  of  editorial  features  pub- 
li."'!ied  in  the  Tribune  during 
the  two-week  iiromotion. 


$15  for  Ai^^ault 

Ottawa 

An  Ottawa  man  was  convicted 
in  Magistrate’s  Court  of  assault¬ 
ing  Ci7fcew-UPI  Photographer 
Gary  Bartlett  when  he  tried  to 
take  pictures  of  a  woman  leaving 
County  jail.  The  accused  was 
fined  $15  and  costs. 


Zenith  ‘Votes’ 
To  Remain  in 
Newspapers 

Chicago 

“If  you  can  show  me  one  per¬ 
son  who  doesn’t  read  a  daily 
newspaper  I’ll  change  my  mind.” 

Until  such  time,  Erik  Isgrig, 
vicepresident  in  charge  of  ad¬ 
vertising  for  Zenith  Radio 
Corp.,  told  a  luncheon  meeting 
of  the  Chicago  chapter,  Ameri¬ 
can  Association  of  Advertising 
Representatives,  here  last  week 
his  firm  will  continue  to  spend 
the  bulk  of  its  co-op  money, 
presently  70%,  in  newspapers. 

In  his  talk  titled  “The  Im¬ 
portance  of  Newspapers  in  Pro¬ 
moting  Color  tv”  Mr.  Isgrig 
underscored  penetration  of  the 
market  as  the  key  factor  in  the 
selection  of  newspapers  by  Zen¬ 
ith  and  the  company’s  agency, 
Foote,  Cone  &  Belding,  as  the 
preferred  medium  for  selling 
color  TV  “or  any  type  of  dur¬ 
able  consumer  product.” 

High  Readership 

Test  ads  run  during  Febru¬ 
ary  by  Zenith  in  full  color  in 
newspapers  in  selected  markets, 
he  reported,  showed  83%  to  89% 
of  newspaper  readers  saw  and 
read  the  ad.  As  a  result  Zenith 
has  scheduled  a  spring  cam¬ 
paign  of  five  four-color  full 
pages,  “not  in  just  84  newspa- 
per=  in  that  number  of  principal 
markets  as  originally  planned, 
but  in  160  newspapers.” 

“To  me  and  to  everyone  else,” 
Mr.  Isgrig  said,  “my  daily  news¬ 
paper  has  a  character  and  a 
flavor  which  nothing  will  ever 
replace.  Whatever  else  we  do, 
we  read  our  daily  newspaper 
every  day. 

“I  know  I  can’t  watch  all  the 
shows  on  tv  and  I  don’t  read 
all  the  magazines  and  neither 
do  our  dealers  or  anyone  else. 

“Everyone  reads  the  newspa¬ 
per! 

“When  we  run  an  ad  in  the 
paper,”  Mr.  Isgrig  continued, 
“we  are  talking  to  the  dealer  as 
well  as  to  the  customer.  We  all 
like  to  think  our  product  is  pre¬ 
sold  by  our  advertising  but  the 
fact  is  that  the  final  decision  is 
made  in  the  store.  Dealer  influ¬ 
ence  is  important  in  selling  dur¬ 
able  products. 

“Boss  Kettering  used  to  say 
‘Every  retail  store  is  a  voting 
booth.’  Every  day  customers  vote 
for  the  product  they  want.  The 
child  coming  into  the  store  says 
‘I  want  that  candy  bar,  not  that 
one.’  A  woman  says  ‘I  want  that 
radio,  not  the  other  one.’  ” 


Chevy  11  Ad 
Wins  High  Scor*^ 

A  projection  of  Starch  sr-  res 
showed  that  a  full-page  four- 
color  ROP  ad  for  the  new  Ch.^-y 
II  was  noted  by  more  than 
1,350,000  men  and  1,100,000 
women  readers  of  Million  Mar¬ 
ket  Newspapers.  The  five  pa|H‘rs 
in  the  group  are  the  Bofttim 
Globe,  Miluumkee  Journal,  Phil¬ 
adelphia  Bulletin,  St.  Louie 
Poet-Dispatch,  and  Washington 
Star. 

The  ad  was  preparerl  and 
placed  by  Campbell-Ewald  Co., 
Inc. 

“We  feel  the  added  emphasis 
obtained  by  this  advertisement, 
the  second  in  our  current  series 
in  four  colors,  has  played  an  im¬ 
portant  part  in  the  successes 
scored  by  the  new  Chevy  II,” 
Jack  Izard,  Chevrolet  advertis¬ 
ing  manager  said. 

“During  the  period  other  than 
announcement,  it  is  unusual  for 
an  automotive  ad  to  score  nearly 
as  high  as  this.  We  feel  that 
the  desired  results  were  effec- 
tiv'ely  achieved  in  this  advertise¬ 
ment.” 

The  Starch  score  was:  Men — 
noted,  72% ;  seen-associated, 
70’ f  ;  read  most,  27% — women, 
noted  60% ;  seen-associated, 
them  full  color. 


Friends  at  ‘Polls' 

Zenith,  Mr.  Isgrig  noted, 
wants  to  have  as  many  friendly 
workers  at  the  polls  as  possible 
and  the  way  to  reach  them  and 
recruit  them  is  through  well- 
merchandised  newspaper  adver¬ 
tising.  By  this,  he  said,  he  didn’t 
mean  “pasting  a  copy  of  the  ad 
in  a  store  window  but  tying  the 
elements  together  in  your  copy 
right  down  to  the  point  of  sale.” 

"No  other  medium  ties  your 
story  as  closely  to  the  retail  out¬ 
let,”  Mr.  Isgrig  said,”  because 
none  can  offer  an  effective  sub¬ 
stitute  for  the  dealer  signature 
ad  and  co-op  tie-in  ad. 

“Even  if  our  friend  is  only 
a  clerk  in  a  department  store 
section  carrying  a  wide  selec¬ 
tion  of  name  brands,  when  he 
reads  an  impressive  ad  on  our 
product  on  his  way  to  work  he 
will  influence  more  customer 
decisions  for  our  product. 

“We  want  through  our  ad¬ 
vertising  to  give  the  dealer  the 
feeling  he  is  part  of  something 
important  and  worthwhile,”  Mr. 
Isgrig  concluded.  “We  want  him 
to  have  a  share  and  a  stake  in 
our  quality  and  prestige  story, 
to  give  him  a  reason  to  influence 
those  store  decisions  our  way. 

“We  use  newspapers  because 
newspapers  are  the  way  to  get 
our  product  ‘voted’  into  more 
homes.” 
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iMPORTA>T  GENERAL  AND  ALTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR  IN  1961 


CLASSIFICATION  &  ACCOUNT 

1961 

1960 

1959 

1958 

WINSTON 

3,4118,729 

2.672.847 

3,257.276 

SALEM 

(Cixarettes)  . 

2,029,615 

1.313,216 

3,425.368 

545.445 

AMERICAN  OIL  CO. 

(Gasolines  &  Oils;  . 

1,906,710 

76,717 

280,321 

233.298 

L  &  M 

(Cigarettes)  . 

1,680.578 

230,080 

86,654 

74.628 

KODAK  PRODUCTS 
(Sporting:  Goods)  . 

1,622,884 

1,376,612 

1,433,135 

274,801 

PEPSI  COLA 

( Bevera^fes )  . 

1,619,870 

2,092,998 

1,468,156 

1,206.095 

MICRIN 

(Miac.  Toilet  HequiBites)  . 

1,529,791 

94,776 

_ 

SEAGRAM’S  7  CROWN 

( Liquors)  . 

1,306,844 

915,504 

803,467 

621,174 

QUAKER  LIFE 

(CereiilK  &  Breakfast  P'oodsl.. 

1.2)1.939 

61,798 

99.626 

57,9S4 

FIRESTONE  TIRES 

(Tires  &  Tul»es(  . 

1,201.095 

<177. 720 

1,088,8.36 

347,(169 

BELAIR 

(Cixarettes)  . 

1,184,211 

708,235 

_ 

_ _ 

TWA 

(Airways)  . 

VUTEROY 

1.033,765 

72.860 

40,663 

3,040.180 

FORI) 

(New  Cars)  . 

852.644 

1.172,837 

1,640.385 

RAMBLER 

( New  ('ars »  . 

815,799 

433,779 

202,836 

137,852 

IMPORTANT  RETAIL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING  1961 


(COMPILED 

BY  MEDIA 

RECORDS  1N( 

CLASSIFICATION 

Year 

Year 

Year 

Year 

and  ACCOUNT 

CITY 

1961 

1960 

1959 

1958 

BUILDING  SUPP  & 

CONTRACTORS 

Lindsley  Lumber  Co. 

Miiuni  . 

264,835 

222,387 

295,596 

252,784 

DEPARTMENT  STORES 

Broadway,  The 

Los  An^reles  . . 

.399,706 

242,773 

249.628 

151,305 

Foley  Bros. 

Houston . 

268.119 

239,527 

288.816 

169,291 

Joske's 

San  Antonio. . 

391,054 

368,169 

228,281 

240,171 

May  Co. 

Los  Ant^eles  . . 

294,483 

143.526 

104.924 

148.345 

Sarnfer-Harris 

Dallas  . 

.320.755 

268,322 

162.941 

163,636 

Sears.  Roebuck  &  Co. 

Miami  . 

508,441 

103,040 

83,051 

86,410 

WiKKlward  &  Lothrop 

Washington  . . 

248,0.58 

,304.141 

181,740 

124,238 

GROCERS 

Chain 

Grand  American  &  Grand 

Central  Markets 

Salt  Lake  City 

460,311 

645.289 

7.59.572 

469.151 

Hill.  H.  &  G.  Stores 

Nashville . 

496,200 

,505,800 

97,800 

35.400 

Kinx  Soojiers 

Denver  . 

606,936 

.593,316 

40,580 

10,630 

Kro);ers 

Nashville . 

.386.158 

351,584 

151.749 

9.600 

Weinxarten's 

Houston . 

256,131 

178,938 

113,688 

140,894 

Independent 

Davis,  A.  L.  Food  Stores 

Ft.  Worth _ 

,354.339 

450..597 

97,335 

2.408 

FURNITURE  & 

HOUSEHOLD 

South  East  Furniture 

Salt  Lake  City 

604,936 

147,822 

241,696 

260,336 

Miiw.  KckmIs  .  4.2S7.474 

HOTELS  &  RESORTS  ..  114.568 

HOUSEHOU)  FITRN.  & 

FITRN .  S9,y»H 

HOU.SEHOLl)  SUIM'LIES 
Aluminum  &  I*:i|ier 

PrcxU .  1.3»«.765 

UisinfectantK  & 

Insecticides  .  68,182 

Fuel  .  216.89.5 

Soaps,  Cleansers.  Polishes  1,571,627 

Misc.  Supplies  .  7,U<K) 

HOUSING  EQUIPMENT 

Air  ConditioninK  .  105,4x6 

Fixtures  .  195.9X2 

Major  Elec.  .4ppliances  887,947 
RefriKerators& Freezers  123,081 
Small  Elec.  .4ppliunces  — 

Misc.  Housinit 

E«iuipment  .  18,480 

INDUSTRIAL  .  647.960 

INSURANCE  .  822,672 

MEDICAL  .  1,020,627 

MISCELLANEOUS  _  292,118 

PUBLIC  UTILITIES  ...  473,876 

PUBLISHING  &  MEDIA 

B<K>ks  .  199.293 

Maxazines  .  — 

RADIO.  TV  & 

PHONOGRAPHS 

Radio  &  TV  Sets .  246,107 

Phonoxraphs  &  Records  29,752 
SPT.  CDS..  CAM.  & 

PHOTO  SUP .  1.689,380 

TOBACCO 

Cixars  . 

Cixarettes  .  10,978,261 

Toliacco  .  — 

Misc.  Toliacco  .  11,020 

TOILET  REQUISITES 

Dentifrices  .  67,505 

Men’s  Toiletries  .  89,117 

Perfumes  &  Cosmetics  38,751 

Toilet  Soaps  .  105,831 

Misc.  Toilet  Re<iuis'tes  1,778,437 

TRANSPORTATION 

Airways  .  3,486,297 

Steamships  .  12,085 

Misc.  Tran8|K)rtati<in. .  29,228 

WEARING  APPAREL  ..  180,392 

GENERAL  TOTAL  _  62.980,473 

ROP  Color  By  Classifications 

AVIATION  .  22.365 

GASOLINES  &  OILS  ..  5,977,004 

PASSENGER  CARS 

(NEW)  .  3,049,415 

PASSENGER  CARS 

(USHUl)  .  93,933 

TIRES  &  TUBES  .  2,378,316 

TRUCKS  &  TRAtTTORS  .35.191 
MISCELLANEOUS  _  250,929 

AUTOMOTIVE  TOTAL  .  13.807,153 
GRAND  TOTAL  .  76.787,626 


5.6 

;i, 967, 4.56 

.5.4 

0.2 

85.910 

U.l 

0.1 

193,797 

0.3 

—  .VI. 

1.8 

1,39.5,974 

1.0 

4- 

0.1 

198,034 

((.:t 

—  6x.; 

u.:{ 

200.569 

0.3 

+  ' 

2.0 

.586.56.5 

o.s 

+  167.-,> 

0.0 

28,008 

o.u 

—  1.1.' 

0.1 

28,.V)2 

0.0 

269.'. 

11.3 

7. (((to 

0.0 

4-2697.: 

(1.5 

901.490 

1.2 

—  .57.9 

9.2 

10X.X40 

0.2 

4-  13.1 

— 

284.105 

0.4 

—  KOI." 

0.0 

0.8 

291.743 

0.1 

4-  122.1 

1.1 

582,739 

o.s 

4-  -11.2 

1.3 

1,016.324 

1.4 

4-  9.1 

0.4 

980.741 

1.3 

—  70.2 

0.6 

669.658 

0.9 

—  29.2 

0.3 

22.024 

0.0 

-4-  .X94.9 

— 

26,194 

0.0 

—  lOO.O 

9.3 

:!88,X47 

0.5 

—  36.7 

9.9 

— 

— 

4-4- 

2.2 

1.376,512 

1.9 

-f  22.7 

;{0.966 

0.0 

—  109.0 

14. :j 

10.477.946 

14.3 

4”  4.8 

21 ,5,55 

O.O 

—  100.0 

0.0 

8,960 

u.u 

4-  36.7 

9.1 

4,016 

0.0 

-f  1589.9 

9.1 

1.56..501 

0.2 

—  75.0 

9.1 

.507,123 

0.7 

—  92.4 

9.1 

146,968 

0.2 

—  27.5 

2.3 

225.772 

(►.3 

4-  6,X7.7 

4.5 

1.0'<0.107 

1.5 

4-  225.8 

9.0 

13.98.5 

0.0 

—  13.6 

0.0 

19,184 

0.0 

-f  52.4 

0.2 

166.299 

0.2 

4-  8.3 

82.0 

58.478,766 

79.7 

4-  7.7 

0.9 

— 

— 

7.S 

6.840.996 

9.3 

—  12.6 

6.6 

4,869,293 

6.7 

3.7 

0.1 

17,463 

O.O 

-f  437.9 

3.1 

3.032,966 

4.2 

—  21.6 

0.1 

22.995 

0.0 

+  53.0 

0.3 

86,796 

0.1 

-f  189.1 

18.0 

14,870.311 

20.3 

—  7.2 

lOO.O 

73,349.277 

100.0 

-f  4.7 

NOTE:  The  retail  .advertisers  shown  above  are  not  the  15  Leadinx  Retail  Ad¬ 
vertisers  in  ROP  volume.  They  are  the  important  ROP  Color  iidvertisers 
in  the  ten  cities  runninx  the  xreatest  volume  of  retail  color  durinx  the 
year. 


GENERAL  &  AUTOMOTIVE  ROP  GOI.OR  LINAGE 
BY 

MEDIA  RECORD.S  CLASSIFIG.ATIONS 
1961 

(Baxc-.Vi'founls  In  Three  or  More  (aliex) 

Total  ROP  %  of  Each  Total  ROP  %  of  Each  %  Gain 


Color 

Class’n 

Color 

Class'n 

or  Loss 

CLASSIFICATIONS 

Linaxc 

To  Total 

Linaxc 

To  Total 

1961  vs. 

GENERAL 

1961 

1961 

1960 

1960 

I960 

ALCOHOLIC  BEVERAGES 
Beers  . 

4,1.39.416 

5.4 

4,245.284 

.5.8 

2.5 

Wines  . 

.50.424 

0.1 

157.095 

0.2 

— 

67.9 

Liiluors  . 

5,230.571 

6.8 

5,097,189 

7.0 

+ 

2.6 

AMUSEMENTS  . 

— 

— 

31,256 

0.0 

— 

lOO.O 

FARM  &  GARDEN . 

164,977 

0.2 

265,008 

0.4 

— 

.37.7 

FOODS 

Baby  Foods  . 

277.433 

0.4 

208,613 

0.3 

4- 

33.0 

Bakinx  Products  . 

3,330,077 

4.3 

2.676,081 

3.7 

24.4 

Iteverages 

t'offee  &  Tea  . 

1,824.140 

2.4 

2.255.623 

3.1 

19.1 

Soft  Drinks  . 

3,032.037 

3.9 

3,764,069 

.5.1 

— 

19.4 

Misc.  Beverages  .... 

374,772 

0.5 

341.061 

0.5 

9.9 

Cereals  &  Breakfast 

Foods  . 

1,723.676 

2.3 

871.702 

1.2 

+ 

97.7 

Condiments  . 

1.467,771 

1.9 

1,478.195 

2.0 

0.7 

Confections  . 

198,557 

0.3 

45.650 

0.1 

+ 

.335.0 

Dairy  PnMlucts  . 

4,243,930 

5.5 

3.965,356 

.5.4 

-f 

7.0 

Frozen  FoihIs  . 

363.067 

0.3 

1,113,275 

1.5 

67.4 

Meats  &  Fi.sh  . 

4,354.253 

5,7 

4.391,268 

6.0 

— 

o.s 

Pet  Foods  . 

1,478,740 

1.9 

1,384,370 

1.9 

+ 

6.8 

IMPORTANT  NEViSPAPER  ROP  COLOR  ADVERTISERS 
(COMPILED  BY  MEDIA  RECORDS  INC.) 

1961 


ACCOUNTS 

Number 

of 

Cities 

Used 

Number 

of 

Newspapers 

Used 

Total 

ROP 

Color 

Linage 

AUTOMOTIVE 

AVIATION 

Convair  . 

4 

- 

22.365 

GASOLINES  &  OILS 

American  Oil  Co . 

S6 

1.55 

1,903,710 

American  Oil  Co.— Institutional  . 

. .  2 

2 

2,<K)5 

American  Petrofina  . 

11 

29 

177.369 

Ashland  Oil  &  Rehning  Co . 

1 

B 

74,078 

Continental  Oil  Co . 

11 

18 

69,130 

DX  Sunray  Oil  Co . 

16 

27 

61.392 

Enco  Division  of  Humble  Oil 

&  Refining  Co . 

IS 

41 

366.346 

Esso  Standartl  Div.  of  Humble  Oil 
&  Refining  Co . 

27 

55 

.312,062 

Mobil  Oil  Co . 

91 

1,56 

664,617 

Ohio  Oil  Co . 

10 

14 

59.768 

Ohio  Oil  Co. — Institutional  . 

4 

7 

23.639 

Phinit>s  Petroleum  Co . 

a 

5 

7.890 

Pure  Oil  Co . 

22 

52 

3.36.98.3 

Richfield  Oil  Co . 

11 

22 

127.683 

Richfield  Oil  Corp.  of  N.  Y . 

1 

2 

1.985 

Shell  Oil  Co . 

2 

6 

12,217 

Signal  Oil  Co . 

(> 

14 

.39.904 

Sinclair  Refininx  Co . 

3X 

47 

227.615 

Standard  Oil  Co.  of  California . 

16 

33 

343.1147 

Standard  Oil  Co.  of  Indiana  . 

10 

22 

106.342 

standard  Oil  Co.  of  Indiana — 
Institutional  . 

3 

3 

4,200 

Standard  Oil  Co.  of  Ohio  . 

. .  7 

12 

272.308 

Standard  Oil  Co.  of  Texas  . 

. .  2 

4 

12,600 

(Contmuid  on  pni/e  94) 
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IMIS  MESSAGE  SPONSORED  BY  THESE 
I.EADlNCi  NEW  ENGLAND  NEWSPAPERS: 

MAINE 

Bangor  Daily  News  (M).  Portland  Press-Herald  (M), 
Portland  Express  (E),  Portland  Telegram  (s) 

NEW  HAMPSHIRE 
Concord  Monitor- Patriot  (e) 

VERMONT 

Barre-Montpelier  Times-Argus  (e). 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

MASSACHUSETIS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (e).  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (E),  Gardner  News  (e). 

Lawrence  Eagle-Tribune  (m&e),  Lynn  Item  (e). 

North  Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E), 
launton  Gazette  (E).  Waltham  News  Tribune  (E), 
Worcester  Telegram  (m&s).  Worcester  Gazette  (e) 

RHODE  ISI.AND 
Pawtucket  Times  (e) 

Providence  Bulletin  (e),  Providence  Journal  (m&s). 
Woonsocket  Call  (e) 

CONNECTICUT 

Ansonia  Sentinel  (e),  Bridgeport  Post  (s), 

Bridgeport  Post-Telegram  (m&e),  Bristol  Press  (E) 
Hartford  Courant  (m),  Hartford  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e), 
Middletown  Press  (e).  New  Britain  Herald  (E), 

New  Haven  Journal-Courier  (M) 

New  Haven  Register  (e&s),  Norwich  Bulletin  (m&s) 
lorrington  Register,  (e) 

Waterbury  Republican  &  American  (m&e), 

Waterbury  Republican  (M&s) 


l‘aul  Revere  Statue  and  Old  North  Church,  fioston — Xen’  linyland  Council  Photo 

Industrial  present  matches  historical  past, 
pushing  income  and  sales  high  as  a  steeple! 

Old  North  Church  rtx-alls  the  New  England  area’s  historical 
heritage,  and  syinlx)lizt‘s  the  deep-nxrtetl  traditions  of 
craftsmanship,  skills  and  integrity  .  .  .  that  are  the  basis 
for  tcnlay’s  ^'jinkee  know-how,  and  for  the  diversification  that 
make's  New  England  prosperous,  and  a  lietter  market  jilace. 

One  if  by  land— new  elec-tronics  industry,  ri'sixmsihle  for  an 
89%  increase  in  employinent!  Two,  if  by  sea— nuclear  subs 
replace  the  scImkhut.  Total  manufacturing  plants  up  over 
50%  since  1939!  .Silvt'rsmith  Paul  Revere  would  he  amazetl! 

All  this  contrihutt'S  to  making  New  England  first  in  the 
nation  in  ixt  family  hxxl  salt's  (Sl,115),  and  second  U.  S. 
rt'gion  in  per  household  total  retail  sales. 

And  New  Enghuid  newspapers  effectively  reach  est'ry  household 
in  the  iirea,  tex)  .  .  .  more  economically,  more  efficiently 
than  any  other  metlia. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 


[it. 


IMPORTANT  NEWSPAPER  CXIEOR  ADVERTISERS 

(Continued  from  page  92) 


Tenne<*o  Oil  Co . 

Texaco  Inc . 

Union  Oil  Co . 

WiUhire  Oil  Co . 

PASSENGER  CARS  (NEW) 

Buick  . 

Buick  &  Buick  S|>ecial  . 

Buick  &  Cailillac  . 

Buick  &  Chevrolet  . 

Buick  &  Oi>el  . 

Buick  S|)ecial  . 

Cadillac  . 

Catlillac  &  OldKmohiie  . 

Chevrolet  . 

(Chevrolet  &  Corvair  . 

Chevrolet  Division  Cars  . 

Chrysler  . 

Chrysler  Corp,  Cars  . 

Chrysler  &  Imi>erial  . 

Comet . 

(\>met  &  Falcon  . 

Comet  &  Mercury  . 

Comet  &  Meteor  . 

Corvair  . 

Dodt;e  . 

DoilKe  &  Lanier  . 

F-85  . 

F«H5  &  Oldsmobile  . 

Falcon  . 

Falcon  &  Foixl  . 

Falcon  &  Thunderhird  . 

Fonl  . 

Font  International  . 

Fonl  Motor  Co.  Cars  . 

Fonl  Motor  Co. —  Institutional  .... 

Lancer  . 

Lancer  &  Valiant . 

Lark  . 

Lincoln  Continental  . 

Lincoln  &  Mercury  Division  Cars 

Mercury  . 

O'Idsmohile  . 

Plymouth  . 

Plymouth  &  Valiant . 

Pontiac  . 

Pontiac  &  Temi>est  . 

Rambler  . 

Renault  . 

Temi)e8t  . 

Valiant  . 

Volkswaj^en  . 

PASSENGER  CARS  (USED) 

('hevrolet  . 

Ford  . 

TIRES  &  TUBES 

Atlas  Tire  . 

Firestone  Tire  . 

(kxxlyeHr  Tire  . 

U.  S.  T?re  . 

ITnion  Tire  . 

TRUCKS  &  TRAGTORS 

Chevrolet  Truck  . 

Fonl  Truck  . 

MISCELLANEOUS 
Miscellaneous  .Automotive 

Gulf  Antifreeze  . 

Perma  Guard  . . 

Vista  Wash  &  Wax  . 

GENERAL 

ALCOHOLIC  BEVERAGES 
Beers 

A  1  . 

Ballantine  .  27 

Ballantine  Ale  &  I^eer  .  1 

Blitz  . a 

Budweiser  .  18 

Burner  .  6 

('arlintt  Black  Lal>el  .  24 

Carlinjt  Black  Liil>el  &  Re«l  Cap  Ale  . .  1 

Carling  Brewing  Co.— Institutional  ....  1 

Carling  Re<l  Cap  Ale  .  (> 

Drewrys  .  12 

Falls  City  .  ^ 

Falstatf  .  5 

Genesee  .  4 

Hanims  .  4 

Iron  City  .  4 

Lone  Star  .  7 

Lurkv  LaRer  .  2^ 

Old  Milwaukee  .  8 

Olympia  .  21 

Pearl  . 

Piels  . 11 

Rainier  . fi 

Hheinifold  .  6 

Sohee^’er  . 

Schlitz  .  J13 

Strohs  .  14 

Tromm*»»*8  .  L' 

Utica  Club  .  4 

Wines 

Mo^en  David  .  16 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linase 

- 

15 

34.952 

Y 

12 

63,393 

12 

23 

54.490 

7 

14.679 

14 

25 

.'.3,75S 

4 

11,6S(( 

1 

1 

2.4SS 

1 

5.00.5 

1 

2 

4.. 520 

4 

12.1S5 

;t 

H 

15.003 

3 

6 

10.000 

53 

ns 

347.725 

42 

1(16 

449.029 

11 

>4 

62..593 

6 

15 

46.9S6 

6 

11 

64.729 

1 

1 

2.. 520 

69 

132 

26S,950 

4 

6.993 

12 

16 

75.303 

1 

2 

3.000 

73 

156 

360.717 

14 

26 

61.672 

53 

1U6 

1,57.939 

2 

1.363 

S 

14 

32.746 

48 

S6 

132.047 

42 

S5 

234.703 

3 

3 

3,330 

HO 

177 

S.52.644 

1 

10.290 

23 

42 

79.9S3 

6 

9 

19.624 

17 

3S,536 

1 

1 

350 

6 

7 

12.714 

1 

3 

3.24S 

7 

1(1 

18.720 

4 

7 

10.192 

54 

114 

169.843 

15 

26 

54.673 

17 

33 

71.419 

12 

21 

.57,900 

10 

16 

89.978 

73 

159 

815,799 

3 

4 

4.884 

3 

5 

7.698 

56 

KIS 

289.010 

10 

12 

14.926 

- 

6 

72,968 

5 

10 

20.965 

6 

14 

41.643 

55 

96 

1.201.095 

62 

99 

745. .5.51 

39 

59 

261.633 

17 

31 

128.391 

12 

28,071 

4 

~ 

7.120 

.  2.5 

39 

179.716 

s 

15 

27.973 

6 

12 

43.240 

161.7.30 

430.418 

390 

18.618 

S4.1B0 

116.128 

276.230 

780 

4.560 

127.. 574 
178.830 
172.606 

39.002 

6.088 

H0.384 

.32.277 

102. . 503 
109.1 08 

31.188 

280.806 

284.68)1 

74.1.38 

161.603 

H6.434 

23.469 

r»ns.742 

600.091 

74.6‘>3 

13.208 


ACCOUNTS 

Liquors 

Beam  Pro<is . 

Beam  Whiskies  . 

Bellows  Club  Bourln^n  . 

Black  &  White  Scotch  . 

Bon<i  &  Lillanl  . 

Bi>url>on  Deluxe  . 

Cabin  Still  . 

t  alvert  Reserve  . 

Carstuirs  White  Seal  . . 

t'orbys  Reserve  . 

Dark  Eyes  Vtslka  . . 

Early  Times  . . 

Echo  Spring  . 

Four  Roses  .  . 

Four  Roses  Antiiiue  . 

Ge<».  T.  StJiKK  . 

Gillteys  Gin  &  Vodka  . 

(Renmore  . 

Hallers  SRS  . 

Hill  &  Hill  . 

Hiram  Walker  V<Mlka  . 

J  &  B  Scotch  . 

Jim  Beam  . 

Kentucky  Tavern  . 

Old  Sunny  BnKik  . 

Old  Charter  . 

OhI  Crow  . 

OhI  F<»rester  . 

OI<l  Grand  Dad  . 

Old  (tlenmore  . 

Old  Hermitage  . 

OUi  Hickory  . 

Obi  Lok  ('abin  . 

Old  Taylor  . 

PM  . 

Schenley  Champion  . 

Seajfram’s  7  Crown  . 

Seatfram’s  V.O . 

Wolfschmidt  Vodka  . 

Yellowstone  . 

FARM  &  GARDEN 

BVI  Insect  FoRKer  . 

Best  Lawn  &  (lanlen  Pellets  . 

Cudahy  Minerals  . 

Field  Henry  See<l  &  Nursery  Co . 

Gimlen  Nursery  . 

(ireenheld  Pnxis . 

Ortho  Rose  Dust  . 

Pax  Pnxis . 

Thrive  . 

Ton)  Mower  . 

ViloRro  . 

FOODS 
Baby  Focxls 

Gerlier  . 

BakinR  Pnxiucts 

Alliers  Pancake  &  Waffle  Mix  . 

Aunt  Jemima  Pancake  &  Waffle  Mix 

Ballanl  Biscuits  . 

Ballard  Corn  Bread  Mix  . 

Ballard  Flour  . 

Betty  Cn»cker  Date  Bar  Mix  . 

Betty  Crocker  Rolls  . 

Bisfiuick  . 

Bonlens  Pnxis . 

Bordens  Rolls  . 

Colonial  Bread  . 

Cook  Book  Brea<l  . 

('rosse  &  Blackwell  Date  &  Nut  Bread 

('rosse  &  Blackwell  Roils . 

Dmme^larv  Scone  Mix  . 

Duncan  Hines  Cake  Mix  . 

Franz  Bread  . 

F»*eihofers  Bresul  . 

(tiadiola  Flour  . 

(»loi»e  A-1  pour  . 

(lold  Meilal  Flour  . 

Holsum  Pnxis . 

Holsum  Bread  . 

International  Pancake  Mix  . 

Keebler  Crackers  . 

K'lpatrifks  Bread  . 

li’Rht  Cnist  Flour  . 

Merita  Hreatl  . 

MillbnM>k  Bread  . 

Mrs.  Bainis  BakinR  Pnxis . 

Mrs.  Bairds  Bread  . 

NoVsoo  So'»nes  . 

P’llsbury  Biscuits  . 

PMlsbury  Cake  Mix  . 

P'llsbury  DouRhnut  . 

P’Msbury  Flour  . 

P'llsbury  Mixes  . 

FJllsburv  Bak'nR  Pnnls . 

^a'nix)  Bak'nR  Pro<ls . 

Ra»nl)o  Bread  . 

Rolvn  H<mm1  Flour  . 

Southern  Hreail  . 

‘^unlieam  Bre.ad  . 

Sunbeam  Miifflns  . 

S»'nl'€am  Pnxis . . 

S*M»rem<*  Crackers  . . 

Swans  Down  B»*ead  Mix . 

®wel  Frosting  Mix  . 

Taystee  Bceatl  . 

T*p  Top  Bre*»d  . 

WashinRton  Cake  Mix  . 


Number 

Number 

Total 

of 

of 

KOI' 

Cities 

Newspapers 

Color 

Used 

Used 

UinsKi' 

1 

I4,s.’ib 

42 

69 

256.9  s 

9 

13 

17.04S 

7 

13 

13,395 

9 

17 

93,466 

9 

15 

24.190 

3 

4 

8.980 

46 

77 

367.390 

3 

3 

11.491 

13 

21 

40,689 

3 

6 

12.936 

13 

17 

•S2.1((0 

11 

17 

47. ((40 

45 

67 

401.681 

13 

16 

16.(180 

10 

16 

39.907 

23 

43 

71.180 

3 

3 

9.120 

4 

4 

8,020 

9 

13 

.55.720 

8 

13 

1((6..5((2 

13 

20 

38.225 

34 

52 

178,942 

10 

11 

33,950 

27 

10 

236,846 

13 

20 

3.5,755 

40 

68 

465. ((68 

4 

.5 

61.102 

25 

17 

130.168 

4 

4 

13.105 

3 

3 

7.010 

7 

12 

40. ((64 

5 

7 

21.160 

29 

55 

420.644 

19 

31 

204.993 

1 

2 

2,025 

68 

123 

1.306.844 

15 

71 

193.210 

4 

8 

107.671 

12 

22 

3.5.((40 

6 

6 

6.060 

11 

15.249 

10 

20 

44.403 

4 

4 

9,880 

5 

5 

5.190 

5 

9 

15.828 

7 

11 

13.611 

3 

4 

4.0<I8 

4 

7 

14.. 564 

5 

7 

11.400 

1 

5 

24.784 

65 

96 

277.433 

10 

20,074 

20 

31 

122..571 

3 

6 

13.984 

3 

.7 

5.0((.5 

12 

22 

45.461 

'l 

3.960 

31 

61 

114.229 

7 

11 

23.402 

2 

3.020 

20 

37 

66.105 

4 

7 

1 8. .594 

3 

6 

60.348 

12 

22 

48.075 

1 

2 

3.975 

11 

16 

29.934 

8 

12 

28.984 

3 

5 

10.155 

3 

4 

26.132 

,7 

11 

74. .528 

3 

8 

9,. 555 

26 

32 

78.375 

4 

7 

9.274 

13 

22 

250.780 

2 

6 

9.0.55 

20 

29 

62.260 

6 

8 

7.921 

1 

9 

13.520 

11 

19 

41.136 

13 

21 

499.375 

3 

s 

22.120 

3 

9 

57.703 

3 

6 

6.227 

3 

1 

3.975 

62 

87 

117.6((6 

12 

18 

18.0.50 

3 

5.00* 

2 

3 

3.594 

32 

59 

70.600 

1 

1 

13.646 

5 

6 

35.218 

44 

72 

296.952 

3 

6 

12.997 

33 

58 

438.219 

1 

2 

2.2-50 

2 

4 

S.9.53 

12 

23 

69.704 

4 

6 

5.97.5 

IS 

27 

31.296 

14 

26 

268.. 535 

n 

20 

105.6.34 

3 

6 

6.026 

.50.424 


(Continued  on  page  96) 
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ONE  MOHR  “LULU”— 

this  makes  three! 

When  Berta  Mohr  graduated  from  journalism  school, 
she  didn’t  even  have  a  long-shot  idea  of  becoming  the 
nation’s  foremost  writer  about  men’s  fashions. 

But  here  she  is -not  only  “up  front”  but  ’way  out  in 
front  in  just  about  the  roughest,  toughest  reporting 
field  a  gal  can  enter. 

Yes,  this  is  our  Berta  Mohr -with  the  "Lulu”  statuettes 
symbolic  of  the  first  place  National  Fashion  Award  she 
has  won  three  years  in  a  row  in  competition  sponsored 
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Westchester  Rockland  Group 

8  CHURCH  STREET  WHITE  PLAINS,  N.Y, 
REPRESENTED  NATIONALLY  BY  THE  KELLY -SMITH  CO. 


by  the  American  Institute  of  Men’s  and  Boy’s  Wear  and 
the  National  Association  of  Retail  Clothiers  and  Fur¬ 
nishers. 

Of  course  this  is  only  one  phase  of  Miss  Mohr’s  great 
talent  for  fashion  writing.  Many  thousands  of  constant 
readers  of  her  three-times-a-week  column  in  the  West- 
chester-Rockland  Group  newspapers  know  she’s  also 
’way  out  front  as  an  expert  on  womens  style  news. 

We’re  proud  of  Berta  Mohr’s  column.  It  is  one  of  the 
reasons  why  the  people  of  fashionable  Westchester  and 
Rockland  counties  are  such  loyal  and  attentive  sub¬ 
scribers  to  these  local  daily  newspapers  for  global, 
national,  social,  community,  civic  and,  of  course,  fashion 
news  important  to  their  way  of  living. 


Westchester 

HtlAlO  STATESMAN.  VONKEIS 
DAIIY  AIGUS.  MT.  VEINON 
DAIIT  NEWS.  TAiIVTOWN 
DAIIY  TIMES.  MAMA80NECK 
CITIZEN  REGISTEt.  OSSINING 
DAILY  ITEM.  PORT  CHESTER 
STANDARD  STAR.  NEW  ROCHELLE 
REPORTER  DISPATCH.  WHITE  PLAINS 

EVENING  STAR.  PEEKSKILL 


Rockland 

JOURNAL-NEWS.  NYACt 
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IMPORTANT  NKVtSPAPEK  COl.OK  ADVERTISERS 

(Contivned  from  94) 


Number 

Number 

Total 

of 

of 

HOP 

Cities 

Newspapers 

C^lor 

AfTOlNTS 

l.'sed 

Used 

Linage 

Heveraj^es 

CofTee  &  Tea 

Borilens  Instant  Coffee  . . 

:t 

4 

8,01.1 

BohcuI  Cotfee  . 

:i 

4 

t.(»00 

Butler  Nut  Coffee  . 

11 

18 

18.026 

Butter  Nut  Instant  Coffee  &  ('otfee . 

7 

l.'i 

22.084 

Cains  Tea  . 

3 

6 

14,136 

Chase  &  Sanf>orn  (?olfee  . 

:{(» 

.'.1 

116,776 

Chase  &  SanfKirn  Instant  Coffee  . 

77 

132 

:a4.798 

Chock  Full  1)  Nuts  Coffee  . 

1 

1 

1,000 

Chock  Full  O  Nuts  Coffee  &  Instant 

Coffee  . 

13 

20 

75.0S9 

Chock  Full  O  Nuts  Instant  Coffee  . 

33 

112,016 

Fi€iet\v<M)il  Coffee  . 

I 

2 

16,518 

FleetwTMwl  Instant  Coffee  . 

3 

6 

18.025 

Hills  Bros.  Coffee  . 

:i 

4 

IS.SIO 

Hills  Bros.  Coffee  &  Instant  Coffee  .... 

2 

2 

2.424 

JF(i  Instant  Coffee  . 

:? 

6 

8.196 

Luzianne  ('offee  &  ('hickory  . 

6 

13 

4.1.224 

Luzianne  RT  Coffee  . 

1 

2 

26.400 

Maxwell  House  Coffee  . 

BO 

97 

101.259 

Ma.xwell  House  Instant  Coffee  . 

.1 

9 

34,788 

Mortons  Tea  . 

4 

7 

7. OSH 

Re<l  R4>se  Instant  Tea  &  Tea  . 

s 

12 

41.049 

Re4l  Rose  Prcsls . 

7 

11 

19,923 

Re<i  Rose  Tea  . 

7 

13 

31,669 

Roval  Estates  Tea  . 

1 

.A 

24,304 

Sanka  ('offee  . 

1 

2 

2,012 

Sanka  Instant  Coffee  . 

16 

27 

71.151 

Tender  Leaf  Instant  Tea  . 

76 

12(1 

242..120 

Ten<ier  Leaf  Instant  Tea  &  Tea . 

2 

4 

4..S96 

Tender  Leaf  Tea  . 

.T 

« 

11.652 

Victor  (\)ffee  . 

.A 

6 

90.418 

Yuhan  (Vffee  . 

21 

40 

101,038 

Yuhan  Coffee  &  Yuhan  Instant  (^^ffee  .. 

14 

22 

39,578 

Yuhan  Instant  Coffee  . 

40 

69 

151,0.18 

.'M>ft  Drinks 

Buhhle-U|>  . 

It 

18 

96.493 

Buhble-Up  &  Coca-Cola  . 

4 

4.91S 

Canada  Dry  . 

21 

41 

97.511 

Clicuuot  CHuh  . 

3 

4 

5,814 

('oca-CJola  . 

.'12 

93 

381,668 

Cotts  . 

6 

9 

28..313 

Diet  Rite  Cola  . . 

.A 

11 

26,080 

Dr.  Pep!>er  . 

in 

20 

4.1,241 

(lolden  Ane  . 

3 

4 

9.840 

Oranjfe  Crush  . 

.7 

7 

16.11.1 

Pepsi-Cola  . 

fiS 

126 

1.619.870 

Pepsi-Cola  &  Teem  . 

4 

s 

•!0.634 

Royal  Crown  Cola  . 

42 

79 

425,385 

7  Un  . 

17 

26 

56.762 

Suuirt  . 

4 

9 

43.<f3.A 

Teem  . 

23 

4(( 

143,4.18 

Misc.  Beverajjes 

Bev  Rich  . 

f 

7 

21.24.1 

Fairmont  Granite  Drink  . 

3 

4 

4.2,10 

Florida  Orange  Juice  . 

11 

14 

14.085 

Foremost  Grai>e  &  Oranjre  Drink  . 

12 

19 

19,15.1 

Hawaiian  Punch  . 

22 

38 

17.010 

Lihhy  Tomato  Juice  . 

3 

4 

40,220 

Ocean  Spray  Cranberry  Juice  Cocktail 

10 

17 

19.0.15 

Ovaltine  . 

3 

4 

4.120 

Pennant  Instant  Lemon  . 

16 

21 

22,195 

.'^Itest  Graiie  Drink  . 

3 

6 

6.395 

Sealtest  Grai>e  &  Oran>;e  Bevera»;e . 

1 

2 

2,005 

Sealtest  Lemonade  . 

48 

SO 

118.939 

Sealtest  Oranfire  Juice  . 

9 

14 

21,892 

Swiss  Miss  Instant  Chocolate  Mix  .... 

3 

3 

3.000 

Tropicana  Orange  Juice  . 

5 

6 

6.366 

Vita  Pakt  Granite  Juice  . 

4 

6 

14,840 

Cereals  &  Breakfast  F<nk1s 

American  Harvest  . 

4 

6 

48,144 

Carnation  Instant  Wheat  . 

3 

.7 

11,820 

Chex  Mates  . 

.A 

7 

1.1,286 

KelloRKs  All  Bran  Buds  . 

112 

180 

2S9.S24 

Kelloitits  All  Stars  . 

2 

6 

11.340 

KelloKKS  Cereals  . 

2 

3 

3.378 

KelloKKs  Corn  Flakes  . 

5 

7 

14,071 

KelloKKS  Corn  Flakes  &  S|>ecial  K . 

2 

3 

3,000 

Kelloftfcs  Si»ecial  K  . 

2 

3 

2,990 

Merri  Oats  .  . 

t 

S 

44.02.1 

Quaker  Life  . 

100 

1.12 

1.241,939 

Total  . 

7 

9 

14,890 

Uncle  Sam  . 

11 

23 

22,970 

Condiments 

Alaita  Syrup  . 

7 

12 

28.000 

C  &  H  Frostinit  . 

1 

1 

3,000 

C  &  H  Suttar  . 

i.i 

27 

173,469 

Chef  Boy  Ar  Dee  SpaKnetti  Sauce  Mix 

3 

.A 

1.024 

Crosse  &  Blackwell  Relish  . 

10 

18 

34,035 

Crystal  Suttar  . 

3 

3 

17..154 

Del  Monte  Catsup  . 

s 

12 

28.016 

Diamond  Crystal  Salt  . 

4 

4 

5.888 

Duke  Gil  . 

.I 

7 

6.925 

Frenchs  Sauces  . 

4 

6 

5,985 

Frenchs  Mixes  . 

1 

1 

1.000 

G  W  Sugar  . 

4 

H 

29,515 

Godchaux  Sugar  . 

9 

17 

81,768 

Griffins  Waffle  Syruii  . 

3 

5 

20.184 

Heinz  Ketchup  . 

1 

1 

1,000 

Heinz  Pickles  . 

4 

4 

3,995 

Heinz  Relishes  . 

1 

2 

2.030 

Heinz  Vinegar . 

2 

2 

5,030 

Hoffman  House  Dressings  . 

12 

23 

.39,11.1 

Kraft  Barbecue  Sauce  . 

3 

4 

27,673 

Kraft  Mayonnaise  . 

10 

10 

11,376 

Leslie  Seasoning  Salt  . 

13 

17 

20,020 

ACCGINTS 

Number 

Ilf 

Cities 

I'sed 

Number 

Ilf 

Newspapers 

lined 

Total 

KOP 

Cohir 

LiliHRC 

Mazola  Dressin^fs  . 

3 

3 

M<»rtcms  Salad  Dressinjf  . 

f 

7 

Mrs.  Butterworths  Syrup  . 

4 

.5 

Mrs.  Fil1>ert8  Mayonnaise  . 

9 

16 

16. 

0|»en  Pit  Barliecue  Sauce  . 

91 

1  19 

smi. .  IK 

Satfola  Oil  . 

9 

15 

29.^90 

Seven  Seas  Dressin»cs  . 

1 

6 

16.  -20 

Sweet  lo  . 

6 

6 

i7..;-.o 

U  And  I  Sugar  . 

3 

6 

n.-.'ii 

Wesson  Oil  . 

92 

1.17 

Imp.  19.1 

Whitfiehl  Pickles  . 

3 

6 

I4.P25 

(^infections 

Brnchs  ('andy  . 

6 

9 

IS. 14(1 

Brown  &  Haley  Candv  . 

14 

27 

66.095 

Kraft  ('andies  . 

7 

11 

•26  ;2s 

Whitmans  Chocolates  . 

31 

36 

>7,994 

Dairy  PixhIucIs 

American  Dairy  Assn . 

41 

59 

8(1.341 

Award  Mar^rarine  . 

31 

49 

226.739 

B<»rdens  Buttermilk  . 

6 

13 

36.995 

Bordens  (Deeses  . 

1 

1 

Bordens  ('hocolate  Milk  . 

2 

2 

Bonlens  Cottage  ('heese  . 

22 

33 

•13,129 

Bordens  Oeam  . 

1 

1 

1.550 

Bonlens  Dairy  Prcsls . 

3 

6 

III. 11  2 

Bonlens  Nojf  . 

III 

18 

2.1,884 

Bonlens  Frostv  Mjilt  . 

I 

1 

2.  ISO 

Bonlens  Ice  Cream  . 

12 

24 

13.1.39.1 

Bonlens  Ice  Cream  &  Milk  . 

3 

6 

111.112 

Bonlens  .Milk  . 

19 

38 

318,968 

Bordens  Skimme«l  Milk  . 

2 

3 

''.7S8 

(tarnation  Cottage  Cheese  . 

1 

2 

2.'M»0 

Carnation  Eva|K>rate<l  Milk  . 

4 

6 

Carnation  Ice  Cream  . 

1 

I 

1411 

Carnation  Milk  . 

2 

5 

5. .>00 

Chumgold  Margarine  . 

3 

5 

■1.036 

(’’onn.  Milk  Pnxlucers  Assn . 

4 

6 

17.810 

Darigolil  Butter  . 

4 

s 

27.05> 

DariKohl  (Tieddar  ('heese  . 

2 

2 

2.016 

DariKohl  ('otta^^e  ('heese  & 

Eva|M)rate<l  Milk  . 

1 

I 

2, (MIS 

Dari^cdd  Evaixiratecl  Milk  . 

3 

4 

111.996 

DariKold  Ice  Cream  . 

I 

2 

4.1132 

Darigolil  Milk  . 

2 

4 

6,7S4 

Darigold  Nonfat  Dry  Milk  . 

2 

2 

2.432 

Darigolil  Proils . 

2 

4 

14.892 

Deans  Dairy  PixmIs . 

4 

5 

32.8.11 

Deans  Dip  &  Dressing  . 

2 

4 

14. '.160 

Deans  Milk  . 

.A 

8 

19.861 

Eskimo  Ice  Cream  . 

43 

72 

1.18.830 

Fairmont  Buttermilk  . 

1 

2 

1.992 

Fairmont  Cottage  Cheese  . 

10 

12 

30.936 

Fairmont  Dairy  Drinks  . 

I 

2 

1.992 

Fairmont  Ice  Cream  . 

7 

14 

to. 044 

Fairmont  Milk  . 

7 

III 

11.448 

Fairmont  (Country  CHuh  Sour  ('ream  . . . 

2 

2 

2.030 

Fleischmanns  Margarine  . 

6 

12 

3.1,44(1 

Foremost  Buttermilk  . 

15 

30 

40. 1  (1.1 

Foremost  CottaKo  Cheese  . 

31 

55 

118.760 

Foremost  Chocolate  Drink  . 

10 

18 

19.060 

(k>lden  State  Ck)ttaf?e  Cheese  &  Milk  . . 

10 

18 

18.060 

Foremost  Notf  . 

15 

28 

28.1W1 

Foremost  EvaiK>rate<l  Milk  . 

1 

1 

S.232 

Foremost  Ice  Oeam  . 

46 

87 

406.493 

Foremost  Ice  Cream  &  Ekj^  Nojf . 

1 

3 

4.2(81 

Foremost  Milk  . 

32 

64 

49.1.110 

Foremost  Milk  &  C.ittage  Cheese  . 

1 

1 

980 

Foremost  Sour  Cream  . 

6 

13 

13.025 

Heaths  Candy  Ice  Cream  Bar  . 

13 

20 

27.02(1 

Hi  Safe  Ice  Cream  . 

7 

II 

14.799 

Knudsen  Buttermilk  . 

6 

II 

26.296 

Knuilsen  Buttermilk  &  Milk  . 

1 

1 

1.015 

Knudsen  Hnmiishire  Sour  Cream  & 

Cream  ('heese  . . . 

6 

11 

23.301 

Knudsen  Cottage  Cheese  . 

I 

1 

1. 155 

Knudsen  CottaRe  (*heese  &  Hampshire 
Sour  Cream  . 

- 

8 

I8..14.1 

Knudsen  Milk  . 

I 

I 

1.0.10 

Knudsen  Hampshire  Sour  Cream  . 

3 

7 

14.315 

Kraft  Cheese  . 

5 

9 

16.977 

Kraft  Cream  Cheese  Dips  . 

2 

4 

4.(05 

Kraft  DeLuxe  Margarine  . 

21 

30 

89.348 

Land  (F  Lakes  Butter  . 

8 

12 

.18.224 

Parkay  Margarine  . 

21 

32 

470.808 

Pream  . 

4 

6 

55,920 

Sealtest  Custard  &  Err  Nor  . 

3 

4 

12,78.1 

Sealtest  Buttermilk  . 

1 

2 

3.600 

Sealtest  CottaRe  Cheese  . 

44 

73 

406,273 

Sealtest  Cream  . 

1 

2 

4,800 

Sealtest  Pnals . 

2 

3 

4.8C8 

Sealtest  Egg  Nog  . 

12 

21 

31,476 

Sealtest  Egg  Nog  &  Holiday  ('ustanl. . 

2 

3 

4.557 

Sealtest  Ice  Cream  . 

52 

76 

230,359 

Sealtest  Milk  . 

9 

17 

48.209 

Sealtest  Skim  Milk  . 

5 

III 

10,38.1 

Sealtest  Treats  . 

1 

2 

2.000 

TillamiKik  Cheildar  Clieese . 

2 

6 

8,060 

Tillamook  Cheese  . 

3 

5 

6.232 

Tootsie  Roll  Ice  Cream  Bar  . 

5 

8 

I.3..333 

Vim  . 

5 

' 

25,153 

Frozen  Footls 

Booth  Frozen  Fish  Proils . 

13 

86.737 

Chef  Boy-Ar-Dee  . 

4 

5 

12.C.16 

Florida  Frozen  Gra|>efruit  Juice  . 

7 

8 

7.980 

Horida  Grange  Juice  . 

20 

30 

.14,129 

Jesse  Jewells  Chicken  &  Meat  Pies  .... 

5 

8 

10.272 

Minute  Maid  Frozen  Juice  Bar  . 

1 

1 

1,270 

Minute  Maid  Frozen  Grange  Juice  .... 

10 

19 

42.140 

Mrs.  Smiths  Cake  . 

3 

4 

10,060 

Mrs.  Smiths  Pies  . 

10 

13 

84,190 
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fiASLdJLnJtinq 


Russell  Kirk 


We  are  proud  to  bring  to  the  newspapers  of  North  Amer¬ 
ica  one  of  the  truly  brilliant  literary  personalities  of  the 
decade  .  .  .  writing  a  5-a-week  column  "TO  THE  POINT" 
with  the  same  sharp  zest  that  has  brought  him  such  world¬ 
wide  acclaim  as  a  best-selling  author. 

With  6  degrees  from  major  universities  to  his  credit, 
including  4  Doctors  of  Letters  for  outstanding  literary 
achievements,  and  8  nonfiction  books  in  the  last  10  years, 
Russell  Kirk  will  bring  new  and  important  readers  to  your 
newspapers. 

He  will  cut  right  into  the  hearts  and  minds  of  all  ages 
and  classes.  Your  maid,  your  son,  your  daughter,  your 
banker,  your  college  president  and  all  the  in-betweens  will 
read  him.  Russell  Kirk  knows  his  audience.  He  knows  what 
he  is  doing — that's  why  he  has  done  so  well. 

Starting  Monday,  April  30,  his  column  will  entertain, 
abound  with  humor,  stimulate  and  open  up  new  frontiers 
of  thought  for  newspaper  readers.  Wire,  phone  or  write 
for  samples,  rates  and  territories. 


The  World’s  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 

250  PARK  AVENUE.  N.Y.  17.  N.Y.  YU  6-7625 


IMPORTANT  NEWSPAPKR  COIjOR  ADVERTISERS 


(Continued  from  imge  96) 


AC(  OUNTS 

Number 

of 

Cities 

Used 

Number 

of 

Newspapers 

Csed 

Total 

ROP 

Color 

Linaxe 

Sara  Lee  Cakes  .  . 

10 

11 

34.368 

Stouffers  Frozen  Foo<ls  . . 

4 

B 

9. .360 

Taste  O  Sea  Frozen  Dinners  . 

3 

■ 

1(1,5(13 

Meats  A  Fi.sh 

Allans  Meat  Pnxls . 

B 

13.886 

American  Lamb  Touncil  . 

14 

24 

1(16.785 

American  Sheep  Pnxlucers  . 

31 

.78 

273,37  1 

Armour  Chopiied  Ham  A  Treet  . 

1 

1 

1.1  (Ml 

Armour  Meat  Prods . 

32 

'^B 

575,774 

Bar  S  Ham  . 

5 

10 

38.1 '2 

Bar  S  Meat  Prcnls . 

15 

27 

151.324 

Bif  &  Mor  . .  . 

s 

13 

26.1’o 

BinI  Farm  Sausage  . 

3 

.7 

19,492 

Boh  Evans  Meat  Prinis . 

6 

III 

24,057 

Boh  Ostrow  Meat  Prcwls . 

3 

4 

4,806 

Breast  O  CTiicken  Tuna  . 

43 

76 

131,300 

Buihiitf  Meat  Pnwls . 

7 

9 

24.086 

Corn  Kinif  Ham  . 

.3 

5 

7.868 

Corn  KinK  Meat  Profis . 

1 

2 

4,648 

Dubutiue  Ham  . 

s 

14 

40.362 

Duhutpie  Meat  PrinU . 

0 

II 

31,183 

Ek'krich  Meat  Pnnls . 

7 

11 

81.538 

EImKe  Meat  PimmIs . 

.7 

0 

18. (  80 

Essktiy  Meat  Pnals . 

5 

1(1 

Gwaltney  Meat  Protls . 

4 

s 

32.005 

Hormel  Meat  PhmIs . 

20 

31 

123.675 

HyKt*:i<les  Ham  . 

1 

1 

•>.040 

HyKrafle  Meal  PitmIs . 

0 

10 

25.3«0 

Jones  Meat  Profis . 

14 

16 

37,058 

Kahns  Meat  Pnsls . 

H 

12 

58.91  7 

Morrell  Meat  Pnals . 

15 

23 

:137.782 

Neptune  Sardines  . 

Id 

IS 

18.035 

Oscar  Mayer  Meat  Pnals . 

29 

31 

.‘03,705 

Rath  Meat  Pnals . 

14 

27 

182,. '69 

Rudys  Farm  Meat  Pnals . 

B 

10.010 

SuKanlale  Meat  Pnals . 

6 

B 

69.042 

Sui>erior  Meat  Pnals . 

.7 

7 

13.108 

Swifts  Meat  Pnals . 

2H 

40 

220.724 

Swifts  Meat  &  poultry  Pnals . 

I 

2 

7.200 

Tennessee  Farm  Meat  Pnals . 

B 

40.912 

Tennessee  Farm  SausaKe  . 

1 

2 

4.«00 

Tobins  Meat  Pnals . 

13 

18 

JB.«*09 

Valleyilale  Meat  Pnals . 

3 

6 

2'  .r-9fi 

VirKinia  Reel  Meat  Pnals . 

0 

17 

.38.640 

WashinKton  Fryer  (Mimmission  . 

3 

.7 

7.990 

Wilsons  f'anneil  Meat  . 

HI 

18 

3.7, '80 

W'ilsons  Ham  . 

13 

2s 

9o.w<mi 

Wilstins  Meal  Pnals . 

2.3 

4.7 

767.191 

Pet  Ftaals 

Bonnie  Dok  &  Cat  F<Hal  . 

4 

4 

B.054 

BurK^rs  ’N  (travy  . 

B 

7 

17.272 

Calo  Cat  &  Dok  Fmal  . 

.7 

B 

6,000 

Dr.  Ross  Cat  F,*aal  . 

1 

1 

1.013 

Dr.  Ross  Dok  ^  Cat  F<aal  . 

4 

7 

9,003 

Dr.  Ross  Df)K  Final  . 

2:t 

‘*o 

195. '’67 

Dr.  Ross  Form»da  27  . 

1 

2 

14.2.5(1 

Dr.  Ross  Pet  Finals  . 

I 

1 

2.'*40 

Hunt  Club  BurKerbits  . 

11 

BB 

2''2.57s 

Ideal  Dok  Final  . 

4B 

70 

.793.416 

Ken  L  (iravv  (Tiunks  . 

1 

2 

B.IBO 

Ken  L  Pnals . 

2 

3 

4.KOS 

Ken  L  Stew  . 

7 

12 

28.860 

Purina  Dok  Chow  . 

13 

I'l 

37.789 

Purina  Chows  . 

1 

1 

2.54S 

Reil  Heart  Dok  F'lnnl  . 

28 

37 

72.509 

Rival  Dok  Final  . 

13 

16 

163.994 

Switch  Cat  Final  . 

7 

12 

12.990 

WaKtHil  I^>»«  Final  . 

' 

0 

51.287 

Misc.  Finals 

Armour  Beef  Stew  . 

14 

22 

22.165 

Armour  Beef  Stew  &  Chili  . 

14 

21 

25.368 

Armour  Beef  Stew  &  Potteil  Meat  .... 

2 

4 

4.000 

Armour  Pnals . 

I 

1 

1.I9».5 

Betty  Cn>cker  Nmalles  Romanotf  . 

11 

21 

9". .582 

Betty  CrcK'ker  Potatoes  . 

63 

148 

725.895 

Betty  Crocker  Pnnis . 

1 

1 

4.9BO 

Bordens  Potat<a?s  . 

10 

13 

29.931 

Bonlens  Ready  Diet  . 

47 

78 

KO.32.5 

Brim  . 

3 

4 

2-M34 

Buitoni  PnMls . 

.7 

7 

6.900 

Butter  Kernel  VeKetables  . 

B 

II 

19.010 

California  ClinK  Peaches  . 

II 

15 

2'’'.268 

Campbells  Bart)ecue  Beans  . 

19 

29 

34.404 

Circus  Nuts  . 

4 

5 

5.802 

Circus  Peanut  Butter  . 

2 

3 

8,608 

ClinK  Peach  Advisory  Board . 

4 

5 

5,047 

Del  Monte  Fruits  . 

B 

11 

25,880 

Del  Monte  Proils . 

2 

3 

3,008 

Del  Monte  VeKetables  . 

B 

0 

31.088 

F  A  P  Fruits  . 

3 

5 

18.110 

F  A  P  Products  . 

9 

14 

49.368 

Florida  OranKes  . 

20 

35 

71.637 

Floriila  (jra|>efruit  . 

31 

58 

'71.61(1 

Foremost  Forti  Cal  Diet  Salad  . 

27 

48 

103.670 

Foremost  CottaKe  Cheese  &  Nonfat  Milk 

3 

4 

4.023 

Freshlike  VeKetables  . 

17 

27 

113.216 

Fritos  . 

9 

11 

10.985 

Garners  Preserves  . 

3 

6 

9.982 

Heinz  Beans  . 

30 

43 

86.685 

Heinz  Soups  . 

73 

122 

210.2'5 

Home  BakinK  Su)iplement  Advertiser  . . 

9 

9 

62,110 

Hormel  Pnais . 

9 

12 

19.331 

Hormel  Soups  . 

1 

2 

3.(K)fl 

Humko  . 

4 

8 

.36,289 

Jays  Potato  Chips . 

4 

6 

12.399 

Knorr  Soup  . 

3 

5 

13,392 

Kraft  Dinner  . 

5 

7 

19.340 

ACCOl'NTS 


Numbrr  Number 

of  of 

CitioK  NfwspaporK 

U»»<i  Uiiod 


Kraft  Peanut  Butter  .  I 

Krey  Stutfeil  CabhaKe  &  Pei>|>ers  .  3 

Krey  VeKOtables  .  7 

Kiiners  Fruits  .  2 

Kuners  Pro<ls .  4 

Kuners  VeKotables  .  2 

La  C'hoy  Prods .  6 

Lays  Potato  Chips  .  5 

Lil'hys  Beans  .  2 

Libbys  Fruits  .  3 

Lilibys  Prcsls .  7 

Lilibys  Tomato  Juice  &  Fruit  OcH'ktail..  I 

I  dibys  VeKetables  .  !* 

Morton  House  Beans  .  fi 

Mortons  Chi|M>s  .  4 

Mortons  Corn  Chips  &  Chi|K>s  .  1 

Mortons  PotaUi  Chips  .  2 

Mortons  Protls .  4 

Motts  Figure  Control  Pr<sls .  4 

Musselmans  Applesauce  .  t 

Musselmans  Pnsls .  !> 

Nalleys  (Tiip  Dip  .  1 

Nalleys  Chip  Dip  &  Red  Seal 

Potato  Chips  .  I 

Nalleys  Pnsls .  14 

New  Era  Potat<i  Chips  .  !• 

P  &  R  Dinners  .  5 

PAR  Macaroni  Prtsls .  2 

P'llsbury  Casserole  Mixes  .  13 

PMIsbury  Potatoes  .  fi 

Plan  .  40 

Planters  Peanuts  .  33 

Ouota  .  ■*> 

Red  Kettle  Soups  .  4 

fe<l  Dot  Potato  Chii>8 .  •'> 

^eKo  .  3 

Smackers  Jellies  &  Preserves .  10 

SnolKiy  Apples  .  0 

SnolH>y  (ira|>efruit  .  3 

Snols»y  Potat*»es  .  1 

Snols>v  Pnslucts  .  2 

Snowdrift  Shortenintt  .  JS 

Stokelys  Prtsls .  a 

Stokelys  Van  Camp  Beanee  Weenee  ...  1 

Stokelys  Vettetables  . 7 

Swifts  iliiO  Calorie  Frosen  Diet  .  3 

Texas  Sweet  Graiiefruit  .  7 

TV  Time  Popcorn  .  13 

Uncle  Bens  Beans  .  10 

Uncle  Bens  Ric-e  Mixes  .  3 

Van  Camp  Beans  .  03 


HOTELS  &  RESORTS 
Hotels 

Tropicana  .  3 

Chamlter  of  Commerce 

Nassau  Bahamas  Development  Boartl  ..  0 

Oreiron  Travel  Information  .  •' 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 


Alaildin  Lunch  Kits .  3 

Biiil  FItKtr  Coverinit  .  3 

Drexel  Furniture  .  3 

Du  Pont  SiKinite  Cloth  .  14 

lees  Cariiets  &  Ruks  .  17 

Matico  Floor  Tile  .  3 

HOUSEHOLD  SUPPLIES 

Aluminum  A  Paiier  Products 

Alcoa  Wrap  .  05 

Hudson  Facial  Tissue  .  2 

Huilson  Facial  A  Toilet  Tissue  .  24 

Ml)  Napkins  .  10 

MD  Toilet  Tissue  . .  .  21 

No  Bu)(s  M  Latly  Shelf  A  Drawer  Pni<er  4 

Northern  Toilet  Tissue  .  9 

Powder  Rt>om  Facial  Tissues  .  19 

Powiler  Room  Toilet  Tissue  .  19 

Reynolds  Wrap  .  29 

Zee  Toilet  Tissue  .  17 

Disinfectants  A  Insecticides 

Gidf  Spray  .  7 

No  Buks  M  Lady  .  13 

Fuel 

American  Brand  Heatinit  Oil  .  19 

Oil  Heat  .  3 


Soaps,  Cleansers.  Polishes 
Beauty  Quick  Starch  . . , 
SculT  A  Wax  Remover 

Horateem  . 

Breeze  . 

Dazzle  Bleach  . 

Disc  Tablets  . 

Dobie  Pad  . 

Fab  . 

Fels  . 

F'rolic  . 

Handy  Andy  ..... - 

Johnsons  Shoe  Polish  . 

KinK  Bleach  . 

Kint;  Fluff  . 

Kinu  Starch  . 

Lever  Bros.  Prods.  . . . 

Lewis  Lye  . 

Linco  Bleach  . 

Miifhty  Mix  . 

Mimi  . 


3 

3 
23 

4 

3 

9 

5 

3 
21 

6 
12 

4 
2 

3 
.35 

4 
4 
4 

25 


2 

3 
10 

4 
IS 

5 
II 
10 

3 

4 
11 

1 

14 
X 
3 

I 

5 

15 
1 


21 

s 

3 

19 

s 

63 

147 

10 

0 

10 

14 

14 
12 

1 

3 
32 

S 

2 

'4 

4 

13 

15 
15 
11 

112 


10 


13 


•t 


22 

17 

3 


169 

39 

15 

36 

9 

13 

32 

33 
43 


12 

32 


4 

4 
38 

7 

12 

6 

9 

6 

8 
■33 

6 

12 

9 

3 

6 

93 

5 
7 

6 
43 


{Continued  on  page  102) 
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Total 

ROP 

Color 

LinsKC 

3.UIHI  an 
3,190 
9.963 
9,024 
9,032 
11.912 
19.1.35 
27,378 
7.182 
4,287 
16.188 

I. OOO 
41,025 

8.020 

17,080 

3.(810 

3.000 

8,140 

9,784 

7,318 

39.676 

980 

8,(KK) 

161,382 

132.016 

8.895 

3.025 

71.490 
9.887 

238.265 

226.866 

39.102 

32.356 

20.010 

145.924 

26.. 344 

34.490 
28.904 

2.240 
7.. 826 
73.135 

13.. 384 
6.025 

49.162 

7.014 

23.172 

30.984 

16.065 

II. 020 
3.53.781 


12.304 

88.549 

13.V10 


21.912 

7.328 

5.380 

21.995 

29.974 

3.400 


472..394 

2.(810 

64.065 

36.005 

177.689 

13.080 

62.233 

120.143 

110.165 

103.845 

234.846 


17.032 

46.100 


206.067 

10,328 


3.669 

6.050 

86.896 

19.260 

15.056 

7.882 

8.995 

14,680 

11,332 

.33,120 

12.346 

17,343 

15.648 

3.416 

9.440 

236.605 

17.233 

23,385 

17,964 

60.748 
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Flint  Ink 
of  course! 


Flint  Ink  Corporation 

Founded  1920  •  ^ettexpncM  .  •  *pfr.xo^ut^tAic 


ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLA 
DENVER  •  DETROIT  •  HOUSTON  •  INDIANAPOl 
JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGEL 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YOR 


GOING  OFFSET? 


'distri 


WITH 


NO  tricky  adjustment 
of  web  tension.  It’s  automatic 
by  simple  dial  setting 
on  Color  King. 


NO  blanket  irons 
or  punching  required. 
Blanket  changes  are  fast  and  easy 
on  Color  King. 


NO  control  problem 
with  water  fountain  rollers. 
They're  individually  motor  driven 
on  Color  King. 


NO  stopping  of  press 
for  color  register.  The  press 
with  both  lateral  and  circumferential 
register  controls  on  all 
plate  cylinders. 


FAIRCHILD 


COLOR  KING 


This  is  the  web  perfecting  offset  press  for  newspapers  that  has  built-in 
precision  and  controls  for  color  printing . . .  the  press  that  is  loaded 
with  features  for  convenience  and  economy  of  operation  . . .  the 
press  that  has  the  capacity  and  capabilities  to  produce  added  revenue 
through  increased  color  advertising  and  promotional  printing. 

Color  King  is  the  most  wanted  offset  press  by  newspaper  publishers 
and  printers.  Mail  the  coupon  now  and  learn  the  full  story. 


r  NO  service  delays.  ^ 
Fairchild  Color  King 
Customer  Engineers  are  available 
^  _  from  coast  to  coast.  j 


NO  uneven  ink  ^ 
distpbution  problem.  Color  King 
has  thirteen  ink  rollers  for 
jjj  thorough  ink  breakdown. 


NO  extra  charge 
for  quarter  fold. 


NO  ink  fountain  leaks.  I 

Color  King  has  | 

leakpr^f  fountains,  buckle-proof  blades 
.V  and  33  adjustment  keys  for  I 

precise  ink  control. 


'  NO  babying  the  folder.  ^ 

Color  King’s  precision  jaw-type 
folder  is  built  for 
k  continuous  heavy  duty,  j 


Com  pony. 


.itote. 


Fairchild  Graphic  Equipment,  Dept.  CK-1 
Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 

n  Please  send  me  your  new  brochure  on  Color  King. 

G  Please  hove  o  Fairchild  Color  King  Customer  Engineer  coll. 


FAIRCHILD  GRAPHIC  EQUIPMENT 


DIVISION  OF 

FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 
Oisfricf  Offices.- 

EostcHester,  N,  Y.  •  Los  Angeles  •  Atlonto  •  Chicago 
Oversees  Amsferdom,  The  Netherlands 


IMI'ORTANT  >E\\SI*\I*KK  rX)IX>K  ADVKUTISKKS 

(Continued  from  page  98) 


ACCOUNTS 

Paddy  Soap  Pads  . 

Perfex  . 

Pink  Oloiid  . 

Procter  &  Camlde  Protls . 

Purex  . 

Purex  PrcHls . 

Renuzit  . 

Iteward  . 

Rinso  . 

Roman  Cleanser  . 

Woolyn  . 

Sea  Mist  . 

Sprint?  Rain  . 

Starbrite  Spray  Starch  . 

Trey  Bleach  . 

Vim  . 

White  Kini?  I)  . 

White  Kint?  Jet  Starch . 

Misc.  Household  Supplies 

Morton  Rock  Salt  . 

HOUSING  EQl'IPMKNT 

Air  Conditionint? 

BVl  Humidifier  . 

Bryant  . 

Carrier  . 

Fedders  . 

G.  E . 

Fixtures 

G.  E.  Ranges  . 

Hotiioint  Uanire  . 

WestinRhouse  Rantje  . . 

Major  Electrical  Apiilianc«-s 

Frigidaire  Prods . 

Fritridaire  Washer  . 

G.  E.  Co. — Institutional  . 

G.  E.  Dishwasher  . 

G,  E.  Dryer  . 

G.  E.  Prods . 

G.  E.  Washer  . 

Kitchen  Aid  Dish  Washer  . 

Launilromat  . 

Laundromat  &  Westinnhouse  Dryer  . . . 

Nortre  Dryer  . 

Norge  Dryer  &  Washer . 

Norge  Proils . 

RCA  Whirlpool  Dishwasher  . 

RtTA  Whirlpool  Washer  &  Dryer  . 

RC.\  Whirlisiol  Ultimatic  . 

Westinghouse  Corp.-Institutional  . 

Westinghouse  Dishwasher  . 

Westinghouse  Prods . 

Refrigerators  &  Freezers 

Frigidaire  . 

G.  E . 

Kelvinator  . 

RCA  WhirliKiol  . 

Misc.  Housing  Equipment 

Frigidaire  Prods . 

INDUSTRIAL 

Boysen  Paint  . 

Du  Pont  Paint  . 

Fuller  Paints  . 

Gold  Bond  Paint  . 

Jim  Walter  Homes  . 

Johns-Manville  Prods . 

Lone  Star  Steel  Co . 

Lucite  Paint  . 

Napko  Paints  . 

Rust  Oleum  . 

Sakrete  . 

U.  S.  Steel  Corp . 

INSURANCE 

American  Casualty  Co . _ . 

American  Republic  Insurance  Co . 

Blue  Cross  Hospital  Service 

Indiana|K>lis  &  Mutual  . 

Connecticut  Meilical  Service  . 

Farm  Bureau  Insurance  . 

Firemans  Fund  Insurance  Co . 

Group  Hospital  Service  Inc.  & 

Group  Medical  &  Surgery  Service  .... 
Hospital  Service  of  Southern  C.alifornia 
Mass.  Hospital  Service  Inc.  & 

Mass.  Medical  Service  . 

Mutual  of  Omaha  . 

Prudential  Insurance  Company 

of  America  . 

Standanl  Life  &  Accident  Insurance  Co. 

MEDICAL 

Bexel  Vitamins  . 

Canam  Sales  Go . 

Contac  . 

One  A  Day  Vitamins  . 

Rexall  Prods . 

MISCELLANEOUS 

Florists  Telegraph  Delivery  . 

Gold  Bond  Stamps . 


Number 

Number 

Total 

of 

of 

HOP 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

6 

14 

13.990 

’0 

17 

.iS.SSO 

<» 

12 

12.03.'; 

3 

4 

8,200 

12 

21 

49.960 

2 

3 

8.032 

4 

5 

4,992 

3 

3 

13,538 

3 

a 

18,840 

14 

23 

90,402 

9 

14 

18,200 

11 

17 

27,090 

14 

22 

80,498 

4 

8 

6,576 

8 

14 

102,348 

ec 

111 

392,579 

25 

40 

40,000 

”i 

- 

4,056 

4 

7 

7.000 

<> 

6 

15,6.50 

3 

6 

17.176 

7 

11 

26.918 

5 

12.282 

3 

4 

33,460 

70 

109 

178.717 

3 

,5 

10,800 

3 

4 

6,465 

19 

2S 

S5..56S 

1 

1 

9,920 

2 

2 

2.204 

4 

13.080 

6 

10 

25.045 

31 

r»i 

103,760 

10 

18 

38,489 

5 

o 

3,745 

1 

2 

4.S00 

2 

3 

4,638 

6 

10 

.33.178 

2 

2 

7,224 

1 

1 

2,408 

1 

t 

980 

3 

3 

6.460 

1 

1 

2,424 

1 

1 

1,230 

2 

2 

2,056 

6 

11 

40,738 

4 

5 

12,136 

12 

23 

86,881 

3 

3 

2,926 

7 

21,138 

4 

s 

18,480 

14 

22 

36,577 

29 

44 

107,6.58 

8 

8 

29,060 

3 

4 

7,810 

3 

4 

4,760 

5 

5 

6,000 

3 

5 

12,016 

49 

76 

18.5.328 

3 

3 

6.015 

3 

3 

7,485 

7 

12 

34,.395 

25 

44 

211,856 

1 

1 

2,025 

4 

4 

9..336 

7 

15 

239,718 

3 

5 

12,246 

4 

7 

55,165 

3 

•i 

32,186 

5 

11 

113,003 

3 

8 

24,812 

6 

12 

23..501 

3 

4 

12,500 

60 

98 

286,140 

7 

7 

12,040 

50 

67 

75.9.56 

3 

3 

333 

65 

119 

484.970 

65 

104 

441,288 

6 

' 

18,080 

6 

6 

5.960 

5 

6 

13,035 

ACCOUNTS 

Junior  Stamps  . 

Political  Democratic  . 

Political  Notice  Republican  . 

Political  Miscellaneous  . 

Red  Scissors  Coupons  . 

S  &  H  Green  Stiuniis  . 

Scripto  Pencils  &  Pens  . 

Top  Value  .Stamps  . 

Triple  S  Stamps  . 

PUBLIC  UTILITIES 

Arkansas  Louisiana  Gas  Co . 

Bell  Telephone  Co.  of  Pa . 

Illinois  Bell  Telephone  Or . 

Indiana  &  Michigan  Electric  Co . 

Investor  Owned  Electric 

Light  &  Power  . 

Mountain  State  Telephone  & 

Telegraph  Co . 

New  Jersey  Bell  Telephone  C<» . 

Niagara  Moh.awk  Power  Corp . 

Northwestern  Bell  Telephone  (*o . 

Northern  Natural  Gas  tlo . 

Northwest  Natural  Gas  Co . 

Pacific  Telephone  Northwest  . 

Southern  Bell  Telephone  & 

Telegraph  Co . 

.Southwestern  Bell  Telephone  . 

United  Gas  Corp . 

PUBLISHING  &  MrailA 
Books 

Funk  &  Wagnalls  . 

Good  Housekeeping  Cooklook  . 

Standard  Reference  Works 

Publishing  Co . 

Yellow  Page  Directory  . 

RADIO,  TV  &  PHflNOGRAPHS 
Riulio  &  TV  .Sets 

Admiral  Television  . 

G.  E.  Phonograph  &  Television  . 

G.  E.  Radio  . 

G.  E.  Television  . 

RC.\  Victor  Pnals . 

RCA  Victor  Railio  . 

RC.\  Victor  Television  . 

Zenith  Television  . 

Phonographs  &  Records 

RCA  Victor  Phonograph  . 

Worids  Greatest  Music  Albums  . 

SPORT.  GDS.,  CAMERAS  &  PHOTO  SUPP 
Cameras  &  Photo  Suiiplies 

Eastman  Kodak  Co.-Institutional  . 

Kodak  C.amera  . 

Kodak  Cameras  &  Film  . 

K<xlak  Cameras  &  Projectors  . 

Ktalak  Film  . 

Kodak  Prods . 

Technichrome  h'ilm  . 

Technicolor  Film  . 

Technicolor  Movie  Projector  . 

SfMirting  E(|ui|>ment 

Dacron  Sleeping  Bag  . 

TOBACCO 

Cigarettes 

Belair  . 

Du  Maurier  . 

Kool  . 

L  &  M  . 

Marlboro  . 

Pall  Mall  . 

Parliament  . 

Salem  . 

Viceroy  . 

Winston  . 

York  . 

Misc.  Tobacco 

Energine  Lighter  Fluiil  . 

TOILET  REQUISITES 
Dentifrices 

t^e  Tooth  Paste . 

Stri|>e  Toothpaste  . 

Men's  Toiletries 

Schick  Blades  . 

Schick  Electric  Shaver  . 

Perfumes  &  C,osmetics 

Bio  Care  Preps . 

Bonne  Bell  Preiis . 

Jergens  Preps . 

Toilet  Soaiis 

Choice  . 

Lifebuoy  . 

Starlight  ShamiKio  Pulls  . 

M  isc.  Toilet  Ke^iuisites 


Number 

Number 

Total 

of 

of 

RDP 

CiticB 

Newspapers 

Color 

Used 

Used 

Linage 

3 

5 

7,  ,24' 

3 

4 

4.  >95 

3 

8 

26  „-.3 

18 

28 

114.187 

3 

5 

1.3. .■>72 

3 

3 

*^.675 

7 

9 

13..-, 96 

11 

18 

7.5.796 

3 

4 

7.925 

3 

6 

33.234 

4 

7 

19.040 

5 

11 

66.176 

3 

7 

44,392 

7 

11 

26.024 

6 

12 

82.661 

5 

7 

21.293 

6 

8 

13.738 

4 

7 

11.309 

4 

6 

11.3.57 

3 

6 

7.884 

3 

4 

7.082 

9 

14 

34.108 

5 

13 

12.130 

3 

7 

50.448 

7 

8 

69.700 

5 

7 

18,808 

7 

10 

6S.5.S7 

10 

18 

42,198 

3 

3 

6.291 

1 

2 

4,800 

1 

1 

1.550 

6 

7 

38.946 

3 

4 

6.738 

2 

2 

2,500 

34 

65 

168.279 

5 

8 

1 7. ,103 

3 

4 

9.012 

3 

3 

20,740 

1 

2 

9,600 

88 

176 

949.009 

3 

5 

35,460 

34 

72 

206.900 

8 

15 

87,*,6o 

62 

104 

334,8.50 

4 

9 

15.799 

5 

9 

12.817 

6 

9 

15,890 

15 

21 

21,990 

81 

148 

1,184.211 

12 

89.422 

21 

40 

543.796 

93 

179 

1.680.578 

43 

76 

1.54.679 

7 

13 

94.348 

35 

67 

518.822 

66 

118 

2,029,615 

73 

131 

1,020. 8:16 

86 

156 

3,108.729 

14 

32 

253.225 

10 

11 

11.020 

4 

9 

46.794 

4 

8 

20.711 

3 

8 

16..562 

6 

12 

22,555 

4 

4 

4,660 

3 

3 

2,995 

4 

5 

31,096 

9 

14 

73.886 

9 

10 

22,945 

3 

6 

9,000 

21 

26 

217.409 

95 

157 

1,529,791 

Confiiiets 
Micrin  . 

(Continued  on  page  103) 
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IMPOKTANT  NKWSPAPKH  <:OU>K  AUVKUTISKIiS 

{Covtivncd  from  paqe  102) 


Number 

Number 

Total 

of 

of 

RDP 

Cities 

Newspapers 

Color 

Al't’OrVTS 

Used 

Used 

I.inaRC 

McnIwis  . 

.S 

1 1 

31.237 

TUAN.^irORTATION 

A 1  rway* 

11  O  A  r  . 

n 

7 

21. ISO 

('ontinental  . 

12 

31 

711.629  1 

1  >elta  . 

14 

34 

I.i6.:i00 

R-istem  . 

\\ 

20 

2.7..S.30 

I’lyinK  Tiifer  Line  . 

20 

34 

46..';82 

Guest  . 

4 

7 

6.120 

Mexicana  . 

3 

8 

38.920 

Mational  . 

11 

23 

13.'., .702 

Northwest  Orient  . 

in 

3.'’. 

469..74n 

^.^naKra  Pan  American  . 

in 

39 

243.224 

TWA  . 

26 

r»ft 

1,033,76.7 

Ignited  . 

rtn 

66 

274. .770 

W'estem  . 

16 

47 

322.n26 

St«‘nm8hips  I 

IVench  . . 

4 

7.16.7 

Washington  State  Ferries  . 

:! 

3 

1.920 

Miso.  Transportation 

Hertz  &  Unite*!  . 

6 

10 

17.6SS 

Hertz  Kent  A  U>ar  &  Western  Airlines  . , 

s 

10 

13..740 

WEAKING  APPAREL  ' 

Du  Pont  Dacron  . 

2 

2 

2.000 

Du  Pont  Nylon  . 

li 

16 

34. mo 

Du  Pont  Orion  . 

2 

H 

8.805  ’ 

Du  Pont  .‘ttockinKS . 

1 

1 

1.050  ' 

l-'ortune  .Shoes  . 

3 

r. 

0.315 

Healthknit  Underwear  . 

4 

.7,664  i 

Palm  I^arh  Suita . 

3 

r> 

1S.104 

Pinkies  . 

S 

6 

1.7.973 

R.neford  Fabric  . 

3.". 

r.4 

SI. 727 

IT.  S.  Kedettes  . 

4 

r* 

6,264 

Daily  Plays 
Color  on  all 
32  Pages 

Details  iK'hind  the  Hutchin¬ 
son  (Kans.)  News'  March  19 
oflition  which  used  ROP  color 
o!i  each  of  the  issue’s  32  papes, 
were  spelled  out  this  week  by 
John  McCormally,  executive  edi¬ 
tor  of  the  News. 

Idea  for  the  edition,  which 
called  attention  to  the  “fresh, 
colorful  sprinj?  stocks  with 
which  Hutchinson  stores  are 
blossoming  out,”  was  sparked 
l)y  Peter  MacDonald,  editor  and 
publisher  of  the  News.  Ken  Mac- 
Pherson,  advertising  director, 
masterminded  the  .selling  of  47,- 
180  lines  of  advertising  to  76 
local  accounts,  63  of  whom  used 
color  in  their  ads.  Layout  prob¬ 
lems  were  handled  by  Sam  Eitel, 
manager  of  the  News’  dispatch 
department. 

Cut  C.olor  Charge 

“Our  normal  Monday  paper  is 
a  loose  12-pager,”  Mr.  McCor¬ 
mally  said.  “Since  advertisers 
would  not  be  able  to  specify 
their  color,  having  to  take  it 
as  it  fell  on  the  press  .setup,  and 
since  color  production  would  l)e 
chea|>er  in  volume,  we  reduced 
our  normal  $8.'5-per-page  extra 
charge  for  one  color  to  $35. 

“We  weren’t  primarily  inter¬ 


ested  in  making  a  killing  on  this 
pai)er,”  Mr.  McCormally  con¬ 
tinued,  “but  on  .selling  the  idea 
of  color  to  l»oth  advertisers  and 
readers,  and  in  putting  some  life 
into  local  adv’ertising.” 

He  pointed  out  that  “most  re¬ 
markable”  was  the  fact  that  the 
32-pager  was  printe<l  on  an  old 
six-unit  Hoe  press  which  doesn’t 
even  have  a  color  cylinder. 

“Five  years  ago,”  Mr.  Mc¬ 
Cormally  said,  “installers  of  the 
press  assured  us  that  we  would 
never  In?  able  to  produce  more 
than  one  extra  color  at  a  time. 
So  it  is  a  real  tribute  to  the 
imagination,  planning  and  hard 
work  of  our  ))res.smen.” 

Pressroom  foreman  for  the 
News  is  C.  R.  Tullis. 

Sunday  ROP  Color 
Ill  Chicago’s  .American 

Chicago 

A&P  Super  Markets  was  the 
first  advertiser  to  take  advan¬ 
tage  of  the  Chicaffo’s  American 
ROP  color  availabilities  on  Sun¬ 
day.  The  grocery  chain  used  two 
full  pages  with  color  on  March  4. 

The  American  has  had  full 
color  weekday  advertising  avail¬ 
able  since  Sept.  23,  1959.  Stuart 
List,  publisher,  said  the  Sunday 
edition  was  opened  for  run-of- 
paper  color  on  full  runs  to  meet 
the  demands  from  local  and 
national  advertisers  for  seven- 
day  availabilities.  Mr.  List 
reported  1961  color  linage 
exceeded  the  292,000  lines  pul>- 
lished  by  the  American  in  1960. 
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inm©inmIb(Bir 
©IT  ttlhi© 
wiEcdldlnim^ 


Unseen.  Intangible.  Yet  ever* 
present.  A  member  whose  influence  is  reflected  in  the 
choice  of  the  bride’s  gown.  The  style  of  her  ring.  In  the 
foods  and  liquors  chosen  .  .  .  the  wedding  presents 
given.  For  this  is  a  wedding  in  Cincinnati.  And  in  Cin¬ 
cinnati,  weddings,  occasions — virtually  every  facet  of 
living  is  shaped  by  the  unique  and  dominant  influence  of 
this  one  member — The  Cincinnati  Enquirer.  Because  in 
this  city.  The  Enquirer  is  the  newspaper  Cincinnatians 
believe  in.  Respond  to.  And  truly  read.*  It’s  Cincinnati’s 
only  unmerged  daily.  The  undiluted  cover-to-cover-read 
daily  that  represents  the  very  sinew  and  being — the 
words,  the  melody,  the  true  face  of  Cincinnati — and  the 
truly  accepted,  effective  voice!  That’s  why  .  .  . 

Hi©  Ib!g  IN  Im  s^IM  (DimciimiiiiaflD  ns  8]p®II®dl  EN(i|mDr®r 

*TOP  TEN  BRANDS  SURVEY.  196/— Asked  of  those  house¬ 
holds  who  buy  both  dailies.  The  Daily  Enquirer  was  “read  more 
thoroughly” — by  2  to  1. 

Represented  by  Moloney,  Regan  &  Schmitt,  Inc. 
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TOTAL  ROP  COLOR  UNAGE  —  1961  j 
OF 

ALL  NEWSPAPERS 

MEASURED  BY  MEDIA  RECORDS.  INIL 


SI  AIMARY 

Mrdia  Reconls  nirasureA  all  of  the  iit'>v»>paper  udvertiMiiK 
that  appears  in  the  416  newspapers  published  in  141  im¬ 
portant  cities.  Of  these,  .388  printed  ROl*  (]olor  and  the 
ffdlowini;  pages  rep(»rt  the  ROP  <]«dor  linage  carried  by 
each  one. 

The  major  elements  of  Total  ROP  (a>h>r  are  shown  indi¬ 
vidually— Retail,  funeral.  Automotive  and  Financial.  All 
figures  shown  are  in  agate  lines,  and  ail  t(»tals  shown  include 
full  color  as  well  as  <me  c<dor  advt'rtising. 


ROP  COLOR  ADVERTISINi;  LINA(;E 


1961 


RETAIL  GEN’L  AUTO.  FIN.  TOTAL 

Akron  Bracon  Journal-e  .  704,860  406.691  93.868  —  1,241.750 

Akron  Beacon  Journal-S  .  221.177  2.015  1,477  2,512  267,436 


Albany  Knickerbocker  Newr-e  .... 
Albany  Times-Union-m  . 


164.378  415.925  27.912 

129.657  369.687  17,436 


4.816  613.031 

2.408  519.188 


Winston-Salem  woman  about 
JOURNAL-SENTINEL  COLOR 


She'll  tell  you  she's  sold  on  it!  And  if  she  bothers  about 
statistics  she'll  tell  you  that  in  1%1  our  total  color  ads 
increased  22.5%  .  .  .  while  color  lineage  bounced  up  a  hefty 
29%.  Buy  North  Carolina's  COLORACTION  newspapers  .  .  . 
THE  WINSTON-SALEM  JOURNAL  AND  SENTINEL  .  .  •  with 
complete  color  facilities  every  day  of  the  week.  National 
Rep.  Kelly-Smith  Co. 


Albany  Tlmm*Union>8  . 

Albuquerque  JournaUm  . 

Albuquerque  Journal-8  . 

Aubuquerque  tribune*e  . 

Atlanta  Constitution. m  . 

Atlanta  Journal.e  . 

Atlanta  Journal  A.  Constitution >8. . 

Atlantic  City  Press-m  . 

Atlantic  City  Press*8  . 

Baltimore  Ameriean»8  . 

Baltimore  News-Post-e  . 

Baltimore  8un-m  . 

Baltimore  Sun.e  . 

Baltimore  Sun.8  . 

Bangor  News*m  . 

Binghamton  Press*e  . 

Binghamton  Press*8  . 

Binghamton  Sun.Bulletin-m  . 

Birmingham  Post-Herald-m  . 

Birmingham  News*e  . 

Birmingham  News>8  . 

Boise  Statesman — (See  Foot  Note) 
Boise  Statesman- 8  . 

Boston  Record  American-d  . 

Boston  American -e  . 

Boston  Record-m  . 

Boston  Advertiser-S  . 

Boston  Globe. e  . 

Boston  Globe-m  . 

Boston  Globe-S  . 

Boston  Herald. m  . 

Boston  Herald. S  . 

Boston  Traveler. e  . 

Buffalo  Courier  Exaress-m  . 

Buffalo  Courier  Express-S  . 

Buffalo  News-e 

Camden  Courier. Post-e  . 

Charleston  Mail-e  . 

Charleston  Gazette-m  . 

Charleston  Gazette  Mail-S . 

Charlotte  News-e  . 

Charlotte  Observer. m  . 

Charlotte  Observer-S  . 

Chicafo  Tribune-m  . 

Chicago  Tribune. 8  . 

Chicago  Daily  News-e  . 

Chicago  American. e  . 

Chicago  American-S  . 

Chicago  Sun-Times. m  . 

Chicago  Sun. Times. 8  . 

Cincinnati  Enquirer-m  . 

Cincinnati  Enquirer-S  . 

Cincinnati  Post  A  Tlmes-Star-e  .. 

Cleveland  Plain  Dsaler-m  . 

Cleveland  Plain  Dealer-8  . 

Cleveland  Press  A  News.e . 

Columbus  Dispatch-e  . 

Columbus  Dispatch. 8  . 

Columbus  Citizen-Journal-m  . 

Columbus  Star-w  . 

Dallas  News.m  . 

Dallas  News-S  . 

Dallas  Times- Herald. e  . 

Dallas  Times- Herald. 8  . 

Dayton  Journal  Herald. m  . 

Dayton  News.«>  . 

Dayton  News-S  . 

Denver  Rocky  Mountain  News-m  .. 
Denver  Rocky  Mountain  News-S  . . 

Denver  Post-e  . 

Denver  Post-8  . 

Des  Moines  Register-m  . 

Des  Moines  Tribune-e  . 

Des  Moines  Register-S  . 

Detroit  Free  Press-m  . 

Detroit  Free  Press-S  . 

Detroit  News-e  . 

Detroit  News-S  . 


RETAIL 

GEN’L 

AUTO. 

FIN 

TOTAL 

59.8&8 

22.906 

— 

4,816 

87,580 

239.023 

194,000 

57.286 

6.048 

496.357 

87.271 

6.622 

4.416 

8.977 

107,286 

24IJII 

193.734 

59.351 

3.720 

497,916 

390.948 

415.337 

133.113 

46.658 

988.464 

616.820 

412.720 

134.291 

54.511 

1,220.750 

231.756 

16.121 

15.596 

10.924 

280.312 

47.291 

37,356 

12.396 

_ 

97.fi43 

13.571 

— 

4.256 

— 

17.627 

23.520 

_ 

8.960 

_ 

32.480 

177.227 

281.262 

75.037 

4.480 

569.289 

4.720 

436.377 

5A668 

2.360 

500.125 

141,600 

435.045 

65.962 

7.080 

649.687 

30.680 

2.360 

— 

— 

33.046 

153.617 

108.418 

38.950 

- 

300  985 

92.133 

102.749 

37,067 

2.000 

233.939 

41.162 

12.070 

6.218 

10.410 

71.860 

— 

— 

— 

— 

340.551 

413.554 

89.01 1 

29.732 

875,656 

714.893 

417.166 

141.940 

31.566 

1.308,373 

406.587 

24.206 

3.877 

13.512 

450.184 

86,075 

76.204 

21.429 

21.743 

205.451 

57.056 

11.064 

— 

68.120 

7.600 

31.400 

4,000 

_ 

43.000 

15.400 

71.389 

14,000 

1.000 

101.786 

15.400 

70.401 

14.000 

1.000 

100.861 

55.460 

1.700 

1.960 

59.120 

146.292 

429.827 

70.759 

2.4(M 

649.282 

112.222 

431.281 

75.445 

4,191 

631.095 

121.206 

13.013 

30.471 

3.606 

206.105 

l(K.96l 

496.768 

76.109 

2.396 

679.425 

86.447 

8.120 

2.394 

1.785 

108.931 

126.581 

501.399 

73.839 

3.571 

711.490 

360.007 

175.702 

40.705 

38.098 

614.512 

198.353 

16.813 

50.015 

12.339 

277,520 

696,885 

486.207 

106.777 

5L636 

1.540.505 

117.105 

107.852 

28,124 

- 

270,006 

303.456 

133.982 

54.849 

38.671 

531.158 

298.881 

139.746 

56.991 

38.784 

534.402 

75.963 

14.231 

6.700 

13.182 

110,076 

301.243 

224.860 

47.144 

150,567 

855.231 

519.392 

277.942 

56.345 

78.857 

1.020.661 

96.556 

11,404 

— 

25.763 

242.401 

545.874 

1,099.459 

124.631 

25.060 

1.795.044 

167.551 

50.378 

7.444 

39.990 

265.363 

242.892 

811.514 

152.908 

20.800 

1,228.194 

64.609 

211.324 

54.188 

22,905 

373.026 

4.960 

4,960 

180.760 

387.600 

72.400 

12,400 

654,560 

111.853 

4.800 

ILI60 

5.200 

133.013 

616140 

351.588 

93.250 

41.837 

1. 135.761 

261.209 

19.837 

9.661 

2.520 

293.227 

568.368 

507.796 

145.072 

38.752 

1.373.016 

262.300 

343.956 

81.801 

4.800 

694.050 

81.600 

64.600 

418.020 

731,995 

142.904 

7.560 

1.326.099 

745.58t 

490.254 

160.904 

72.508 

1.489.250 

247.882 

24.190 

30.240 

7,233 

408,770 

241.548 

233.275 

77.510 

35.814 

593,502 

600 

1.200 

— 

— 

1.800 

684.627 

531.392 

248.475 

1.800 

1.470.458 

248.561 

20.312 

5.500 

3.300 

347.050 

642.903 

628.645 

269.131 

2.806 

1.552.477 

261.653 

19.251 

8.931 

3.336 

377.666 

465.142 

309.107 

171,395 

9.856 

955.500 

481.750 

310.328 

171.407 

9.856 

973.341 

209.002 

15.995 

4.928 

4.928 

234,853 

458.100 

237.200 

36.100 

102.000 

835,800 

79.960 

33.480 

5.120 

2.000 

120.560 

1. 001. 166 

653.947 

140.919 

128.441 

1.935.653 

133.548 

15.000 

24.565 

1,980 

199.583 

32.694 

303.558 

82.602 

9.158 

432.566 

752.166 

312.910 

88.072 

14.136 

1.171.666 

63.500 

117.383 

72.781 

15.354 

278.539 

202.318 

388.093 

148.056 

16.744 

755.211 

69.790 

4.000 

1.484 

75.274 

247.522 

520.008 

156.628 

17.326 

941.483 

55.156 

21.219 

2.477 

— 

78.652 

HIGHEST  QUALITY 

COLOR 

nlI7$7C00 

I  si 


$13500 

■  ^  ^  b/w/2e 

- NO  MINIHUH  SIZE - 

Both  Prices  Plus  Linaae 

"A  GREAT  BUY"  IN  THE 

ASBURY  PARK  PRESS 

ASBURY  PARK,  N.  J. 
Published  ScTcn  Dsjs  A  Week 


(Continued  on  pane  108) 


50  Years  on  Film 

Indianai*ous 
Eugene  C.  Pulliam,  publisher 
of  the  Indianapolis  Star  and 
News,  has  presented  a  50-year 
microfilm  file  of  the  Star  (1903- 
1953)  to  DePauw  University 
library. 

Heads  Press  Club 

Wichita  Falls,  Tex. 
Cliff  Clines,  city  editor  of  the 
Wichita  Falls  Record  News,  is 
the  new  president  of  the  year- 
old  Wichita  Falls  Press  Club 
which  has  headquarters  in  the 
Kemp  Hotel. 
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NATIONAL  STEELS  NEW  RESEARCH  CENTER:  r[ 


Answers  to  such  questions  will  come  from  many  separate  lines  of 
inquiry.  From  research  into  the  raw  materials  used  in  steelmaking. 
From  applied  research  in  basic  iron  and  steel  processes  to  obtain 
the  optimum  in  productivity  and  cost  reduction.  From  the  devel¬ 
opment  of  new  and  improved  steel  alloys.  From  research  into 
corrosion  resistance  and  surface-coating  procedures. 

This  work  extends  beyond  our  steel  plants  and  steelmaking 
processes  into  fields  of  product  application.  It  goes  still  farther 
into  realms  of  pure  research  by  which  our  scientists  may  open 


the  ( 
one  i 
provi 
$350 


This  is  our  new  Research  Center  completed  only  a  few  months 
ago.  Located  at  Weirton,  W.  Va.,  it  is  designed  to  provide 
centralized  facilities  to  carry  on  research  and  development  activ¬ 
ities  for  all  National  Steel  Divisions.  Here  scientists  will  continue 
on  an  expanding  scale  the  far-ranging  search  for  new  products, 
new  methods  and  new  markets. 

How  can  steel— the  universal  metal— serve  better  in  its  countless 
uses  today?  What  kind  of  steels  will  be  needed  tomorrow?  How 
and  where  will  they  be  used?  How  can  they  best  be  made? 


FIVE  OTHER 
MAJOR  STEPS 
TO  FURTHER 
PROGRESS 


AT  MIDWEST  STEEL  near  Chicago,  the  most  modern 
and  efficient  steel  finishing  plant  in  existence  is  now 
providing  industry  with  the  finest  quality  galvanized 
sheets,  tin  plate  and  hot-  and  cold-rolled  sheets. 


AT  GREAT  LAKES  STEEL  in  Detroit,  the  computer- 
controlled  and  operated  80"  Mill  of  the  Future- 
fastest,  most  powerful  hot-strip  mill  in  the  world — is 
providing  more  and  better  automobile  body  sheets. 


READYING  STEEL  FOR  TOMORROWS  MARKETS 

the  doors  to  new  discoveries.  This  new  research  center  is  just  supply  of  the  highest,  most  uniform  quality  of  steel  for  our  cus- 
one  of  the  accomplishments  in  a  program  of  expansion  and  im-  tomers.  It  means  better,  more  secure  jobs  for  our  employees  and 
provement  in  which  National  Steel  Corporation  is  investing  over  better  values  for  you,  the  ultimate  consumer  of  the  million  and 
$350,000,000.  And  this  program  means  far  more  than  a  better  one  products  made  of  modern  steel. 


NATIONAL  STEEL  CORPORATION, 


ii 

seh. 


are  boosting  quality  and  output  of  popular 
steel  panels  for  Stron-Sleel's  handsome 
line  of  contemporary  pre-engineered  buildings. 


AT  WEIITON  STEEL  in  Weirton,  W.  Va.,  new  and 
improved  facilities  throughout  this  division  increase 
the  production  and  improve  the  quality  of  Weirton’s 
tin  plate,  galvanized  sheets  and  cold-rolled  sheets. 


NEW  BASIC  OXYGEN  FURNACES  at  Great  lakes 
Steel.  To  be  completed  in  1962,  two  basic 
oxygen  furnaces — the  largest  ever  built — which 
will  add  new  capacity  and  greater  efficiency. 


ROP  COLOR  ADVERTISING  LINAGE— 1961 
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King  Sooperi 
Near  Million 
Color  Lines 


TOTAL 

27.331 

65.774 

16.500 


Elmira  Adverti$er>m  . . 

Elmira  9tar  Gaiatte^a  . 

Elmira  T6kfram*$  . 

Elmira  Advertiser  A  Star  Gaxrtte^Sa 

El  Paso  Times*m  . 

El  Paso  Times-8  . . 

El  Paso  Herald  Post«e  . 


13.552  28,600  i38!358  Kin^f  SoopeTS,  Inc.,  Denver, 

182.000  6,518  1,106.460  Colo.,  which  shot  from  10,030 

12,828  —  169.578  Hnes  of  ROP  color  in  1958  to 

91.306  21.180  538.765  606,938  Hnes  last  year,  may 

91.309  21.180  536.246  itf,.  -if 

15.960  22.350  206.851  como  vcry  close  to  one  mulion 

24  729  700  164  045  in  1962,  according  to  Larry 

3»;»97  8.810  504;445  King,  advertising  itianaRer. 

—  —  22.564  _ 

53.539  11.274  618.154  in  Spcsl 

97.631  15.813  693.110  ,,  •  i  ^i_  x  o 

128.689  17.017  1. 514.716  He  said  that  King  boopers 

aioS  ”:“o  wioM  has  been  “very  happy  with  our 

4.400  11.400  I5J.784  ygg  eolor,”  and  added  that 

I8S.S50  24.884  742.749  95%  of  it  is  spot.  “We  Fun  four 

8.028  3.184  I4S.672  /  .  '  ,  a.  ti- 

color  when  good  ROP  or  Sta-Hi 
12.577  *75.647  mats  are  available.  Our  own 

120.893  27!786  737!58i  coloF  would  be  far  too  ex- 

4.904  16.041  283.774  pensive,”  Mr.  King  said. 

King  Soopers,  a  division  of 

5.724  20.169  188.951  ^  ^  ^ 

**'840  tits  tlsifio  Co.,  Inc.,  has  never  run  less 

239.466  than  a  full  page.  Quite  often  it 
1!!  ^^  will  run  as  many  as  five  pages 

eie.jew 

in  one  issue  of  a  newspai)er. 

sijwl  Papers  regularly  schedule  are 

93.361  135.907  1.057.142  the  Denver  ^ont  and  the  Rocky 

I  Motintain  Netvs.  In  addition, 

99.525  123. oil  I,I9I.o/d  •  .1 

1.585  29.051  177.644  King  color  ads  appear  in  the 

160.654  18.560  I.5I5.7I7  Colorodo  Springs  Gazette  Tele- 

lit'.wS  15.015  1.293:^8  ffraph,  and  the  Ptublo  Star 

53  448  I'mo  334  534  Joumul  &  Chieftain  in  Pueblo, 

Colo. 

113.884  17.235  889.992 

125.726  19.178  876.157  .  .  , 

3.540  —  410.390  (Atlur  Ads  Read 

59.169  16.390  493.422 

'■***  ”  '*'  *5*  Asked  to  explain  the  marked 

46.5M  |8.337  increase  in  his  use  of  ROP 

tt'sM  l7;384  4?6'.8t3  color  since  1958 ;  Mr.  King  Said  1 

4.550  30.020  153.546  “It,  was  simply  a  matter  of  con- 

M  1.102  12.794  825.244  victioii  that  color  ads  would  lie 

8o!424  liim  54o!o96  read  better  than  straight  black 

8  030  -  330.993  ^^d  white  copy.  We  feel  that 

.34!89i  6.476  742.394  this  has  been  borne  out  after  re- 

15.754  12.442  136.100  ceiving  research  figures  showing 

88,115  4,276  699.456  with  a  47%  readership 

Im.'mI  compared  to  19%  for  our  near- 
97.229  est  comiietitor.” 

16.092  Based  on  his  experience  with 
63.052  5.330  jfl'sM  King  Said  he  has  a 

i'.939  553'.499  few  suggestions  for  newspapers. 

7.875  7.593  165.777 

51.758  1.325.004  More  (k>lor  Needed 

6.507  283.124 

57.667  1.332,913  “Newspapers  in  general,”  he 
*6’^  ''*m'525  seem  to  be  able 

224'.335  2.062;264  to  handle  the  amount  of  color 

39.429  818.058  we  would  like  to  use,  that  is, 

41.193  619.710  using  color  on  four 

l?'.4oo  *58;568  O'"  five  consccutive  pages  is  con- 

9.208  681.696  cemed.  Also,  the  papers  often 

—  will  not  accept  color  on  days 

9  617  188  313  would  be  of  most  value  to 

y'ut  27ii20  US,  this  in  spite  of  the  fact  that 

5.040  690.223  everyonc  seems  to  want  to  sell 

9.900  247.256 

7,560  586,480  COlOF. 

16.289  2.375  69.031  “I  feel,”  Mr.  King  concluded, 

Isul  ''699'244  many  newspapers  could 

i'sw  283'o83  ^  sizeable  increase  in 

137  162  634.285  Tcvenue  if  they  would  invest  in 

iill?  imIoo  I  bm'm?  equipment  needed  to  handle 
i9.'2oo  612.067  the  color  business  that  is  avail¬ 

able.” 
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Euienv  Refist»r«Gu«rd*»  .... 
Eugene  Reeitter-Guard*8  .... 

Evantville  Ceurier*m  . 

Evansville  Prets>e  . . 

Evansville  Courier  4  Presses  . 

Fall  River  Herald  Newt-e  ... 

Fort  Wayne  journal  Gaiette>m 
Fort  Wayne  Journal  Gazette*8 
Fort  Wayne  News*8entlnel*e  . 

Fort  Worth  8tar«Tete«ram>m  . 
Fort  Worth  Star.Telodram-e  .. 
Fort  Worth  Star-Teleiram«8  .. 

Fort  Worth  Prets-e  . 

Fort  Worth  Press.8  . 

Fresno  Bee*e  . 

Fresno  Bee«8  . 

Gary  Post«Tribune*e  . 

Gary  Post«Tribune-8  . 

Grand  Rapids  Press-e  . 

Grand  Rapids  Press-8  . 

Hammond  Times*e  . 

Hammond  Times-8  . 

Harrisburg  Patriot-m  . 

Harrisburg  Patriot-News-S  ... 

Hartford  Courant-m  . 

Hartford  Courant.8  . 

Hartford  TImes-e  . 

Haverhill  Gazette-e . 

Haverhill  Journal-o  . 

Honolulu  Advertiser-m  . 

Honolulu  Advertiser-8  . 

Honolulu  Star  8ulletin-e  . 

Honolulu  Star-Bulletin-$  .... 

Houston  Chroniele-e  . . 

Houston  Chroniele-S  . 

Houston  Post-m  . 

Houston  Post-8  . 

Houston  Press-e  . . 


77S.876  140.288 

I4S.287  11.208 

282.202  138.407 

282.128  133.959 

116.741  51.800 


2.400 

2.470 

4.934 


Indianapolis  News-e  . 

Indianapolis  Star-m  . 

Indianapolis  Star-S  . 

Indianapolis  Times-e  . 

Indianapolis  Times-S  . 

Jackson  Clarion-Ledger-m  . 

Jackson  Clarion-Lt^dger  4  News-S. 

Jackson  News>e  . 

Jackson  State  Times-e  . 

Jackson  State  Times-S  . . 


Jacksonville  Times-Union-m 
Jacksonville  Times-Union-S  . 
Jacksonville  Journal-e  . 

Jersey  City  Jersey  Journal-e 

Kansas  City  Star-e  . . 

Kansas  City  Star-S  . 

Kansas  City  Times-m  . 

Knoxville  Journal-m  . 

Knoxville  News-Sentinel-e  . 
Knoxville  News-Sentinel-S 


330.684 

13.648 

276.285 

175.065 

426.435 

49.768 

413.081 

176,429 

201.049 

17.297 


7.777 

12.773 


Lawrence  Eagle-Tribune-e  .  10,728  — 

Little  Rock  Arkansas  Gaiette-m  ..  217.978  173.151 

Little  Rock  Arkansas  Gaiette-S  ...  161.672  18.498 

Little  Rock  Arkansas  Oemocrat-e..  307.0M  220.974  23.496 

Little  Rock  Arkansas  Democrat-S..  134,509  15.800 

Long  Beach  Independent-m  .  619.654  419.072  153.057 

Ung  Beach  Ind.  Press-Telegram-S  227.226  17.495  16.107 

Long  Beach  Press-Telegram-e .  629.275  412.509  152.336 

Los  Angeles  Exam'ner-m  .  239.062  629.145  122.416 

Los  Angeles  Examiner-8  .  76.697  3.960  2.240 

Los  Angeles  Times-m  .  873.397  834.866  149.666 

Los  Angeles  Times-S  .  585.877  26.680  50.252 

Los  Angeles  Herald-Express-e  ....  128.^2  543.248  106,759 

Los  Angeles  Mirror-e  .  109.005  377.453  89.476 

Louisville  Courier  Journal-m  .....  188.202  347.062  132,3^ 

Louisville  Courier  Journal-S .  135.774  7.790  3.604 

Louisville  Times-e  .  192.273  349.218  130.997 

Lowell  Sun-e  .  69.100  77,129  18,556 

Lowell  Sun-S  .  25.956  4.784  8.156 

Manchester  Union  Leader-d  .  42.325  112.473  21,698 

Manchester  News-$  .  1,945  17,732  — ' 

Memphis  Commereiai  Appeal-m  ..  254,738  320,277  99.143 

Memphis  Commercial  Appeal-S  ...  180,529  34,040  — 

Memphis  Presi-^imitar-e  .  175,941  295,229  99,254 

Meriden  Record  (See  Foot  Note)..  34,228  16,141 

Miami  Herald-m  .  1,091.473  492,719  144.129 

Miami  Herald-8  .  369.676  91,300  6.180 

Miami  News-e  .  552,129  206.822  124.176 

Miami  News-S  .  223.509  47,074 

Milwaukee  Sentinel-m  .  178,360  224.849  87,622 

Milwaukee  Sentinel-S  .  114,6^  14.320 

Milwaukee  Journal-e  .  833.300  676.914  205.577 

Milwaukee  Journal-S  .  289,730  79.707  100.748 

(Continued  on  page  110) 


Color  linage  in  the 
Worcester  Telegram  & 
Evening  Gazette  soared 
15.8%  — almost  double  the 
national  average  gain  of 
8.2%.  An  impressive  and 
meaningful  total  of  1,664,- 
105  lines,  against  1,436,869 
the  year  before,  generated 
sales  the  entire  12  months 
of  1961. 

"Worcester  stands  for  big 
business,  yours  included" 


(Tlir  turning  <5a/rUr 

SUNDAY  TKLEURAM 


Worcester,  Massackesetts 

Circulation:  Daily  151,601 -Sunday  101,746 
Richard  C.  Steele,  Publisher 
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Fastest  way  to  make  controlled-quality  color  engravings 

Vario-Klischograph 


You  will  make  agency  quality  color  engravings  in  a  fraction 
of  the  time  when  you  use  a  Vario-Klischograph.  It’s  an  engrav¬ 
ing  plant  in  itself ...  the  most  profitable ...  the  most  practical 
...  the  most  modern  engraving  method  you  can  use. 

In  a  single  operation,  as  it  enlarges  or  reduces  and  mechan¬ 
ically  screens,  the  Vario  electronically  scans,  color  separates, 
color  corrects  and  removes  undercolor.  All  this  from  either 
reflected  copy  or  transparency.  Plates  can  be  re-etched  for 
local  correction  if  desired. 

Additionally,  with  a  simple  adjustment  of  the  controls,  it 


will  improve  on  poor  copy,  emphasizing  details  for  quality 
reproduction. 

The  Vario  engraves  on  almost  any  plate  material  available 
from  your  local  source:  copper,  zinc,  magnesium,  aluminum, 
or  plastic.  It  also  makes  screened  positives  for  engraving  and 
offset  work. 

Find  out  how  you  can  double ...  or  triple  ...  the  output  of 
your  engraving  operation  with  a  K-181  Vario-Klischograph. 
Write  today  for  detailed,  illustrated  brochure  and  specifica¬ 
tion  sheet. 


Yes!  Please  send  me  full  color  brochure 
and  spec  sheet  on  the  Vario-Klischograph. 


NAME 


COMPANY  NAME 


ADDRESS 


80  Vorick  Street,  New  York  13,  N.  Y. 


Headquarters  for  •  Klischooraph  Electronic  Engravers  •  RPM  Paper  cutters 
See  Klischograph  Equipment  in  operation  at  the  1962  DRUPA  Exposition 


WHAT  THE  PUBLIC  SHOULD  KNOW 

ABOUT  THE  NEW 
COIN-OPERATED 
LAUNDRY  AND 
DRYCLEANING  INDUSTRY 

THE  NEIGHBORHOOD  laundry  store  business  originated  with  the 
end  of  World  War  II.  Shifts  and  growth  in  population  and  the  con¬ 
tinuing  full-time  employment  of  women  in  America’s  labor  force  . . . 
coupled  with  soaring  commercial  laundry  costs,  initiated  the  growth 
of  these  stores,  from  538  stores  in  1946  to  28,000  today.  Consumer 
acceptance  has  been  enthusiastic  because  the  coin-operated  store 
answered  the  needs  of  millions  of  households. 

WITH  THE  advent  of  coin-operated  drycleaning  machines,  the 
neighborhood  Laundromat'  store  has  become  an  even  more  im¬ 
portant  part  of  the  national  scene  as  a  complete  fabric  treatment 
center,  offering  a  unique  and  thrifty  drycleaning  service  heretofore 
unavailable.  Now,  skirts,  slacks,  storm  coats,  blankets,  sweaters. 
Dad's  ties  and  the  usual  raft  of  woolen  mittens  drop  handily  into  an 
efficient  and  inexpensive  load  in  a  coin-operated  drycleaning  ma¬ 
chine.  A  combination  load  of  items  such  as  these,  can  be  done  for 
only  $1.50— $2.00.  A  commercial  drycleaning  fee  on  such  a  load 
would  easily  be  $6.00  to  $7.00.  When  you  consider  that  as  many  as 
2  or  3  dresses,  a  couple  of  pairs  of  slacks,  plus  3  or  4  sweaters  and 
other  items  can  be  done  in  one  load,  the  homemaker  saves  tens  of 
dollars  on  every  trip  to  the  coin-operated  store. 

THERE  HAS  always  been  "a  magic"  about  drycleaning  and  the 
professionals  have  enjoyed  the  overrated  “secrecy"  beyond  the 
home  spot  remover  bottle.  The  new  coin-operated  Westinghouse 
drycleaning  machines  are  proving  to  the  American  housewife  that 
drycleaning,  too,  is  a  do-it-yourself  task  with  little  mystery.  Actually, 
the  “magic"  of  drycleaning  is  the  special  liquid  solvent  called 
perchlorethylene  that  is  used  instead  of  soap  and  water.  Many  years 
were  spent  by  Westinghouse  research  in  perfecting  the  absolutely 
safe  use  of  this  solvent  in  their  completely  automatic  self-contained 
drycleaning  machines  that  reduces  drycleaning  to  the  drop  of  coins. 

ALD  has  supervised  the  planning  and  financing  of  over  14,000 
Westinghouse  Laundry  &  Drycleaning  stores  throughoutthe  United 
States  and  Canada  .  .  .  more  successful  stores  than  all  others 
combined.  This  new  industry  is  enjoying  healthy  progress  because, 
in  providing  a  necessity-of-life  to  every  family,  it  is  basically  oriented 
to  our  modern,  efficient,  money-saving,  time-saving  way  of  life. 

fALD,  Inc..  1962 

j - j 

I  ALD,  Inc.,  7045D  N.  Western  Ave.,  Chicago  45  I 

I  Offices  in  Principal  Cities  | 

j  ALO  Canada,  Ltd.,  25  Belfield  Road,  Rexdale  (Toronto),  Ontario  I 

I  Send  me  your  Progress  Report  and  Press  Kit.  I  want  to  j 

I  know  more  about  this  mushrooming  industry.  j 

I  NAME  _ _ _  _  _  _  I 

I  ■  I 

I  ADDRESS  ,  _  I 

I  CITY  AND  STATE  _ _  ! 


ROP  COLOR  AI)V^:RTISI^(;  LINAOE— I9f>l 
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RETAIL 

GENL 

AUTO. 

FIN 

TOTAL 

MinneapolU  Tribune-m  . 

98.585 

397.393 

158.092 

142.491 

817  >67 

Minneapolit  Star>e  . 

871.182 

452.612 

182.707 

147.967 

1 .657 

Minneapolis  Trlbune-8  . 

192.246 

73.840 

54.586 

22.660 

385  419 

Mobile  Press  (See  Foot  Note) 

294.025 

249.776 

58.898 

13.920 

621  351 

Mobile  Press  Refister*S  . 

64.743 

20.227 

930 

18.535 

lOS.bOS 

Modesto  BeO’O  . 

217.242 

202.047 

64.174 

13.352 

496  815 

Modesto  Bee«8  . 

29.350 

5.436 

3.792 

1.816 

40  391 

Montreal  Starve  . 

115.937 

251.062 

52.353 

7.002 

426.374 

Montreal  Gaiette.m  . 

359.921 

672.832 

70.806 

9.326 

1.117.88$ 

Montreal  La  Presse«e  . 

200.167 

164.521 

12.422 

377.119 

Montreal  La  Patrie-8  . 

6.267 

33.286 

39.553 

Montreal  Le  Nouweau  Journal  *0  .. 

26.058 

92.738 

4.800 

— 

I23.5N 

Muncie  Press-e  . 

115.888 

139.461 

29.605 

4,620 

289.774 

Muneie  Star-m  . 

116.983 

145.417 

i0.8l7 

4,620 

297.837 

Muncie  $tar-8  . 

61.370 

18.298 

2.182 

2.240 

66.862 

Nashville  Banner>e  . 

915.754 

483.500 

131. 171 

83.300 

I.6I3.72S 

Nashville  Tenness3an«m  . 

915.657 

483.619 

131.289 

83.281 

1.611.846 

Nashville  Tennessean«8  . 

490.060 

95.706 

3.400 

26.625 

615.791 

New  Haven  Journal  Courler«m  .... 

63.201 

310,600 

45.622 

1.764 

421.187 

New  Haven  Repister-e  . 

38.872 

103.712 

40.210 

382.794 

New  Haven  Reiister*8  . 

29.684 

11.983 

3.778 

1.764 

47.207 

New  Haven  Reiister  &  Jour.  Cour.* 

Sa  — 

— 

* 

New  Orleans  Times>Pieayuno*ni  .. 

932.167 

434.058 

84,094 

42.063 

1.506.782 

New  Orleans  Times«Pieayune*8  ... 

108.199 

2.325 

13.330 

New  Orl.ani  Stata.  &  ... 

450.431 

429.070 

69.100 

.38.608 

New  York  Times<m  . 

_ 

— 

— 

New  York  Timet>8  . 

New  York  Herald  Tribune-m  . 

48.435 

221.155 

31.190 

1.970 

302.759 

New  York  Herald  Tribune*S . 

New  York  News«m  . . 

Nfw  York  New.-S  . 

— 

New  York  Mirror*m  . 

52.000 

5.000 

— 

57.000 

New  York  Mirror«8  . 

— 

New  York  Journal  American-o  ... 

231.896 

16.133 

1.000 

Nfw  York  Post-o  . 

53.286 

124.997 

1.000 

2.508 

New  York  Post>$  . 

New  York  World  Telepram  L  Sun^e 

New  York  Lonp  Island  Press«e  ... 

29.588 

169.126 

24.845 

5.920 

New  York  Lont  Island  Pr.ts-S  ... 

100.000 

6.800 

i  06,800 

Newark  Star  Ledger-m  . 

124.733 

219.789 

51.835 

7.560 

403,917 

Newark  Star  Ledger-S  . 

67.624 

2.200 

7.348 

/ /. 1 72 

Newark  News-e  . 

161.404 

263.390 

53.177 

Newark  N.ws-S  . 

3.920 

— 

— 

— 

Newport  News  Press>m  . 

138.590 

150.295 

40.554 

1.512 

337.942 

Newport  News  Pres$*8  . 

93.514 

3.408 

1.224 

Newport  News  Tinies>Herald<a  .... 

143.407 

150.069 

43.229 

Niagara  Falls  Ga2ette<e  . 

96.208 

54.714 

13.940 

21.224 

186.088 

Niagara  Falls  Gaaett.-S  . 

57.676 

3.958 

3.040 

Norfolk  Lcdoer-Oispatch  &  Star-o 

156.241 

2M.872 

80.624 

7.t26 

516.131 

Norfolk  Virginian*Pilot*m  . 

305.089 

296.568 

82.233 

5.84/ 

ri89.737 

Norfolk'Virginian'Pilot  &.  Star>S  . 

210.190 

1 1.548 

4,848 

— 

254.746 

534.045 

100,469 

31.335 

920.5*5 

Oakland  Tribune-S  . 

IU.204 

10.682 

3.913 

3.780 

Oklahoma  City  Oktahoman<m  .... 

318.273 

373.784 

66.098 

8.239 

Oklahoma  City  Oklahoman*S  . 

132.678 

95.108 

3.506 

6,714 

254.314 

Oklahoma  City  Times*e  . 

283.447 

375.060 

66.039 

10.235 

Omaha  World- Herald  _ _ _ 

(See  Foot  Note)  . 

945.753 

418.554 

121.528 

18,684 

Omaha  World-Herald-S  . 

353.791 

95.814 

10.140 

3.528 

585.068 

270.845 

61,920 

51.689 

1.033.020 

Orlando  Sentinel-S  . . 

204.666 

19.958 

7.056 

23.283 

Pasadena  Star  News.e  . 

Pasadena  Independent- 

250.384 

161.423 

17.732 

115.897 

546.556 

49.513 

2.905 

2,408 

49.685 

Pasadena  Independent-m  . 

246.765 

160.831 

17.728 

115.467 

Pawtucket  Tlm.s-e  . 

131.976 

17.223 

5.544 

- 

154.743 

91.254 

108,942 

19.456 

1.736 

231.119 

Pensacola  Journal-m  . 

234.238 

115.078 

21,634 

2.912 

)83.578 

Pensacola  News  Journal-S  . 

78.600 

1.176 

— 

9,552 

(See  Foot  Note)  . 

501.897 

345.075 

140.829 

1.204 

Peoria  Journal  Star-S  . 

168.771 

21.932 

2.408 

Philadelphia  Bulletin-e  . 

267.608 

599.813 

88.679 

8.800 

969,508 

Philadelphia  Bullotin-S  . 

200.444 

8.000 

1.200 

Philadelphia  Inguirer-m  . 

202.940 

465.376 

87.029 

11,060 

y  68.7  25 
125.455 

Philadelphia  Inquirer-S  . 

115.615 

R.600 

Philadelphia  News-e  . 

91.925 

64.058 

3.770 

4.000 

163.753 

Phoenix  Republie-m  . 

269.974 

489.293 

198.676 

23.433 

961.37* 

Phoenix  Republic-S  . 

282.517 

5.479 

1.785 

Phoenix  Gaaette-e  . 

271.859 

467.978 

197.606 

25,197 

Pittsburgh  Post- Gazette  _ _ 

&  Sun-Tel.-m  . 

Pittsburgh  Post- Gazette 

298.351 

408.372 

82.502 

13.035 

&  S(in-Tel.-$  . . 

42.266 

4.750 

47,0I6 

Pittsburgh  Press-e  . 

177.621 

604.469 

93.600 

11.950 

Pittsburgh  Press-S  . 

113.221 

2.050 

5.040 

Portland  Oregonian-m  . 

1 17.546 

335.704 

100.043 

6.338 

574.079 

Portland  Oregonian-S  . 

140.062 

13.474 

9.035 

200.888 

Portland  Oregonian  Journal-e  ... 

74.840 

240.3(M 

73.248 

9.758 

Portland  Oregon  Journal-S  . 

10.321 

13,800 

— 

870 

Poughkeepsie  Journal-e  . 

42.211 

30.298 

4.800 

4.760 

82.0M 

Poughkeepsie  Journal-S  . 

27.269 

1.980 

— 

3.590 

35.063 

Providence  Bulletin-a  . 

16.468 

145.641 

28.558 

_ 

190.667 

Providence  Journal-m  . 

17.650 

143.269 

28.545 

189.464 

Providence  Journal-S  . 

— 

— 

— 

•• 

Reading  Eagle — (See  Foot  Note)  . 

_ 

_ 

— 

Reading  Eagle-S  . 

4,750 

2.850 

— 

7.600 

Richmond  News-Leader-e  . 

288.629 

318.561 

125.799 

47,114 

780.103 

Richmond  Times-Dispateh-m  . 

213.980 

299.333 

199.795 

34.524 

Richmond  Timet-Oispatch-S . 

392.3M 

9.(»4 

10.029 

62.310 

473.777 

Riverside  Press- Enterprise— 

(See  Foot  Note)  . 

267.921 

187.392 

21.990 

84.736 

574.982 

Riverside  Press- Enterprise-8  .  74.357 

(Continued  on 
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KOI*  coum  VI)VERTISIN<;  LI^\<;E— I*M>1 

{Contiinml  from  />«//<■  110) 


RETAIL 

GEN'L 

AUTO. 

FIN 

TOTAL 

320.7SO 

195.921 

31.577 

I0.M8 

558.626 

I2l.a33 

10.632 

4.616 

137.281 

Ru.tnok*  Worlil*N«w»>e  . 

325  329 

195.758 

31.554 

10.366 

563.007 

&  Chronicie*m  . . 

Roihfster  Democrat 

351.945 

100.645 

7.912 

795.391 

51.252 

22.385 

7.852 

Ro' better  Timet  Union-e  . 

108.988 

359.375 

87.924 

16.356 

772.643 

1.028.830 

203.604 

43.461 

6.923 

1.282.818 

Rudktard  Star.8  . 

182.048 

23.971 

41.997 

9.392 

270.473 

705.711 

437.193 

141.862 

38.659 

1.323.425 

171.578 

18.584 

2.470 

1.006 

216.322 

Sarramento  Union*m  . 

73.589 

79.773 

41.158 

22.478 

226.490 

Saciamento  Union*S  . 

79.823 

3.540 

1.232 

4.044 

93.801 

St  Luuit  GlobO'Oemocrat-m  .... 

483,985 

389.071 

157.381 

8.366 

1.018.803 

St  touif  Glolie*Democrat«8  .... 
St  Louis  Globe* 

103.425 

1.505 

104.930 

Democrat — Weekend  . 

634.400 

l.lOO 

1.000 

65.500 

St  Louis  Post*Oisaatch*e  . 

389.053 

567.121 

112.463 

I.UOO 

1.049.637 

St  Louis  Post*Oisaatch*8  . 

308.705 

15.360 

4.905 

134.240 

St.  Paul  Pioneer  Press*m  . 

183.349 

441.881 

101.935 

106.650 

832.9<M 

St  Paul  Pioneer  Press*8  . 

283.024 

26.105 

10.002 

24.394 

330.016 

St  Paul  Oispateh*e  . 

941.307 

446.218 

104.977 

105.194 

1.616.785 

St  Petersbura  lndeaendent*e 

222.128 

15.864 

41.656 

66.232 

351.046 

St  Petertburf  Independent's  ... 

192.081 

14.082 

23.222 

17.373 

St  Petersburg  Times*m  . 

713.355 

359.775 

67.313 

2(M.887 

St  Pflersburp  Times*8  . 

3IJ.347 

36.398 

1.204 

33pl58 

386.816 

Salrtm  Orepon  Statesman-m  . 

116.806 

117.946 

40.793 

14.324 

296.405 

Salem  Orepon  Statesman*S  . 

23.197 

3.400 

3.775 

4.104 

Salem  Capital  Journal*e  . 

131.907 

117.775 

42.373 

18.419 

Salt  Lake  City  Tribune.m  . 

1.011.260 

282.217 

70.942 

67.587 

1. 511.470 

Salt  Lake  Cihf  Tribune*S . 

Salt  Lal^  City 

405.437 

16.892 

10.205 

7.222 

446.620 

Oet.  Newt  Tel.*o . 

1.058.677 

216.882 

68.436 

66,759 

1.448.208 

San  Antonio  Cxpress*m  . 

320.195 

248.776 

53.896 

10.461 

636.028 

San  Antonio  Express* News*8  .... 

440.040 

.  6.508 

.  2.400 

.  5.629 

491.604  i 

San  Antonia  Expreu-Nowi-Sa  .. 

55.252 

63.617 

1.820 

San  Antonio  News*e  . 

401.817 

373.461 

55.702 

10.486 

844.166 

San  Antonio  Liiht-S  . 

258.698 

336.142 

71.199 

12.788 

683.066 

San  Antonio  Lipht*8  . . 

288.739 

27.618 

2.406 

6.858 

332.589 

San  Diepo  Unlon*m  . 

241.225 

384.719 

107.615 

19.106 

752.665 

San  Oiepo  Union*8  . 

335.877 

18.389 

8.736 

27.476 

390.478 

San  Oiepo  Tribune*#  . 

567.645 

390.717 

113.957 

34,491 

1. 106.810 

San  Francisco  Chrpnicle*m  . 

97.376 

497.786 

86.762 

19.480 

70I.44M 

San  Francisco  Chronicle*S  . 

78.982 

7.570 

2.408 

3.031 

91.971 

San  Francisco  Eaaminor.m  . 

59.927 

493.628 

74.723 

18.017 

646.295 

San  Francisco  Eiaminor-S  . 

San  Francisco  Newt* 

94.187 

13.933 

2.240 

1.050 

III.4I0 

Call  Bulletin*#  . 

159.297 

322.743 

102.177 

15.492 

628.309 

San  Jose  Mercury*m  . 

631.551 

349.779 

78.171 

40.563 

1.100.064 

San  Jose  News*e  .  ... 

628.970 

356.448 

83.402 

41.487 

1. 110.307 

San  Jose  Mercury*Newi*S  . 

231.931 

14.594 

1.530 

6.675 

2M,730 

San  Rafael  Independent 

Journal*#  . 

215.482 

101.620 

48.796 

6.6M 

372.552 

Schenectady  Garette-m  . 

114.284 

237.283 

14.891 

2.464 

368.922 

Schenectady  Union*8tar*o  . 

— 

— 

— 

— 

Scranton  Tribune*m  . . 

45.304 

32.888 

5.700 

— 

83.892 

Scranton  Scrantonian.S  . 

4.800 

Scranton  Times*#  . . 

.  88.726 

156.980 

28.056 

— 

273.762 

Seattle  Post*lntelllpencer*m  ..... 

109.462 

363.322 

96.123 

6.642 

581.744 

Seattle  Post*  lntellipencer*S  . . 

147.384 

26.310 

5.810 

10.129 

194.673 

Seattle  Times*#  . . 

452.694 

576.134 

136.350 

5.292 

1.251.938 

Seattle  Times*S  . . 

233.368 

25.864 

34.205 

12.453 

305.890 

Shrevenort  Journal.*  . 

228.332 

308.541 

73.465 

13.782 

624.120  ! 

Shreveport  Tlmet*m  . 

242.447 

324.964 

66.247 

8.972 

642.630 

Shreveport  Tlmes-S  . 

146.528 

71.223 

2.296 

1.750 

221.797 

South  Bend  Tribune-o . 

208.411 

209.407 

34.430 

450.248 

South  Bend  Tribune*8  . 

129.516 

49.660 

6.762 

10.092 

196.030 

Spokane  Spokesman-Review-m  .. 

86.325 

294.911 

94.961 

10.230 

486.427 

Spokane  $pokesman*R«view*S  .. 

162.023 

48.015 

7.734 

33.613 

251.385 

Spokane  Chronicle-e  . 

121.370 

304.458 

100.526 

39.910 

566.264 

Stockton  Record  *0  . 

142.596 

253.220 

28.41 1 

11.938 

436.165 

SyracuM  Herald  Journal-e  _ 

217.096 

386.790 

96.107 

709.335 

Syracuse  Herald  American-S  ... 

138.696 

19.026 

1.176 

2.000 

164.798 

Syracuse  Post-Standard-m  . 

140.681 

354.128 

71.394 

1.000 

567.203 

Syracuse  Post-Standard-S  . 

17.276 

2.934 

— 

— 

20,210 

Tacoma  News  Tribune*#  . 

219.182 

344.278 

69.935 

2.975 

636.370 

Tacoma  News  Tribune*8  . 

94.556 

55.436 

3.920 

2.610 

158,930 

Tampa  Tribune*m  . 

692.345 

399.014 

69.765 

4.656 

1,168,188 

Tampa  Tribunc*S  . 

83.791 

31.296 

2.107 

238.493 

Tampa  Times-e  . 

201.315 

272.037 

42.842 

4.656 

537.443 

Toledo  Times*m  . 

24.123 

354.162 

103.535 

_ 

507.020 

Toledo  Blade*#  . 

419.895 

388.609 

106.334 

934.998 

Toledo  Blade-S  . 

238.450 

28.520 

1.140 

— 

273.150 

Toronto  Globe  A  Mail-n  . 

130.448 

567.837 

68.304 

3.822 

770.411 

Toronto  Teiepram-e  . 

424.819 

620.500 

89.650 

7.584 

1.142.553 

Toronto  Star*#  . 

435.022 

465.332 

72.274 

7,596 

980.224 

Toronto  Star*w . 

875 

— 

— 

875 

Trenton  Times*#  . 

29.769 

141.079 

15.266 

_ 

190.878 

Trenton  Times  Advertiser*8  .... 

30.512 

4.062 

34.574 

Trenton  Trentonian*m . 

38.991 

2.373 

— 

— 

52.364 

Troy  Record — (See  Foot  Note)  . 

105.399 

265.498 

15.992 

5.454 

392.343 

Tulsa  Tribune*#  . 

180.559 

362.215 

58.566 

13.130 

614.470 

Tulsa  World*m  . 

180.531 

362.842 

58.601 

13.146 

615.120 

Tulsa  World-S  . 

166.218 

97.098 

2.080 

14.722 

200.118 

Union  City  Hudson  Dlspateh*m 

21.292 

30.858 

1.374 

13.388 

71.355 

Utica  Observer  Dispatch*#  . 

209.467 

181.743 

39.517 

1.045 

431.772 

Utica  Observer  Dispatch-S  . 

60.052 

6.521 

3.696 

70.269 

Utica  Pres$*m  . 

287.798 

154.401 

44.568 

1.045 

487.812 

Washlnfton  News.e  . 

241.800 

90.248 

11.750 

12.680 

370.878 

Washinpton  Post-m  . 

589.262 

642.264 

116.978 

13.808 

1.397.298 

Washinpton  Post. 8  . 

242.819 

50.217 

1.854 

3.026 

298.936 

Washinpton  Star.*  . 

537.257 

513.400 

90.322 

38.660 

1. 193.881 

Washinpton  Star.S  . 

266.399 

40.925 

6.428 

4.489 

319.477 

Waterbury  American*#  . 

31.470 

159.123 

12,818 

4.590 

200.001 

Waterbury  Republican. 8  . 

62.209 

2.990 

— 

1,120 

66.319 

(Continued  on  page  112) 
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HOW  PROFESSIONAL  PEOPLE  CAN 
BUILD  CAPITAL  EQUITY  BY  OWNING 

A  COIN-OPERATED 
LAUNDRY  AND 
DRYCLEANING  STORE 


ONE  OF  THE  MOST  amazing  developments  in  the  coin-operated 
laundry  and  drycleaning  business  has  been  the  overwhelming 
success  by  doctors,  lawyers,  editors,  teachers,  publishers,  bankers 
and  other  professional  people  who  have  found  it  to  be  a  remarkable 
way  of  building  their  capital  equity,  without  jeopardizing  their  pro¬ 
fession.  You,  too,  may  want  to  find  out  how  easy  it  is  to  run  this 
profitable  business  in  your  spare  time  while  being  rewarded  with 
handsome  returns  on  your  investment. 


ESSENTIALLY,  this  business  represents  an  unusually  attractive 
business  opportunity  for  you  because  it  protects  the  owner- 
operator  from  the  pitfalls  that  beset  many  small  businesses. 


Here  are  some  of  its  unique  advantages: 

■  No  merchandise  is  involved.  Therefore, you  have  no  pricing  prob¬ 
lems,  seasonal  slumps,  tastes  or  trends.  This  is  a  basic  every-day 
necessity. 

■  No  labor  problems.  Necessary  maintenance  and  porter  work  can 
be  contracted  out  to  local  independent  ALD  approved  servicemen. 

■  No  credit  problem.  It  is  a  cash  and  carry  business. 


THERE  is  a  dramatic  demand  for  more  and  more  such  laundry  and 
drycleaning  stores  . . .  75,000  MORE  should  and  can  be  added  with¬ 
out  approaching  saturation.  You  will  be  getting  in  on  the  ground 
floor  of  a  business  that  has  proven  itself  stable  and  profitable.  This 
business  is  essentially  a  small  neighborhood  business,  a  service 
that  sells  itself  to  the  community. 

YOU  WILL  have  the  backing  and  experience  of  the  acknowledged 
pioneer  in  the  industry— ALD,  a  forward-thinking  company  that  has 
over  500  knowledgeable  sales  representatives  who  can  answer  your 
questions  on  everything  from  initial  real  estate  investment  and 
financing  your  equipment  to  the  finer  details  of  store  layout  and 
decor.  And  behind  this  invaluable  distributor-consultant  stands  the 
Westinghouse  Corporation.  You  can  be  sure  if  it's  Westinghouse. 

eALD.  Inc..  1962 

I - 1 

I  I 

I  ALDf  InCap  7045D  N.  Western  Ave., Chicago  45  I 

I  Ofpces  in  Principal  Cities  \ 

j  AUD  Canada,  Ltd.,  2S  Belfield  Road,  Rexdal*  (Toronto).  Ontario  ■ 

□  /  might  be  interested  in  a  Westinghouse  Laundromat  and  i 
I  Drycleaning  store.  Have  your  representative  call  me.  i 


NAME 

ADDRESS 

CITY  AND  STATE 

111 


Local  Nation]! 


Local  National 


RETAIL 

GEN'L 

AUTO. 

FIN 

TOTAL 

I27.82S 

277,985 

49,994 

1.218 

457.022 

221,789 

243.949 

93,108 

5SS.846 

126,115 

38.840 

7.195 

1,200 

176,185 

671,019 

222.088 

32,346 

44.312 

971.417 

677,633 

209,555 

32,457 

50,551 

973.179 

168,102 

16,879 

— 

9.854 

194.835 

200,703 

59,191 

44,958 

308.583 

362,622 

226,030 

56.474 

5.861 

650.987 

494,154 

235,342 

60.805 

5.861 

799.920 

197,846 

277,220 

89,172 

5.040 

575.038 

45.015 

— 

4,902 

— 

65.226 

ROP  COLOR  \DVER  riSII\<;  LINAGE — 1961 
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Wichita  Eagle^m  . 

Wichita  EaQie  &  Beacon. •  ... 

Wichita  Eaale  &  Beacon-S  ... 

Winiton  Salem  Journal. m  ... 

Winston  Salem  Sentinel. e  .  677.633 

Winiton  Salem  Journal 

&  Sentinel. 8  . 

Worcester  Teleqram.S . 

Worcester  Telegram. m  . 

Woroester  Gaiette.e  . 

Youngstown  Vindicator-e  . 

Youngstown  Vindicator.S  _ 

BOISE — Statesman  Morning  and  Evening  sold  In  combination  only.  Linage  of  one  edition 
Morning  only  is  shown. 

MERIDEN— Record  Morning  and  Journal  Evening  sold  In  combination  only.  Linage  of  one 
edition  Record  Morning  is  shown. 

MOBILE — Press  Evening  and  Reqister  Morning  sold  in  combination  only.  Linage  of  one 

edition  Press  Evening  only  is  shown. 

OMAHA — World-Herald  Morning  &  Evening  sold  In  combination  only.  Linage  of  one  edition 
World. Herald  Evening  only  is  shown. 

ORLANDO— Sentinel  Morning  and  Star  Evening  sold  In  combination  onlv>  Linage  of  one 

edition  ^ntinel  Morning  only  is  shown. 

PEORIA— Journal  Star  Evening  &  Journal  Star  Morning  sold  in  combination  only.  Linage 
of  one  edition  Journal  Star  Evening  only  is  shown. 

READING— Eagle  Evening  and  Times  Morning  sold  In  combination  only.  Linage  of  one 

edition  Eagle  Evening  is  shown 

RIVERSIDE — Enterprise  Morning  and  Press  Evening  sold  in  combination.  Linage  of  one 

edition  Enterprise  Morning  Is  shown. 

ROCKFORD— Star  Morning  &  Register-Republlc  Evening  sold  in  combination  only.  Linage 
of  one  edition  Star  Morning  only  Is  shown. 

TROY — Record  Morning  and  Times-Rccord  Evening  sold  In  combination  only.  Linage  of  one 
edition  Record  Morning  only  is  shown. 

1961  ROP  Color  Liiiu^e  Supplied  By  Puhlinliers 

Local 


ALABAMA 

Anniston 

Star-eS  .  197,842 

Dothan 

Eagle-eS  .  287,231 

Florence 

Times-eS  .  225,314 

Huntsville 

Times-e  .  33,009 

Times-S  .  12,051 

Montgomery 
Advertiser-m  302,820 
Alabama 

Journale  ...  302,820 
Advertiser-S  ..  147,084 
Tuscaloosa 

News-eS  .  17,071 

ARIZONA 

Flagstaff 

Sun-e .  28,000 

Tucson 

Star-m  .  990,710 

Citizen-e  . 1,214,846 

Arizona  Star-S  243,586 
m&e  sold  in  combination. 

ARKANSAS 

Blytheville 

Courier  News  e  23,744 
El  Dorado 

News-m  .  30,709 

Times-e  .  30,709 

News-S  .  14,289 

Fayetteville 

Northwest 

Arkansas 

Times  e  ...  149,870 
Fort  Smith 
Southwest 

American-m  512,834 
Times  Record-e  518,474 
Southwest  Times 
Record-S  ...  187,724 
Hot  Springs 
Sentinel 

Record-m  ...  111,758 

New  Era-e .  II  1,758 

Sentinel- 

Record-S  ....  29,414 

m&e  sold  in  combination. 
Little  Rock 

Democrat-e  ...  365,120 
Democrat-S  ...  146,706 
Pine  Bluff 

Commercial-e  .  211,449 
Comn.ercial-S  58,730 

CALIFORNIA 

Alameda 

Times-Star-e  ..  122,304 
Bakersfield 

Califomian-e  ..  174,496 
Colusa 

Sun-Herald-e . 

Alhambra 

Po$t-Advocate-e  19,378 


10,822 

24,024 

42,562 

6,803 

172 


233,753 

1,092 


36,384 

301,016 

318,060 

17,044 


5,000 

5,000 


41,244 

41,214 


13,216 


35,088 

35,088 


221,737 

5,800 


Local 

9,029 

7,000 


National 


11,104 

35,420 

2,030 


10,752 

4,394 

8,608 

119,994 

30,520 

34,424 


Brawley 
News-e  . 

Burbank 
Review-e 
Chico 

Enterprise- 

Recorde  ...  161.721 
Costa  Mesa 
Orange  Coast 

Daily  Pilot-e  245,404 
El  Caion 

Valley  News-e  270,000 
Valley  News-S  140,000 
First  issue  as  a  daily  Oct.  2,  1941 
Escondido 
Times- 

Advocate-e  .  23,009 

Fontana 

Herald-News-e  49,910 
Hanford 

Sentinel-e  ....  82,278 

Fullerton 

News  Tribune-e  181,286 
Glendale 

News-Press-e  ..  214.874 
Hayward 

Review-e  .  309,722 

Review-S  .  24.880 

Hollywood-Beverly 
Citizen-News-c 
Huntington  Park 

Signal-e  . 

Lancaster 
Antelope  Valley 
Ledger- 
Gazette-e  . 

Lodi 

News-Sentinel-m 
Martinez 
Contra  Costa 
Gazette-e  . . 

Marysville 
Aopeal- 
Democrat-e  . 

Merced 

Sun-Star-e  ....  132,048 

Monterey 
Peninsula 

Herald-e  ...  59,510 

Oroville 
Mercury- 

Reglster-e  ..  40,023 

Oxnard 

Press-Courler-e  97,762 
Palo  Alto 


46,339 


35,924 

28,047 


13,692 

13,936 


177,802 


197,260 

109,352 


San  Mateo 
Times  &  News 
Leader  e  ..  ..  443.512 
San  Pedro 
News-Pilot-e 
Santa  Ana 
Register-meS  ..  494.233 
Santa  Barbara 
News  Press-e  ..  325  549 
News  Press-S  ..  123,557 
Santa  Cruz 
Sentinel  eS 
Santa  Marla 
TImes-e  ... 

Santa  Monica 
Outlook-e  ....  245,330 
Santa  Rosa 
Press 

Democrat  eS  . .  480.872 
Tulare 

Advance-Register 
&  Times-e  ..  7,528 

Turlock 

Journal-e  .  89,950 

Vallejo 

Tlmes-Herald  m  157,442 
News- 

Chronlcle-e  79,474 
Times-Herald-S  57,498 
Ventura 

Star-Free  Press-e  197,200 
Vesal'a 

Times  Delta-e  124,724 
Watsonville 
Register- 

Pajaronian  e 
Woodland 
Democrat  e 


42,210 

117.208 


COLORADO 

795,480 


Boulder 

Camera-e  .... 

Colorado  Springs 
Gazette 
Telegraph-eS  868,000 
Grand  Junction 
Sentinel-eS  ...  426,972 
Greeley 
Tribune  & 

Republlcan-e  138,182 
Sterling 
Journal- 

Advocate-e  .  291,200 
Pueblo 

Star-Journal  & 
Chieftain-meS  153,314 

CONNECTICUT 


108.827 

13,105 

254,621 

96.712 

38  220 
24.088 
78,745 

47,230 

1,093 

2,352 

62,890 

62,890 

4,107 

8,305 

20,127 

13,370 

5,440 

10,780 

100,030 

54,404 

20,356 

19,240 

92.234 


press  capacity  and/or  at  dis¬ 
cretion  of  publisher. 

••Egulpment  installed  8/41. 
Torrington 

Register-e  _  14,826 

DELAWARE 

Wilmington 

News-m  .  158,649 

Journal-e  .  158,449 

m&e  sold  in  combination. 


240,845 

240,845 


Bradenton 


FLORIDA 


60,816 

Times-e  . 

1.100,568 

115,120 

Herald-e  . 

.  20,862 

8,050 

Pomona 

Herald-S  . 

4,816 

Prog  ress- 

Lakeland 

Bulletln-e  ... 

234,486 

29,610 

Ledger-e  . . 

.  62,874 

28,939 

Progress- 

Ledger-S  ...., 

.  33,964 

BuHetin-S  .... 

44,492 

Daytona  Beach 

9,408 

Redding 

Journal-m  _ 

,  339,073 

79,058 

Record- 

News-e  . 

391,825 

79,058 

179,522 

Searchllght-e 

227,829 

60,298 

News-Journal-S 

169.274 

Redlands 

m&e  sold  In  combination. 

160,358 

Facts-e  . 

68,824 

29,216 

Fort  Myers 

Redondo  Beach— 

News-Press-m  ., 

.  23,981 

1,977 

7,490 

Hermosa  Beach— 

News-Press-S  . 

9,872 

1,142 

EDITOR  8C 

Manhattin  Beach 

— 

Hollywood 

Torrance 

Sun-Tattler  8  .. 

198.618 

Breeze-eS  . 

730  660 

124  888 

Miami  Beach 

Redwood  City 

Sun-eS  . 

25.000 

Tribune-e  . 

762.524 

50.015 

Panama  City 

Richmond 

News-m  . 

26.166 

Independent  e 

345,646 

86,235 

Herald-e  . 

44,520 

Salinas 

News-Herald-S 

6.706 

Californian  e 

668.889 

74,312 

m&e  sold  in  combination. 

San  Bernardino 

St.  Augustine 

Sun  &  Tele- 

Record  eS  . 

2.080 

gram  meS  .. 

1,039,213 

216.502 

Tallahassee 

San  Fernando 

Democrat-e 

82.460 

Valiev  Times 

Democrat-S 

32,340 

Today-e  .... 

507  871 

66,797 

West  Palm  Beach 

San  Leandro 

Post-m  . 

118.986 

News-m  . 

349.440 

11.200 

Times-e  . 

115.878 

San  Luis  Obispo 

Post-Times-S  .. 

57,512 

Telearam- 

Winter  Haven 

Trlbune-e  ... 

136,024 

52,997 

News  Chief  eS  . 

18,046 

GEORGIA 

Albany 

Herald  eS  ...  90,818 

Columbus 
Ledger  & 

Engulrer  me  126,742 
Ledger- 

Enguirer-S  129,500 
m&e  sold  In  combination. 
Gainesville 

Times-eS  . Combined 

Macon 

Telegraph-m  38,010 

News  e  .  38,010 

Telegraph  & 

News-S  .  14,856 

m&e  sold  in  combination. 
Marietta 

Journal  e  .  20, 140 

Savannah 
News  & 

Press-me  ....  141.120 

News-S  .  108,360 

m&e  sold  in  combination. 
Valdosta 

Times-e  .  95,417 

Waycross 

Journal- 

Herald  e  ...  33,320 

IDAHO 

Idaho  Falls 
Post- 

Register-meS  207.858 
m&e  sold  in  combination. 
Lewiston-Clarkston 


Trlbune-m 
Tribune-S 
Pocatello 
State  Journal 
State  Journal 
Twin  Falls 
Times  News-dS 


109,564 

51,100 


120,480 

74.452 


249,591 

ILLINOIS 

Alton 

Telegraph. e  ..  82.442 

Bloomington 
Pantagraph-e  436.408 

Pantagraph-S  58,982 
Champaign 
News- 

Gazette-eS  ..  284,340 
Dixon 

Telegraph-e . 

Du  Quoin 


Hills 

41,132 

127.421 

Telegram-m  . 
Post-e  . 

..  69,627 

. .  69.627 

96.598 

96.598 

Effingham 

News-e  . 

16,506 

96.670 

7,700 

Danbury 

News-Times-e 

.  32,722 

20,118 

Elgin 

Courler-News-e 

73.052 

21,546 

2,000 

Greenwich 

TIme-e  . 

Middletown 
Press-e  . 

..  10,920 

..  102.256 

4,956 

15.225 

Freeport 

Journal- 
Standard-e  .. 
Galesburg 

253,736 

163.562 

32,928 

New  Britain 
Herald-e  ... 

..  397,660 

66.822 

Register-Mail-e 

Harrisburg 

119,994 

37,632 

8,739 

Norwich 

Bulletin-m 

..  •14.816 

Register-e  .... 
Kankakee 

13,452 

•Color  available  accordi 

ing  to 

Journal-eS  .... 

171,530 

Macomb 

Journal-e  .  80,974 

Mattoon 

Journal- 

Gazette-e  ...  18,932 

Moline-East  Moline 
Dispatch-e  ...  245,062 

Monmouth 

Review  Atlas-e  66,433 
Pekin 

Times-e  .  149,422 

Rock  Island 

Argus-e  .  393,176 

Springfield 

State  Journal-m  526,414 
State  Register-e  477,008 
State  Journal  & 

Register  s  ..  322,672 
m&e  sold  in  combination. 
Waukegan 

News-3un-e  ...  453,016 

INDIANA 

Bedford 

Times-Mail-e  ..  33,152 

(Continued  on  pag< 


23,520 

10.000 

5.288 
5.288 
3  64n 

17,560 

7,743 

28,414 
28  414 
3  948 


21,910 

100  298 
24.274 

144.214 

34  704 
34.706 

2,000 

248,110 

8,000 

5,428 


73,192 

22,694 

39,970 
4.928 

54,644 

17,780 

49,014 
1,792 

65,385 
6,514 
1,085 
16,828 
50,632 

6,272 
32,536 
8,148 
17,067 

478 

230,585 

754 

3,996 

237,055 

106,946 
106,932 

23,128 
64,330 

19,232 
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By  Pulilitthers 
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Local 

National 

Elkhart 

Triith-e  . 

123,354 

97,022 

Goshen 

News-e  . 

63,406 

Kokomo 

Trlbune  e  . 

194,110 

58,712 

Lafayette 

Journal  & 
Courier-e  .... 

357,637 

131,747 

Lebanon 

Reporter-e  .... 

10,584 

13,230 

Logansport 

Presj-m  . 

98,532 

62.866 

Pharos 

Tribune-e  ... 

98,532 

62,866 

Press  &  Pharos 
Tribune-S  ... 

21,086 

2,744 

m&e  sold  in  combination. 

Madison 

Courier-e  .... 

.  94,080 

Marion 

Leader- 

Tribune-m 

287,770 

67,986 

Chronicle-e  ... 

287,770 

67,986 

Chronicle- 
TrIbune-S  ... 

109,858 

23,832 

m&e  sold  in  com 

bination. 

Michigan  City 
News  DIspatch-e 

122,626 

26,508 

Mishawaka 

TImes*m  . 

41,444 

First  edition  as 

a  daily 

Septem- 

ber  5.  1961. 

New  Castle 
Courier-Times-e 

25,914 

10,934 

Peru 

Tribune-e  . 

256,165* 

26,019 

•Includes  29,988 

lines  of  classi- 

fled  color. 
Plymouth 

Pilot-News-e  .. 

18,578 

Portland 
Comrnercial- 
Review-e  .... 

8,036 

2,352 

Rushvilie 
Telegram-e  ... 

17,696 

Republican-e 

17,696 

e  sold  In  combination. 

Shelbyville 

News-e  . 

105,770 

Vincennes 
Sun-Com- 
mercial-eS  .. 

69,268 

28,732 

Arkansas  City 


Traveler-e  .... 
Coffeyville 

26,780 

Journal-eS  .... 
El  Dorado 

62.524 

11,074 

Times  e  . 

Great  Bend 

78,512 

15.840 

TrIbune-eS  .... 
Emporia 

247,324 

24.094 

Gazette-e  . 

Hays 

31,220 

8,050 

News  eS  . 

Hutchinson 

57,463 

2,000 

News  all  day  &  S 
Independence 

197,946 

89.572 

Reporter-eS  ... 
Junction  City 

23,520 

8.368 

Union-e_ . 

Kansas  City 

136,930 

11,212 

Kansan-eS . 

Lawrence 

Journal- 

254,184 

8,400 

Worlde  .... 
Liberal 

Southwest 

130.536 

3  352 

Times-e  . 

Manhattan 

..14,742 

17,906 

Mercury-eS  ... 
Newton 

24,234 

9,704 

Kansan-e  . 

Pittsburg 

Sun- 

56,924 

4,123 

Headlight-mS 

Topeka 

8,723 

Capital-m  .... 

177,968 

148,092 

Journal-e  . 

Capital 

156,562 

144,326 

Journal-S  .... 

12,740 

28,000 

m&e  sold  In  combination. 
Pratt 

Tribune-e  . 

16.800 

KENTUCKY 

Henderson 

Gleaner  and 

Journal-m 

29,106 

Gleaner  and 
Journal-S  ...  9  702 


Represents  5  weeks  of  color. 
Hopkinsville 


New  Era-e 

..  196,198 

17,164 

Lexington 

Herald-m  ... 

...  176,308 

127.334 

Leader-e  . . . 

...  I26,30e 

127.334 

Herald-Leader-S  58,212 

2,192 

m&e  sold  In 

combination. 

Middlesboro 

News-e  . 

...  105,644 

1 1 ,284 

Paducah 

Sun-Democrat-eS  6b9.022 

41,674 

IOWA 

Ames 

Tribune-e  ....  68, 6M 

Burlington 

Hawk-Eye-eS  ..  265,594 
Carroll 

Times  Herald-e  72,912 
Cedar  Rapids-Marion 
Gazette-eS  ....  289,716 
Centerville 

lowegian-e  ...  105,000 
Clinton 

Herald-e  .  125,496 

Davenport 
Democrat  & 

Times-me  ...  217,588 
Tlmes- 

Democrat-S  68,096 
m&e  sold  in  combination. 
Dubuque 
Telegraph- 

Herald-e  ....  152,544 
Telegraph- 

Herald-S  ...  80,896 

Fort  Dodge 
Messenger  & 

Chronicle-e  .  161,999 
Iowa  City 


Press-Citizen-e  168,028 
Keokuk 

Gate  City-e  ..  106,669 
Mason  City 

Globe-Gazette-e  284,116 
Muscatine 

Journal-e  .  394,814 

Newton 

News-e  .  118,304 

Oskaloosa 

Herald-e  .  10,707 

Ottumwa 

Courier-e  .  210,686 

Sioux  City 

Journal-all  day  417,972 

Joumal-S  _  96,170 

d  sold  in  combination. 
Spencer 

Reporter-e  ....  28,896 

Washington 

Journal-e  .  76,706 

Color  began  June  19,  1961 
Waterloo 

Courier-eS  ....  253,512 


6,402 

16,190 

163,557 

2,520 

23,480 

248,129 

5,800 

95,354 

2,993 

8,036 

1,314 

11,946 

44,646 

35,714 

1,000 

13,508 

167,156 

21,812 

24,080 


KANSAS 


Atchison 

Globe-eS 


2,408 


88,382 


9,776 


LOUISIANA 

Ateicandrla 

Town  Talk-e  ...  380,828 
Baton  Rouge 
Advocate&State- 
Times-meS  ..  649,404 
m&e  sold  in  combination. 
Monroe 

World-m  .  316,892 

News-Star-e  ..  325.705 

World-S  .  176,316 

m&e  sold  in  combination. 
New  Iberia 

Iberian-e  .  21.672 

MAINE 

Augusta 
Kennebec 
Journal-m 
Biddeford-Saco 

Joumal-e  .  39,998 

Portland 

Press  Herald-m  144,397 

Express-e  .  144.397 

Telegram-S  ...  55,634 

m&e  sold  in  combination 
Waterville 

Sentinel-m  ....  193.942 


122,619 

122,772 

5,938 


159,936  22,344 

14,434 


166,118 

166,118 

14,028 


63,616 


MARYLAND 

Annapolis 

Capital-e  .  25.096  13,100 

Frederick 

Post-m  .  84,672  27,120 

News-e  .  84.672  27,120 

m&e  sold  in  combination. 
Hagerstown 
Herald  & 

Mail-me  ....  41,286  58,632 

m&e  sold  in  combination. 
Salisbury 

Times-e  .  532,224  88,704 

MASSACHUSETTS 

Attleboro 

Sun-e  .  39,862  16,840 

Boston 

Christian  Science 
Monitor-e  ...  336,861  44,514 

Brockton 
Enterprise  & 

TImes-e  .  146,874  56,742 

(Continued  on  page  114) 
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THE  BRANHAM  MAN... 

SELLING 


FOR  OVER  25  YEARS 

Mr.  Newspaper  himself!  Knows  the  business  from  the 
inside  out.  And  because  he  represents  newspapers  only\ 
The  Branham  Man  is  a  specialist  providing  better  serv¬ 
ice  for  both  client  and  advertiser.  Typically,  over 
twenty-five  years  ago  Branham  sensed  the  coming  im¬ 
portance  of  ROP  Color  and  issued  the  first  guide  book 
on  color  availabilities  for  advertisers  and  their  agencies. 

Today,  virtually  every  Branham-represented  news¬ 
paper  offers  ROP  C  olor,  and  three  were  among  the  top 
15  leaders  nationally  in  color  ad  linage  for  1961 !  This 
reflects  The  Branham  Man’s  continuing  practice  of 
keeping  abreast  of  new  developments,  working  closely 
with  advertisers  and  production  men.  And  he’s  on  the 
job  in  13  key  advertising  centers  from  coast  to  coast 
...  so  call  The  Branham  Man  t 


THE  BRANHAM  COMPANY 


National  Newspaper  Representatives 

New  York  •  Chkago  •  Atlanta  •  Los  Anseles  •  Memphis  •  St.  Louis  •  Dallas 
Charlotte  •  Miami  •  Minneapolis  •  Detroit  •  San  Francisco  •  New  Orleans 
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Fitchburg 

Local 

National 

Sentinel-e  . 

Gloucester 

171,052 

23,618 

Tlmes-e  . 

Greenfield 

Recorder- 

35,280 

15,080 

Gaiettee  ... 
Holyol^e 
Transcript- 

65,849 

43,184 

Telegram-e  . 
Hyannis 

Cape  Cod 
Standard 

94,542 

55,335 

Timese  . 

Malden 

3,032 

1,061 

News-e  . 

Medford 

6  680 

8,720 

Mercury-e  _ 

Pittsfield 

30,000 

9,800 

Berkshire  Eagle 
Ouincy 

Patriot 

e  35,756 

2,702 

Ledger  e  _ 

Southbridqe 

.  97,450 

25,963 

News-e  . 

Waltham 

55,000 

News-Trlbune-e 

83  646 

12,380 

MICHIGAN 

Ann  Arbor 

News-e  .  -  - . 
Battle  Creek 
Enquirer  & 

,  111,832 

59,990 

News-e  .... 
Bay  City 

.  772,128 

89.082 

T'mes-eS  .  . . . 
Benton  Harbor 
News- 

71,722 

41,902 

Palladium-e. 

Cadillac 

.  179,634 

34,029 

News-e  . 

Flint 

5,278 

Journal-e  . . . . 

.  182,014 

203,217 

Journal-S  . . . . 
G'^and  Haven 

.  61,530 

5,040 

Tribune  e  . . . . 
Hillsdale 

.  14,525 

1,000 

News-e  . 

Jackson 

4,480 

Brockton 

is 

Bursting 

with  facilities 
for  2,  3,  full 

color 

and  with 
extra  high 
market  growth 

Brockton  Enterprise 

and 

Brockton  Times 

Brockton,  Mass. 

Net  paid  circ. 

Feb.  1962—16,503 
Represented  by  The  Julius  Mathews 
Special  Agency,  Inc. 


Local  National 

Citlzen-Patrlot-e 

101,024 

22,176 

Citizen-  Patf  lot-S 

9  856 

Kalamazoo 

Gazette-eS 

319,452 

157,383 

Lansing 

State  Journal-e 

603,372 

231,295 

State  Journal-S 

191,345 

23,971 

Midland 

News-e  . 

125,874 

17,024 

Mount  Clemens 
Monltor- 
Leader-e  . . . 

52,108 

Mt.  Pleasant 

Times  News  e.. 

336,752 

2,352 

Muskegon 
Chronicle-e  . . . 

286  216 

78,548 

Niles 

Star  e  . 

77,448 

3,360 

Owosso 
Argus-Press-e. . 

22  512 

Pontiac 

Press-e  . 

541,410 

85,197 

Port  Huron 

Times  Herald-e 

421,582 

•*6,676 

Times  Herald-S 

7.196 

St.  Joseph  Benton 

Harbor 

Herald-Press-e. . 

3.298 

34,029 

Traverse  City 
Record-EaqIe-e 

47  040 

1 1 .984 

Saginaw 

News-eS  . 

186,150 

156,056 

Ypsilanti 

Press-e  ... 

3,276 

16,914 

MINNESOTA 

Austin 

Herald-e  . 

127,484 

6,788 

Duluth 

News  Tribune-m 

315,938 

168,401 

Herald-e  . 

344.417 

166,169 

News  Tribune-S 

82,230 

60.648 

m&e  sold  in  combination. 

Faribault 

News-e  . 

27,832 

1,000 

Fairmont 
Sentinel-e  . 

15,204 

5,062 

Hibbinq 

Tribune-e  . 

36,288 

5,796 

Mankato- North  Mankato 

Free  Press-e  . 

227,136 

26,824 

Redwing 
Republican 
Eagle-e  . 

,  20,300 

2,016 

St.  Cloud 

Tlmes-e  . 

.  103,360 

24,420 

Winona 

News-eS  . 

.  38,850 

7,812 

Rochester 

Post-Bulletin-e. 

.  586,264 

56.420 

Worthin^'ton 
Globe-e  . 

.  208.425 

2,982 

MISSISSIPPI 

Biloxi-Gultport 
Herald-e  . 

.  218,200 

55.990 

Columbus 
Commercial 
Dispati.h-e  . 

254.856 

50,960 

Meridian 

Star-eS  . 

.  211,904 

42,238 

Tupelo 

Journai-m 

75,663 

14.441 

MISSOURI 

Carthage 
press-e  . 

.  31,948 

1,050 

Chillicothe 
Constitution- 
Tribune-e  .. 

.  76,566 

4,116 

Columbia 
Mis$ourian-e  . 

5,497 

168 

Missourian-S 

3,409 

Tribune-e  ... 

52,626 

6,612 

Flat  River 

St.  Francois 
County 
Journai-e 

. .  22,480 

Joplin 

Globe-m  .... 

..  23,440 

32,072 

News  Herald 

-e  18,290 

33,146 

Globe-S  .... 

6,020 

1,074 

National  m&e  sold  in  combination. 

Kennett 

Dunklin 

Democrat-e 

.  65,268 

9,184 

Neosho 

News-e  . 

.  475,006 

76.594 

St.  Joseph 
Gazette-m  . . 

..  38,214 

113,282 

News-Press-e 

..  74.630 

1 14  878 

News-Pres$-S 

..  53.684 

5.520 

m&e  sold  in 

combination. 

Sedalia 

Capital-m 

38,144 

13,584 

Democrat-e  . 

38,144 

13,584 

Democrat- 
Capital-S  . 

...  10,536 

m&e  sold  in 

combination. 

Sikeston 

Standard-e 

1.680 

r- 

Springfield 
News&  Leade 

Press-me  . 

. .  173,782 

89,314 

News&Leader-S  941276  4.464 

m&e  sold  in  combination. 

West  Plains 


Local  National 


Quill-e  . 

12  800 

MONTANA 

Great  Falls 

TrIbune-mS  . . . 

352.086 

117.126 

Leader-e . 

113,764 

117,126 

m&e  sold  in  combination. 

Helena 

Independent 

Record-eS 

152,558 

86  375 

NEBRASKA 

Columbus 
Telegram-e  ... 
Fremont 

286,101 

6,940 

Guide  & 

Tribune-e  ... 

204  890 

5,390 

Grand  Island 

Independent-e 

749  903 

33,208 

Hastings 

Tribune-e  . 

Kearney 

428,260 

31,049 

15,683 

4,410 

Lincoln 

Star-m  . 

502,880 

225,130 

Journal-e  . 

502,680 

225  130 

Journal  &  Star-S 

77,000 

17,545 

m&e  sold  in  combination. 

North  Platte 

Teleqraph- 
BuHetin-e  . 

21,886 

7.840 

Scottsbiuff 

Star  Herald-mS 

181,832 

20.916 

NEVADA 

Carson  City 

Nevada 

Appeal-e  ... 

43,344 

9,632 

Las  Vegas 

Review 

Journal-eS  .. 

1,299,634 

105.559 

Sun-m  . 

892,693 

36,613 

Sun-S  . 

,  441,507 

Reno 

Nevada  State 

Journal-m  , . , 

120,911 

63,129 

Gazette-e  _ 

Nevada  State 

.  274.981 

66,397 

Journal-S 

.  141.967 

2,408 

National  m&e  sold  in  combination. 

NEW  HAMPSHIRE 

Keene 


Sentinel-e  _ 

24,120 

19  940 

Laconia 

CItizen-e  . 

10.875 

11,865 

Lebanon 

Valley  News-e. . 

20,580 

Nashua 

Telegraph-e  . . . 

24  731 

23,802 

Portsmouth 
Herald-e  . 

130,284 

15,000 

NEW  JERSEY 

Asbury  Park 
Press-eS  . 

117,353 

25,412 

Bayonne 

Times-e  . 

110,954 

New  Brunswick 
Home  News-eS 

164,108 

74.270 

Red  Bank 

Register-e  _ 

50,400 

5,000 

Vineland 

Times-Journal-e 

21,966 

12.936 

NEW  MEXICO 

Carlsbad 

Current- 
Argus-eS  _ 

332,570 

7,938 

Fa  rminqton 
Times-eS  . 

71,050 

9,282 

Gallop 

Independent-eS 

31,360 

Roswell 

Rccord-eS  .... 

390,208 

48  314 

NEW 

YORK 

Corning 

Leader-e  . 

217,364 

30,338 

HorneM 

Tribune-e  . 

20,648 

2,000 

Kingston 
Freeman-e  .... 

76.482 

51,656 

Middletown 

Times  Herald- 
Record-m  ... 

72,000 

50.400 

Lockport 
Union-Sun  & 
Journal-e  ... 

133,812 

980 

Long  Island  City 
Long  Island  Star 

Journal-e  ... 

75,200 

127.655 

Staten  Island 
Advancc-e  .... 

121,030 

132,744 

Oqdensburq 
Journal-e  . 

24,000 

21,000 

Advance-News-S  7.500 

7,000 

Oneida 

Dispatch-e  _ 

13,062 

6,944 

Oneonta 

Star-m  . 

123,826 

20,182 

Oswego-Fulton 
Palladium- 
Times-e  . 

48.566 

25,648 

Plattsburgh 

Press- 

Republican-m 

343,392 

47,040 

Local  National 

Port  Jervis 
Union- 


Gaiettee 

9,156 

Rome 

Sentinel-e  - 

167.622 

52,35' 

Salamanca 

Republican- 

Press  e  . 

2,352 

Watertown 

Times-e  . 

2I.4S8 

49,465 

NORTH  CAROLINA 

Asheville 

Citizen-m  _ 

475,398 

48  650 

Tlmes-e  . 

475,398 

48,653 

Citizen-Times-S 

118,818 

3,990 

m&e  sold  In  combination. 

Burlington 

Times-News  e. . 

127,050 

3  7?t 

Concord 

TrIbune-eS  .... 

62,916 

1,99? 

Durham 

Herald-m  . 

357,944 

64  PP? 

Sun-e  . 

354,764 

64  PB? 

Herald-S  . 

59.927 

m&e  sold  in  combination. 

Elizabeth  City 

Advance-e  _ 

37,400 

3,000 

Fayetteville 

Observer-e 

499  S48 

38,038 

Greensboro 

News-m  . 

368.214 

184  294 

Record-e  . 

393,078 

184  294 

New$-S  . 

21,336 

2,092 

m&e  sold  in  combination. 

Greenville 

Reflector-e 

6,345 

2,555 

Hiah  Point 

Enterprlse-eS. . 

21,466 

1,815 

Lumbe'ton 

Robesonian-e. . 

21.112 

756 

New  Bern 

Sun-Journal-e. . 

8,071 

Rocky  Mount 

Telegram  eS 

64.S6I 

2.051 

Salisbury-Spencer- 

Ezst  Spencer 

Post-e  . 

104  006 

8,848 

Posts  . 

6S.0S8 

Wilmington 

star-m  . 

275.310 

33  894 

News-e  . 

275.310 

33,894 

Star-News-S 

82,362 

7,392 

m&e  sold  in  combination. 

Wilson 

Times-e  . 

73.710 

2,250 

NORTH 

DAKOTA 

Bismarck 

Tribune-e  . 

.  170,165 

34,676 

Dickinson 

Press-m  . 

,  131,923 

19,791 

Grand  Forks 

Herald-e  .... 

.  1 55.253 

52,604 

Herald-S  _ 

.  58,366 

OHIO 

Athens 

Messenoer-eS. . 

12,413 

31.944 

Bowling  Green 

Sentinel- 

TrIbune-e  .... 

17,850 

Cambridge 

Jeffersonian-e. 

62,076 

13.692 

Canton 

Repository-eS- , 

349,202 

361.130 

Circleville 

Herald-e  . 

1,500 

Desinence 

Crescent-News 

108.402 

Dover 

Reporter-e  ,  - . 

520,622 

224,000 

East  Liverpool 

Review-e  .--- 

78,792 

9.000 

Elyria 

Chronicle- 

Telegram-e 

306,107 

46  124 

Findlay 

Reoublicen- 

Courier-m 

78,904 

17,752 

Fostoria 

Review-Times-< 

16.912 

3,000 

Fremont 

News- 

h4essenger-e 

.  116,114 

11,524 

1  ronton 

Tribune-eS  -- 

123,200 

7,636 

Kenton 

Times-e  . 

.  25,956 

16.408 

Lancaster 

Eagle- 

Gazette-e  . 

.  98,028 

27,930 

Lima 

Citizen-e  .... 

.  72.084 

55,924 

Cittzen-S  .... 

.  27,048 

Lorain 

Journal-e  ... 

..  323,720 

57,639 

Mansfield 

News-Journal- 

e  488,474 

77,769 

News-Journal-S  35.070 

1,050 

Marietta 

Times-e  . 

..  154.885 

29,154 

Middletown 

Journal-eS  .. 

..  501,256 

55,973 

Mount  Vernon 

News-e  . 

..  45.122 

27,902 

(Continued  on  page  115) 
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1961  ROP  Color 
Linage  Supplietl 
By  Publishers 

(Continued  from  page  114) 


Newark 

Advocate  e  ... 

Local 

33,192 

National 

1,582 

Niles 

Times-e  . 

Piqua 

Call-e  . 

Color  started 

5,180 

9,856 

Nov.  1961 

Portsmouth 

Times-e  . 

224,609 

55,652 

Ravenna-Kent 
Record-Courier 
Tribune-e  -. 

267,260 

20,706 

Sandusky 
Registar-e  . . . 

5,512 

2,027 

Springfield 

Sun-m  . 

80,038 

87,222 

News-e  . 

80,038 

87,222 

Ncws*Sun*S  ...  34.S94 

m&e  sold  in  combination 

Steubenville 

Herald-Star-e. 

310.450 

61,035 

Van  Wert 

1  jmeS'Bulletlne  I3.S73 
Wasrinqton  Court  Hcu'e 

Record-Heralde  1,186  797 

Willoughby 

News-Herald-e  56.448 
Wilmington 

News-Journal  e  6,944  4,928 

Wooster 

Record-e  .  397,488  11,760 

Xenia 

Gazette-e  .  71,967  5,325 

Zanesville 

Times 

Recorder  mS  308,112  42,805 


OKUkHOMA 

Ada 

News  e  .  9,016 

News-S  .  29,764 

Altas 

Times- 

Democrat-eS  ..  122,262  8,764 

Ardmore 

Ardmoreite-e  .  76.804  7,432 

Bartlesville 
Examiner- 

Enterprise-e. .  34.090  10,000 

Examiner- 

Enterprise-S..  7,490 

Duncan 

Banner-e  .  72,912 

Banner-S  .  21,168 

Enid 

News-m  .  23,086  25.403 

Eagle-e  .  23,086  25.403 

News-S  .......  22,162  1.960 

m&e  sold  in  combination. 
McAlester 


Carlisle 

Local 

National 

Sentinel  e  .... 

Chambersburg 

39,704 

7.224 

Public  Opinion-e 
Chester 

Delaware  County 

41.832 

18,256 

Times  e  . 

OuBois 

Courier- 

52,714 

34,554 

Express  e  ... 
Easton 

10,430 

4.500 

Express  e  . 

Ellwood  City 

97,304 

68,747 

Ledger-c  . 
Franklin,  Oil  City 

46.666 

11,616 

Derrick-m  .... 

125,580 

15,847 

News-Herald-e 

83.832 

15,847 

m&e  sold  in  combination. 
Greensburg 


Tribune- 


Review-alt  day 

101,192 

30,765 

m&e  sold  in  combination. 

Hanover 

Sun-e  . 

70.644 

1,176 

Huntingdon 

News-e  . 

108,122 

Jeannette 

News  Dispatch  e 

14  546 

10,405 

Johnstown 

Tribune- 
Democrat- 
ail  day  . 

146,811 

84,203 

m&e  sold  in  combination. 
Lancaster 
Intelligencer 
Journal  & 


New  Era*me 

..  657,690 

132,062 

News-S  . 

..  229,796 

5,648 

m&e  sold  in 

combination. 

Lansdale 

North  Penn 
Reporter-e 

5,824 

6,108 

Latrobe 
Bulletin-e  .. 

...  78,372 

Lebanon 

News-e  .... 

...  289,261 

20,104 

Levittown 

Levittown-Bristol 
Times  & 

Courier-e  ....  267,456  36,309 

Lock  Haven 

Ey>ress-e  .  4.704  40,696 

McKeesport-Ouquesne-Clairton 

News  e  .  211.923  36,939 

New  Castle 

Newse  .  201,362  40,950 

New  Kenslngton-Arnold 


Dispatch-e  ... 

157.604 

17.626 

Norristown 

Times-Herald-e 

309.940 

28.188 

Phoenixville 

Republican-e  . . 

14.864 

1,802 

Pottstown 

Mercury-m  ... 

169.162 

9,018 

Scranton 

Tribune- m  _ 

58.742 

24.775 

Shamokin 

News-Oispatch-e 

23.898 

2.000 

Sharon 

News-Capital-e  8,694* 

*We  began  printing  ROP  l-color 
on  November  30.  1961. 

Miami 

News-Record-e  17,640  3.050 

News-Record-S  12.936 

Norman 

Transcript-e  ...  263,648  1,512 

Transcript-S  ...  112,042  980 

Shawnee 

News-Star-m  ..  41,860  6,000 


Herald  e  .  119,196  29,624 

Stroudsburg- East  Stroudsburg 

Record-m  .  37,072  6,646 

Sunbury 

Item-e  .  80.794  18,676 

Tarentum-8rackenrldge 
Valley  News-e..  157.604  16.826 

Uniontown 
Herald- 

Standard  me  18,914  15,540 

m&e  sold  in  combination. 


0 


X) 

24 

36 

08 


OREGON 

Albany 

Democrat- 

Herald-e  .  497,448  37,772 

Bend 

Bulletin-e  .  123,333  18,270 

Coos  Bay-North  Bend 

World-e  .  352,926  48,705 

Corvallis 

Gazette- 

Times-e  .  551,768  29,706 

Klamath  Falls 

Herald&News-e  460.866  51,520 

Herald&News-S  65,954 

Medford 

Mail  Tribune-e  495,656  69,104 

Mail  Tribune-S  409.500 

Roseburq 

News-Review-e  20,102  2.316 


Warren 

Times-Mirror-e  23,520  5,068 

Washington 
Observer  & 

Reporter-me  10.981  1.901 

mie  scid  in  combination. 
Waynesburg 
Democrate 

Messenger-m  2.296 

West  Chester 

Local  Newse..  63,515  9,455 

Wilkes-Barre 
Record. 

Times-Leader- 

News-me  ...  71.175  143.062 

m&e  sold  in  combination. 
Williamsport 

Grit  s  .  62,000  4  000 

York 


PENNSYLVANIA 

Allentown 

Call-m  .  529,634 

Chronicle-e  ...  561,918 
Call- 

Chronicle-S..  194.936 
m&e  sold  in  combination. 
Altoona 


Berwick 

Enterprise-e  .. 
Bethlehem 
Globe-Times  e 
Bloomsburg 


Gazette  & 

Daily-m  .  44.338 

RHODE  ISLAND 

Newport 

News-e  .  7,056 

Woonsocket 

Call-e  .  110.659 


134,855 

79,422 

SOUTH 

CAROUNA 

6.706 

Anderson 

118,622 

52,225 

Independent-m 
Mail-e  . 

74.290 
.  104,390 

18,822 

18,822 

43,358 

9,704 

Independent-S 

7.224 

m&e  sold  in  combination. 

300.608 

27.258 

(Continued 

on  page  118) 
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Skilled  award  winning  crafts¬ 
manship  and  full  color.  That’s  the 
winning  combination  which  will  go 
to  work  for  you  in  the  No.  1  Market 
north  of  Boston  about  May  1.  The 
Portland  Maine  Newspapers  are 
happy  to  announce  this  expanded 
seiwice.  Watch  color  linage  (and 
effectiveness)  grow  in  Portland. 


Indicates  those  companies  who  have  purchased 
from  X  to  10  ATF  Web  Offset  presses. 


American  Press,  Inc.,  Columbia,  Missouri 
Geor^  Banta  Co.,  Inc.,  Menasha,  Wisconsin 
Baptist  Standard  Publ.  Co.,  Dallas 
Brown  Prtg.  Co.,  Inc.,  Waseca,  Minnesota 
Canadian  Prtg.  A  Lithographing  Co.,  Ltd.,  Montreal 
Courier-Citisen  Co.,  Lowell,  Mass. 

The  Craftsman  Press,  Inc.,  Seattle 
Daily  Journal  of  Commerce,  Portland,  Oregon 
Danner  Press,  Inc.,  Canton,  Ohio 
R.  R.  Donnelly  A  Sons  Co.,  Crawfordsville,  Indiana 
Eklwards  A  Broughton  Co.,  Raleigh,  No.  Carolina 
The  Emerson  Press,  Inc.,  Pittsburgh 
Evergreen  Press  Ltd.,  Vancouver,  B.  C. 
Fawcett-Dearing  Prtg.  Co.,  Louisville 


ATF  IS  THE 
UNQUALIFIED 
LEADER  IN 
WEB  OFFSET 
PRINTING. 


WEBENDORFER 
PUBLICATION 
PRESSES 
ARE  IN  USE  BY 
PRINTERS  AND 
LITHOGRAPHERS 
THAN  ALL  OTHER 
MAKES  COMBINED 

Here  are  a  few  of  the  more 
than  300  plants  operating 
ATF  Web  Offset  Presses: 


Foote  &  Davies,  Inc.,  Atlanta 
General  Motors  Corp.,  Detroit 
Good  Publ.  Co.,  Fort  Worth,  Texas 
Great  Eastern  Color  Lithographic  Co.,  Inc.,  Poughkeepsie,  N.  Y. 
Haynes  Lithograph  Co.,  Silver  Springes,  Maryland 
A.  B.  Hirschfeld  Press,  Denver 


IVi  O  iri  E 

AT  F 


Lloyd  Hollister,  Inc.,  Wilmette,  Ill. 


Inland-Magill  Weinsheimer  Corp.,  Chicagro  ^ 

Jensen  Prtg.  Co.,  Minneapolis 

Judd  &  Detweiler,  Inc.,  Washingrton,  D.  C.Q 

R.  J.  Kittredge  &  Co.,  Chicago 

W.  A.  Krueger  Co.,  Milwaukee 

Latham  Process  Corp.,  New  York  City 

Los  Angeles  Lithograph  Co.,  Inc.,  Los  Angreles 
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By  Publishers 

(Coyitinued  from  page  115) 

Local  National 

Aiken 

Standard  & 

Review*m  . . .  12,936 

Charleston 
News  & 


Courler-m 

435,513 

164.721 

Post-e  . 

News  & 

516,152 

170,997 

Courier-S  ... 

80,629 

6,276 

m&e  sold  in  combination. 

Columbia 

State-m  . 

239.523 

101,028 

Record*e  . 

205,093 

100,028 

State-S  . 

73.144 

8,000 

National  m&e  sold  in  combination. 

Florence 

News*mS  . 

Greenville 

288,183 

9,294 

New$-m  . 

336,882 

161.448 

Piedmont-e  ... 

402,892 

162.792 

News-S  . 

66,010 

4,354 

m&e  sold  in  combination. 

Orangeburg 

Times  & 

Democrat-m.. 

70,560 

11,760 

Rock  Hill 

Herald-e  . 

Spartanburg 

189,084 

6,400 

Herald  & 

Journal  meS. . 

240,800 

84,700 

m&e  sold  in  combination. 

Sumter 

72,730 

DAKOTA 

3,408 

SOUTH 

Aberdeen 

American- 

News-e  . 

American- 

325,024 

19,684 

News-S  . 

39,760 

4,956 

Huron 

Plainsman-eS  .. 
Mitchell 

34,055 

31,210 

Republic-e  .... 

41,846 

23,856 

Pierre 

State  New$-m. . 
Rapid  City 

5,600 

6,440 

Journal-e  . 

Journals  . 

247,296 

112,742 

66,635 

1,512 

Sioux  Falls 

Argus- Leader  e 

515,984 

111,818 

Local  National 


Argus-Leader-S 

192,276  3.080 

Watertown 

Public  Opinion-e 

102,599  31,174 

TENNESSEE 

Cleveland 

Banner-e  - 

132,304  7,056 

Columbia 

Herald-e  . 

143,724 

Johnson  City 

press 

Chronicle-me 

114,730  53.456 

Press 

Chronicle-S. . 

100,898  6,800 

m&e  sold  in  combmat  on. 

Maryville 

Times  e  . 

138,978 

Oak  Ridge 

Oak  RIdger-e  . 

6,034  1,176 

TEXAS 

Abilene 

Reporter- 

News-m  .... 

443,380  191,702 

Reporter- 

News-e  . 

443,380  191,702 

Reporter- 

News-S  . .  -  - 

149,968  2.<08 

m&e  sold  in  combination. 

Austin 

American 

Statesman-meS 

556,276  158,254 

m&e  sold  in  combination. 

Beaumont 

Enterprise  m  .. 

209,406  313,829 

Journal-e  . 

209,406  313.829 

Enterprlse-S  . . . 

100,925  12,709 

m&e  sold  in  combination. 

BIq  Spring 

Herald-eS  _ 

157,948  41,650 

Cuero 

Record-e  . 

49.280  7,000 

Record-S  . 

53,570  5.000 

Denton 

Record- 

Chronicle-eS. 

306,404 

Galveston 

New$-m  . 

72,678  92,853 

Tribune-e  . 

72,678  92,853 

News  S . 

4,158 

Garland 

News-eS  . 

188,160  8,015 

Greenville 

Herald-Banner-e 

88,340  19,376 

Herald-Banner-S 

123,760 

La  redo 

Ttmes-eS  . 

100,856  28,460 

Lubbock 


NINTH  IN  THE  NATION  . . . 


ROP  COLOR 

*12  Months,  ltd  ...  In  th«  Evening  and  Sunday  Plaid 


ECONOMICAL  COMBINATION  RATES 


EVCNINC  AND  SUNDAY 


Saturation  Circulation  Coverace  ol  607-761 


THE  COLUMBUS  DISPATCH 
and  THE  CITIZEN-JOURNAL 


Represented  Nationally  by:  Florida  and  Caribbean  Area 

O’MARA  &  ORMSBEE,  Inc.  I  hal.  Herman  associates  inc. 


Local  t 

Avalanche- 

Journal-meS  725.648 
m&e  sold  in  combination. 
Marshall 
News 

Messenger-e  87,500 
News 

Messenger-S  19,796 
Midland 
Reoorter- 

Telegram-e..  970,291 
Reoorter- 

Telegram-S..  484  242 
Odessa 

American-eS  . .  34,579 

Palestine 

Herald-Press-eS  30,002 
Port  Arthur 

News  eS  .  437,710 

San  Angelo 
Standard- 

times-me  ...  300,888 
Standard- 

TImes-S_  ....  146,818 
mie  sold  in  combination. 
Temple 

Telegram-m  . .  149,604 
Texarkana 
Gazette  & 

News-me  ..  129,934 
Gazette-S  .....  78,400 

m&e  sold  in  combination. 
Tyler 

Telegraph  & 

Courier- 

Times-me  ...  335,468 
Courier-Times- 
Telegraph-S. .  190,974 

m&e  sold  in  combination. 
Vernon 

Record-eS  _  50,960 

Waco 

News-Tribune-m  252,280 
TImes-Herald  e  252,280 
Tribune- 

Herald-S  ...  I66,*04 
m&e  sold  in  combination. 
Wichita  Falls 
Time$&  Record. 

News-meS  ...  562,716 
m&e  sold  in  combination. 


185,080 


UTAH 


Ogden 

Standard- 

Examiner-eS 


312,652 

VERMONT 


Burlington 
Free  Press- m 
St.  Johnsburg 
Caledonian- 
Record -e 


92,554 


VIRGINIA 

Bristol 

Herald-Courier 
&  Virginia  T“n- 
nessean-meS  100,352 
m&e  sold  in  combination. 
Charlottesville 
Progress-e  ....  302,016 
Covington 

Virginian-e  ...  20.062 

Fredericksburg 
Free  Lance- 

Star-e  .  187,628 

Harrisonburg 
News-Record-m  96,439 
Staunton 

Leader-e  .  64,596 

NewsLeader-S  15,120 

WASHINGTON 


136,199 


Aberdeen 
World-e 
Bellingham 

Herald-e  .  170  912 

Herald-S  .  8,543 

Bremerton 

Sun-e_ .  455,896 

Centralla-Chehalls 
Chronicle-e  ...  122.052 
Everett 

Herald-e  .  730,310 

Longview-Kelso 

News-e  .  582  722 

Moses  Lake 
Columbia-Basin 
Herald-e  ....  98.000 

Olympia 

Olympian-eS  . .  33,038 

Pasco-Kennewick-Richland 
Tri-City 
Herald-e 
Tri-City 
Herald-S 
Vancouver 


Walla  Walla 
Union- 
Bulletin-m 
Union- 
Bulletin-e 
Union- 
Bulletin-S 


Wenatchee 


Local  t 

Yakima 

Herald-m  .  468,055 

Republic-e  ....  493,395 

Herald-S  .  125,790 

m&e  sold  in  combination. 


128.928 

128.928 
7.045 


Beckley 

Post-Herald  & 

133,570 

Raleigh 
Register-me. . 

45,206 

21,576 

7.140 

Post-Herald  & 

Raleigh 
Register-S  .. 

76,625 

1 1 .429 

m&e  sold  in  combination. 

24  806 

Bluefield 

Telegraph-m  .. 
Sunset  News 

164,317 

22,803 

119,239 

Observer-e  . . 

164,317 

23,803 

Telegraph-S  . . . 

37,413 

114.802 

m&e  sold  in  combination. 

Huntington 

Herald* 

4,620 

Dispatch-m. . 

160,625 

145,596 

75,026 

Adverti$er-e  ... 
Herald- 

160.625 

145,596 

Adverti$er-S. . 

30,657 

5,710 

m&e  sold  in  combination. 

45,766 

Morgantown 

Dominion-News 

5.978 

&  Po$t-me  .. 

57,456 

13,272 

m&e  sold  in  combination. 

Parkersburg 

News-m  . 

105,798 

42,238 

84,126 

Sentinel-e  _ 

103,334 

42,238 

News-S  . 

16,134 

8,624 

m&e  sold  in  combination. 

Wheeling 

Inteliigencer-m 

News* 

244  594 

75,505 

72.990 

Register-e  .. 
News- 

239,911 

75,505 

Regi$ter-S  .. 

71.204 

23,912 

72,990 

m&e  sold  in  combination. 

15.829 

WISCONSIN 

Appleton-Neenah* 

Menasha 

24.696 

Post-Crescent-e 

Beloit 

919,366 

169,120 

News-e  . 

Fond  du  Lac 

296,068 

23,478 

Commonwealth 

178,816 

Reporter-e  . . 
Green  Bay 

72,828 

29,708 

Press- 

Gazette-e  ... 

390,936 

157,612 

Janesville 

160,878 

Gazette-e  . 

Kenosha 

12,172 

2,256 

13,790 

News-e  . 

La  Crosse 

177,240 

86.464 

Tribune-e  . 

Tribune-S  . 

371,504 

81,564 

65,966 

1,232 

Madison 

Wisconsin  State 

Journal-m  ... 

352,816 

208.664 

36,820 

Capital  Times-e 
Wisconsin  State 

352,816 

208,664 

Journel-S  _ 

112,112 

3,440 

m&e  sold  in  combination. 

13,754 

Marinette 

Eagle*Star*e  .. 
Marshfield 

75.628 

2.002 

News-Herald-e 

Oshkosh 

24,060 

6.000 

6,832 

Northwestern*e. 

Racine 

.  243.265 

32,404 

2,450 

Journal- 

Times-e  . 

194,407 

69,730 

2,646 

Bulletin-S  . 

Sheboygan 

91,672 

Press-e  . 

Stevens  Point 

334,488 

40,250 

60.151 

Journal-e  . 

Wausau 

63,882 

4  844 

Record- 

121,769 

Herald-e  ... 

310,030 

46.723 

Wisconsin  Rapids 

Tribune-e  . 

230,079 

5.000 

51,282 

WYOMING 

43,182 

Laramie 

Boomerang-m. . 

10,000 

5,000 

113,057 

Boomerang-S  . 
Rawlins 

4,000 

86.730 

.  14,560 

5,000 

Sheridan 

.  29,876 

24,806 

16,720 

Worland 

Northern 

5,963 

Wyoming 
News-m  ... 

.  41,398 

4,000 

...  920.549 

120,791 

CANADA 

ALBERTA 

...  152,929 

12,936 

Caloary 

Albertan-m 

..1.479.786 

92,260 

.  181,954 

161  030 

Herald-e  . 

Edmonton 

270,785 

156,246 

Joumel-e  .... 

239.433 

338.402 

...  152.124 

79,534 

Lethbridge 

...  152,124 

Herald-e  .... 

.  72,380 

106,452 

79,534 

Medicine  Hat 

...  128.408 

News-e  . 

Red  Deer 

.  257,325 

82,750 

combination. 

Advocate-e  . . . 

.  28,519 

41,972 

...  465,052 

42,766 

{Continued 

on  page  119) 
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(Continued  from  page  118) 

Local  National 

BRITISH  COLUMBIA 

Kelowna  _  „ 

Courier-e  .  34,576  10,905 

Nanaimo 

Free  Press  e  ..  88,447  21,906 

Nelson 

News-m  .  15,393  11,600 

Penticton 

Herald  e  .  40,786  9,406 

Trail 

Times  e  .  9,142  13,202 

Vancouver 

Provincem  164,315  443,625 

Sun-e  .  364,716  440,185 

Victoria 

Colonist-mS  ..  89,504  268,206 

Times-e  .  89,504  268,206 

m&e  sold  in  combination, 

MANITOBA 

Winnipeg 

Free  Press  e  ..  349,169  426,453 

Tribune-e  .  247,998  437,098 

NEW  BRUNSWICK 

Fredericton 

Gleanere  ....  199,470  63,560 

Moncton 
Times  & 

Transcript  me  243,535  134,594 

m&e  sold  in  combination. 

NEWFOUNDLAND 

St.  John's 

Telegram-e  ...  200,900  204.813 

NOVA  SCOTIA 

Halifax 

Chronicle- 

Herald-m  ...  502,511  291,636 

Mail-Stare  ....  648,623  291.636 

m&e  sold  in  combination. 

New  Glasgow 

News-e  .  26.453  7,200 

Sydney 
Cape  Breton 

Post-e  .  2ll,8SO  175,229 


Local  hi 
ONTARIO 

Barrie 

Examiner  e  _  67,069 

Brantford 

bpositor-e  ....  354,438 
Chatham 

News-e  .  157,560 

Galt 

Reporter-e  ...  101,422 
Guelph 

Mercury-e  _  84,942 

Hamilton 

Spectator-e  ...  257,596 
Kingston 
Whig- 

Standard  e..  80,529 

Kirkland  Lake 
Northern  News  e  46  788 
Kitchener-Waterloo 

Record-e  .  416.791 

London 

Free  Press-me  755.798 

m&e  sold  in  combination. 
Niagara  Falls 

Review  e  .  133,966 

North  Bay 

Nugget-e  .  117,035 

Orillia 
Packet  & 

Timese  .  112,054 

Ottawa 

Citizen-e  .  3B6,044 

Journal-e  .  347.592 

Le  Droit-c  _  100,693 

Owen  Sound 
Sun-Times-e  ..  43,372 

Peterborough 

Examlner-e  _  122,110 

Port  Arthur 
News 

Chronicle-e. .  177,065 

St.  Catharines 
Standard-e  ...  610.749 
St.  Thomas 

Times-Journal-e  78,031 
Saulte  Ste.  Marie 

Star  e  .  262,100 

Sarnia 

Observer-e  ...  196,770 
Stratford 

Beacon-Herald  e  105,708 
Sudbury 

Stare  .  156,458 

Timmins 

Press-e  .  48,736 

Welland-Port  Colborne 
Trlbune-e  .  110,195 


Local  National 
PRINCE  EDWARD  ISLAND 


96.385 

Charlottetown 

Guardian*m  .. 

49,817 

90,896 

238,924 

49.817 

90.896 

m&e  sold  in  combinat  on. 

144.206 

QUEBEC 

130.906 

75,320 

Montreal 

Le  Oevoir-m  ... 
Quebec 

19,200 

127,140 

Chronicle* 

622,525 

Telegraph-e. . 

34,830 

131,153 

Sherbrooke 

Record-e  . 

10,120 

161,578 

240,368 

La  Tribune-e  .• 
TroisRivieres 

137,246 

302,189 

125,779 

Le  Nauvelllste  e 

117,583 

291.433 

353,425 

SASKATCHEWAN 

Moose  Jaw 

548,748 

TimeS'Herald  e 

11,744 

48,173 

Pre-(]ur\’e<l  Color 

Montreal 
Montreal’s  weekly  Le  Petit 
Journal  in  its  edition  of  March 
18  used  pre-curved  engravings 
for  color  illustrations.  National- 
Standard  Photo- Engraving  Inc. 
of  Montreal  acquired  in  1961 
the  exclusive  rights  to  the  ROP 
trichrome  process  in  Canada 
from  Regan  Industries  of  Cali¬ 
fornia. 


40  Canada  Dailies 
Offer  Full  Color 

Toronto 

Eighty-two  of  the  95  newspa¬ 
pers  that  are  members  of  the 
Canadian  Daily  Newspaper 
Publishers  Association  are 
equipped  to  handle  color — 40  of 
them  full  color. 

The  trend  toward  full  color, 
the  CDNPA  notes,  is  evident  in 
the  light  of  the  fact  that  four 
year.4  ago  only  21  Canadian 
dailies  carried  three  colors  and 
black,  and  eight  years  ago  only 
eight  Canadian  dailies  carried 
full  color. 

Following  figures  show 
growth  of  color  in  Canadian 
dailies: 

Total  Color 

Year  No.  Dailies  Linage 

1957  66  16,152,729 

1958  64  19,798,253 

1959  64  23,563,806 

1960  62  23,199,579 

1961  62  25,621,216 


Taylor  Awanl 

Friends  of  the  late  Henry  N. 
Taylor  have  established  an 
award  at  the  Graduate  School 
of  Journalism  at  Columbia  Uni¬ 
versity  in  memory  of  the  young 
reporter  who  was  killed  in  the 
Congo  in  September,  1960. 


!).('.  (rurden  Guide 

Washington 
The  Washington  Star  put  a 
new  edition  of  its  Garden  Book 
on  .sale  at  the  National  Capital 
Flower  Show  this  week.  The 
book  is  written  by  Garden  Edi¬ 
tor  Wilbur  H.  Youngman. 


THE  TULSA  WORLD  AND  THE  TULSA  TRIBUNE 
MEDAL  AWARD  WINNERS  FOR 

IN  THE  SOUTHWEST  COLOR  COMPETITION  BY  THE  TDNA!* 


FAST  FACTS  ABOUT  THE  MAGIC  EMPIRE 


Population 
Families  .  . 

Buying  Income 
Retail  Soles 
Food  Soles  .  . 

Automotive  Soles 


.  ..  1,454,000 

442,000 
$2,317,417,000 
$1,564,470,000 
$378,764,000 
.  $317,305,000 


Furn.  &  Appli . $62,728,000 

SM  Survey  o/  Buying  Power,  1961 


The  TULSA  WORLD 


MORNING  •  SUNDAY 
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Winning  awards  is  not  our  business,  but  excellent  color 
reproduction  is!  Moke  use  of  COLOR,  seven  days  o 
week  in  the  Tulso  World  ond  Tulso  Tribune  to  get  your 
shore  of  business  from  442,000  families  who  spend  more 
than  $2  Billion  annually  for  products  and  services.  Get 
the  morket  ond  color  focts  from  a  Bronhom  man,  or 
write  direct  to  Tulso. 

‘Texas  Dally  Newspaper  Association 
Represented  Notionolly  by  The  Branham  Company 


TULSA  TRIBUNE 


•  EVENING 


JOl  R>\LlS>f  EDLCATIOIN 

1-Day  Issue  Replaced 
By  Anatomy  Projects 


“The  Anatomy  of  a  News¬ 
paper”  might  be  the  term  used 
to  describe  the  type  of  study  and 
evaluation  which  14  newspapers 
— 13  in  Iowa,  one  in  Minnesota 
— underwent  during  the  fall  of 
1961  at  the  hands  of  seven 
students  at  the  Univ'ersity  of 
Iowa  School  of  Journalism. 

Their  work,  in  the  form  of  a 
term  project  in  the  class  Com¬ 
munity  Journalism,  brought  to 
about  two  dozen  the  number  of 
such  studies  which  students  have 
conducted  since  the  program  was 
established.  According  to  Lester 
G.  Benz,  assistant  professor  of 
journalism  and  head  of  the  com¬ 
munity  journalism  sequence,  the 
assignments  “give  the  students 
the  opportunity  to  investigate 
thoroughly  the  operations  of  a 
newspaper,  and  to  study  its 
relationship  to  the  community.” 

Some  Findings  Lnfavoruble 

Aside  from  a.  good  deal  of 
factual  information  which  they 
obtain  from  the  newspaper  pub¬ 
lishers  and  others  whom  they 
interview,  the  students  also 
make  their  own  evaluations. 
Their  findings  are  not  always 
100%  favorable. 

Each  of  the  seven  students 
enrolled  in  the  class  in  the  fall 
semester,  1961,  studied  two 
newspapers,  one  of  “small”  cir¬ 
culation,  the  other  of  “large” 
circulation.  At  the  outset,  the 
students  are  given  opportunity 
to  choose  the  newspaper (s)  they 
want  to  study.  Prof.  Benz  writes 
the  publishers  of  all  the  papers, 
outlines  the  nature  of  the  study, 
and  asks  if  they’d  be  willing  to 
participate.  He  has  never  had  a 
publisher  turn  him  down. 

Each  publisher  is  asked  to 
send,  by  mail,  at  least  four  con¬ 
secutive  issues  of  the  paper.  The 
students  have  to  read  those 
papers  thoroughly.  They  com¬ 
pare  news  to  advertising  linage, 
study  the  way  news  stories  are 
handled,  get  an  idea  of  what  the 
editorials  deal  with,  study  the 
typography  and  layout — so  that 
by  the  time  they  visit  the  news¬ 
paper  plant,  they  have  a  fairly 
grood  idea  of  what  that  news¬ 
paper  is  like.” 

Each  student  arranges  with 
“his”  newspaper  to  spend  a  day 
on  the  scene. 

Some  students,  in  their 
studies,  include  maps  of  the 
newspapers’  market  areas, 
sketches  of  the  physical  arrange¬ 
ment  of  front  and  back  shops. 


pictures  of  the  staffs,  and  clip¬ 
pings  of  advertisements,  news 
.stories,  and  editorials  to  docu¬ 
ment  their  findings. 

The  project  replaces  the  prac¬ 
tice  of  a  week-long  “field  trip” 
which  brought  all  the  students 
in  the  class  to  one  newspaper 
where  their  work  involv’ed  put¬ 
ting  out  one  issue. 

Newspapers  which  were  in¬ 
cluded  in  the  study  in  1961 
included  the  IFc.st  Branch  Times, 
Grinnell  Herald-Register,  Keota 
Eagle,  Washington  Evening 
Journal,  Gladbrook-Tama  North¬ 
ern,  Cedar  Valley  Daily  Times 
(Vinton),  West  Liberty  Index, 
Tipton  Conservative,  She  field 
Press,  Belle  Plains  Union, 
Williamsburg  Journal-Tribune, 
Anamosa  Journal,  Algona  Upper 
Des  Moines,  and  Jackson 
(Minn.)  County  Pilot. 

m 

.\pril  15  Deadline 
For  Science  Fellowships 

Columbia  University’s  Gradu¬ 
ate  School  of  Journalism  is 
receiving  applications  for  fellow¬ 
ships  in  its  Advanced  Science 
Writing  Program,  now  in  its 
fourth  year.  April  15  has  been 
set  as  a  deadline  for  filing  for 
the  eight  fellowships  for  the 
1962-63  academic  year.  Informa¬ 
tion  may  be  obtained  from  the 
Director  of  Advanced  Programs, 
Graduate  School  of  Journalism, 
Columbia  University,  New  York 
27,  N.  Y. 

Under  the  program  selected 
young  reporters  and  writers  are 
able  to  spend  an  academic  year 
at  the  University  on  fellowships 
that  cover  their  tuition  and  up  to 
$4,400  for  travel  and  living 
expenses. 

• 

Emlowetl  Professor 

Stanford,  Calif. 

Dr.  Wilbur  Schramm,  director 
of  the  Institute  for  Communica¬ 
tion  Research  at  Stanford  Uni¬ 
versity,  has  been  honored  with 
the  Janet  M.  Peck  endowed 
professorship  in  international 
communication. 

Memorial  to  Prof 

Missoula,  Mont. 

Friends  of  the  late  Professor 
Olaf  J.  Bue  are  establishing  a 
memorial  award  for  an  outstand¬ 
ing  reporting  job  by  an  under¬ 
graduate  in  the  Montana  State 
University  School  of  Journalism. 


CHALK  LINE — Frank  Miller  Jr.,  editorial  cartoonist  for  the  Des  Moines 
Register  and  Tribune,  tells  a  Sigma  Delta  Chi  forum  in  Kansas  City: 
"The  day  you  write  to  please  everybody,  you  no  longer  are  in  journalism. 
You  are  in  show  business."  Miller's  father  is  a  retired  Kansas  City 
Star  artist. 


AMONG  those  present  was 
Charles  I.  Blood,  Kansas  City  Star 
columnist  who  is  completing  78 
years  on  the  Star  staff. 

Graduate  ami  Research 
Jobs  Open  for  25 

Iowa  City,  Iowa 
During  the  1962-63  academic 
year,  approximately  25  assist- 
antship  appointments  will  be 
available  at  the  University  of 
low’a  School  of  Journalism. 
Generally,  these  assistantships 
are  classified  as  (1)  half-time, 
which  carry  a  stipend  of  $1,260 
to  $2,000  per  academic  year  or 
(2)  more  commonly,  quarter¬ 
time,  $630  to  $1,000  per  academic 
year.  Appointments  to  most  of 
them  may  also  be  made  for  the 
1962  and  1963  summer  sessions. 

Two  kinds  of  assistantships 
in  Journalism  are  offered  at 
Iowa:  (1)  Research  assistants 
will  have  responsibility  in  such 
activities  as  audience  and  con¬ 
sumer  studies,  investigations  of 
media  content,  analyses  of  inter- 
national  communications,  and 


Missouri. 


.surv’eys  of  the  operations  of 
mass  communications  agencies. 

(2)  Graduate  assistants  will 
not  actually  conduct  classes,  but 
will  be  closely  associated  with 
classroom  teaching  and  with 
laboratories  devoted  to  report¬ 
ing,  copyreading  and  editing, 
photography,  television,  maga¬ 
zine  production,  typography, 
advertising,  the  Iowa  Publisher, 
the  Daily  Iowan,  and  radio  sta¬ 
tions  wsui  and  KSUi. 

• 

Flags  Are  Showing 
.411  .4rouiul  Town 

Clean,  N.  Y. 

Speaking  of  color,  the  Olean 
Times  Herald  editorialized  that 
everyone  in  town  should  display 
the  American  Flag  on  national 
holidays,  then  offered  a  flag  kit 
for  $3.  Over  the  counter  and 
through  carrier  boys  the  sales 
ran  to  3,330  flags  in  two  weeks, 
reports  Circulation  Manager 
Edward  J.  Lynch. 
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iPlus  Average 

I  San  Juan,  P.R. 

Headers  of  the  San  Juan  Star 
I  are  of  high  status  in  occupation 
i  and  education,  a  sun'ey  of  the 
15,000  -  circulation  English- 
language  newspaper  shows. 

More  than  tw'o-thirds  of  its 
readers  are  professionals  and 
administrators  and  70  percent 
of  the  male  heads  of  families 

I  reading  the  newspaper  said  they 
attend^  college. 

The  surv’ey,  based  on  1,140 
out  of  3,505  questionnaires  re¬ 
turned  from  about  7,000  sub¬ 
scribers,  was  analyzed  by  the 
Business  Research  Center  of  the 
University  of  Puerto  Rico  for 
the  Star  Publishing  Corpora¬ 
tion. 

“The  study  shows  that  Star 
•  readers  are  of  considerably 

■  higher  caliber  than  the  average 
reader  of  new.spapers,”  said 
William  J.  Dor\’illier,  editor  and 
publisher  of  the  Star. 

He  noted  that  the  average 
I  family  getting  the  newspaper  is 
active  in  the  .social  life  of  the 
;  community  (63  percent  of  male 
I  heads  of  family  belong  to  one 
4  or  more  organizations,  50  per- 
'  cent  of  female  heads  of  family 
j  belong  to  one  or  more  organ- 
I  izations). 

The  survey,  also  noted  that 
the  possessions  and  purchases 
reflect  the  occupational  and 
]  social  positions  of  the  Star 
1  readership: 

55  percent  own  their  own 
home;  83  percent  of  the  house¬ 
holds  own  a  car  (of  the  car 
owners,  32  percent  own  two  or 
more,  on  a  par  with  U.S.  main¬ 
land  multi-car  owning  house- 
I  holds). 

In  general,  their  possession 
of  appliances  is  well  above 
j  normal  for  Puerto  Rico,  the 
I  sun'ey  showed. 

*  Mr.  Don’illier  explained  the 
unusually  high  return  of  ques¬ 
tionnaires  from  readers  could 
!  be  attributed  partly  to  a  25  cent 
bonus  paid  each  carrier  boy  for 
each  returned  reply. 

The  study  also  showed  that 
61  percent  of  the  male  heads 
j  of  families  traveled  outside  of 
j  Puerto  Rico  during  the  past 
;  year,  that  both  English  and 
Spanish  is  spoken  and  read  in 
most  households,  that  the  aver¬ 
age  family  is  large  (a  median 
1  of  4.6  persons),  and  that  they 
j  spend  an  average  of  $44  weekly 
^  for  groceries — well  above  the 
average  for  the  island’s  popula¬ 
tion. 

In  a  statement  accompany¬ 


ing  the  sur\'ey,  Mr.  Dorvillier 
said  “an  important  revelation 
.  .  .  is  the  high  percentage,  60, 
of  the  Star  families  that  are 
Puerto  Rican.” 

“This  is  a  strong  indication,” 
he  said,  “that  the  rapid  increase 
in  circulation  will  continue  be¬ 
cause  of  the  large  untapped 
market  of  Puerto  Rican  faniilies 
who  now  read  English  and  those 
who  are  learning  English.” 

"The  outlook  for  the  Star  in 
1962  is  very  favorable,”  said 
the  annual  report  of  Cowles 
Magazines  and  Broadcasting 
Inc.,  of  which  Gardner  Cowles 
is  president.  Cowles  owns  93.2% 
of  the  Star’s  stock. 

The  Star,  only  English-lan¬ 
guage  daily  of  Puerto  Rico,  be¬ 
gan  on  Nov.  1,  1959.  It  now  has 
its  own  printing  equipment  and 
in  the  past  year  enjoyed  a  55% 
boost  in  advertising  revenue. 


Gains  of  50 
Years  Told 
By  Editor 

Ventura,  Calif. 

American  newspapers  have 
improved  greatly  over  the  past 
half-century,  Roy  Pinkerton  de¬ 
clares  in  a  new  book  of  limited 
circulation,  “The  Country  Star: 
My  Buena  Ventura.” 

This  upgrading  has  been  as¬ 
sisted  by  the  trend  toward 
monopolies,  in  the  opinion  of  the 
founder  of  the  Ventura  County 
Star  which  has  developed  into 
Ventura  County  Star-Free 
Press.  The  surviving  paper  is 
able  to  provide  an  expanded 
.service  for  its  readers  that  two 


competing  newspapers  were  not 
able  to  supply,  Mr.  Pinkerton 
says. 

Besides,  he  writes,  the  sober¬ 
ing  responsibility  that  comes 
with  publishing  in  a  monopoly 
situation  has  generally  made  the 
papers  more  fair  and  tolerant. 

Mrs.  Pinkerton's  Chapter 

Mr.  Pinkerton  started  his 
County  Star  here  in  1925  against 
a  field  of  two  established  dailies. 
John  P.  Scripps  became  partner 
in  the  publication  and  from  that 
association  developed  the  John 
P.  Scripps  Newspapers  of  six 
dailies  and  a  semiweekly. 

The  117-page  book  by  the  man 
who  retir^  as  editor  for  the 
newspaper  group  in  January, 
1961,  is  devoted  chiefly  to  this 
area.  One  chapter  was  written 
by  Mrs.  Pinkerton,  reporter  in 
the  daily’s  early  days. 


I^HOTON 

WILL  REDUCE  YOUR 
COMPOSING  ROOM 
COSTS! 

Here’s  Why.  .  . 


Photon  Sets  I  vpe  Photographically  No  type  to  wear  out.  no  sizeable 
investments  in  seliloin  used  fonts.  I’hoton  gives  you  letter-perleet  copy 
time  after  time. 

Photon  Requires  Only  One  Operator  Ihe  I’hoton  keyboard  enables 
one  ofierator  to  «‘ompose  the  most  I'omplex  «'opy  without  leaving  his  seat. 
Kinger-tip  controls  enable  him  to  mix  type  laces  and  sizes  instantly. 

Photon  Offers  Kxceptional  Type-Face  Versatility  A  single  I’hoton 

matrix  ilisc  eontains  sixteen  complete  'kt-idiaraeter  alphabets,  each  ol 
which  can  be  instantiv  reproduced  in  at  least  twelve  sizes.  Ihe  I’hoton 
operator  commands  more  than  IT.IMH)  characters  from  a  single  keyboardi 

Photon  (Computes  Automatically  A  built-in  computer  automatically 
justifies  each  line  of  copy,  regardless  of  type  sizes  or  mixes.  No  need  for 
elaborate  conversion  charts  or  tedious  calculations.  I’hoton  does  it 
automatically. 

Photon  Gan  Rc  lapc-fcd  I’hoton  units  are  available  that  will  accept 
either  \1onotv|H*  or  ri'S  tape  and  produce  lully  justified  copy  at  the 
rate  of  ten  characters  }»er  second! 


PHOTON 


58  Charles  Street 
Cambridge,  Mass 
UNiversity  4-8400 


Photon  photoset  in  the  Clarendon  Modern  and  Bodoni  families 
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PROMOTION 

Memo:  Save  This  E&P 
In  Color  Ad  Idea  File 


By  (ieorge  ill 

Tlie  sheer  weight  of  this  edi¬ 
tion  is  pretty  good  proof  that 
newspapers  are  interested  in 
promoting  their  color  capabili¬ 
ties. 

By  leafing  through  the  ad 
pages  you’ll  discov'er  an  inter¬ 
esting  variety  of  bright  and 
sprite  approaches  to  the  color 
sales  story.  Ads  like  these,  com- 
bintnl  with  a  regular  program  of 
tearsheet  mailings  to  a<lvertisers 
and  agencies,  constitute  the 
major  effort  of  backing  up  the 
ad  sales  staff  and  national 
representative  for  many  papers. 

And  a  look  at  the  ever-upward 
line  on  the  linage  chart  indicates 
that  the  combination  is  a  good 
one. 

Mur(‘  Editorial  I 

The  .stepped-up  use  of  (nlitorial 
color  during  the  pa.st  year  has 
also  providetl  some  interesting 
tearsheets  to  demonstrate  to 
advertisers  that  newspapers  are 
doing  a  good  job  of  color  repro¬ 
duction. 

An  excellent  example  was  the 
(xlition  of  the  Washington  Post 
published  the  day  the  nation’s 
capital  welcometl  astronaut  John 
Glenn.  The  four-section  edition 
included  12  color  news  photos. 
Four  of  the  color  shots  were 
produced  on  a  crash  basis  in  five 
and  a  half  hours.  Three  other 
cuts  of  Glenn  and  his  space 
achievement  were  made  in 
advance  into  a  full  color  picture 
page.  Other  color  pix  in  the  edi¬ 
tion  featured  fashion  photos  in 
the  Women’s  section,  and  a  fea¬ 
ture  photo  on  the  local  news 
section’s  first  page. 

Promotion  manager  Frank 
McArdle  took  advantage  of  the 
colorful  package  by  ordering  an 
overrun  of  the  edition  for  mail¬ 
ing  to  advertisers  and  agencies, 
along  with  a  letter  from  adver¬ 
tising  manager  Jack  Sacks.  The 
letter  called  attention  to  the 
record  number  of  color  pictures. 

To  get  some  extra  milage  out 
of  the  news  photos,  McArdle 
utilized  two  of  the  85-screen 
engravings  made  on  the  Post’s 
Vario  Klischograph  electronic 
engraving  machine  in  the  paper’s 
ad  in  this  color  issue.  The  cuts 
used  in  the  Post  ad  on  page  53 
are  the  actual  ones  used  in  the 
February  27  issue  of  the  Wash¬ 
ington  Post. 

“We  figured  that  the  75-line 
engravings  would  stand  out 


among  the  usual  100-screen  cuts 
in  E&P,’’  said  McArdle. 

The  St.  Petersburg  (Fla.) 
Times,  ahso  capitalize<l  on  the 
orbital  flight  by  using  a  news 
l)hoto  in  its  color  issue  ad. 

Copy  Angles 

Copy  emphasis  in  the  adver¬ 
tising  promotion  for  color  falls 
into  four  basic  groups.  Volume 
of  color  .seemed  to  be  the  signifi¬ 
cant  factor  in  most  cases.  The 
IhtUas  Mornmg  News,  Buffalo 
Evening  News,  Ft.  Worth  Star- 
Telegram,  Houston  Chronicle, 
Dallas  Times-Hernld,  Boston 
(Holte  and  San  Diego  Union  and 
Tribune  all  based  their  ad  copy 
on  color  linage  achievement, 
growth  or  leadership. 

Tlie  Chicago  Tribune,  the 
Dailg  Oklahoman  and  Times  and 
tlie  New  Orleans  Times-Pica- 
ijune  and  States-ltem  all  empha¬ 
sized  the  awards  earned  for  out¬ 
standing  reproduction  of  color, 
or  for  the  creative  use  of  color 
by  tlieir  adv'ertisers.  The  Chicago 
Tribune's  spread  reproduces 
four  award-winning  ads  from 
Rurny  Brothers,  Chicago  bakery, 
in  four  colors. 

The  drama  and  impact  of  color 
are  pointed  out  in  the  adver¬ 
tising  of  the  Phoenix  Republic 
and  Gazette  and  the  Indianapolis 
Star  and  News,  and  done  with 
excellent  use  of  color,  incident¬ 
ally. 

High  Keadersliip  Score 

The  Milwaukee  Journal,  a 
pioneer  in  the  color  field,  used 
their  ad  space  to  tell  of  the  sen¬ 
sationally  high  Starch  reader- 
ship  score  achieved  by  a  Knorr 
soup  ad,  in  lx)th  rop  and  hi-fi 
color. 

If  your  newspaper  is  pro¬ 
moting  color,  or  planning  to 
launch  a  color  promotion  cam¬ 
paign,  be  sure  to  save  this  edi¬ 
tion  of  E&P.  It’s  packed  with 
colorful,  clever,  compelling  pro¬ 
motion  ideas. 

If  there  are  any  weaknesses 
at  all,  it  is  the  peculiar  idea 
of  promoting  color  advertising, 
by  running  copy  in  black-and- 
white.  But  we  guess  that’s  the 
way  the  budget  bounces. 

*  *  * 

SERUTAN  ?  ?  ?— The  Phila¬ 
delphia  Daily  News  is  publish¬ 
ing  a  series  of  five  full-page 
promotion  ads  on  the  theme, 
“You  don’t  have  to  Ik-  under  35 


to  read  the  Daily  News.”  Illus¬ 
trations  are  human  interest 
photos  of  senior  citizens.  The 
ads  are  running  in  the  News 
and  tlie  Inquirer. 

«  «  « 

CAPITAL  MARKET— A  new 
jirinted  .sales  presentation,  pro- 
<luce<l  by  the  Washington  Star, 
u.ses  dramatic  use  of  color,  art 
and  photography  to  accent  the 
character  of  the  nation’s  capital 
as  a  quality  market,  as  relating 
to  growth,  population,  income 
and  sales.  Produced  by  the  pro¬ 
motion  department,  the  booklet 
is  available  to  mtxlia  buyers. 

*  *  * 

BEER  AND  ALE— The  Dela¬ 
ware  Valley’s  beer  drinking  and 
buying  habits,  with  the  listings 
of  beer  and  ales  by  brand  name 
and  their  popularity  at  licensees 
and  distributors,  has  been 
revealed  in  the  Philadelphia 
Inquirer’s  12th  Annual  Beer  and 
Ale  Survey.  The  survey,  con- 
ductetl  by  Research,  Inc.,  covers 
476  licensees  and  184  distribu¬ 
tors.  The  findings  reveal  that 
the  typical  distributor  stocks  19 
brands  of  beer;  the  typical  licen¬ 
see,  eight.  More  than  nine  out  of 
ten  customers  ask  for  a  specific 
brand  by  name  when  ordering 
from  a  distributor  for  home  con- 
.sumption;  and  about  70%  of  all 
beer  and  ale  orders  from  the 
distributor  are  placed  by  women. 
*  *  « 

PLAN  FOR  MAY— The  May 
“Retail  Planning  Worksheet” 
maihKl  to  advertisers  by  the 
Milwaukee  Sentinel,  suggests 
special  promotions  in  news¬ 
papers  for  Mothers  Day  and 
Memorial  Day. 

*  ♦  » 

WEST  VS.  EAST— That’s  the 
title  of  a  new  market  brochure 
issutxl  by  the  Terre  Haute  (Ind.) 
Tribune-Star.  Ft-atured  is  a 
large  jnap  of  the  market  area, 
and  photos  of  the  area’s  expand¬ 
ing  industries  and  retail  center. 
*  ♦  ♦ 

BURIED — A  direct  mail  piece 
from  the  New  York  Times, 
“How  the  Buried  Treasure  Was 
Found,”  presents  a  testimonial 
letter  from  Lennen  &  Newell 
advertising  agency  for  its  client, 
Kikkoman  International.  The  ad, 
published  in  the  Times’  Sunday 
magazine,  carried  an  offer  for 
free  recipes,  buried  in  8-point 
italics  at  the  end  of  the  ad.  The 
letter,  reproduced  in  the  folder, 
tells  that  the  ad  drew  over  2,000 
replies,  out-producing  the  east¬ 
ern  e<lition  of  a  national  maga¬ 
zine. 

*  #  * 

BIRDS — The  two  two-color, 
red-breasted  birds  that  graced 
the  promotion  ads  for  E&P’s 
Color  Issue  flew  South.  They 
turned  up  in  a  promotion  ad  for 
the  Wilmington  (Del.)  News- 
Journal’s  Garden  Pages. 


BIG  MARKET— The  Pierre 
(S.  D.)  State  News  has  mailed 
out  a  flyer  describing  its  mar¬ 
ket  as  a  13-county  area.  Copy  on** 
the  circular  overprints  a  bleed 
photo  of  what  looks  like  endless 
grazing  land,  populated  with  a 
herd  of  cattle,  and  the  usual 
cowboy.  The  State  News  is  a 
tabloid  size  offset  daily. 

«  «  « 

WIRE  STORY— The  Chicago 
Tribune  utilized  a  new  version 
of  the  familiar  Jumbo-Gram  or 
fake  telegram  in  its  recent  pro¬ 
motion  of  the  1962  Spring  Festi¬ 
val  of  Homes.  The  Trib  sent 
Chicago  area  builders  a  simu¬ 
lated  news  story,  offset  on  yellow 
paper,  and  reproduced  from  the 
all-cap  type  of  a  Teletype 
printer.  An  attached  promotion 
memo  was  headlined:  “Hot  off 
the  wire!” 

*  «  * 

PROMOTION  PEOPLE 

The  following  changes  in  the 
promotion  department  of  the 
Wall  Street  Journal  have  l)een 
announced  by  Francis  X.  Tim¬ 
mons,  Research  and  Promotion 
Director: 

JAMES  P.  BURKE,  in  charge 
of  merchandising  for  the  past 
two  years,  has  been  named 
research  manager. 

ROBERT  P.  PETTEGREW 
has  replaced  Mr.  Burke  in  the 
merchandising  position. 

WILLIAM  J.  LANE  has 
joined  the  department  as  assist¬ 
ant  to  the  director.  He  was 
formerly  with  United  Press 
International  in  Boston. 

DENNIS  MORAN  remains 
Assistant  to  Mr.  Timmons, 
whose  department  has  assumed 
advertising  promotion  responsi¬ 
bility  for  the  National  Observer. 

• 

.\d  ‘Hot-Spot’  Vet 
Ends  Sun  Duties 

Vancouver,  B.  C. 

Jack  Greer,  who  has  served 
the  Vancouver  Sun  in  the  “hot¬ 
spot”  post  of  advertising  page 
makeup  man  for  the  past  43 
years,  has  retired.  He  is  a  52- 
year  veteran  of  that  newspaper. 

The  makeup  job,  as  he  defines 
it,  is  to  satisfy  advertising  and 
editorial  departments  to  the  best 
of  one’s  ability.  He  is  a  firm 
believer  in  the  pyramid  style. 

“This  insures  the  best  looking 
paper.  It  provides  open  pages 
and  allows  the  reader  to 
encounter  editorial  material 
first.  He  reads  his  way  into 
advertising,”  Mr.  Greer  explains. 

Advertising  men  he  had 
trained  wore  mortarboards  at 
the  retirement  dinner  honoring 
Mr.  Greer  in  token  of  their  roles 
as  graduates  of  “the  Greer 
School  of  Advertising  Makeup.” 
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th<ir  supplementary  weeklies 
(See  E&P  table,  March  24, 
Using  the  dailies  alone 
the  individual  rates  add  up  to 
95c  and  are  pulled  down  to  .779 
witli  the  discounts. 

(paining  Cirrulalion 

Likewise  gaining  circulation 
is  the  Los  Angeles  County  4- 
Star  Group,  with  the  last  quoted 
AR(-  circulation  aggregating 
158,123  evenings.  Papers  are 
the  Pomona  Progress  Bulletin 
(32.213-e)  (31,186-S) ;  San  Fer¬ 
nando  Valley  Times  Today  (46,- 
637-e) ;  San  Gabriel  Valley 
Tribune  (48,000-e)  (48,890-S) ; 
and  Santa  Monica  Outlook  (28,- 
573-e) .  Discounts  from  the  group 
rate  of  93c  range  from  8%  for 
100  to  4,999  lines  to  20%  for 
80,000  lines  or  more.  The  group 
is  represented  by  Newspaper 
Associates  (Scolaro,  Meeker  & 
Scott)  and  is  actively  capital¬ 
izing  on  the  death  of  the  Mirror 
and  merger  of  the  Hearst  LA 
dailies.  Latest  promotion  sings 
the  gay  song  that  the  LA  sub¬ 
urban  market  is  growing  10 
times  as  fast  as  the  city  zone. 


Also  serving  the  LA  suburbs 
and  enjoying  the  circulation  up¬ 
surge  are  the  Pasadena  Inde¬ 
pendent  Star  News  with  circula¬ 
tion  currently  estimated  at 
72,000  and  the  Long  Beach  In¬ 
dependent  Press-Telegram,  168,- 
000,  both  owned  by  the  Ridders, 
and  lK)th  approached  many  times 
to  Ik*  part  of  a  group.  They  are 
consideroil  by  the  management 
too  strong,  however,  in  them¬ 
selves.  The  Pasadena  tlaily  is 
sold  in  combination  with  its  own 
weekly’  with  .5r),000  free  circula¬ 
tion  sold  at  9c  over  the  regular 
rate. 

In  a  similar  situation  is  the 
Hollywood  Citizen-News,  repre¬ 
sented  by  Story,  Brooks  &  Fin¬ 
ley,  which  recently  purchased 
and  merged  the  Beverly  Hills 
paper.  It  now  publishes  45,000 
net  paid  circulation  daily  and 
offers  21  community  weeklies 
each  Thursday  with  an  aggre¬ 
gate  free  circulation  of  495,670 
and  a  group  discount  that  scales 
down  from  $1.05  to  89c. 

One  ill  lllinoiK 

Dating  liack  to  the  1940’s  and 
considered  a  very  successful 
combination  is  the  Copley 
Northern  Illinois  Group.  It  is 
made  up  of  the  Aurora  Beacon- 
News  (.30,514) ;  Elgin  Courier- 


News  (24,088) ;  ana  Joliet  Her¬ 
ald-News  (35,024).  As  is  CLAN, 
it  is  represented  nationally  by 
Nelson  Roberts  &  Associates. 

Presently  the  combination  rate 
is  .52*/4c.  As  of  June  1,  however, 
this  will  be  increased  to  56c. 
This  new  rate  will  still  repre¬ 
sent  a  substantial  discount,  since 
the  three  papers  will  sell  after 
June  individually  at  22c  Aurora; 
20c  (Elgin);  and  23c  (Joliet). 
This  adds  up  to  6.5c  a  line,  a 
saving  of  9c. 

Although  the  area  served  lies 
about  10  miles  west  of  Chicago, 
Harold  Lasser.sohn,  New  York 
sales  manager  of  NR&A, 
described  it  as  “not  suburban.” 

“The  area  forms  an  arc  45 
miles  long  that  is  an  entity  in 
itself  as  to  size,  retail  sales, 
wholesale  and  chain  store  out¬ 
lets,”  he  said. 

PillNburgli  ArranBeiiieiit 

In  contra.st  to  these  New  York, 
Illinois  and  California  groups, 
each  under  one  ownership,  is 
the  Pittsburgh  Metropolitan 
Area  Markets  (PMAM),  a 
group  of  three  papers,  namely: 
Beaver  County  Times  (29,630) ; 
McKeesport  Daily  News  (.37,- 
234) ;  and  New  Kensington- 
Tarentum  Dispatch-News  (34,- 
073).  The  group  rate  is  .54c,  a 


10%  discount. 

The  representative  firm  of 
Bottinelli-Kimball,  Inc.,  put 
PMAM  together  in  late  1960, 
after  they  had  first  .studied  the 
idea  of  starting  a  state  group 
in  Kentucky  in  1959. 

Charles  Bottinelli,  president, 
C.  Norton  Grubb,  vicepresident, 
and  Lawrence  Stewart,  vice- 
president  and  manager  of  the 
firm’s  Pittsburgh  branch,  sold 
the  throe  publishers  on  the  idea 
of  combining  after  a  long  period 
of  study  of  the  market.  News¬ 
paper  officials  involved  are 
Michael  Pennock,  general  man¬ 
ager,  Times;  W.  D.  Mansfield, 
publisher.  Daily  News;  and 
Eugene  Simon,  publisher,  Dis¬ 
patch-News. 

The  three  cities  are  the  largest 
among  Pittsburgh’s  suburbs 
with  a  combined  population  of 
565,098.  The  Beaver  County 
Times,  17  miles  away,  is  further- 
est  from  the  metropolitan  center. 
In  addition  to  the  electronic 
media,  the  three  were  getting 
stiff  competition  from  the  Pitts¬ 
burgh  dailies. 

“Newspapers  were  fighting 
among  themselves  throughout 
the  country  and  were  losing 
busine.ss  to  television,  radio  and 

(Continued  on  next  page) 
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maffazines,”  Mr.  Bottinelli  said. 
“Something  had  to  be  done  to 
make  it  easy  to  buy  newspapers. 
Furthermore,  the  newspapers 
had  to  have  big  enough  markets 
and  circulation  to  talk  about  in 
competition  with  t\'  specially, 
and  also  radio  and  the  regional 
editions  of  magazines.” 

Mr.  Bottinelli  said  that 
PMAM,  the  Kentucky  Group, 
and  the  Penn  Group,  a  hori¬ 
zontal  combination  of  34  Penn¬ 
sylvania  dailies,  which  the  firm 
also  helped  to  organize,  are  all 
contributing  toward  a  solution 
to  the  plight  of  the  newspapers. 

Interest  Policy-Makers 

“It  is  no  panacea,”  he  cau¬ 
tioned,  “but  combinations  do  get 
us  into  the  important  policy¬ 
makers  among  advertisers  and 
agencies,  and  the  market  areas 
and  discounts  offered  are 
proving  attractive  to  a  growing 
number  of  advertisers.  This  is 
true  with  the  Penn  and  Ken¬ 
tucky  groups  as  well  as  with 
PMAM.  The  first  requisite  of  a 
successful  group  is  to  have  each 
paper  strong  and  well  pub¬ 
lished. 

With  special  reference  to  his 
suburban  group,  Mr.  Bottinelli 
said  the  firm  has,  since  April 
1961,  made  about  200  presenta¬ 
tions  to  important  agencies  and 
national  advertisers.  Among 
national  advertisers  using  the 
combination  as  a  result  are  the 
food  products  of  V.  La  Rosa  & 
Sons;  Red  L  Frozen  Foods; 
Lever  Brothers,  for  Silver  Dust ; 
Salada  Tea;  King  Edward 
Cigars;  and  Anacin  of  American 
Home  Products. 

He  quoted  from  a  letter 
received  from  the  product  mar¬ 
keting  manager  of  a  large 
national  advertiser: 

New  Media  Pattern 

“We  have  been  studying  very 
carefully  this  suburban  versus 
metropolitan  coverage  with 
respect  to  radio  as  well  as  news¬ 
papers,  and  we  have  found  some 
rather  interesting  patterns 
developing.  It  now  appears  that 
there  is  a  changing  media  prob¬ 
lem  in  some  of  our  metropolitan 
areas  so  that  it  is  no  longer  a 
simple  matter  of  buying  the 
major  radio  stations  or  the 
major  newspapers  in  an  area. 
Very  often,  a  much  better  cover¬ 
age  pattern  can  be  established 
with  ‘surrounding’  the  market 
instead  of  going  right  to  the 
heart.” 

In  selling  PMAM,  Bottinelli- 
Kimball  generally  includes  the 
Pittsburgh  Press  in  its  sales 
story.  At  the  same  time,  positive 


points  of  the  suburban  market 
are  emphasized,  thus: 

“The  Pittsburgh  suburbs  pop¬ 
ulation  increased  9%  while  the 
Central  City  decreased  11% 
(1960  Census).  .  .  .  Sales  Man¬ 
agement’s  survey  of  buying 
power  report  shows  that  the 
Pittsburgh  suburbs  account  for 
63.9%  of  metro  area  sales  while 
Pittsburgh  (Central  City)  has 
only  36.1%. 

“In  1960,  the  PMAM  news- 
jiapers  carried  about  4,500,000 
lines  of  local  food  advertising. 
This  was  double  the  combined 
volume  of  both  Pittsburgh 
papers.  In  1961  PMAM  figures 
are  substantially  higher.” 

As  a  case  history  of  the  depth 
of  penetration  of  PMAM  papers 
a  test  conducted  by  a  food  store 
chain  is  cited.  A  full  page  was 
run  in  the  Pittsburgh  news¬ 
papers  and  in  one  of  the  PMAM 
papers,  the  Tarentum  Valley 
Daily  News,  for  a  new  super¬ 
market  located  in  the  Brecken- 
ridge  section.  A  total  of  1,956 
coupons  were  redeemed  at  the 
store.  Of  these,  1,614  coupons 
were  from  the  Valley  Daily 
News.” 

Eiiicient  Spare  Buy 

Having  success  with  such  sub¬ 
urban  groups  as  PM-\M  and  the 
Westchester-Rockland  group  is 
V.  LaRosa  &  Sons.  Vincent  S. 
La  Rosa,  president  of  the  food 
products  firm,  told  a  recent  meet¬ 
ing  of  the  Association  of 
National  Advertisers  that  sub¬ 
urban  and  other  community 
newspaper  combinations  “give 
us  an  efficient  space  buy  for  the 
type  of  coverage  we  are  after.” 
(E&P,  Dec.  16,  1961). 

In  helping  to  organize  the 
three  groups  the  firm  represents 
— PMAM,  Penn  Group,  and  Ken¬ 
tucky  Group — Mr.  Bottinelli  said 
the  point  that  appealed  most  to 
publishers  was  that  in  a  group 
each  individual  newspaper  re¬ 
ceives  identical,  full  representa¬ 
tion.  For  these  groups  the  firm 
of  W.  R.  Grubb  &  Associates, 
Westport,  Conn.,  and  New  York, 
has  been  retained  both  for  pr 
and  placement  of  advertising. 

Pennsylvania  is  presently  the 
most  organized  of  all  states  as 
far  as  newspaper  groups  are 
concerned. 

Made  up  of  34  small  and 
large  papers  that  are  scattered 
throughout  the  state  in  different 
types  of  communities,  the  Penn 
Group  is  billed  as  “mass  news¬ 
paper  coverage  in  depth  with 
agency  and  client  convenience 
and  cost  efficiency.”  In  addition 
to  one  order-one  bill,  advertisers 
using  the  group  get  27%  dis¬ 
counts,  covering  an  area  with  a 
total  population  of  2,020,452. 

Hometown  Rale  Coes  Up 

Organized  long  before  the 


other  two  in  Pennsylvania  is  the  groups  are  those  of  Texas  and  i 
Western  Pennsylvania  Home-  (Georgia,  both  represented  by  the 
town  Dailies  that  recently  Branham  Company,  and  l>oth 
appointed  Burke,  Kuipers  &  gaining  linage.  In  last  \v  < 
Mahoney  as  its  sole  national  tabulation  the  San  Antonio  , 
representative.  Previously  the  (Tex.)  Express-News  in¬ 

different  papers  had  their  own  advertently  omitted  from  the 
reps.  In  the  group  are  the  Texas  group. 

Beaver  Falls  New  Brighton  Representative  of  the  com- 

News-Tribune,  Broumsville  Tele-  bined  market  sales  approac  h  as 
graph,  Butler  Eagle,  Greensburg  opposed  to  the  package  rate 
Tribune-Review,  Jeannette  group  is  the  Interstate  Major 
News-Dispatch,  New  Castle  Market,  served  by  Shannon  & 
News,  New  Kensington  Taran-  Associates. 
turn  Daily  Dispatch  Valley  “IMM  was  never  designt-d  as 

News,  and  Washington  Observ-  u,  ‘group’  and  is  definitely  not 
t  r  &  Reporter.  Effective  April  1  in  that  category,”  Campbell 
this  group  is  raising  its  com-  Irv’ing,  Atlanta  manager  of  - 
bined  rate  from  95c  to  99c  a  Shannon  Associates,  told  E&P.  * 
line.  “It  is,  in  fact,  a  single  market 

C.  Frederic  Volkert,  general  that  is  served  by  four  independ- 
manager  of  the  group  and  ®nt  newspapers.” 

also  a  Pittsburgh  agency  execu-  (;e.»rBia-Flopida 

tive,  told  E&P  that  national  and  * 

regional  ads  were  up  about  25%  In  the  market  are  17  counties 
in  1961  over  1960  and  38%  in  in  Southwest  Georgia  and  North- 
1960  over  1959.  Last  year’s  west  Florida.  This  market  is 
national  linage  represented  a  serv’ed  by  the  Tallahassee  Demo- 
gross  of  about  $90,000  he  said,  crat,  Valdosta  Daily  Times, 
Mr.  Volkert  prefers  what  he  Thomasville  Times- Enterprise 
calls  the  “tightly  bound  pack-  and  the  Moultrie  Observer.  The 
age”  as  opposed  to  the  philoso-  cities  are  about  35  to  40  miles 
phy  of  area  selling  advocated  apart  and  form  a  geographical  i 
by  some.  He  noted  that  in  the  triangular  pattern  in  the  center  ! 
area  vs.  the  group  package  of  the  17  counties, 
plan  “the  Individual  newspaper  .-The  area  is  not  only  homo¬ 
does  not  automatically  enjoy  the  preneous  in  a  geographical  sense, 
collective  strength  of  the  whole.  also  in  general  market 

“A  newspaper  may  be  ma-  character,”  Mr.  Irving  said.  “It 
neuvered  off  a  schedule,  just  as  jg  neither  wholly  urban  nor  j 
readily  as  maneuvered  on  one,  ’  rural,  but  represents  a  good  i 
he  said.  balance  and  diversification.  Each 

“To  enjoy  advantages  of  the  gf  the  four  cities  is  the  econ- 
package  concept  vnthout  sacri-  omic,  governmental  and  cultural 
fice  of  individual  identity  may  center  for  their  respective  trade 
not  seem  possible,  yet  the  West-  areas  ” 

ern  Pennsylvania  group  has  ^he  one-order-one- bill -one- 
found  the  way.  ^  ^ 

Tie-Ins  Increase  total  circulation  of  49,253  daily. 

Mr.  Irv'ing  said  that  there  is  no 
Mr.  Volkert  has  a  growing  file  present  plan  to  offer  any  dis- 
o  testimonial  letters  from  re-  count 

gional  and  national  advertising  newspapers  cover 

executives.  An  official  of  H  J.  49^^  households; 

Heinz  Company  complimented  71%  gf  the  four  home  counties; 

,  ,  .  ...  and  84.8%  of  the  city  zone. 

“The  number  and  size  of  tie-  .  ... 

ins  from  local  retailers  in  each  Comparing  with  other  me<ha, 
of  your  newspapers  was  most  I”®  combined  circulation 

impressive,”  he  wrote.  three  top  consumer  maga- 

.  .  zines  delivers  only  15%  cover- 

Another  Pennsylvania  news-  ^  ^  concluded, 

paper  group  is  called  the  Mighty 

Midland  Market.  Made  up  of  six  ‘While  tv  penetration  of  the 
PM  papers — Clearfield  Progress  ^.rea  is  given  as  62%,  this  is 
(13,712);  DuBois  Courier-Ex-  never  explained  as  being  pene- 
press  (8,684) ;  Huntington-Mt.  tration  of  tv  households.  The  tv 
Union  News  (10,440) ;  Lewis-  penetration  of  total  households 
town  Sentinel  (13,417) ;  State  is  31%  as  compared  to  49%  of 
College  Center  Times  (12,285)  the  four  newspapers, 
and  Sunbury  Daily  Item  (20,  “The  market  is  split  between 
495) — the  group  rate  is  49c  a  two  television  stations,  and  part 
line.  It  is  represented  by  the  of  the  market  by  a  third  outlet 
Julius  Mathews  Special  Agency.  Two  of  the  three  stations  are 
The  Piedmont  PM  Group,  actually  located  outside  the  mar- 
made  up  of  Charlotte,  N.  C.  ket  area.  Only  one  station  is 
suburban  newspapers,  showed  a  local. 

national  linage  gain  of  10%%,  “In  order  for  an  advertiser  to, 
in  1961  over  1960,  according  to  obtain  signal  coverage  of  the 
Wayne  Sellers,  president.  total  households  with  radio  it  is 

Among  two  strongest  state  necessary  to  buy  28  stations.” 
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YOU  CAN  BUY  COPPER  METALS  FOR  “PIN  MONEY 


Those  straight  silk  pins  shown 
above  retail  at  9  for  a  j)enny.  They 
are  made  of  solid  brass,  cop|)er's 
most  |M>pnlar  alloy.  Why  soeheap. 
even  with  niekel  plating?  In  the 
first  place,  the  metal  cost  [jcr  unit 
is  insignificant.  And  secondly, 
brass  is  such  a  workable  metal 


them  are  made  of  brass  is  that  no 
other  metal  at  any  price  provides 
ail  the  high-s|K‘ed  t<M>ling,  fab¬ 
ricating,  and  finishing  ipialities 
that  make  rustpr<H»f  brass  such 
an  ee«>noniieal  metal  •  *aSlt2A 


that  these  pins  can  he  kniK-ked 
out  on  automatic  machines  faster 
than  you  can  eoiint  them.  The 
same  holds  true  for  billions  of 
fasteners  used  annually  hv  indus¬ 
try —  rivets,  eyelets,  grommets, 
terminals,  screw  clips,  nuts.sfieeial 
stampings.  The  reason  so  many  of 


AnacondA 


(IRCLLATION 


Small  Papers  Fear 
P.O.  Rate  Increase 


Washington 
Interest  in  the  postal  rate  in¬ 
crease  bill  before  the  Senate 
Post  OflRce  and  Civil  Sendee 
Committee  brought  out  the  full 
committee  for  an  8:15  a.m.  hear¬ 
ing  March  25. 

With  the  Senate  holding 
morning  sessions  the  usual  10:30 
a.m.  hearing  time  had  to  be 
pushed  ahead  to  permit  the 
scheduled  appearance  of  repre- 
.sentatives  of  small  town  news¬ 


papers. 

.lust  as  the  larger  daily  pa¬ 
pers  had  done  at  the  previous 
hearing,  the  National  Editorial 
.Association  and  five  state  press 
groups  denounced  the  propose<l 
one-cent  surcharge  on  second 
cla.s.s  mail. 

They  were  supporteil  in  this 
by  Committee  Chairman  Olin  D. 
.Johnston  (D-S.C.)  who  said  the 
increase  should  be  based  on  ad¬ 
vertising  content. 

“I  want  to  do  anything  I  can 
to  help  the  country  newspaper,” 
he  declared. 

Bernard  E.  Esters,  Houlton, 
Maine,  publisher  of  the  weekly 
Pioneer  Times  and  chairman  of 
the  legislative  committee  of 
NEA,  said  the  proposed  sur¬ 
charge  would  have  a  devastat¬ 
ing  impact  on  community  papers 
without  making  any  sizeable 
contribution  toward  solving  the 
financial  problems  of  the  Post 
Office  Department.” 


Average  Boost  ll  t% 


pers,  he  said,  are  located  on 
county  lines  and  thus  do  not  re¬ 
ceive  substantial  benefits  from 
free-in-county  mailing.  In  a  poll 
of  Wisconsin  weeklies  and  semi¬ 
weeklies,  the  vote  was  130  to  4 
in  favor  of  abolishing  the  free- 
in-county  privilege. 

-After  reading  the  statement 
from  the  Oklahoma  group,  Sen¬ 
ator  Monroney  said  these  news¬ 
papers  are  “tired  of  being  ac¬ 
cused  of  being  freeloaders.”  Re¬ 
ferring  to  free-in-county  as  an 
“archaic  remnant  of  the  old 
days”  he  said  these  newspapers 
should  be  commended  for  being 
willing  to  give  up  a  100-year-old 
privilege. 


Asks  Zone  Extension 


Mr.  Esters  said  the  average 
l)ostal  cost  increase  for  the  5,500 
weeklies  and  570  dailies  affiliated 
with  NEA  would  be  114  percent. 
The  expected  added  revenue  to 
the  Post  Office,  he  said,  would 
not  be  realized  because  of  the 
death  of  newspapers  which  could 
not  absorb  the  increase  and  be¬ 
cause  other  methods  of  delivery 
would  be  substituted. 


NEA,  while  not  taking  a  stand 
on  the  withdrawal  of  the  privi¬ 
lege,  recommended  that  if  it 
were  eliminated  the  per  pound 
rate  accorded  in-county  mailing 
he  extended  to  mailings  within 
50  miles  of  the  town  of  publi¬ 
cation — the  old  Zone  One  con¬ 
cept. 

“Free-in-county  has  never 
been  a  subsidy  of  newspapers,” 
Mr.  Esters  said.  “The  free  part,” 
he  went  on,  “has  always  applied 
to  the  subscriber  and  not  to  the 
publisher.  ...  It  was  established 
to  keep  a  printer  in  the  news¬ 
paper  business,  not  to  keep  a 
newspaper  publisher  in  the 
printing  business.” 

Postma.ster  General  J.  Edward 
Day,  in  testimony  before  the 
Committee  earlier  this  month, 
found  fault  with  a  proposed  ex- 
ten.sion  of  the  privilege  which 
would  make  it  available  to  pa- 
jiers  printed  outside  the  county 
of  publication.  It  was  his  thought 
that  this  would  enable  large 
lirinting  companies  in  metropoli¬ 
tan  areas  to  take  over  printing 
of  hometown  newspapers  and 
thus  be  harmful  to  the  small 


boro  (Ky.)  Daily  News  and  rep¬ 
resentative  of  the  Kentucky 
Press  Association.  Henry  said 
postage  costs  per  year  per  sub¬ 
scriber  had  gone  up  on  his  paper 
from  80  cents  in  1951  to  $1.56 
in  1961.  Under  the  proposed  rate 
increase,  he  said,  the  figure 
would  jump  to  $4.68.  The  extra 
cost,  he  said,  would  be  about 
half  of  the  paper’s  profit. 

G.  Richard  Dew,  general  man¬ 
ager  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association, 
told  the  committee  that  House 
members  had  not  understood  the 
effect  the  proposed  increase 
would  have  on  non-metropolitan 
newspapers.  The  surcharge  pro¬ 
visions,  he  said,  “has  not  been 
given  full  and  proper  consider¬ 
ation.” 

Ralph  E.  Fisher,  publisher  of 
the  Moorefield  Examiner,  and 
Phil  Foumey,  editor-manager  of 
the  Ravenswood  News,  repre¬ 
sented  the  West  Virginia  Press 
Association.  Mr.  Fisher  said 
there  is  a  “fixed  ceiling”  on  the 
income  possible  to  a  country 
newspaper.  Hundreds  of  country 
newspapers,  he  said  have  been 
squeezed  out  in  trying  to  meet 
rising  costs. 

Sympathizing  with  the  plight 
of  the  papers.  Senator  Monroney 
said  that  local  merchants  must 
have  a  local  advertising  media. 

“If  the  newspaper  dies,”  he 
said,  “the  community  withers.” 


Times-Mirror 


Floritia  Shopper 
Now  Weekly  Paper 


ConsoRdation 


Bringing  Gains 


Los  Angei.es 
Earnings  and  revenues  of  the 
Times-Mirror  Company  recorded 
all  time  highs  in  1961,  Norman 
Chandler,  chairman  and  presi¬ 
dent,  announced  this  week  in 
the  annual  report. 

Consolidated  net  profits  were 
$5,476,822,  or  $1.30  a  share 
compared  with  $4,617,628,  or  ■ 
$1.10  per  share  after  adjusting  " 
for  a  4%  stock  dividend  paid 
in  Januarj’,  1961. 

Consolidated  revenue  was 
$126,374,499  compared  with 
$112,560,118  in  1960.  Part  of 
the  increase  came  from  three 
acquisitions  during  the  year  — 
The  Cardoza  Bookbinding  Com¬ 
pany,  The  H.  M.  Gousha  Com¬ 
pany  and  Jeppesen  &  Co. 

In  the  Newspaper  Division, 
profits  for  1962  will  show  a  de¬ 
cided  dip  in  the  early  months 
due  to  the  extraordinary  con¬ 
ditions  and  expenses  resulting 
from  consolidation  of  the  Los 
Angeles  Mirror  into  the  Los 
Angeles  Times  on  Jan.  8,  1962, 
Otis  Chandler,  publisher,  re¬ 
ported. 


Newspaper  Rt'venues 


Lake  Wales,  Fla. 

A  shopper  published  for  High¬ 
lands  County  for  over  a  year  has 
been  converted  into  a  weekly 
newspaper  under  the  name,  the 
Highlands  Herald.  Its  main  office 
is  in  Avon  Park,  but  it  Mnll  soon 
open  another  office  in  Sebring. 

The  new  paper  is  published  by 
the  Highlander  Publishing  Co., 
Inc.,  which  also  publishes  the 
Lake  Wales  Highlander  and  the 
Tampa  News  on  a  new  rotary 
offset  press. 

Circulation  of  the  Highlands 
Herald  is  7,500  on  a  controlled 
basis.  Robert  O.  Lodmell  is  presi¬ 
dent  of  the  publishing  firm. 


Newspaper  Division  revenues 
were  $78,452,209  in  1961,  com¬ 
pared  with  $73,666,026  in  1960. 

Circulation  of  the  Times  has 
gained  more  than  200,000  daily 
since  the  January’  consolidation, 
he  said.  Current  daily  circula¬ 
tion  is  over  750,000  and  Sunday 
is  more  than  1,100,000. 


The  Times  classified  advertis¬ 
ing  rates  were  raised  on  March 
5.  Retail  and  national  advertis¬ 
ing  rates  will  be  increased  on 
April  1.  The  increases  average 
approximately  25  percent  in  the 
daily  editions  and  10  percent  on 
Sunday. 

The  Times  has  experienced 
substantial  total  advertising 
gains  since  the  consolidation. 
Gains  have  exceeded  2,000,000 


-A  disavowal  of  free-in-county 
mail  was  voiced  by  the  repre¬ 
sentative  of  the  Wisconsin  State 
Press  .Association  and  similar 
sentiment  was  included  in  a 
letter  from  the  Oklahoma  Press 
-Association  which  was  read  into 
the  record  by  Senator  A.  S. 
(Mike)  Monroney  (D-Okla.). 

William  E.  Branen,  co-pub¬ 
lisher  of  the  Burlington  (Wis.) 
Standard  Press,  advocated  elimi¬ 
nation  of  the  free-in-county 
privilege  because  “it  is  discrimi¬ 
natory  in  that  a  newspaper’s 
postal  rates  are  set  according  to 
its  geographical  location  in  a 
county.”  Many  weekly  newspa- 
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town  printer. 

Printing  Centers  Favored 

Exception  was  taken  to  the 
Postmaster  General’s  stand  by 
Theodore  A.  Serrill,  executive 
vicepresident  of  NEA,  who  said 
there  are  about  600  printing 
centers  throughout  the  country 
who  specialize  in  printing  news¬ 
papers. 

“They  can  do  it  cheaper,”  he 
said,  “and  we  want  to  keep  it 
that  way.” 

Also  appearing  to  request 
major  changes  in  the  pending 
postal  rate  bill  was  Maurice  K. 
Henry,  publisher  of  the  Middles- 


Shannon  Promotes  Fey 

Fred  F.  Fey,  Cleveland  office 
manager  for  Shannon  &  Associ¬ 
ates,  Inc.,  for  the  past  nine 
years,  has  been  elects  a  vice- 
president  of  the  company.  He 
will  continue  to  cover  the  state 
of  Ohio. 

• 

Daily  Going  Offset 

Pauls  Valley,  Okla. 

Ken  Reid  and  Ed  Burchfield, 
co-publishers,  have  decided  to 
convert  the  Pauls  Valley  Daily 
Democrat  to  an  offset  daily  in 
the  Fall. 


lines  in  the  first  two  months  and 
continued  linage  increases  are 
anticipated  throughout  the  rest 
of  the  year. 

• 

‘Sub’  Tax  Void 

Montgomery,  Ala. 

Circuit  Judge  Walter  B.  Jones 
has  ruled  that  the  New  York 
Times  is  not  liable  for  payment 
of  the  three  percent  state  use 
tax  on  its  subscription  sales  in 
Alabama.  The  Times  had  con¬ 
tested  a  $11,736  assessment  on 
the  ground  its  subscription 
transactions  are  not  handled  in 
Alabama. 
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CLASSIFIED  CLINIC 


—fColor  Auto 
44  Cars  in 
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Ky  Daniel  L.  Lionel 

(lassified  Ad^rrtisinK  Director,  New  York  IN>»tt 


When  color  comes  to  the  class¬ 
ified  iiages  it  performs  the  same 
magic  it  does  run-of-paper. 

Even  in  classifie<l  where  ad¬ 
vertising  budgets  are  under¬ 
standably  slimmer,  advertisers 
equate  their  expenditure  for 
color  with  its  dramatic  response 
.  .  .  and  they  frequently  con¬ 
clude,  as  does  Don  Mealy,  gen¬ 
eral  sales  manager  of  Hicks 
Chevrolet,  in  Washington,  D.  C. 
that  they  can’t  afford  not  to  use 
color  in  classified  advertising. 

“Response  to  our  recent  black 
and  red  color  ad  in  the  Washing¬ 
ton  Post  was  excellent,”  he  says. 
“We  sold  44  automobiles  and 
did  $110,000  worth  of  business 
in  a  12-hour  period.” 

The  Post  carried  four  color 
automotive  ads  in  two  special 
automotive  sections  in  February. 
A  number  of  Washington  dealers 
use  color  on  a  regular  basis. 

Allan  Jack  Lewis  Inc.  of 
Washington,  advertising  agency 
for  Ourisman  Chevrolet,  has 
placed  13  color  ads  in  the  classi¬ 
fied  section  of  the  Post  so  far 
this  year  (through  March  22). 
Mr.  I^wis  of  the  advertising 
firm  i-eports  that  Ourisman 
showed  a  309J  increase  in  sales 
over  the  same  period  in  1961. 

The  same  advertising  agency 
ran  two  color  ads  in  the  Post 
in  Februarj’  for  Cranson  Ram¬ 
bler  of  Bethesda,  Md.  Cranson 
Rambler  reported  a  609f  in¬ 
crease  in  sales  for  the  month 
over  Febi-uary  of  last  year. 

Lee  D.  Butler,  president  of 
Lee  D.  Butler,  Inc.,  the  largest 
Lincoln-Mercury-Comet  dealer 
in  Washington,  reports  “sub¬ 
stantial  sales  increases  as  a  re¬ 
sult  of  7  color  ads  that  ran  re¬ 


cently  in  the  Post  classified 
sections.” 

In  New  York,  the  Brooklyn 
Union  Gas  Company  blasted 
forth  with  a  double  truck  in 
color  in  the  Real  Estate  section 
of  the  New  York  Post  on  March 
30. 

Using  blue,  symbolizing  the 
clean  flame  of  its  “All  Gas” 
homes,  the  large  utility  has  es¬ 
tablished  a  regular  color  adver¬ 
tising  program  to  w’hich  it  ties 
in  with  local  builders  whose 
homes  feature  gas  heating  and 
appliances.  The  Brooklyn 
Union’s  colorful  banner  head¬ 
ings  ser\’e  as  an  umbrella  over 
builders’  advertising  which  runs 
on  the  pages  in  a  cooperative 
effort. 

“We  like  the  color  in  our 
newspaper  advertising  pro¬ 
gram,”  comments  F.  H.  J.  Rider, 
the  company’s  director  of  ad¬ 
vertising  and  public  relations, 
“because  it  carries  out  the  Blue 
Star  Home  Program  sponsore<l 
nationally  by  the  American  Gas 
Association  far  more  effectively 
than  black  and  white.  Our 
builder  friends  like  it  too  lie- 
cause  it  attracts  broad  reader 
traffic  to  our  cooperative  adver¬ 
tising.” 

«  *  * 

Telephone  Imuge 

There’s  an  18-year-old  lass, 
Harriet  Kidd  (cute  Scottish  red¬ 
head)  who  has  handled  the  em¬ 
ployment  classification  on  the 
Passaic  (Clifton,  N.  J.)  Herald 
News  since  the  lieginning  of  her 
newspaper  career  in  August, 
1961. 

In  the  inter\ening  jieriod,  ac¬ 
cording  to  her  boss,  CAM  John 
C.  Wilson,  she  apparently  has 


pieced  together  a  few  things 
about  human  nature  in  general 
and  about  classified  advertisers 
in  particular.  Specifically  she 
has  come  to  an  understanding  of 
the  image  which  the  customer, 
on  the  other  end  of  the  phone, 
has  of  the  ad  taker,  in  the  news¬ 
paper  office. 

Her  concept  was  expressed 
originally  in  a  unique  diagram 
which  John  Wilson  hopes  was 
accomplished  on  her  lunch  hour. 
It  shows  what  the  average  ad¬ 
vertiser  must  obviously  believe 
to  be  a  typical  classified  setup 
— with  the  girl  settled  comfort¬ 
ably  in  a  lounge  chair  .  .  .  with 
linos  nearby,  unlimited  years  of 
tear  sheets,  billing  and  credit 
information  at  her  finger  tips, 
and  a  panic  button  on  her  desk 
to  “stop  the  press”  in  order  to 
get  the  ad  in,  out  or  correct  at 
a  moment’s  notice. 

We’re  framing  our  copy  of 
this  delicious  diagram.  A  forth¬ 
right  note  to  Mr.  Wilson  might 
get  you  one  too! 

• 

Fashions  for  (Jiurity 

Pittsburgh 

A  crowd  of  770  jammed  the 
ballroom  of  the  Penn-Sheraton 
Hotel  for  a  Musical  Fashion 
Show  staged  by  the  Pittsburgh 
Press  and  the  Fashion  Group  of 
Pittsburgh.  The  show  was  staged 
by  the  California  Fashion  Crea¬ 
tors.  Proceeds  went  to  charity. 


Free  Rose  Bush 
Offer  in  Color 

Chicago 

Polk  Brothers,  largest  brand 
name  appliance  outlet  in  the 
world,  over  the  years  has  leaneil 
heavily  on  ROP  color  to  drama¬ 
tize  its  zany  promotions  keyed 
to  giving  away  .such  items  as 
bushels  of  apples,  crates  of 
oranges,  boxes  of  ice  cream 
bars,  seven-fiKit  replicas  of 
Santa  (flaus,  nine-foot  Christ¬ 
mas  trees  and  thousands  of  show 
tickets  (E&P,  March  26,  ’60, 
page  120). 

Now  Polk  Brothers,  headeil  by 
Sol  Polk,  who  was  named  “Ai>- 
pliance  Store  Brand  Name  Ri“- 
tailer  of  the  Year”  in  1961,  is 
running  52,000  lines  of  color  to 
tell  the  Chicago  area  about  free 
Jackson  and  Perkins  rose  bushes 
it’s  giving  away. 

The  full-page  one  color  and 
black  ads,  are  being  supple¬ 
mented  with  120,000  lines  of 
black  and  white  ads  in  metro- 
|H)litan  and  suburban  newspa- 
jiers. 

III  -Milner  (Company 

Jackson,  Miss. 

O.  A.  “Bo”  Robinson,  former 
publisher  of  the  State  Times,  has 
lieen  named  vicepresident  and  a 
director  of  Milner  Enterprises. 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There’s  no  taboo  on  timely  news— even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone  ....  State . 

Company . 

Mail  check  to 

Editor  &  Publisher 

850  THIRD  AYE.  NEW  YORK  22.  N.  Y. 

$6,50  a  year,  U.  S.  and  Canada — all  other  countries,  $I0M 
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Data  Machines  Spread 


Saving  Through  Plant 


rontfll.  ^Vorklo3(is  of  iit  ti4^6sbm*C 

other  employes  have  t)een  lipht-  ni  i  i  ” 

ened,  and  there  is  a  pood  pros-  *  Jubilee  Isftlie 
l)(*ct  that  a  few  of  these  may  not  Leesbi' 

Ihj  replacefl  when  normal  separa-  The  Dnilu  Commernai 


Leesbi'rg,  Fla.  ’  |  SI 

The  Daily  Commernai  expe<  t8  I 


tions  or  retirements  occur.  And  to  publish  a  special  edition 
if  you  place  a  dollar  value  on  May  27  commemoratinp  the  7f>th 


Substantial  savings  on  cleri-  in  operatinp  w'apes,  leaving  a  sen  ice  to  customers,  and  anniversary*  of  the  creation  of 

cal  operations  are  being  attained  net  saving  of  $1,3.31.18  a  month.  more,  better,  faster  and  more  Lake  County. 


by  newspapers  using  computers.  In  addition  to  this  .saving  we  information  to  man-  Publisher  W.  Paul  Brooks 

punched  card  equipment  and  have  additional  capacity  for  ‘‘^ement,  we  show  a  very  announced  that  Mr.  and  Mrs. 

other  high-speed  machinery,  and  more  data  processing  volume.  At  some  profit.  George  S.  Black  are  handling 

will  lead  to  their  widespread  use  last  count,  we  are  processing  by-product  of  the  circula-  the  advertising  layout  and  sales, 

in  editorial  and  production  data  for  over  150  procedures,  tion  accounting  procedure  at  the  and  that  Emmett  Peter  Jr.  is 
departments.  Our  future  plans  include  ulti-  Doanoke  Times  and  World-News  Jubilee  Edition  editor. 

Present  applications  and  mate  conversion  of  all  our  is  punched-card  labeling  system  The  Commercial  was  a  weekly 
future  possibilities  were  procesfiing  to  the  1401.”  carrier  and  dealer  bundles,  when  Lake  County  broke  away 

explored  at  the  third  Data  Proc-  The  Washington  Evening  the  process,  Arthur  from  Sumter  in  1887  to  become 


essing  Seminar  sponsored  by  the  .W.  which  will  get  delivery  of 

Institute  of  Newspaper  Con-  a  1401  in  May,  is  counting  on  it  machine  accounting  department.  Founded  in  18 <6,  the  Central 


trollers  and  Finance  Officers  and  to  take  many' accounting  opera-  said  it  has  saved  the  company  Florida  paper  ^ntinued  as  a 
International  Business  Machines  tions  out  of  night  shifts  and  one  full-time  employe  and  elim-  weekly  unti  1926.  It  liecame  a 
Corporation  recently  at  Endi-  weekends  and  accomplish  them  ^  5  morning  daily  briefly  dunng  the 

cott,  N.  Y.  Fifty  representa-  in  normal  working  hours.  addressing  Florida  land  Ixwm.  Reverting  to 


tives  of  newspapers  in  the  According  to  Edward  H.  Faw-  ‘‘n«>Pnient  to  replace  what  was  weekly  publication  in  1929  the 


United  States  and  Canada  sett,  controller  of  the  Star,  its  'voarmg  out.  It  has  also  “vir-  Commercial  a^in  b^an  d^y 
attended,  and  12  of  these  billing  of  4,000  carrier  bovs  will  dually  eliminated”  errors  in  operation  in  19o3  and  has  been 
reported  in  detail  on  their  data  be  reduced  from  13  hours  to  4.  changes.  published  since  that  time  as  an 

processing  operations.  and  newsstand  bills  will  be  “We  have  machine  accuracy  aftermwn  daily  each  Monday 

processed  and  printed  on  Tues- 


processing  operations. 

Harhine  for  Reporters 


Speaking  on  non-data  proces-  night 


processed  and  printed  on  Tues-  with  built-in  controls  in  up-  through  Friday  and  Sunday. 

lay  morning  instead  of  Mon-  dating  our  daily  changes.”  Mr.  , 

lav  night.  Cooper  said.  “We  can  readily  Jc»«*l  Tirkinail  Dies 


sing  applications.  Bill  Williams,  “Payroll  will  lie  only  another  label  draw  without 


manager  of  accounting,  Okla-  job  on  Mondays  instead  of  being 


billing  draw  on  the  collator.  We 


San  Francisco 
Joel  Y.  Tickman,  64,  former 


Iwma  City  Oklahoman  and  the  Monday  job,”  he  said.  accumulate  separate  totals  pity  pjitor  of  the  old  Los  .dnpc/ca 

Times,  revealed  that  his  com-  “Month-end  processing  of  adver-  comp  imentary  and  charge-  Yruis  who  retired  last  year  as 

pany’s  research  committee  is  tising  accounts  will  also  be  ame  papers  as  th^atels  are  run,  p^yipity  director.  Redwood 

working  on  a  method  whereby  a  improved.  The  statement  run  staggered  draw  for  a  g^pipp'  Association,  died  of  a 

reporter  will  type  his  story  on  will  require  four  and  a  half  to  particular  day  can  be  selected  hp^rt  attack  in  his  home  here 


a  machine  that  will  produce  the  five  hours,  instead  of  12  to  14,  with  a  flick  of  the  set-up  .switch  March  21.  His  news  career  l)egan 


usual  copy  and  also  a  perforated  as  at  present.  Trial  balance  — printing  a 
tape.  Editors’  corrections  would  runs,  agings,  statistics  and  vari-  desired  draw.” 
be  recorded  in  the  .same  way,  ous  other  card  processing  steps 


printing  and  adding  the  in  1918  with  the  Butte  (Mont.) 
sired  draw.”  Anaconda  Standard. 


producing  more  tape. 


will  be  accomplished  concur- 


“These  tapes  would  he  fed  rently.  or  in  much  improved 
through  a  machine  that  would  form.” 


insert  the  corrections  into  the 
original  copy  and  chop  the  data 
into  justifiable  lines,”  he 


Eliminating  Overtime 


Similar  expectations  were 


explained.  “These  stories — by  voiced  by  Edw*ard  Owens,  sys- 
this  time  coded  into  the  proper  terns  and  machine  accounting 
pages  of  the  paper  as  a  by-  manager,  Louisville  Courier- 


‘Profile’  Too  Laudatory, 
Lawyer  Up  for  Scolding 


Tallahassee  for  blowing  his  own  horn  then 
The  Florida  Bar  is  seeking  wouldn’t  every  lawyer  in  Florida 


product  of  a  parallel  computer  .Journal  and  Tzmes.  Overtime  renrimand  a  ^Miami  attorney  be  cmiltv^” 

™„-would  hectored  in  a, mall  the  IBM  aemlan  should  bo  Kiat  aW  bSS  rikhols- attorney,  Chester 

magnetic  memory  to  await  con-  eliminated,  he  declared,  except  successes  in  a  newspaper  article.  Bedell  contended  that  the  article 
version  into  print  or  type  at  a  for  emergency  or  breakdow*n  The  Florida  Supreme  Court,  jn  the  Miami  News  was  mVrely 
time  deteraiined  by  a  pre-stored  sRuations.  This  has  b^n  run-  ^hich  is  hearing  the  disciplin-  ^  rehash  of  remarks  which  Mr 
schedule.  ning  several  hundred  dollars  a  a^y  matter,  was  asked  to  set  Nichols  had  made  from  the  plat- 

Benefits  obtained  by  shifting  month.  Two  clerical  jobs  can  forth  in  its  opinion  the  constitu-  form  during  legal  institutes 
from  punched  card  equipment  he  eliminated  in  the  accounting  tional  right  of  the  press  to  conducted  under  auspices  of  the 
to  a  computer  were  cited  by  department,  which  will  be  done  operate  without  restraint  and  itself. 

Carleton  E.  Delaney,  assistant  by  attrition,  and  we  have  hopes  without  prior  censorship.  ctnrv  which 

manager-data  processing  at  the  of  one  or  two  more  possible  con-  Charles  S.  Ausley,  Tallahassee  Jj  ,,q’cq 

Los  Angeles  Times.  “The  older  solidations.  On  pa>*roll  alone  we  attorney  representing  a  group  wh/» 

machines  cost  us  more  than  will  reduce  processing  time  by  daily  newspapers,  obtained  vx  x.^  intoiwinw  with  Mr 
$8,000  a  month  in  rent,”  he  eight  hours — a  savings  of  one  permission  to  come  into  the  case 

reported.  “Some  of  this  equip-  ^  week.  Our  processing  as  a  friend  of  the  court  to  make  *  »,ortixve  tho  Miami  area 

ment  \vas  on  extra  shift  rental,  capacity  will  be  increased  by  25  the  point.  ?,  P  j  to 

and  utilization  was  at  an  all-  to  40  per  cent.”  The  bar  asked  the  court  to  a^'nictnra  or  to  nermit 

time  peak.  It  required  17  The  machine  accounting  reprimand  Perry  Nichols  on  the  SJg  interior ^of  his  million  dollar 
employes,  and  space  was  a  real  installation  at  the  Providence  ground  he  had  “blown  his  own  oAipe  building  to  be 

problem.  Journal  and  Bulletin  has  largely  horn”  about  his  awards  in  negli-  pj^Qtographed. 

“After  six  months  of  oper-  fulfilled  its  objectives,  reported  ^J^rald^fhis  The  bar  contended  that  Mr. 

ating  our  new  1401  computer,  Stanley  Barnicoat,  machine  tended  to  commercialize  the  l^al  Nichols  should  have  insisted 

our  departmental  budget  shows  accounting  manager,  who  said,  profession  and  lower  its  tone.  the  privilege  of  reviewing 

an  increase  in  machine  rental  “The  reduction  in  personnel  Justice  E.  Harris  Drew  com-  the  article  in  advance  of  publi- 

of  $768.32  a  month.  This  is  off-  through  data  processing  conver-  mented  from  the  bench  that  “if  cation  and  censoring  objection- 

set  by  a  decrease  of  $2,099.50  sion  has  more  than  offset  the  he  (Nichols)  is  to  be  condemned  able  statements. 
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Paper  Wins 
— State  Action 
1  To  End  Smog 

Phoenix 

5  The  Arizona  Republic  recently 

.  won  ;in  answer  to  its  own  ques- 
r  tion:  “Well,  what  are  we  poinp 
to  <lo  aljout  the  smop  menace?” 

Tl\e  question  was  aske<l  in  the 
Republic’s  Sunday  magazine 
^  supplement  as  a  heading:  for  an 
r  article  published  in  11)56.  Four 

“  ■  years  later,  early  in  11)60,  the 

Republic  came  to  the  realization 
I  that  -Arizona’s  “wait-until-it’s- 

I  worse”  legislativ'e  attitude  was 

i  in  need  of  a  change, 
e  Thus  was  launched  a  news- 

»  paper  crusade  that  resultwi  in 

e  the  passaire  March  22  of  Ari- 

y  zona’s  first  anti-smop  leppsla- 

™  tion.  .\rizona  statutes  now  recosr- 

r>  nize  there  is  such  a  thinff  as  air 

y  pollution  and  place  the  authority 

to  do  somethinff  about  it  in  the 
hands  of  each  county. 

The  Republic’s  crusade,  not  at 
all  surprisingly,  was  i,iven  its 
^  impetus  by  a  transplanted  Los 
Anpelean.  He  is  J.  Edward  Mur- 
*  ray,  former  manairin?  editor  of 
the  Los  Angeles  Mirror,  who  in 
^  1960  took  over  the  mana^in^ 

editor’s  post  at  the  Republic, 
j  Staff  reporter  Charlotte 
"  ^  Buchen  was  assigned  to  the  cru- 

'  sade.  Her  first  task  was  a  three- 
part  series  of  articles  outlining 
_  the  current  national  and  local 

official  thinking  on  air  pollution, 
research  findings,  and  what  had 
been  done  about  it  in  other  areas. 

The  clincher  was  a  question¬ 
naire,  asking  for  the  people’s 
thinking  on  air  pollution.  The 
answers  poured  in,  1,400  of 
m  them,  with  almost  99  percent  of 

la  the  respondents  indicating  a 

belief  that  there  is  an  air  pollu- 
tion  problem  in  Phoenix.  The 
le  Republic  had  the  support  of  the 

ly  people,  it  surmised,  and  another 

[r,  three-part  series  pounded  the 

,  new-gained  thinking  in  the  new.s- 
es  paper, 

he 

Piiblidiers  .Start  Fund 


The  legislature,  that  session, 
ignored  the  expressed  public 
sentiment  and  failed  to  pass 
legislation.  Mr.  Murray  liecame 
more  determined  than  ever.  The 
result  was  that  Republic  pul>- 
lisher  Eugene  C.  Pulliam  and 
William  A.  Small,  publisher  of 
the  Tucson  Citizen,  each  con¬ 
tributed  $2,500  to  an  initial 
$5,000  fund  which  launched  a 
statewide  steering  committee  for 
air  pollution  studies. 

The  cooperation  of  the  two 
newspapers  and  the  two  princi¬ 
pal  cities  in  the  smog  drive  was 
actually  suggested,  and  pursued 


with  great  vigor,  at  the  Tucson 
end  by  George  Rosenberg,  man¬ 
aging  editor  of  the  Tucson  Daily 
Citizen. 

Chambers  of  commerce  in 
Tucson  and  Phoenix,  private 
citizens,  local  health  agencies, 
and  business  threw  in  their  sup- 
l)ort.  The  initial  contribution 
grew  to  over  $20,000. 

With  those  funds,  Arizona’s 
two  universities,  Arizona  State 
University  at  Tempe  (near 
Phoenix)  and  the  University  of 
.Arizona  at  Tucson,  launched  a 
research  campaign  on  the  air 
|K)llution  status  in  the  two 
metropolitan  areas. 

The  steering  committee’s  ever>' 
action  and  every  action  of  the 
researchers  was  publicized  by 
the  Republic  for  the  cmtire  eight 
months. 


Then  came  results  of  the 
study.  Technical  findings  were 
jiresented  in  a  109- page  report 
which  was  made  available  to 
the  legislature.  The  committee, 
of  course,  wasn’t  taking  any 
chances  of  the  legislators  not 
reading  it.  They  threw  in  a 
IKipularized  version  of  the  report 
in  pamphlet  form  for  easy  read¬ 
ing,  and  the  Republic  printed  it. 

The  next  day,  another  three- 
part  series  was  launchetl,  re¬ 
covering  the  old  ground,  bring¬ 
ing  in  the  new  facts  and 
opinions,  and  again  ))ounding 
for  action. 

The  legislature  was  again  in 
full  .session,  and  this  time  the 
lawmakers  did  not  ignore  the 
])leas.  In  the  last  day  of  the 
session  (already  on  overtime), 
the  bill  was  passed  unanimously 
by  both  houses. 


Intellectuals  Lectured 
On  Criticism  of  Press 


Pullman,  Wash. 

Challenges  to  the  “intellectual 
community”  to  amend  some  of 
their  critical  ways  toward  a 
more  helpful  approach  to  the 
press  were  offer^  by  William  F. 
Johnston,  managing  editor  of 
the  Lewiston  (Ida.)  Tribune, 
at  a  campus-edge  talk  March  12 
to  a  record  “Faculty  Forum” 
throng. 

“We  need  quality  manpower 
— the  highly  talented  who  can 
learn  to  cover  the  news.  There 
are  not  enough  of  the  dedicated 
to  go  around.  If  you  don’t  aid  in 
recruiting  such  people  for  jour¬ 
nalism  in  reasonable  numbers, 
then  I  suggest  you  temper  your 
criticism  of  news  channels  cor¬ 
respondingly,”  he  declared. 

■The  plea  was  advanced  to 
largely  pedagogical  groups  at  a 
discussion  center  near  Washing¬ 
ton  State  University. 

Mr.  Johnston  said:  “Some 
people  have  made  a  full-time 
business  out  of  criticizing  the 
press.  Of  course  newspapers 
should  be  criticized,  from  within 
and  without.  Yet  it  should  be 
relevant  and  informed.  Many 
critics  don’t  know  what  they’re 
talking  about.  Let  us  not  have 
the  heavy-handed  surgery,  where 
there  is  no  concern  what  would 
happen  if  the  criticized  news¬ 
paper  should  die.  Then  everyone 
would  lose,  not  just  newspapers 
and  newsmen.” 

“We  need  more  help  in  over¬ 
coming  censorship  problems  than 
we  sometimes  get,”  he  asserted. 

As  for  the  “fear”  that  some 
intellectuals  may  have  of  the 
power  of  the  newspaper,  Mr. 
Johnston  urged  letter-writing. 
He  commented:  “It  is  not  true 
that  the  editor  has  the  only  gun 
in  town  (even  in  a  one-news¬ 


paper  town).  The  critic  through 
the  letterbox  has  an  equal  and 
perhaps  a  better  gun.  The  letter 
should  be  loaded  with  an  equal 
or  greater  charge  of  truth,  and 
then  it  has  this  advantage:  It 
will  be  read  at  least  as 
thoroughly  as  the  editorial  and 
with  the  advantage  of  being 
received  with  fewer  pre-concep¬ 
tions  and  prejudices.” 

Mr.  Johnston  defendeu  the 
editorial  as  “definitely  still  a 
gun  of  importance.”  Of  his  own 
editorials  he  revealed,  “I  don’t 
.seem  to  have  time  to  write  short 
editorials,  therefore  I’ll  prob¬ 
ably  keep  on  writing  the  long 
ones.”  He  denied  the  necessity 
of  “winning  every  editorial  cam¬ 
paign,”  saying  “the  press  can 
only  create  a  climate,  and  if  we 
are  wrong  it  is  good  for  public 
progress  that  we  are  not  always 
followed.” 

The  speaker  told  professorial 
questioners;  “There  are  very 
few  cases  of  attempted  adver¬ 
tiser  pressure.  In  fact  readers 
are  far  more  blatant,  for  they 
are  quick  to  cancel  their 
subscriptions.” 

Of  ownership  he  replied:  “I 
know  of  no  towns  where  the 
newspaper  is  without  competi¬ 
tion.  Always  there  are  at  least 
two  or  more  newspapers  avail¬ 
able  on  the  stands.  Those  who 
bemoan  ‘lack  of  competition’  are 
somewhat  like  people  who  might 
argue  that  every  town  needs  two 
colleges.  How  many  towns  can 
afford  two  good  newspapers?  In 
fact  how  many  towns  can  afford 
one  good  newspaper?  Bad  news¬ 
papers  are  most  likely  the  prod¬ 
ucts  of  economic  strain;  these 
may  be  found  filled  with  pub¬ 
licity  puffers  and  have  many 
other  weaknesses.” 


JFK  Pledges 
Limitation 
On  Secrecy 

Washington 

President  Kennedy  has  as¬ 
sured  the  Moss  subcommittee 
on  government  information  that 
the  doctrine  of  executive  privi¬ 
lege  will  not  lie  used  without 
“specific  Presidential  approval.” 

In  an  exchange  of  letters  with 
Chairman  John  E.  Moss  (D- 
Calif.),  the  President  said  the 
basic  policy  of  the  administra¬ 
tion  will  be  “to  continue  ...  to 
make  available  to  Congress  all 
appropriate  documents,  corre¬ 
spondence  and  information.” 

The  exchange  of  letters  came 
about  as  a  result  of  the  Presi¬ 
dent’s  Feb.  8  directive  to  Secre¬ 
tary  of  Defense  Robert  S.  Mc¬ 
Namara  during  the  “muzzling” 
hearings.  The  directive  had  au¬ 
thorized  Mr.  McNamara  to  re- 
fu.se  to  make  specific  informa¬ 
tion  available  to  a  special  sub¬ 
committee  of  the  Senate  Armed 
Ser\’iccs  Committee.  The  in¬ 
formation  involved  the  names  of 
censors  of  specific  speeches  or 
specific  deletions  in  speeches 
made  by  Defense  personnel. 

The  letter  to  the  Secretary  of 
Defense,  President  Kennedy 
said,  “made  it  perfectly  clear” 
that  the  directive  “was  limited 
to  that  specific  request  and  that 
each  case  must  be  judged  on  its 
merits.” 

Rep.  Moss  had  reminded  the 
President  that  a  similar  letter 
from  President  Eisenhower  on 
May  17,  1954  had  resulted  in 
repeated  instances  where  Ex¬ 
ecutive  Branch  employes  had 
withheld  information  from  Con¬ 
gress  and  the  public.  He  said 
during  the  five-year  period  from 
June,  1955  to  June,  1960  there 
were  44  cases  of  Executive 
Branch  officials  refusing  infor¬ 
mation  on  the  basis  of  the 
principles  set  forth  in  the  May 
17,  1954  letter. 

Mr.  Moss  pointed  out  that 
prior  to  Feb.  8,  1962  the  Ken¬ 
nedy  administration  had  not 
once  successfully  invoked  the 
claim  “executive  privilege.”  He 
thought  clarification  of  the  mat¬ 
ter  at  this  point  would  “serve 
to  prevent  the  rash  of  restric¬ 
tions  on  government  informa¬ 
tion”  which  followed  the  Eisen¬ 
hower  letter. 


Colorful  Outdoors 

A  full-color  cover  page  will 
set  the  theme  for  the  Buffalo 
(N.  Y.)  Evening  News’  “Out¬ 
door  Living”  section  scheduled 
for  publication  Friday,  May  4. 
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The  Weekly  Editor 

A  LOOK  AT  COLOR 


By  Rick  Frietiniaii 

Anyone  looking  into  the  use 
of  color  in  weeklies  around  the 
countrj'  mig’ht  be  interested  in 
these  two  opposing  statements: 

Weekly  newspapers  that  do 
not  use  color  will  soon  find  that 
they  are  considered  old-fash¬ 
ioned:  Roy  L.  Burton,  business 
manaper,  Kettering  -  Oakivood 
(Ohio)  Times. 

The  future  of  color  in  the 
weekly  netvspaper  is  in  direct 
ratio  to  the  population  and  the 
distance  to  the  nearest  metro¬ 
politan.  .  .  .  Fur  row  country 
weeklies  .  .  .  there,  is  no  fiiture 
at  all:  Bill  Jenkins,  publisher. 
Vale  (Ore.)  Malheur  Enter¬ 
prise. 

The.se  .statements  sum  up  the 
color  story  on  our  nation’s  week¬ 
lies.  At  one  pole  are  the  big 
suburban  papers  such  as  the 
Times,  who  are  going  after  and 
getting  color  ad  contracts,  and 
who  are  experimenting  with 
color  editorially.  At  the  opposite 
pole  are  the  country  w'eeklies, 
usually  not  able  to  afford,  and 
not  very  intereste<l  in,  adding 
color  to  their  papers. 

Heavy  User 

The  Kettering  -  Oak  wood 
Times,  an  11,000  ABC-circula- 
tion  suburban  paper  near  Day- 
ton,  last  year  ran  color  on  50 
pages  for  editorial  purposes  and 
on  76  pages  for  advertising  pur¬ 
poses.  This  was  an  increase  of 
about  13  percent  from  the  year 
before.  Mr.  Burton  says  the 
weekly  expects  to  increa.se  the 
use  of  color  again  this  year,  but 
the  percentage  of  increase  will 
probably  be  smaller. 

The  Malheur  Enterpri.se  is  a 
1,700-circulation  weekly  in  a 
farming  and  resort  community 
in  the  sparsely  populated  far 
eastern  part  of  the  state.  On 
March  1,  the  Enterprise  became 
the  first  weekly  newspaper  to 
offer  ROP  color  advertising  in 
Oregon. 

In  a  three-column  20-inch 
house  ad  on  the  editorial  page, 
designed  by  Bill  Jenkins,  Enter¬ 
prise  owmer  and  publisher,  color 
was  announced  to  the  advertiser 
in  one-color  and  black.  A  red 
halftone  picture  of  two  fisher¬ 
men  landing  a  big  fi.sh  under  the 
bold  caption,  “Fishing  for  ad 
impact?”  set  it  off.  “Put  your 
advertising  in  lively  color,”  the 
ad  advised. 

Discussing  the  announcement, 
Mr.  Jenkins  says:  “I  don’t  an¬ 
ticipate  any  stampede  in  our 
direction  by  mad-eyed  customers 
clutching  money  in  their  hot 


little  hands.  We  made  the  an¬ 
nouncement  mainly  to  prove  to 
the  opposition  we  could  do  it.” 

In  contrast,  the  Times  has 
l)een  offering  spot  color  since 
1!>.5()  when  it  started  publica¬ 
tion.  (It  made  only  limited  use 
of  color  until  1959.)  According 
to  Mr.  Burton,  they  print  on  a 
“rather  old”  Cox  cylinder  press 
with  a  color  deck,  which  limits 
them  to  four  pages  of  color  per 
issue.  The  chief  problem  in  run¬ 
ning  color,  he  adds,  is  smudging 
and  inconsistent  inking  when 
large  areas  of  color  are  used. 
“Registration  used  to  be  more 
of  a  problem  but  the  printers 
have  improved  this  greatly 
through  increased  experience 
and  the  use  of  greater  care.” 

Says  Mr.  Jenkins  of  his  equip¬ 
ment:  “We  print  on  a  Massey- 
Harris  two-page  offset  press 
which  I  inherited  when  I  bought 
this  thing  last  fall.  The  likeli¬ 
hood  of  my  purchasing  any  new 
i*quipment  for  color  or  anything 
else  is  so  remote  as  to  be  ridicu¬ 
lous.  There  isn’t  enough  money 
in  this  entire  county,  much  less 
our  bank  account,  to  buy  a  type¬ 
writer,  much  less  a  press.” 

Color  Pulls 

Regarding  reader.ship  and  ad¬ 
vertising,  Mr.  Burton  says: 
“Color  has  helped  to  make  our 
paper  a  more  quickly  recogniz¬ 
able  individualized  product.  We 
know  that  our  color  ads  have 
out-pulled  black  and  white  ads.” 

Contrast  this  to  Mr.  .lenkins’ 
offer  to  his  readers  and  adver¬ 
tisers  when  he  announced  color 
for  the  first  time:  “We  feel  we 
have  come  a  long  way  in  four 
months.  We  have  reconditioned 
the  offset  press  which  we  took 
over  third  hand  and  are  get¬ 
ting  good  printing.  The  paper 
has  heen  in  the  post  office  before 
3  p.m.  for  19  Thursdays  and 
two  weeks  had  to  go  a  day  early 
l)ecause  of  holidays.  Our  adver¬ 
tising  percentage  has  stayed 
above  50  percent  for  the  past 
four  months.  ROP  color  is  one 
more  step  along  the  way.  We 
don’t  know  if  the  advertisers 
will  buy  it,  but  we  are  certainly 
trying  to  make  them  an  attrac¬ 
tive  offer.” 

Display  ad  rates  are  70  cents 
per  column  inch,  color  ?35  addi¬ 
tional,  and  “Sorry,  no  back  page 
positioning.” 

Mr.  Burton  makes  these  points 
in  assessing  color:  “Weekly 
newspapers  that  are  in  highly 
competitive  areas  should  use  all 
the  color  they  possibly  can.  They 


may  find  it  neces.sary  to  sell  it 
cheaply  or  give  it  away  in  order 
to  obtain  large  ads.  Using  color 
on  house  ads  makes  them  more 
compelling  and  adds  prestige  to 
the  paper. 

“Weekly  newspapers  that  do 
not  use  color  will  soon  find  that 
they  are  considered  old-fash¬ 
ioned  by  advertisers  and  readers 
alike.  In  fact,  the  public  image 
of  newspapers  is  that  of  a  news 
and  advertising  medium  that  is 
slow  to  make  changes  for  the 
better.  The  more  extensively 
newspapers  are  able  to  use 
color,  the  more  quickly  they  will 
project  an  up-to-date  image. 

“Our  newspaper  is  still  in  a 
crude  state  of  development  in 
learning  how  to  use  color  to  its 
l)est  advantage;  however,  we 
have  come  to  realize  it  is  a  valu¬ 
able  and  necessary'  tool.” 

Mr.  Jenkins  views  color  this 
way:  “The  future  of  color  in  the 
weekly  new'spaper  is  in  direct 
ratio  to  the  jwpulation  and  the 
di.stance  to  the  nearest  metro- 
iwlitan.  It  is  expensively  trou¬ 
blesome,  requires  early  dead¬ 
lines,  experienced  makeup  and 
the  patience  of  Job  or  a  mule 
skinner.  For  cow  country  week¬ 
lies  buried  out  on  the  High 
Desert,  such  as  our  operation, 
there  is  no  future  at  all,  in  my 
opinion,  will  there  be  in  the 
near  future.” 

He  anticipates  some  use  of 
color  editorially,  mostly,  he  .says, 
“to  relieve  the  monotony  of 
.soothing  irate  customers,  collect¬ 
ing  bills,  turning  down  panhan¬ 
dlers  and  scrapping  with  the  tax 
collector.  However,  as  Mr.  Dean 
[Dizzy  Dean]  is  wont  to  say 
on  his  baseball  broadcasts,  there 
are  two  chances  of  our  going 
into  extensive  color  —  slim  and 
none.” 

The  Kettering  -  O  a  k  w  o  o  d 
Times  on  the  other  hand,  has 
used  color  in  a  number  of  ways. 
On  its  highly  individualistic 
front  i)age,  part  of  the  effect  is 
produced  by  the  use  of  spot 
color.  A  red  color  rule  is  always 
used  under  the  flag.  Red  color 
lines  are  .sometimes  used  at  the 
top  and  l)ottom  of  the  page.  Oc¬ 
casionally,  a  headline  is  set  in 
red. 

The  paper  also  has  used  red 
or  green  borders  and  cut-off 
lines  to  set  off  ads;  green  spot 
color  in  shopping  supplements; 
and  red  spot  color  in  full-page 
ads.  Red  spot  color  effectively 
set  off  the  City  of  Kettering 
1961  report  which  recently  ran 
as  a  .supplement  to  the  newspa¬ 
per. 

‘Smellacolor’ 

Another  group  of  weeklies 
making  good  use  of  color  is  the 
Montgomery  Publishing  Com¬ 
pany,  which  puts  out  eight 
weeklies  totalling  87,000  paid 


circulation  in  suburban  Phda- 
delphia. 

Montgomery  recently  ran  in 
its  eight  papers  the  first  scentoi[ 
ad  in  any  area  weekly  newspa¬ 
per.  The  ad  featured  a  scented 
red  and  black  full-page  adver¬ 
tisement  of  bargain  i)riced, 
frozen  strawberries. 

Seabrook  Farms  and  Rotelle 
Inc.  of  Ambler,  Greater  Phila¬ 
delphia’s  largest  frozen  food 
dealer,  combined  to  advertise  in 
the  Ambler  Gazette,  Willow 
Grove  Guide,  Hathoro  Public 
Spirit,  Glenside  News.  Jenkin- 
town  Times-Chronicle,  Oreland- 
Chestnut  Hill  Sun  and  Hunting- 
ton  Valley  News. 

Romano  Frozen  Food  Dis¬ 
tributors  joined  Seabrook  in  ad¬ 
vertising  in  the  .Montgomery 
Post,  newest  addition  to  the 
suburban  group. 

Rotelle  sold  25,000  packages 
of  Seabrook  Farm  Frozen 
Strawberries  and  48,000  pack¬ 
ages  of  waffles  within  days  of 
the  ad’s  publication,  with  sales 
continuing  strong  through  the 
next  week. 

Reaction  from  readers  was 
mixed.  One  claimed  to  have 
broken  out  in  rash.  A  10-year- 
old  barely  escaped  punishment 
for  eating  candy  l)efore  dinner 
when  his  mother  detected  the 
aroma  in  the  living  room.  Sev¬ 
eral  persons  called  an  area  ra¬ 
dio  station  and  asked  if  anyone 
had  noticed  the  svreet  scent  in 
their  homes. 

.\d«l  (k>lor 

.4  couple  of  publishers  who 
hav'e  recently  gone  into  color 
and  are  happv  with  it  are  the 
Missourian  Publishing  Com¬ 
pany,  Washington,  Mo.,  and  the 
Addison  Press  Inc.,  Middlebury, 
Vt. 

The  Missourian  Publishing 
Company  puts  out  the  Monday 
Washington  Citizen  (P.O.  .stated 
circulation  2,845),  and  the 
Thursday  Washington  Missou¬ 
rian  (ABC  circulation  4.6361  in 
an  industrial  town  on  the  Mis¬ 
souri  River  50  miles  west  of  St. 
I>ouis. 

The  Addison  Press  publishes 
the  Addison  County  Independ¬ 
ent  (P.O.  stated  circulation  3,- 
867)  in  a  college  and  resort 
town  about  40  miles  southwest 
of  Montpelier,  the  state  capital. 

Missourian  and  Addison  both 
went  to  spot  color  (one  color 
and  black)  last  December.  'The 
Washington  papers  at  that  time 
installed  a  new  3-unit  'Thatcher 
offset  press  and  ran  color  in  the 
first  issue.  (Publisher  James  L. 
Miller  reports  that  the  publish¬ 
ing  company  has  already  in¬ 
vested  a  little  more  than  $100,- 
000  in  new  offset  equipment  so 
far,  and  needs  only  the  cold  type 
method  to  complete  the  installa¬ 
tion.  Orders  for  this  equipment 
have  already  been  placed  and 
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are  expected  in  a  couple  of 
months.)  The  Addison  County 
Independent  l)ecame  the  first 
weekly  in  Vermont  to  use  color 
la.st  December  followinp:  the 
purchase  of  a  Goss  Comet  press 
and  Landman  color  unit. 

For  its  Christmas  issue,  the 
Independent  blossomed  out  with 
a  red  “Merry  Christmas”  over 
the  Has:.  A  few  weeks  later  the 
weekly  ran  its  first  spot  color 
ads  for  two  advertisers. 

Mr.  Miller,  of  Missourian, 
sees  no  disadvantage  in  the  use 
of  color,  “only  advantages  that 
have  paid  off,  and  we  feel,  evill 
continue  to  pay  off.”  The  only 
trouble  they  have  experienced, 
he  adds,  is  in  the  .some  instances 
when  color  called  for  hairline 
register. 

The  two  Washington  papers 
have  used  spot  color  in  both 
advertising  and  editorial  mat¬ 
ter,  which  Mr.  Miller  says  has 
been  successful  from  the  stand¬ 
points  of  both  the  advertiser 
and  the  reader.  “The  resjjonse 
from  our  readers  has  l»een  grati¬ 
fying.  We  have  had  many  favor¬ 
able  comments,  and  we  expect 
to  use  more  color  after  we  be¬ 
come  more  thoroughly  familiar 
with  this  type  of  operation.” 

He  points  out  that  the  papers 
consider  color  in  editorial  mat¬ 
ter  useful  to  stress  important 
happenings,  and  it  is  used  this 
way  mostly  as  special  lines  on 
the  front  page. 

Missourian  is  also  presently 
in  the  process  of  accepting  hi-fi 
color  pre-prints. 

Addison  Publisher  -  editor 
William  J.  Slator  relates  that 
the  Burlington  Free  Press,  his 
morning  daily  competitor  35 
miles  away,  and  a  “progressive 
and  aggressive  paper,”  has  color 
and  runs  it  once  or  twice  a  week, 
often  a  full  page  with  borders, 
etc.  “That  influenced  me  some¬ 
what  in  deciding  to  take  the 
color  unit  but  now  we  are  plan¬ 
ning  how  to  make  good  use  of  it. 
We  are  limited  to  8  x  10  rubber 
plates,  but  with  some  ingenuity 
we  could  make  color  splurge  all 
over  a  page.”  Mr.  Slator  re¬ 
ports  that  he  has  seven  colors 
of  ink  on  hand. 

According  to  the  Vermont 
publisher,  reader  reaction  to 
color  has  been  good.  “Our  read¬ 
ers  were  impressed  and  pres¬ 
tige  got  a  shot  in  the  arm.  On 
that  basis  alone  it  was  worth 
the  price.  We  are  contemplating 
a  vacation  guide  this  summer 
and  probably  will  use  color  pro- 
motionally.” 

He  adds  that  the  Independent 
received  one  hi-fi  color  pre-print 
insert  a  year  ago  and  none  since. 

Strong  for  Color 

Both  publishers  are  strong 
for  the  use  of  color  in  weeklies. 
Says  Mr.  Miller:  “We  feel  that 
the  use  of  color  in  weeklies  is 


just  as  important  as  it  is  in  the 
daily  field.  Our  advertisers  think 
so,  too.  Since  we  installed  our 
new  press  and  dark  room  equip¬ 
ment  we  have  been  feeling  our 
way  —  and  we  think  we  are  on 
the  right  track.” 

Says  Mr.  Slator:  “I  feel  that 
weeklies  must  keep  up  with  color 
to  remain  on  an  even  basis  with 
the  larger  dailies.  We  are  in 
virgin  territory,  however,  and 
must  first  .sell  color,  then  the 
cost,  to  advertisers  who  a  few 
years  ago  were  paying  about 
half  of  the  current  rates.” 

THURSDATA 

ADDED  UP  —  The  Vemon 
(B.  C.)  AVu’s  carried  400,000 
lines  of  national  advertising  last 
year.  Local  linage  was  2,150,000. 
The  News  expects  to  be  the  first 
non-metropolitan  weekly  in 
western  Canada  to  print  from 
a  web  offset  press  on  its  own 
premises.  In  May  it  will  install 
a  Goss  Suburban. 

*  «  « 

NEW  DAY — As  we  were  say¬ 
ing  (E&P,  March  24),  Sunday 
is  a  new  day  in  the  life  of  a 
weekly.  For  example:  two  news¬ 
papers  in  Penn  Hills,  Pittsburgh 
suburb — the  Progress  and  the 
Advance-Leader  —  will  begin 
twice-a-week  (W’ednesday  and 
Sunday)  publication  in  April. 

*  *  « 

BACK  TO  WEEKLY  —  The 
Xeu'port  (Ore.)  News,  a  tabloid 
daily  for  a  few  months,  has  re¬ 
turned  to  once-a-week  frequency, 
full-page  size.  Publisher  Ray 
Moe  said  that  subscribers  liked 
the  daily  “and  the  advertisers 
were  just  as  vocal  in  their  dis¬ 
like  of  it.” 

*  *  * 

Benson,  Minn. 

Martin  J.  McGowan,  Minne¬ 
sota  legislator  who  publishes 
the  Appleton  Press,  has  sold  his 
twin-semis,  the  Swift  County 
Monitor  and  the  Swift  County 
Neivs,  both  located  here. 

The  buyers  were  James  M. 
Kinney,  publisher  of  the  Glen- 
wood  Pope  County  Tribune,  and 
Ronald  .41finson,  who  has  been 
associated  with  Mr.  McGowan 
and  the  Benson  papers’  previous 
publisher,  Harry  Davey. 

• 

Expert  on  Weather 

Rochester,  N.  Y. 

The  man  who  writes  the  daily 
weather  column  for  the  Roches¬ 
ter  Democrat  and  Chronicle  is 
Leonard  Lockwood,  an  assistant 
state  editor  who  was  a  one-man 
weather  unit  on  an  amphibious 
command  ship  during  World 
War  II.  His  ship  was  the  first 
to  crack  the  Japanese  weather 
code. 


Papers  Probe 
Classified  Ad 
Murder  Plot 

Phoenix 

Maricopa  County  Sheriff  L.  C. 
Boies  has  praised  the  Arizona 
Republic  and  the  Phoenix  Ga¬ 
zette  for  help  in  .solving  what 
may  have  been  a  “kill  for  hire” 
slaying. 

Five  .suspects  face  first  deprree 
murder  charges  in  connection 
with  the  strangulation  slaying 
of  Samuel  L.  Resnick,  61,  a  re¬ 
tired  jeweler  whose  liody  was 
found  on  the  desert  north  of 
Phoenix  March  4. 

One  of  the  suspects  told  of  ar¬ 
ranging  the  murder  after,  he 
said.  Resnick  had  responded  to 
a  classified  ad  he  had  placed 
seeking  work. 

The  others  have  admitted 
driving  Resnick  to  the  desert, 
throttling  him  with  a  rope  and 
taking  $6,000  in  jewelrj'  from 
him.  They  insisted  that  Resnick 
not  only  co-operated  but  actu¬ 
ally  directed  his  own  slaying, 
claiming  he  wished  to  die  be¬ 
cause  of  cancer  and  that  he 
wanted  his  family  to  collect  on 
a  $50,000  life  insurance  policy. 

Resnick’s  family  discounted 
the  story  as  ridiculous,  but 
.sheriff’s  officers  said  their  in¬ 
vestigation  produced  four  other 
persons  who  claimed  Resnick 
proposed  to  i)ay  for  his  own 
death  after  an.swering  their 
classified  ads  through  which 
they  were  seeking  employment. 

Sheriff  Boies  said  employes  of 
the  two  newspapers  assisted  in 
the  investigation  by  helping 
track  down  classified  ads  bear¬ 
ing  the  names  of  persons  who 
had  advertised  for  employment. 
The  sheriff  also  thank^  report¬ 
ers  for  their  co-operation  in 
writing  stories  outlining  clues 
which,  he  said,  helped  toward 
bringing  the  case  to  a  conclu¬ 
sion. 

“Law  enforcement  often  needs 
the  help  of  public  news  media 
in  solving  such  cases,”  Mr. 
Boies  said.  “I’m  happy  to  say 
that  the  Republic  and  Gazette 
have  always  attempted  to  pro¬ 
vide  .such  help  during  the  many 
years  in  which  I  have  been  with 
the  sheriff’s  office.” 

• 

Education  Awards 

Montreal 

Education  Writing  Awards  of 
the  Canadian  Conference  on 
Education  have  been  conferred 
on  Gaston  Dugas,  La  Presse,  for 
a  series  on  French  education  in 
Saskatchewan;  Jules  Leblanc, 
Le  Devoir;  and  R.  A.  O’Brien, 
Kingston  Whig-Standard. 
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EDITOR'S 
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That  nagging,  bragging, 
neoer-done  determination 
to  have  the  best-looking, 
ufidest-read  paper,  period. 

We  cater  to  editorial  ego. 
Ergo,  the  lively  tabloids 
printed  in  Washington  by 

NATIONAL 

PUBLISHING 

COMPANY 

come  closer  than  most  to 
meekly  perfection. 

We  print  two-color  news¬ 
papers  by  web  offset  for 
many  professional,  trade 
and  industry  associations- 

National  magazines  too, 
by  fast,  four-color  web 
letterpress.  A  match  for 
top  editorial  quality. 

Our  set-print-bind-and- 
mail  operation  is  under 
one  large  roof.  * 

This  speeds  transmission 
of  news  to  readers.  And 
by  intelligent  use  of  our 
versatile  equipment  we 
can  help  to  reduce  strain 
on  the  publisher's  pocket. 

♦At  301  N  Street  Northeast, 
Washington  2,  D.C.  Telephone-. 
Area  code  202  DEcatur  2-4014 
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important  milestone  for  news¬ 
paper  editors.” 

The  column  will  be  approxi¬ 
mately  400  words  daily,  making:' 
it  a  .space-saver  for  editors  run¬ 
ning  tight  on  space.  It  is  for 
Monday  through  Friday. 

The  new  columnist  gives  scores 
of  lectures  every  year  before 
college  and  civic  groups  through¬ 
out  the  country. 


SYNDICATES 


NOW- HE’S  IN 
145 

NEWSPAPERS! 


Author  Russell  Kirk 
Will  Write  Column 


Russell  Kirk,  world-famous 
author  and  Iwturer,  will  write 
five  columns  of  comment  a  wwk 
for  General  Features  Corpora¬ 
tion,  beginning  April  3(1. 

“We  are  i)lease<l  to  have  suc- 
cwdtMl  in  bringing  to  newsjiapers 
a  man  of  such  unusual  literary 
ability,”  asserted  S.  George 
Little,  executive  tnlitor  of  Gen¬ 
eral  Features.  "In  the  last  few 
years,  most  news])ai)er  editors 
have  read  Russell  Kirk’s  fre- 
(luent  articles  in  the  \vw  York 
Tiiuat  Moi/dzhu’,  Satioual  Re¬ 
view,  ]V(tll  Street  Join'nal,  For¬ 
tune,  Soturdny  Even  in;/  Post 
anil  other  leading  publications. 

Millions  of  ('opies 

“Of  even  greater  significance 
is  Dr.  Kirk’s  fine  and  enviable 
reputation  as  the  author  of  many 
non-fiction  best-selling  l)obks, 
w’hich  in  the  last  10  years  have 
sold  millions  of  copies,”  addetl 
Mr.  Little. 

Russell  Kirk,  44,  resides  in 
Mecosta,  Mich.,  in  a  home  built 
by  his  great-grandfather. 

Dr.  Kirk  long  has  been 
intensely  interested  in  education. 
He  has  traveled  extensively 
throughout  the  world.  He  is  said 
to  be  the  only  living  American 
to  l>e  awardtxl  a  doctor  of  letters 
degree  from  famous  St.  Andrews 
University  of  Scotland.  He  holds 
degrees  from  Michigan  State 
and  Duke  University. 

F«>ur  DiM-lorales 

In  addition  to  these  degrees, 
he  has  l)een  aw’arded  doctor  of 
letters  degrees  from  Boston 
College,  St.  John’s  University 
and  Park  University,  making 


Cartoon  Ads 
Aid  Classified 


X  .series  of  13  unusual  two- 
column  advertisements,  each 
with  four  amusing  cartoon 
drawings  and  captions,  designed 
to  tnake  newsjtaiter  readers  more 
Classified  conscious,  are  being 
distributed  by  Gates  Features, 
Inc.  (221)  W.  28th  St.,  New 
York  1). 

The  54-pica  deep  ads  may  be 
used  daily  or  weekly  or  as  filler 
material  at  will.  Elements  of 
the  artwork  may  be  used  over 
and  over  as  spot  illustrations 


Russell  Kirk 


four  doctorates  in  recognition  of 
his  literary  achievements. 

All  of  Dr.  Kirk’s  Ixtoks  have 
been  non-fiction,  except  his 
latest,  “Old  House  of  Fear,”  a 
romantic  suspense  novel,  for 
which  motion  picture  rights,  a 
British  edition,  a  French  edition, 
lx)ok  club  and  paperback  rights 
already  have  been  contracted. 

“Russell  Kirk’s  main  literarj’ 
interest  has  been  non-fiction  and 
his  work  already  is  having  a 
profound  effect  on  the  improve¬ 
ment  of  our  educational  institu¬ 
tions  and  .systems,”  said  Mr. 
Little. 


He  writes  with  more  than 
36  years'  experience  in 
covering  the  Washington 
political  and  governmental 
scene  .  .  .  and  with  an  un¬ 
usual  gift  for  clarifying  the 
true  significance  of  events, 
issues,  trends  and  conflicts. 
His  fairmindedness,  objec¬ 
tivity,  and  integrity  earn 
high  praise  from  readers 
and  editors  in  all  parts  of 
the  country. 


Well,  sir,  that  ad  resulted  in  reo/ 
happiness. 

for  ads  of  the  newspaper’s  own 
makeup. 

The  promotion  ads  quickly 
tell  the  personal  value  of  classi¬ 
fied  advertising.  The  ads  are 
headed:  “Short  Short  Story.” 
■Sense  of  Humor  Art  Gates,  with  20  years  of 

professional  experience  as  ad- 
“The  new  column  will  jolt  vertising  artist-writer  and  gag- 
complacent  people  and  at  the  writer  cartoonist,  prepared  the 
same  time  he  w’ill  entertain  ads.  Mr.  Gates’  work  has  been 
through  his  w'onderful  sense  of  in  many  newspapers  through 
humor  about  our  everyday  lives,”  his  syndicated  cartoons  and  he 
continued  the  syndicate  editor,  is  knowm  to  many  editors  as  a 
“He  will  point  up  the  philoso-  former  salesman  for  the  New 
phies  and  various  ways  of  life  York  Herald  Tribune  Syndicate, 
that  increasingly  will  influence  Gates  Features,  a  new’  syndi- 
our  future  and  the  future  of  the  cate,  recently  began  a  comic 
w’orld.  He  is  an  individualist,  strip,  “Small  Wonders,”  for 
w’ith  the  ability  to  make  people  weekly  newspapers  and  a  page 
think  and  to  stimulate  them  to  of  panels  by  many  famous  car- 
examine  the  important  things  toonists  for  w’eekly  new’spapers 
happening  around  them.  to  use  at  w’ill. 

*  *  * 

Not  Political  Freedom  Bond  Drive 

“The  column  w’ill  not  be  politi-  Gus  Edson,  chairman  of  the 
cal,  but  it  will  open  up  new  National  .\ffairs  Committee  of 
frontiers  of  constructive  thought  the  National  Cartoonists  Soci- 
for  new’spaper  readers,”  Mr.  ety,  sent  all  members  a  symbol 
Little  added.  “We  feel  that  we  they  can  incorporate  into  their 
have,  in  selling  Dr.  Kirk  on  the  strips  or  panels  for  the  Freedom 
idea  of  writing  a  newspaper  Bond  Drive  for  U.S.  Savings 
column,  helped  achieve  an  Bonds  May  1-June  30. 
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RUKEYSER 

on  MONEY 


Americans  from  coast  to  coast 
got  their  first  push  toward  finan¬ 
cial  independence  from  ideas 
and  Inspiration  which  were 
found  under  the  byline  of 
Merryle  Stanley  Rukeyser.  His 
3  times  a  week  human  interest 
column,  "Everybody's  Money"  is 
attuned  to  today's  readers  who 
want  to  go  places. 

For  rates  and  samples, 
telegraph  or  write 
B.  H.  Simon,  Syndicate  Mgr. 

ISO  W.  Pinebrook  Drive 
New  Rochelle,  N.  Y. 

Tel.  NEw  Rochelle  4-0200 


//  you  haven  t  seen  his 
three-times-a-week  col umn 
recently,  phone  or  ivire 
for  current  releases. 


FEATURE  SYNDICATE 

220  EAST  42>«STREET,  NEW  YORK  BJ  N.Y 
132 


«£> 


Comics  CAN  be  funnv 

•/ 

...and  here’s  one  that  rea  lly 


V  lau^h  every  (lav — from  Moon  . . . 


I  BE^\ 

//  careful  WITH  \  ( 

/  MY  KITE,  /X  \  NJ 
/  V  UNCLE.  J/ 

VwiLLiE !  y  y<yy 


HAW/  yA  GOT  A  ^ 
PILOT'S  LICENSE  TO 
FLVTHATTHINQ  ? 


with  Swivel  &  Kayo . . . 


LEMME  have  it,  UNCLE 
WILLIE-  I'LL  HAVE  SOME 
.  FUN  WITH  SWIVEL  '  > 


AW- WHERE'S  I 

YER  SENSE  0»  ^  WAS  JUST' 
HUMOR, SWIVEL?  SHOWIN’ 

JYATH’KINDA 
LAUGHS  WE 
COULD  have 
IF  YOU'D 
GO  OUT 
WITH  ME.> 


A 


I  NEVER  > 
META  ' 
DAME 
YET THAT 
DIDN'T 
PLAY 
HARD 
TO  GET. 


Lord  Plushbottom  &  Emma  . . . 


m 


I  CAN'T! 


(  OF  COURSE 
V  YOU  CAN.  . 


m 


OF  COURSE  you  CANTf 


YOU'RE  WRONG 
AS  USUAL,  ' 
EMMA-THE 
TAX  PEOPLE  j 
DO  NOT  X  V 
HONOR 
CREDIT 
CARD^ 


l| 


ivH 


UPI  Feature 
Pix  Service 
Is  Expanded 

United  Press  International 
has  started  a  long-range  pro¬ 
gram  intended  to  provide  sul>- 
scribers  with  an  increased 
volume  of  timely  and  story¬ 
telling  feature  newspictures. 

Frank  Tremaine,  UPI  ^^ce- 
president  and  general  newspic¬ 
tures  manager,  said  the  project 
combines  changes  in  the  struc¬ 
ture  and  concept  of  UPI  feature 
picture  ser\nces  with  a  realign¬ 
ment  of  certain  editorial  respon¬ 
sibilities. 

Edward  T.  Majeski,  picture 
news  editor,  was  place<l  in 
charge  of  all  feature  activities 
in  the  newspicture  department. 
He  will  be  responsible  for  lx)th 
the  mailed  feature  ser\’ices  and 
features  transmitted  over  the 
UNIFAX-Telephoto  network. 

Piclure  INews  Editor 

Charles  J.  McCarty,  former 
southwest  division  newspictures 
manager  at  Dallas,  was  also 
appointed  a  picture  news  editor 
to  supemnse  UPI’s  worldwide 
spot  picture  coverage  and  to 
oversee  the  operations  of  UPI’s 
New  York  picture  bureau.  Both 
Majeski  and  McCarty  will  work 
under  the  direction  of  Harold 
Blumenfeld,  executive  picture 
editor. 

“We  are  placing  more  empha¬ 
sis  on  our  feature  picture  opera¬ 
tion,”  Mr.  Tremaine  said,  “be¬ 
cause  of  the  growing  need  and 
demand  for  in-depth,  background 
reporting.  The  complex  nature 
of  much  of  the  news  of  the  day 
requires  a  quality  file  of  pic¬ 
tures,  maps  and  charts  to  clarify 
and  supplement  it  by  mail  as 
well  as  wire. 

“Some  stories  can  be  told 
more  adequately  with  pictures 
than  with  w’ords,”  he  added, 
“and  we  are  seeking  these  out 
— both  for  wire  and  mail  sub¬ 
scribers.” 

Mr.  Tremaine  said  the  Unipix 
service,  a  five-days-a-week  mail 
service,  will  emphasize  exclusive 
pictures  emphasizing  forth¬ 
coming  major  stories,  a  stepped- 
up  volume  of  maps  and  charts, 
and  single  pictures  with  time 
elements  permitting  delivery  of 
original  print  quality  by  mail. 

The  mailed  weekend  Roto  serv- 
ic3  of  picture  layouts,  accom¬ 
panied  by  stories,  also  will  place 
more  stress  on  significant  news, 
Mr.  Tremaine  said.  Both  the 
Unipix  and  Roto  services  will 
continue  to  include  off-beat  fea¬ 
ture  pictures,  fashion  photos  and 


other  light  material,  but  the 
emphasis  will  be  toward  subjects 
more  closely  allied  to  hard  news. 

Succeeding  Mr.  McCarty  in 
Dallas  as  southwest  division 
newspictures  manager  is  Jack 
C.  Klingle,  business  representa¬ 
tive  at  I.ittle  Rock,  and  former 
.\ustin,  Tex.,  newspicture  man¬ 
ager.  Jerry  McNeill  was  ap¬ 
pointed  manager  for  UPI’s 
Dallas  picture  bureau. 

«  *  « 

FARMERS’  OPIMON 

four-part  “The  People 
Speak”  report  by  Samuel  Lubell, 
analyzing  the  results  of  his 
latest  public  opinion  sur\’ey 
among  farmers  and  examining 
their  increasing  opposition  to  the 
Kenne<ly  farm  program,  will  be 
release<i  by  United  Feature  Syn¬ 
dicate,  Inc.,  for  daily  publica¬ 
tion  beginning  April  2. 

Personal  interviews  with 
famiers  in  14  states  show  that 
the  nature  of  the  farm  problem 
has  undergone  basic  changes  in 
the  last  two  years,  and  disclose 
mounting  conflicts  of  interest 
among  wheat,  com,  cattle,  hog 
and  dairy  farmers.  These  con¬ 
flicts  may  necessitate  a  new 
legislative  approach  to  the  long- 
continued  and  increasingly  ex¬ 
pensive  farm  problem,  with  a 
more  up-to-date  yardstick  than 
the  parity-price  formula,  Mr. 
Lubell’s  surxey  shows. 

*  *  « 

MXOX'S  SIX  CRISES 

“My  Six  Great  Crises”  by 
Richard  M.  Nixon,  will  be  seri¬ 
alized  by  King  Features  Syndi¬ 
cate. 

The  book,  published  by  Dou¬ 
bleday  &  Co.,  was  issued  on 
March  29,  and  the  eight  install¬ 
ments  that  King  will  release 
will  start  on  April  8.  Each  Sun¬ 
day  installment  will  nm  2,400  to 
.S.OOO  words  while  the  daily  in¬ 
stallments  will  be  between  1,200 
and  1,500  words. 

This  book,  which  includes  Mr. 
Nixon’s  account  of  the  1960 
Presidential  campaign,  already 
has  stirred  up  a  storm  of  com¬ 
ment  and  controversy. 

• 

— Bil  Keane,  whimsical  cre¬ 
ator  of  “Channel  Chuckles”  and 
“Family  Circus”  cartoon  panels 
(Register  and  Tribune  Syndi¬ 
cate)  had  his  Miami  Beach  va¬ 
cation  all  but  destroyed  by  rain. 
(He  lives  in  dry  Scottsdale, 
Ariz.).  The  (Fla.)  Her¬ 

ald  ran  a  two-column  drawing 
by  Bil  —  he  and  his  wife  were 
pictured  up  a  water-surrounded 
palm  tree,  waving  a  white  flag 
on  which  is  printed  “Help.”  Un¬ 
der  it  was  an  amusing  story 
under  Bil’s  byline  with  this  two- 
column  headline:  “He’s  Keane 
About  It  —  A  New  Visitor  Seas 
the  Beach.” 


syndicate 

iOentences 


Cuneo  Awarded 
Italian  Honor 


— Abigail  V’an  Ruren,  “Dear 
Abby”  columnist  (McNaught),  is 
1962  national  campaign  chair¬ 
man  of  the  Easter  Seal  Cam¬ 
paign  of  the  National  Society 
for  Crippled  Children  and 
Adults,  Chicago. 

— Sometimes  you  can  find  real 
news  in  comic  strips  before  it 
happens.  In  the  current  sequence 
of  “Buzz  Sawyer”  (King  Fea¬ 
tures),  Roy  Crane  has  his  hero 
tracing  an  international  ring  of 
dope  smugglers.  “We  stuck  our 
necks  out  by  stating  that  Com¬ 
munist  China  is  disseminating 
narcotics  abroad  as  an  integral 
part  of  Cold  War  strategy  for 
moral  subversion  and  to  finance 
activities  abroad,”  said  Mr. 
Crane.  He  needn’t  have  worried 
about  his  basic  theme.  Three 
weeks  after  the  sequence  started, 
the  Federal  Narcotics  Bureau 
accused  the  Cuban  Communist 
regime  of  acting  as  Red  China’s 
agent  in  smuggling  opium  into 
the  U.  S.  and  arrested  five 
Cubans  in  the  Miami  area. 

— Advice  columnists  often  re¬ 
fer  their  readers  to  their  clergy¬ 
men,  but  Dorothy  Dix  (Helen 
Worden  Erskine)  of  Bell  Syndi¬ 
cate  actually  received  a  letter 
from  a  reader  who  had  been  re¬ 
ferred  to  the  columnist  by  a 
minister. 

— Helpful  tips  on  making  the 
jump  from  campus  classroom  to 
the  city  room  of  a  newspaper 
are  given  in  interviews  by  A.  M. 
Edwards  in  the  April  issue  of 
Campus  Illustrated  with  column¬ 
ists  Dorothy  Kilgallen  (King 
Features  Syndicate)  and  Ed 
Sullivan  (Chicago  Tribune-New 
York  News  Syn^cate).  Ed  Sulli¬ 
van  told  the  interviewer  he 
thought  the  best  lead  he  had 
read  on  a  story  was  Syd  Kos- 
sen’s  in  the  San  Francisco 
(Calif.)  Examiner  about  Gov. 
Knight  informing  the  press  he 
was  unable  to  run  for  the  gov- 
emship  because  of  illness:  “Mrs. 
Goodwin  Knight  cried  herself  to 
sleep  last  night.” 

— Bob  Barnes,  “The  Better 
Half”  cartoonist  (Register  and 
Tribune  Syndicate)  is  on  a  trip 
to  Tahiti,  New  Zealand,  Aus¬ 
tralia,  Fiji  and  Hawaii  and  re¬ 
turns  to  the  U.  S.  in  late  May. 
He  has  “The  Better  Half”  her¬ 
self  along  for  his  wife,  Ruth, 
the  real  life  “Harriet  Parker” 
of  the  cartoon,  is  with  him.  Bob 
caricatures  himself  as  the  hus¬ 
band,  “Stanley  Parker.” 


Ernest  Cuneo,  i)resident  of  the 
Bell  Syndicate,  North  American 
Newspaper  Alliance,  .Associated 
Newspapers,  Consolidated  News 
Features,  McClure  Newspaper 
Syndicate  and  Womens  News 
Ser\'ice,  was  awaixled  the  «lwror- 
ation  of  Knight  Commander  of 
the  Order  of  Merit  of  the  Re¬ 
public  of  Italy. 

Presentation  of  the  medal 
was  made  at  the  Italian  Con¬ 
sulate  in  New  York  March  22.  ^ 
It  is  Italy’s  highest  order  given  1 
to  those  who  have  fostere<i  good 
relations  l)etween  Italy  and  the 
United  States. 

Mr.  Cuneo  was  awarded  the 
Fronda  d’Ore  by  the  mayor  of 
Genoa,  Italy,  in  1961.  During 
World  War  II,  Mr.  Cuneo  sen-ed 
as  a  liaison  officer  for  the  Office 
of  Strategic  Sendees  and  was 
decorated  by  Italy  and  Britain. 
Mr.  Cuneo,  a  lawyer  and  a  major 
in  the  U.  S.  Marine  Corps 
sen’e,  was  educated  at  Columbia 
and  St.  John’s  Universities  and 
he  holds  an  honorary  doctor  of 
laws  degree  from  Florida  South¬ 
ern  College. 

♦  *  * 

— Dan  Halligan’s  “Under  21” 
column,  published  daily  and 
weekly  for  teen-agers  and  chil¬ 
dren  throughout  the  United4  i 
States  and  Canada,  will  begin  i 
its  fifth  newspaper  year  in  late 
April.  Mr.  Halligan,  who  had 
worked  with  teen-agers  in  vari¬ 
ous  capacities  for  a  number  of 
years,  started  “Under  21”  in 
April,  1958  while  working  as  a 
reporter  for  the  Williston  (N.D.) 
Herald.  He  left  his  newspaper 
job  a  year  and  a  half  later  and  , 
has  since  devoted  his  entire  time 
to  the  teen-age  field.  He  also 
produces  a  daily  five-minute 
“Under  21”  radio  program  which  ; 
is  taped  and  sold  to  radio  sta¬ 
tions.  Mr.  Halligan  was  recent-  : 
ly  contacted  by  Blitz  News  of 
Milan,  Italy,  and  is  to  meet  with 
the  firm’s  business  manager  in 
New  York  later  this  spring  re¬ 
garding  Blitz  syndicating  “Un¬ 
der  21”  throughout  Italy.  The  | 
columnist  lives  in  Kalispell,  ^ 
.Mont.,  with  his  family.  | 

— Who  is  “The  Country  Par-  j 
son”?  Writer  of  the  one-sen- 
tence  daily  sermon  distributed 
by  the  Register  and  'Tribune 
Syndicate  is  Frank  .A.  Clark, 
executive  managing  editor  of 
the  syndicate,  a  church  layman 
who  was  brought  up  in  the  edi¬ 
torial  department  of  the  Des 
Moines  (Iowa)  Register,  after 
working  his  way  through  Drake 
University.  Wally  Falk,  Minne** 
apolis  cartoonist,  illustrates  each 
“saying”  with  a  drawing. 
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It  ■’•ll  IT'*  9  4  14m  readily  identified  with  the  com-  >Iorrie  Sluir|>  HI, 

JVlilk  r  irm  s  Ad  Art  s'-i-i-r  su„.™.u 

—  T  •  •  Tfc  “We’ve  also  discovered  that  Portland,  Ore. 

\  fill  "tn  ¥1  r¥  Wl  C  numerous  i>eople  feel  they  see  Suspension  of  the  Portland 

V  i  i  ■  w  Jl  Vt_rt-r  «ur  ads  much  more  frequently  Merchants  Shopping  News  was 

than  they  actually  appear  in  the  announced  this  week  by  Mrs. 
Chicago  providing  rough  sketches,  and  Carlson  adds.  Helen  Sharp,  wife  of  Publisher 

Mow  would  the  average  news-  counselling  artists  on  the  goals  .  7^^'®  bonus  consumer  Morrie  L.  Sharp, 

paper  advertiser  react  if  a  of  the  Dean  campaign,  and  the  identification  for  our  products  illness  of  Mr.  Sharp  was  given 
dozen  readers  wrote  to  him,  re-  role  which  the  artwork  plays  in  company.  these  and  reasons  for  cessa- 

questing  copies  of  his  newspa-  helping  the  company  achieve  its  other  reasons,  .Mr.  Carlson  sa>  s,  publication  of  the  new 


per  color  ad  illustrations,  to  lie  goals. 
franuKl  and  hung  in  their  living 


Mid-Aiiiericu  .\rti<>tH 


This  is  the  enviable  iw.sition  “Ideally,  each  illustration  in  io  'i.han^e  a  'wimdng  's^^  The  Shopping  News  was 

in  which  the  Dean  Milk  Com-  our  series  should  communicate  a  ^j^^piy  fo^  the  sake  of  change.”  founded  by  Mr.  Sharp,  former 
pany  finds  itself  almost  every  feeling  of  country'  charm  in  Mid-  ‘  ‘  advertising  manager  of  the  Ore- 

time  one  of  its  “Country  America,  fre.sh,  clean,  and  con-  r/ow  Jowmaf,  following  his  resig- 

Charm”  advertisements  occupies  noting  quality,”  Mr.  Carlson  ex-  TTo1rl«  I  IIIR  nation  from  the  Journal  staff 

the  center  spread  in  the  C/itcasro  plains.  “We’ve  found  that  the  il-WlLlo  MjIUC;  October.  First  issue 

Trihiine  Magazine.  artists  who  can  liest  communi-  „  1  A  .4  1>  4-  mechanical  difficulties  delayed 

Y  cate  this  feeling  are  those  who  OH  LjOIOF  AQ  ttatCS  appearance  of  the  next  two 

llieme  lor  IH  Years  Mid-America,  who  know  issues  until  mid-January.  Mr. 

The  Dean  Milk  Company,  of  Mid-America,  and  who  use  Mid-  Apropos  of  McCall's  maga-  Sharp  had  planned  the  paper 
coui'se,  is  not  an  average  adver-  America  as  the  subject  of  their  zine’s  announcement  that  it  will  for  twice-a-week  appearance,  but 
tiser.  It  is  one  of  the  most  un-  eliminate  the  extra  charge  it  it  had  remained  on  a  once-a- 


“the  company  plans  to  continue  ^^j^.g^ising  throwaway.  Notice 
Its  ‘Country  Charm  campaign  elosing  was  given  to  employes 
in  the  future  The  results  have  ^  ^ 


in  which  the  Dean  Milk  Com-  our  series  should  communicate  a 
pany  finds  itself  almost  every  feeling  of  country'  charm  in  Mid- 
t  i  m  e  one  of  its  “Country  America,  fresh,  clean,  and  con- 
Charm”  advertisements  occupies  noting  quality,”  Mr.  Carlson  ex- 
the  center  spread  in  the  Chicago  plains.  “We’ve  found  that  the 
Trihiine  Magazine.  artists  who  can  liest  communi- 


convinced  us  it  would  be  unwise 
to  change  a  winning  strategy 
simply  for  the  sake  of  change.” 


rihiine  Magazine.  artists  who  can  liest  communi- 

this  feeling  are  those  who 
rheme  for  18  Years  Ij^.g  Mid-America,  who  know 

The  Dean  Milk  Company,  of  Mid-America,  and  who  use  Mid- 


Digest  Holds  Line 
On  Color  Ad  Rates 


tiser.  It  is  one  of  the  most  un-  _  eliminate  the  extra  charge  it  it  had  remained  on  a  once-a- 

usual,  consistent,  and  success-  Roliert  Addison,  Francis  h^s  always  applied  to  color  ads  week  schedule  for  the  11  editions 
ful  advertisers  in  the  Chicago  Chase,  Everett  McNear,  and  (E&P,  March  24,  page  20)  which  were  produced, 
market.  And  its  successful  use  PduI  Wehr  are  a  few  of  the  comes  word  this  week  from  • 


of  the  .same  advertising  theme  midwestern  artists  whose  illus 
for  the  better  part  of  two  dec-  trations  have  graced^  Dean’: 


Reader’s  Digest  that  it  will  con- 


ades  offers  a  striking  contrast  t^oui 
to  theme-turnover  rates  of  most  yf’ars 
advertising  programs.  D  e 


trations  have  graced  Dean’s  tinue  to  charge  a  premium  for 
“Country'  Charm”  ads  in  recent  color  advertising. 


Dean’s  “Country  Charm” 


Fred  D.  Thompson,  vicepresi¬ 
dent  of  RD,  said  this  week: 


Year-Oltl  Offset 
Daily  Closes  Shop 

Et'GENE,  Ore. 
Publication  of  the  Emerald 


iFor  the  past  18  years.  Dean’s  theme  is  also  employed  in  the  “Advertising  rates  must  l)e  fj^npire  News  here  ceased  March 

primary  advertising  reliance  dairy’s  product  packages,  on  related  to  cost  factors.  Even  .>6  just  a  few  weeks  short  of  the 

has  been  place<l  on  a  “Country  lx)int-of-purchase  displays,  and  on  the  multi-color  presses  that  paper’s  first  anni- 

Charm”  campaign,  illustrated  i*i  Hi-Fi  color  inserts  which  the  print  the  entire  Digest,  a  four-  versarv  of  publishing, 

with  full-color  reproductions  of  company  uses  in  advertising  in  color  page  costs  more  to  print  intimation  o  f  the 

/j  paintings  of  pleasant  country  other  markets.  than  a  black-and-white  page,  shutdown  came  on 

scenes,  which  are  artfully  Dean’s  marketing  operations  though  the  extra  cost  for  color  March ‘23  when  a  main- 

blended  with  copy  and  jiroiluct  today  are  centered  in  13  states,  being  reduced  through  in-  Empire 

illustrations.  These  advertise-  with  15  plants  producing  a  wide  creased  efficiencies  in  press-plate  plant  changed  locks  on  all 

ments,  which  regularly  occupy  variety  of  liquid  and  frozen  make-ready.  doors  at  the  order  of  J.  Hobart 

the  center  siiread  of  the  roto-  nroducts  —  including  milk,  color  printing  has  lie-  _ _ ^ 


gravure-printed  Chicago  Trib-  cream,  half  and  half,  ice  cream,  come  more  efficient,  our  four- 


Wilson,  one  of  the  prime  backers 


une  Magazine,  provide  the  focal  sherbet,  cottage  cheese,  and  sour 
point  for  an  advertising  ap-  cream.  Last  year,  the  company’s 
proach  which  has  included  ROP  sales  exceeded  $65-million,  a 


color  rate  premium  has  lieen  re¬ 
duced  accordingly.  In  1957,  for 


Mr.  Wilson,  a  Eugene  insur- 


(‘xample,  the  Digest’s  four-color  ance  man  and  property  holder. 


color  and  black  and  white  ad-  sharp  contrast  to  the  annual  rate  was  20.7  c  higher  sai  e  ecision  o 

vertising  in  most  Chicago  dai-  volume  of  $7  million  the  com-  than  the  black-and-white  page  made  at  a  weekend  mating  of 
lies.  During  1901,  Dean’s  placed  pany’s  operations  were  produc-  preinium  was  t  e  ( irw  yf  J*  ® 

.56,840  lines  of  advertising  in  ing  at  the  time  it  embarked  on  13.1%.  Our  cuirent  four-ctdor  galley  u  is  ing  o.,  ope 
Chicago’s  daily'  newspapers.  Of  its  “Country'  Charm”  campaign.  PaK^  I’ate  is  only  9.8%  higher  of  the  Empire  ews. 
this,  21,080  lines  were  occupied  t«  the  Chicac-o  market  Dean’s  H'an  our  black-and-white  rate.  • 

foUage  cheese  has  ^nsistently  ^a^^^nel  ifT^^verSTl  times  Cartoonist  Beck  Dies 


^  ‘SSL;"i9.8?o' H^es  foL“  veara'^'wf^^^^^  higher* Wause  the'y^d^not  print  San  Diego,  Calif, 

voted  to  ROP  color  and  black-  sales ‘have  also  sho^n  a^teadv  multi-color  equip-  Frank  H  Be^,  68,  cartc^n^ 

“iTn  and-white  advertising  in  the  urowth  in  snite  of  the  fact  that  ment.  whose  syndicated  work  included 

The  i  Chicago  Tribune;  and  the  re-  Dean  Milk  Comoanv  is  the  "^'1}  make  no  change  in  the  dog  comic  strip  “Bo,”  died 

II  j  inaining  15,920  were  split  be-  oni..  chicairo  dailv  which  does  advertising  rates  before  the  March  22.  He  also  crea^  the 
^  tween  ROP  color  and  black-and-  no*  deliv'er  milk  directlv  to  1963,  issue.  Rates  may  comic  strips  “Hem  and  Amy” 

white  advertising  in  the  Netvs  homes  relvinir  onlv  on  store  ^  increased  next  y'ear,  jn  a  Lifetime,”  the 

.nd  to  to^ch  z  "r?-' 

According  to  Clifford  Carlson,  sumer.  I?  'f  threatened,  paper  automobile  section  strip 

advertising  manager  for  the  However  we  expect  to  continue  .^Ooi.'n  the  Road.” 

Dean  Milk  Company,  each  Prmluct  Ideniilicaiion  our  practice  of  charging  a  little  , 

more  for  four-color  advertising 

Country  Charm  ad  is  built  retaininir  the  same,  strik-  -c..- _ i  ...u:* _ * _  P  4 


homps  ref  vim.-  onlv  on  storo  and  "All  in  a  laieiime,  iiit- 

distribution  to  reach  the  con-  -specially  if  there  are  increases  latter  developed  from  his  news-’ 


in  postal  rates,  as  is  threatened. 
However,  we  expect  to  continue 
our  practice  of  charging  a  little 
more  for  four-color  advertising 


paper  automobile  section  strip 
“Down  the  Road.” 


around  a  snopiaHv  PomJiLS  R.v  retaining  the  same,  strik-  than  for  black-and-white  or  two-  >I.E.  Appoilltetl 
around  a  specially-commissionwl  advertising  approach  for  an  golor  ”  *  „ 

painting  by  a  well-known  Mid-  extended  jieriod  of  time.  Dean’s  •  Petersburg,  Fla. 

American  artist.  At  one  time,  toilay  gains  additional  mileage  „  p  i  Roliert  A.  Preston,  a  news 

the  company  ran  a  contest,  in-  of  every'  advertisement  it  ^***W'»y  nuiS4*<l  photographer  and  picture  editor, 

yiting  artists  to  submit  paint-  to  the  ‘l8-year  .series.  Mr.  Pitt.sbi'rgii  has  lieen  promoted  to  managing 

^  however,  Carlson  reports  that  consumer  The  Pittsburgh  Press  will  wlitor  of  the  St.  Petersburg 


vertising  agency,  frequently  pany’s  advertisements  were  (dfective  April  1. 
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Commercial  Appeal. 


A&P  Stamp  Plunge 
Makes  Linage  Splash 


Four  major  food  chains  ser\’- 
ing  Chicago  roared  into  March 
with  an  advertising  and  tradinR 
stamp  battle  that  emhroile<i 
more  than  1,000  supeimiarkets, 
increased  linage  of  five  food 
chains  in  Chicago  pauers  hy 
fi-'i'/r  for  the  first  nine  days.  The 
city’s  housewives  were  bom- 
t)arde<i  with  “bonus”  stamj)  of¬ 
fers  and  giveaway  prices  on  a 
.scale  which  threatene<i,  accord¬ 
ing  to  anxious  competitors 
watching  nervously  from  the 
sidelines,  to  “make  money  go 
out  of  style.” 

Triggering  this  whirlwind  of 
largesse  loose<l  on  Chicago 
shoppers  was  the  de<Msion  by 
Atlantic  &  Pacific  Food  Stores 
to  move  into  the  Chicago  mar¬ 
ket  with  its  McDonald  “Plaid- 
Stamp”  plan  beginning  March 
5. 

•A&P  set  a  dizzying  pace 
for  the  customer  auction  that 
followetl  with  an  opening  bid 
of  500  “free”  stamps  to  woo 
stamp  hoarding  shoppei*s  over 
to  Plaid  stamps.  This  bid,  how¬ 
ever,  apt)eared  to  have  been 
made  while  “doubled  and  vul¬ 
nerable.” 

The  Big  (Jivcaway 

It  was  promptly  tonpe<l  hy  a 
1.000  stamp  offer  by  National 
Food  Stores,  aggi'essive  locally 
headouai-tered  chain  which  dis¬ 
tributes  S  &  H  Green  Stamps 
and  received  substantial  co-op 
newspaper  advertising  assist¬ 
ance  and  an  estimate<l  $20,000 
per  week  in  supplementary  tv 
and  radio  plugs  from  its  stamp 
company,  Sperry  &  Hutchinson. 

Kroger,  cautious  at  tii-st,  aft¬ 
er  getting  its  annual  boartl 
meeting  out  of  the  way,  joined 
the  fray  with  enthusiasm  to 
protect  its  Ton  Value  stamp 
plan  launched  only  a  few  years 
ago  by  the  same  E.  F.  McDonald 
Co.  of  Dayton,  which  is  master¬ 
minding  the  A&P  Plaid  Stamp 
program. 

Newspapers  almo.st  daily 
brought  new  giveaway  offers  to 
the  besieged  food  shopper,  be¬ 
wildered  by  lavish  gifts  of  100, 
300  and  500  blocks  of  normally 
slow  -  to  -  accumulate  trading 
stamps  as  the  three  slugged  it 
out  to  determine  who  would 
capture  her  stamp-bought  loy¬ 
alty. 

Ironically,  cre<lit  for  toj)  bid 
must  go  to  Jewel  Foo<l  stores 
which  without  resorting  to  trad¬ 
ing  stamps  has  by  astute  mer¬ 
chandising  and  aggressive  use 


of  newspai)er  sjiace  moved  up 
within  grasp  of  first  jdace  in 
the  market. 

Jewel  offered  “Crisp  One 
Hundred  Dollar  Bills”  through 
an  A-B-C  simi)le  contest  as  a 
bonus  for  trading  at  Jewel 
stores.  Thousands  of  dollai’s,  it 
announced  in  double-truck  color 
ads,  would  be  i)aid  out  to  Jewel 
shoi)pers.  Shoppers  were  left  to 
draw  their  own  inference  that 
these  “trailing  stamjis”  would 
he  re(hH*mal)le  anyplace  for  any¬ 
thing  one  hundi’ed  dollars  would 
buy. 

Jewel  not  only  toi)pe<l  off  the 
giveaways  in  the  two  week  has¬ 
sle  but  le<l  the  field  among  Chi¬ 
cago’s  five  leading  food  chains 
in  u.se  of  retail  ilisplay  adver¬ 
tising  in  Chicago’s  four  dailies 
with  94,772  lines  in  the  first 
nine  days  of  Maivh,  according 
to  a  compilation  base<l  on  Me<Ua 
Records  figures  for  the  March 
1-9  period.  This  represente<l  an 
incrc'se  of  43,000  lines  over  the 
same  period  last  year. 

Bush  of  Ad  (iupy 

Chicago  newspapers’  65% 
gain  in  focKl  linage  from  five 
chains — Jewel,  .A&P,  National, 
Kroger  and  High-Low  (a  volun¬ 
tary  chain)  represente<l  an  in¬ 
crease  of  almost  108,000  lines 
for  nine  days  to  273,993  lines  in 
1962,  against  166,000  for  the 
like  period  of  1961. 

.A&P,  with  68,549  lines,  was 
up  40,000  over  last  year,  while 
National  with  56,000  lines  and 
Kroger  with  37,000,  each  was  up 
12,000  lines  for  the  nine  days 
over  a  year  ago.  High-Low,  a 
bystander  in  the  stamp  battle, 
held  even  at  17,960  lines. 

Top  linage,  for  the  nine  days, 
93,000  lines,  was  carried  by  the 
Chicago  Daily  W>wtt,  an  in¬ 
crease  of  30,000  lines.  Chicago’s 
American,  however,  enjoyed  the 
biggest  gain  among  the  city’s 
four  dailies  as  a  result  of  the 
promotion.  The  .American  ran 
85,000  lines  in  the  nine  days, 
almo.st  doubling  its  linage  from 
the  five  chains  over  the  same 
period  of  1961.  The  Tribune, 
with  62,000  lines,  and  the  Sun- 
Times,  with  29,600  lines,  each 
showed  an  increase  of  17,000 
lines. 

.A&P’s  opening  bid  of  500 
“free  stamps”  which  touched  off 
the  free-for-all  was  launched 
with  home  mailing  of  coupons 
and  double-truck  ads,  utilizing  a 
second  color  (in  all  Chicago  pa¬ 
pers)  where  available,  in  March 
4  issues  of  all  Sunday  papers 


and  March  5  issues  of  six-day  day  issues  as  the  .A&P  an- 
pa))ers.  These  carrieil  hard-sell  nouncement.  Jewel  Food  Stores, 
))romotional  copy  introducing  which  o))erates  250  marts  in  an 
the  Plaid  stamp  j)lan.  area  corresponding  to  .A&P’>^ 

Chicago  block,  broke  with  full 
III  280  -Suircx  pjjpp  p„py  explaining  the  head- 

The  Chicago  move,  which  (fuestion:  “\Vhy  dewel 

repi-esents  A&P’s  fii-st  full-  f>‘»<‘sn’t  Rely  on  Stamps  to 
scale  invasion  of  a  major  mar-  Business, 

ket  with  its  new  and  reluctantlv  “This  week  anot  ei  ood 
undertaken  stamn  plan,  e.xtends  ‘’hain  announceil  it,  too,  would 
Plaid  stamp  distribution  to  280  use  trading  .stamps.  Why  doe.sn  t 
stores  in  the  A&P  Chicago  Jump  on  the  stain,)  gim- 

block.  eoualling  in  terms  of  bandwagon?  Jewel  s 

units  the  total  number  of  .stores  ‘‘<>py  asked  read(*rs. 

I.reviouslv  involved  in  eastem  “Sim, .ly  and  honestly,  to  ,)ro- 
s,,ot  tests  of  the  ,)lan.  Geo-  tect  your  freedom^  of  choice  and 
gra,)hically  these  .sene  a  90-  Vuar  ,)ocketbook. 
mile  wide  stri,)  across  northeni  Talks  of  Stamp  Cost 

Illinois  from  South  Bend,  Ind., 

on  the  east  to  Waterloo,  la.,  on  Without  touching  on  such  cost 
the  west,  with  166  units  located  factors  as  costly  time  loss  in 
in  Chicago  and  the  suburbs.  handling  stam,)s  at  check-out 
(.A&P  came  into  New  York  counters,  shrinkage  and  other 
with  the  plan  this  week).  ,)roblem.s  attendant  to  stamp 

Co))y  of  the  .A&P  announce-  ))lans.  Jewel  in  carefully 
ment  ))romised  no  de,)ai'ture  couched  language  ))ointe<l  out 
from  “our  low,  low  ,)rice  that  stam,)s  are  an  added  cost 
,)olicy,”  the  mo.st  gifts,  TWO  to  be  jia.s.sed  on  to  the  customer 
gift  catalogues  and  incor,)o-  in  fowl  ,)rices. 
rated  one  additional  feature  “The  ‘stain,)  grocer’  must  ,)ay 
which  .seemed  to  invite  critics  his  stam,)  com,)any  2%  on  every 
of  trading  stam,)s  to  compare  sale  he  makes,”  the  ad  con- 
Plaid  stam,)s  with  coin  of  the  tinned.  “We  know  from  our  own 
realm.  Instead  of  issuing  stamps  long  ex,)erience  that  such  a  sub- 
only  as  “singles”  .A&P  tempted  stantial  increase  in  the  co.st  of 
stam,)  .savers  with  “easier  han-  doing  business  must  eventually 
dling”  “less  work”  and,  ,)re-  be  ,)asse<l  on  to  customers  in 
sumably,  fewer  stamps  to  lick  one  fonn  or  another.  It  just  has 
with  the  issuance  of  its  stamps  to  show  u,) — a  ,)enny  here,  a 
in  color-code<l  1-10-50  unit  de-  ,)enny  there  or  ,)oorer  service 
nominations.  or  lower  quality. 

In  a  third  full-,)age,  run  ad-  “During  the  last  five  years 
jacent  to  its  color  s,)read  in  with  trading  .stam,)s  available 
Chicago’s  four  news,)a,)ers,  .A&P  in  the  Chicagoland  area.  Jewel 
hammereil  hard  on  ,)rice  in  ,)eo,)le  have  sened  an  ever-in- 
straight  merchandising  co,)y  de-  creasing  numl)er  of  satisfied 
signeil  to  undei’scora  its  ,)rom-  customers.  Why  ?  Because  we 
ise  of  ,)rice-,)lus-stam,)s.  have  concentrated  on  our  re- 

Tucked  away  under  the  ban-  s,)on.sibility  to  protect  the  (,ual- 
ner  lines  in  modest  8-,)oint  ity  of  the  food  you  buy,  the 
lightface  ty,)e  appeared  a  block  sendees  you  nee<l  and  the  low 
of  “.A”  copy  which  ti,),)ed  off  prices  you  ,)ay  for  food,”  the  ad 
.A&P  reluctance  to  take  the  concluded  its  case  again.st  trad- 
trading  stamp  plunge;  ing  stam,)s. 

“Way  back  when  they  first  .Substance  was  lent  Jewel’s 
came  out,  stamp  plans  came  in  claim  to  ,)ros,)ering  without  re- 
for  pi-etty  careful  study  at  A&P  sort  to  trading  stam,)s  by  finan- 
.  .  .  and  for  a  goo<l  reason.  A&P  cial  ,)age  i-e,)orts  ap,)earing  in 
had  built  a  fine  business  giving  tl'®  ,)receding  week  which 
customers  more  of  what  they  showed  Jewel  .sales  and  ,)rofits 
wanted:  cash  sainngs.  You  can  <11  ^  record  high  for  1961  and 
be  sure  we  weren’t  going  to  risk  detaile<l  ,)lans  for  o,)ening  20 
de,)riving  customers  of  cash  new  su,)ermarts  in  the  Chicago 
savings  just  to  offer  stamps.”  area  by  mid-year. 

The  co,)y  goes  on  to  ,)resent  Jewel’s  statement  was  re- 
Plaid  Stam,)s  as  the  wonder  neated  in  Monday,  Wednesday, 
cake  customers  can  have  and  Thursday,  and  Friday  ,)a,)ers. 
eat,  too,  with  the  final  .saluta-  Sunday’s  and  Monday’s  runs 
tion,  “Here’s  the  ha,),)y  ending  were  accom,)anied  with  a  single 
to  our  stoiy!”  l>age  of  merehandising  copy. 

Before  Chicago  shop,)ers  which  by  Thui-sday  and  Friday 
could  lay  down  their  ,)a,)ers,  swelled  to  five  ,)ages  each  in 
however,  it  became  plain  “Bon-  the  News,  .American  and  Times 
nie,  the  Plaid  Lassie,”  heroine  three  nages  in  the  Tribune, 

of  .A&P’s  drama,  was  not  going  t>ne  full  ,)age  of  the  mid-week 
to  be  allowed  to  forego  the  nor-  was  devoted  to  an  offer  of 

mal  quota  of  trials  and  tribula-  one  ,)ound  of  Jewel  coffee  at  9c 
tions  which  in  storybooks  pre-  (nin®  cents)  with  $10  purchase, 
cede  any  valid  hap,)y  ending.  National  Food  Stores,  900- 

In  the  same  Sunday  and  Mon-  store  Chicago-hased  chain,  also 
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came  out  sluppinp  in  response 
to  A&P’s  challenRe.  National, 
through  its  Chicago  branch  op¬ 
eration,  distributes  S  &  H 
Green  stamps  in  2.‘ir>  stores  in 
an  area  corresnonding  to  that 
sen  <k1  by  the  280  stores  of  A&P 
Chicago  block  an<l  for  several 
years  through  lOfil  UhI  the  field 
in  retail  food  linage  in  Chicago 
newspapers. 

W'bicli  Slumps  Mon-? 

In  full-page  copy  in  all  Chi¬ 
cago  papers  of  Monday,  March 
.T  National  offerecl  deei)-cut  pnce 
copy  on  Lenten  specials,  an¬ 
nounced  a  1,000  stamp  giveaway 
plan  featuring  a  “Bonus  Shield” 
card  with  “NO  LIMIT  TO  THE 
.STAMPS  YOU  CAN  GET.” 
For  good  measure  were  included 
four  coupons  each  good  for  25 
S  &  H  stamps. 

Viitually  in  the  .same  breath. 
National’s  a<ls  in  Monday’s  edi¬ 
tion  of  all  i)apers  prominently 
headlined  “A  certified  report 
just  released  by  famous  Forbes 
Re.search,  Inc.”  which  it  stated, 
“proves  S  &  H  stamiis  WORTH 
MORE  than  any  other  stam]> 
plan  in  Chicago,  BAR  NONPL” 
Copy  further  pointed  out  S  &  H 
is  olde.st  “and  most  reliable 
stamp  plan”  and  hinted  broadly 
that  customers  might  experience 
disappointing  delay  getting 
gifts  they  saved  for  under  other 
.starn))  plans. 

National  further  buttressed 
its  stake  in  S&H  Green  stamps 
with  double-truck  copy  in  March 
8  newspapers  which  headlined 
“Discount  Prices,  plus  S&H 
Green  Stamps,  received  direct 
assistance  from  its  stamp  com¬ 
pany,  Sperry  &  Hutchinson,  in 
the  fonn  of  “fifty  to  sixty” 
hundred  line  drop-in  ads  jointly 
signed  by  National  and  S&H, 
and  indirectly  l)enefited  by  jiage 
copy  run  by  Wieboldt  depart¬ 
ment  stores,  which  operate  re¬ 
demption  centers  at  all  but  one 
of  their  several  department 
.store  locations  for  S&H 
stamps. 

‘Vt'ar’  Is  Underplay<-d 

Onset  of  the  fray  caught 
Krogers  in  the  midst  of  its  an¬ 
nual  meeting  at  Cincinnati  and 
I  election  of  a  new  top  manage¬ 
ment  team,  promjited  local 
management  to  play  it  cool  and 
easy. 

Normal  “Lenten  Special” 
copy  i-un  full  page  in  cool  blue 
and  black  in  Monday’s  Chicago 
Tribune  contained  no  reference 
to  competition  other  than  a 
modest  18-point  line  claiming 
“It  takes  less  books  i)er  pre¬ 
mium  with  Kroger’s  Top  Value 
Stamps  . . .  Chicago’s  best  stamp 
plan,”  iTin  at  the  bottom  of  food 
a  listings.  Three  coupons,  two 
1  keyed  to  specific  purchases,  and 
j  the  thii-d  offering  50  free  stamps 
J  with  any  $5  purchase,  contained 
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the  only  hint,  consciously  under¬ 
played,  that  Kroger  was  aware 
of  a  stamp  wai'.  Even  these,  an 
official  statecl,  contained  nothing 
but  offerecl  fre<iuently  during 
the  year  as  a  routine  i)art  of 
stamp  merchandising. 

Vigorous  infighting  by  compe¬ 
tition  brought  a  prompt  shift 
by  midweek.  Kroger  waded  in 
with  full  page  two-color  copy 
promoting  Toj)  Value  stamps 
and  offering  100  fj-ee  .stamps  on 
any  purchase  via  newspaper 
coupon  in  Thureday,  March  8, 
eclitions  of  the  Tribune,  News 
and  American,  told  shop])ers 
“You  just  can’t  to|»  Top  Value 
stamps.”  .A  (lage  of  merchan¬ 
dising  fo(Kl  copy  ran  in  the 
Tribune  and  two  pages  of  fowl 
copy,  ran  in  the  News  and 
.American  adjacent  to  the  color 
ad  on  stamps.  These  pages  of- 
fere<l  an  additional  .‘125  bonus 
Top  Value  stamps,  over  and 
above  the  no  strings  coupon  on 
the  color  page. 

.A&P  ran  full  page  cojjy  in 
two-colors  in  Thursday  eclitions 
of  all  four  papei-s  offering  100 
fi-ee  Plaid  stamps  and  touting 
Plaid  stamp  premiums.  In  the 
News  and  American  of  Thurs¬ 
day  it  carriecl  two  additional 
l>ages  of  merchandising  copy. 
One  oage  of  merchandising  copy 
api)eared  in  Friday’s  Tribune. 

.Spla^ll  on  Sunday 

Saturday,  March  10,  marked 
the  firet  let-up  in  hostilities, 
with  only  S&H-National  <lrop- 
in  ads  ap|)earing. 

With  arrival  of  Sunday, 
March  11,  the  tempo  was  pickecl 
up  by  .lewel’s  announcement  in 
two-color  double  truck  space  in 
the  Sunday  Tribune  and  Sunday 
American  and  one  page  in  two 
colors  in  the  Times  of  its 
“Spell  Cash”  game  offering 
hundred  dollar  bills  as  prizes  in 
a  no-purchase-require<l  jiromo- 
tion.  National  ran  a  page  in 
Sunday’s  American  repeating 
its  1,000  stamp  offer,  and  offer¬ 
ing  .‘125  stamps  via  new.spaper 
coupon. 

Monday,  March  12,  A&P  with 
a  ))age  each  in  the  morning 
Tribune  and  Sun-Times,  followed 
by  double-trucks  in  the  after¬ 
noon  News  and  the  American, 
proudly  headlined  the  news 
“STAMPS  DIDN’T  CHANGE 
A&P  but  .  .  .  A&P  SURE 
CHANGED  THE  STAMP  PIC¬ 
TURE.”  The  .same  theme  was 
repeatecl  in  double  truck  black 
and  white  space  in  the  News 
and  the  American  on  Thursday, 
March  15,  single  page  space  in 
the  Tribune  and  Sun-Times  of 
Friday,  March  16.  Copy  in  these 
ads  .stressed  “Same  low  jjrices 
as  advertised  2  months  ago.” 

National  Foods  ran  two  pages 
in  Thursday,  March  15,  issues 
of  all  four  Chicago  papers,  re¬ 
peating  promotion  on  its  1,000 
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stamp  “bonus  shield”  plan  and 
including  11  coupons  worth  .‘125 
stamps  on  specific  purchases. 
Kroger  ran  two  pages  each  in 
the  News,  American  and  Trib¬ 
une  on  the  same  date,  stressing 
merchandising  copy  and  offering 
200  free  stamps.  Sure-Save  a 
relatively  small  voluntaiy  chain 
came  up  with  a  highly  effective 
“Depression  -  priced”  offer  of 
three  20  oz.  loaves  of  bread  for 
22  cents  as  a  feature  in  four- 
nage  promotion  in  the  Thursday 
Midweek  .sectional  of  the  Trib¬ 
une  which  divides  Chicagoland 
in  three  pie-sections. 

Rely  on  New!«pa|M‘rs 

.lewel,  meanwhile  kept  the 
pressure  on  with  four  and  one- 
half  i)ages  in  the  News,  four  in 
the  .American  of  Thursday, 
three  oages  in  Friday’s  Tribune 
and  four  tabloid  pages  in  the 
Friday  Sun-Times.  One  page  in 
each  instance  was  devotecl  to 
.lewel’s  “Hundred  Dollar  Bill” 
promotion  and  the  balance  to 
merchandising  copy. 

F.  .1.  Landing,  .lewel  chair¬ 
man.  said  he  anticipated  .lewel 
would  come  through  the  trade 
stamp  i)ush  “in  good  shape.” 

“We  went  through  it  all  five 
years  ago  when  Kroger  started 
its  Top  Value  Stamps,”  Mr. 
Landing  recalled,  “and  each 
succeeding  year  .lewel  has 
shown  substantial  gains  in  .sales 
and  earnings.  Our  basic  phi- 
losojjhy  of  operation  is  to  aim 
at  the  housewife  with  a  house 
full  of  children  and  not  too 
much  money  to  spend.  She  reads 
the  food  ads  in  her  newspaper 
with  an  expert  eye.  We  try  to 
offer  as  many  of  the  things  she 
needs  to  provide  them  with 
enough  of  the  right  things  to 
eat  for  the  money  .she  has  to 
spend.  We  stress  particularly 
things  kids  like  and  eat  a  lot 
of  such  as  bread,  jams  and 
presen-es,  i)eanut  butter  which 
we  i)ack  in  economical  2-lb 
packages  and  we  tell  her  about 
them  in  newspaper  advertising.” 

• 

Izvestia  Says  Nyet 

Chicago 

Editors  of  Russia’s  Izi'entia 
are  reported  to  be  sending  a 
formal  letter  of  declination  of 
the;  Chientfo  Tribune’ ft  offer  to 
exchange  editorial  writers.  The 
proposal  was  made  €‘arly  in 
January  by  Don  Maxwell,  wlitor 
of  the  Tribune. 

• 

Rep  Changes  Name 

After  13  years  as  partners 
operating  under  the  founder’s 
name  of  Ralph  R.  Mulligan, 
Ralph  R.  Mulligan  and  Jerry 
McDonald  will  change  the  firm 
name  to  Mulligan  &  McDonald, 
effective  April  1. 


Illinois  Court  Voiils 
Contempt  by  Letter 

Springfield,  HI. 
The  Illinois  Supreme  court 
has  reverseii  a  decision  holding 
in  contempt  the  writer  of  a  pul>- 
lished  lett€*r  which  criticizecl  the 
judge  of  .Maywoo<l  Village  court. 

The  Proviso  Stnr-Sentinel,  a 
weekly  newspaper,  in  ISIfifi  pul)- 
lishcKl  a  lt‘tt€*r  to  the  wlitor 
written  by  Walter  E.  Hathaway, 
a  memlH-r  of  the  village  lioard. 

.Mr.  Hathaway  chargcxl  the 
local  court  was  politically  domin- 
atiKl  and  .should  1h*  al»olished. 

Village  Judge  Robert  E. 
.McAuliffe  sentenci*d  Mr.  Hath¬ 
away  to  10  days  in  jail  and  fined 
him  $100  for  contemjd  of  court. 
Paul  D.  Coffman,  the  editor,  was 
finwl  $1  and  Ir\’ing  (’arlson,  who 
delivered  the  letter  to  the  <-ditor, 
receive<l  a  !M>  day  jail  sentence, 
also  for  contempt. 

Justice  Byron  House,  who 
wrote  the  opinion,  overtume<l 
the  Hathaway  conviction  on  the 
ground  that  he  w-as  merely  pass¬ 
ing  on  complaints  made  to  him 
as  a  memlier  of  the  village 
l)oard. 

• 

.4il  Lina^fc*  Up  8% 

Fnr  New  Ciifilaml 

Boston 

Total  advertising  linage  for 
66  daily  new’spapers  in  New 
England  increased  8.4%  in  Feb¬ 
ruary  as  compared  with  Febru¬ 
ary  1961.  This  was  the  largest 
February’  jiercentage  increase 
since  1956,  according  to  the 
cross-sectional  linage  report  con¬ 
ducted  by  the  New  England 
Daily  Newspaper  Association. 

February'  linage  increase 
breaks  down  in  this  fashion: 
Local  was  up  .5.2%,  Classified- 
Legal  up  10.2%  and  National  up 
27.3' '< — a  total  increase  of  8.4% 
over  February  1961. 

New  England  linage  for  the 
first  two  months  of  1962  was  up 
a  total  of  8.7%.  Local  was  up 
5.9''< ,  Classified-Legal  up  14.4% 
and  National  up  19.5% — all  for 
the  first  two  months  of  this  year 
as  compared  with  January  and 
February  of  1961. 

• 

Year  Book  Omissions 

The  name  of  Harold  Abrams, 
circulation  manager,  was  inad¬ 
vertently  omitted  from  the  list¬ 
ing  for  the  S’ewnrk  (N.  J.) 
Stnr-Lcdffer  in  the  1962  Inter¬ 
national  Year  Book  Number  of 
Editor  &  Pfblishitr. 

Also  in  the  daily  newspaper 
data  .section,  this  information 
should  be  added:  Cocoa  (Fla.) 
Tribune  (e  ex  sat.)  Circ.  5,321 
sworn  Sept.  1961 ;  established 
1917.  Publisher,  .Mrs.  C.  H. 
Holderman;  managing  editor, 
John  W.  Pound. 
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Agreement 
On  St.  Louis 
Guild  Pact 

Pulitzer  Publishing  Company 
(the  Post-Dispatch)  and  the  St. 
Louis  Newspaper  Guild  reached 
an  agreement  early  Sunday, 
March  25,  on  a  two-year  con¬ 
tract  providing  wage  increases 
and  solution  on  job  security  and 
transfer  of  employes,  the  chief 
issues  raised  in  prolonged  nego¬ 
tiations. 

Approval  of  the  new  contract 
by  the  .4NG  and  by  Guild 
membership  at  the  P-D  and  KSD 
radio  and  television  employes — 
about  700  in  all — is  expected 
without  a  hitch.  The  P-D  Guild 
unit  on  March  13  had  author¬ 
ized  its  executive  committee  to 
call  a  strike.  Settlement  wras 
reached  during  a  long  meeting 
with  commissioners  of  the  Fed¬ 
eral  Mediation  and  Conciliation 
Service. 

Wage  increases  average 
slightly  more  than  $4  a  week  in 
the  first  year  of  the  contract 
and  slightly  more  than  $3  a  week 
in  the  second  year.  Employes 
receiving  the  top  minimum  will 
receive  a  $4.50  a  week  increase 
the  first  year,  a  $4  increase  for 
the  second.  The  two  increases 
for  those  making  $195  and  over 
are  $6  and  $5.  The  first  increase 
will  be  retroactive  to  last  Jan.  1, 
the  second  becomes  effective  next 
Jan.  1. 

The  agreement  also  includes 
a  10  percent  increase  in  automo¬ 
bile  allowance. 

Old  Seniority  Provision 

P-D  management  withdrew  its 
transfer  proposal,  leaving  the 
old  contract  language.  In  case 
of  reduction  of  staff,  seniority 
of  an  employe  would  l>e  base<l  on 
his  total  service  with  the  com¬ 
pany.  Layoffs  would  be  in 
inverse  order  of  seniority  and 
would  apply  according  to  the 
need  in  each  job  classification 
with  a  division,  however,  as 
between  newsitaper  and  broad¬ 
cast  operations. 

An  employee  promoted  within 
the  previous  12  months  and 
threatened  with  dismissal  could 
“bump”  back  into  his  previous 
classification  if  there  was  an 
employe  with  less  seniority  in  it. 
There  otherwise  would  be  no 
bumping. 

Also  i)rovided  is  preferential 
rehiring  in  cases  of  dismissals  to 
reduce  the  force.  Employes  could 
remain  on  a  rehiring  list  for 
three  years  and,  management 
declare*!,  pension  rights  would  be 
retained  if  rehiring  was  within 
two  years. 


Management  decisions  as  to 
reduction  of  the  force  will  not 
l)e  subject  to  arbitration,  but 
matters  of  grievance,  including 
any  grievance  over  the  operation 
of  the  reduction  of  force 
arrangements,  would  l)e  subject 
to  arbitration.  -Arbitration  of 
grievances  was  a  Guild  pro¬ 
posal. 

Management’s  proposal  that 
it  have  the  right  to  compulsor>’ 
retirement  at  65  was  replaced 
by  a  Guild  counterproposal  that 
the  company  would  have  to  show 
that  a  65-year-old  employe  w’as 
incapable,  in  which  case  the 
employe  would  get  only  retire¬ 
ment,  not  dismissal  pay. 

Management  for  the  record 
affirmed  a  Guild  right  to  effec¬ 
tive  grievance  procedure  in  sick 
leave  matters,  and  deficiencies 
in  the  vacation  provision  as  to 
termination  of  ser\'ices  were 
remwlie*!.  S*)me  additional  ex¬ 
emptions  w’ere  granted  the  com¬ 
pany  by  the  Guild. 

• 

’’Know  Your 
Tab  for  Newroniers 

Hor.sTON 

To  help  ac<iuaint  newcomers 
with  their  new  home  town,  the 
Houston  Chronicle  is  publishing 
a  tabloid  magazine,  “Know  Your 
Houston,”  and  will  make  it  avail¬ 
able  to  residents  free  of  charge, 
lieginning  -April  4.  The  maga¬ 
zine  will  not  appear  in  a  regular 
edition  of  the  newspaper. 

The  tabloid  magazine  will  have 
28  pages,  eight  of  which  will  be 
devoted  to  a  Business,  Profes¬ 
sional  and  Church  Directory’  and 
20  pages  to  profiles  of  the  city. 

“Know  Your  Houston”  will 
contain  more  than  2,000  classi- 
fietl  listings  in  the  Business, 
Professional  and  Church  Direc¬ 
tory.  These  classified  listings 
were  publishe<l  in  the  Chronicle 
-March  25  and  will  be  repeated 
on  four  following  Sundays. 

• 

Wattersoii  Papers 
Go  to  Coloratlo 

Fort  Collins.  Colo. 

-A  collection  of  private  papers 
from  the  personal  files  of  the 
late  Henry  Watterson,  editor  of 
the  Louisville  (Ky.)  Courier- 
Journal,  hav’e  l)een  presented  to 
Colorado  State  University  here 
by  Mimi  Miller,  a  junior  in  the 
English  department  who  is  a 
great-granddaughter  of  “Marse 
Henry.” 

Most  of  the  material  was 
removeil  from  Mr.  Watterson’s 
office  in  1917  when  he  retired  as 
editor  of  Courier-Journal.  Ho 
died  in  1921 

Dr.  Herman  M.  Weisman, 
CSU  chairman  of  technical  jour¬ 
nalism,  .said  the  work  of  classi¬ 
fying  the  papers  has  begun  with 
funds  from  a  small  grant. 


Cutbacks 
At  Curtis  Hit 
3  Magazines 

Philadelphia 

The  Satuniaji  Kveninft  Post, 
wtH*kly  magazine  which  claims 
unbroken  descent  from  Benja¬ 
min  Franklin’s  Penusulrania 
(razette  of  1728,  is  l»eing  cut 
back  to  45  issues  a  year  as  jiart 
of  a  co.st  reduction  program  by 
the  Curtis  Publishing  Company. 

Curtis  also  announced  that 
the  Ladies’  Home  Journal, 
-Started  in  1883,  and  American 
Home  are  lieing  switched  from 
monthly  magazines  to  10  issues 
a  year. 

Robert  E.  MacNeal,  Curtis 
president,  said  the  program 
would  boost  earnings  and  re- 
-store  confidence  sapped  by  “ru¬ 
mors  which  cast  doubt  upon 
the  surv’ival  of  the  company,  or 
its  magazines,  or  Iwth.”  Curtis 
management  has  lieen  under  fire 
from  minority  stockholders. 

Editor  Fuoss  Out 

Mr.  MacNeal  announced  that 
Robert  E.  Fuoss,  who  recently 
redesigned  the  Post  and  suc¬ 
ceeded  Ben  Hibbs  Jan.  1  as 
wlitor,  has  resigned  “liecause  of 
completely  friendly  but  irrecon¬ 
cilable  differences  of  opinion 
with  management  on  matters  of 
IKilicy.”  Roliert  Lee  Sherrod,  53, 
managing  e<litor  of  the  Post, 
succeeds  Mr.  Fuoss. 

Mr.  MacNeal  said  each  of  the 
publishing  company’s  five  na¬ 
tional  magazines,  including 
Holiday  and  Jack  and  Jill, 
henceforth  “must  pay  its  owm 
way  to  justify  continuance.” 

The  Post  now  will  be  issued 
five  times  during  a  10-week 
l>eriod  in  August  and  July. 
There  will  be  one  issue  for  the 
last  two  weeks  in  December  and 
one  issue  for  the  first  two  weeks 
in  January.  The  Journal  and 
American  Home  will  combine 
January’  and  February  in  a 
winter  issue  and  July  and  Au¬ 
gust  in  a  summer  issue. 

.*'ubs*’rilH‘r>  (^overe*! 

There  will  lie  no  changes  in 
subscription  prices  for  the  mag¬ 
azines.  -A  spokesman  said  cur¬ 
rent  subscriliers  would  get 
all  the  issues  they  have  paid 
for.  -A  reader  with  a  one-year 
subscription  to  the  Post  re- 
porttnlly  will  get  52  issues,  or  45 
issues  this  year,  plus  seven  is¬ 
sues  into  the  new  year.  Renew¬ 
als  will  be  on  the  45-issue  basis. 

Advertising  base  rates  for  the 
Journal  and  -American  Home 
will  lie  cut  and  for  the  first  time 
these  two  magazines  will  accept 
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alcoholic  beverage  advertising. 

Advertising  agency  reaction 
to  the  Curtis  announcement 
ranged  from  skepticism  to  well*- 
wishes,  with  the  majority  in  the 
latter  group. 

• 

Race  Relations 
Report  Asked  on 
National  Basis 

Nashville,  Term. 

Bert  Struby,  general  man¬ 
ager  of  the  Miu-on  (Ga.)  Tele- 
ijraph  and  News,  was  eU*<ted 
chairman  of  the  board  of  the 
Southern  Education  Rc’porting 
Ser\’ice  last  week.  He  succeeds 
Frank  Ahlgren,  wlitor  of  the 
Memphis  Commercial  Appeal, 

The  Iroard,  in  its  annual  meet¬ 
ing,  recommended  that  its  sjKm- 
■sor,  the  Ford  Foundation,  es¬ 
tablish  a  nationwide  reporting 
ser\’ice  covering  all  aspects  of 
race  relations.  The  new’  organi¬ 
zation  would  operate  separately 
from  SERS. 

SERS  is  a  non-partisan,  non¬ 
profit  agency  established  by 
Southern  educators  and  editors 
to  reixrrt  objectively  on  the  Su¬ 
preme  Court’s  1954  decision  on 
liublic  school  desegregation.  The 
service  operates  in  17  states. 

The  board  voted ,  to  ask  the 
Ford  Foundation  to  continue 
SERS  past  June  30,  1963,  the 
expiration  date  of  the  present 
budget.  The  lioard  votetl  to  dis¬ 
continue  its  monthly  new’spa- 
jier,  the  Southern  School  S’eu's, 
at  the  end  of  the  current  budget. 

It  w’ill  l>e  replaced  with  a  quar¬ 
terly  publication. 

Dr.  Felix  C.  Robb,  president 
of  Peabody  College  in  Nashville, 
and  C.  A.  McKnight,  editor  of 
the  Charlotte  (N.  C.)  Observer, 
W’ere  re-elected  to  the  l>oard.  Dr. 
Stephen  J.  Wright,  president  of 
Fisk  University  at  Nashville, 
was  elected  to  the  board  to  .suc¬ 
ceed  George  N.  Redd  of  Fisk. 
Edward  R.  Ball,  former  cnlitor 
of  the  Xashville  Tennessean,  re¬ 
signed.  His  successor  was  not 
namixl. 

Thomas  R.  Waring,  editor  of 
the  Charleston  (S.  C.)  News 
mid  Courier,  was  re-electe<l  v’ice- 
chaimian.  Ree*l  Sarratt  of 
Nashville  was  re-ek'cted  execu¬ 
tive  director. 

Vital  Statistics  Secret 

Springfield,  Ill. 

A  new’  Illinois  law  on  vital 
statistics  makes  the  records  of 
births,  deaths,  marriages  and 
divorces  unavailable  to  the  pub¬ 
lic  and  press.  County  clerks  have 
l)een  specifically  directed  to  keep 
the  records  closed  to  new’spaper 
rejiresentatives. 
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River  in  small  Iwats  to  Brazza-  at  nipht.  The  deserters,  drunk  on  were  routed  out  of  l)ed  at  dawn 

Cfftftil  Proaa  news.  looted  liquor,  ordered  the  two  out  to  watch  the  Katan^  army  in 

OiHUUm  Voa  Once,  when  all  telex  communi-  of  their  car,  waving  machine  action. 

”  (Continued  from  fuige  11)  cations  were  down,  correspond-  pistols  around  carelessly.  President  Tshombe  had  heard 

ents  tried  to  Kct  their  stories  Borowiec  and  Royle  were  the  United  Nations  was  sending 

♦  i...  to  Brazzaville  by  telephone  for  taken  to  a  mud  hut  and  pre-  Indian  troops  to  Elizat)ethville 

on  the  resumption  ot  diplomatic  .  ^  .  ...  ^  . 

rel  aions  lietwc-en  l..eopoldville  ojierator  who  sented  to  a  Congolese  described  and  he  had  decided  to  set  up  an 

•  lul  Relsritim  last  Deoember  ^‘ould  make  the  connection,  a  as  “chief  of  iKilice.”  He  was  also  anti-aircraft  pfun  at  the  airport 

calUd  th?  foreijrn' ministry  for  ConRol^e,  was  lying  acro.ss  the  drunk.  to  .shoot  down  the  troop  carrying 

confirmation.  The  official  stiokes-  switchboard  .so  drunk  he  could  ••Hour  after  hour  we  sat  planes. 

Iran  told  him  flatlv  the  storv  move  or  talk.  smoking,  eating  bananas  and  .\  crowd  of  Africans  stood 

w  is  not  true  There  has  been  no  serious  at-  drinking  what  the  chief  .said  around  the  airport  for  the 

Rushing  to  the  ixi.stoffice  to  at  censorship.  At  times  was  brandy,”  Royle  said  later,  “unveiling”  of  the  gun.  They 

throw  down  his  colleague’s  Lumumba’s  regime  ••The  brandy  really  was  ver-  were  .stamping  their  feet  and 


confirmation.  The  official  spokes- 
ir.'>n  told  him  flatly  the  story 
was  not  true. 


gian  diplomat  put  a  glass  of  out.”  they  would  “fight  to  the  last 

champagne  in  his  hand  to  cele-  crouching  dropofbloo<ltopreseiaeKatan- 

brate  the  event.  correspondent,  teleiihon-  )>ehind  a  wall  in  Manono  (Ka-  ga  s  independence. 

iiig  from  Elisabethville  to  Brus-  tanga)  with  Terr>'  Spencer,  a  The  moment  came  for  testing 
I'N  Has  liN  Problems  sels,  was  interruptwl  by  the  op-  photographer,  and  an  Irish  the  guns.  Katangese  .soldiers 

rp,  wi  f  1  •  -  crator  who  screamed:  “You  are  Unit^  Nations  soldier.  Lumum-  moved  forward  briskly  to  aim 

It  reco  o  a  engt  >  sue-  tpHing  lies.”  He  was  permitted  i,isj  troops  had  just  sacked  the  the  gun  at  the  .sky.  There  was  a 
c^sion  o  ni  .  a  ions  press  continue.  town  and  burned  a  good  part  of  moment  of  excitement  around 

^  However,  copy  sent  by  corre-  it  and  were  enjoying  themselves  the  gun  and  then  it  was 

isa  >e  e^  is  \a  le  .  ome  spondents  is  scrutinized  by  gov-  shooting  arrows  at  the  two  announced  the  liarrel  could  not 

emment  officials  after  trans-  photographers  and  the  Irish  lie  moved  into  position.  It  was 
I  il  n*Ji  hv  ^  mission  both  in  Elisaliethville  j^^rd.  pointing  at  an  airport  building, 

i^th  ^  a  LeojKildville.  In  Eli.salieth-  “Mother  of  saints,  put  down  The  gun  was  towed  into  town 

correspondents  are  classi-  y^ur  liows  and  arrows,  we’re  for  repairs  and  correspondents 


security  iKilice  as  friends,”  the  Irishman  .shouted,  .summoned  back  to  the  airport  ii 


..11  f’^'cndiy,  unfriendly,  hostile  or  jjg  jrreetetl  with  more  the  afternoon.  There  sto^  the 

1  ll(?  UTIIICO  NciviOnSy  lll  lill  _  ‘a.*  'a,  al.  1  A 

fairness  has  harl  its  mvn  nrnh-  aiTOWS.  gUn,  pointing  into  the  sky.  All 

lems  In  the  ef  ee>r.r.n.niee  There  huvc  been  few  actual  “Nobody  will  ever  lielieve  this  official  announced  that  a  Ka- 
lems  in  the  way  of  communica—  i-  ^  ^  ••  a.  xi. 

tinns  inaflwiiate  staff  rr>n-  ‘‘xpulsions  of  correspondents,  when  and  if  we  get  back,”  tanga  minister  would  fire  the 

tran’  Conirolese  nolitical  leaders  Friedmann  of  the  Asso-  Spencer  said,  “unless,  of  course,  first  round  into  the  air. 

and  the  iinmanap-nahle  inassiv-  ciated  Press  was  exiielled  from  one  of  us  has  an  arrow  through  There  was  more  dancing,  more 

npss  of  tho  ooiintr^r  Kataiigu  as  “a  threat  to  public  the  head.”  cheering.  Suddenly  the  soldiers 


and  the  unmanageable  massiv- 
ness  of  the  country. 


Every  correspondent  in  the  tranquility.”  The  rea-  During  last  year’s  fighting  in  around  the  gun  liecame  quiet  and 

Congo  sooner  or  later  becomes  for  the  emulsion  later  was  Elizabethville,  a  group  of  cor-  iH  ease.  They  had  just  dis- 

a  telex  expert.  Radio  teleprinter  ^'hanged  to  being  an  undesir-  respondents  came  upon  a  detach-  covered  there  was  no  shell  to  fit 
lo  iko  iierson  of  low  morals.  ment  of  Swedish  UN  troons  the  gun. 


a  telex  expert.  Radio  teleprinter  c'hangeo  to  oeing  an  umiesir-  respondents  came  upon  a  detach-  covered  there  was  no  shell  to  ht 

is  the  principal  and  safest  means  licrson  of  low  morals.  ment  of  Swedish  UN  troops  the  gun. 

of  communication  from  Leopold-  ,  United  Press  arresting  a  suspected  mercen-  • 

ville  and  Elisaliethville  to  Eu-  ‘SrSir'friend'lv'' witr  Hie  London  Dailies  Name 

rope  and  New  York.  Howard  stepped  up  with  his  ^ 

Communications  now  are  rea-  United  Natioi^  Irish  contingent  eamera  to  make  a  picture.  He  Kc  lly-Smilh  as  Rep 

sonahly  fast,  but  for  long  threatened  with  ‘Jeath  by  ^^g  stopped  by  an  angry  Swed-  Kelly-Smith  Company  has 

months  corre.spondents  fumed  “  ^  ish  captain  who  drew  his  gun.  i,een  named  Western  Hemi- 

and  fretted  over  these  machines,  ,  “Shoot  him  if  you  dare,”  one  sphere  representative  of  the 

sometimes  sitting  around  the  of  the  exasperated  correspond-  Lojidon  Daily  .Mail  and  the 

dim  and  dustv  po.stoffices  for  -i.  i-„-„  ,.-10,  i,..«rn  shouted.  The  captain  did  London  Eveniny  News,  effective 

hours  awaiting  connections.  Bel-  J  u  not  shoot,  fortunately,  but  How-  April  1. 

gian  tc*chnicians  are  chiefly  re-  -Iichael  Goldsmith  of  AP  w’as  ard  turned  a  very  thoughtful  Jhe  Mail  Ixiasts  a  circulation 
sponsible  for  keeping  the  news  orclered  expelled  from  I^eopold-  eye  on  his  friends.  „f  ‘2,610,487  throughout  the 


hours  awaiting  connections.  Bel¬ 
gian  tc*chnicians  are  chiefly  re¬ 
sponsible  for  keeping  the  news 
moving. 


moving.  ville  three  times  by  Uen.  Mo-  'ti  i  .it  a  British  Isles,  while  the  News 

One  hardened  correspondent  each  time  Goldsmith  xmgo  e<or  ^  1,458,553  circulation  in 

in  Elisabethville  was  seen  to  ^^*hed  the  general  into  rescind-  record  for  longevity  in  Metropolitan  London, 

weej)  when,  after  hours  of  wait-  order.  Memutu  and  his  reporting  proliably  goes  • 


One  hardened  correspondent  Goldsmith 

in  Elisabethville  was  seen  to  general  into  rescind- 


Tlie  Ixmgesl  Heeord 


ing,  his  call  came  through  and  u|^g^„Vting’’"The'‘  CongolTie^'N^  H.  C.  Beriisleil  Dies 

the  connection  went  dead  after  t^ongolese  PMa  correspondent  of  the  London 

his  ojien ing  .sentence.  ‘  Daily  Mail.  He  was  in  Leopold-  Pasadena,  ' 

A  French  corresfiondent  had  ‘Tliis  (Knife)  Is  for  You!'  liefore  Independence  and,  U.  C.  Bernsten,  head  o 

to  lie  restrained  from  breaking  '  -  •  -  -  »xTn*  t>  \.i  1 

up  the  telex  equipment  with  an 


ville  liefore  Independence  and. 


Pasadena,  Calif. 
H.  C.  Bernsten,  head  of  the 


Scores  of  correspondents  have  outside,  he  is  still  there. 


with  a  few  short  breaks  on  the  ANPA  Bureau  of  Advertising 


on  the  Pacific  Coast  when  he  re- 


axe.  He  had  waiteil  five  hours  l>een  threatened  or  confronte<l  Others  who  have  spent  long  tired  in  11)56,  died  here  March 
for  his  call  and  when  it  came  "'ith  situations  rarely  en-  periods  covering  the  Congo  27.  .4t  one  time  he  was  adver- 

through  his  office  telex  in  Paris  countered  elsewhere.  In  Eliza-  include  Henry  Tanner  of  the  tising  manager  of  the  San 

was  engaged.  liethville  during  the  fighting,  a  .Vcw  York  Times,  Peter  Grose  Erancisco  Chronicle  and  oper- 

Belgian  mercenary  made  it  a  and  .Adrian  Porter  of  the  Asso-  ated  an  advertising  agency. 
|{f>tile<l  I  p  j^int  to  approach  correspond-  ciated  Press,  Jock  Anderson  of  • 

On  the  night  General  Joseph  ‘’’^ts  he  considerwl  unfriendly  United  Press  International,  \f 

-■Vlobutu  (then  Colonel)  ordered  and  put  a  knife  to  their  ribs.  James  Bell  and  Lee  Griggs  of  r  iirt  t- 

Russian  and  other  Communist  ‘‘This  is  for  y'ou,”  he  would  hiss.  Time,  Spencer  Wilson  of  NBC,  Henry  M.  Pierce,  who  was 
diplomats  out  of  the  country  in  "’*thont  pushing  the  knife.  Charles  Arnot  of  .ABC,  and  eastern  sales  manager  for 

September,  1%0,  he  ordered  The  .AP’s  Andrew  Borowiec  Horst  Faas,  AP  photographer.  Speed-O-Matic  mailing  and  ad- 
communications  shut  down  at  and  .AP  Photographer  Dennis  A  good  illustration  of  the  way  dressing  machines  for  many 
the  same  time.  Several  corre-  Royle  once  were  stoppe<l  by  a  things  happen  or  almost  happen  years  prior  to  retirement  in 

spondents  made  prohibited  and  band  of  army  deserters  on  the  in  the  Congo  came  in  1961  in  1951,  died  March  26  in  his  home 

perilous  trips  across  the  Congo  i*oad  from  Leopoldville  to  Matadi  Elizabethville.  Correspondents  at  Keswick,  Va. 
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Agee  Urges 
More  Support 
Of  J-Schools 

Warren  Apee,  exe<-utive  (lirer- 
tor  of  Sig'mu  Delta  Chi,  profes¬ 
sional  journalism  society  de¬ 
clared  Marcli  29  that  journalism 
profjrams  in  the  nation’s  col- 
lejres  need  to  he  substantially 
improved  in  order  to  meet  so¬ 
ciety’s  ’‘threat  need  for  more 
and  far  better  (pialified  jour¬ 
nalists.” 

Dr.  Ajtee,  former  dean  of 
West  Virginia  University’s 
journalism  school,  s])oke  at  the 
14th  annual  Georfje  Polk  Mi?- 
morial  Awards  Luncheon  spon- 
.sored  by  Lonp:  Island  Univer¬ 
sity. 

Dr.  Affee  a.sserted  that  while 
the  professions  of  medicine,  law 
and  enffineerinp  have  jjiven 
strong  .support  to  their  .schools, 
the  journali.sm  industries  have 
done  little  to  support  journalism 
tnlucation.  In  visits  to  about  40 
universities  recently,  he  found 
that  “with  some  truly  outstand- 
iiifj  e.xceptions,  the  journalism 
and  communications  scholars  on 
those  campuses  are  strujrjrlinjt 
alonft  in  poorly  endowed  and  ill- 
equipped,  almost  forgotten  sur- 
roundinfts.” 

To  elevate  journalism  educa¬ 
tion  he  projjosed  the  immeiliate 
establishment  of  a  Council  for 
Journalism  Education  in  every 
.state,  composed  of  top  officials 
in  all  news  me<lia,  to  “make  its 
influence  felt  with  the  public, 
boards  of  rej^ents,  university 
presidents  and  educational 
jrroups.” 

This  council,  he  said,  would 
insist  that  .state  and  i)rivate  in¬ 
stitutions  provide  “ade(|uate  fac¬ 
ulties  and  facilities  to  do  the 
job  in  journalism  education 
that  is  as  critical  to  our  society 
as  the  job  that  must  be  done  in 
enfjineerin};,  and  law,  and  medi¬ 
cine,  and  teaching.” 


^c/in  JR. 
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NATION-WIDE  PERSONAL  SERVICE. 


.\-K  Gets  Paper 

Effective  May  1,  the  Allen- 
Klapji  Company  will  represent 
the  Iowa  ('it II  (Iowa)  Press- 
("itizcu. 


Dies  in  109tli  Year 

PiCTON,  Ont. 
The  twice-weekly  Picton 
Tinif.'t  ceaswl  publication  March 
2(1  in  its  109th  year. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


A.\.\«)l  NCEMEN T.S 

y0»tvspaper  Bntkers 

N  EWSPA  I*  ER  SA  LBS-Pi:  R('H ASES 
All  iie^otiiUions  in  strict  confidence. 
No  public  listings 

DIXIE  N  E  \V  S  I>  A  P  E  R  S 
P.O.  Hox  riTlb  (ladsden,  AlabuniH 

MAY  BROTHERS.  Bin»;hamton.  N.  Y. 

Establisheti  DU4,  Ne\v8pa|>ers 
HOl7(tHT  and  SOLD  without  publicity. 

DEAN  SELLERS  sells  Arizcma  and 
Southwest  newspai>ers.  *>25  E.  Main, 
Mesa,  .\riz.,  c.  o  ('ummins  Trust  Co. 


IT'S  NOT  the  down  payment  that 
buys  the  newspai»er  it's  the  tK^rson- 
ality  and  ability  the  buyer.  This 

is  why  we  insist  on  itersonal  contact 
selling. 

LEN  FEKiHNER  AGENCY 
P.O.  Box  lli’i  Mt.  Pleasant,  MichiKun 

CONFIDENTIAL  INFORMATION 
Daily  Newspai>er  Proi>ertie8 
W.  H.  (ilover  ('o.  Ventura.  Calif. 

SALES-PCRCHASES-FINANCINC; 
handled  with  discretion.  Publishers 
Service.  B(»x  2132.  GreenslKtro.  N.  C. 

I)  I  A  L 

“America's  N<).  1  Newspai»er  Broker” 
KalaniazcMi  s,  Mich.  Phone  FI  2-6922. 

IF  YOG  ARE  CAPABLK- 
AND  FINANinALLY  ABLE  - 
VVe  will  fiml  you  a  California  or  Ari¬ 
zona  newspai>er  pro]»erty  where  you  will 
l>e  Ixtih  successful  and  happy.  We  han¬ 
dle  lK)th  lar«e  and  small  proi>erties. 
Gabl)ert  &  Hani*ock.  2Tb9-B  Arlington 
.Vve..  Riverside.  C'alif. 

y^wspapers  Fttr  Sah* 

COUNTY  SEAT  EXCLUSIVE 
WESTERN  WEEKLY,  rich  farm  area: 
very  valuable  plant:  souml.  profitable. 
.Attractive  town.  down.  J.  A. 

Snyder.  New8pai»er  Broker.  2224  E. 
Ronineya  Dr..  Anaheim,  Calif. 


COLORADO  NIIWSPAPERS, 

up.  Lyle  Mariner  AssfKMates,  1417 

Glenarm  PI.,  Denver  2. 

SELECT  WEEKLIES 

CoUtratlo  ^95M:  Iowa  $4aM.  $100M  : 

Miss.  ?100M:  Nebraska  $2CM.  $obM: 
Ore>ron  $2(»M  :  S.  Dakota  $20M,  $2oM; 
Washin^rton  $35M  :  Wyoming  $20M. 
MARION  R.  KREHBIEL 

.702  \.  2nd  .Ave.  Norton.  Kans. 

WESTERN  COUNTY  SEAT  DAILY. 
Nice  small  city  in  pictures<iue  mountain 
valley.  Irri^rate<l  ranches  and  cattle 
ranches  t<K).  What  a  place  for  your 
1  cow  Ifoys  and  cow  «irls  to  jrrow  up! 

I  Fine  hunting?  ami  hshinK  for  you  t(xj! 
(iO<h1  plant,  sound  future,  steady  local 
payroll.  Only  $25.0<K)  down.  J.  A. 
Snyder,  2284  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  KE  3-1361. 

WESTERN  WEEKLIES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  &  -ASSO¬ 
CIATES.  Suite  60«'-607.  63><1  Holly- 

w(Kxl  Blvd.,  Los  Angeles  27.  California. 


(COUNTY  SEAT  EXCLL^SIVE  weekly. 

only  pai»er  in  rich  farm  county.  You 
1  will  enjoy  hunting,  hshint;.  living  in 
western  mountain  state  valley.  Good 
plant.  ?50,(»oo  with  $14,500  flown. 
ShouUl  net  $15,iMM».  This  is  a  sound 
newspa|>er  in  fine  tcjwn.  Joseph  A. 
Snyder.  Newspa|>er  Broker,  2234  E. 
Romneya  Dr..  Anaheim,  Calif.  Ph. 
KE  3-1361  day  or  nite. 


-WNOrNCKMKNT.S 

y^nrspapers  Fitr  Sftlf* 

FOUR  ijooil  New  York  State  weeklies, 
ram^in^  from  man-and-wife  o|»erntion 
to  vrross  f»f  around  $100, ObO.  None  less 
than  down.  All  making;  money, 

and  well  e(|uipi>e4l.  Johnson  and  Lynch. 
Brokers.  Newfiebl.  N.Y.  Ph  LN  4-7778. 

IF  YOir  HAV'E  A'OUTH.  exi>erience 
ami  $20.0t'0  you  can  buy  $60.000  ^ross 
county  seat  weekly.  Zone  3,  that  will 
pay  ^o(m1  salary  and  liquidate  balance 
in  lo  years  or  less.  Price<i  at  ^ross 
including  building  and  accounts  receiv¬ 
able.  Broker.  B(»x  1422.  Editor  &  Pul>- 
lisher. 


NOW  OFFERlN(i  excei»tional  pro|ter- 
ties  rei'ently  iievelo|»e<i  in  F'lorida, 
Geor^ria,  Miss.,  Tenn..  Ala.  and  Ky. 
Gross  from  $3o  to  ;$135,o0O.  Newspafter 
.Service  I'o..  Inc..  408  S.  Bonita  Dr.. 
Pfinama  City,  Fla. 

SOUTHERN  ROTARY  OFFSET  plant 
pro<lucin^r  weeklies.  shot»i»ers.  other 
publications.  Volume  increasintc,  lartre 
IMitential.  premium  locaticm.  choice  o|>- 
|x>rtunity.  $125,OOb.  Box  1347,  Editor  & 
Publisher. 


y0*tvspapeni  W  anteit 

PUBLISHER  seeks  small  or  meflium 
daily  or  lar^e  weekly.  Reply  fully  in 
confidence.  Box  1307,  Editor  &  Pul>- 
lisher. 

FuhUcatitms  Far  Side 

MIDWEST  FARM  PUBLICATION  — 
(iross  over  .540OM.  hi^h  net;  $300M  in¬ 
cluding  bldK«  and  $150M  plant.  Refer¬ 
ences  ami  cash  available  first  letter. 
M.  R.  Krehbiel,  Box  88,  Norton.  Kan¬ 
sas. 


NEW  JERSEY 
SUBURBAN  MAGAZINE 
Unique  publishing?  venture  with  re- 
>?ional  suburban  matfazine.  A  solid 
business  with  koo<1  advertising?  income, 
excellent  )?rowth  opp<jrtunity.  Would 
function  well  Jis  two-man  or  man-wife 
o|>eration  with  15  i>ercent  net  after  all 
costs  includinK  publisher's  salary.  For 
details,  write  Box  1353,  Elitor  &  Pub¬ 
lisher. 

yetvspttper  lAtans 

CAPITAL  AVAILABLE  for  newspa- 
|ter  first  mortKa>?e  loans.  Box  249, 
Norton.  Kansas. 


NEVtSPAPEK  SERVICES 

Circulation  Hn^nuttiim 


MR.  PUBLISHER 

Does  the  circulation  of  your  newspaper 
need  increasing?  If  your  answer  to  this 
question  is  yes,  then  write,  wire  or 
phone  me  today.  Results  guaranteed. 
Fee  based  on  circulation  increase.  No 
paper  too  small  or  too  large.  Will 
travel  anywhere  within  the  continental 
limits  of  the  United  States.  D.  M. 
Heath,  1435  Jay  Street,  Eugene,  Ore¬ 
gon.  Dl  3-6f7i. 


.N  K Vi  SP AI»K  K  .SE  K  VI  ( IE  > 

Prpxs  Ktifiint^ers 


NesvK|«i|>er  I’reas  Instnlliitioi.- 
.MOVINC  KEPAIlUNd  TRIK'KING 
Exiiert  Service  World  Wiilc 
SKIOMORK  ANO  MASON  INV. 
r>3-.'>!t  Fourth  Street 
liriKiklyn  Jl,  New  York 
JAcknon 


I  New«p:i|ier  I*res»es  «nd  Conveyors 

THE  EDWARDS  TRANSFF;R 
I  ('().,  INC. 

!  1100  Ro8*  Ave.  -  13ir)  AKhloml  St. 

I  Dallas  J.  Texas  RIversirle  1-H:<63 

ERWriNC.  DISMANTI-INC, 

I  TRIICKINC.  REPAIRINC, 

AND  I*RO(*F.SSIN(; 

Servinit  the  South  and  S.W.  since  1900 


I  FRE.SS  AND  CONVEYOR  ERECTION 
'  Thr<»uj?h<)ut  the  Mi«lwest 

L.  1.  (JRIFFIN  &  SONS,  IN(\ 
5002  South  Hanna 
Fort  VV'ayne.  Indiana 
Phone :  H-3295 


MACillNEUY  and  Sl  IMMalES 
Compasinfs  Room 

$r>d,000  WORTH  OF  MATRICES.  lino- 
tyjYe  and  luillow.  5*5  pt  to  120.  Ionic, 
Gothic.  (Y>rona.  Ret?al.  Paragon,  Cen¬ 
tury  and  others.  New  and  slightly  us^. 
For  complete  listin)?  and  prices  con¬ 
tact  Brumback,  Sentinel-Star.  Orlando, 
FIori<la. 


MODEL  F-2  INTERTYPE  MIXER 
serial  IT  over  151810.  (ioin)?  TTS.  Ex¬ 
cellent  bari?ain  at  $5000.  Box  1281,  Edi¬ 
tor  &  Publisher. 


CLASSIFIED 


.■idvertising  Rates 

Line  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  80c; 
1  @  95e.  Add  25c  for  Box  Service.  Do 
not  send  irreplacable  clippings,  etc.,  in 
'  response  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  E  &  P  cannot 
be  responsible  for  their  return. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  Sl.CX)  per  line  each  insertion; 
3  times  <S  $1.15;  2  times  @  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

E&P  will  not  forward  individual  replies 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  4  p.m. 

Count  36  characters  and '  or  spaces  per 
line.  No  abbreviations,  (add  1  line  for 
box  information).  Box  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the 
right  to  edit  all  copy. 


Editor  &  Publisher 
850  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLoia  2*7050 
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Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


V  O  H  S  A  U  K 

12  <  <  'M>rr  LINOTYPKS.  Kach  tna- 
t'hirir  <Hiuipi»e<l  with  Hydraquadder. 
T4*l«'iM*t*»©tter  Oiteratinjf  Unit,  Klet*- 
ironu*  Mat  Detector.  Mar^ach  Keetler, 
4  Mold  Dink  and  4  Moltls.  Motor  Driven 
Hlt»N'fr,  'ITS  Electric  Safeliea.  later 
improvements  develo|)e<i  l>y  Einotyi>e 
('o.  addeti.  AveruKC  a^e.  a  years. 

2:.  'rKDETYFT:SI-nTER  STANDARD 

<I*KRl’OKA'rORS.  Etich  machine  «*tiuii»- 
|icm(  with  Electric  flutch  Trip  Mech¬ 
anism.  Avernjre  axe.  X  years. 

MATS.  Several  fonts  <»f  fi  iM>int  ^  76 
mats  and  4^  {toint  A  2  mats. 

2  IMtESSES.  1  Miehle  0  and  1  Miehle 
(Ml.  Roth  are  hand  feti  an<l  have  iieen 
rebuilt.  Perfect  for  stantlard  s-column 
4-paKc  new8|»a|>er. 

I  SEMI-AlTT()MATIO  BOOK  SEWTNO 
MAl’MINE.  Smyth  No.  12  UniKht  new 
in  lli.V.l, 

All  alK)ve  etiuipment  has  ha<l  exi>ert 
maintenance  care  ami  is  in  very 
me<*hanical  condition.  All  machinery 
has  i>ower  and  can  l>e  ins|>ecte4l.  Re¬ 
cently  discuntinuetl  siiecialty  work  has 
made  this  equipment  available  for  sale 
and  reasonably  price<l  for  (juick  sale. 

Contact  Bert  D.  (Sallant.  L.  A.  l.iee 
Co..  Dalton.  (Ja.  BRoatlway  ><-1201. 


INTERTYPES 

3  M<Mlel  (;4  2.  No.  231TI 

1  Motiel  (i4  No.  20591* 

I  MtKiel  F4  4.  No.  1.5S.51 

I  Mo<iel  ('4  4.  No.  15219 

1  MotleU  B.  C,  OSM 

s  Each  machine  has ; 

^  Electric  Pot,  AC  Motors 

:  BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 

D  &  B  HEAVY  DITTA' 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  Unite^l  States 
and  foreign  countries.  **Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  lietter  at  any  price.  Write  for 
literature.  ' 

L  &  B  SALES  (X)MPANY 
Box  560.  Elkin,  North  (^irolina 
VV'orbl’s  Largest  Distributor  of  . 
Newspai)er  Form  Trucks 

Telephone:  835-1513  1 

iUastir  Platemaking 

REI  >U('E  PLASTIC  ENGRAVING 
plate  costs.  Use  Cal-Plates  at  17c  each 
instead  of  76c.  Send  for  your  free 
sample.  Calumet  Crafts.  Inc.,  Box  26. 
Nai«rville.  Illinois.  ^ 

Prexn  Room 

2-to-l  Model,  No.  484,  AC  Drive. 
8-Pa,u:e  Top  Deck  installed  new, 

1  !>•">().  Complete  vacuum-back 
^  stereotype. 

BEN  SHULMAN  ASSOCIATES 

60  Fiist  42n.l  .St..  N.Y.  17  OXford  7-4590 

2(i-I»AGE  (K>SS  .STRAIGHTUNE 
22%"  cut-otr 
Single  Folder 
Twi>  GE  drive« 

One  F’ony  Autoplate — 22%"  Vacuum 
liacked.  \vater-coole<l.  with  4-ton  pot. 
Contact;  Miss  Quinn.  Matzner  Publi¬ 
cations.  I  William  St..  Paaaaic.  New 
Jersey.  Phone:  (ireRory  3—5000. 

IUkl/VL  R)R  hTTLb-SI'/E  WEEKLY 
No.  1  Miehle,  rebuilt  less  than  ten 
years  iik«>.  Has  dam  Rood  cross  fee<ler 
and  Omaha  folder.  GoinR  Web-fed.  Will 
sacrifice.  Transcript.  Danielson,  Conn. 

GO.SS  COX-O-TYPE  PRESS,  excellent 
1  condition.  Linotyi>e  Comet  with  Tele- 
J  ty|)esetter  keyboard.  Teletypesetter  Per- 
!  forator.  Price<l  to  .sell.  Tribune-Demo¬ 
crat.  Ija  Junta,  Oolo. 


Press  RtHtm 


PLANT  LIQUIDATION 

Machinery-Equipment-Supplies 
Mechanical  Equipment  Only 

WELLSTON  JOURNAL  ‘ 

1471  HODIAMONT  ST.  LOUIS,  MO. 

COMPOSING  ROOM 
2  MODEL  S  LIN0TYPF:S.  Nos.  45196. 

45434  each  with  3  Magazines.  I  Molds. 

1  MODEL  30  LINOTYPE  No.  54876 
with  2/90-2/72,  4/34  matrazines,  6 
Molds.  Blower,  Saw,  Quiidder. 

20  SPARE  MAliAZINES  90,  72,  34 
Channel 

60  MATRIX  lYINTS  from  5'.j  to  36 
|)oint 

1  ELROD.  MODEL  F  Mectric.  8  Molds 
19  STEEL  TURTLI*^:  40  Stereo  (Tiases 
1  NO'I./j\N  2-Ton  (Jas  Remelt  Pot  with 
lK>ttom  |>our.  Elevator,  2/8  cavity 
molds,  dump  Trucks.  Pi}?  ilolly. 

Steel  Makeup  banks.  Proofreader  Ta¬ 
bles,  }?alley  cabinets,  steel  makeup 
stones,  etc. 

STEREOTYPE 

Stereo  Saw,  Stereo  Trimmer 

Jit?  Saw  and  Drill.  DtvAll  Band  Saw 

Goss  Giant  Mat  Roller 

Sta-Hi  Master  Former 

.5-Ton  Gas  Pot  with  Pump 

Wood  Pony  Autoplate,  23-9  06'' 

Goss  Enclosed  Curve<l  Router 
('omi»lete  Set  Double  Pa(?e  Eriuipment 

PRESS  ROOM 

24-48  PAGE  GOSS,  with  Extra  Color 
Cylinder.  Double  Folder  with  fold; 
A.C.  Drive,  end  fee<l.  i>ower  Hoist. 


30  Tons  Stereotype  &  Linoty|>e  in 
Plates.  PifTS,  Rule  &  Border 

BEN  SHULMAN  ASSOCIATES 

1471  Hodiamont  St.  Louis,  Mo.  i 
Phone:  COIfax  l-llll  I 

40  E.  42  St..  New  York  17  Phone-OXford  7  4590 

24-PAGE  SCOTT  PRESS  with  Pony 
Autoplate  machine,  Raa-fired  metal  |iot.  | 
castinR  and  finishinR  e<iuit>ment,  and 
chippinR  block,  22  inch  cut-off.  220'  1 
240 W  60  cycit.  3  phase  motor  with  | 
necessary  (General  Electric  controls.  | 

Machinery  is  offercl  ns  is.  where  is,  { 
the  purchaser  to  iissiime  total  cost  of  j 
di.sassemhly  and  removal.  A  reasonable 
time  will  lie  allowe<l  for  removal.  This 
(iress  was  in  full  ojierntion  until  July 
3.  1961,  when  we  move<l  into  our  new  | 
laiildinR.  First  $15,100  cash  takes  it.  i 

i./\UREL  ij:adek-call  I 

1.36  Reaeon  St..  [.uiurel.  Mississippi  . 
I  Telephone:  428-0,5.51 


I  NEWSPAPER  EQUIPMENT  | 

I  DUPLEX  TUBUI.ARS  ' 

GOSS-HOE-SOOTT  PRESSES 

A.C.  Drives—  Mat  Rollers-  Kemp  Pots  j 
Mail  Room  Belt  and  Roller  Conveyors.  ! 
Cutler-Hammer  New8pai)er  Conveyors.  ; 

I  LOYAL  S.  DIXON  CO.  | 

1  “Newspai^r  Press  Erectors'*  j 

I  11164  Saticoy  St.  Sun  Valley,  Calif.  i 
I  POplar  5-0610  TRianjrle  7-3871 


GOSS-  Five  units  Hitrh  s|)ee<l.  low  i 
construction:  double  folder.  Inline  arch  i 
type:  CHine  reels  and  tension.  Three 
arm  reel.  D.C.  motor,  line  shaft  drive. 
Nestle<l  anRie  liars  behind  folder:  tab  I 
slitter :  plate  and  impression  cylinders  ' 
have  roller  Itearinj?*.  Press  >?eare<l  for  I 
36M  pai>ers  i>er  hour.  (^Jtoff  2!1-9,'16.  1 
Press  221460.  For  immetliate  sale  as  is. 
where  is  |25.0<KI.  J.  F.  ()*('onnor,  t 
Pittsburgh  Post-Gazette,  PittsburKh, 
Pa.  ATIantic  1-6100. 


Preux  Rmtm  | 


GOSS  OCTUPLE  * 
with  COLOR 

4  Low  Construction  Units 
I  COLOR  Half  Deck 
I  Double  Folder  2l’/2  " 

I  Balloon  Former 

Mounted  on  Substructure 
4  Cline  3-Arm  Reels 
I  Full  Automatic  AC  Motor  Drive 
I  Wood  Ponv  Autoplate  Machine 

COLOR  CAPACITY 

Up  to  32  page  straight — 4  pages  spot 
Up  to  24  pages  straight — 4  pages — 4 
color 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 
MU  5  4774 

16  Page  Twinned  Goss 
Cox-O-lype  Flat  Bed 
Web  Presses.  Sen.  Nos. 
00  282x283 

This  press  will  print  up  to  16  stand¬ 
ard  or  iV2  tabloid  padres  at  3,000  papers 
lier  hour.  20  H.P.  var.  sp<l.  A.C  motor, 
32  chases,  full  complement  rollers  lioth 
presses,  with  extra  cores,  spare  parts, 
all  nee<ie<l  accessories,  including  flat 
shaver  with  A.(^  motor.  Press  pur- 
chase<l  new  1947  and  maintaine<l  to 
highest  standards.  Best  ikossihle  print 
Iteint?  obtaine<l.  Available  for  imme<li- 
ute  installation.  W'rite  for  details 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

j  1720  Cherry  St.  Kansas  City,  Mo. 

^  NEWSPAPER  PRESSES  FOR  SALE 

16':t2  R  HOB— HiKh  .Si*ed 
I  23%"  rut-off 

I 

I  Complete  Stereo  including 

I  mat  rollers  and  chases 

Model  E  Du|>lex  Press 

Morlel  A  Duple.x  Press 

I  Model  AB  Duplex  Press 

!  Goss  f'omet 

I 

00  MIEHLE  -Suction  pile  feeder. 

extension  delivery. 

4-4  MIEHLE-  .Swin*  back  feeder, 
extension  ilelivery. 

4-4  MIEHLE  (ki^n  Jobber. 

I  Delivererl,  installed,  guaranteed. 

U  P  E  C  O 

;  GE  8-3744 

I  Box  355,  Lyndhrsut,  New  Jersey 


Press  Roam 


INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 
1962  THATCHER  PACER 
(Now  in  Production) 
F’vaturini' 

The  Com})letely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  .411!! 

Hupped  Construction  —  Walk- 
Thini  Units  —  Dynamatic  “Ad- 
justo-Speed”  Drive  —  Fully 
Automatic  Tensions  —  Simple 
Mechanical  Controls. 

Note:  We  will  take  your  present  equip¬ 
ment  in  trade.  We  buy  and  .sell  all 
newspaper  equipment,  including  presses, 
typesetting  machines.  ITS  equipment, 
l.4idlows.  Elrods,  mat  rollers,  etc. 

Distributed  By 

IN  SCO 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

1720  Cherry  St.  Kansas  City  8,  Mo. 

HA  1-5365 

TWO  CUTLER-HAMMER  Press  Drives 
-7.5HP  each,  two  control  panels,  prac¬ 
tically  new.  Will  run  single  or  tandum. 
Will  sell  seiiarately.  Box  1112,  Eiditor 
&  Publisher. 

Stereotype 

MAT  ROLLERS.  Sta-Hi  machines. 

'  '/4'1'nKe  folders,  curved  routers,  casting 
^  equipment.  A.C.  motor  drives,  3U,  40. 

I  .50.  75.  100  HP.  Extra  control  lioards. 

I  G.  C.  Oxford.  Box  903,  Boise.  Idaho. 

WOOD  l*ONY  .ALTOPLATE.  .Ser.  No. 
339,  for  22%"  cutoff.  Vacuum  liack 
liox.  Watercooled  arch.  Excellent  con¬ 
dition.  .Available  now.  Contact  INLAND 
NEWSPAPER  MAtTHINBRY  (X)RP., 
1720  (Tierry  St.,  Kansas  City  k.  Mo. 

WOOD  Double  Automatic  Autoplates 
,  ;rl78  &  lk2:  23-9/16  cutoff:  15"  print¬ 
ing  diameter;  l-ton  Kemp  gas  firetl 
I>ot:  3  pump  water  cooling  system; 
Two  Wood  Heavy  I>uty  Autoshavers 
—112  &  126.  Available  imme<liately ; 
will  sacrifice.  J.  F’.  O’Connor  Pitts¬ 
burgh  Post-Gazette,  Pittsburgh.  Pa. 
ATIantic  1-6100. 

If'nnted  to  Rur 


NEW  COLE  OUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-EY)IJ)ER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City. 
Oklahoma.  Call  CE  6-HH41. 


MODEL  1327  MULTTLITH.  11  X  17 
sheet  size.  e.xt.  pile  ilelivery.  new 
rollers,  2  sets  damp.,  plates,  blankets. 
$695.  Replaceil  by  larger  press.  Dale 
Printing.  613  E.  Main.  OIney.  Illinois. 


NBW'.SPAPBR  PRESSES 
(XIMPLETTE  PLANTS 
MAT  ROLLERS 
STEREO  BQUIP.MBNT 

BEN  SHULMAN  ASSOCIATES 

60  tatst  42nd  St.,  N.Y.  17  OXford  7-4.590 


Linotyi^es  Intertypes  I.dU(llow8 
PRINTCRAI-T  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 

(K)SS  DEK-A-TUBE  PRESS.  16  or  24 
puRes.  Two  or  three  newspai^ers.  tie- 
l»en<linR  on  size  of  press,  interested  in 
tlividinR  press  for  atlditions  to  present 
etiuipment.  W'rite  W.  B.  Ijeslie,  Eve- 
ninf?  Review.  Niafrara  Falls,  Ontario. 
Canatla. 

STA-HI  SCORC'HER.  23-9/16"  cut-oflf. 
F.  R.  Myers.  Piqua,  Ohio.  Daily  Call. 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


.Administrative 


OFFICE  MANAGER 
OR 

BUSINESS  MANAGER 
for  26,000  Indiana  daily.  Prefer  bu8i- 
ness  manat^er  of  Ui-20,000  daily  who 
knows  newspaiter  business^accountini? 
oiterations.  This  is  an  opixtrtunity  for 
a  man  of  exi>erience  to  organize  an 
already  efficient  IxxtkkeepinK  depart* 
meat,  train  a  successor,  and  to  assume 
business  manat^er’s  authority  and  re¬ 
sponsibilities  throu^fh  the  next  three 
years.  Do  not  apply  unless  you  are 
interestetl  in  a  lont^-term  employment 
with  a  future.  Please  give  full  personal 
educational  and  employment  data,  to- 
ifether  with  references  and  wage  ex- 
Itectations.  Box  1345,  Editor  &  Put>- 
lisher. 


COMPTROLLER 

OR 

BUSINESS  MANAGER 

For  30-pa|)er  weekly  chain  in  Chart 
Area  2.  We  need  a  man  who  is  thor- 
ou(?hly  familiar  with  new8pai>er  ac- 
countinj?  systems  and  proce<lures.  We 
want  a  man  with  manat^ement  ability 
to  direct  and  to  assume  complete  re¬ 
sponsibility  for  all  operations  of  an 
expanding;  5-man  department.  Please 
send  full  baek^^round  details,  including 
education,  experience,  and  income  his¬ 
tory.  Box  1378,  Editor  &  Publisher. 


Cartiponists 


REGION  4  FLORIDA  PREt'ERRED, 
for  daily  panel  local  events,  personali¬ 
ties,  black  and  white  and  colored.  Sub¬ 
mit  samples.  Box  1364,  Editor  &  Pub¬ 
lisher. 


CArculation 


EXPERIENCED  CIRCULATION  MAN 
(ass't.  m}?r.  or  su{>ervisor  I .  Must  know 
Little  Merchant  Plan.  ABC  and  dis¬ 
tribution,  preferably  ajje  25  to  40. 
$125  start.  Eixceilent  early  opiH>rtunity 
for  salary  increase  and  promotion. 
N.  J.  newspa|>er.  Reply  Box  1374,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER  calleil  to 
military  service  an«l  we  have  imme¬ 
diate  o|>enini;  with  attractive  salary- 
bonus  oppoHunity  for  self-starter. 
Proijressive,  Monday-thru-Friday  small 
daily  in  heart  of  Lake  Erie’s  vacation- 
land.  Only  daily  in  county.  Write  com¬ 
plete  detiiils  (no  phone  calls,  please). 
The  Daily  News.  Port  Clinton,  Ohio. 


CIRCULATION  PROMOTION  manan- 
er  for  midwest  publishing  house. 
Should  be  younK>  enthusiastic,  ener- 
^tic.  Definite  talent  for  copy.  <lesiKn. 
Not  too  much  exi>erience  nee<le<l.  Box 
1402,  Editor  &  Publisher. 


Classified  Adrertisinfi 


CLASSIFIED  MANAGER,  man  or 
woman,  for  13,000  daily.  Must  sell 
outside  as  well  as  manage  3-};irl  de¬ 
partment.  Up  to  $140  a  week  -f-  l>onu8, 
depemlin^;  uix>n  ability  and  exi>erience. 
Write  background  in  detail  to:  Times 
Journal,  Vineland,  N.  J. 


CLASSIFIED 

SALESMAN 


The  Herald,  New  Britain,  Connecticut, 
is  looking  for  a  young  man  with  the 
necessary  desire  and  initiative  to  take 
advantage  of  the  excellent  potential  in 
this  newspai>er’8  classified.  Some  ex|)e- 
rience  required.  Apply  by  writing  full 
details,  William  Mill,  Advertising  Di¬ 
rector. 


Display  .Advertising 

AIIVERTISING  SALESMAN.  exi)eri-  ' 
ence<l  or  trainee,  good  salary.  i>ension 
plan,  many  lienefits.  Plus  the  fun  of 
Vermont  life!  .‘\pply:  Mr.  Snow,  Daily 
Reformer.  BrattIelK)ro.  Vt. 

ADVERTISING  SOLICITOR  for  news- 
pa|)ers  in  .suburban  Phihuielphia.  Mont-  > 
gomery  Publishing  Company.  Fort 
Washington,  Pennsylvania.  } 

DlSPLfXY  SALESMAN,  strong  on  sell-  , 
ing.  for  13,000  daily  Chart  Area  2. 
Energetic  self-starter  for  6-man  staff. 
Salary  to  start  up  to  $140.0{L  dei>end- 
ing  u|K)n  ability.  Box  1337,  Editor  & 
Publisher. 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in  ; 
Chart  -\reas  6,  7.  S,  10  and  11.  Send  , 
tyi>ewritten  resume  to  Inland  Daily  1 
Press  Association.  7  South  Dearborn  I 
St.,  Chicago  3.  No  charges.  , 


(CENTRAL  TEXAS  5-ilay  daily  in  fast¬ 
growing  community  has  immediate  i 
o)>ening  for  !idditional  ad  salesman. 
Uniimite<l  ix>tential  in  expanding  mili¬ 
tary-civilian  market,  ideal  opportunity 
for  young  man  on  way  up.  Brand  new  | 
plant  under  way.  Send  complete  resume 
with  first  letter.  Killeen  Daily  Herald,  | 
Killeen,  Tex. 


OPENING  for  toi>-fIight  advertising  di¬ 
rector  for  <laily  and  Sunday.  10,000-*- 
circulation  in  highly  competitive  mar¬ 
ket.  Job  reciuires  intelligent,  aggressive 
working  manager  strong  on  promotion. 
Write:  Perry  Stewart.  Publisher.  Tril)- 
une,  New  Albany,  Indiana. 


WANT  MAN  WITH  PROVEN  SALES 
in  suburbs,  shopping  centers  to  head 
department.  Must  \ye  strong  on  city¬ 
wide  promotions.  Train  for  top  man¬ 
agement  iH»st  our  group  of  newspa|>er8. 
Offset,  cobl  tyi>e.  Growing  Northwest 
market.  Salary  and  Iil>eral  bonus.  Box 
1352,  E/litor  &  Publisher. 


ADVERTISING 

MANAGEMENT 

OPPORTUNITY 

Are  you  stymieil  in  your  present  posi¬ 
tion?  Perhaps  you  are  a  retail,  classi¬ 
fied  or  national  ad  manager  in  the 
middle  30’s  or  early  40*8,  ser\’ing  on 
a  small  or  medium-size  daily  news- 
pHi)er.  or  ytm  may  l>e  an  assistant 
manager  or  fully  ex|)erienced  salesman 
on  a  large  daily  l(K»king  for  a  man¬ 
agement  opiK)rtunity. 

The  management  iH)sition  we  have  in 
mind  re<iuires  a  man  with  training 
aiul  extierience  (college  degree  desira¬ 
ble)  who  is  sales  minde<l  and  motivate<l 
to  inspire  and  train  others. 

An  a.m.  ami  p.m.  combination  over 
10(1,000  circulation,  iileally  )ocate<l  in  a 
thriving,  constantly  growing  market  in 
Chart  Area  2.  Good  salary  plus  top 
employes  l)enetits. 

Personal,  confidential  interviews  will  l)e 
arrange<l  in  New  York  <luring  ANPA 
meeting  base<i  on  resume  inf(>rmation. 
Write  Box  1414,  E<litor  &  Publisher. 


ADVERTISING 

MANAGER 

PLUS  one  retail  salesman  for  10-pai)er 
ttroup.  part  of  larKe  weekly  chain. 
Must  !«  thoroughly  familiar  with  dis¬ 
play  and  classifie<l  organization  and 
procedures.  Our  man  must  have  the 
ability  to  direct  and  train  salesmen 
l>ersonally,  and  must  himself  lie  an 
aggressive,  prorluctive  salesman.  The 
oiiening  for  the  ailvertising  salesman 
re<iuires  at  least  three  years  exi)eri- 
ence.  These  are  career  opportunities  for 
the  right  men.  Please  write  giving  full 
background  details,  including  income 
history,  present  salary  requirements. 
Chart  Area  2.  Box  1392,  Editor  & 
Publisher. 


Display  Advertisinf^ 

DISPLAY  AD  SALESMAN  morning 
offset  daily.  Chart  Area  7.  Write  Box 
1354b  Editor  &  Publisher. 

AD  SALESMEN  wante<i  by  New  Eng¬ 
land  dailies  of  all  sizes.  Send  complete 
resume  to  New  England  Daily  News- 
paf>er  Association,  340  Main  Street, 
Worcester,  Mass. 

ADVERTISING  SALESMAN  for  11,000 
.semi-weekly  in  Northern  New  Jersey. 
Experienceil  in  handling  shopping  cen¬ 
ter  accounts  <lesirnble.  Immediate  oiien¬ 
ing.  Write:  R.  D.  Gill,  Dover  (N.J.) 
Advance. 


COPY-WRITER 

Opportunity  for  goo<l  creative 
writer  in  the  Advertising  &  Pub¬ 
lic  Relations  Department  of  an  in¬ 
ternationally  known  Farm  Ek|ui|>- 
ment  Manufacturing  Company. 
Minimum  of  3  years  Agency, 
Publications  or  relate.1  exjierience 
required.  Send  resume,  salary  re¬ 
quirements  and  liest  writing  sam¬ 
ples  to: 

Personnel  Manager 

NEW  HOLLAND 
MACHINE  CO. 

DIV.  OF  SPERRY  RAND  CORP. 
New'  Holland,  Pa, 

Will  consider  ai>plicants  east  of  the 
Mississipi>i  only. 


COPYWRITER  —  WOMAN.  E'XPERl- 
ENCBD,  COMPETENT,  FOR  ADVER¬ 
TISING  DEPARTMENT  OF  PUB¬ 
LISHER  OF  CATHOLH:  CLASSROOM 
PERIODICALS  LOCATED  IN  MEDI¬ 
UM-SIZE  MIDWESTERN  CTTY.  DI¬ 
RECT  MAIL  EXPERIFJNCE  DESIRA¬ 
BLE.  SALARY  TO  $6,300.  SUBSTAN¬ 
TIAL  FRINGE  BENEFITS.  SEND 
COMPLETE  PARTICUL^VRS  TO  BOX 
139S.  EDITOR  &  PUBLISHER. 


DISPLAY  SALESMAN 
Lilieral  salary  and  lienefits.  Write: 
Advt.  Mfg..  Keene  Evening  Sentinel, 
Keene,  N.  H. 


MANAGER  of  Quality  W'eeklies  of 
New  Jersey  wishes  to  retire.  Replace¬ 
ment  sought  who  can  sell  and  service 
national  advertising  for  37  big  sul>- 
urhan  pai)erB.  Must  lie  man  who  will 
carry  on  aggressively  with  minimum  of 
direction.  Send  resume  to;  Quality 
\Veeklies.  Box  llO,  BkMimfield,  N.  J. 


RETAIL  AD  SALESMAN 
NETCDED  NOW! 

AT  LE.\ST  5  YIIARS’  EXPERIENCE. 


Display  .Advertising 

EXPERIENCED  Display  Advertising 
Salesman.  Accept  the  challenge  of  the 
"L^st  hVontier".  Alaska’s  farthcM 
north  ilaily  (10,000  circ.)  will  soon 
have  an  oiiening  for  a  sober,  indus¬ 
trious  man  goo<l  on  sales,  layout,  and 
i-opy.  Excellent  working  conditions, 
modern  plant,  good  salary,  tonus  plan. 
Send  complete  resume  first  letter  to 
Advertising  Director.  Fairbanks  Daily 
News-Miner,  Fairbanks.  Alaska. 


Editorial 


POLICE  REPORTHai  for  6-<lay  PM 
paiier  in  modern  busy  city  of  200,000 
Chart  Area  9.  Pay  based  on  exiieri- 
ence.  Good  insurance,  profit-sharing 
program.  Can  use  man  with  small-city 
background.  Write  fully  giving  experi¬ 
ence.  education.  Box  1298,  Erlitor  A 
Publisher. 


FINE  SMALL  DAILY  neerls  comhina- 
j  tion  ileskman-reporter  to  hanille  ares 
I  coverage.  Energetic,  congenial  young 
staff,  fine  town.  Apply  by  letter  only, 
I  including  salary  re<iuire<l  ,to  Editor, 
Times-Gazette,  Ashland,  Ohio. 


FLORIDA  AFTERNOON  DAILY  needs 
re|K>rter.  Write  all  details,  including 
salary  required  in  first  letter  to  Box 
1328,  Editor  &  Publisher. 


GRADUATE  ASSISTANTSHIP  —  Edi¬ 
torial  assistant  in  public  affairs  office. 
Academic  year  stiiiend  $1600,  plus 
waiver  of  fees.  Excellent  opiiortunity 
I  for  graduate  study.  Write  Public  Af- 
;  fairs  Office,  Kent  State  University, 
Kent,  Ohio. 


OHIO  DAILY’,  6-day  p.m.  (13.000 
;  circ. )  nee<is  reporter  in  20’s  or  30’s  to 
cover  one  of  top  lieats  in  wonderful 
college  community.  Write  background 
and  salary  expectations  to  W.  E.  Mc¬ 
Kinney.  'Times.  P.  O.  Box  635,  Mari- 
]  etta,  O. 

I  OPPORTUNITY  FOR  CITY  EDITOR. 

AKKressive,  14,000  <laily  in  ^rowin^ 
1  collejfe  city  in  (Thart  Area  7.  Modern 
plant,  excellent  insurance  plan,  vaca¬ 
tions.  Good  salary  <lei>endent  ui>on  ex- 
l>erience  and  capability.  Resume  and 
references  first  letter.  Box  1315,  Rlitor 
&  Publisher. 


REPORTER  for  growing  30,000  rircu- 
;  lation  P.M.  daily.  Two  to  5  years  ex- 
i  i>erience  preferre<l.  Excellent  opportu- 
.  nity  for  ri^ht  man.  Give  full  details 
first  letter — experience.  e<lucation.  sal¬ 
ary  desire^!,  references.  Write  Manag- 
I  ing  Eilitor,  Beaver  County  Times, 
Beaver,  Pa. 


SPORTS  EDITOR  neede<l  who  will  also 
handle  some  general  assignment  re- 
I  |K>rting  on  6-afternoon  daily.  Young, 
aggressive  staff.  Excellent  working  oon- 
litions.  Contact:  Earl  Braswell,  Tifton 
Daily  (Ga.)  Gazette. 


We  are  looking  for  a  man  who  wants 
to  have  new8pai>ers  in  his  future.  A 
man  who  likes  new8pai>er  space  selling 
.  .  can  l)e,  or  the  i>otential  to  l)e, 
top  man  on  a  staff  of  6.  Aggressive 
Wisconsin  daily.  20, 0(^0  circulation.  Ex¬ 
cellent  working  and  living  conditions. 
Good  salary  and  l)onus.  Write  at  once 
giving  full  particulars- -fjimily,  ex|>eri- 
ence,  schooling,  salary  re<iuirement8.  to 
Box  1400,  Editor  &  Publisher. 


WANTED — Young  man  with  military 
service  behind  him.  Steady  responsible  | 
job — now  available  if  willing  to  work, 
apply  himself.  Good  possibility  for  ad¬ 
vancement  in  Display  Advertising.  | 
Must  be  able  to  tyi>e,  spell,  write 
legibly,  i>er8onable,  willing,  aggressive,  I 
■  alert,  to  sell  himself  and  the  newspa-  ! 
I>er,  develoi>-suggest  advertising  ideas. 

(jrood  starting  salary,  fringe  ))enefit8, 
insurance,  car  allowance. 

Give  references  and  availability.  Write  | 
or  phone  435-6641,  Ed.  Hopkins,  Re-  I 
!  view-Times  (small  daily)  Fostoria,  ! 
i  Ohio.  I 

EDITOR  &  PU 


SWING  MAN  on  morning  desk  who 
knows  his  business  in  any  s|x)t.  Top 
deal.  Must  have  references  and  record 
of  steady  work.  Bo.\  1342,  E<litor  4 
Publisher. 


BEGINNING  REPORTER  with  strong 
desire  to  learn  neeile*!  by  aggressivo, 
eastern  Penna.  aftermwn  pat>er  whero 
I  standanls  are  high.  Box  1358,  E<litor  A 
I  Publisher. 


CITY  EDITOR 

Me<lium-size<l  Southeastern  daily  seeki 
city  e<litor  to  supervise  a  staff  of  six. 
Will  consider  exi>erience<l  reporter  who 
is  ready  to  move  up.  Box  1377,  Rlitor 
&  Publisher. 


CITY  EDITOR  for  afternoon  26.060 
ilaily.  Chart  Area  1.  Full  details  first 
letter.  Box  1348,  E<Utor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
on  13,500  evening  ilaily.  Write:  D. 
Grandon.  The  Gazette.  Sterling.  lU* 
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Mechanical 


COPY  DESK 
MODESTO.  CALIF. 

Iintmiliate  ofienint;  on  copy  desk  of 
The  Minlesto  llee  for  man  with  mini¬ 
mum  of  four  years  experience.  E.\- 
cellent  working  conditions,  employee 
Iwiietits.  Permanent  |)08itiun.  Apply  in 
Iierson.  or  .send  detailed  resume  to: 

Personnel  Department 
McCLATCHY  NEWSPAPERS 
21st  &  "Q"  Streets 
acramento  4  California 


i  DESK  MAN 

iA.M.  DAILY  in  Chart  Area  4  needs 
alert  ilesk  man  who  likes  to  do  more 
than  just  read  copy.  Would  consider 
exiienenced  desk  man  or  reporter  who 
wants  chanKe.  Box  1376,  Editor  & 
Puhli.sher, 


HUTOK  who  writes  lively  and  fast. 
Also  handle  some  general  tiSsiKnments 
on  i>roirre88ive  South  Eastern  Wis¬ 
consin  Weekly  in  excellent  town  of 
5,nt'(i  iHipulation  in  fine  resort  area.  I 
.Send  complete  resume  includintr  salary  1 
requirements  to  Bo.x  1373,  Editor  &  ' 
Publisher.  I 


GRDWINC  DAILY  (35,000  circ.)  in 
choice  Intermountain  area  needs  one  ' 
seasonetl  newsman  plus  one  well- 
rounded  photographer  with  exiterience  ■ 
all  ph:tses  of  news,  sports,  feature,  so-  1 
ciety  (licture  work.  Phototrrapher  must 
also  lie  exiierienced  darkroom  man  anti  I 
capable  of  runninir  photo  department.  I 
Toil  work  conditions  lioth  in  newsroom  ' 
and  photo  department.  State  (lualifica-  I 
tions.  salary  requirements,  date  of  ' 
availability,  (Thart  Area  10.  Box  1380, 
Editor  &  Publisher.  i 


OPha^fNGS  TOR  TWO  REPORTERS 
on  medium-size  daily  in  upstate  New 
York.  Opportunities  for  able,  ambi¬ 
tious  newspaitermen  on  their  way  to  the 
top.  Box  1370,  Editor  &  Publisher. 


RADIO  NEWS  WRITER,  experienced, 
for  New  Jersey  station.  Voice  optional. 
Box  1360,  Editor  &  Publisher. 


REPORTER  —  Experienced,  for  Chart 
Area  3  morninK  newspaper.  Five-day, 
40-hour  week,  e.xcellent  workinpr  condi¬ 
tions.  frintre  lienefits.  Write  Box  1368. 
Editor  &  Publisher. 


REPORTERS,  DESKMEN  for  editorial 
departments  on  daily  newspa|>ers  in 
Chart  Areas  6.  7.  8,  10  and  11.  Bxperi- 
ence<l  or  <iualified  lieKinners.  .Send 
full  typewritten  details  to  Inland  Daily 
Press  Association.  7  South  Dearborn 
St.,  (Tiicatto  3.  No  charires. 


(.SOCIETY  EDITflR  —  Newspaper  of 
25,000  circulation  in  city  of  60,000. 
Chart  Area  5,  needs  competent,  expe- 
rience<l  newswoman  to  take  charge  of 
three-iierson  society  department.  Should 
he  fluent  writer,  capable  of  handling 
layouts,  makeup  and  dealinir  with  the 
imhlic.  This  is  a  (rood  job  for  the 
ri(tht  person.  Write  details,  in  confi¬ 
dence.  to:  Box  1365,  Editor  &  Pub¬ 
lisher. 


SPORTS  ASSISTANT  for  newspapers 
in  suburban  Philadelphia.  Send  resume 
•  to  Montfromery  Publishing  Company, 
Fort  Washinfcton,  Pa. 


SPORTS  EDITOR-BEAT  MAN  combi¬ 
nation  for  6-day  afternoon  newspaper 
in  sports-minded  county  seat,  collefre 
town.  State  qualifications,  minimum. 
The  News-Tribune,  Caldwell,  Idaho. 


STAFF  WRITER  capable  of  handlinir 
heads  and  layout.  Must  be  able  to  meet 
the  public.  Chart  Area  2.  Box  1355, 
Editor  &  Publisher. 


YOUNG  REPORTER,  with  limited  ex¬ 
perience  but  eager  to  learn  and  move 
ahead  with  an  alert,  vigorous,  pro¬ 
gressive  newspaper,  can  find  his  place 
with  us.  Give  full  details  in  first  letter 
=  to  Personnel  Department.  St.  Peters- 
%  burg  Times,  St.  Petersburg  1,  Fla. 


!  WIRE  EDITOR  WANTED  Write: 
i  D,  Grandon,  The  Daily  Gazette,  Ster¬ 
ling,  Ill. 


WRITER.  Large  corioration.  Chart 
Area  12.  neeils  a  man  with  solid  w*rit- 
ing  exiierience  for  public  relations  de- 
p:irtment.  Prefer  college  graduate  with 
interest  in  economics  and  current 
events.  \  career  op|K>rtunity  for  right 
Iierson.  Equal  Opportunity  Employer! 
Write,  giving  luickground  to  Box  1375, 
Eilitor  &  Publisher. 


CAREER 

COPYREADERS 

\vanle<i  !>y  fnornin>f  i>a|>er  in  <*hart 
Area  Top  pay  and  moving  exi>en»e8, 
S4*nd  complete  resume  to  Ito.x  1410. 
E4litor  &  i*ul>lisher. 

~  cTty  editor 

for  (liart  Area  2,  lOM  I’.M.  daily. 
Need  man  for  fiermanent  job  with  well 
ebtnblisheil  pafier.  Prefer  small«town 
man  with  fiunily  who  will  settle  down 
to  career  opiKH'tunity.  Some  desk  ex> 
l>erienee  necessary*  but  emphasis  on 
devel«>pinH:  local  news  sources.  Appli> 
cants  under  ibS  will  ^et  first  considera¬ 
tion.  Salary  $110.  Write  Hox  1300, 
talitor  &  Publisher. 


t'OPY  DKSK— Yount?  man  with  some 
exi>erience  for  fast  tcrowint?  university 
city  daily.  Excellent  working:  condi¬ 
tions.  .Send  resume  to:  Editor.  Ann 
Arbor  (Mich.)  News. 


<.X)PYUE.\l>ER-  Fast,  accurate,  sharp 
for  lively  eastern  capital  city  PM.  Send 
complete  resume  to  liox  1410.  Editor 
&  Publisher. 


EDUCATION  REPORTER,  excellent 
chance  for  exi>erienced  man  to  join 
progressive  and  t?rowin£?  PM  daily  in 
Chart  Area  2.  (lood  pay  with  outstand- 
,  int?  workint?  and  livint?  conditions.  Send 
I»articular8  to  Rox  1415.  Editor  & 
Publisher. 

Cwinm  IMMEDIATE  OPPORTUNITY  | 
for  tceneral  a88lt?nment  reporter  with 
Chart  Area  ^1  p.m.  daily  of  12.000 
circulation.  Promotion  chances  ^kmI 
for  ri(?ht  man.  Give  experience,  refer¬ 
ences  and  salary  ex|)ected.  Box  1404.  > 
Editor  &  Publisher.  ' 


IMMEDIATE  OPENING  for  energetic 
young  male  reporter  on  excellent  PM 
45,000.  Sunday  58.000.  paper.  Univer¬ 
sity.  State  Capital  metropolitan  city.  | 
.Send  resume  and  salary  requirements  ' 
to  Armand  Schneider.  Assignment  E<li-  i 
tor.  The  Lincoln  Journal.  Box  588.  : 
Lincoln  1.  Nebraska. 


MANAGING  EDITOR 

13.500  GROWING  DAILY  wants  pleas¬ 
ant  iiersonality  to  head  eight  man  news 
staff  (plus  area  atringersi  and  help  on 
editorial  writing.  Modern,  flexible  op- 
1  eration  with  wire  and  locally  iwrforated 
tape.  Good  opportunity  for  a  top  re¬ 
porter  with  initiative.  Write  stating 
'  qualifications  and  salary  exiiected,  to 
I  Wm.  Joy,  Evening  Sentinel,  Oentralia, 
Illinois. 


PHOTO  EDITOR 

Major  magazine  publisher  is  seeking 
a  man  with  art,  editorial-photo- jour¬ 
nalism  training  or  with  experience  in 
an  art-photo  studio.  He  will  work  di- 
>  rectly  with  editors  and  photographers 
to  develop  stories  both  on  location  and 
;  in  the  studio. 

We'd  like  minimum  of  4  years’  experi¬ 
ence  in  this  field.  The  man  must  know 
photography  well,  its  pouibilities  and 
its  limitations,  and  understand  the  role 
of  photography  in  demonstrating  and 
illustrating  e<litorial  ideas.  30-35% 
,  travel  requirement.  Located  Chart  Area 

,  *• 

Box  1421  Editor  &  Publisher 


’  REPORTER  for  one  of  the  most  pro- 
I  gressive  PM  papers  in  Pennsylvania. 

Must  he  experienced,  (loaded)  with 
I  talent  and  full  of  ideas.  Outstanding 
;  company  and  community.  Write  full 
details  in  first  letter.  Box  1420,  Editor 
&  Publisher,  Interview  and  moving  ex- 
!  iienses  paid  for  right  man. 


NEWS  EDITOR.  Ex|>erienced,  versa¬ 
tile  news  man.  strong  t»n  local  news, 
(■rowing  Northern  Ohio  small  daily. 
Box  1405,  Editor  &  Publisher. 


REPORTER  for  women’s  department 
on  Iowa  PM  daily  and  Sunday  -42,000 
circulation.  Journalism  or  English  ma¬ 
jor  essential.  Age  20  to  32.  .Must  lie 
accurate,  and  have  some  knowledge  of 
layout  and  copy  editing.  Write  full  de¬ 
tails  to  Box  1423,  Editor  &  Publisher. 


REPORTER  nee«ied  for  six-<lay  P.M. 
daily  (8,100  circulation)  (’hart  Area  2. 
('hance  to  advance.  Immediate  oi>ening. 
R^ume  and  references,  also  salary  ex¬ 
iiected.  Box  Ut82,  Eilitor  &  Publisher. 


REPORTERS  wante«l  by  New  England 
dailies  of  all  sizes.  Send  complete  ' 
resume  with  references  to  New  Eng-  j 
land  Daily  Newspaiier  Association.  340  . 
Main  Street,  Worcester,  Mass. 


SKILLED  EDITOR-ltEPORTER  neetled 
to  lead  :ittack  on  <-omplacent  daily. 
Top  s|iot  oiien  now  on  hard-hitting 
.semi-weekly  with  publisher  who  will 
back  Honest,  Truthful  Pro  all  the  way. 
Don’t  Isjther  if  you  can’t  write  and 
fight.  Bo.x  1394.  Editor  &  Publisher. 


WANTED:  MAN  tfR  GAL  STEEPED 
I  in  good.  Iiasic  journalism  who  would 
I  like  to  develop  into  a  specialty  writer 
I  -and  have  the  most  fun  of  his  (her) 
life  iui  a  plus  by  writing  every  day 
I  for  "Coin  World,”  a  weekly  tabloid 
newspaiier  of  90,000  circulation  for 
!  coin  collectors.  Sample  copy  sent  ujnm 
request,  no  obligation.  .Send  three  ref-  i 
erences  and  minimum  salary  require-  > 
ments.  Contact:  J.  O.  Amos.  General  \ 
Manager.  Sidney  News  Building,  Sid-  | 
ney,  Ohio. 


YOUNG  JOURNALISM  GRADUATE 
with  a  year  or  two  exiierience  on  :i 
weekly  or  daily,  to  edit  local  editions 
of  the  National  Jewish  Post  and  Opin¬ 
ion.  Copy  reading  and  reporting  ex¬ 
iierience  required  plus  make-up.  Na¬ 
tional  Jewish  Post  and  Opinion.  P.O. 
Box  1633,  Indianapolis,  Ind. 


Free  Lance 


FREE  IjANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4.000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and 
captions.  FYee  Information.  Gebbie 
Press,  151  W.  48th  St.,  New  York  36. 
N.  Y. 


(Graphic  Art* 

GRAPHIC  ARTS 
OPPORTUNITY 

INDUSTRIAL  ENGINEER. .  .$12-14.000 
Excellent  opportunity  with  famous  East¬ 
ern  daily  newspaper.  Requires  Graduate 
Industrial  Engineer  familiar  with  com¬ 
position  and  automated  typography. 
Age  to  40. 

All  inquiries  confidential. 

Graphic  Arts  Department 
DRAKE  PERSONNEL.  INC. 

29  E.  Madison  Bldg, 

Chicago  2,  Illinois  Financial  6-8700 


Mechanical 


PRESS  ROOM  FOREMAN 

for  6-unit.  4-plate  wide  Goss  headliner. 
Must  have  exiierience  with  a  press  of 
this  type  and  size  and  be  mechani¬ 
cally  inclineil.  Press  has  two  double 
folders  and  reversible  color  cylinder. 
Salary  open  for  negotiation.  The  man 
we  hire  must  be  prepared  to  work, 
work,  work,  as  chain  of  weeklies  ex¬ 
pands  into  daily  field.  Chart  Area  2. 
Tell  us  all  in  first  letter.  Box  1231. 
Eklitor  &  Publisher. 


EXPERIENCED  MEN  for  daily  news¬ 
paper  mechanical  <lepartments.  Chart 
Areas  6,  7,  8,  10  and  11  Send  full 
typewritten  resume  to  Inland  Daily 
Press  Association,  7  South  Dearborn 
St..  Chicago  3.  No  charges. 
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TTS  PERl'ORATOR  OPERATOR,  Un- 
ion.  scale  $3.15.  insurance,  etc..  375 
lines  hour.  Newspaper  ofieration. 
I^Kie.  Butler.  Pa. 


RARE  OPPORTUNITY  for  teacher- 
printer  in  choice  Marin  (.xjunty  just 
across  San  Francisco  Hay.  Must  have 
professional.  »?eneral  shop  exi>erience, 
lie  able  to  administer  and  su^iervise. 
I'lxcellent  facilities.  Kxi>erienc^  man 
can  start  at  $9,000  or  more.  Ik)x  1388. 
Editor  &  Publisher. 

\§isrellane4ius 

JOB  OPPORTITNITIES  on  Pennsyl¬ 
vania  newspaiiers.  Our  memliers  need 
weil-iiuaiihed  reiiorters.  Mlitors.  adver- 
tisint?  and  circulation  men  and  back 
shop  i>ersonnel.  Write  PNP.\,  2717  N. 
Front  St..  Harrisburi?.  Penna. 

Photography 

NEWS  PHOTOCJRAl'HER  with  ima(?i- 
nation  to  take  and  process  pictures  for 
university  news  othce  and  publications. 
Area  1  between  New  York  an<l  Boston. 
Write  Hox  13H5.  tklitor  &  Publisher. 

Public  Itelationn 

M  I  D  W  EST  PUBLIC  RELATIONS 
MGR.  ^Skilled  news  and  feature  writer 
with  PR  consumer  exiierience  for  na¬ 
tional  association  in  north  (liicaKO 
suburb.  Some  travel  and  public  s|>eak- 
int?.  Hox  1381.  Editor  &  Publisher. 


PUBUG 

RELATIONS 

C.razr  opportunity  for  Public 
R.lations  profossional  with  on* 
of  th*  nation's  largest  athi- 
cal  pharmacautical  companias. 
Journalism  background  with 
TV-Radio  eiparianc*.  Must  have 
ability  and  dasirt  to  develop 
and  us*  broad  gauga  Public 
Ralations  skills  and  sansitivitias. 
Please  submit  resume  with 
salary  requirements  to 
Box  EP  28«.  I2S  W.  41  St..  N.Y.C. 
An  Equal  Opportunity  Employer 


Salesmen 


EXPERIENCED  SALESMEN 

Eager  to  make  good  income 
($10,000.  to  $20,000.),  Oldest 
and  iiest  known  line  of  Newspa¬ 
per  Pressroom  Supplies.  Estab¬ 
lished  and  active  territory.  All 
accounts  in  Chart  Area  1,  2  and 
3.  High  commission  with  guar¬ 
antees.  Location  preferable  in 
or  near  Metropolitan  New  York 
City  area.  Travel  50%  of  time. 
Send  complete  resume  (experi¬ 
ence  in  newspaper  mechanical 
dept.,  age,  family  status,  will¬ 
ingness  to  travel  away  from 
home,  and  all  other  pertinent 
information). 

Box  1372  Editor  &  Publisher 


EXPERIENCED  SALESMAN  newspa¬ 
iier  press  room,  mechanical  supplies  to 
sell  iiopular  comic  as  side  line.  Good 
commission.  Box  1396,  Editor  &  Pul^ 
I  lisher. 

'  VALUABLE  STATE  PRANCHISE^- 
I  NO  P^EI  If  you  can  put  4  salesmen 
I  or  women  on  $200  weekly  commission 
selling  low  coat  ads  to  local  retailers 
for  terrific  MARRIEID  LIFE  magazine, 
you  can  earn  $20,000  up.  Resume  nec¬ 
essary  for  details.  Publisher,  Box  369E, 
:  Westport,  Conn. 
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SITI  AI’IONS  WANTED 

Salesmen 

Administrulire 

(Arrulation 

Display  .-idrertisinn 

Golden  Opportunity 
for 

CIRCULATION 

MANAGERS 


We  are  looking  for  Circulation 
ManuK^rs  who  want  to  augment 
their  incomes.  Incitientally.  we 
do  n<»t  l>elieve  a^r^rressive  Cir¬ 
culation  Managers  like  inactiv¬ 
ity.  You  may  l)e  retired,  semi- 
retire<i  c»r  on  the  «)ther  hand 
still  active.  Either  way  we  have 
a  >cohlen  opiMirtunity  for  you. 
We  are  establishing  new  sales 
territories  f<»r  our  top  (luality 
line  of  newspa|)er  pnalucts. 
Pnalucts  lists!  in  your  business 
everyday.  There  are  no  limits 
to  the  territory  you  may  want 
t<»  cover.  .All  sales  territories 
will  l»e  CUARANTEEI)  AND 
PU()TE(T'E1).  No  restrictions 
uKainst  representing  allied  lines 
to  the  Circulation.  If  you  wouhl 
like  U»  sell  the  pHsiucts  you 
know  the  l>est.  ami  enjoy  calling 
on  felhiw  circulation  maiia>;ers 
.  .  .  write  us  ami  tell  us  aUmt 
yourself,  in  confidence  «»f  cour.se. 
To  make  .vour  job  easier  we 
promise  .vou  the  liest  newspaiier 
line  prcnlucts  in  the  field,  at 
comiietitive  prices  with  fast  de¬ 
livery.  We  are  an  old  well  es- 
tablishe<l  firm  s|>ecializin^  in  the 
manufacture  of  newspaiier  line 
proilucts.  Alsnit  commissions, 
they  are  tops!  Write  Pox  132(1. 
Editor  &  Publisher. 


TRADE  S<:H(M)I.S 

Linotype  SrhiHtl 

OHIO  LINOTYPE  S(TIOOL 
L0<;AN  4,  OHIO 
Linutyi>e,  Intertyjie  Instruction 
Free  Informntion 


SEASONED  PVTHLISHER  (ieneral 
Manager.  Exiierienccnl  in  increasing 
profits  and  building  prestige.  Presently 
empioyetl.  but  can  Ite  avadable  on 
days  notice.  Prefer  salary,  share  profit 
atfreement  in  2r)-.*»o  thousand  circulation 
class  in  ('hart  Areas  :5,  4,  5.  9  or  12. 
Reply  Box  1317,  Editor  &  Publisher. 

W.ANT  RETIREMENT  JOH.  Exi>ert 
advertising;  familiar  news.  Executive 
or  statf.  Salary  minor  iminirtance. 
Work  must  interest.  N<»  sweatshop  o|>- 
eration.  Excellent  health,  aju^^arance. 
Fine  siieaker.  liox  Editor  &  PuIh 

lisher. 

EXECUTIVE  VICE  PRESIDENT/  . 
GENERAL  MANAGER 
AVAILABLE  FOR 
IMMEDIATE  RELOCATION 

Due  to  consolidation  of  financial  back¬ 
ers’  communication  con>oralion  enter¬ 
prises.  am  available  for  immediate  em¬ 
ployment.  Thorough  knowledge  of  all 
phases  of  newspat»er — circulation,  ad¬ 
vertising,  editorial,  production.  Out- 
standinK  career  that  can  lie  equaled  by 
few  youn^  men  in  the  publishing  busi¬ 
ness  today.  This  is  an  opiK>rtunity  to 
obtain  top  quality  inanuKement  with  an 
excellent  record  of  results  in  the  last  11 
years.  Prefer  West  (Toast.  For  resume 
write  Box  1393,  Editor  &  Publisher. 

2.5-YEAR-()U)  MARRIED  AD  MAN. 
presently  employe*!  on  over  2U.(Mmi 
daily,  desires  junior  executive  or  ex¬ 
ecutive  iKisition  in  newspa|>er  field. 
.Nine  years’  exi>erience  in  all  phases  - 
from  phitto^raphy  to  com|K>sinvr  rcK»m 
to  press-stereo.  Some  (\>lleKe.  Resume 
on  re<iuest.  Bo.x  1418,  E<litor  &  Pul)-  i 
Usher. 

(Itrvultttum 

CIRCULATION  POSITION 

Top  or  Koo<l  .secoml  Perstinnel  leader, 
lielieve  direct  selling  prcnluces.  19  years 
A.M.  and  P.M.  metro  field.  Now  em- 
ployetl  West  (  oast.  Know  Little  Mer¬ 
chant,  A.B.(’.  etc.  ('omplete  <iualifica- 
lions  answer  your  imiuiry.  Write  Box 
1311,  Etlitor  &  Publisher. 

ATTENTION  PUBLISHERS  —  Are 
you  looking?  for  a  hard-hittinK,  aujfres- 
sive,  promotion  -  minde<l  circulation 
man?  Twenty  years  ex|)erience  with 
lar^o  metro|Kditan  morning  daily  and 
Sunday.  Home  <lelivery  s))ecialist.  and 
familiar  with  all  circulation  problems. 
.At  present  making  $13,000  |)er  year. 
Box  1301,  Editor  &  Publisher. 


UIIU'UI^TION  MANA(;ER,  atce  33.  ,  DISPI--AY  salesman,  now  empinyed. 
EiKhteen  years’  exijerience  includes  dis-  city  over  100. OOO.  Mi<Iwest  only.  Box 
trict.  assistant  (TM.,  promotion  man-  1272.  E«litor  &  Publisher. 
a>fer  (E  &  P  awanll.  ('urrently  U.M.  -  — • 

on  12,000  Daily.  Desires  relocation  in  NEWSP.APER.  OTHER  Pl’BLK'A- 
VVest,  will  consider  «)ther  areas.  Com-  i  TION  WORK.  IT.S.  or  elsewhere  I  Enu- 
plete  qualifications  ami  references  u|K)n  lish  S|)eakinKl.  now  or  prior  to  Ortoher 
inquiry.  Write  Box  13.=i7.  Editor  &  I9f>2.  wanteti  by  newspaiier  woman, 

Publisher.  neat  ap|>eaiance.  vtihmI  character;  well 

exi)erience<l  sales,  training.  sui)ervis*)ry 
NKKI.  FIIKTILATION  V  Presently  .m-  ^ 


NKKD  CmFlILATION  V  Presently  em-  'ii,.' KdUor  & 

ploycMl,  iiKKressive.  thoroughly  e\|)eri-  _ _ 

ente,l  .lailies,  weeklies.  Little  Merehant  sKASONKD  DISPLAY  MANAliER. 
PUin.  Des.re  ,|ermanent  >el.x-at.on  to  , 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOC4TION  without  IDENTIFICATION 


Uin.  Des.re  ijermanent  reUx-at.on  to  i,,  ,.et„i|.  national  and 

Ph<.en.x.  S  (  ahforn.a  <s,ast.  near  c.l-  „,ivertisinK.  A^eney  +  strong 

leKe.  »..x  l.!4y.  L.l.tor  &  Puld.sher.  in.,u«tHal  a.lvertisin«  l.ackgr.mn.l.  Seek 

-  ■  tlirector’s  s|K)t  on  <laily  or  with  manu- 

CIRCULATION  MANAGER  , 

AVAILABLE  FOR  »<>'•  &  Puidisher. 

RELOCATION  IMMEDIATELY  - - 

A’ounKg  ajrtrressive  circulation  mana^rer.  • — ■ — ^ — - - - — - 

middle  30’8.  now*  available  for  immediate  ♦♦CPjlTOPQ  R. 
em|)loyment.  One  of  the  liest  circulation  Cul  I  wi\0  «  i\urv.-/i\  Clx-J 

prr^uction  records  anywhere  in  the  in-  National  clearing  house  for  comi*etent 
dustry.  Have  successfully  built  the  cir-  ,  |)er8onnel  coast-to-coast  at  no  charge 
culation  of  two  new  daily  newspaiters  '  1<>  employer.  Phone.  Write  or  W’ire 
in  the  last  five  years.  Prefer  West  HEADLINE  PERSONNEL  (ARency) 
(^last.  but  will  relocate  anywhere.  If  "'b  St..  New  York.  OXford  7-6728 

you  need  circulation  and  are  lookinR  for  ' 

a  man  to  build  it,  don't  pass  this  adver- 

tisement  up  without  first  writinR  to  TH1?»  ^IR^T-RA^E  NEWsMAN  -edi- 
Box  1395,  Editor  &  Publisher.  'vnter.  organizer,  trainer  <an  l« 

keystone  your  orRunizution  wants.  Six- 
teen  years’  seasoninR  all  lieats,  all  de- 
(Aassifti*d  .iuVi^ritstnfi  partments.  medium-size*!  midwest  daily. 

~ — - — — — — - - — *-  Likes  (ireat  l.»akes.  progressive  South- 

♦  VTIWKT/*  ...1..  prefeis  »>p|H)rtunity  alxwe  all. 

OUTn I  ANDIN(t  LXl  ER1LN(  E.  wule  fkj^w  43.  UxikinR  for  orRanization  need- 
variety  newspapers.  (  lassiheil.  newspa-  accurate,  reliable,  talented 


Box  1395,  Editor  &  Publisher.  'vnter.  orRunizer.  trainer  <an  l« 

keystone  your  orRunizution  wants.  Six- 
teen  years’  seasoninR  all  lieats.  all  de- 
(Aassifti*d  .idvi^ritstnfi  partments.  medium-sized  midwest  daily. 

~ — - — — — — - - — *-  Likes  (ireat  l^aikes.  progressive  South- 

VTIWKT/*  ...1..  prefeis  op|H)rtunity  alxwe  all. 

()l;Ts I  ANDIN(t  EXl  ER1EN(  E.  wule  fkj^w  43.  UxikinR  for  orRanization  need- 

vunety  news|.ai«*rs.  (  l.issihe,!.  iiewsi.a-  accurate.  relial.Ie.  talented 

lK?r  sia^cialty:  traine.!  ami  exiwrieiiced  „r„lucer.  executive.  Will  bring  ability, 
in  ..rganir-ation.  nersonnel.  promotion  enthusiasm,  integrity  to  the  right  i«*i- 
aml  production:  ability  to  create  ami  ji„„  &  Publisher. 

teach  |K)sitive  sales  metmxls:  typist, _  _ 

lKM.kkeei«r.  previous  merchandise  sales  DlL\MA-MUSIC-TV-MOVIE.S 

exi|erience  ;  newspaper  woman.  I'D  years  Kx|*rience,l  newsman  4-year  career  as 
(still  younR  and  active I.  neat,  nmbi-  music-drama  critic  ende<l  by  merRer: 
tious.  likes  |i^>ple,  travelliiiR,  sellinR  now  reiiorter  major  ('hart  Area  6 

ami  organizational  work  ;  desires  _ ikisi-  metro, sditan  daily  homesick  for  cnter- 
tion  ojfering  scoi>e  for  using  initiative  tainment  lieat.  :ki,  single,  go  anywhere, 
and  ability  and  good  earnings.  Write  Proven  ability  reviews,  features.  Thea- 
Box  I.Ikb.  Editor  &  Publisher.  Ipp  |M»ge  layout.  Box  12S6,  Eiditor  & 


i'.urrpspondi'nts 


(K)OI)  REPOKTER.  fine  writer,  five 
years,  all  lieats,  .seeks  challenging  spot 
with  .V-l  daily.  Veteran,  28,  BA. 


CAPE  CANAVERAL  Csirresisindent  "Ji!) 

.\ccredited  and  exiierienced.  1-8H.  Editor  &  I  ubiisher. 


.\dvise  needs  with  no  obligation.  xtAXT.i-ixrr' 

Box  i:i26.  Editor  &  Publisher  .  MANAC.ING  CTHTOR 

I  PlanninR  ahead:  Available  early  sum- 

_ _ _  _  _ _ _  mer.  Unusual  e<Iitor  small  daily,  town 

I  k'T  MP  HVPHPSIPNT  10-25M.  Hoinespun  local  news,  intelli- 

1  gent  national.  Experience  in  circula- 

viiimrJo  *11.  i'*  fiKht  arm  manage- 

t-ITY  LDIT()R,  lO.lHMl  Hass  newspa, ler  ment.  Sell  you  and  your  ,iaper.  Well- 
consistently  lieating  rtiff  met  corniieti-  educateil.  conservative,  employ^,  fin* 
tion.  emliarking  for  Euro,«  mid-April.  references.  Box  1283.  Editor  &  Pub- 
I  II  lie  sending  corresiiondence  to  my  Usher. 

,ire8ent  emjiloyer,  and  I’ll  tie  glad  to  _  .  _ _ 

represent  you.  too.  Traveling  across  o  M//^nin  kir\*/C 

U.  S.  from  West  Coast,  will  go  any-  i  NATIONAL  &  NA/ORLD  NEWS 

where  for  interview.  29.  single,  foot-  All-around  newsman  —  multi-lingual, 
loose.  Box  ll.a4.  Editor  &  Publisher.  1  well  traveled,  confident.  Rood  writer. 

-  -  - -  — - I  KiRht  years*  metroixditan  iiapers,  now 

S^'IFNC’E  REPORTFR  t  workinR  major  CTiart  Area  6  daily. 

Clear,  r'emlable  accounts  of  scientific  '  interesterl  in  national  and  world 

and  engineering  advances  for  the  gen-  i  "Hnts  to  graduate  froir,  local  to 

eral  ,.ublic.  Available  for  re, Karting  I 

(•age  one  stories  as  well  as  the  steady  '  1290,  I^litor  &  Publisher. 

,>mgress  descrilieil  at  technical  sym-  ;  „ o u  .  xt”  ,  .  ^  -.i.  Lou 

,>usia.  Former  traile  imblication  (elec-  i  10th  year  with  -2M 

tronicsl  editor  ami  griuluate  engineer  |  Midwest  Daily,  wants  to  relocate  m 


LET  ME  REPRESENT 
YOU  IN  EUROPE 


and  physicist.  Box  1387,  Editor  &  ''ormer  climate.  Handle  wide  variety 
Publisher  '  news  to  features.  Some  edit,  makeup. 

_ V _ _  ’  Also  can  handle  camera.  Box  1276. 

TT"  ^  '  Editor  &  Publisher. 

I  IfiSfploY  Advpi’iisittfii  —  -  — - -  - - - 

■  - - -  REPORTER— REWRITE 

I  NEW  MEXICO  -  ARIZONA  Now  workinR  major  (7hart  Area  6 

CALI^XyRNIA  Dailies,  Weeklies  —  metro{M>ntan  <lai]y,  seekinR  more  rhal- 
Please  Note:  Have  made  iiermanent  '  lenRinR  assiRnment  Well-traveled, 
move^  within  above  area.  Fourteen  '  multi-linRual.  35,  sinRle,  ro  any4vhere. 
years'  experience.  Arc  38.  Top  layout.  EiRht  years*  exi)erience  all  l»eats.  re- 
No  personal  health  iiroblem.  For  a  write,  features.  Consider  metropolitan 
salesman  who  can  "Sell  the  Newspaper  daily.  Radio.  TV^  wire  service  or  net- 
Story  IntelliRently,"  kindly  wire  or  work.  Box  1294,  Editor  &  Publisher. 

air-mail  Box  1367,  Editor  &  Publisher. - - — - 

- - COMIC  STRIP  ILLUSTRATOR  and 

'  CHURCHES  ADI)  PRESTIGE,  build  !  writer,  .is80ciate<l  with  three  famous 
I  goodwill.  increase  circulation  and  i  features  over  13  years— one  with  by- 
I  revenue  for  newsjiaiiers.  I  want  to  ,  line-  seeking  jiosition  with  syndicaU. 

I  build  and  maintain  church  section  in  ngency,  news,ia,)er  as  «litor,  writer, 

I  good  sound  newsiiaper.  Woman,  about  art  director.  Box  1341,  Editor  &  Pub- 
;  29  years’  new8,ia,ier  exiierience,  fa-  lisner. 
j  miliar  most  religious  creeils.  many 
years  active  church  organizations;  COPYRE!ADER--16  years’  metropolitan 
good  a,>|iearance  and  character ;  ex-  copyediting,  wire,  makeup.  Orphaned 
cellent  sales  and  writing  ability;  pre-  by  paper  sale.  College  degree,  46.  Top 
I  vious  record  with  Church  advertising,  i  references.  Box  1322,  Editor  &  Pub- 
I  Write  Box  1381,  Eiditor  &  Publisher.  I  lisher. 
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SITll.VnONS  Vi  ANTED 


Editorial 


jl>HSK  MAN  «t)M  »laily  wants  California 
Ir.M.  Bxi>ericnce«l.  jr<xi<l  references,  llox 
|l'iii6,  hMitor  &  Publisher. 

I  liKPOKTER  s|K)rts.  city  hall.  |H)lice 
liackitround.  Atte  26.  Two  years'  with 
2IIM  ilaily.  W'ill  consider  anythinK  with 
challenite,  opiurtunity,  liox  132*j,  Edi- 
[  tor  &  Publisher. 

I  SEASONED  EDITOR  Ct3),  formerly 
with  two  of  top  It)  ilailies.  wants  cre¬ 
ative  op|s)rtunity.  tTiart  Area  2.  .Sharp 
copy  «litor.  lucid  writer,  mature  tyi>e. 
Itox  1242.  Editor  &  Publisher. 

YODNO  MAN.  HA  with  collette  writintt 
and  cslitinit  ex|)erience:  ready,  willing 
anil  able  to  learn  and  ailvance.  (Tiart  ' 
Area  2.  Hox  1219.  Eilitor  &  Publisher. 

NEW'.SCAL.  editor  on  daily,  .seeks  re- 
s|M>nsible  editorial  [lOst.  Eleven  years’ 
in  Journalism,  alli^  fields.  Box  1271, 
Editor  &  Publisher. 


SITUATIONS  WANTED 

Editorial 

MANACINC.  EIHTOR  I 

seeks  new  connection  as  toi>  news  ex¬ 
ecutive  on  10-50,000  daily.  Exi>erienced 
all  desks.  Younic,  hard-workinit  family 
man.  Master's  dcKree.  Honored  for 
community  service.  Box  1411,  Eilitor  & 
Publisher. 

PARAtJRAPHER  seeks  connection. 
Syeats  blood  ilaily.  can  titillate.  Box 
12X9.  Eilitor  &  Publisher. 

SEASONED  NEW.SMAN.  22.  BA: 
available  now  for  desk  or  leisirtinK. 
Box  1409.  Eilitor  &  Publisher. 

SCUENCE  WRITER-EDITOR,  si*cial- 
ist  in  ineilicine.  chemistry.  Broad  aca- 
!  ilemic  and  newsiiaiier  backtcrounil. 
Write  Box  1412.  Eilitor  &  I^lblisher. 


fietent 

•harK* 

Wire 

?ncy) 

7-6728 


offset: 

Ne\is  executive  available.  Thirteen 
years'  reixirtinif.  eilitinK  on  to|>-10 
ilaily;  two  .vears’  offset  prixluction. 
newspaiier  manatcement.  If  you  want 
talent  and  are  willinK  to  pay  for  it, 
write  Box  1262,  Editor  &  I*ublisher. 

WANT  JOB  TRAINING  (V.A.)  on 
small  metroiMditan  or  suburban  puli- 
lication.  Some  exiierience.  Box  1269. 
Eilitor  &  Publisher. 


AS  EDITOR  of  small  city  ilaily 
(l.5-7.'iM  iHipulationl,  I'll  guarantee 
bright,  broad  news  coveratte:  hard 
hittinK  eilitorial  paice;  lively  promotion. 
Also  help  ad  side.  Solid  backirround 
newspaiier.  PR.  lul  aitency.  Bo.x  1292. 
Editor  &  Publisher, 

AWARD-WINNING  FARM  EDITOR 
available  around  May  first  for  western 
area.  Best  practical  farm  writer  in 
west.  Top  daily  paiier  or  small  farm 
weekly.  Or  farm,  feature  and  photo. 
Bo.x  14(16,  Eilitor  &  Publisher. 


Free  Lance 

PHIL.\DELPHIA-NORRISTOWN-Val- 
ley  Forite.  Winner  of  John  P.  Herrick 
editorial  awani,  two  IVeeiloms  Foun¬ 
dation  GeorKe  Washinyrton  Honor  Meil- 
als.  I  am  also  exiierienceil  photo-jour¬ 
nalist  and  world  traveler.  Will  consider 
any  luisiKnment.  Still  pictures,  slides, 
9  mm.  movies.  Black  and  white,  color 
or  straiitht-away  copy,  as  desireil.  Bo.x 
1221,  Eilitor  &  Publisher. 

TRAVEL  AND  hX)OD  EDITORS  KoiuK 
on  four  month’s  world  tour.  Start  May 
I  from  Pacific  coast;  includes  Eurooe 
and  Britain.  Desire  assiimments  for 
weekly  columns  or  occasional  articles. 
Also  interesteil  in  public  relations  ac¬ 
counts.  Box  1246,  Editor  &  Publisher. 

Mechanical 

SITCCESSFTJL  comfiosinK  room  siiyit. 
with  ambition  and  ability  to  handle 
more  reai>i>nsible  iiroiluction  ismition. 
Well  eilucateil.  (lositive  leader.  27 
years  old.  Familiar  with  TTS.  cold 
tyi>e,  lalxir  relations.  Replies  held  in 
strict  confidence.  Box  1263,  Editor  & 
Publisher. 

ENGRAVER  —  Exiierienceil  in:  cam¬ 
era.  stripping,  printiny;,  etchini;  and 
routinir.  Marrieil.  2  children  and  mili¬ 
tary  obliKation  completed.  Bo.x  1379, 
Eilitor  &  Publisher. 


DAILY  COLirMNIST  writing  humor 
in  70,000  circulation  paiier  Ionics  for 
similar  job  on  daily  near  New  York 
City.  Salary  secondary.  Will  brinic  own 
paiier  cli|)8.  Box  13.V4,  Editor  &  I*ub- 

lisher.  _  _ _ 

TTS  150-75  LNS.  HR.  W,'3  YRS 
\Hf  YOUR  L1VF:LY  arts  ami  amuse-  UNO.,  exp.  Sinjrle,’  43.  Sol  CV>hen! 
merits  neeil  fair  ami  informal  reiiort-  ,  h21  W.  l*th  St..  Los  Anjreles  15.  Calif, 
injr.  encoura>rement.  application  of 
MamlanlH  on  profesHional  level  ?  My 
current  lieat  has  outgrown  all  ex|>ecta- 
tions.  In  a  sense  it  is  a  finishe<l  job.  , 

An  unhnisheil  job,  even  promising  NBWSPAFKR  PHOTO(fRAl*HER 
virgin  fieUI,  wouUI  l>e  temptintr.  Prefer  4-*-  years  experience.  27.  family.  Chart 
warm  climate.  Training,  experience.  i  Areas  10-12.  My  work  speaks  for  itself, 
references,  the  l»e8t.  Ilox  1417,  ^itor  I  i>ortfolio,  write  Box  1316,  Editor  & 
&  Publisher.  Publisher. 


P/iotofrop/ir 


EDITOR,  40,  who  lielieves  extensive 
local  news  coverage  by  competent  staff 
builds  new8|>a|>er  success,  wants  to 
work  for  publisher  of  Midwest  daily 
who  )>elieve8  the  same.  Write 
1407,  Editor  &  Publisher. 

EDITOR-PUBLISHER 

Relwatinic  in  New  York  City  after 
selling  2  top  quality  weeklies  in  Con- 
nei-ticut.  Seeks  job  reiiuirinyr  hiuh  de- 
b'rw  of  eilitorial  skill  and  responsi¬ 
bility  with  newspaiier,  magazine,  house 
or^an  or  trade  paper.  E.x|ierience<l  in 
daily  newspaiier,  wire  service  and 
mairazine  fiebls.  Thorouyrh  desk  train- 
ini{.  .Seasone<l  photo  editor.  Imagina¬ 
tive  feature  and  eilitorial  writer.  Box 
1402,  Eilitor  &  Publisher. 

Gka^ERAL  ASSIGNMENTS  7  years. 
Now  55,(99)  daily  Chart  Area  2.  Ready 
for  N.Y.C.  Family,  veteran.  33,  de¬ 
cree.  Box  1416,  Editor  &  Publisher. 


GENERAL  REPORTER,  now  bi-week¬ 
ly  eilitor.  seeks  return  to  daily.  Five 
years  exiierience  with  small  dailies  on 
all  lieats  but  simrts.  B.A..  ‘26.  Bo.x 
1401,  Eilitor  &  Publisher. 
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Take  advantage  now  of  the 

EXTRA  ACTION 

from  your  classified  ads 
in  Editor  &  Publisher's  2 
big  AN  PA  Convention  issues. 

APRIL  21 
APRIL  28 


Pre-Convention 

Issue 

ANPA  Convention 
Issue 


PHOTOGRAPHER  —  Ambitious,  will- 
init  to  learn.  One  year  full  time  with 
20M  daily.  Ape  19.  Wants  challentrintr 
‘  opiHirtunity.  Will  ito  anywhere.  Bo.x 
I  1409,  Eilitor  &  Publisher, 

Production 

YOUNG  MAN  seeks  challenKe  as  Pro¬ 
duction  Manaiter  of  medium-size  news- 
liaper,  or  as  an  assistant  for  a  larger 
organization.  Excellent  proiluction  back¬ 
ground.  Oolleice  irraduate.  Box  120H, 
Editor  &  Publisher, 

E.XPERIENCED  R.O.P.  COLOR  MAN 
presently  employeil,  seeks  new.  inter- 
estinir  |)osition  with  competitive  color 
paper.  Einht  years  with  two  of  North 
.Americas  top  color  papers.  Capable  of 
settintr  up  and  supervisin);  liepartment 
and  transparency  selection.  Also  able 
to  handle  all  necessary  art  work  and 
layout.  Box  1399,  Editor  &  Publisher. 


During  the  annual  publishers'  convention,  all  eyes  are 
focused  on  E&P's  two  big  special  coverage  issues.  They 
provide  you  with  the  best  timing  for  sole  of  your 
product  or  service  to  newspapers,  and  afford  the  ideal 
opportunity  for  interviews  to  people  looking  for  jobs, 
or  newspapers  looking  for  personnel.  Use  the  coupon 
below  to  order  your  od. 


Take  advantage  of  heightened  interest  before,  during  and  immedi¬ 
ately  following  the  convention  by  running  your  copy  four  times  at 
E&P's  low  4-time  rate  ...  $1  per  line,  only  55e  for  situations 
wanted  ads.  Count  36  characters  per  line.  See  Classified  Section 
for  complete  rates. 


— CLIP  AND  MAIL  THIS  COUPON  TODAY!—* 

Editor  &  Publisher  Classified  Advertising 
850  Third  Ave.,  New  York  22.  N.Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-tlme  rate  of 
per  line,  per  insertion,  in  the  folllowing  issues: 
April  7  □  April  14  □  April  21  □  April  28  □  May  5  □ 
Dates  specified  . 

CLASSIFICATION: 

COPY:  . 


PRODUCTION  EXECUTIVE 
Mr.  Publisher,  why  leave  any  stone 
unturneil  in  your  search  for  top  men  T 
Send  for  resume.  Available  ANPA  for 
liersonal  interview,  Bo.x  1397,  Editor 
&  Publisher. 

Promotion 


JOURNALIST  -  PHOTOGRAPHER, 
younit.  exiierienceil.  stationed  in  Ka¬ 
rachi.  Just  completeil  10  years  senior  ’  REVENUE  -  Building  Promotion 
'  eilitor-reiK)rter  USIS-Pakistan ;  seeks  |  Manager,  thorough  grounding  adver- 
full-time  or  stringer  assignment  with  ,  tising,  circulation,  and  all  phases  pro- 
American  newspaiier.  Write:  Gerald  motion  and  public  relations  in  com- 
msario,  56/B^2.  PECHS,  Karachi  29,  ,  petitive  major  market.  Box  1356.  Bdi-  ■ 
Pakistan.  Cable:  i  tor  &  Publisher.  ' 
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Q  Assign  a  box  number  and  mail  my  replies  daily 

NAME  . 

ADDRESS  . 


CITY  .  STATE . 

(Enclose  remittance  with  order  for  situations  wanted  ads) 


1962 


145 


Shop  Talk 

|{y  RolH*rl  L.  Brown 

OvcrucdH  Wci'kljf,  involved  in 
what  could  l)e  a  life  or  death 
strujrple  with  the  military  and  a 
Congressional  committee  (Shop 
Talk,  March  17),  has  hail  a 
temporary  reprieve  from  Gen¬ 
eral  Norstad,  Commander-in- 
Chief,  L'.S.  Army,  Euro|)e. 

But  Senator  John  C.  Stennis, 
chairman  of  the  Spwial  Pre- 
paretlness  SulK-ommittee  of  the 
Senate  Armwl  Services  Commit¬ 
tee,  refuses  to  accept  the  o|)inion 
of  the  military,  says  “it  will  not 
deter  the  sulK'ommittee  from 
makintr  its  own  investitjation,” 
and  wants  Gen.  Norstad  to 
appear  before  the  committee  to 
explain  his  decision. 

Sen.  Strom  Thurmond  .said: 
“I  do  not  consider  the  matter 
closed.”  The  implication  is  clear 
that  the  committee  does  not 
approve  nor  a^rtH*  with  the 
general’s  action  and  would  like 
to  finil  some  I’eason  to  reverse  it. 

The  “Sword  of  Damocles”  thus 
hanps  heavy  over  the  head  of 
Overseas  \Vt*ekly.  General  Nor- 
.stad’s  rejudeve  is  only  temi)or- 
ar\'  and  could  Ih*  reversed  if  he 
believes,  or  .someone  convinces 
him  he  should  believe,  that  the 
publication  is  unfit  for  consump¬ 
tion  by  army  pt*rsonnel;  and  the 
Senate  committee  seems  deter- 
minetl  to  prove  that  point  to 
justify  the  preconceived  opinions 
of  committee  members  (see 
March  17  Shop  Talk  discussion 
of  Senators  comments). 

One  would  think,  that  in  all 
fairness  to  OVV,  its  owners  and 
executives  would  be  Riven  a 
chance  to  be  heard  and  to  pre¬ 
sent  a  case  in  their  own  behalf. 
That  has  not  happened. 

Two  successive  “investiRa- 
tions”  of  OW  by  an  ad  hoc  mili¬ 
tary  committee  named  by  Gen. 
Norstad  in  September,  1961, 
made  no  attempt  to  question  the 
newspaper’s  executives  or  per¬ 
sonnel  and  Riv'e  them  a  chance  to 
speak  out.  The  publisher  and 
president,  Mrs.  Marion  Rospach, 
has  been  tryiiiR  unsuccessfully 
to  see  Gen.  Norstad  since  news 
of  the  investiRation  was  released 
several  weeks  aRO.  OW  was 
never  notified  of  the  investiRa¬ 
tion  but  Rot  the  news  throuRh 
the  press  early  this  month. 

Members  of  the  Senate  com¬ 
mittee  have  been  attackinR 
Overseas  Weekly  in  open  hear- 
inRs  since  early  last  September. 
On  Sept.  6,  Senator  Thurmond 
said:  “In  view  of  the  fact  that 


at  Thirty 


Similar  statements  have  lieen 
made  since  then  in  the  heariiiRs 
by  other  Senators.  But  not  once 
in  these  six  months  has  the  com¬ 
mittee  heard  a  rej)resentative  of 
the  i)ublication  they  are  .so 
determiiUHl  to  suppress.  OW 
rejjresentatives  are  still  trj’inR 
to  Ret  a  chance  to  defend  them¬ 
selves  l>efore  the  committee. 

.4t  the  heariiiR  Sept.  6,  Sen. 
Thurmond  asktsl  Defense  St*cre- 
tary  McNamara:  “Do  you  or  do 
you  not  have  the  |)ower  as  Sec¬ 
retary  of  Defense  to  discontinue 
assumiiiR  resjKUisibility  for  the 
distribution  of  this  Overseas 
Wt*ekly  even  if  Stars  and 
Striius  is  RettinR  or  $100,- 
(1(10  a  year,  as  I  understand  they 
are  RettinR?” 

Se<‘.  .McNamara  replied:  “I 
believe  that  as  a  practical 
matter,  whtdher  as  a  leRal 
matter  or  not  I  cannot  say  for 
sure,  but  as  a  practical  matter 
I  believe  I  have  the  (rnwer  to 
make  it  very  difficult  for  one 
of  the  meml)ers  of  the  Arme<l 
Forces  to  obtain  that  paper  at 
the  same  point  of  distribution  at 
which  they  obtain  Stars  and 
Stripes.” 

Sen.  Thurmond:  “You  have 
taken  no  steps,  of  course,  to  try 
to  ])revent  freedom  of  speech, 
and  properly  so.  But  aren’t  you 
assistinR  in  the  distribution  of 
this  putrid  material  when  you 
allow  the  Stars  and  Stripes  to 
distribute  this  paper  alouR  w'ith 
the  official  Stars  and  Stripes  for 
which  the  taxpayers  of  this 
countr>'  pay?” 

Sec.  McNamara:  “No,  sir;  I 
do  not  believe  I  am  assistinR  in 
its  distribution.  .As  I  implied  by 
the  answer  to  your  previous 
(luestion,  I  think  that  I  should 
l)e  askinR  myself,  as  I  have,  and 
as  you  are  now,  whether  I  should 
not  utilize  all  the  powers  I  have 
available  to  me  to  put  roadblocks 
in  the  way  of  its  distribution. 

“I  have  been  askinR  myself 
that  question.  The  paper  is  dis¬ 
tributed  in  the  European  theater, 
and  it  has  taken  me  some  time 
to  obtain  the  information  on 
which  I  may  base  an  answer. 

“The  information  I  have  so 
far  from  the  commanders  con¬ 
cerned,  four-star  Renerals,  two 
or  three  of  them,  plus  subordin¬ 
ates  of  theirs,  and  the  recom¬ 
mendations  they  have  made  all 
point  to  a  continuation  of  the 
present  policy. 

“I  must  say  I  find  it  a  little 


valid  {Kjints.  There  are,  from  my 
point  of  view,  even  more  serious 
charRes  that  may  be  made 
aRainst  it  in  terms  of  accuracy 
of  reportinR  and  appropriateness 
of  editorial  comment. 

“But  these  matters  are  still 
under  consideration  and,  as  I 
.say,  they  involv'e  some  of  our 
basic  freedoms.  The  issues  are 
very  comi)lex,  and  I  want  to  l)e 
certain  that  I  have  considered 
them  fully  and  properly  liefore 
inakinR  a  final  decision.” 

The  Secretary  left  no  doubt 
that  he  personally  disapprove<l 
of  OW  but  he  did  make  a  1k>w  to 
“basic  fre(*doms.”  In  the  absence 
of  any  decision  by  him  in  the 
last  six  months  we  hope  he  has 
reachtnl  a  final  decision  not  to 
interfere  with  the  distribution 
of  a  free  newspaper  aRainst 
which  numerous  charRes  have 
l)een  made  which  are  not  sub- 
stantiattnl. 

.At  that  session  Sen.  Thur¬ 
mond  wanted  to  know  what  com¬ 
manders  recommended  not  dis- 
continuinR  distributinR  OW. 
Sec.  .McNamara  said  he  would 
supjdy  the  information.  The 
record  of  the  hearinR  reports: 

“Information  subsequently 
furnished:  Available  informa¬ 
tion  indicates  that  the  last  three 
commanders-in-chief,  U.S. 
.Army,  Europe — Gen.  Henr>’  1. 
Hodes,  Gen.  Clyde  D.  Eddleman 
and  Gen.  Bruce  C.  Clarke — have 
all  taken  the  jwsition  that  while 
they  personally  would  like  to  see 
OW  off  the  Stars  and  Stripes 
newsstands,  they  did  not  believe 
that  under  all  the  circumstances 
it  would  be  advisable  for  them 
to  terminate  the  newspaper’s 
distribution  riphts.” 

These  Renerals  must  have 
realize<l  this  was  a  question 
iKjyond  their  authority. 

Sen.  Thurmond  asked  if  Gen. 
Walker  recommended  discon- 
tinuinR  supplying  OW  to  the 
troops  and  was  overruled.  Sec. 
McNamara  supplied  this  infor¬ 
mation  for  the  record  subse¬ 
quently:  “On  May  26,  1961,  Gen. 
Walker  wrote  to  Gen.  Bruce  C. 
Clarke,  commander-in-chief,  U.S. 
Army,  Europe,  expressing  his 
view  that  Overseas  Weekly 
.should  be  eliminated  from  Army 
newstands  and  requesting  an 
investigation.  On  June  3,  1961, 
Gen.  Walker  wrote  to  the  Chief 
of  Staff,  U.S.  Army,  request¬ 
ing  that  the  OW  be  banned 
from  Army  newsstands  immedi¬ 
ately.  As  far  as  the  available 
records  indicate,  these  are  the 
only  requests  made  by  Gen. 
Walker _ ” 

This  was  at  the  time  Overseas 
Weekly  was  exposing  Gen. 


Contrary  to  the  opinion  c.f  the 
three  commanding  generals  who 
IjelievtHl  distribution  of  a  free 
and  independent  newspaper  va»— 
none  of  their  business  regardless 
of  their  |)ersonal  tastes,  Gen. 
Norstad,  does  think  it  is  within 
his  authority.  His  report  and 
that  of  his  ad  hoc  investigating 
committee  have  not  IxH-n  re¬ 
leased,  but  Cyrus  R.  Vance,  gen¬ 
eral  counsel  of  the  Defense  De- 
(lartment,  reportt*d  Norstad’s 
views  in  a  letter  to  the  Senate 
committi'e  on  March  16: 

The  investigating  group  was 
appointed  September,  1961,  and 
rei>orted  to  Norstad  in  Novem- 
l)er.  It  studied  OW  i.ssues 
lietween  19.59  and  1961  and 
found  “a  preponderance”  of 
news  al)Out  crimes,  .soldiers  and 
sex  and  articles  “which  tended 
to  encourage  lack  of  respect  for 
militarj’  authority.”  It  found  “no 
evidence  of  intent  to  subvert 
moral  standards”  but  it  believed 
the  content  “was  detrimental  to 
the  morals,  morale  and  combat 
effectiveness  of  the  command” 
and  recommended  its  distribu¬ 
tion  l)e  terminated. 

Howev'er,  the  group  i\oted 
“general  improvement”  in  OW 
subsequent  to  June  1961.  Gen. 
Norstad  decided  not  to  take 
imme<liate  action  but  would 
obsei^’e  whether  the  trend  to¬ 
ward  improvement  continued. 
Later  he  requested  a  further 
examination  of  OW  which  re¬ 
viewed  21  issues  from  Oct.  1  to 
March  14,  1962.  According  to 
Mr.  Vance,  it  was  found  the 
issues  remained  improved  “and 
that  the  issues  since  Jan.  7, 1962, 
have  shown  additional  improve¬ 
ment  in  some  areas.” 

Mr.  Vance  concluded:  “In 
view  of  the  improvement  in  OW, 
Gen.  Norstad  concluded  that 
there  was  not  clear  and  sufficient 
justification  for  him  to  remove 
the  publication  from  the  news- 
.stands  at  this  time.  He  intends 
to  take  no  further  action  unless 
the  standards  of  the  OW  again 
fall  to  objectionable  levels.” 

Thus  the  “Sword  of  Damocles” 
threatens:  A  commanding  gen¬ 
eral  who  assumes  he  has  author¬ 
ity  to  determine  the  editorial 
standards  of  a  free  publication 
which  yet  is  to  be  proven  guilty 
of  obscenity,  libel,  treason,  etc.; 
the  only  case  against  it  is  that 
some  generals  and  Senators 
don’t  like  it,  wouldn’t  read  it 
themselves,  and  therefore  be¬ 
lieve  others  shouldn’t  read  it;  a 
general  who  threatens  “step  out 
of  bounds  and  do  something  we 
don’t  like  and  your  head  will 
come  off”;  and  a  Senate  Com¬ 
mittee  which,  for  assorted  per- 


Overseas  Weekly  is  a  malicious, 
sexy,  cheap,  and  dirty  publica¬ 
tion,  its  close  association  with 
Stars  and  Stripes  seems  to  most 
people  reprehensible.” 


difficult  personally  to  accept  that 
recommendation.  I  have  not 
accepted  it  finally.  The  matter 
is  still  under  consideration. 

“The  jwints  you  raise  are  very 


Walker’s  troop  indoctrination 
program.  Obviously,  his  request 
was  ignored  or  overruled.  But 
Overseas  Weekly’s  troubles  with 
Congress  started  at  that  time. 


sonal  and  political  reasons, 
thinks  the  head  should  come  off 
NOW  in  spite  of  the  recom¬ 
mendations  of  four  succeeding 
commanding  generals. 


T 
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Now!  Make  your  ad  stand  out  with  spot  color  in  the  NewYorkWorld-Telegram^d^ 

The  daily  newspaper  Xew  York  department  stores  favor  over  all  others*  .  .  .  now  olfers  spot  color.  Whatever  yo# : 
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